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SZERVEZOK

Szervezé: A Soproni Fels6oktatasért Alapitvany

Soproni Egyetem
Lamfalussy Sandor Kozgazdasagtudomanyi Kar (SOE LKK)

A konferencia elnoke:
Dr. Czeglédy Tamas PhD egyetemi docens, dékan

Szervezd Bizottsag:
elnok: Dr. Koloszar Laszl6 PhD egyetemi docens, intézetig., dékanhelyettes
tagok: Prof. Dr. Fabian Attila PhD egyetemi tanar
Prof. Dr. Obadovics Csilla DSc egyetemi tanar, Doktori Iskola-vezetd
Prof. Dr. Szalay Laszlo DSc egyetemi tanar
Prof. Dr. Marcus Mau PhD egyetemi tanar
Dr. habil. Bodnar Gabriella PhD egyetemi docens
Dr. habil. Pogatsa Zoltan PhD egyetemi docens, intézetigazgaté
Dr. Kovacs Tamas PhD egyetemi docens, intézetigazgato
Dr. Téth Balazs Istvan PhD egyetemi docens, intézetigazgato
Dr. Resperger Richard PhD adjunktus, a konferencia titkara

ORGANIZERS

Organizer: For the Higher Education at Sopron Foundation

University of Sopron
Alexandre Lamfalussy Faculty of Economics (SOE LKK)

President of the Conference:
Dr. CZEGLEDY Tamas PhD Associate Professor, Dean

Organizing Committee:
chair: Dr. KOLOSZAB Laszlo PhD, Assoc. Professor, Head of. Inst., Vice Dean
members: Prof. Dr. FABIAN Attila PhD Professor

Prof. Dr. OBADOVICS Csilla DSc Professor, Head of the Doctoral School
Prof. SZALAY Dr. Laszlo DSc Professor

Prof. Dr. Marcus MAU PhD Professor

Dr. habil. BODNAR Gabriella PhD Associate Professor

Dr. habil. POGATSA Zoltan PhD Associate Professor, Head of Institute
Dr. KOVACS Tamas PhD Associate Professor, Head of Institute

Dr. TOTH Balazs Istvan PhD Associate Professor, Head of Institute

Dr. RESPERGER Richard PhD Assist. Professor, Secretary of the Conf.



PROGRAM

2020. november 5. csutortok

09:50 — 10:00 MEGNYITO, KOSZONTO

10:00 — 12:00 PLENARIS SZEKCIO

10:00 — 10:30 Plenaris eloadas

10:30 — 12:00 Kerekasztal beszélgés

12:00 — 13:00 SZUNET

13:00 — 17:00 SZEKCIOULESEK
SCHEDULE

Thursday, 5 November 2020

09:50 — 10:00 OPENING GREETINGS
10:00 — 12:00 PLENARY SESSION
10:00 — 10:30 Plenary lecture

10:30 — 12:00 Roundtable discussion
12:00 - 13:00 BREAK

13:00 - 17:00 PARALLEL SESSIONS



PLENARIS ELOADAS

Eléado:
Dr. Czeglédy Tamas egyetemi docens, dékan (SOE LKK)

Eléadasanak cime:
Economic Crisis Caused by the Health Crisis

KEREKASZTAL BESZELGETES

Economic Crisis Management in the US, Europe and Hungary
- Covid 2020 Crisis

Résztvevbk:
Torok Zoltan (Raiffeisen Bank) és

Arokszallasi Zoltan (Erste Bank) vezetd banki elemzdk
Moderator: Dr. Pogatsa Zoltan egyetemi docens (SOE LKK)

PLENARY LECTURE

) Speaker:
Dr. CZEGLEDY Tamas Associate Professor, Dean (SOE LKK)

Title of the Presentation:
Economic Crisis Caused by the Health Crisis

ROUNDTABLE DISCUSSION

Economic Crisis Management in the US, Europe and Hungary
- Covid 2020 Crisis

o Participants:
TOROK Zoltan (Raiffeisen Bank) and

AROKSZALLASI Zoltan (Erste Bank) Leading Bank Analysts
Moderator: Dr. POGATSA Zoltan Associate Professor (SOE LKK)
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MAKROGAZDASAGI VALSAGELMELETEK

ES VALSAGKEZELES
MACROECONOMIC CRISIS THEORIES AND CRISIS MANAGEMENT

1. SZEKCIO / SESSION 1
Elnok / Chair: Dr. habil. POGATSA Zoltan PhD Associate Professor (SOE LKK)
Titkar / Secretary: Dr. RESPERGER Richard PhD Assistant Professor (SOE LKK)
13.00- Dr. PA(Z‘glc&i’ZtSe%’f;}ez:rPhD Modern Monetary Theory and Covid1l9 Crisis
13.20 (SOE LKK) Management
Dr. MOLNAR Csilla PhD ke A .
120 i P | Vil 6 lkdusolen 21 ntendbn
13.40 (SOE BPK) st Yy in niury
Fuzzy logikan alapulé modellezési médszerek
kozgazdasagtudomanyi alkalmazasa kiil6nos
13.40— SZABO Zsolt Mihaly tekintettel a nyugdijrendszerek modellezési
' 2 . . lehetoségeire
14.00 PhD Student (Obuda University) Application of Modeling Methods Based on Fuzzy
Logic in Economics with Special Regard to Modeling
Possibilities of Pension Ssystems
Dr. VARADI Agnes PhD
14.00— Research Fellow Resilience and Access to Justice in the Context
14.20 (Centre for Social Sciences of International and European Standards
Institute for Legal Studies)

- Assessment of the Crisis Management Practices
14.20 ph%“éii 25522322}{) in the Jordanian Banking Sector During the
14.40 2020 COVID-19 Pandemic

The Jordanian Fiscal Decentralization
14.40— Omar ABUARQOB Experience: Evaluating the Role of the
15.00 PhD Student (SOE LKK) Decentralization Councils in the Fiscal
Conditions of Local Communities
15.00— Abdelkarim ALHLOUL Challenges of the Schoolteachers and Student’s
1 '20 PhD Student (SOE LKK) Families in Jordan During the Covid-19
5. Conversion to Online Teaching
The Extent of the Awareness of Jordan
15.20— Noor ALKHUDIERAT Telecommunication Companies Customers
15.40 PhD Candidate (SOE LKK) about the Concept of Corporate Social
Responsibility
15.40— Osama ALKHLAIFAT The Impact of Silence Organization-related
’ Factors on Employees' Satisfaction in the
16.00 PhD Student (SOE LKK) Jordan Ministry of Education
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REGIONALIS ES TERULETI FOLYAMATOK,

INNOVATIV MEGOLDASOK
REGIONAL AND TERRITORIAL PROCESSES, INNOVATIVE SOLUTIONS

2. SZEKCIO / SESSION 2

Elnok / Chair: Dr. TOTH Balazs Istvan PhD Associate Professor (SOE LKK)
Titkar / Secretary: LENTI Attila PhD Student (SOE LKK)
Demografiai trendek és a gazdasagi aktivitas
valtozasai a magyar kozépvarosokban a 2010-es
13.00— | Dr. TOTH Balazs Istvan PhD | években
13.20 Associate Professor (SOE LKK) | Demographic Trends and Changes in Economic
Activity in Hungarian Medium-sized Towns in the
2010s
Varos- és gazdasagfejlesztési folyamatok a
Modern Varosok Program keretében
13.20— CSISZAR Szabolcs Sopronban: aktualis helyzetkép
13.40 PhD Student (SOE LKK) Urban and Economic Development Processes of the
Modern Cities Program in Sopron: an Actual
Overview
13.40 BAZSONE Dr. BERTALAN I’nnov.ativ és f)k’os modellek a varosi
"~ | Laura PhD Assistant Professor elelmls.zerellatasban .
14.00 Innovative and Smart Models in Urban Food
(SOE LKK) M
anagement
KOZMA Dorottya Edina
PhD Student, Research Assistant
(PE GTK) Rangsoroljunk vagy nem? — A kérforgasos
14.00— | Dr. MOLNARNE Dr. BARNA gazdasag nfl:'ési lehet6ségei az EU
) . : tagorszagokban
14.20 Associatljili)tri;tzzsf}(ll))E GTK) Should We Rank or Not? - Measurement Possibilities
of the Circular Economy in the EU Member States
Dr. MOLNAR Tamas PhD
Full Professor (PE GTK)
GYULAI Tamas
PhD Student (SZE RGDI) 761d és digitalis atalakulas tapasztalatai
14.20- Magyarorszag és Romania hatarrégiojaban
14.40 Prof. univ. Dr. NAGY Mariana | Green and Digital Transition in the Border Region
PhD Professor ("Aurel Vlaicu" | Between Hungary and Romania
University of Arad)
Egy fenntarthato6 fejlodési modell keresése az
14.40— LENTI Attila Amazonas-medencében
15.00 PhD Student (SOE LKK) The Amazon Basin in Search of a Sustainable
Development Model
15.00— SZALAI Levente Ungarisch-deutsche Wirtschaftbeziehungen
15.20 PhD Student (PTE TTK) vom Betritt zur Européische Union bis heute
Dr. TOTH Arnold PhD
15.20— | Associate Professor (BGE PSZK) | Innovacié és jog
15.40 KALMAN Botond Innovation and Law

Master Student (ELTE AJK)

11




VALSAGMENEDZSMENT, VALSAGKEZELES A

VALLALATI GYAKORLATBAN
CRISES AND CRISIS MANAGEMENT IN CORPORATE PRACTICE

3. SZEKCIO / SESSION 3
Elnék / Chair: Dr. KOPHAZI Andrea PhD Associate Professor (SOE LKK)
Titkar / Secretary: ANGYAL Viktéria PhD Student (SOE LKK)
Dr. KOPHAZI Andrea PhD HR quatoltv_e - Korona HR kutatas els6 fazisanak
13.00- Associate Professor tapasztalatai
13.20 (SOE LKK) HR Reloaded - Experience of the First Phase of Corona
HR Research
. Valsagmenedzselés a COVID virushelyzethez
13.20— | Dr-MESICS Olivia PhD |\ o0 16d6an az autéipari vallalatoknal
13.40 Plant Manager Crisis Management at Automotive Companies Related to
' (Opel Szentgotthdrd Lid) | ,1,, cOvID.19 Situation
MANUROVA Klaudia
PhD Student (SOE SKK) A koronavirus-valsag hatasai a magyar
13.40— ) i nyomdaiparra
14.00 Dr. habil. HORVATH Csaba | 7p, Effects of the Coronavirus Crisis on the Hungarian
PhD ,Honorjary Professor Printing Industry
(Obudai Egyetem)
, . A Design Thinking hasznalata a kilabalashoz: egy
NEMETH Adam onkéntes szervezet megteremtése a CoViD-19
14.00— PhD Student (BME GTK) jarvany ideje alatt a k6zoktatas megsegitésére —
14.90 Dr. HERCEGFI Karoly | eSettanulmany 5
PhD Associate Professor Deszgn Thznkmg Your Wa}f Out: Orgamzmg Volun{feers
(BME GTK) During CoViD-19 Pandemic to Help Public Education —
a Case Study
Dr. KALLO Noémi PhD Lean eszkozok alkalmazasi lehetéségeinek
14.90— Ass?gz;;g IC)} r;}‘?)ssor vizsgalata egy termelési-szolgaltatasi
’ értéklancban
14.40 GERSE-KRIZSA Teréz Examining thfz Satisfactiop-enhanc.ing Effects of .Lean
PhD Student (BME GTK) Management in a Production-Service Value Chain
NEMETH Kornél Az ipar 4.0 koncepcié kihivasa a hazai gyart6 és
14.40— PhD Student (PE NK) feldolgoz6 iparban tevékenyked6 kkv szektorra
1 ) 00 3 ) The Challenge of the Industry4.0 Conception to the
5. Dr. NEMETH Kornél PhD | Ngtional Small and Mid-size Enterprises in
Associate Professor (PE NK) Manufacturing and Processing Sector
BAK Gerda Az internet hasznalat gyakorisaga és az online
15.00— PhD Student (PE GTK) vasarlas kapcsolatanak vizsgalata az elmult 14
' 3 évben
15.20 Dr. MOLNAR Tamas PhD | The Relationship Between the Frequency of Internet Use
Full Professor (PE GTK) and Online Shopping in the Last 14 Years
A tanulasi stratégiak és a digitalis tudas
15.20—- BAK Gerda osszefiiggései
15.40 PhD Student (PE GTK) Relationships Between Learning Strategies and Digital
Knowledge
15.40— ANGYAL Viktéria Krisenmanagement durch .
’ PhD Student (SOE LKK) Unternehmensinnovation - Am Beispiel der OBB
16.00 u zur Bewaltigung der Fluchtlingskrise in 2015

12




MARKETING ES MENEDZSMENT

MARKETING AND MANAGEMENT

4. SZEKCIO / SESSION 4
Elnok / Chair: Dr. BARTOK Istvan PhD Associate Professor (SOE LKK)
Titkar / Secretary: NYIKOS Bendeguz Richard PhD Student (SOE LKK)
Y
) Vallalati algpvetﬁ célok kommunikacioja a
13.00— Dr. BARTOK Istvan Budapesti Ertékt6zsdén jegyzett
1 3. 20 Associate Professor részvénytarsasagoknal
: (SOE LKK) Communication of Business Purposes by Corporations
Listed on the Budapest Stock Exchange
KONYVES Melinda Katalin
13.20- PhD Student (BME GTK) Analysis of Multifactural Quality Management
13.40 Dr. KALLO Noémi PhD Tools - How to Improve Them?
Associate Professor (BME GTK)
13.40— REPISKY Maté Theoretical Framework for Researching
14.00 PhD Student (SZTE GTK) Entrepreneurial Failure
. . . 1 Celebrity Endorsement and Cognitive
14.00 NYTKOS Bendeguz Richard Dissonance: Do Ambassadors Have to Fit the
14.20 PhD Student (SOE LKK)
Brand?
. . The Impact of Digitalization on the Business
}iig Phls)tg?zzzz;?(l}/lg A’%ljgg M) Model of Managed Service Provider in
: Challenging Times
. . How Does Multisensory Marketing Influence
14.40 Phl]g&.ls‘;((ii::?(%%i M) Attitude and Consumer Behaviour in Online
15.00 Stores?
Stefan LEDINGER
15.00— | PhD Student (FH Burgenland) Rationality of Decision Making in B2B Sales:
’ ) Determinants of OQutcome in Complex Seller-
15.20 Giinther MAIER Buyer Interactions
PhD Student (FH Burgenland)
Giinther MAIER
15.20— | PhD Student (FH Burgenland) | yjsualization in B2B Sales: Professional Selling
15.40 Stefan LEDINGER Aids and the Effect on Sales Outcome
PhD Student (FH Burgenland)
15.40— Johannes REITERER The Importance of Value-based-, Adaptive- and
’ Head of Programme Customer-oriented Selling Behaviours in the
16.00 (FH Wiener Neustady) Market Area of Industrial Products
Dr. Caspar von der CRONE
16.00— | PhD CEO (CD Consulting gUG) | yerbot des Kiikentétens, 6konomischer Nutzen
16.20 Prof. Dr. Horst LANG Prohibition of Chick Killing, Economic Benefit
(Globus-Betriebe, St. Wendel)

13




PENZUGYEK COVID-19 JARVANY KOZBEN ES UTAN

- NAPJAINK PENZUGYEI
FINANCES DURING AND AFTER THE COVID-19 EPIDEMIC
- TODAY'S FINANCES
5. SZEKCIO / SESSION 6
Elnok / Chair: Dr. SZOKA Karoly PhD Associate Professor (SOE LKK)
Titkar / Secretary: CZIRAKI Gabor PhD Candidate, Assistant Lecturer (SOE LKK)
Rolling Nuts vs. COVID-19 - az 6nfenntarto
CZIRAKI Gabor vagyonkezelés virushelyzet okozta gazdasagi
13.00— PhD Candidate, Assistant vilsag idején
13.20 Lecturer (SO’E LKK) Rolling Nuts vs. COVID-19 — Self-supporting Asset
Management in Times of Economic Crisis Caused by
a Viral Situation
. > The Effects of Sentiment on the Return
12.4218_ o Dﬁgfl"‘zfi;?e‘gg AN Distribution in the German Stock Market
: Exemplified by the COVID-19 Crisis
. Change Controlling - Measuring Change
1238 Ph g fse,}tf;;e’ﬁlgl (;J E],E II?KK) Success Using the Example of a Dutch
: University of Applied Sciences
MATTIASSICH-SZOKOLI |/ Covid hatasai az IFRS szerinti
14.00— Eniké PhD Student beszamolokészitésre
14.20 COVID Effects on to the Report Making According to
(SOE LKK)
IFRS
A COVID-19 jarvany hatasa a kereskedelmi
14.20—- KOZMA Norbert bankok miikodési kockazataira
14.40 PhD Student (SZIE GTK) Impact of the COVID-19 Epidemic on the Operational
Risks of Commercial Banks
Toékeszerkezeti modellek érvényestilése az
14.40— NEMETH Tamas olasz KKV szolgaltat6é szektorban 2012-2017
' kozott
15.00 PhD Student (SOE LKK) Enforcement of Capital Structure Models in the
Italian SME Service Sector Between 2012-2017
Dr. CSEH Balazs
PhD Student (SOE LKK) A chiemgauer és a worgl-i helyi pénzek
] jelenlegi forgasanak elemzése a felhasznaloi
15.00— Dr. KOVACS Tamas PhD tapasztalatok oldalarol
15.20 Associate Professor (SOE LKK) | Analyzis of the Velocity Circulation of Chiemgauer
and Local Currensies in Worgl from the Side of the
Prof. Dxr. VARGA Joé6zsef PhD | User Experience
Professor (SZIE, BCE)
) Controlling kihivasok a pandémia idején —
15.20—- Dr. SZOKA Karoly PhD ujratervezés és prioritasok
15.40 Associate Professor (SOE LKK) | Controlling Challenges at Time the Pandemic —
Redesign and Priorities

14




TURIZMUS - KOZLEKEDES

TOURISM - TRANSPORT

6. SZEKCIO / SESSION 6
Elnok / Chair: PAPPNE Dr. VANCSO Judit PhD Associate Professor (SOE LKK)
Titkar / Secretary: SZOKE Tiinde Ménika PhD Student (SOE LKK)
Dr. HOSCHEK Ménika PhD
Associate Professor (SOE LKK) Igy utaztunk mi - A magyar turistak utazasi
15.00— | Dr. MESZAROS Katalin PhD szokasai a koronavirus jarvany el6tti
’ o id6északban
13.20 Associate Professor (SOE LKK) As We Travelled - Travel Habits of Hungarian
Dr. NEMETH Nikoletta PhD Tourists in the Period Before the Covid-19
Assistant Professor (SOE LKK)
13.20— P DACRaiiili\(IiAa tIe{aLdelc‘;urer Pandemic 2020 Marketing Strategies for
13.40 (UAMD’) Albanian Tourism
NEUMANNE Dr. VIRAG
Ildiké PhD Associate Professor .. , . . .
13.40— (PE GTK) Korforgasos gazdasagi koncepcio a
’ turizmusban
14.00 VARGA-DANI Barbara Circular Economy Concepts in Tourism Industry
Tourism Expert (PE GTK)
1 dfffg}%szog;eV]ﬂfo‘;ior A Balaton-régiéba iranyulé turisztikai- és
14.00— (PE GTK) migracios Aramlasok modellezésének
14'20 lehetoségei
: KANTOR Szilvia Modelling Tourism- and Migration Flow in Balaton
PhD Student (PE GTK) Fegion
: 4 . Geoturizmus: er6s6dé szinfolt a turizmus
14.40 (SOE LKK) Geotourism: a Growing Spot on the Palette of
Tourism
14.40- SZOKE Tiinde Ménika Az 4j turisztikai térségek. Hogyan tovabb?
15.00 PhD Student (SOE LKK) The New Tourist Regions. What's Next?
3 Klaszteranalizis vizsgalat az EU 27
15.00— L N Y EL tagorszagara 2000-t61 2019-ig
15.20 PhD Student (SZIE GTK) Clusteranalysis Investigation for the 27 EU
Memberstates from 2000 to 2019
A magyar és német KKV-k aktualis helyzetének
. felmérése, a szektor alkalmazasban allok
15.20— KELEII\\I/IiE(l:Il;I-tIiNYEL véleménye alapjan
15.40 A Survey About the Current Situation of German and
PhD Student (SZIE GTK) Hungarian SMEs, Based on the Opinion of Those
Employed in this Sector
15.40— | Dr. MESZAROS Katalin PhD | K6z6sségi kézlekedés fejlesztése Agfalvan
16.00 Associate Professor (SOE LKK) | Development of Public Transport in Agfalva

15




POSZTER-ELOADASOK

POSTER PRESENTATIONS

7. SZEKCIO / SESSION 7

CSONKA-AMBRUS Agnes
PhD Student (SZTE GTK)

The Impact of Covid on the Digital Development
of the Creative Industry in Szeged

Dominik RODE
PhD Candidate (UCAM)

Prof. Dr. Cathrin STAMMEN-
HEGENER Full Professor (FOM)

Prof. Dr. Nicolas GONZALVEZ-
GALLEGO Full Professor (UCAM)

The Influence of Using Digital Technologies at
the Retailer’s POS on Customer Satisfaction

Dr. PIRGER Tamas PhD
Assistant Professor (SOE LKK)

Dr. PAAR David PhD
Assistant Professor (PTE ETK)

Civil szervezetek leadership kézponti
megkozelitése — a Rotary példaja

Leadership Based Approach of Civil Organisations
— Case Study of Rotary

TOTH Gabor
PhD Student (SZIE GTK)

Dr. habil. SZELES Zsuzsanna PhD
Associate Professor (METU, SOE LKK)

A konyvvizsgalé rotacio eredmény volatilitasara
gyakorolt hatasanak elemzése

Analysis of the Relationship Between Auditor Rotation
and Earnings Volatility

TOTH Gabor
PhD Student (SZIE GTK)

Dr. habil. SZELES Zsuzsanna PhD
Associate Professor (METU, SOE LKK)

A Big4 konyvvizsgalo cégek szamviteli
mindségre gyakorolt hatasanak 6sszehasonlité
elemzése

A Comparative Analysis of the Impact of Big4 Audit
Firms on Accounting Quality

Dr. TOTH Zsolt Gyérgy PhD
Associate Professor (SOE LKK)

A Horizont 2020 altal tamogatott fenntarthato
faipari projektek

NOVOTNI Adrienn Sustainable Wood Projects Supported by Horizon 2020
PhD Student (SOE SKK)
) A Magyar Nemzeti Bank eszkozei és lehet6ségei
HORVATH Andras a pénziigyi innovaciok szolgalataban
PhD Student (SOE LKK) How Can The Central Bank of Hungary Support
Financial Innovations?
KAPOCSI Gergely
PhD Student (SOE EMK) A COVID-19 hatasai a magyarorszagi
) bérvadaszatra
VAJDA Jozsef Impacts of COVID-19 on Hungarian Trophy Hunting
PhD Student (SOE EMK)
Marcel MOCK

PhD Candidate (UCAM)

Prof. Dr. Nicolas GONZALVEZ-
GALLEGO Full Professor (UCAM)

The Role of Corporate Reporting in the Context
of Crises: Integrated Reporting as a Successful
Tool for Creating Corporate Transparency

16




POSZTER-ELOADASOK

POSTER PRESENTATIONS

7. SZEKCIO / SESSION 7

NEUMANNE Dr. VIRAG I1diké6 PhD

Associate Professor (PE GTK) A Circular Tourism Economy: Transitioning
Toward a Circular Economy Within the Tourism
VARGA-DANI Barbara and Hospitality Sectors

Tourism Expert (PE GTK)

Pascal RUHLAND FinTechs and the Financial Industry — Success
PhD Candidate (UCAM) Evaluation of Different Cooperation Forms

PAULOVICS Agnes Innovative Solutions Against the Corona Virus
PhD Student (SOE LKK) Caused Problems in the Fashion Industry

Prof. Dr. Roman FEDORENKO
Associate Professor (Samara State
University of Economics, Russia)

Digital Instruments of Customs and Logistics
Support of Foreign Trade in a Pandemic

A motivacioés elméletek a tehetségek
feltérképezésében
Motivational Theories in Talent Mapping

SIPOS Eva
PhD Student (SOE LKK)

Thomas O. UITZ
PhD Student (University of Economics in | The Dimensions of Justice in Service Marketing
Bratislava, Slovakia)
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EcoNOMIC CRISIS CAUSED BY THE HEALTH CRISIS

Az egészségiigyl valsag okozta gazdasdgi valsdg

Dr. CZEGLEDY Tamas PhD

Associate Professor

Soproni Egyetem, Ldmfalussy Sandor Kozgazdasdgtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics, Hungary)

Dr. Galina Anatolievna KHMELEVA PhD

egyetemi docens (Associate Professzor)

Szamarai Allami Kozgazdasagtudomdanyi Egyetem, Oroszorszdg (Samara State University of
Economics, Russia)

A crisis 1s always some kind of disruption, malfunction; economic, moral, social, health-,
communicational, political, etc. It is series of events with many characteristics and
symptoms. The current economic crisis has been mainly caused by the health crisis:
production and supply, sales and turnover as well as decreasing consumption and sales,
are all present as crisis patterns. From the course of previous crises and from the crisis
management strategy used by governments, we can look at the current attempts on the
basis of current experiences. The course of crises can be described with different trends
and trendlines. The question is whether the models we have created so far can be fitted
to the current crisis, or whether we have faced a crisis with a completely different
course, shape and features.

Keywords: EU, globalization, 21st century, modernization, governance
JEL Codes: J10, 010, P10, P20

A valsag mindig valamiféle zavar, mikodési rendellenesség; gazdasagi, erkolesi,
tarsadalmi, egészségiigyi, kommunikacids, politikai, azaz sokféle jellegzetességet és
jegyet hordozbé eseménysorozat. A jelenlegi gazdasagi valsagot meghatarozbéan az
egészséglgyl valsag okozta: a termelés és a kinalat, az értékesités és a forgalom, ill.
a fogyasztas és felhasznalas zavara mint valsagjegyek mind jelen vannak. Az el6zd
valsagok lefolyasabdl és a kormanyok altal alkalmazott valsagkezelési stratégiabdl a
hasznosithaté tapasztalatok alapjan vizsgalhatjuk a jelenlegi probalkozasokat. A
valsagok lefolyasa kiilonb6z6 trendekkel, trendvonalakkal irhaté le. Kérdés, hogy a
jelenlegi valsagra railleszthetd-e az eddig megalkotott modellek, vagy egy teljesen

mas lefolyasa, alaku és jegyekkel biré valsaggal kertiltiink szembe?

Kulcsszavak: EU, globalizdacio, 21. szdzad, modernizdcio, kormanyzds
JEL-kédok: J10, O10, P10, P20
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ECONOMIC CRISIS MANAGEMENT IN THE US, EUROPE AND
HUNGARY - COVID 2020 CRISIS

KEREKASZTAL BESZELGETES / ROUNDTABLE DISCUSSION

TOROK Zoltan
vezetd banki elemz6 (Leading Bank Analyst)
Raiffeisen Bank

AROKSZALLASI Zoltan

vezetd banki elemzd (Leading Bank Analyst)
Erste Bank

Dr. habil. POGATSA Zoltan PhD

egyetemi docens (Associate Professor)

Soproni Egyetem, Ldmfalussy Sandor Kozgazdasdgtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Két vezetd magyar banki elemzgvel vitatjuk meg, hogy hogyan alakult a valsagkezelés
az Egyesilt Allamokban, az Eurdpai Unidban és Magyarorszagon.

Milyen intézkedéseket hoztak? Hasznos volt-e a monetaris bazis bévitése?

Kit kell megsegitenie az allamnak? A bajban 1év6 vallalkozasokat, vagy azoknak

a munkavallalékat, akik elvesztették allasukat és/vagy fizetésiik egy részét?

Milyen alakt lesz a valsag? Mikorra varhaté a kilabalas?

With two leading Hungarian bank analysts, we discuss how crisis management has
evolved in the United States, in the European Union and in Hungary.

What were the measures enacted? Has the expansion of the monetary base been
helpful? Should state aid be going to enterprises in trouble, or to employees who have
lost their jobs and/or pay? What sort of a rebound can we expect?
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MODERN MONETARY THEORY AND COVID19 CRISIS
MANAGEMENT

Dr. habil. POGATSA Zoltan PhD
Associate Professor
University of Sopron, Alexandre Lamfalussy Faculty of Economics

Modern Monetary Theory (MMT) is a school of economics which has as its starting point
that the state can never be forced to go bankrupt in its own currency. It makes use of
Wynne Godley’s system of sectoral balances approach and Abba Lerner’s theory of
functional finance to argue that in times of crisis, the government must run a budget
deficit rather than attempt to balance the budget. This can be done with the Central
Bank financing the government’s deficit interest free, as an institution that is able to
print its own money. Contrary to the quantity theory of money advocated by
neoclassical economics, this will not cause inflation, as output also adjust upwards. Or
at least this is the case if the deficit is used to prop up household consumption, rather
than propping up large corporations, as it is all too often done today. Household
consumption allows output to adjust upwards, which will not lead to inflation. The key
to the Covid19 response is therefore appropriate epidemiological response (lockdowns,
testing, contacts tracing, etc.) plus MMT support to households and SMEs, rather than
avoiding the appropriate epidemiological response to ‘save the economy’.

Keywords: Modern Monetary Theory (MMT), Covid19, crisis management
JEL Codes: E12, H12
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VALSAG ES CIKLUSOK A 21. SZAZADBAN
Crisis and Cycles in the 21st Century

Dr. MOLNAR Csilla PhD

egyetemi docens (Associate Professor)
Soproni Egyetem, Benedek Elek Pedagogia Kar (University of Sopron, Benedek Elek Faculty of
Pedagogy)

Eléadasomban arra keresem a valaszt, hogy napjaink valsaga melyik cikluselmélet
szerint értelmezhet6 a leginkabb. Koztudott, hogy a Nyikolaj Kondratyjev-féle
gazdasagi-tarsadalmi periodikussag teoériaja gyakran elGkeriilt az utdébbi harom
évtizedben — kiillonosen a 2008-as valsag volt jol magyarazhato vele - de az 1990-es évek
elejétdl felbukkantak a korabban periférikus tradicionalista cikluselméletek (Oswald
Spengler, Gaston Georgel) is. Az altalanos kritika az ilyesfajta elméletekkel szemben,
hogy barmilyen szabalyossagot Kkivetiteni hosszabb iddszakra lehetetlen, mert a
szerkezeti valtozasok miatt alapvet6en megvaltoznak a viselkedési Osszefliggések. Ezen
Osszefliggés figyelembevételével, igy a hosszutava ciklusok alkalmazhatésaganak
kérdésével, illetve néhany azota keletkezett valsag- és cikluselmélet bemutatasaval
szeretném zarni el6adasomat.

Kulcsszavak: ciklus, gazdasag, periodikussag, valsag, szabalyossag
JEL-kodok: A10, C50

In my presentation, I am looking for the answer to which cycle theory can best
interpret today’s crisis. It is well-known that Nikolai Kondratyev's theory of
economic-social periodicity has often come to light in the last three decades - in
particular, the crisis of 2008 was well explained by it - but from the early 1990s,
previously peripheral traditionalist cycle theories (Oswald Spengler, Gaston Georgel)
also emerged. The general criticism of such theories is that it is impossible to project
any regularity over a longer period of time because structural changes
fundamentally change behavioral relationships. In view of this context, I would like
to close my presentation with the question of the applicability of long-term cycles and
the presentation of some crisis and cycle theories that have emerged since then.

Keywords: cycle, economy, periodicity, crisis, regularity
JEL Codes: A10, C50
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FUZZY LOGIKAN ALAPULO MODELLEZESI MODSZEREK
KOZGAZDASAGTUDOMANYI ALKALMAZASA KULONOS TEKINTETTEL

A NYUGDIJRENDSZEREK MODELLEZESI LEHETOSEGEIRE

Application of Modeling Methods Based on Fuzzy Logic in Economics with Special Regard
to Modeling Possibilities of Pension Ssystems

SZABO Mihaly Zsolt

PhD-hallgaté (PhD Student)

Obudai Egyetem, Biztonsdgtudomdadnyi Doktori Iskola (i Obuda University, Doctoral School on
Safety and Security Science)

Magyarorszagnak az Eurdpail Unié tagjaként kiilonbozo kihivasokkal kell szembenézni,
melyek kozul a legfontosabbak az egészségligyl rendszer, tarsadalombiztositasi- és
nyugdijrendszer, valamint az adorendszer atalakitasa. Az emlitett gazdasagi és
tarsadalmi kihivasok hosszutava kormaéanyzati stratégiakat kovetelnek meg, mely
stratégiakat valamilyen médon modellezni, tesztelni, ellenérizni sziikséges. Ennek
megoldasara talalunk hatékony modszertant és lehet6ségeket a fuzzy logikan alapuld
modellezési modszerek kozgazdasagtudomanyi alkalmazasaval, melyet az Eurépai Unid
fejlettebb  orszagaiban mar régota alkalmaznak az intézkedések hatasainak
ellenérzésére. A tanulmany harom részbdl all. Els6 része a kozgazdasagtudomanyi
modellezés elméleti tervezési folyamatat foglalja dssze. A masodik rész a fuzzy logikan
alapul6 modellezési moédszerek kozgazdasagtudomanyi lehetGségeivel foglalkozik. A
harmadik rész az allami nyugdijrendszerek modellezési lehet6ségeit mutatja be.

Kulcsszavak: kéozgazdasagtudomanyi modellezés, Fuzzy logika, nyugdijrendszer
modellezés
JEL-kédok: E21, F61, F62, H55, J32

As a member of the European Union, Hungary faces various challenges, the most
important of which are the reform of the health care system, the social security and
pension system, and the tax system. These economic and social challenges require
long-term government strategies, which need to be modeled, tested and controlled in
some way. To solve this, we find an effective methodology and possibilities using the
fuzzy logic-based modeling methods in economics, which has long been used in the
more developed countries of the European Union to check the effects of the
measures. The study consists of three parts. The first part summarizes the
theoretical design process of economic modeling. The second part deals with the
economic possibilities of modeling methods based on fuzzy logic. The third part
presents the modeling possibilities of public pension systems.

Keywords: economics modeling, Fuzzy logic, pension system modeling
JEL Codes: E21, F61, F62, H55, J32
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RESILIENCE AND ACCESS TO JUSTICE IN THE CONTEXT OF
INTERNATIONAL AND EUROPEAN STANDARDS

Dr. VARADI Agnes PhD

Research Fellow
Centre for Social Sciences Institute for Legal Studies

“The COVID-19 pandemic is a health crisis with serious human and social
consequences, it has also created challenges for courts and judicial authorities in the
member States. (...) Member States have made considerable efforts to adjust to new
circumstances within a short time and to make the best use of existing resources to
ensure the functioning of their courts.” This excerpt from a declaration by the European
Commission for the Efficiency of Justice shows that due to the pandemic, the question of
crisis-resilient solutions has entered into centre of attention in the field of justice
systems as well. As the continuous functioning of the judiciary is a basic safeguard for
upholding fundamental rights, equal and unhindered access is indispensable even
under exceptional circumstances. The current paper aims to summarize the
international and European standards as regards access to justice in crisis situations.
The paper focuses on the requirements identified at the level of the United Nations,
Council of Europe and European Union. At the same time it is intended to analyse these
standards with regards to the general framework of access to justice elaborated in
theory and in the case-law. A systematic overview identifying the cornerstones of
efficient access to justice can give a new impulse to the scientific assessment of the
institution thus contributing to its resilience and efficiency.

Keywords: economics modeling, Fuzzy logic, pension system modeling
JEL Codes: K33, K38, K41
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ASSESSMENT OF THE CRISIS MANAGEMENT PRACTICES
IN THE JORDANIAN BANKING SECTOR DURING THE
2020 COVID-19 PANDEMIC

Prof. Dr. OBADOVICS Csilla DSc

Full Professor, Head of the Doctoral School

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvan Széchenyi Management
and Organization Sciences Doctoral School

Omar Salahaldeen Yousef ABUARQOB

PhD Student

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvan Széchenyi Management
and Organization Sciences Doctoral School

The year 2020 witnessed one of the most difficult situations on various business,
industrial, and financial sectors due to the Covid-19 pandemic that forced governments
to take preventive measures to minimize the catastrophic losses of human lives. Jordan
has been one of the strictest countries in implementing such preventive measures. In
March a complete lockdown was taken in place, with all the sectors being closed except
for hospitals and other health institutions. The lockdown was held for almost a month
until these restrictions started to ease gradually. However, various sectors remained
closed for a long time, and with the situation still being uncertain it is possible that
these measures can become strict again. These measures, being very important, caused
serious damage to these sectors. High financial losses occurred, many workers have
been fired, and some small businesses closed. This calls for the attention for any future
lockdowns to minimize that damage and control the losses, this research will aim for
that purpose. Since the banking sector is the center of all the financial operations that
occur in all the different other sectors, it’s affected the most by these measures. In this
study, the situation of the banking sector in Jordan will be assessed by the assessment
of the damage that was done by the preventive measures taken in place. In addition to
that, the strategic planning for the possible future situations that’s taken in place will
be investigated, as well as providing recommendations for enhancing that planning.

Keywords: crisis management, banking sector, Covid-19
JEL Codes: E58, E62, H11, H12, H84
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THE JORDANIAN FISCAL DECENTRALIZATION EXPERIENCE:
EVALUATING THE ROLE OF THE DECENTRALIZATION COUNCILS
IN THE FISCAL CONDITIONS OF LOCAL COMMUNITIES

Prof. Dr. OBADOVICS Csilla DSc

Full Professor, Head of the Doctoral School

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvan Széchenyi Management
and Organization Sciences Doctoral School

Omar Salahaldeen Yousef ABUARQOB

PhD Student

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvan Széchenyi Management
and Organization Sciences Doctoral School

During the past decade, Jordan suffered severe financial problems due to the lack of
resources, which was the direct result of the rapid population growth. The most
important problem that appeared with the growth is the vast numbers of small
communities that imposed a challenge on the centralized government to efficiently
manage these communities both on the administrative and the fiscal ways. For that
purpose, the law of decentralization was passed and approved by the parliament in
2017. The law established what is called the “decentralization councils” with the aim of
transferring the administrative and fiscal management to these local councils which
know and understand the needs of the local communities, increasing the efficiency of
the management, and meeting these needs. However, in the last three years since these
councils were established, the expected improvements were poor to non-existent.
Various reports and news articles confirmed that, showing that these councils have
added a liability instead of improving the situation and delivering the expected
outcomes. This study is aimed towards investigating the level of which these councils
were effective in the fiscal decentralized management, to determine the factors that
caused that assessed evaluation, and to provide a set of recommendations to improve
the performance of these councils in the fiscal management of the local communities.

Keywords: fiscal management, decentralization, decentralization councils
JEL Codes: E62, H72
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CHALLENGES OF THE SCHOOLTEACHERS AND STUDENT’S
FAMILIES IN JORDAN DURING THE COVID-19
CONVERSION TO ONLINE TEACHING

Abdelkarim ALHLOUL
PhD Student

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvan Széchenyi Management
and Organization Sciences Doctoral School

Schools doors were closed not only in Jordan during the Covid-19 pandemic but most of
the world’s countries had to take this decision to slow progression of COVID-19. The
Jordanian government ordered the online teaching conversion along with the curfew
that took place 18 March 2020, this closure didn’t only effect the social development for
the school students but as well left too many families with no choice but to leave their
children somewhere but school to go to work. This study is trying to revel the effects of
Covid-19 and schools’ closure on the school life and how that effected the working
families in Jordan.

Keywords: online teaching, covid-19, coping, social development
JEL Codes: A2, H12, H75
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THE EXTENT OF THE AWARENESS OF JORDAN
TELECOMMUNICATION COMPANIES CUSTOMERS ABOUT THE
CONCEPT OF CORPORATE SOCIAL RESPONSIBILITY

Noor ALKHUDIERAT
PhD Candidate

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvan Széchenyi Management
and Organization Sciences Doctoral School

This study aims to investigate the extent of awareness of telecommunications
companies customers (Zain, Umnia, Orange) in Jordan for the concept of social
responsibility and the impact of this concept on their loyalty towards the company, for
this purpose, a two-part questionnaire was designed to measure social responsibility
and customer loyalty, (200) questionnaires were distributed randomly to mobile phone
users to form a sample for this study, while (121) questionnaires were retrieved from it.
The results of the study showed that there is a moderate awareness of the customers of
Jordanian telecom companies of the concept of social responsibility, in addition to a
slight effect of social responsibility on the loyalty of these customers, on the other hand,
the study did not find any significant differences in awareness of social responsibility or
loyalty in in terms of the company providing the service. The study recommended
raising awareness about social responsibility, its importance and its reflection on the
environment and society, through advertisements and awareness leaflets by the
company for its clients.

Keywords: Corporate Social Responsibility, Jordan, customer loyalty, telecommunication

companies
JEL Codes: M10, M14, M16, A13, L14
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THE IMPACT OF SILENCE ORGANIZATION-RELATED
FACTORS ON EMPLOYEES' SATISFACTION IN THE
JORDAN MINISTRY OF EDUCATION

Osama Khaled Ahmad ALKHLAIFAT

PhD Student

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvan Széchenyi Management
and Organization Sciences Doctoral School, Hungary

Accountant

Jordan Ministry of Education, Jordania

This research aims to determine the impact and relationship direction between
organizational silence and the level of employees’ satisfaction in the Jordanian Ministry
of Education centre (MOE). The study used a questionnaire tool that was developed
based on previous studies. The questionnaire was distributed to 100 employees
randomly. The alpha coefficient was used to test the reliability of the instrument. Also,
multi-regression and the One-way ANOVA analysis were used to examine the
hypotheses. The results showed that the sample reported a moderate degree of both
silence and satisfaction and that there is an inverse relationship between the
organizational factors of silence and job satisfaction. Also, the results showed that the
“Lack of support” factor was the most influential factor and the “Mistrust” had the
lowest impact on satisfaction.

Keywords: silence, satisfaction, communication, organizational behaviour
JEL Codes: J28, 015, D63
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DEMOGRAFIAI TRENDEK ES A GAZDASAGI AKTIVITAS
VALTOZASAI A MAGYAR KOZEPVAROSOKBAN A 2010-ES
EVEKBEN

Demographic Trends and Changes in Economic Activity in Hungarian Medium-sized
Towns in the 2010s

Dr. TOTH Balazs Istvan PhD

egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sdandor Kozgazdasdgtudomdnyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

A demografiai és a gazdasagi tényezdk teriileti képe iranti érdeklGdés toretlen; e
tényez0k teriileti sokszinlisége és valtozatossaga arra sarkall, hogy folyamatosan
nyomon koévessiik a népesedési folyamatokban és a gazdasagi aktivitasaban torténd
valtozasokat, kulonos tekintettel a Dbelfoldi migraciéra, a lakasallomanyra, a
gazdasagilag aktiv népességre és a miikodé vallalkozasokra. Az el6adas nem vallalkozik
tobbre, mint hogy attekintse a magyar koézépvarosok néhany alapveté demografiai és
gazdasagli mutatdjat az elmult tiz év statisztikainak tiikrében. Az el6adasban nagy
hangsulyt kap a hazai kozépvarosok kozott megfigyelheté belfoldi vandorlasi
folyamatok bemutatasa, tovabba a lakasallomany és a gazdasagi aktivitas
(allaskeresok, vallalkozass(irliség, nemzetgazdasagi agazatok aranya) valtozasainak
ismertetése.

A kutatast az EFOP-3.6.2.-16-2017-00007 azonosité szamu projekt tamogatta.
Kulcsszavak: demogradfia, belfoldi migrdcio, lakasallomany, gazdasdgi aktivitds,

kozépuvarosok
JEL-kédok: R11, R23

The level of interest towards the spatiality of demographic and economic factors is
still high; due to the diversity of these factors, the monitoring of demographic
processes and economic activity, with special regard to the changes in domestic
migration, dwelling stock, working-age population, and functioning enterprises, is
essential. The aim of the presentation is to give an overview of some of the
demographic and economic parameters of Hungarian medium-sized cities in the light
of the statistics of the 2010s. Special attention is given to the description of changes
in internal domestic migration, dwelling stock and economic activity (jobseekers,
density of enterprises, share of branches of economy) among medium-sized towns.

This research was supported by the project EFOP-3.6.2.-16-2017-00007.

Keywords: demography, domestic migration, dwelling stock, economic activity, medium-
sized towns

JEL Codes: R11, R23
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VAROS- ES GAZDASAGFEJLESZTESI FOLYAMATOK A MODERN
VAROSOK PROGRAM KERETEBEN SOPRONBAN: AKTUALIS

HELYZETKEP

Urban and Economic Development Processes of the Modern Cities Program in Sopron: an
Actual Overview

CSISZAR Szabolcs

PhD-hallgaté (PhD Student)

Soproni  Egyetem, Ldamfalussy Sdandor Kozgazdasdgtudomanyi Kar, Széchenyi Istvdn
Gazddlkodds- és Szervezéstudomdnyok Doktori Iskola (University of Sopron, Alexandre

Lamfalussy Faculty of Economics, Istvan Széchenyi Management and Organization Sciences
Doctoral School)

Magyarorszagon 2015 6ta nagy sulyt kapott a megyei jogi varosok fejlesztése a Modern
Varosok Program keretében. A fejlesztési program végrehajtasabol és eredményeibdl
adédé hatasok, illetve szinergiak vizsgalata elengedhetetlen; a varosfejlesztési
programot érdemes tudomanyos kérdésfelvetéssel elemezni. Azért is indokolt a
tudomanyos vizsgaléodas, mert a Modern Varosok Program tervezett befejezési
datumahoz  (2022) kozeledve  kiemelt elemzési  teruletként adodik a
gazdasagfejlesztéshez valé hozzajarulas. Az elGadas célja, hogy osszefoglalja a Modern
Varosok Programmal kapcsolatosan megjelent tudoméanyos szakirodalmak f6bb
megallapitasait, tovabba, hogy ismertesse Sopron esetében a programbél megvaldsuld
fejlesztéseket, tovabba ravilagitson azok indokoltsagara. A soproni fejlesztések témakor
szerint kerilnek attekintésre.

Kulcsszavak: Modern Varosok Program, Sopron, helyi gazdasdgfejlesztés, varosfejlesztés,
varospolitika
JEL-kédok: R58, R38, R42

Since 2015 there has been a great emphasis on the development of the towns with
county rights in Hungary from the Modern Cities Program. It is essential to examine
the effects and synergies with regard to the implementation and outcomes of the
development processes; the urban development program is worth being analysed
from the scientific point of view. The scientific inquiry is needed as the planned end
date (2022) of the Modern Cities Program is getting closer and the contribution of the
Programme to the economic development ought to be assessed. The aim of the
presentation is to sum up the main findings of the published scientific literature in
connection with the Modern Cities Program; furthermore, to review the recent
development projects of the Program in the case of Sopron, as well as to reveal their
reasonableness. The development projects in Sopron are summarized by topic.

Keywords: Modern Cities Program, Sopron, local economic development, urban
development, urban policy
JEL Codes: R58, R38, R42
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INNOVATIV ES OKOS MODELLEK A VAROSI
ELELMISZERELLATASBAN

Innovative and Smart Models in Urban Food Management

BAZSONE Dr. BERTALAN Laura PhD

adjunktus (Assistant Professor)

Soproni Egyetem, Ldmfalussy Sandor Kozgazdasdgtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

A varosok az élelmiszerfogyasztas meghatarozd szerepldi. A varosi élelmiszerellatasi
(urban food movement) megkozelitések és a smart city koncepcié Osszekapcsolasa
megjelent a varosfejlesztési koncepcidkban. Egyre tobb varosi kormanyzat alakitja ki a
fenntarthatébb varosi élelmezést szolgalé helyi intézményrendszert, illetve szamos civil
szervezet, helyl kezdeményezés elkotelezett az élelmezési politika irant, amelyek célja a
varosi mezégazdasag fellenditése, a fenntarthatébb és alternativ élelmiszerellatasi
lancok létrejottének tamogatasa, az egészségesebb taplalkozas Osztonzése, a lokalis
élelmiszerek elGtérbe helyezése. Ez a szemlélet egyel6re még csak korlatozottan jelenik
meg a hazai varosfejlesztési koncepciokban, de a helyi élelmiszerek preferalasa, a
fogyasztél trendek valtozasa kedvezfen hatottak az alulrél induld, innovativ
megoldasokra épilé modellek kialakulasanak. Ezt erdsitik a globalis kihivasok,
kilonosen a pandémia, amely a helyl élelmiszerelgallitokat és a fogyasztokat is 1j
helyzet elé allitotta.

Kulcsszavak: helyi élelmiszerelldatds, smart food city, fenntarthatésag
JEL-kédok: R38, R58, 020

Az eléadast az EFOP-3.6.2-16-2017-00007 azonosité szamu projekt timogatta.

Cities are the most decisive actors of food consumption. The connection between
urban food movements and smart city solutions appeared in urban development
conceptions. More and more city government created local institutional systems for
serving sustainable urban food supply, many civil organization, local initiative
committed to food politics, to boost urban agriculture, to support creation of
sustainable and alternative food supply chains, to motivate healthier nutrition, to
prioritize local food. This approach appears less in the Hungarian urban
development concepts, but prioritizing local food and changes of consuming trends
effected positively on developing bottom-up and innovative models. This processes
are strengthening by global challenges, especially pandemic, which puts the local
food producers and consumers in a new position.

Keywords: local food supply, smart food city, sustainability
JEL Codes: R38, R58, 020

This presentation was supported by the project nr. EFOP-3.6.2-16-2017-00007.

35
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tanszékvezetd egyetemi tanar (Head of Department, Full Professor)

Pannon Egyetem, Gazdasagtudomanyi Kar, Veszprém (University of Pannonia, Faculty
of Business and Economics, Veszprém)

A korforgasos gazdasag a linearissal ellentétben, a gazdasagot egy fenntarthaté gazdasagi
rendszernek tekinti. Ebben a rendszerben a gazdasagi névekedés elvalik az erdforrasok
felhasznalasatol azaltal, hogy csokken a természeti eréforrasok haszndlata és azok
visszaforgatasra keriilnek. Jelen tanulmany célja, hogy megvizsgalja az Eurépai Unié altal
gydjtott, 28 tagallamra vonatkozé korforgasos gazdasagra jellemzd indikatorokat abbdl a
célbdl, hogy tagallami szintd kompozit indikatorok keriilhessenek megalkotasra. A kutatasi
cél megvaldsitasa szekunder adatok segitségével az Eurostat kiilonbozd, a korforgasos
gazdasag valamely részteriiletéhez kapcsoldodé adatbazisan alapul. A tanulmany kutatasi
eredménye ravilagitott arra, hogy habar a korforgasos gazdasaggal kapcsolatban létre lehet
hozni egy, minden részteriiletet méro, kompozit mutatészamot, azonban még az indikator
segitségével sem konnyd mérni az EU-s tagallamok teljesitményét, rangsorat. Ez annak
koszonhetd, hogy az orszagok kiilonb6zd gazdasagi, tarsadalmi és kornyezeti helyzettel
rendelkeznek, melyek nagyban befolyasoljak a rangsorban val6 elhelyezkedéstiket.

Kulcsszavak: kérforgdsos gazdasdag, Eurépai Unid, kompozit indikdtor, fenntarthatosdg
JEL-kodok: O13, Q01, Q50, Q56

The circular economy, in contrast to the linear one sees the economy as a sustainable
economic system. In this system the economic growth is decoupled from resource use by
reducing the use of natural resources and recycling them. The aim of this study is to
examine the indicators specific to the circular economy for the 28 Member States
collected by the European Union with a view to develop composite indicators at a
Member State level. The achievement of the research goal with the help of secondary
data is based on Eurostat’s various databases related to a sub-sector of the circular
economy. The research results of the study revealed that although a composite indicator
measuring all sub-sectors can be created in connection with the circular economy, it is
not easy to measure the performance and ranking of the EU member states even with
the help of the indicator. This is due to the fact that countries have different economic,
social and environmental situations, which greatly influence their ranking.

Keywords: circular economy, European Union, composite indicator, sustainability
JEL Codes: 013, Q01, Q50, Q56
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Green and Digital Transition in the Border Region Between Hungary and Romania
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Az elmult honapokban 4j kihivasokkal kellett szembenéznie még azoknak is, akiknél mar
,bejaratott” modszer, hogy a versenyképesség megé6rzését innovativ megoldasokkal célozzak
elérni. Ehhez viszont vadonatd) moddszerek helyett elég lehet az is, ha az ) helyzethez
1lleszkedGen hatékonyan szervezziik a folyamatokat. J6 példat adnak erre Magyarorszag és
Romania hatarrégiéi, ahol a hasonlé kihivasok és kozos célok kozel egy évtizedes szoros
hatarmenti egyuttmikodésre adtak lehetdséget a magyar Dél-Alféldi régié és a roman
Nyugati régié kozott (pl. euro-régiés koncepcié 2003-ban, TRANSVISION blueprint 2004-
ben). Temesvar kozponttal 2006-ban megalakult a Tehimpuls Egyesiilet, amely — mint
regionalis innovaciés kozpont — az Europe Enterprise Network romaniai alkézpontjaként
sikeresen mukodik (2016: European Cluster Observatory ,,eco-model region”, 2017: Digital
Cities Challenge). A hatarmenti egytuttmiikodés 2021-t61 mar a ,,zold és digitalis atmenet”
jegyében zajlik a Horizon Europe tamogatasaval és ehhez tud szervezeti hatteret adni a
,digitalis innovaciés kozpontok” eurdpai halbézata és a mar folyamatban lev6 nemzetkozi
projektek METABUILDING, BRILLIANT, DIW-World, TetRRIS).

Kulcsszavak: iparpolitika, tarsadalmi felelésséguadllalds, technoldgiai és nyilt innovdcio
JEL-kodok: L52, M14, 025, 032, 036

The last months brought new challenges to everybody including organisations where
using innovative means to maintain competitiveness is ,normal” operation. It might
require new ways but it can also mean effective re-organisation of processes in
conformity to new situations. Good example for it can be seen in the border region
between Hungary and Romania where similar challenges and common goals made
possible cross-border cooperation for more than a decade between Dél-Alféld region in
Hungary and the West region of Romania (p.e. euro-regional concept in 2003,
TRANSVISION blueprint in 2004). Tehimpuls Association was established in 2006
which — as regional innovation centre — acts as local node of Europe Enterprise Network
successfully (2016: European Cluster Observatory ,eco-model region”, 2017: Digital
Cities Challenge). Cross-border cooperation from 2021 shall focus on green and digital
transition with the support of Horizon Europe and with the European network of Digital
Innovation Hubs which provide organisational framework together with several ongoing

projects (METABUILDING, BRILLIANT, DIW-World, TetRRIS).

Keywords: industrial policy, social responsibility, technological and open innovation
JEL Codes: L52, M14, 025, 032, 036
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Hungarian - German Economic Relations Between 2004-2020
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PhD-hallgaté (PhD Student)

Pécsi Tudomdnyegyetem, Természettudomdanyi Kar, Foldtudomdanyok Doktori Iskola (University of
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A masodik vilaghabora utani idészak és a szovjet érdekszféraban toltott 40 év egy tobb
évszazadra visszanyulo kozép-eurdpai gazdasagi egyuttmiikodési rendszerbdl ragadta ki
hazankat. Magyarorszag és Németorszag kozottli kapcsolatok a német Gjra egyesités és
a kelet-kozép-eurdpai rendszervaltasok utan valtak ismét meghatarozéova. Mar a 90-es
évek elején bilateralis szerzodések keretei kozott szabalyozva elkezdddott a jelentos
tokebefektetés Németorszag részérdl. Ezzel a folyamattal parhuzamosan a
kereskedelmi egytittmikoédés is folyamatos béviilésnek indult a két orszag kozott. A
tanulmany célja bemutatni, hogy az elmult 16 év alatt Németorszag hogyan valt ismét
Magyarorszag szempontjabdl a legfontosabb gazdasagi partnerré, és hogyan alakult ki
1smét a kozép-eurdpal gazdasagi egyluttmikodés rendszere, melynek hazank szerves
részévé valhatott. A tanulmany els6sorban a magyarorszagi német forgotdke-
befektetések és a német-magyar kiilkereskedelem szintjét vizsgalja.

Kulcsszavak: német-magyar egylittmitkodés, kiilfoldi mitkédotéke, Europai Unid,
humanerdéforras-elvandorlds
JEL-kédok: F15, B20

The post-World War II period and the four decades under the Soviet sphere of
interest cut Hungary out from a century-old Central-European economic cooperation.
The relations between Hungary and Germany became significant again following the
German reunification and the Central and Eastern European regime changes. From
the beginning of the 1990s, significant capital investments were made by Germany
in the framework of bilateral agreements. In parallel with this process, the trade
cooperation between the two countries continued to expand after the accession to the
Europen Union. The aim of the study is to present how Germany became the most
important economic partner of Hungary in the last 16 years and how the Central-
European economic cooperation evolved over time. It explains that how became
Hungary an integral part of the system of Central European economic cooperation.
The study mainly examines the level of German working capital investments in
Hungary and German - Hungarian foreign trade.

Keywords: German-Hungarian cooperation, foreign direct investment, European Union,

human resources migration
JEL Codes: F'15, B20
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Az Ipar 4.0 napjainkban zajlé forradalmi atalakulasahoz kapcsolédé egyik kulcsfogalom az
mnnovacié. Ez nemcesak az infokommunikacios technologiat érinté kérdés, de leginkabb ezen
a teruleten érzékelhet6 a gyorsulé fejlédés. Atalakuloban van a kutatas-fejlesztés
hagyomanyos modellje is. A vallalati szintd fejlesztéseket egyre inkabb felvaltjak a kozos
projektek, terjed a a nyitott innovaciéos modell alkalmazasa. Az egyre révidebb termék-
életciklus és az egyre novekvl fejlesztési koltségek miatt sziikségessé valt a vallalatok
kozotti kooperacid. Ez természetesen a sikerek mellett kikertiilhetetleniil konfliktusokat is
general, amelyek egyre nagyobb mértékben terelédnek a jogi intézményrendszer iranyaba.
A jog hagyomanyosan egy konzervativ rendszer, ami egy fennall6 tarsadalmi-gazdasagi
allapothoz rendel magatartasmintakat és ezek megsértéséhez tarsitott szankcidkat. Az
innovacié azonban olyan friss és alakuléban 1év6 helyzetekhez kapcsolodd problémakat terel
birésagi Utra, amelyekre a jognak nincsenek kész, bevalt megoldasai. Jelen tanulmany a jog
naprakészségének fontossagat elemzi az innovaciéval kapcsolatos kérdésekben a Nokia —
Daimler jogvita kapcsan.

Kulcsszavak: Nokia v. Daimler, innovacid, jog, versenyképesség, K+F
JEL-kodok: K12, K41, 036, L62

One of the key concepts related to the revolutionary changes happening currently
around Industry 4.0 is innovation. This is a question affecting not only information-
communication technology, but it is also the area that we see the most accelerated
development in. The traditional model of research and development is also undergoing
change. Company-level developments are being increasingly replaced by joint projects,
the application of the open innovation model is becoming more and more widespread.
Due to the ever shorter product lifespan and the increasing costs of development,
cooperation among companies had become necessary. Naturally, apart from success, this
also inevitably generates conflicts, which will have to be solved within the legal system.
Law is traditionally a conservative system, which associates behavioral patterns to the
existing social-economic state as well as sanctions associated with the violation of these.
However, innovation leads to the courts seeing problems related to new situations
undergoing change for which the courts are not ready yet, they have to tried-and-true
solutions. The present study analyzes the importance of the law being up-to-date in
relation to matters of innovation via the Nokia — Daimler legal dispute.

Keywords: Nokia v. Daimler, innovation, law, competitiveness, marketability, R+D
JEL Codes: K12, K41, 036, L62
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HR UJRATOLTVE - KORONA HR KUTATAS ELSO FAZISANAK

TAPASZTALATAI
HR Reloaded - Experience of the First Phase of Corona HR Research
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Soproni Egyetem, Ldmfalussy Sandor Kozgazdasdgtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Magyarorszagon 2020 majusaban orszagos Kutatocsoport alakult 3 szakmai szovetség,
14 egyetem és szakmai kamarak kozremilkodésével, a jarvany szervezetekre gyakorolt
hatasainak vizsgalatara. A kutatas elsé fazisa lezarult. A tanulmany bemutatja a
kutatok munkajat és azokat a legfontosabb eredményeket, amelyeket a HR
megoldasokban hasznaltak a szervezetek. A HR el6tt all6 kihivasok megismerése olyan
hasznos gyakorlati moddszertanokat general, melyek tamogatjak a szervezetek
eredményes mikodését. A kutatas masodik fazisa jelenleg folyik. A bekapcsolodas
lehet6ségével még élhetnek a szervezetek. A kutatas Nemzetkozi vonatkozasu is, igy az
egyes orszagok tapasztalatai is mintaul szolgalhatnak a magyarorszagi gyakorlat
fejlesztéséhez.

Kulcsszavak: pandémia, tj HR megolddsok
JEL-kod: O15

In Hungary, a national research group was established in May 2020, with the
participation of 3 professional associations, 14 universities and professional
chambers, to study the effects of the epidemic on organizations. The first phase of the
research has been completed. The study presents the work of researchers and the
key findings that organizations have used in HR solutions. Understanding the
challenges facing HR generates useful practical methodologies that support the
effective operation of organizations. The second phase of research is currently
underway. Organizations can still take advantage of the opportunity to get involved.
The research is also of international relevance, so the experiences of individual
countries can also serve as a model for the development of Hungarian practice.
Keywords: Pandemic, new HR practice

Keywords: pandemic, new HR practice

JEL Code: O15
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VALSAGMENEDZSELES A COVID VIRUSHELYZETHEZ

KAPCSOLODOAN AZ AUTOIPARI VALLALATOKNAL
Crisis Management at Automotive Companies Related to the COVID-19 Situation

Dr. MESICS Olivia PhD
gyarigazgato (Plant Manager)
Opel Szentgotthdard Kft. (Opel Szentgotthdard Litd)

A koronavirus minden magyarorszagi autdipari céget befolyasolt. A kezdeti szakaszban
(marcius-majus/junius) valsagmenedzselést alkalmaztak a vallalatok. Az Gjraindulas
utani  1dészak szamos forgatokonyvet eredményezett a volumenvisszaeseéstll a
volumennovekedésig. A cégek miikodését a piaci kereslet befolyasolta alapvetéen, amely
Osszességében jelentls visszaesést produkalt, fennmaradasukat pedig tartalékaik és a
beszallitoil lancban 1év6 pozicidjuk hatarozta meg. A virushelyzet kihivas elé allitotta a
HR szakembereket. A kiszamithatatlansag, a tervezhet6ség hianya még inkabb
felerGsitette az egyéni és szervezeti alkalmazkodd képesség szlikségességét.

Az idészak valsagkezelését szamos forum, szervezet vizsgalta, altalanossagban és
iparagspecifikusan is. Jelen tanulmany célja, hogy a koronavirus els6 hullamat jellemzo
intézkedéseket Osszefoglalja az autdiparra vonatkozéan kilonb6zd forrasok
figyelembevételével, illetve vallalatvezetdkkel tortént interjak alapjan

Kulcsszavak: koronavirus, vdlsagmenedzselés, szervezeti alkalmazkodoé képesség,
autoipar
JEL-kodok: M11, M14, M54

The Corona-Virus has influenced every single automotive company within Hungary.
In its initial phase (between March and May/June), these companies have applied
crisis management followed by a post-recovery time that has resulted in many case
scenarios ranging from the downturn to even the growth of capacity. The operation of
firms has basically been affected by market demand, which in summary has
produced a significant recession as well as their survival has been determined by
their reserves and position in the supply chain. The virus situation has also put HR
experts a huge challenge. Uncertainty and the lack of predictability have even more
enforced the need of adaptation skills.

Several forums and organizations have examined how crisis management of this
period has taken shape not only in general but also specifically (broken down to
industries). Taking into consideration various sources respectively interviews with
plant managers, the goal of the present study is to summarize measures taken in the
automotive industry during the first wave of the Corona-Virus.

Keywords: Corona-Virus, Crisis Management, Organizational Adaptibility, Automotive

Industry
JEL Codes: M11, M14, M54
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A napjainkban is terjedd koronavirus-jarvany valdszintlileg a gazdasagi élet minden
teriuletét befolyasolja, ez alél nem képez kivételt Magyarorszag nyomdaipara sem.
Cikkiinkben egy felmérést szeretnénk kozzétenni, mely a magyarorszagi nyomdaipari cégek
érintettségével foglalkozik, a koronavirus-valsag hatasait igyekszik felmérni. A Magyar
Grafika folydirat munkatarsainak koszonhetSen tébb mint félszaz nyomdaipari vallalkozas
valaszolt a valsaggal kapcsolatban felmerils kérdésekre. Cikkiinkben a szakma valds
szerepl6inek véleményét kozoljuk tobbek kozt azzal kapcesolatosan, hogy varhatdak-e
elbocsatasok a cégiiknél, hogy alakul a fizetési moral az tigyfelek korében, mennyire effektiv
az otthonrél torténé munkavégzés és hany kolléga tud igy dolgozni, érdeklédiink a
megrendelések mennyiségének alakulasa irant, de olyan kérdésekre is kaptunk valaszokat,
hogy milyen fejlesztésekkel, djitasokkal készil egy-egy vallalat, hogy a valsag hatasait
csokkentse. A szakma megbecsilt képviselGit6l sikerilt személyes véleményeket és
akcioterveket is kapni a kialakult helyzetre valé reakcidkkal kapcsolatosan. Az els6
felmérés a pandémia els6 szakaszaban készilt, majd par hénapra ra megismétlésre kerilt,
igy azt is 6sszehasonlitjuk, hogy az elképzelések miként valésultak meg a gyakorlatban.

Kulcsszavak: nyomdaipar, koronavirus-valsag, helyzetjelentés, hatdasvizsgalat
JEL-kod: L65

The coronavirus pandemic is still spreading and will likely affect all areas of economic
life. The Hungarian printing industry is also not an exception. In our article, we would
like to publish a survey, that deals with the involvement of Hungarian printing
companies and tries to assess the effects of the coronavirus crisis. Thanks to the staff of
Magyar Grafika magazine, more than half a hundred printing companies answered
questions about the crisis. In our article, we share the viewpoints of the Hungarian
professionals on whether redundancies are expected at their company, how payment
morale develops among customers, how efficient home office could be and how many
colleagues can work in this way. We also received answers to questions about the
developments and innovations that companies were preparing to reduce the effects of
the crisis. We also managed to obtain personal opinions and action plans from the
esteemed representatives of printing industry regarding the reactions to the situation.
The first survey was conducted in the first phase of the pandemic and then repeated for
a few months, so we also can compare how the ideas were put into practice.

Keywords: printing industry, coronavirus crisis, situation report, impact assessment
JEL Code: L65
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2020 marcius 13-an, pénteken, a Miniszterelnok Ur bejelentette hogy az orszag
kozoktatasa marcius 16-ara tavoktatasra kel hogy valtson — egyetlen hétvége olyasmire,
amit soha nem tortént még meg ebben a méretben Magyarorszagon. Hogyan deritette ki
egy csapat onkéntes, mire van szliksége az iskolaknak a krizis ideje alatt? Hogy
hasznaltuk a design thinking empatia részét arra, hogy iranyba allitsuk a szervezetet?
Ez az Amanoba, egy 150 f6s 6nkéntes szervezet esettanulmanya, amely azért jott létre,
hogy tanarokat, szlilGket és gyerekeket segitsen a legjobb digitalis tavoktatasi élmény
eléréséhez Magyarorszagon, és 6sszegyUjtse a tudast, hogy lehet ezt megtenni.

Kulcsszavak: design thinking, service design, covid-19, kézoktatds, szervezetépités
JEL-kodok: L31, L86, D02

On the eve of 13 March 2020 it was announced that Hungary's public education
system needs to switch to remote, effective on 16 March - a single weekend’s time for
something never done before in scale. How did a bunch of volunteers find out what
schools need so they can help in crisis? How can design thinking empathy help steer
organizations? This is a case study of Amanoba, a group of 150 volunteers helping
teachers, parents and children to provide the best digital/remote education
experience in Hungary, and collecting knowledge on how to do that.

Keywords: design thinking, service design, covid-19, public education, organization

management
JEL Codes: L31, L86, D02
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A lean menedzsment eszkozeit egyarant alkalmazzak termel6- és szolgaltatovallalatok
a vevll érték vizsgalatara: az értéklanc feltérképezésére, az abban rejl6 veszteség
feltarasara és kikiiszobolésére, ezaltal a vevll érték fokozasara. A termelévallalatok
napjainkban egyre jellemzdbb szolgalatosodasa és a szolgaltatasok noévekvd fizikai
terméktartalma Osszetett termelési-szolgaltatasi értéklancokat alakit ki, melyekben a
kétféle értékteremtést egyuttesen kell vizsgalni.

Egy hosszii élettartami (épitGanyag-ipari) termék termelési-szolgaltatasi (és
hasznalati) értéklancat elemezve mutatjuk be a lean menedzsment értéknévelésre
alkalmas eszkozeinek alkalmazasi lehet6ségeit. Egyuttal szemléltetve azt is, hogy a
kétféle értéklanc 6sszekapcsoldodasa milyen kihivasok elé allitja az azokban résztvevd
szereploket, illetve a végsd érintettet, a vevet.

Kulcsszavak: vevdi érték, értéklanc, lean menedzsment
JEL-kédok: M10, L68

Production and service companies both use the tools of lean management to examine
customer value: to map the value chain, to explore and eliminate the loss in the
chain, and to increase customer value. Nowadays, the servitizaton of production
companies and the growing physical product content of services form complex
production-service value chains, in which the two types of value creation must be
examined together.

In our study, we analyze the production-service (and utilization) value chain of a
durable good. By reviewing the value chain of these building products, we present
the application possibilities of the value-adding tools of lean management. At the
same time, we illustrate the challenges that the interconnection of the two types of
value chains poses to the actors involved in them, as well as the benefits it offers to
the final customer.

Keywords: customer value, value chain, lean management
JEL Codes: M10, L68
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A témakor aktualitasat mutatja, hogy az Ipar4.0 koncepcié nemcsak egy absztrakt fogalom, amely
nagy gyakorisaggal jelenik meg a technoldgiai, gazdasagpolitikai fé6rumokon, hanem ma mar
technolégiai vagy akar tarsadalomtudomanyi témakérok vezérelve, s6t gazdasagi tarsasagok
stratégial irdnyvonalanak tervezési alapja, annak ellenére, hogy az Ipar4.0 koncepcié egy még
evolucids fazisban 1évé technolégia alapu fejlett gazdasagszervezési trendként azonosithatd. A
koncepcié fiatal, és utkeresési fazisban van, ezért nem all rendelkezésre nagy szamu kutatasi anyag,
szakirodalom sem explicit sem implicit médon megkozelitve az Ipar4.0 koncepcié kozvetlen
gazdasagi hatasai illetGen, sem pedig a kozvetett organizaciés vagy tarsadalmi hatasait illetGen. A
globalis trend természetesen hatast gyakorol a magyarorszagi termeld szervezetekre is, ennek
megfelell értelmezéséhez, és tudatos menedzsmentjéhez lényeges, hogy képet kapjunk a hazai kis és
kozépvallalati gyartd és feldolgozoipar aktudlis kihivasairdl, és az ipar4.0 koncepcibé a szervezetek
mikodésére vonatkozo lehetséges hatasairdl. Jelen tanulmany a vizsgalatba bevont cégek ipar4.0
érettségét illetve a cégek szervezeti kihivasait vizsgalja. A kutatdas eredményeibdl egyértelmien
kirajzolédik, hogy a témakorben érintett vallalatok mely technoldgiai szinten illetve mely szervezeti
fazisban vannak, és ez mennyire hatarozza meg a stratégiai tervezést.

Kulcsszavak: Ipar4.0, KKV, stratégia, kihivas
JEL-kédok: A12, M11

The presentation of the actualities of the topic, that the Industry4.0 conception is not only an
abstract concept, which is often used in technological and economic policy forums, but today it is
guided by technological or even social science topics, and it is getting to be the baseline of
planning of company's strategic direction. Industry4.0 concept can be identified as a technology-
based advanced economic operation-organization trend that is still in the evolutionary phase.
The concept is young and in a path-finding phase, so there is not a large amount of research
material or literature approached either explicitly or implicitly in terms of the direct economic
impacts of the Industry4.0 concept, nor in terms of indirect organizational or social impacts.
According to the global trend, it has an impact on Hungarian producer organizations and so on in
order to properly interpret and consciously manage this, it is essential to get realistic picture of
the current challenges of the Hungarian small and medium-sized enterprises (SMEs) in the
manufacturing and processing industrial sector, including the potential impacts on the
functioning of organizations. The conclusion from this study obviously describes what are the
technological maturity level of the concerned enterprises and what is the characteristics of the
organization which drives the strategy planning.

Keywords: industry4.0, SME, strategy, challenge
JEL Codes: A12, M11
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Korunkat a technolébgiai fejlédés és a gyors valtozasok jellemzik. A digitalis eszkozok és az internet
elterjedésével a mindennapok atalakultak, megvaltozott az informacidszerzés moédja és a vasarlasi
szokasaink 1s. Az interneten egy kattintassal megoldhaté a bevasarlas, szamos 1) termék,
szolgaltatas latott napvilagot, illetve jut el a fogyasztokhoz. Az egyes technoldgiai djitasok az
értéklancok lerovidulését is eredményezték, csokkentve a harmadik felek iranti igényt,
mindazonaltal az internetes vasarlasok szama és értéke évrdl évre novekszik.

Kutatasunk célja az internetezés gyakorisaga és az online vasarlasok kapcsolatat felmérni
magyarorszagi viszonylatban 2006-2019 kozotti id6szakra. Feltételezéseink szerint az internetezési
gyakorisag hatassal van az online vasarlasokra és azok térnyerésére. Olyan kérdésekre kerestik a
valaszt, hogy van-e kilonbség a nemek tekintetében az internethasznalat gyakorisagaban, valamint
van-e Osszefliggés a rendszeres internetezés és az online térben zajlé vasarlas kozott. Ehhez
idGsortelemzést, illetve korrelacidelemzést végeztiink a KSH adatain. Az eredmények alapjan
elmondhaté, hogy erds kapcsolatot taldltunk a rendszeres internet hasznilat és az internetes
vasarlas kozott, kifejezetten a nék tekintetében, valamint kiilénbséget talaltunk szintén a nék
tekintetében a mindennapos internetezés alakulasaban.

Kulcsszavak: internet, online vdasarlas, Magyarorszdg
JEL-kod: E21

Our age is characterized by technological development and rapid change. With the spread of
digital devices and the Internet, everyday life has changed, the way we obtain information and
our shopping habits have also changed. Shopping can be done on the Internet with one click,
many new products and services have been launched, and they reach consumers. Some
technological innovations have also resulted in shorter value chains, reducing the need for third
parties, yet the number and value of online purchases is increasing year by year.

The aim of our research is to assess the relationship between the frequency of internet use and
online shopping in Hungary for the period 2006-2019. We hypothesize that the frequency of
internet use has an impact on online shopping and its take-up. We sought answers to questions
about whether there is a gender difference in the frequency of Internet use and whether there is
a correlation between regular Internet use and online shopping. For this, we performed time
series analysis and correlation analysis on the CSO data. Based on the results, we found a strong
relationship between regular internet use and internet shopping, specifically for women, and we
also found a difference in the development of everyday internet use for women.

Keywords: internet, online purchasing, Hungary
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Napjainkban a digitalis technolédgia elterjedésének kovetkeztében ujfajta képességeket
és tudast kell elsajatitania az embereknek, legyen sz barmelyik generaciorél. A
didkoknak a tanulds soran, mig a munkavallaléknak a feladataik elvégzéséhez
sziikséges egyre nagyobb aranyban a szamitogépek és az internet adta lehetdségek.
Ezeknek az 10j ismereteknek az elsajatitasahoz elengedhetetlen friss informacidk
feldolgozasi modjanak ismerete. Erre azért is sziikség van, mert a digitalis tudas szintje
nem csak hazankban, hanem vilagszerte is kiemelten fontos fejlesztési teriilet.

Jelen kutatdas soran a tanulasi stratégiak és a digitalis tudas szintje kozotti
Osszefliggéseket igyekeztik feltarni, valamint a tanuldsi moédszereket igyekeztiink
feltarni a megkérdezettek korében.

Kulcsszavak: internet, digitalis tudds, tanuldsi orientdcio
JEL-kod: 120

Nowadays, due to the spread of digital technology, people need to acquire new kinds
of skills and knowledge, be it of any generation. Students have an increasing
proportion of the opportunities provided by computers and the Internet for learning,
while workers need to perform their tasks. Knowledge of how to process up-to-date
information 1s essential to acquire this new knowledge. This is also necessary
because the level of digital knowledge is an extremely important area of development
not only in Hungary but also worldwide.

In the present research, we tried to explore the connections between learning
strategies and the level of digital knowledge, as well as to explore learning methods
among the respondents.

Keywords: internet, digital knowledge, learning orientation
JEL Code: 120
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A Crisis Management Through Corporate Innovation
— The OBB's Example of Dealing With the 2015 Refugee Crisis
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Doctoral School)

Az elmult évtizedek valsagai valtozatos és er6t probalé kihivasok elé allitottak a
vallalatokat a vizsgalt térségben. Jelenleg a legnagyobb kihivas a SARS Covid pandémia,
ami nem csak az egészségligy terililetére, de a gazdasagilag is nagy veszélyt jelent. Mar 6t
éve zajlik egy masik vilagvalsag, aminek hatasat Eurépa a mai napig érzi tarsadalmilag és
gazdasagilag is. Ez a Kozel-Keletrdl illetve Afrikabdl érkezd menekultek altal elGidézett
menekiltkrizis, aminek a kezelésére a mai napig nem sziiletett konszenzus az eurdpai
union belidl. 2015-ben, amikor varatlanul segitségkéré emberek nagy tomege jutott el
Ausztriaba, nem csak az osztrak allam, de sok osztrak vallalat is gyors cselekvésre volt
kényszeritve, igy az osztrak allamvasutak az OBB is — ami Ausztridban tébbek kozott a
kritikus infrastruktira biztositasaért felel. A dolgozok gyors és flexibilis reakcidjanak
koszonhetSen olyan innovativ megoldasok sziilettek, amik hosszutavon is pozitiv hatassal
birnak az OBB krizismenedzsmentjében. A jelen kutatdsban ezen innovativ megoldasok
bemutatiasa és a vallalati krizismenedzsmentre gyakorolt hatdsainak oOsszefoglalasa a
célom. A kutatas eredménye j6 gyakorlatként szolgalhat varatlanul felmerilé krizisek
kezelésére a gazdasagi résztvevok szamara.

Kulcsszavak: krizismenedzsment, innovdcio, valsag
JEL-kodok: O15, H12

Because of the crises of recent decades companies in the region under study had to face
diverse and trying challenges. Currently, the biggest challenge is the SARS Covid
pandemic, which poses a major threat not only to the health sector but also
economically. Another world crisis has been going on for five years, and Europe is still
feeling the effects both socially and economically. It is meant to be the so called refugee
crisis caused by refugees coming from the Middle East and Africa, for the handling of
which has not yet been the subject of a consensus within the European Union. In 2015,
when a large crowd of people unexpectedly arrived in Austria, not only the Austrian
government but also many Austrian companies were forced to act quickly, including the
Austrian state railways OBB - which is responsible for, among other things, providing
critical infrastructure in Austria. Thanks to the quick and flexible response of the
employees, innovative solutions have been developed that have a long-term positive
impact on OBB's crisis management. In the present research, my goal is to present these
innovative solutions and to summarize their effects on corporate crisis management. The
results of the research can serve as a good practice for dealing with unexpected crises for
economic actors.

Keywords: crisis management, innovation, crisis
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Communication of Business Purposes by Corporations Listed on the Budapest Stock
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A kutatas célja a Budapesti Ertéktdzsdén jegyzett részvénytarsasagok altal kitlizott és
nyilvanossagra hozott alapvet6 célok vizsgalata. A kutatas a t6zsdén jegyzett cégek altal
szolgaltatott és nyilvanossagra hozott adatok és informaciok feldolgozasan alapul. A
vizsgalt kérdések kozott kiemelkedd szereppel bir a vallalati nyereséggel kapcsolatos
szerepfelfogas. A vizsgalat feltarja és elemzi a vallalati nyereség orientaltsag szerepét a
vallalati mikodés érintettjel és a vallalati értékek kontextusaban.

Kulcsszavak: menedzsment, vdllalatgazdasdagtan, vallalati célok, tarsadalmi feleldsség,
felelés vallalatiranyitds
JEL-kodok: M10, M20, L21, M14, G34

The goal of the research is to explore and analyse the purposes, which are set and
published of the corporations listed on the Budapest Stock Exchange. The research 1s
based on processing data and information published by the listed corporations. The
research analyses the perception of the role of profit as a highlighted research issue.
The research explores and analyses the role of profit orientation in the context of
stakeholders of business and business values.

Keywords: Management, Business Economics, Business Objectives of the Firm, Social
Responsibility, Corporate Governance
JEL Codes: M10, M20, L21, M14, G34
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The establishment and operation of quality management systems is no longer
disputed for most companies, but it is an integral part of day-to-day operations. The
tools for the practical application of quality management systems are methods and
techniques that can help, for example, to describe processes, identify the causes of
problems or analyse risks.

The focus of the present study is also on multifactoral quality management methods
on FMEA (Failure Mode and Effect Analysis) and the Ishikawa analysis. However, in
many cases these multifactorial methods are not effective enough as they are more
difficult to apply. In the spirit of continuous improvement, which is the principle of
the TQM (Total Quality Management), our goal is to examine the corporate
application of the two methods mentioned above and the elements to be developed.
The analysis of automotive processes is the basis of the research, so we conducted
semi-structured interviews with people working in this sector. For the fullest
possible analysis, we interviewed many participants of the value stream, including
employees of production and development companies as well. The result of this study
1s to determine the advantages and disadvantages, and improvement possibilities of
FMEA and Ishikawa diagram based on literature sources, interviews and own
experience

Keywords: quality management, methods, cause-and effect analysis, FMEA, Ishikawa
JEL Codes: L15, L62
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Researching entrepreneurial failures form the perspective of the entrepreneur is an
emerging theme in the field of entrepreneurship. Moreover, the recent economical
changes and challenges are making this theme more current. Past researches mainly
focused on one or two main questions of the entrepreneurial failure, such as grief,
stigmatisation, coping with failure, antecedents of failure or learning from failure.
My suggestion is more complex approach for exploratory researches, which contains
not only the “process” of entrepreneurial failure (antecedents and consequences of
failure, entrepreneurial reactions: coping, learning and career decision), but the key
factors affecting this process (entrepreneurial personality traits, motivations, effects
of individuals around the entrepreneur or even socio-emotional wealth). With this
suggested new model researchers can study the theme of entrepreneurial failure in a
more complete and structured way. Moreover, using this theoretical model can make
easier to emphasize the limitations and borders of researches aiming entrepreneurial
failure.

Keywords: entrepreneurial failure, research framework, consequences of failure, coping

with failure
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Celebrity endorsement has a long history in the world of advertising. Today the
celebrity endorsement strategies are frequently used by marketers in order to
increase their sales and thereby extend the market share of the company. They also
believe that using well-known characters in their campaigns can have a huge effect
on the purchasing habits of their customers. According to Aristotle, “beauty is a
greater recommendation than any letter of introduction”. This sentence perfectly
summarizes why products are endorsed by well-known characters, celebrities. They
can have a huge effect on the purchasing decision making, on the buying behavior
and on the cognitive functions. The signification of cognition and attitudes is crucial
in the world of advertising: people realize that they want to look like, be like or act
like a celebrity they see in the commercial. They want to pursue their dreams and
become famous, good looking and successful: purchasing such products increases
their self-confidence and makes them believe that they can achieve their goals. By
discovering the true power of celebrity endorsement marketers can achieve
incredible results. The question is whether there must be some kind of a relationship
between the product and the endorser or it is enough to create cognitive dissonance
by showing a favorable image in order to increase the sales.

Keywords: celebrity, celebrity endorsement, cognitive dissonance, brand ambassador
JEL Codes: D91, E71, M31
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The COVID-19 pandemic is challenging, especially for the economy and the society.
Compa-nies have to shift their priorities and operations systems short term, and also
develop new stra-tegic options for the future. Crises affect innovation in different
ways. For companies’ crises create uncertainty and financial problems and normally
have a negative impact on innovation. COVID-19 forced us to change the habits. The
beginning of “social distancing” illustrates clearly how a crisis can accelerate the
adoption of innovations, e.g. tools for video conferenc-ing. So, for some cases the
crisis helps to overcome the adoption hurdles of an innovation. Once a company find
the right technology service provider, did the necessary investment, learned how to
use it or see the benefits of the new technology, they will continue to use the
innovation, even after the end of the crisis. The crisis gives a significant push to
digitalization and concomitant for technology service provider, who help clients to
use new innovations for their business. Companies, especially SMEs need to change
quickly and the demand for tech-nology service providers is higher than before. As a
result, also service providers have to change their business model and be focussed on
the digitalization of their target group. Learn how a service provider has to change
their business model to be successful, especially in chal-lenging times.

Keywords: Digitalization, Digital Transformation, Service Provider, Business Model
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Especially at the time of the COVID 19 pandemic, the already steadily increasing
sales of ecommerce rose even further. In order to avoid ruinous price competition, it
1s important for companies that their products in online stores are preferred by
consumers, regardless of the price, compared to products from the competition.
Multisensory marketing engages the consumers’ senses, affects their perception,
judgement and even the behaviour and therefore can be considered as a solution.
Within the framework of a subject-within design, the hypotheses were examined
whether the number of sensory stimuli or whether certain combinations of senses
have a significantly stronger influencer on buying behaviour in online stores than
others. 654 participants evaluated 5 of 16 products each with different combinations
of senses in a self-created online store. The results of the study show that almost
every combination of senses has a significant influence on consumer behaviour.
There was no significant difference between two sensory combinations. It must be
examined in more detail, whether this is an effect of the cross-modal correspondence.
Furthermore, the effect of super additivity does not seem to have any application in
this sample. A second study is currently under revision to check whether the results
can also be transferred to other products.

Keywords: field experiment, multisensory marketing, consumer behaviour, online stores
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Orthodox economic theory suggests that humans are perfectly rational. While this
notion has been challenged in multiple ways for Business-to-Consumer interactions,
Business-to-Business relationships remain widely considered to be governed by
reason. However, as decisions in Business-to-Business interactions are made by
humans, the factors that lead to irrational behaviors in the B2C setting may also be
at play in B2B. These factors may also be exacerbated by complexity, uncertainty
and the need for co-creation of value between purchasing and selling organizations.
Potential mechanisms leading to limitations in rationality can be derived from
heterodox economic theories, as well as cognitive, business economic and related
sciences. However, the role of irrationality and impulsivity in shaping in B2B
purchasing decision-making, as well as the influence that the selling organization
can exert on the outcome of such processes, are largely unexplored. Here, the
relevant literature from above mentioned fields is reviewed and integrated into
hypotheses about the structure of rationality in B2B relationships between selling
and purchasing organizations. Also, recommendations and challenges for empirical
research in this field are discussed. Special attention will be given to the role of the
perception of risk.

Keywords: business development, heterodox economics, rationality
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The environment in which salespeople perform their activities is constantly
changing, calling for and enabling new solutions for presenting solutions, providing
value, overcoming objections, and closing deals. Technological advances have been a
driving force in these changes, warranting scientific inquiry into the use of new
technologies in business development. Technology has also massively changed the
way sellers can use visualization, including with new possibilities around 3D
visualization and augmented reality. Here, the theoretical underpinnings and extant
literature on visualization in professional selling in two specific industries will be
reviewed. Further, the potential benefits of visualizing benefits rather than product
features will be discussed, based on the assumption that products are purchased not
for their properties but for the results that they provide — which may influence the
cognitive processing of different types of visuals. Finally, the gaps in the scientific
literature will be discussed, along with suggestions on how empirical evidence could
be gathered for the effective use of visualization in B2B sales, especially with regard
to innovative technological approaches such as augmented reality.
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Various scholars identified customer oriented, adaptive- and value-based selling as
the most important selling approaches for industrial products. The aim of the paper
1s to identify the importance of these selling behaviours and selling tactics for such
selling situations more in detail.

The conclusion of this scholar is based on an analysis of relevant academic sources in
the area of personal selling and industrial buying. A tremendous amount of
information about products and solutions are available online. An increasing amount
of buying operations are completed online as well. Therefore, selling activities from
sales representatives which are adding value to the purchasing process are getting
more important in the future. Additionally, it is important to combine elements of
different selling tactics more often. Especially when selling organisations have to
handle an international operating buying centre with a high number of
representatives from different entities. A strategic view on the usage of different
selling tools for different selling situations will be more important in the future.

Keywords: value-based selling, Business-to-Business Marketing, Business-to Business

Buying
JEL Codes: M31, M39
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VERBOT DES KUKENTOTENS, OKONOMISCHER NUTZEN
Prohibition of Chick Killing, Economic Benefit

Dr. Caspar von der CRONE PhD
CEO (CD Consulting gUG)
Managing Director (IG Bio-Initiative)
Bad Honnef, Germany

Prof. Dr. Horst LANG

Head of Quality ssurance/Environment/Work Safety
Globus-Betriebe, St. Wendel, Germany

Germany was the first country to draw the consequences and introduce a legal ban
on the killing of chicks. Other EU countries will follow this example. Animal welfare
activists and consumers have been calling for this for a long time, so that ultimately
an end will be put to the killing of male chicks after hatching throughout the EU and
internationally. However, this has important implications for markets, intra-EU
trade, price developments and consumption. It will affect manufacturing companies
along the whole process chain. The fact is, prices will rise, because animal welfare
and animal welfare mean restrictions, both in production and marketing. There will
inevitably be structural changes within the sector. In Germany 45 million laying
hens produce 15 billion eggs and there are 380 million hens in the EU. The ban on
killing male chicks will have a lasting effect on production and marketing. Both the
early detection and rearing of male chicks involves high costs and effort. Jobs and
economic benefits are therefore also at stake. This contribution is intended to provide
an introduction and to present the economic challenges.

Keywords: animal protection, structural changes, buying behavior, higher prices
JEL Codes: D18, D20, D40, E23
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ROLLING NUTS VS. COVID-19 — AZ ONFENNTARTO VAGYON-

KEZELES VIRUSHELYZET OKOZTA GAZDASAGI VALSAG IDEJEN

Rolling Nuts vs. COVID-19 — Self-supporting Asset Management in Times of Economic
Crisis Caused by a Viral Situation

CZIRAKI Gabor

tanarsegéd (Assistant Lecturer)

Soproni Egyetem, Ldmfalussy Sandor Kozgazdasdgtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics

A Rolling Nuts vagyonkezelési moddszertan legijabb felfedezéseir6l kellene e cikknek
sz0lnia. Az 10) kutatasok fényében ugyanis a természet entrdopiajan alapuld portfolio
menedzsment modell tobbféle értelmezésnek is helyt ad, az eddig publikaltakon felil.
Felfedeztem két tovabbi portfolié elosztasi metodust, ami szintén a természet hatarok kozé
szoritott végtelen mintazatan alapul. Vizsgalatom arra terjedt ki, hogy melyik portfolid
elosztas a jobb dontés, melyik hoz nagyobb hozamokat, illetve Gsszehasonlitva milyen
kovetkeztetések vonhatdok le egymas mellé allitva a kiilonboz6képp diverzifikalt palettak
teljesitményét. Mindezt egy kutatocsoport keretében, hogy bévebb meritést tudjak abrazolni
a befektetési dontéshozatal komplex rendszerében. Két honapos idétavot néztink,
legelGszor 1s rovidtavon keresve a valaszokat a fenti kérdésekre, amikor (el6re nem tudva)
bekoszontott a cimbeli virus, amely gazdasagi, t6zsdei ijedelmet okozva razta meg a
nagyvilagot. fgy nem egy szimpla elemzés sziiletett kutatasunk zarultaval, hanem egy igen
pikans idétavot sikeriilt analizalni, amely ilyetén médon még érdekesebb kiovetkeztetések
levondsara ad médot. gy tortént, hogy a 100-n4l tébb Rolling Nuts portfoliénk kiértékelése
a valsagallésag kérdéskorét jarja be, és szolgal ezzel talan még érdekesebb és tanulsagosabb
meglatasokkal a vagyonkezelés fenntarthatésaganak tekintetében.

Kulcsszavak: entrépia, fenntarthato vagyonkezelés, pandémia, Rolling Nuts, valsagallosag
JEL-kédok: GO1, G11, O16, P41

This article should discuss the latest discoveries in the Rolling Nuts asset management
methodology. In the light of new research, the portfolio management model based on the
entropy of nature allows for several interpretations, in addition to those published so
far. I discovered two additional portfolio allocation methods that are also based on an
infinite pattern of nature confined to boundaries. My study covered which portfolio
allocation is the better decision, which brings higher returns, and comparing what
conclusions can be drawn by juxtaposing the performance of differently diversified
palettes. All this in the framework of a research group to be able to depict more
immersion in the complex system of investment decision making. We looked at a two-
month period, first looking for answers to the above questions in the short term, when
(unknowingly) the title virus came in, shaking the world, causing economic, stock
market fright. Thus, not a simple analysis was made at the end of our research, but we
managed to analyze a very spicy time period, which in this way allows us to draw even
more interesting conclusions. This is how the evaluation of our more than 100 Rolling
Nuts portfolio explores the issue of crisis resilience, providing perhaps even more
interesting and instructive insights into the sustainability of asset management.

Keywords: entropy, sustainable asset management, pandemic, Rolling Nuts, crisis resilience
JEL Codes: G01, G11, O16, P41
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THE EFFECTS OF SENTIMENT ON THE RETURN DISTRIBUTION IN
THE GERMAN STOCK MARKET EXEMPLIFIED BY THE COVID-19
CRISIS

Emile HOVEL
PhD Candidate

Universidad Catélica San Antonio de Murcia, Spain

Prof. Dr. Matthias GEHRKE
Full Professor
FOM University of Applied Sciences, Germany

Sentiment analysis in financial research interprets moods in their significance for
the progress of markets or specific financial products. It helps to develop well-
founded expectations about market developments and often serves as a justification
for movements in prices that cannot be directly explained by fundamental data,
especially in times of crises. Investor sentiment obtained from different sources is
not time-stable, and when linked to returns, often non-linear. Therefore, model
selection is rather challenging.

In this study, a neural network based on LSTM neurons is applied to account for
these sentiment immanent characteristics. The recent COVID-19 induced market
distortions on the german stock market provides an opportunity to investigate the
suitability of predictive sentiment-based analyses. The results obtained can be
valuable for portfolio management, whether to minimize risks or systematically
exploit factor risks.

Keywords: investor sentiment, behavioral finance
JEL Codes: C45, G41
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CHANGE CONTROLLING — MEASURING CHANGE SUCCESS USING
THE EXAMPLE OF A DUTCH UNIVERSITY OF APPLIED SCIENCES

Stefan BREUER

PhD Student

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvan Széchenyi Management
and Organization Sciences Doctoral School

“Nothing is as constant as change” represents a citation of the philosopher
Heraclitus of Ephe-sus (approx. 540 - 480 BC). This quote prove itself true once
again during the current COVID-19 pandemic. Organizations have to deal with
changing conditions and uncertainties. In this context, the management 1is
confronted with challenging change processes whereby the results are not
predictable. Therefore, current studies show a high failure rate of change-projects
and a rarely conducted controlling approach within change processes. The review of
current literature proves that none of the leading authors (e.g. Kurt Lewin and John
P. Kotter) integrated evaluation and controlling processes in their change
management models. Neverthe-less, the research also showed that a systematic
controlling process is necessary to review the success of individual change measures
and to guide change projects in an effective way. With-in the framework of this
paper, the challenges concerning a missing change controlling ap-proach are
characterized within a case study. The object of investigation is the strategic rea-
lignment of a Dutch University of Applied Sciences, which comprises a study-course-
related adjustment towards a stronger international focus. In order to enable a
controlling of the stra-tegic realignment, a balanced scorecard for a higher education
institute is developed to control the change process.

Keywords: Change Management, Change Controlling, Balanced Scorecard, Strategic

Realignment
JEL Codes: M10, M21
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A COVID HATASAI AZ IFRS SZERINTI BESZAMOLOKESZITESRE
COVID Effects on to the Report Making According to IFRS

MATTIASSICH-SZOKOLI Eniké

PhD-hallgaté (PhD Student)

Soproni Egyetem, Ldmfalussy Sdndor Koézgazdasdagtudomdnyi Kar, Széchenyi Istvdn
Gazddlkodds- és Szervezéstudomdanyok Doktori Iskola (University of Sopron, Alexandre

Lamfalussy Faculty of Economics, Istvan Széchenyi Management and Organization Sciences
Doctoral School)

2020-ban a vilagméreti COVID jarvany megjelenése nagy szamu fertdzést okozott
Eurépaban is. A virus megfékezése miatti intézkedések jelent6s hatassal voltak a
gazdasagi tevékenységre, igy a beszamolok elkészitésére is. A vezet6ségnek azonnal
reagalni kellett a jarvany megfékezése érdekében hozott valtozasokra, melyek mind az
éves pénzigyl kimutatasokat, mind pedig a beszamolét érintették. Mérlegelni kellett
bizonyos cégeknek azt is, hogy a jarvany hatasainak koévetkezményeként folytatni
tudja-e a tevékenységét belathatdé idén belil. A tanulmanyban az vizsgalom, hogy
milyen szamviteli kévetkezményei voltak a valtoztatasoknak, kiemelten az IAS 36
szerintl eszkozok értékvesztése standardra, hiszen az immaterialis javakat, valamint a
goodwillt évente, az egyéb nem pénzligyi eszkozoket abban az esetben, ha
értékvesztésre utald jel meril fel tesztelni kell. Megvizsgalom tovabba, hogy az
intézkedések kovetkeztében melyek azok a mérleg és eredménykimutatas tételek IFRS
szerinti, amelyek érintettek lehetnek még.

Kulcsszavak: IFRS, beszamolo készités, pénziigyt kimutatds, IAS 36
JEL-kédok: F30, M41, M42

When COVID epidemic appeared in 2020, caused a big number of infection in Europe
too. The measures because of taming the virus had a considerable effect on the
commerce, like this onto the reports' completion. The management had to respond to
the changes brought in the interest of getting the epidemic under control, which all
of them are, promptly the year financial statements, all of them affected the report
though. Certain firms had to consider whether he can pursue his activity in the
foreseeable future as the consequence of the effects of the epidemic. In this study I
examine what kind of accountancy consequences the changes had, on emphasized the
loss of value of devices onto a standard according to IAS 36, the immaterial goods
and the goodwill has to be tested annually if a sign indicating loss of value arises. I
examine furthermore, that as a result of the measures which items according to
balance and a result statement, could be affected according to IFRS.

Keywords: IFRS, annual report, financial statement, IAS 36
JEL Codes: F30, M41, M42
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A COVID-19 JARVANY HATASA A KERESKEDELMI BANKOK

MUKODESI KOCKAZATAIRA
Impact of the COVID-19 Epidemic on the Operational Risks of Commercial Banks

KOZMA Norbert

PhD-hallgaté (PhD Student)

Szent Istvan Egyetem, Gazdasdg- és Tdarsadalomtudomdnyi Kar, G6déllé (Szent Istvdn
University, Faculty of Economics and Social Sciences)

egyetemi tanarsegéd (Assistant Lecturer)

Budapesti Corvinus Egyetem, Szdamuvitel Tanszék (Corvinus University of Budapest,
Department of Accounting)

A COVID-19 jarvany tobb szempontbdl is 1) kihivasok elé allitotta a kereskedelmi
bankokat: az tuzleti aktivitas csokkenése, a fizetési moratoriumhoz kapcsol6dd
szabalyozas implementalasa, az 4j tipusi munkaszervezés és az otthoni munkavégzés
feltételeinek megteremtése mellett a kockazatkezelési tevékenységben is jelentds
valtozasok kovetkeztek be.A kockazatkezelési tevékenységen beliil a mikodési
kockazati kontroll is jelentGsen atalakult: az 1j tipust veszteségek azonositasa,
gyUjtése, a korabban ismeretlen kockazatok csokkentése mellett az elégséges tokeszint
meghatarozasa is fokuszba kerilt. Tanulmanyomban azt vizsgalom, hogy — a hatalyos
szabalyozas és a pandémias id6szak gyakorlata alapjan - milyen tipusu karokat
tekinthetiink mutkodés: kockazati veszteségnek, hogyan célszeri azt jelenteni a
menedzsment részére, illetve milyen moédon lehet megallapitani azt, hogy a megképzett
toke elégséges-e a felmeriilt veszteségek fedezésére. Ezen kérdések tisztazasa a
jogszabalyl megfelelésen til a banki kockazattudatossag fejlesztését, a jovObeni
potencialis veszteségek gyakorisaganak, illetve sulyossaganak csokkentését, valamint
az optimalis t6keszint meghatarozasat is eredményezheti.

Kulcsszavak: COVID-19, mitkodési kockdazat, t6kekovetelmény, veszteség
JEL-kodok: G28, G32, D81

The COVID-19 epidemic has posed new challenges for commercial banks in several
aspects: decreasing business activity, implementation of moratorium-related
regulations, evolving new types of work organization and home-office framework,
and remarkable changes in risk management. Within risk management activity of
banks, operational risk control has also changed significantly: the identification and
collection of new types of losses, mitigation of previously unknown risks and the
calculation of the sufficient level of capital have come into focus. In my study, I
examine what type of damage can be considered as operational risk loss, based on
current regulation and the practice of the pandemic period, how it is appropriate to
report it to management, and how to determine whether the calculated capital is
sufficient to cover the losses incurred. Clarification of these issues can lead not only
to the legal compliance but also to development risk awareness, the reduction of the
frequency and severity of potential losses, and the determination of the appropriate
level of capital.

Keywords: COVID-19, operational risk, capital requirement, loss
JEL Codes: G28, G32, D81

66
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Analyzis of the Velocity Circulation of Chiemgauer and Local Currensies in Worgl from the
Side of the User Experience
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Jelen publikacio a COVID19 virus okozta vilagjarvany Eurdépaban jelentkezé6 elsé hullamat
kovetd dél-németorszagi, illetve az ausztriai Worgl varosaban folytatott tanulmanyut
keretein beliil megvalésult kutatas tapasztalatait irja le. A tanulmany elemzi a Chiemgauer
muikodésének gyakorlati tapasztalatait és a megvalosulas eredményeit. Kérddives, illetve
mélyinterjus felmérést készitettek a szerz6k a Chiemgauer miikodési teriiletének tobb
varosaban, illetve a helyl pénz elfogadohelyein. A tanulmany fékuszaban az a kérdés all,
hogy a vizsgalt térségben milyen a helyil pénzek elfogadottsaga a felhasznaldéi oldalon,
illetve van-e valds igény a hasznalatra? Mindezzel kapcsolatban foglalkozunk a helyi
pénzek forgasaval. Az eredmények felhasznalasaval kovetkeztetéseket vonunk le egy
lehetséges magyarorszagi atiiltetésre.

Kulcsszavak: helyi pénz, pénz forgasi sebesség, chiemgauer, fenntarthatésag
JEL-kédok: B52, E12, M14

The present publication details the findings and observations of a research carried out
during a study trip in Southern Germany and the city of Worgl, Austria, after the first
European wave of the COVID19 pandemic. The study analyses the practical experience
and the realisation of the mechanisms of Chiemgauer. The authors conducted a survey
with the help of questionnaires and in-depth interviews in several cities where
Chiemgauer is already a reality and in places where the local currency is accepted. The
primary focus of the study casts some light on the acceptance of local currency on the
side of customers and whether there is a real demand for using it in the area in
question. In connection with all this, we deal with the circulation of local currencies.
Using the results, we draw conclusions for a possible transposition in Hungary.

Keywords: local currency, verocity circulation of money, Chiemgauer, responsibility
JEL Codes: B52, E12, M14
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CONTROLLING KIHIVASOK A PANDEMIA IDEJEN — UJRATERVEZES

ES PRIORITASOK
Controlling Challenges at Time the Pandemic — Redesign and Priorities

Dr. SZOKA Karoly PhD

egyetemi docens (Associate Professor)

Soproni Egyetem, Ldmfalussy Sandor Kozgazdasdgtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Az emberek (vallalatok) nem hiszik el a krizist, amig nem latjak sajat szemikkel, amig
nem érzik sajat bérikon. Véleményem szerint a jelenleg zajlé pandémia felgyorsitotta
az Ipar 4.0-at, illetve a lehetdségek kihasznalasat. A mostani és a kovetkezo évek
feladata, hogy ki kell haszndalni az 10 technolégiak és koncepcidk lehetdségeit,
természetesen vallalatra, személyre szabva. A tanulmanyban szeretném roviden
bemutatni az uUjratervezés sziikségességét, illetve, hogy a vallalkozasoknak mely
teriiletekre kell kiemelt figyelmet forditani. Valéjaban nem a folyamatoknak kell
kiszolgalniuk a valtozast, hanem pont forditva, a valtozas segitse az Ttzleti
folyamatokat. Kiemelt figyelmet kell forditani a rangsorolasra, azaz, hogy milyen
feladatokat, milyen id6tavon belul kell megoldani, vagy éppen milyen technolégiak,
folyamatok kapnak prioritast. Ebben a munkaban kulcsszerepe van a controllernek. A
controllereknek is megvaltozott, mdédosult a feladatkore, a fokusz kicsit attolédott az
online munkavégzés és a digitalis szolgaltatasok felé. A valtozasok egyszerre érintik a
technologia alkalmazasat és kiszolgalasat, illetve a HR-t is, atalakul a munkavégzés és
annak kulturaja, a digitalizaci6 mar nem lehet6ség, hanem prioritas.

Kulcsszavak: valtozas, digitalizacid, controlling
JEL-kédok: D81, M10, O10

People (companies) do not believe in a crisis until they see it with their own eyes
until they feel it on their own skin. In my opinion, the ongoing pandemic has
accelerated Industry 4.0 and seized the opportunities. The task of the present and
the coming years is to take advantage of the opportunities of new technologies and
concepts, of course tailored to the company, to the individual. In this study, I would
like to briefly present the need for redesign and the areas that businesses need to
focus on. In fact, it is not the processes that need to serve the change, but,
conversely, the change should help the business processes. Particular attention
should be paid to ranking, i.e. what tasks need to be solved, within what timeframe,
or what technologies and processes are given priority. The controller has a key role
to play in this work. Controllers' tasks have also changed; the focus has shifted
slightly towards to online work and digital services. The changes affect the
application and service of the technology at the same time, as well as HR, the work
and its culture are changing, digitization is no longer an option but a priority.

Keywords: change, digitalisation, controlling
JEL Codes: D81, M10, O10
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A KORONAVIRUS JARVANY ELOTTI IDOSZAKBAN
As We Travelled - Travel Habits of Hungarian Tourists in the Period Before the Covid-19
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Soproni Egyetem, Ldmfalussy Sandor Kozgazdasdgtudomanyi Kar (University of Sopron,
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Az aktiv turizmus olyan turisztikai tevékenység, ahol a turista utazasat valamilyen fizikai
aktivitassal, intenziv mozgassal jaré szabadidds tevékenység vagy sportolas motivalja, ami
a mindennapokon tulmutat. Fébb termékei kozott a természetjaras; a kerékparos, a vizi, a
lovas, a golf-, a horgasz-, a vadasz-, a si-, illetve a kalandturizmus emlithetd, kiegésziilve az
egyéb kategériaba tartozd pl. ejtGernybzéssel vagy sziklamaszassal. Magyarorszagon a
lovaglas hagyomanyai miatt a lovasturizmus jelentds, de egyre elterjedtebb a korabban
emlitett tobbi aktiv turisztikai ag is. Motivaciol alapvetéen az ,outdoor” jellegen, azaz a
természetkozeliségen tul a megszerzendd élmény és az egészségtudatossag. A primer
kutatas soran 452 vialaszad6 bevonasaval kérddives felmérés segitségével vizsgaltuk a
koronavirus jarvany el6tti utazasi szokasokat, a valaszadok aktiv turizmuson belili
preferenciait, illetve a kiemelt termékeket. A megkérdezettek 63%-a belf6ldon nyaralt
szivesebben és termékek koziil kiemelt helyen a természetjarast emlitettek.

Kulcsszavak: aktiv turizmus, motivdcio, egészségtudatossag, természet, utazdasi szokads
JEL-kodok: Z30, Z32, 110

Active tourism is a tourism activity where the tourist's journey is motivated by a leisure
activity or sport involving some physical activity, intense movement, which goes beyond
everyday life. Its main products include hiking, cycling, water sports, horse riding, golf,
fishing, hunting, skiing and adventure tourism, in addition to other categories such as
parachuting or rock climbing. Due to the traditions of horse riding in Hungary, it is
significant, but the other active tourism branches mentioned earlier are also becoming
more widespread. Its motivations are basically its ’outdoor’ natur and also in addition to
the closeness to nature, the experience to be gained and the health awareness are also
determining. In the primary research, we examined the pre-epidemic travel habits of the
coronavirus, the respondents' preferences within active tourism, and the highlighted
products with the help of a questionnaire survey involving 452 respondents. 63% of the
respondents preferred to spend their holidays in Hungary and hiking was mentioned as
a prominent products among the others.

Keywords: active tourism, motivation, health awareness, nature, travel habits
JEL Codes: Z30, Z32, 110
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Year 2020 has recorded significant economic decline in main industries all around
the world. Among them, one of the most vulnerable has been no doubt the Tourism
industry. Especially in developing countries like Albania, where the economy relies
greatly on tourism, it has caused large losses. At this difficult given moment, the
question and great challenge is whether we should stay and wait until a scientific
solution for Covid 19 is found, or put on our maximal efforts to find alternative
solutions and try to elevate the gap a little. The paper aims to study the reaction of
the society when confronted with a state of emergency and how the necessity for
survival may incite new ways of thinking and reacting. It also aims to analyze the
relation of social and psychological factors with economic factors during the current
situation and reflect upon alternative ways to recover the actual economic state.
Recommendations about future marketing challenges will conclude this study.

Keywords: decline, tourism, pandemic, alternative solutions
JEL Codes: M5, M31, O13, 020, Z32
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A korforgasos gazdasag (circular economy) regeneralé gazdasagként is jellemezhetd, amelynek
célja a termékek, alkatrészek és anyagok legmagasabb szintd hasznossagon és értéken tartasa.
A korforgasos gazdasagi koncepcié radikalisan meghatarozza a termelés és a fogyasztas
alapelveit, kiulonbozik a mai piacon uralkodé linearis ,vedd el-csinald-hasznald-dobd el”
rendszer elvétol. Ez az elképzelés azt hangsulyozza, hogy keriilni kell a hulladék keletkezését,
valamint, hogy a termék minden biolégiai és mtiszaki alkotdeleme attervezheté és ujra
felhasznalhaté. A korforgasos gazdasag fenntarthaté gazdasagi rendszerkoncepcid is egyben,
ahol a gazdasagi novekedést elvalasztjak az erdforrasok kiaknazasatol, a természeti eréforrasok
csokkentésén és Ujrakeringetésén keresztil. Cél a termékek, alkatrészek és anyagok
hasznossaganak fenntartasa, és értékiik megérzése. A korforgasos gazdasagi koncepcié nagy
lehetGségeket rejt magaban az idegenforgalmi vallalkozasok szamara a nagyobb
fenntarthatésag és a jovedelmezbség elérése és nem utolsésorban a szallas-, étkezési és gyogy
szolgaltatasok illetve az ehhez kapcsol6ddé energiaaramok, élelmiszerek és viz terén. A
tanulmany azt vizsgalja, hogy az idegenforgalom és vendéglatas tertiiletén a korforgasos
gazdasagi kezdeményezések valoban hozzajarulhatnak-e a fenntarthatéo fejlédéshez és
gazdasagi és tarsadalmi elonyok eléréséhez.

Kulcsszavak: korforgdsos gazdasdg, fenntarthatdésdag, turizmus, értékmegdrzés
JEL-kédok: O13, O11,Q0,Q56

Jelen publikacié/tanulmany/kutatas/kiadvany stb. a Nemzeti Kutatasi, Fejlesztési és Innovaciés Hivatal
altal biztositott forrasbél a 2019-1.3.1-KK-2019-00015 azonosité szamu, ,,Korforgasos gazdasagi alapokon
nyugvé fenntarthatésagi kompetencia kézpont 1étrehozasa a Pannon Egyetemen" cim{ projekt keretében
jott 1étre.

Circular economy (CE) is characterized as a regenerative economy, which aims to keep
products, components and materials at their highest level of utility and value. The concept of
CE defines a set of principles for production and consumption, different from the linear
‘take-make-use-dispose’ regime. CE suggests that creating waste should be avoided and that
all biological and technical components of a product can be redesigned and reused. Circular
economy is a sustainable economic system where the economic growth is decoupled from the
resources exploitation, through the reduction and recirculation of natural resources. The
aims is to maintain the utility of products, components and materials and therefore retain
their value. The CE has potentials for tourism industry in reaching higher sustainability
and profitability, the provision of accommodation, food and spa services and the related
material flows of energy, foodstuffs, water. This study analyses if the circular economy
concepts in tourism and hospitality can indeed contribute to the sustainable development as
well as to achieve economic and social benefits.

Keywords: circular economy, sustainability, tourism, value retain
JEL Codes: 013, O11,Q0,Q56
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A BALATON-REGIOBA IRANYULO TURISZTIKAI- ES MIGRACIOS

ARAMLASOK MODELLEZESENEK LEHETOSEGEI
Modelling Tourism- and Migration Flow in Balaton Region

NEUMANNE Dr. VIRAG I1dik6 PhD egyetemi docens (Associate Professor)

Pannon Egyetem, Nemzetkozi Gazdasdgtan Intézeti Tanszék (University of Pannonia,
Department of International Economics)

KANTOR Szilvia PhD-hallgaté (PhD Student)

Pannon Egyetem, Turizmus Intézeti Tanszék, Veszprém (University of Pannonia, Department
of Tourism, Veszprém)

A turizmus — az egyik legfontosabb és leggyorsabban novekvd iparag a vilagon — jelentds bevételi
forrassa valt, amely a helyl gazdasiagok novekedésének egyik f6 mozgatérugdja. A ,gravitacids”
egyenletek széles kirben elterjedtek a kiilkereskedelem, a migracid, a turisztikai aramlasok és a
t6kemozgasok empirikus elemzésében. Az utébbi idében megnétt az érdeklédés a turisztikai
mozgasokat leir6 modellezés lehetGsége irant. Tanulmanyunkban egyrészt a magyarorszagi
régidkba, ezen beliil a Balaton térségébe érkezs turistak szamanak vizsgalatat leir statisztikaval és
gravitaciés modell segitségével vizsgaljuk. MAasrészt mivel a teriiletek kozotti mobilitas egyik
tényezGje a térbeli mozgas és migracid, megvizsgaljuk a Balaton térségben nyaralétulajdonnal,
masodik otthonnal rendelkezdk, itt dolgozok, illetve a térségben letelepedfk migracidés mozgasat
kapcsolathalézati médszer segitségével. A kutatasban részben primer adatokat hasznalunk egy
kérdbives felmérés alapjan, mely a Balaton térségében él6 vagy dolgozé lakossag felé iranyult.
Emellett gravitaciés modell segitségével elemezziik a lakhelyvaltozassal, ingazassal jaré mobilitast
és azok lehetséges mozgatorugoit, illetve a turizmus és a munkaerd aramlas kapcsolatat.

Jelen publikacié/kutatas az Eurépai Unid, Magyarorszag és az Eurdpai Szocidlis Alap tarsfinanszirozasa
altal biztositott forrasbodl az EFOP-3.6.2-16-2017-00017 azonositdju ,,Fenntarthatd, intelligens és befogadd
regionalis és varosi modellek” cim{ projekt keretében jott 1étre.

Kulcsszavak: turisztikai aramlds, mobilitds, gravitacios modell, panelmodell, Balaton-régio
JEL-kédok: C10, C23, Z32

Tourism is one of the most important and fastest growing industries in the world, has become a
major source of revenue, which is one of the main drivers of local economic growth. Gravity
model based studies have achieved empirical success in explaining various types of flows,
including migration, tourism and international trade. The approach based on the law of gravity
for the study of international tourism flows has been widely used in recent years. One purpose of
this paper is to identify and analyze the main demand and supply determinants of international
tourism flows to the regions of Hungary especially the Lake Balaton region, with descriptive
statistics and gravity model. On the other hand as one of the mobility factors between areas is
spatial movement and migrationm we would like to explore migration movement of people who
have cottages and second homes in the Balaton area, and those who work here or want to live
here with network connections methodology. In the research, we also use partly primary data
based on a questionnaire survey aimed at the population living or working in the Lake Balaton
area. In addition, we analyze the migration movements of the region: the mobility due to the
change of residence and commuting and their possible drivers, the relationship between tourism
and labor flow using a gravity model.

Keywords: tourism flow, mobility, gravity model, panel model, Balaton region
JEL Codes: C10, C23, Z32
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GEOTURIZMUS: EROSODO SZINFOLT A TURIZMUS PALETTAJAN

Geotourism: a Growing Spot on the Palette of Tourism

PAPPNE Dr. VANCSO Judit PhD

egyetemi docens (Associate Professor)

Soproni Egyetem Lamfalussy Sdandor Koézgazdasdgtudomdnyi Kar (University of Sopron
Alexandre Lamfalussy Faculty of Economics)

A geouturizmus mind hazankban, mind vilagviszonylatban dinamikusan fejl6d6
jelenség, amely leginkabb a tematikus bemutatohelyekhez, geoparkokhoz kotheto. A
mar meglévé turizmusformakhoz képest a geoturizmus Ujdonsagértéke a
foldtudomanyos bazison nyugvd, azonban mégis komplex, a geolégia és az arra épild
él6-, valamint épitett kornyezet oOsszefliggéseit egyarant vizsgalé szemlélet, ahol
foldtudomanyi értékeink védelme kap els6dleges fontossagot.

Hazank két UNESCO Globalis Geoparkjanak kozel tiz éve tarté miikodése mérhetGen
pozitiv valtozasokat eredményezett az érintett teriiletek latogatottsagaban. Félo
azonban, hogy az UNESCO rangot elérni nem, vagy csak nehezen tudd, de
megismerésre és védelemre méltd értékekkel rendelkez6 tajaink foldtani- és
kulturtoérténeti kincsei — védettségiiket garantal6 kategoria nélkiil — rejtve maradnak. A
Magyar Geopark Bizottsag altal kidolgozott Nemzeti Geopark Koncepcié a fenti
problémat hivatott orvosolni

Kulcsszavak: geopark, geoturizmus, nemzeti geopark, turisztikai termékfejlesztés,
Soproni-hegység
JEL-kodok: L83, Z32

Geotourism 1s a dynamically developing phenomenon both in Hungary and in the
world. This form of tourism is mostly related to geoparks. Compared to the existing
forms of tourism the novelty of geotourism is the earth science basis and on the other
hand the complex approach which involves the studying of our living and built
environment as well, but the protection of our geological values has primary
1Importance.

The ten years lasting operation of two UNESCO Global Geoparks in Hungary has
resulted measurably positive changes in the number of visitors. However, it is feared
that the geological and cultural values of our other geographical lands remain hidden
without protection guaranteed by category system. Namely achieving a UNESCO
Global Geopark title is relatively difficult mostly for territories without enough
potential for application procedure. The National Geopark Concept developed by the
Hungarian Geopark Committee is intended to solve the problem above.

Keywords: Geopark, Geotourism, national geopark, touristic product development,

Sopron Mountains
JEL Codes: L83, Z32
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AZ UJ TURISZTIKAI TERSEGEK. HOGYAN TOVABB?
The New Tourist Regions. What's Next?

SZOKE Tiinde Ménika

PhD-hallgaté (PhD Student)

Soproni Egyetem, Ldmfalussy Sdndor Koézgazdasdagtudomdnyi Kar, Széchenyi Istvdn
Gazddlkodds- és Szervezéstudomdanyok Doktori Iskola (University of Sopron, Alexandre

Lamfalussy Faculty of Economics, Istvan Széchenyi Management and Organization Sciences
Doctoral School)

A tanulmany roévid torténeti bemutatast ad a hazai desztinacidok kialakulasi
folyamatardl az elmult két évtizedben, illetve az ekozben kialakult, a turizmus és az
egész gazdasagot érinté problémak fokuszaba helyezi azt. A kutatdas a Magyar
Turisztikai Ugynokség altal meghatérozott 11 turisztikai térség mellett a kimaradé
tertuletekre helyezi a hangsulyt, vizsgalva a lehetfségeiket. Meg kell vizsgalni, hogy
hogyan lehet tovabbfejlédni ebben a keretrendszerben, milyen lehet6ségek allnak
rendelkezésre a turisztikai vonzerével rendelkezd, egylttmikods térségeknek, hogyan
tudnak kapcsolddni a kiemelt térségekhez. Milyen lehetGségeket, turisztikai termékeket
érdemes a térségben fejleszteni a valtozé fogyasztél szokasok, illetve a COVID-19
kovetkeztében fennallé 1j turisztikai helyzetben. Ezek kozott megjelenik a lassu
turizmus, a niche marketing, az autentikus élmények, és egy mintaprojektként az
Alfold Slow térség, mint 0j, lasst turisztikai desztinacio.

Kulcsszavak: Alféld Slow, COVID-19, kimaradé térségek, lassu turizmus, uj turisztikai
térségek
JEL-kédok: 232, 233, Z39

The study provides a brief historical presentation of the development process of
domestic destinations in the last two decades and focuses on the problems that have
developed in the meantime, affecting tourism and the economy as a whole.

In addition to the 11 tourist areas defined by the Hungarian Tourism Agency, the
research focuses on the excluded areas, examining their possibilities.

It is necessary to examine how to develop further in this framework, what
opportunities are available for cooperating areas with a tourist attraction, and how
they can be connected to priority areas. What opportunities and tourism products
should be developed in the region in the new tourist situation due to the changing
consumer habits and COVID-19. These include slow tourism, niche marketing,
authentic experiences, and, as a pilot project, the Great Plain Slow region as a new,
slow tourist destination.

Keywords: Great Plain (Alfold) Slow, COVID-19, excluded regions, slow tourism, new

tourist regions
JEL Codes: Z32, Z33, Z39
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KLASZTERANALIZIS VIZSGALAT AZ EU 27 TAGORSZAGARA

2000-TOL 2019-1G
Clusteranalysis Investigation for the 27 EU Memberstates from 2000 to 2019

KELEMEN-HENYEL Nikoletta

PhD-hallgaté (PhD Student)

Szent Istvan Egyetem, Gazdasdg- és Tdarsadalomtudomdnyi Kar, G6déllé (Szent Istvdn
University, Faculty of Economic and Social Sciences, Godolld)

A kutatasom keretében az Eurdpai Unib 27 tagorszagainak fébb gazdasagi mutatdira
végeztem klaszteranalizist. A kutatasom célja, hogy bemutassam, hogy a tagorszagok
klasztercsoportositasa milyen modon valtozott 2000-es évektsl és abban, milyen
politikai vagy gazdasagi hatasok jatszottak szerepet. A vizsgalatakor arra a kérdésre
kerestem a valaszt, hogy van-e 6sszefiiggés az EU tamogatasok illetve a tagorszagok
gazdasagi mutatoil kézott. Valamint, egy eldrejelzést készitettem az orszagok gazdasagi
mutatdira 2020 és 2022 évekre, melyben harom szenarion keresztiill szeretném
bemutatni az orszagok gazdasagi mutatora gyakorolt hatasat a COVID-19-nek.

Kulcsszavak: Europai Unio 27 tagorszaga, COVID-19, gazdasdgi mutatok
JEL-kodok: P43, N14, E24, C53

Within my research I performed a clusteranalysis about the main economic
indicators of the 27 memberstates of the European Union. The goal of my research is
to show, how the clusterclassification of the member states from the 2000s changed
and which political or economical effects played a role in this process. During the
investigation I was working on finding out, if there is a correlation between the EU
subventions and the economic indicators of the members tates. Furthermore, I have
prepared a forecast regarding the economic indicators of the mentioned member
states, in which I would like to show the effects that COVID-19 has on the economic
indicators of the countries through three scenarios.

Keywords: 27 memberstates of the European Union, economic indicators, COVID-19
JEL Codes: P43, N14, E24, C53
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A MAGYAR ES NEMET KKV-K AKTUALIS HELYZETENEK
FELMERESE, A SZEKTOR ALKALMAZASBAN ALLOK VELEMENYE

ALAPJAN

A Survey About the Current Situation of German and Hungarian SMEs, Based on the
Opinion of Those Employed in this Sector

KELEMEN-HENYEL Nikoletta
PhD-hallgaté (PhD Student)

Szent Istvan Egyetem, Gazdasdg- és Tdarsadalomtudomdnyi Kar, Gédollé (Szent Istvdn
University, Faculty of Economic and Social Sciences, G6doll6)

2020 majus és szeptembere kozott egy kozel 700 f6s kérdGives felmérést végeztem a
német és a magyar KKV szektor alkalmazasban allok kozott. A kutatasom két részbol
all, egyfelél bemutatja, hogy a KKV-k kiilénb6z6 agazataiban tevékenykedd
alkalmazottak hogyan vélekednek az Eurépai Unidés tamogatasokrol, valamint, miben
latjak a KKV szektor novekedését. Masfelsl a COVID-19 virus okozta gazdasagi
hatasokat vizsgalja a KKV alkalmazottak korében, hogyan latjak a vallalkozasok
jelenlegi helyzetét, valamint a jovoképet.

Kulcsszavak: Europai Unio tagorszdagok, COVID-19, elérejelzés, gazdasdgi mutatok
JEL-kodok: A10, A19, P43, H20

Between May and September, 2020, I conducted a survey with close to 700
employees working in the german and hungarian SME sector. My research consists
of two parts: on the one hand it shows what the opinion of those working in the
different branches of the SMEs is about the subventions of the European Union and
in what they see the growth of the SME sector. On the other hand it examines the
economic effects caused by the COVID-19 pandemic among the employees of SMEs,
how they see the current situation of the enterprises and what vision and outlooks
they have regarding the future.

Keywords: member states of the European Union, COVID-19, forecast, economic

indicators
JEL Codes: A10, A19, P43, H20
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KOzZOSSEGI KOZLEKEDES FEJLESZTESE AGFALVAN
Development of Public Transport in Agfalva

Dr. MESZAROS Katalin PhD

egyetemi docens (Associate Professor)
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Sopron a magyarorszagi vasuti halézatba a Gy6r — Sopron és a Sopron — Szombathely
vonalakkal, a szomszédos Ausztria halézataba pedig a Deutschkreuz (Sopronkeresztir)
— Wiener Neustadt (Bécsujhely) és a Sopron — Ebenfurt vonalakkal kapcsolédik be.
Sopron varos kozlekedési halézatara jelentds terhet jelentenek a gépkocsival kozlekedd
magyar és ausztrial munkavallalok. Ezért mindenképpen sziikséges a varos
agglomeraciés teleptiléseir6l érkez6 gépjarmiforgalmat csokkenteni és a fejleszteni a
kozosségi kozlekedés szolgaltatasait.

A Soproni Egyetem Lamfalussy Sandor Kézgazdasagtudomanyi Kara a Gyér—Sopron—
Ebenfurti Vasut Zrt.-vel, mint stratégiai partnerével kutatasi egyuttmiikodés keretében
2020. szeptemberétsl felmérte Agfalvén és az agfalvi laképarkban él6 aktiv
foglalkoztatottak és tanuldk jelenlegi utazasi szokasait. A haztartasi lekérdezés
vizsgalta azt is, hogy lenne-e a lakossagnak igénye Agfalvan egy vasuti megalléhely
kiépitésére, ahonnan Sopron illetve Ausztria iranyaba egyarant lehetne vonattal utazni.
A kérdoives kutatas eredményei ravilagitanak arra, hogy a megkérdezettek tobbsége
jelenleg sajat autdéval illetve autdbusszal kozlekedik, és igénybe vennék a vasut
szolgaltatasait a mindennapi munkaba illetve iskolaba jaras soran.

Kulcsszavak: kozosségi kozlekedés, utazdsi szokdsok, aktiv foglalkoztattak, hdztartdasi
lekérdezés
JEL-kodok: JO1, R2, R42

Sopron is connected to the Hungarian railway network with the Gy6r — Sopron and
Sopron — Szombathely lines, and to the neighboring Austria network with the
Deutschkreuz — Wiener Neustadt and Sopron — Ebenfurt lines. Hungarian and
Austrian employees commuting by car are a significant burden on the transport
network of Sopron. Therefore, it is absolutely necessary to reduce car traffic arriving
from the agglomerations of the city and to develop public transport services.

From September 2020, the Alexandre Lamfalussy Faculty of Economics of the
University of Sopron together with its strategical partner the Gyér—Sopron—Ebenfurt
Railway Ltd. surveyed the current travel habits of active employees and students
living in Agfalva and in the Agfalva residential park. The household survey also
examined whether the population would need to have a railway station built in
Agfalva, from where it would be possible to travel by train to both Sopron and
Austria. The results of the questionnaire research reveal that the majority of the
respondents currently travel by car or by bus and would use the services of railway
when daily communting to work or school.

Keywords: public transport, travel habits, active employees, household survey
JEL Codes: J01, R2, R42
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THE IMPACT OF COVID ON THE DIGITAL DEVELOPMENT OF THE
CREATIVE INDUSTRY IN SZEGED

CSONKA-AMBRUS Agnes
PhD Student

University of Szeged, Faculty of Economics and Business Administration

The 2020 pandemic has accelerated the process of digitization in both the public and
private sectors. The minimization of physical connections has strengthened the
online presence, thus accelerating the process of digitization around the world,
including in Hungary.

Through semi-structured interviews, the present study seeks to explore how the
creative industries in Szeged have faced the new challenges posed by COVID-19 and
how this has facilitated the digital transformation of businesses. In particular, what
new innovative solutions have been sought to be introduced in each sector of the
creative industry in order for the company to bridge the critical period caused by the
pandemic. The obtained results not only provide an answer as to whether the corona
virus pandemic had a positive effect on the digital transformation process of the
creative industry in Szeged, but also provide a solution proposal for other companies
for their digital development.

Keywords: creative industry, digital transformation, digital competitiveness, digital

innovation, COVID-19
JEL Codes: M15, M21
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Spain

Digitalization is advancing at an enormous pace. This poses enormous challenges for
the retail industry. Digital technologies and their fast-moving development lead to
numerous new process design options for retailers. As a result, retail structures will
change. For stationary retailers, these technologies are a way of increasing customer
satisfaction in personal sales discussions at the point of sale, and can also serve as a
unique selling point, which is particularly important in times of increasing pressure
from online retail. This leads to benefits for both retailers and customers. The
challenge is to select the right digital technologies for such a unique selling
proposition in order to achieve maximum customer satisfaction. On the other hand,
however, this rapidly advancing digital change also leads to numerous challenges.
That means that the use of digital technologies should be carefully considered in
order to take on the right things from this evolving opportunity. The deployment of
digital technologies in retail at the point of sale is a broadly discussed field.
However, there is a lack of answers in the specialist literature to the question of how
the use of mobile digital technologies for personal sales interaction at the POS affects
customer satisfaction regarding the different needs of the existing retail sectors. The
aim of the planned dissertation is therefore to expand knowledge and identify the
factors influencing customer satisfaction in order to define a recommendation
measure for management. The present poster therefore provides an overview of the
various existing possibilities of digital technologies and their influence on customer
satisfaction.

Keywords: Digital Transformation, Digital Technologies, Customer Satisfaction, Retail
JEL Codes: M31, 033, Q55
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- A ROTARY PELDAJA
Leadership Based Approach of Civil Organisations — Case Study of Rotary

Dr. PAAR David PhD
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A témahoz kapcsolodd szakirodalmi és torténeti attekintés, ismertetés utan a
tanulmany célja ravilagitani, hogy leadership szempontbdél hogyan jellemezhets egy
onkéntességen alapul6 civil szervezet, szem elGtt tartva a szervezet tagjainak specialis
motivacioit, illetve megvizsgalni, hogy ezen aspektusbdél mik a tények, és mik az
elvarasok a Rotary esetében a hazai klubvezeték felé. A vizsgalathoz a tanulmany
szerz6l Tannenbaum és Schmidt hatalom-részvétel (leadership) modellje alapjan
készitettek el egy kérdGivet, és hasznaltak azt fel a kutatashoz. A kapott adatok
statisztikal moédszerekkel — szocio-demografiai ismérvek mentén — vald kiértékelése
utan értékelték, illetve oOsszehasonlitottak a szervezetnél észlelt és elvart vezetési
stilusokat az autokrata és demokrata vezetés altal definialt hatarok kozott.

Kulcsszavak: civil, leadership, nonprofit, rotary, vezetés
JEL-kédok: M10, M12, M14

The aims of the paper to give a literature and historical review about the topic, to
highlight the leadership specialities of a civil organisation based on volunteering
keeping in mind the special motivations of the organisation members and to research
the expectations and facts into the direction of the club leaders from the Rotarians
from those aspect. A questionnaire was made and used based on the Tannenbaum-
Schmidt power-participation (leadership) model for preparing the research. The
perceived and expected leadership styles were evaluated and compared by statistical
methods and different socio-demographical variables between the autocratic and
democratic scale of leadership styles.

Keywords: civil, leadership, non-profit, rotary
JEL Codes: M10, M12, M14
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Dr. habil. SZELES Zsuzsanna PhD egyetemi docens (Associate Professor)
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A szamviteli beszamolok mindségét szamos koriulmény befolyasolja. Vannak olyan faktorok,
melyek hatdsa nem egyértelml. A szakmai konszenzus hianyaért nem csak a vélemények
mogott huzodo eltérs elméleti megkozelitések, hanem az egyes tényezdk egyéb tényezoknek
vald kitettsége is felelGs. Ilyen koriilmény a konyvvizsgalok rotacidja. Jelen tanulmany célja
megvizsgalni, hogy a konyvvizsgald cégek rotacidoja milyen hatassal van a szamviteli
beszamolok mindségére. Mindezt magyarorszagi kornyezetben. A kutatas soran egy 2400
darab szamviteli beszamol6é adatait tartalmazé minta kerilt elemzésre. A hasznalt
adatbazis nem csak a mérleg és eredménykimutatas adatokat tartalmazta, hanem az adott
beszamolé konyvvizsgaldjat is. A konyvvizsgald adatait a kiegészité mellékletbdl irtuk ki. Az
OsszegyUjtott adatokbdl levezethets, hogy az adott beszamolé rotaciéval érintett-e. A
szamvitell mindség elemzéséhez az eredmény volatilitasat elemeztiik. Eredményeink
szerint a konyvvizsgalok rotaciéja nem vezet a szamviteli beszamolok min6ségének
novekedéséhez.

Kulcsszavak: diszkrecionalis elhatdarolasok, eredmény volatilitas, koényvvizsgalat,
konyvvizsgalo rotdcio, szamuiteli mindség
JEL-kod: M41

The quality of accounting reports is affected by a number of factors. There are factors
whose impact is not clear. The lack of professional consensus is due not only to the
different theoretical approaches behind the opinions, but also to the exposure of
individual factors to other factors. Such a circumstance is the rotation of auditors. The
purpose of this study is to examine the impact of the rotation of audit firms on the
quality of financial reports. All this in a Hungarian environment. In the course of the
research, a sample containing the data of 2400 accounting reports was analyzed. The
database used contained not only the balance sheet and income statement data, but also
the auditor of the given report. The details of the auditor are disclosed in the notes.
From the collected data, it can be deduced whether the given report is affected by
rotation. To analyze the accounting quality, we evaluated the occurrence of discretionary
accruals, the volatility of earnings, timely loss recognition, earnings management
towards target, an own developed variable and the compliance with Benford law. Our
results show that the rotation of auditors does not lead to an increase in accounting
quality.

Keywords: accounting quality, audit, auditor rotation, discretionary accruals, volatility
of earnings
JEL Code: M41
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A szamviteli mindség teriiletén szamos érdekes kutatas késziil, melyek ko6zott igen nagy
aranyban jelennek meg a Big4 konyvvizsgal6 cégek, mint kontrol vagy célvaltozo. Jelen kutatas
célja azt megvizsgalni, hogy a konyvvizsgalé cégek csoportositdsa helyénvald-e. Ezt a legtobb
kutatasban arrdl az oldalrdl kozelitik meg, hogy a Big4 cégek csoportja valéban eltérd hatast
gyakorol-e szamviteli beszamolok mingségére, mint a nem Big4 cégek. Ezzel szemben mi arra
kerestiikk a valaszt, hogy a Big4 cégek csoportjaba tartozé konyvvizsgalé cégek kiilon kiilon
azonos hatast gyakorolnak-e a szamviteli beszamolok minGségére, mint maga a Big4 csoport
Osszességében. A kutatashoz egy 2400 db beszamolé adatait tartalmazé minta kerilt
felhasznalasra, mely a szamitasokhoz sziikséges beszamold adatokon felil tartalmazta a cég
bejegyzett konyvvizsgalo cégének nevét is. A szamviteli minGség elemzéséhez a diszkrecionalis
elhatarolasok el6fordulasat, az eredmény volatilitasat, a nagy 6sszegi veszteségek kimutatasat
a meghatarozott eredményre vald torekvést és egy sajat valtozd eredményeit értékeltik ki. A
tanulmany eredményei szerint, azokban az esetekben ahol statisztikailag kiértékelhetd
eredmények sziilettek, nem minden esetben gyakoroltak azonos hatast az egyes Big4
vallalkozasok, mint a Big4 csoport 6sszességében.

Kulcsszavak: Big4, diszkrecionalis elhatdrolasok, eredmény volatilitas, kényvvizsgalat,
szamuiteli minéség
JEL-kodok: M41

There are a number of interesting studies in the field of accounting quality, among which
Big4 audit firms appear as a control or target variable. The purpose of the present research
is to examine whether the grouping of audit firms is appropriate. Most research approaches
this from the side of whether a group of Big4 firms actually has a different impact on
accounting quality than non-Big4 firms. In contrast, we sought to answer whether the audit
firms belonging to the Big4 group of companies individually have the same effect on
accounting quality as the Big4 group as a whole. For the research, a sample containing the
data of 2400 financial reports was used, which, in addition to the report data required for
the calculations, also included the name of the company's registered audit company. To
analyze the accounting quality, we evaluated the occurrence of discretionary accruals, the
volatility of earnings, timely loss recognition, earnings management towards target, and an
own developed variable. According to the results of the study, in cases where statistically
evaluable results were obtained, the individual Big4 enterprises did not have the same effect
in all cases as the Big4 group as a whole.

Keywords: accounting quality, audit, Big4, discretionary accruals, volatility of earnings
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A faipari termékek fenntarthaté életciklusa kiemelt jelentdséggel bir abban, hogy elmozduljunk
az alacsonyabb karbonkibocsatast gazdasag felé. Sajnos, a faipari termékek fenntarthaté
elgallitasa és fogyasztasa korabban igen kis figyelmet kapott a nemzetkozi fejlesztési
programokban. Ez részben a nem fenntarthaté eljarasoknak, részben a faipart sujté, rendkiviil
negativ fennhangokkal kisért tomegkommunikaciés kampanyoknak volt koszonhetd.
Szerencsére, a nemzetkozi tamogataspolitikdban, a kézbeszédben és a nemzetkozi tudomanyos
életben pozitiv elmozdulas tapasztalhaté. A ,fenntarthaté fa(ipar)” egyre fontosabb szamos
tudomanyteriileten és pl. a FAO tamogataspolitikajaban. A szerzok megvizsgaltak, hogy az
elmozdulas eurépai szinten, a Horizont 2020 programban is megjelenik-e, azaz a fenntarthato
faipari programok milyen sulyt képviselnek a 2013-2020-as tamogatasi idészakban. A szerzdk a
vizsgalat soran a CORDIS-bdl letélthet6 hatalmas adatallomanyt kezelhetd relaciés adatbazissa
alakitottak, majd tartalomelemzési moédszerekkel kiszlrték a fenntarthaté faipari projekteket.
Ezutan a Doctus szakértéi rendszerrel a tamogatasok megitélésének rejtett dontési
mechanizmusait tartak fel, kilonboz6 statisztikai moddszerekkel elemezték a tamogatott
projekteket, illetve kitértek azok projektkimenetekkel mért hatékonysagara is.

Kulcsszavak: fenntarthato faipar, Horizont 2020, szakértéi rendszerek, hatékonysdguizsgalat
JEL-kodok: 025, Q01

Sustainable life cycle of harvested wood products has a key role in strategies for
transitioning to low-carbon economies. However, sustainable manufacture and consumption
of wood products have got little attention on the international development programs, partly
due to the frequent unsustainable practices. Life cycle of wood products has been linked to
environmental degradation in mass media. Fortunately, the situation is starting to change
in the international development agenda and public speaking. Sustainable wood is also
increasingly becoming a vital factor in science and e.g. in the development agenda of FAO.
The authors examined whether the shift is also reflected in Horizon 2020 at the European
level. Therefore. they analysed the weight of sustainable wood programs in the 2013-2020
funding period. During the study, the authors converted the huge data set that can be
downloaded from CORDIS into manageable relational database and then filtered out
sustainable wood industry projects using content analysis methods. Then, with the help of
the Doctus expert system, the hidden decision-making mechanisms of the grants were
revealed. Finally, the supported projects were analysed using various statistical methods,
and their effectiveness measured by project outputs was also discussed.

Keywords: sustainable wood, Horizon 2020, expert systems, effectiveness assessment
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A jegybank 2018-ban inditotta az Innovation Hub, valamint a Regulatory Sandbox
programjat, a pénziigyl agazatban létrejové Uj technolégiak 6sztonzésére. Az Innovation
Hub egy platform, ahol a FinTech innovaciék létrehozoi iranymutatast kaphatnak a
szabalyozotol, vagy akar egymastél is. A f6 funkeidi az 0j tletek tamogatasa, az itmutatas,
és a tanacsadas. A Regulatory Sandbox egy olyan szabalyozoi keretrendszer, amelyben
FinTech cégek és a hagyomanyos pénzligyl szolgaltatok innovativ technoldégiaikat
kiprobalhatjak, tesztelhetik. A Magyar Nemzeti Bank ezen két eszkozével nagymértékben
hozzajarult - kiilonésen az elmult id6szakban az megvaltozott piaci helyzethez igazodd
pénzigyi innovaciok piacra segitésében. A pandémias idGszakban atalakultak pénziigyi
szokasaink i1s. Megnovekedett az igény a digitalis fizetési megoldasokra, szamlainformaciés
szolgaltatasokra, vagy akar a személyes pénziigyi menedzsment fejlesztésére. Kutatasom
célja bemutatni, hogy a valsag ideje alatt hogyan valtoztak az innovat6rok preferenciai,
mely pénziligyil szektorok, milyen tipusu fejlesztésekkel, mekkora szamban vettek részt a
programokban, mindezt 6sszehasonlitva elmult idGszakkal. A vizsgalati periédust két részre
bontom: az els6 szakaszt a program inditasatél a valsag kezdetéig, a masodik szakaszt 2020
marciusatol napjainkig vizsgalom.

Kulcsszavak: Innovation Hub, Regulatory Sandbox, FinTech, pénziigyi innovdcié
JEL-kodok: 030, 038, G41

The ,Innovation Hub” and the ,Regulatory Sandbox” Programmes have been launched
by The Central Bank of Hungary in 2018. The aim of these programmes is to support the
development of new technologies in the financial sector. The Innovation Hub is a
platform where developers of FinTech innovations can get guidence from regulators, or
each other. Its main functions are supporting new ideas, giving guidance and advice.
The Regulatory Sandbox is a regulatory framework FinTech companies and traditional
financial service providers test their innovative technologies. These two programmes of
the Centran Bank of Hungary have helped tremendiously to get new financial
innovations to the market lately. However, the pandemic changed costumers’ financial
habits as well. There is a growing need for digital payment solutions, account
information services and for evolving personal financial management. The aim of this
research is to demonstrate how changed preferencies of innovators have changed during
the crisis, which financial sectors, what kind of developments, in what numbers have
participated these programmes. I am analysing and comparing two research periods: the
first period from the launch of the programmes to the start of the pandemic crisis, and
the second period from March 2020 until nowadays.

Keywords: Innovation Hub, Regulatory Sandbox, FinTech, financial innovation
JEL Codes: O30, 038, G41

86



A COVID-19 HATASAI A MAGYARORSZAGI BERVADASZATRA
Impacts of COVID-19 on Hungarian Trophy Hunting

KAPOCSI Gergely PhD-hallgaté (PhD Student)

Soproni Egyetem, Erdémérnéki Kar, Roth Gyula Erdészeti és Vadgazdalkoddsi Tudomanyok
Doktori Iskola (University of Sopron, Faculty of Forestry, Roth Gyula Doctoral School of
Forestry and Wildlife Management Sciences)

VAJDA Jézsef PhD-hallgat6 (PhD Student)

Soproni Egyetem, Erdémérnéki Kar, Roth Gyula Erdészeti és Vadgazddlkoddsi Tudomdnyok
Doktori Iskola (University of Sopron, Faculty of Forestry, Roth Gyula Doctoral School of
Forestry and Wildlife Management Sciences)

Az elmult évtizedekben a mez6gazdasag valtozasai, valamint a névekvé erddsiiltség a
nagyvadallomany szamara kedvezobb feltételeket biztositott, ez — a magas szintd hazai
vadgazdalkodassal parosulva — a nagyvadallomany mennyiségi és mindségi
novekedéséhez vezetett, amely a vadgazdalkodasi statisztikakban (allomanybecslés,
elejtések) 1s nyomon kovethets6. A vadgazdalkodasi agazat bevételeit vizsgalva
lathatjuk, hogy az nagymértékben tamaszkodik a kiilfoldi és belfoldi bérvadaszatra,
illetve a bérvadaszatra épulé kapcsolt szolgaltatasokra. A COVID-19 okozta
vilagjarvany alapjaiban rengette meg a turisztikai agazatot, a kulfoldi vendégek szama
toredékére esett vissza, hosszabb-rovidebb idészakokra a sziikségszerd szabalyozasok
miatt a belféldi turizmus is ellehetetlentilt, ez értelemszerien a bérvadaszatban is
jelentGs valtozasokat hozott. Azt vizsgaltuk, hogy a koronavirus okozta valtozasok
milyen hatdssal vannak a vadaszatra jogosultak (erdégazdasagok, vadasztarsasagok,
nemzeti parkok) miikodésére, a bérvadaszat alakulasara, gyakorlati példakat kerestiink
a negativ hatasok ellensulyozasara.

Kulcsszavak: COVID-19, vadgazdalkoddsi dgazat bevételei, vdlsdgkezelési megolddsok
JEL-kodok: Q19, Q23, Q26

The recent changes in productivity of agriculture combined with increasing
forestation have provided favorable conditions for large game stocks. The conditions
coupled with a high level of domestic game management - has led to an increase in
the quantity and quality of large game stocks. Examining the revenues of the game
management sector, we identified trends indicating the significant reliance on
foreign and domestic trophy hunting and the associated services. The pandemic
caused by COVID-19 fundamentally shook the tourism sector, it significantly
decreased the number of foreign guests. Domestic tourism was greatly limited for
longer or shorter periods due to the necessary regulations, which brought significant
changes in trophy hunting. We examined the effect of the changes caused by the
coronavirus on the operation of those hunting organizations who historically focused
on managed trophy hunts. We also examined few practical examples to identify some
opportunities to offset these negative effects.
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Information has always been very important for company reports. Company reports
developed from a financial perspective over the triple bottom line approach of
sustainability to an integrated approach. The reduction of information asymmetries
has always been an essential task of company reports. This aspect is particularly
important in crises. In the context of the growing diversity and complexity of
corporate reports, due to increasing stakeholders’ and constantly rising regulatory
requirements, the disclosure of decision-relevant information 1is becoming
increasingly important to avoid redundancies and confusion but to create
transparency. Consequently, the purpose of this research is to identify whether
Integrated Reporting, according to “The International Integrated Reporting
Framework”, is a successful tool to enhance corporate transparency. The research
findings suggest that integrated reports enhance transparency which in turn leads to
more trust and resilience. Moreover, the results

indicate that the principle-oriented framework and the guiding principle materiality
enable companies to respond to their specific characteristics to meet the
stakeholders’ requirements.

Integrated Reporting can be seen as a suitable instrument for creating greater
transparency in corporate reporting and thus as a further development step in
corporate reporting.
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The circular economy (CE) is an innovative economy model which is aimed towards
diverting waste from landfill by way of reuse or recycling raw materials and products
so that they can be used or sold again, therefore reducing waste and reducing the
need for the constant consumption of valuable natural resources. The concept of CE
defines a set of principles for production and consumption, different from the linear
‘take-make-dispose’ regime. It requires a broader and more comprehensive design of
radically alternative solutions over the entire life cycle of products. It allows
manufacturers to learn about the performance of their product in the market, and
improve subsequent product versions. The CE relies on value creation through
restoration, regeneration and reuse of resources and introduces an agenda for radical
change. The CE has potentials for tourism industry in reaching higher sustainability
and profitability, the provision of accommodation, food and spa services and the
related material flows of energy, foodstuffs, water.

Keywords: circular economy, sustainable development, tourism, hospitality sector
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The challenge of innovation and digitalization leads banks to cooperate with
FinTechs. The aim is foremost to generate shareholder value. This paper sets the
foundation for validating the success of different cooperation forms between banks
and FinTechs by evaluating potential success and failure factors. Based on a self-
generated and therefore highly qualified data base of about 100 partnerships in
Germany, potential success factors were analyzed with an event study. The core
results are: First, banks are more likely to be successful in a cooperation if they
already have a digital strategy formulated or an incubator / venture capital funds
founded. Second, the Fintech is more successful in a cooperation if the founder
gained work experiences in banks before.
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A textil- és divatipari cégek a 2020-as évre mar a jarvany kitorése elott visszaesést
josoltak, s ezen a vilagjarvany s abbdl szarmazo6 valsag tovabb rontott. A valtoz6 vevol
igények kovetése és digitalizaci6 immar elkeriilhetetlenek a tuléléshez. Emellett a
vallalatoknak stratégiailag kell gondolkodniuk, s a globalis trendeket kovetniik. A
fenntarthatosag és megbizhatosag olyan erények, melyek a vasarléknak egyre
fontosabbak, s a krizis még érzékenyebbé tette Gket ezekre a faktorokra. Bar a
divatipari cégek most a valsagkezelésre koncentralnak, hosszii tavon mégis az ipar
radikalis involvalasara lesz sziikség. A korona virus lehetGséget biztosit, hogy a cégek a
lényegre fokuszaljanak, s hosszi tavi megoldasokat dolgozzanak ki, melyek a
kornyezetet sem terhelik meg. A kutatas a koronavirus okozta problémak ellen
kifejlesztett innovativ megoldasokat mutatja be, a ruhaiparra koncentralva.

Kulcsszavak: ruhaipar, COVID-19, koronavirus, innovativ megoldasok
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Textile and fashion companies predicted a downturn for 2020 even before the
epidemic broke out, and this pandemic and the resulting crisis worsened it.
Following changing customer needs and digitization are now inevitable for survival.
In addition, companies need to think strategically and follow global trends.
Sustainability and reliability are virtues that are becoming increasingly important to
consumers, and the crisis has made the shopper even more sensitive to these factors.
Although fashion companies are now focusing on crisis management, in the long run,
radical reinvention of the industry will be needed. The pandemic provides an
opportunity for companies to focus on the essence and develop long-term solutions
that do not burden the environment. The research presents innovative solutions
developed against the problems caused by the coronavirus, focusing on the clothing
industry.
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2020 has proven to be a year of challenge for the current global economic system. The
pandemic and the economic crisis caused by it had a serious negative impact on the
processes of international movement of goods. In these conditions, for regions
oriented to world markets, it becomes critically important to be able to provide all
logistic and administrative procedures in the shortest possible time and with
minimal face-to-face interaction. Digital tools make it possible to simplify customs
regulation processes and introduce paperless document flow with a minimum of face-
to-face control procedures. Logistics costs can be reduced by tracking shipments
using the "Internet of things", transportation costs can be reduced by artificial
intelligence, autonomous driving and GPS navigation. All over the world,
digitalization programs for interregional and international trade are actively
developing. These are the Digital Silk Road of China, the Digital Europe of the EU,
and the projects Digital Trade and the Digital Initiatives Fund in Russia. The
Covid19 pandemic has forced governments around the world to accelerate the
adoption of digital tools. The consequences of these reforms will be significant for a
long time to come.
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A motivacios elméletek és eszkozok képezik tanulmanyom alapjat, mivel a motivaci6 az
a f6 hajtéers, mely tamogatja az egyént a nehéz, kihivast jelentd feladatok
végrehajtasaban. A munkavallalok az innovativ vallalat fontos erdforrasat képezik,
ebbél addédoan sziikség van a tehetségalapi megkozelitésre, a folyamatos fejlesztésre
akar a cégen belil is. Napjainkban nélkulozhetetlen a motivalt és elkotelezett
foglalkoztatotti bazis kialakitasa. Ennek eszkéze a munkavallalok tehetségének,
motivaciés hajtéerdinek diagnosztizalasa, majd az egyénre sza-bott motivacids
programok kidolgozasa, melyek fokuszaban jellemzden a kiils6é motivacié all. A
kiilonbozo kiilsé és bels6 motivaciés eszkézok alkalmazasanak eredményeképpen az
egyén teljesitménye és termelékenysége javul, tehetségét a vallalatnal kamatoztatja,
mely révén a cég versenyképessége is fokozodhat. Az egyén bels6 motivacidinak
alaposabb feltérképezése mindezek miatt indokolt, mivel a fel-lelhetd, a munkavallalok
motivacidinak megismerésére vonatkozé kutatasok tobbnyire a kiils6 motivacios
eszkozok kivalasztasara és eredményességiik felmérésére iranyulnak
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Motivational theories and tools form the basis of my papers, as motivation is the
main drive that supports the person to solve the challenging tasks. Employees are an
important resource for an innovative company, since there is a need for a talent-
based approach to continuous improvement, even within the company. Nowadays, it
is essential to have motivated and engaged employees. It is important to identify the
talents and motivational drives of the employees, and with these factors to develop
individual motivation programs, focusing not on the external motivation. As a result
of the use of various external and internal motivational tools, the achievment and
productivity of the individual improves, and their talent is useful for the company.
Due to the mentioned factors the competitiveness of the company can also be
increased. A more comprehensive mapping of an individual's internal motivations is
justified, as the avai-lable researches focus mostly on the employees' motivation,
mainly the external motivational tools.
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This paper is supposed to provide an overview of the three dimensions of justice in
service marketing. First the meaning of service marketing is described. Then articles
and papers from leading journals have been included in that research as well as
scientific books in order to get a collection of the three dimensions of justice. The
justice theory describes four phases: distributive justice, procedural justice and
interactional justice. These dimensions are related to each other and perceived
justice has an impact on the result of a service recovery. The three dimensions of
justice describe step by step the perceived justice of customers. Organisations need to
understand that justice theory is a process where each phase may have a critical
impact on the overall business.
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