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SZERVEZOK

Szervez6k: A Soproni Felsoktatasért Alapitvany
Soproni Egyetem Lamfalussy Sandor K6zgazdasagtudomanyi Kar (SOE LKK)

A konferencia elndke: Prof. Dr. Széles Zsuzsanna PhD egyetemi tanar, dékan

Tudomanyos- és Szervezo Bizottsag:

elndk: Prof. Dr. Obadovics Csilla PhD egyetemi tanar, Doktori Iskola-vezetd

tagok: Prof. Dr. Fabian Attila PhD egyetemi tanar, rektor
Prof. Dr. Székely Csaba DSc professor emeritus
Prof. Dr. Kulcsar Laszlé CSc professor emeritus
Dr. habil. Pogdatsa Zoltan PhD egyetemi docens
Dr. habil. Téth Balazs Istvan PhD egyetemi docens, igazgatd
Dr. Keresztes Gabor PhD egyetemi docens, dékanhelyettes
Dr. Nedelka Erzsébet PhD egyetemi docens, dékanhelyettes
Dr. Hoschek Mdnika PhD egyetemi docens, intézetigazgatd
Dr. Koloszar Laszlé PhD egyetemi docens, intézetigazgaté
Pappné dr. Vancsé Judit PhD egyetemi docens, intézetigazgaté
Dr. Kovacs Tamas PhD egyetemi docens
Dr. Resperger Richard PhD adjunktus, a konferencia titkara

ORGANIZERS

Organizers: For the Higher Education at Sopron Foundation
University of Sopron Alexandre Lamfalussy Faculty of Economics (SOE LKK)

President of the Conference: Prof. Dr. Zsuzsanna SZELES PhD Professor, Dean

Scientific and Organizing Committee:
chair: Prof. Dr. Csilla OBADOVICS PhD Professor, Head of the Doctoral School
members: Prof. Dr. Attila FABIAN PhD Professor, Rector

Prof. Dr. Csaba SZEKELY DSc Professor Emeritus
Prof. Dr. LaszI6 KULCSAR CSc Professor Emeritus
Dr. habil. Zoltan POGATSA PhD Associate Professor
Dr. habil. Baldzs Istvan TOTH PhD Associate Professor, Director
Dr. Gabor KERESZTES PhD Associate Professor, Vice Dean
Dr. Erzsébet NEDELKA PhD Associate Professor, Vice Dean
Dr. Mdnika HOSCHEK PhD Associate Professor, Director of Institute
Dr. Laszl6 KOLOSZAR PhD Associate Professor, Director of Institute
Dr. Judit PAPP-VANCSO PhD Associate Professor, Director of Institute
Dr. Tamas KOVACS PhD Associate Professor
Dr. Richard RESPERGER PhD Assistant Professor, Secretary of the Conf.



PROGRAM

2021. november 4. csutortok

Helyszin: A Ldmfalussy Sandor K6zgazdasagtudomanyi Kar Campusa
(9400 Sopron, Erzsébet utca 9.)

9.00-9.50 Regisztracié™ Elétér
9.50-10.00 Megnyito, koszonté Aula + él6 kézvetités
10.00-12.00 Plenaris el6adasok Aula + élé6 kézvetités
10.00 - 11.00 Dr. Lukacs Rita PhD Aula + él6 kézvetités
11.00 — 12.00 Dr. Nemf-:‘th Patricia PhD, Aula + él6 kézvetités
Kasza Lajos
12.00-13.45 Ebédsziinet Dedk Etterem (Erzsébet u. 20.)
14.00-17.00 Parhuzamos szekciouilések Szekciotermek + MS Teams

*:a személyesen jelenlévd résztvevék szamara

SCHEDULE
Thursday, 4 November 2021

Venue: Campus of the Alexandre Lamfalussy Faculty of Economics
(Erzsébet Str. 9., 9400 Sopron, Hungary)

9.00-9.50 Registration* Foreground
9.50-10.00 Opening, greeting Assembly Hall + live stream
10.00-12.00 Plenary Lectures Assembly Hall + live stream
10.00-11.00  Dr. Rita LUKACS PhD Assembly Hall + live stream
11.00 - 12.00 f;j.OPSaIEZEiZaANEMETH PhD, Assembly Hall + live stream
12.00-13.45 Lunch Break Deak Restaurant (Erzsébet Str. 20.)
14.00—-17.00 Parallel Sessions Session Rooms + MS Teams

*: for those participants who are present in person



PLENARIS ELOADASOK

Dr. Lukacs Rita PhD fdiskolai docens (Budapesti Metropolitan Egyetem,
Uzleti, Kommunikdcids és Turisztikai Kar)

El6adasanak cime:
Fenntarthatdsag és fels6oktatas haromdimenzids nézépontbol
(angol nyelvii el6adds)

Dr. Németh Patricia PhD f6iskolai docens — Kasza Lajos mesteroktatd (Budapesti
Gazdasdgi Egyetem; Kereskedelmi, Vendégldtdipari és Idegenforgalmi Kar)

El6adasuk cime:
A jovo vezetdinek tarsadalmi felel6sségvallalasi attitlid vizsgalata
(magyar nyelvii el6adds)

PLENARY LECTURES

Dr. Rita LUKACS PhD Associate Professor (Budapest Metropolitan University,
Faculty of Business, Communication and Tourism)

Title of the presentation:
Sustainability and Higher Education from a Three-dimensional Perspective
(lecture in English)

Dr. Patricia NEMETH PhD Associate Professor — Lajos KASZA Teaching Professor
(Budapest Business School; Faculty of Commerce, Hospitality and Tourism)

Title of the presentation:
Examination of Future Leaders’ Social Responsibility Attitude
(lecture in Hungarian)



SZEKCIOULESEK BEOSZTASA

PARALLEL SESSIONS



VERSENYKEPESSEG ES FENNTARTHATO GAZDALKODAS (angol nyelv( szekcid)

COMPETITIVENESS AND SUSTAINABLE MANAGEMENT (Session in English)

Helyszin: A Ldmfalussy Sandor Kézgazdasdgtudomdnyi Kar Campusa, 209. terem
Venue: Campus of the Alexandre Lamfalussy Faculty of Economics, Room 209
1. SZEKCIO / SESSION 1
EIndk / Chair: Prof. Dr. Markus MAU PhD Professor (SOE LKK)
Tarselnok / Co-Chair: Prof. Dr. Nicole MAU PhD Professor (SOE LKK)
Titkar / Secretary: Mohamed EL MERROUN PhD Student (SOE LKK)
Prof. Dr. Galina KHMELEVA DSc
14.00— Full Professor, Head of Challenges and Chances for the Social and Economic
14'20 Department (SSEU) Development of a Russian Border Region (the Case of
' Dr. Marina KURNIKOVA PhD | the Samara Region)
Associate Professor (SSEU)
Dr. Caspar VON DER CRONE PhD
Managing Director (IG Bio-
14.20- Initiative,. Germany); CEO (CD Soy Supply and Organic Requirements for more
14.40 Consulting gUG, Germany) Authenticity
Prof. Dr. Nicole MAU PhD
Professor (SOE LKK)
Lisa ANDERLE
14.40- Researcher (FH Joanneum) Destination Resilience: Bridging Theory and Practice
15.00 Daniel BINDER for Destination Management Strategies
Senior Lecturer (FH Joanneum)
15.00- Thomas SOLDERITS The Impact of Artificial Intelligence on Leadership in
15.20 PhD Student (SOE LKK) the Corona Crisis
15.20— Mohamed EL MERROUN Environmental Sust.alnablllty asa Strateg.lc Reason
15.40 PhD Student (SOE LKK) for the Investment in Industry 4.0: The Difference
’ between SMEs and Large Companies
Johannes LITZENBURGER
PhD Student (SOE LKK)
16.00 Professor (SOE LKK) P
Future
Prof. Dr. Markus MAU PhD
Professor (SOE LKK)

10




TURIZMUS, MARKETING (magyar nyelvi szekcid)

TOURISM, MARKETING (Session in Hungarian)

Helyszin: A Lamfalussy Sandor K6zgazdasagtudomanyi Kar Campusa, 208. terem
Venue: Campus of the Alexandre Lamfalussy Faculty of Economics, Room 208
2. SZEKCIO / SESSION 2
EIndk / Chair: Prof. Dr. OBADOVICS Csilla PhD Professor (SOE LKK)
Titkar / Secretary: SZOKE Tiinde Ménika PhD Student (SOE LKK)
Dr. habil. PAPP-VARY Arpad
14.00 College Professor (METU) Felel6s markakommunikaci6 a koronavirus idején
1 4'20 Dr. LUKACS Rita PhD Responsible Brand Communication during the
) College Associate Professor Coronavirus Pandemic Situation
(METU)
A digitalis transzformacié megjelenése a divatipari
14.20- VIZI Noémi értékesitési gyakorlatokban
14.40 PhD Student (SZTE GTK) The Appearance of the Digital Transformation in Sales
Practices of the Fashion Industry
14.40- Dr. JANDALA Csilla PhD A turizmus fenntarthatésaga a pandémia utan
15.00 Associate Professor (SOE LKK) Sustainability of Tourism after the Pandemic
Dr. HOSCHEK Ménika PhD
Associate Professor (SOE LKK) A magyar turistdk utazasi szokdsai a COVID-19 elsé
15.00- Dr. NEMETH Nikoletta PhD hullama el&tt és utan
15.20 Assistant Professor (SOE LKK) Travel Preferences of Hungarian Tourists before and
Dr. MESZAROS Katalin PhD after the First Wave of COVID-19
Associate Professor (SOE LKK)
Az ,Alféld Slow térség” versenyképességének
15.20— SZOKE Tiinde Ménika vizsgalata
15.40 PhD Student (SOE LKK) Analysis of the Competitiveness of the , Alféld Slow
Region”
15.40— | Prof. Dr. OBADOVICS Csilla PhD | Lovasturizmus a Fert6-tajon
16.00 Professor (SOE LKK) Equestrian Tourism at Fert6 Landscape

11




FENNTARTHATOSAG, KORNYEZETTUDATOSSAG (magyar nyelvii szekcic)

SUSTAINABILITY, ENVIRONMENTAL AWARENESS (Session in Hungarian)

Helyszin: A Lamfalussy Sandor K6zgazdasagtudomanyi Kar Campusa, 210. terem

Venue: Campus of the Alexandre Lamfalussy Faculty of Economics, Room 210

3. SZEKCIO / SESSION 3
EIndk / Chair: Dr. BARTOK Istvan PhD Associate Professor (SOE LKK)
Titkar / Secretary: IONESCU Astrid PhD Student (SOE LKK)
Hogyan készitsiik fel a szervezetet a jovore? A
. hulladékgazdalkodas kihivasai az STKH (Sopron és
_ EDER Andrea Térsége Kérnyezetvédelmi és Hulladékgazdalkodasi
14.00— | Strategic Deputy Director (STKH) | Nonprofit Kft.) tiikrében
14.20 KASZA Lajos How to Prepare the Organization for the Future? The
Teaching Professor (BGE KVIK) Challenges of Waste Management. through the
Example of STKH (Sopron and Region Environmental
and Waste Management Nonprofit Ltd.)
Dr. FEHER Helga PhD A villalkozéi attit(id vizsgalata bibliometriai médszer
14.20—- Associate Professor (PE GTK) segitségével
14.40 Dr. KOZMA Dorottya Edina PhD | Examining the Entrepreneurial Attitude Composite
Assistant Professor (PE GTK) Word using Bibliometrics
Dr. KOZMA Dorottya Edina PhD
14.40- Assistant Professor (PE GTK) Fenntarthaték a vallalatok?
15.00 BOSNYAK-SIMON Nikolett Are Companies Sustainable?
PhD Student (PE GTK)
Jarvany, kérnyezettudatossag, fenntarthatésag -
15.00- Dr. DORY Istvan CSc mémelméleti attekintéssel
15.20 Associate Professor (EDUTUS) Pandemic, Environmental Awareness, Sustainability —
with a Meme Theory Overview
A home office és a szervezeti kultira egymasra
gyakorolt hatasai a magyarorszagi munltinacionalis
15.20- IONESCU Astrid vallalatoknal — Kutatasi tervezet
15.40 PhD Student (SOE LKK) Interactions between Home Office and Organizational
Culture at Hungarian Multinational Companies —
Research Project
Dr. NEDELKA Erzsébet PhD
15.40- Associate Professor (SOE LKK) A kdnyvvizsgalok személyisége
16.00 Dr. HEGEDUS Mihaly PhD The Personality of a Good Auditor
College Professor (TPF)
A rovid ellatasi lanc helyzete Vas megyében termelGi
16.00- INZSOL Renata oldalrdl
16.20 PhD Student (SOE LKK) The Situation of the Short Food Supply Chain in Vas
County from Producers’ Perspective
A pandémia hatasainak kommunikacidja a Budapesti
16.20- Dr. BARTOK Istvan PhD Ertékt6zsdén jegyzett vallalatoknal
16.40 Associate Professor (SOE LKK) Communication of the Effects of the Pandemic by

Companies Listed on the Budapest Stock Exchange

12




VALLALATI DONTESEK A KORONAVIRUS-JARVANY IDEJEN (angol nyelv( szekcid)

CORPORATE DECISIONS DURING THE CORONAVIRUS PANDEMIC (Session in English)

Helyszin: Online szekcié (MS Teams)
Venue: Online Session in MS Teams

4. SZEKCIO / SESSION 4

EIndk / Chair:

Dr. habil. Zoltan SZABO PhD Associate Professor (SOE LKK)

Titkar / Secretary: Bendeguz Richard NYIKOS PhD Student (SOE LKK)
14.00- Thorsten SCHMUDE Corporate Strategy in a Disruptive Economic
14.20 PhD Student (UCAM) Environment

Dr. Agnes VARADI PhD

14.20—- | Research Fellow (Centre for Social | Sustainability and EU Law. Latest Tendencies in the

14.40 Sciences Institute for Legal Field of Public Participation in Environmental Matters
Studies, Hungary)

14.40- HOANG Thj Phwong Thao Rebuilding the Tourism Industry’s Labour-Force after

15.00 PhD Candidate (PTE) the Global Health Crisis (The Case of Vietnam)

15.00- Bendeguz Richard NYIKOS Satisfying Customers during the Pandemic: Are

15.20 PhD Student (SOE LKK) Restaurants Required to Offer Delivery Service?

15.20- Noor ALKHUDIERAT The Impact of the Corona Pandemic on the Project

15.40 PhD Candidate (SOE LKK) Management Process in Jordan

15.40- Cynthia DAOUD Companies moving Hybrid during the Coronavirus

16.00 PhD Student (PE GTK) Pandemic

16.00—- David WEBER Limits of Multisensory Marketing in Online Stores

16.20 PhD Student (UCAM) with Decreasing Product Congruence

13




VERSENYKEPESSEG ES FENNTARTHATO GAZDALKODAS (angol nyelv( szekcid)

COMPETITIVENESS AND SUSTAINABLE MIANAGEMENT (Session in English)
Helyszin: Online szekcio (MS Teams)

Venue: Online Session in MS Teams

5. SZEKCIO / SESSION 5

EIndk / Chair: Dr. Emese BRUDER PhD Associate Professor (MATE G6déllé)
Titkar / Secretary: Attila LENTI PhD Student (SOE LKK)
Zsuzsanna VARGA
Master Student (MATE),

Business Developer-Strategist, Head of Central
and Eastern European Operations (Interstuhl
Blromobel Ltd.)

Dr. habil. Etelka KATITS PhD
Strategic CEO, Financial Turnaround Expert Is Urban Farming the Green Economy of the Future?!
(KENF Business Consulting) Investigation of the Sustainable Management of a
14.20 Katinka MAGYARI Hungarian Startup Enterprise

Economic Advisor, Interim Manager
(Magyari-Audit Ltd.)

Dr. lidiké PALANYI PhD
Associate Professor, Vice Dean (PE GKZ)

Dr. Eva SZALKA PhD
Associate Professor, Dean (SZE MEK)

14.00-

14.20- Attila LENTI The Role of Indigenous Agroforestry Systems in the
14.40 PhD Student (SOE LKK) Conservation of the Amazon
Tamas GYULAI
PhD Student (SZE RGDI)

14.40— | Prof. univ. Dr. Mariana NAGY PhD | Smart Community Development with Intelligent

15.00 Full Prof:?ssor (.f-'acul'ty of Exact Science's, Aurel Cities in Cross-Border Regions
Vlaicu University of Arad, Romania)

Raluca CIBU-BUZAC
CEO of LUMINSPINO SRL (Timisoara, Romania)

Florian KALTENEGGER

15.00-

PhD Student (FH Burgenland), The Influence of Digitization on Sustainability
15.20 Environmental Manager (Zellstoff Péls AG,

Austria)

15.20- Giinther MAIER B2B Selling: Developing Possible Resilient Sales
15.40 PhD Student (FH Burgenland) Strategies
15.40- Attila LEGOZA Investor Strategy Decisions in Case of Project
16.00 PhD Student (ME GTK) Implementation
16.00- Péter IMRICSKO

16.20 PhD Student (ME GTK) Lean Thinking Strategy

Ali Akbar SOHAIL

PhD Student (FH Burgenland)
16.20- The Impact of Working Capital Management on Firm

16.40 Abdul QUDDUS Profitability: Evidence from Pakistan
PhD Student (Tomas Bata

University in Zlin, Czech Rep.)

14



FENNTARTHATOSAG, KORNYEZETTUDATOSSAG

— MARKETING (magyar nyelv(i szekcid)

SUSTAINABILITY, ENVIRONMENTAL AWARENESS — MARKETING (Session in Hungarian)

Helyszin: Online szekcio (MS Teams)
Venue: Online Session in MS Teams
6. SZEKCIO / SESSION 6
Elnok / Chair: Dr. MESZAROS Katalin PhD Associate Professor (SOE LKK)

Titkar / Secretary: Dr. NEMETH Nikoletta PhD Assistant Professor (SOE LKK)
14.00— | Dr. KESZI-SZEREMLEI Andrea PhD | Fenntarthatdsag és a z6ld pénziigyi néz6pont
14.20 College Professor (DUE) Sustainability and Green Financial Approach
14.20~- Dr. KGKUTI Tamds PhD Tarsadalmi hatasok és Mi!

14.40 Associate Professor (DUE) Social Impacts and Al!
NEUMANNE DR. VIRAG lIdiké
PhD Associate Professor (PE GTK)
. A koronavirus jarvany hatasa a globalis
14.40— Dr. K(?ZMA Dorottya Edina PhD Klimaviltozasra
Assistant Professor (PE GTK) . . . .
15.00 o Impact of the Coronavirus Epidemic on Global Climate
Dr. MOLNARNE Change
Dr. BARNA Katalin PhD
Associate Professor (PE GTK)
NEUMANNE DR. VIRAG lIdiké
PhD Associate Professor (PE GTK) | A |lakossag éghajlatvaltozassal kapcsolatos
15.00- KANTOR Szilvia attit(idjének vizsgalata
15.20 Research Assistant (PE GTK) Examining the Attitude of Population towards Climate
STRACK Flérian Change
Research Assistant (PE GTK)
) Lakossagi attitiid vizsgalat Gy6r-Moson-Sopron
Dr. NEMETH Nikoletta PhD megyében — kézéppontban a szelektiv
15.20- Assistant Professor (SOE LKK) hulladékgydijtés és a hulladék Gjrahasznositas
15.40 Dr. MESZAROS Katalin PhD Population Attitude Survey in Gyér-Moson-Sopron
Associate Professor (SOE LKK) County - Focusing on Selective Waste Collection and
Waste Recycling
A magyar elektromos autoéipar trendjeinek vizsgalata
15.40- NEMETH Kevin — fokuszban a fogyasztoi magatartas
16.00 MSc Student (DE GTK) Investigation of the Hungarian Electromobility — in
Focus the Preferences of the Consumers
. A markaélmény és a tartalommarketing kapcsolata
16.00—- HAJDU Gergé ] . .
16.20 PhD Student (ME GTK) The Relat/onsh/,z? between Brand Experience and
Content Marketing
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FENNTARTHATO PENZUGYEK (magyar nyelvii szekcid)

SUSTAINABLE FINANCES (Session in Hungarian)

Helyszin: Online szekcio (MS Teams)

Venue: Online Session in MS Teams

7. SZEKCIO / SESSION 7

EInék / Chair:

Prof. Dr. SZELES Zsuzsanna PhD Professor (SOE LKK)

Titkar / Secretary: HORVATH Andras PhD Student (SOE LKK)
A hazai biztositasi piac a szamok tiikrében: dijbevétel,
14.00- EKE Zsolt szerz6désszam és foglalkoztatottak
14.20 PhD Student (SOE LKK) The Domestic Insurance Market in the Light of the

Figures: Premium Income, Contract Number and
Employees

A pandémia hatasainak mddszertani kérdései a

14.20~ SZABO Zsolt Mihaly nyugdijbiztonsagra
14.40 PhD Student (OE) The Methodological Issues of the Effects of the
Pandemic on Pension Security
Dr. habil. KATITS Etelka PhD
Strategic CEO, Financial
Turnaround Expert
(KENF Business Consulting) A sikeres fordulatkezelés zaloga — a pénziigyi
MAGVYARI Katinka tlfrnz.;\r’ound controlling rendszer alkalmzasa a magyar
14.40- Economic Advisor, Interim cégvilagban
15.00 Manager (Magyari-Audit Ltd.) Connecting the Turnaround to Success — the
Application of Financial Turnarond Controlling in the
VARGA Zsuzsanna Hungarian Business World
Master Student (MATE),
Business Developer-Strategist, Head of Central
and Eastern European Operations (Interstuhl
Bliromobel Ltd.)
Egy elfeledett monetaris politikai eszkoz tjra
BARTOK Laszl6 értelmezése a klimavaltozas elleni kiizdelemben: a
15.00- PhD Student (SZTE GTK), célzott jegybanki hitelezés
15.20 Risk Analyst (OTP Bank) Adopting a Forgotten Monetary Policy Instrument
against the Climate Change: the Direct Credit Policy
. A zoldités cseretermékeinek modszertani kezelési
OLEXO Tiinde lehet6ségei az drindexeknél hedonikus regresszidval
15.20- PhD Student (SZE RGDI), ] . )
15.40 Stat. Expert (Hungarian Central Methodological Treatment .Optlon.s for Gjreenmg .
Statistical Office) Replacement Products in Price Indices with Hedonic
Regression
Gordiilékeny tervezési fenntarthaté vagyonkezelés
hosszu- és rovid tava empirikus litkdztet6 analizise, a
15.40- Dr. CZIRAKI Gabor PhD legfrissebb kutatasi eredmények fliggvényében
16.00 Assistant Lecturer (SOE LKK) Rolling Planned Sustainable Asset Management, Long-

term and Short-term Empirical Collision Analysis
Depending on the Latest Research Results
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VERSENYKEPESSEG — MUNKAEROPIAC (magyar nyelvii szekcid)

COMPETITIVENESS — LABOUR MARKET (Session in Hungarian)
Helyszin: Online szekcio (MS Teams)
Venue: Online Session in MS Teams

8. SZEKCIO / SESSION 8
Elnok / Chair: Dr. KOPHAZI Andrea PhD Associate Professor (SOE LKK)

Titkar / Secretary: ANGYAL Viktéria PhD Student (SOE LKK)

ANGYAL Viktoéria Mezégazdasagi vallalkozasok jovedelmezésége -
14.00- PhD Student (SOE LKK) Jévedelmez8ség és innovacio lehetséges tovabbi okai
14.20 VAJAI Balazs Profitability of Agricultural Enterprises - Other Possible
PhD Student (SOE LKK) Causes of Profitability and Innovation
Dr. MOHACSI Mérta PhD Karriertudatossag a fels6oktatasba valé belépéskor és
14.20- Assistant Professor (DE BTK) az egyetemi évek alatt
14.40 Dr. habil. FENYES Hajnalka PhD | Career Consciousness at Higher Education Entry and

Associate Professor (DE BTK) During University Years

A hatékony ellatasi lanc megvaldsulasahoz sziikséges
p . kompetenciadk hallgatéi és munkaerdpiaci
MUNKACSI Adrienn

14.40- ) szemszoghbdl
15.00 Assistant Lecturer, . red b | )
. PhD Student (BCE) Competencies Required for the Implementation of an

Efficient Supply Chain from the Perspectives of Students
and the Labour Market

Az Ipar 4.0 koncepcio kihivasa a kis és
kozépvallalkozasokra. Oktatds innovacid, termelés
digitalizacio szolgalataban az ipari munkaerd-

NEMETH Eszter hatékonysag tamogatasara.
PhD Student (PE GTK) Milyen digitalis kompetencia sziikséges a teljeskori
15.00- munkaerd hatékonysag fejlesztéséhez?
15.20 NEMETH Kornél The Challenge of Industry 4.0 to the Small and Midsize
PhD Student (PE NK) Companies. Education System Innovation, Production
Digitalization to Support Overall Labour Effectiveness.
What Digital Competencies are Needed to Develop
Overall Labour Effectiveness?
Dr. SZEMLER Tamés PhD \’lerseny,képesség madér:tévlatbél: globalis kihivasok
15.20- Associate Professor, Head of és EU-valaszok a XXI. szazadban
15.40 Department (NKE ANTK) Competitiveness from a Bird's Eye View: Global
Challenges and EU Responses in the 21st Century
VARZA Ferenc
PhD Student (SOE FMK) Hajlékonyfalii csomagoléanyagok strukturajanak
. , elemzése flexografiai matt lakkozasi technolégia
15.40— Dr. habil. HORVATH Csaba esetén
Honorary University Professor (OE) ) ) ]
16.00 Analysis of the Matt Lacquering Structure of Flexible-

JOOBNE Dr. PREKLET Edina PhD | wqlled Packaging Materials in the Case of Flexographic
Associate Professor, Director of | printing Technology

Institute (SOE FMK)
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POSZTER-ELOADASOK
POSTER PRESENTATIONS

9. SZEKCIO / SESSION 9

VITEZ-DURGULA Judit
PhD Student (SOE LKK)

Egészségiigyi innovacidk Magyarorszagon — startup
aspektus

Healthcare Innovations in Hungary — from the Point of
View of Startups

Nicole WASSENBERG
PhD Candidate (SOE LKK)

Suchmaschinenoptimierung fiir Organisationen und
Unternehmen: Erste Schritte

Search Engine Optimization for Organizations and
Businesses: Getting Started

Katharina ROHRIG

PhD Candidate (UCAM)
Prof. Dr. Dr. habil. Clemens JAGER Success Factors of Organization Design in the IT and
Full Professor (FOM) High-tech Sector — A systematic Literature Review
Prof. Dr. Gonzalo WANDOSELL PhD
Full Professor (UCAM)
Dominik RODE
PhD Student (UCAM)
Prof. Dr. Cathrin STAMMEN-HEGENER Th.e Use of Digital Tech.nologles W|tl.1|n E_" Sa!es Pitch in
Full Professor (FOM) Brick-and-mortar Retail — An Investigation into the
Extent to which Success Factors in B2C and B2B Differ
Prof. Dr. Nicolds GONZALVEZ-GALLEGO
Full Professor (UCAM)
Marcel MOCK
PhD Candidate (UCAM) Integrated Reporting: Current Developments and
o . Implications for Future Research — A Structured
Prof. Dr. Nicolds GONZALVEZ-GALLEGO | |iterature Review
Full Professor (UCAM)

Prof. Dr. Roman FEDORENKO
Associate Professor
(Samara State Technical University,
Heat and Power Department, Russia)

Modeling the Customs and Logistics Framework of
International Integration Processes
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FENNTARTHATOSAG ES FELSOOKTATAS HAROMDIMENZIOS NEZOGPONTBOL
Sustainability and Higher Education from a Three-dimensional Perspective

Dr. LUKACS Rita PhD

fGiskolai docens (College Associate Professor)

Budapesti Metropolitan Egyetem, Uzleti, Kommunikacids és Turisztikai Kar
(Budapest Metropolitan University, Faculty of Business, Communication and Tourism)

Absztrakt: A fenntarthatdsag és a fels6oktatas kapcsolata igazan kilonleges, hiszen a
fels6oktatdsi intézmények hdrom kilonb6z6 szerepben is részt vesznek a fenntarthatdsag
elémozditasaban: f6 tevékenységiikon, az oktatason keresztiil formalhatjak a jové generacidk
szemléletmadjat, emellett tudomanyos mUihelyként hozzajarulhatnak kérnyezeti, tadrsadalmi
és gazdasagi problémak megolddsdhoz, raaddsul mlkoédésiik soran jelentés kedvezd és
kedvezGtlen hatast gyakorolnak kozvetlen kdrnyezetiikre, amelyeket menedzselnitik kell.

Az el6adds sordn hazai és nemzetkozi példak segitségével fogom bemutatni az egyetemek
jelentéségét a fenntarthatdsdg terén, illetve elemezni fogom a koronavirus felsGoktatasra
gyakorolt hatdsait is a fenntarthaté fejl6dés szempontjabal.

Kulcsszavak: fenntarthatdsag, fels6oktatas, koronavirus

Abstract: The relationship between sustainability and higher education is a unique one, as
higher education institutes play three different roles in striving for a higher level of
sustainability: through their core activity of education, they can shape future generations’
attitudes, as scientific workshops they can contribute to solving environmental, social, and
economic problems, while through their operations they have a significant positive and
negative impact on their immediate environment to be managed.

In this presentation, the importance of universities for sustainability will be illustrated with
help of several national and international examples, and the impact of the coronavirus on
higher education will also be analysed from a sustainable development perspective.

Keywords: sustainability, higher education, coronavirus
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A JOVO VEZETOINEK TARSADALMI FELELOSSEGVALLALASI ATTITUD VIZSGALATA
Examination of Future Leaders’ Social Responsibility Attitude

Dr. NEMETH Patricia PhD

fGiskolai docens (Associate Professor)

Budapesti Gazdasagi Egyetem, Kereskedelmi, Vendéglatdipari és Idegenforgalmi Kar
(Budapest Business School, Faculty of Commerce, Hospitality and Tourism)

KASZA Lajos

mesteroktaté (Teaching Professor)

Budapesti Gazdasagi Egyetem, Kereskedelmi, Vendéglatoipari és Idegenforgalmi Kar
(Budapest Business School, Faculty of Commerce, Hospitality and Tourism)

Absztrakt: Napjainkban a Fenntarthatd Fejlédés (FF) egyre gyakrabban keril el6térbe mind
tarsadalmi-, mind gazdasagi-, mind pedig vallalati szinten. A FF egyik terilete, a tarsadalmi
felelGsségvallalas a cégek szamara versenyel6nyt jelenthet a termékek és szolgdltatasok
piacan, s hamarosan alapkovetelmény lesz. A fejl6édés szempontjabdl fontos, hogy a
kornyezetileg is elkotelezett vezeték ,valéban z6ld” utat mutassanak a cégik és az
alkalmazottak szdmara kornyezetvédelmi és tarsadalmi szempontbdl egyarant.
Tanulmanyunk kulcskérdése, hogyan gondolkodnak egyetemiink hallgatéi — a jové vezetéi a
tarsadalmi felelGsségvallalasrél, véleményik szerint mennyire fontos a CSR a vallalatok
szdmara a gazdasagi terlleten. Koteles-e a vallalat felel6sséget vallalni a természeti
kdrnyezetért és a tarsadalom tagjaiért? Milyen tevékenységek tartoznak a CSR-ernyé ala?
Tanulmanyunkban 6sszevetjiik a nappali képzésben résztvevd hallgatok tarsadalmi attitlidjét
a levelez6 oktatasban tanuldé, mar cégeknél dolgozé hallgaték hozzaallasaval.

Kulcsszavak: tarsadalmi felel6sségvallalds, attitld, jové vezetdi, szemléletformalas

Abstract: Nowadays, Sustainable Development (SD) is becoming more and more important
at the social, economic and corporate level. One area of SD, social responsibility can be a
competitive advantage for companies in the market for products and services, and will be
soon a basic requirement. In the field of development, it is important that environmentally
committed leaders guide a “truly green” way both environmentally and socially for their
company and employees. The key question of our study is how our university students — “the
future leaders” think about social responsibility and in their opinion how important CSR is for
companies in the economic field. Is the company obliged to take responsibility for the natural
environment and the members of society? What activities CSR includes? In our study, we
compare the social attitudes of full-time students with the attitudes of students in
correspondence education who already work for companies.

Keywords: social responsibility, attitude, future leaders, creating a new approach
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1. SZEKCIO (SZEMELYES JELENLETTEL): VERSENYKEPESSEG ES
FENNTARTHATO GAZDALKODAS (ANGOL NYELVU SZEKCIO)

SESSION 1 (WITH PERSONAL ATTENDANCE): COMPETITIVENESS AND
SUSTAINABLE MANAGEMENT (SESSION IN ENGLISH)
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CHALLENGES AND CHANCES FOR THE SOCIAL AND ECONOMIC DEVELOPMENT OF A
RUSSIAN BORDER REGION (THE CASE OF THE SAMARA REGION)

Prof. Dr. Galina KHMELEVA DSc
Full Professor, Head of Department
Samara State University of Economics, Chair for World Economy, Russian Federation

Prof. Dr. Marina KURNIKOVA PhD

Associate Professor

Samara State University of Economics, Chair for Regional Economy and Management,
Russian Federation

Abstract: The paper is aimed to verify the significance of the border situation as an impetus
for as a factor of social and economic development capable of creating new opportunities for
the region in the context of global challenges on the example of the Samara Region as one of
the Russian border subject. The authors use the case analysis to conclude that the competitive
advantages of the Samara region created by its border position have the potential to be
convert into specific development opportunities for municipalities, located along the border
with the Republic of Kazakhstan. A separate section of the paper analyses the obstacles to
the development of cross-border cooperation in the region.

Keywords: border region, cross-border cooperation, socio-economic development
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SOY SUPPLY AND ORGANIC REQUIREMENTS FOR MORE AUTHENTICITY

Dr. Caspar VON DER CRONE PhD
CEO (CD Consulting gUG), Managing Director (IG Bio-Initiative)
Bad Honnef, Germany

Prof. Dr. Nicole MAU PhD
Professor
University of Sopron, Faculty of Economics, Hungary

Abstract: The share of organic production is continuously increasing in Germany and other
EU countries. The EU Commission expects a quota of 25 percent by 2030. This has positive
effects on the environment, climate, biodiversity, animal welfare. An increase in organic
farming also has a direct impact on reducing or eliminating fertilisers, pesticides and
antibiotics.

There are significant growth rates especially in egg production, while other finishing sectors
have so far only come up with small shares. In the case of fattening poultry and pigs, the share
is still significantly less than 2 %, while eggs already account for 15 % with an upward trend.
The demand for protein is mainly covered by soya, but other protein sources, such as legumes
and especially sunflowers and rapeseed, have also become very important.

Sustainability and CO2 reduction are the focus of public attention. Origin from European
cultivation is therefore gaining in importance. This significantly reduces the impact on the
climate. The previous main suppliers in South America are waiting with smaller market shares.
This applies above all to the organic sector, while conventional processing continues to rely
on non-European origins for cost reasons.

Keywords: CO2 reduction, sustainability, organic farming, climate protection
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DESTINATION RESILIENCE: BRIDGING THEORY AND PRACTICE FOR DESTINATION
MANAGEMENT STRATEGIES

Lisa ANDERLE, BA, MA
Researcher
University of Applied Sciences FH JOANNEUM, Austria

Mag. (FH) Daniel BINDER
Senior Lecturer
University of Applied Sciences FH JOANNEUM, Austria

Abstract: Due to the long-term growth prevalent in tourism over previous decades, one could
conclude that the global tourism system would have become resilient to external shocks and
triggering events. The Covid-19 pandemic has contradicted this assumption. When it comes
to dealing with difficult circumstances, resilience has become the buzzword of our time.
Therefore, the resilience approach has also recently found its way into tourism research, but
a clear definition for tourism or destination resilience has, so far, been absent. The focus of
this publication is to come up with a literature-based conceptualization of destination
resilience that enables tourism managers to promote resilience within their area of
responsibility. In order to reach this aim, different resilience concepts and theoretical
approaches were examined. The results are merged into a model of destination resilience
which identifies resilience-promoting activities for destinations within resilient tourism
regions. These results will help enable organizations to prepare for future disruption and to
deal with the challenges of our time. Learning, being flexible and adaptive are some main
features of resilient destinations. Risk management, sustainability issues and fostering
stakeholder participation within a destination are some of the most important points.

Keywords: destination, resilience, sustainability
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THE IMPACT OF ARTIFICIAL INTELLIGENCE ON LEADERSHIP IN THE CORONA CRISIS

Author: Dipl.-Ing (FH), Thomas SOLDERITS, MBA
PhD Student
University of Sopron, Alexandre Lamfalussy Faculty of Economics, Hungary

Supervisor: Dr. Istvan BARTOK PhD
Associate Professor
University of Sopron, Alexandre Lamfalussy Faculty of Economics, Hungary

Abstract: This publication is a research with the hypothesis: Artificial intelligence can support
leadership in the Corona crisis. The purpose of the article is a literature review about the state
of the art of artificial intelligence and a research about the impact of artificial intelligence on
leadership, based on human behaviour in the Corona crisis.

The result shows that artificial intelligence can have a significant impact on leadership in the
Corona crisis. An application of the results of this study could be an early warning system
which, with the help of artificial intelligence, recognizes catastrophes and possible resulting
crises in the early stages and shows ways of counteracting them.

Keywords: leadership, artificial intelligence, Corona crisis, Automotive Industry

27



ENVIRONMENTAL SUSTAINABILITY AS A STRATEGIC REASON FOR THE INVESTMENT IN
INDUSTRY 4.0: THE DIFFERENCE BETWEEN SMES AND LARGE COMPANIES

Mohamed EL MERROUN
PhD Student
University of Sopron, Alexandre Lamfalussy Faculty of Economics, Hungary

Abstract: The decline of environmental sustainability is undoubtedly one of the biggest
problems, if not the most severe one that threatens our planet. In the past decade, to
overcome this global issue, industries were regulated, events and conferences were
organized, objectives have been made, but the high cost of green practices and the massive
increase rate of production made all these efforts insufficient, in the other hand, the fourth
industrial revolution could potentially provide suitable solutions to achieve high
environmental sustainability. The question that could be raised herein is; are the firms
planning to align Industry 4.0 with environmental sustainability? The present research
contributes to the environmental sustainability literature by studying the vision that
companies in Europe have on Industry 4.0 and the main objectives that they want to achieve
from this transformation. Furthermore, relying on a statistical study, the research identifies
the differences between large companies and SMEs in Europe, when it comes to the
incorporation of environmental sustainability objectives within their Industry 4.0 strategy.

Keywords: Environmental sustainability — Industry 4.0 — Large companies — SMEs
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SUPPLY CHAIN RESILIENCE: LESSONS LEARNED DURING THE COVID-19 OUTBREAK AND ITS
IMPLICATIONS FOR THE FUTURE

Johannes LITZENBURGER
PhD Student
University of Sopron, Alexandre Lamfalussy Faculty of Economics, Hungary

Prof. Dr. Nicole MAU PhD
Full Professor
University of Sopron, Alexandre Lamfalussy Faculty of Economics, Hungary

Prof. Dr. Markus MAU PhD
Full Professor
University of Sopron, Alexandre Lamfalussy Faculty of Economics, Hungary

Abstract: The COVID-19 pandemics show cased across all industries how vulnerable supply
chains can be. In many companies this is leading to a shift of paradigms away from low-cost
to a more reliable and robust supply chain which comprises higher inventories and logistics
cost. This underlines the necessity of supply chain resilience which already became more and
more important over the last years. This paper shall investigate different forms of disruption
during the pandemics and strategies how to manage them in terms of supply chain resilience.
Especially strategies which led to a competitive advantage over a company’s competition are
of interest. Finally, it will be discussed what implications for the future arise out of the
discussed cases.

Keywords: Supply Chain Resilience, COVID, Supply Chain Management, SCM
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FELELOS MARKAKOMMUNIKACIO A KORONAVIRUS IDEJEN
Responsible Brand Communication during the Coronavirus Pandemic Situation

Dr. habil. PAPP-VARY Arpad PhD

fGiskolai tanar (College Professor)

Budapesti Metropolitan Egyetem, Uzleti, Kommunikaciés és Turisztikai Kar (Budapest
Metropolitan University, Faculty of Business, Communication and Tourism)

Dr. LUKACS Rita PhD

fGiskolai docens (College Associate Professor)

Budapesti Metropolitan Egyetem, Uzleti, Kommunikaciés és Turisztikai Kar (Budapest
Metropolitan University, Faculty of Business, Communication and Tourism)

Absztrakt: A pandémia idején nehéz helyzetbe keriltek a markak, hiszen a lezarasok
kezdetekor nem tudtak biztosan, hogy fogyasztdik elégedettsége szempontjabdl a
marketingkampdanyok ledllitasa, valtoztatas nélkili folytatdsa vagy az adott helyzethez vald
igazitdsa jelenti-e a legoptimalisabb megoldast. A fogyasztdi kutatasokbdl azéta mar jol
latszik, hogy leginkabb arra volt szlkségik az embereknek, hogy a mindennapi életiiket
korilvevé markak tovabbra is kiszamithatdsagot, biztonsdgot sugdrozzanak — sokszor akar a
lassan reagald kormanyzatok helyét is atvéve a tdjékoztatasban.

El6adasunkban a témadval kapcsolatos fogyasztdi kutatdsok f6bb megallapitasait foglaljuk
Ossze, illetve bemutatjuk azokat a j6 gyakorlatokat, amelyek esetében a markak bizonyitottak
hitelességiiket, valsag-allédsagukat és tarsadalmi felel6sségiiket fogyasztdik szemében.

Kulcsszavak: fogyasztoi bizalom, koronavirus markakommunikacid, tarsadalmi felelsségvallalas

Abstract: During the pandemic, brands found themselves in a difficult situation, as when the
first lockdown came, they could not be sure what would be the best solution in terms of
customer satisfaction: to stop marketing campaigns, continue them without any changes or
adapt to the situation. Since then, consumer research has shown that what people needed
the most was being surrounded by brands being part of their daily lives to provide
predictability and certainty — often even replacing slow-responding governments in the
delivery of information.

In our presentation, we will summarize the main findings of consumer research on this topic
and highlight best practices of brands that demonstrated their credibility, crisis resilience and
social responsibility in the eyes of their customers with success.

Keywords: consumer trust, coronavirus, brand communication, Corporate Social Responsibility
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A DIGITALIS TRANSZFORMACIO MEGJELENESE A DIVATIPARI ERTEKESITESI GYAKORLATOKBAN
The Appearance of the Digital Transformation in Sales Practices of the Fashion Industry

VIZI Noémi

PhD-hallgaté (PhD Student)

Szegedi Tudomdanyegyetem, Kdzgazdasagtani Doktori Iskola (University of Szeged, Doctoral
School of Economics)

Absztrakt: A digitalizacio, mint a mai vilagban zajlé trend és gazdasagi transzformacids erd, az
élet szinte minden teriiletét gyokeresen atalakitotta, és lehetévé tette az 4j, digitdlis-, vagy
informdciés tdrsadalomra valé attérést (Fernandez-Rovira et al.,, 2021). A digitdlis
transzformacié a Covid-19 pandémia és a vele jarod lezarasok kovetkeztében olyan ipardgakat
is elért, amelyek korabban ,személyes kapcsolatokon” alapultak. A ruhazati iparnak
(divatipar) is olyan uj megolddsokat kellett taldlnia és alkalmaznia, amelyekkel fogyasztéikat
a lezarasok ideje alatt is elérik és megtartjak. A ruhdzati ipar a globalis gazdasagban beto6lt6tt
szerepét az is mutatja, hogy a globalis GDP-bél 2,3% a részesedése, 3-400 millié f6t
foglalkoztat, és a vilag népességét ellatja ruhazati termékekkel. Kutatdsomban arra a
kérdésre keresem a valaszt, hogy a divatipari cégekre, markdkra hogyan hatott a pandémia,
azon belll is azt vizsgdlom, hogy az elosztds, értékesités fazisdban milyen digitalis
megoldasokkal érik el fogyasztdikat. Tovabba kitérek az emlitett szakaszban megvaldsuld
digitdlis transzformacié el6nyeire illetve hatranyaira.

Kulcsszavak: digitdlis transzformacio, divatipar, marketing

Az INNOVACIOS ES TECHNOLOGIAI MINIszTERIUM UNKP-21-3-SZTE-235 kODszAMU Us NEMZETI
KIVALOSAG PROGRAMJANAK A NEMZETI KUTATASI, FEJLESZTESI ES INNOVACIOS ALAPBOL FINANSZIROZOTT

SZAKMAI TAMOGATASAVAL KESZULT.” ”mﬂ

Abstract: Digitization, as a trend and force of economic transformation in today’s world, has
radically transformed almost every area of life and enabled the transition to a new, digital or
information society (Fernandez-Rovira et al., 2021). The digital transformation and as a result
of the Covid-19 pandemic and the associated closures has also hit industries that were
previously based on “personal connections”. The fashion industry has also had to find and
apply new solutions to reach and retain their consumers even during closures. The role of the
clothing industry in the global economy is also shown by the fact that it accounts for 2.3% of
global GDP, employs 3-400 million people and supplies the world’s population with clothes.
In my research, | am looking for the answer to the question of how fashion companies and
brands were affected by the pandemic, and within that | examine the digital solutions used
to reach their consumers in the distribution and sales phase. | also discuss the advantages and
disadvantages of the digital transformation that has realised at this stage.

Keywords: digital transformation, fashion industry, marketing
»SUPPORTED BY THE UNKP-21-3-SZTE-235 New NATIONAL EXCELLENCE PROGRAM OF THE MINISTRY FOR

INNOVATION AND TECHNOLOGY FROM THE SOURCE OF THE NATIONAL RESEARCH, DEVELOPMENT AND
INNOVATION FunD.” Ilﬂ{ll _3.3
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A TURIZMUS FENNTARTHATOSAGA A PANDEMIA UTAN
Sustainability of Tourism after the Pandemic

Dr. JANDALA Csilla PhD

egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt: A vildg turizmusa Oridsi veszteséget szenvedett el a Covid-19 hatdsara. A
szertedgazo kapcsolatrendszer révén ez a gazdasag egyéb szektoraira is hatassal volt, nem
beszélve a tarsadalmi kovetkezményekrdl. Hogyan lehet kildbalni ebbd6l a helyzetbdl?
Fenntarthatd-e a turizmus korabbi formajaban?

A valasz Magyarorszag szamadra is szamos kihivast jelent. A turizmus-vendéglatas agazat
munkaerd-helyzete tovabbra is kulcskérdés. Az EU részbeni finanszirozasaban megvaldsuld
Next Tourism Generation projekt esélyt jelenthet a probléma megoldasara.

Kulcsszavak: turizmus, fenntarthatdsag, munkaerd, készségek és képzés

Abstract: The world’s tourism has suffered a huge loss as a result of Covid-19. Through a
diversified network of relationships, this has also affected other sectors of the economy, not
to mention the social consequences. How can we recover from this situation? Can tourism be
maintained in its former form?

The answer also poses a number of challenges for Hungary. The labor situation in the tourism
and hospitality sector remains a key issue. The Next Tourism Generation project, co-funded
by the EU, could be a chance to solve the problem.

Keywords: tourism, sustainability, labor force, skills and training
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A MAGYAR TURISTAK UTAZASI SZOKASAI A COVID-19 ELSO HULLAMA ELOTT ES UTAN
Travel Preferences of Hungarian Tourists before and after the First Wave of COVID-19

Dr. HOSCHEK Monika PhD

egyetemi docens (Associate Professor)

Soproni Egyetem Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Dr. NEMETH Nikoletta PhD

adjunktus (Assistant Professor)

Soproni Egyetem Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Dr. MESZAROS Katalin PhD

egyetemi docens (Associate Professor)

Soproni Egyetem Lamfalussy Sdndor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt: A turizmus Magyarorszagon 2019-ben cstcseredményeket ért el. A KSH adatbazisa
alapjan a kereskedelmi széllashelyeken a vendégek szama 12,8 millio, a vendégéjszakak szama
31,3 millié volt. A belfoldi turistdk 15,6 millié, a kilfoldi turistak 15,7 millié vendégéjszakat
toltottek el Magyarorszagon. A COVID-19 vildgjarvany gyors terjedésének kovetkeztében
2020 madrciusaban Magyarorszag lezarta a hatdrait, mely a kilfoldi és belfoldi turizmust
egyarant jelentésen érintette. Az utazdsi korldtozasok felolddsdaval 2020 nyardn
robbandsszerlien megnovekedett elsésorban a belfoldi utazdsok szama.

Kutatasunkban a magyar fogyaszték tidiilési, nyaralasi preferencidit hasonlitjuk 6ssze 2019-
ben és 2020-ban, mely lehet6séget nyujt arra, hogy 6sszevessiik a COVID-19 el6tti és az els6
hullam utdni utazasi szokasokat.

Kulcsszavak: aktiv turizmus, utazasi szokasok, COVID-19 elsé hullam

Abstract: Tourism in Hungary achieved peak results in 2019. According to the CSO database,
the number of guests in commercial accommodation establishments was 12.8 million and the
number of guest stays 31.3 million. Domestic tourists spent 15.6 million guest nights, while
foreign tourists 15.7 million guest nights in Hungary. As a result of the rapid spread of the
COVID19 pandemic, Hungary closed its borders in March 2020, which highly affected both
foreign and domestic tourism. However, with the lifting of travel restrictions in the summer
of 2020, the number of domestic trips increased explosively.

Our research compares the holiday preferences of Hungarian tourists in 2019 and 2020, which
provides the opportunity to compare travel habits before COVID-19 and after the first wave.

Keywords: active tourism, travel habits, first wave of COVID-19
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AZ , ALFOLD SLOW TERSEG” VERSENYKEPESSEGENEK VIZSGALATA
Analysis of the Competitiveness of the , Alféld Slow Region”

SZOKE Tiinde Ménika

doktorandusz (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomdnyi Kar, Széchenyi Istvan Doktori
Iskola (University of Sopron, Alexandre Lamfalussy Faculty of Economics, Széchenyi Istvdn
Doctoral School of Economics and Management)

Absztrakt: A tanulmdny révid bemutatdst ad a turisztikai versenyképesség vizsgalatanak
maddszereir6l. A tanulmany célja Békés megye nagyobb turisztikai fejlesztéseinek rovid
bemutatasa, értékelése, és azok tdrsadalmi, gazdasdgi hatdsainak vizsgalata statisztikai
adatok alapjan. A megye statisztikai adatainak elemzése 2000-t6l a Kozponti Statisztikai
Hivatal adatai alapjan torténik, figyelembe véve a kiilonb6z6 desztinacid versenyképességi
modelleket, és az azokban elvart adatokat és mutatékat. Kovetkezésképp beazonositasra
keriilnek a megye komparativ és kompetitiv turisztikai versenyképességi elényei is. Mindez
alapul szolgal az Alfold Slow Egyesiilet mUkodési teriletének (Alfold Slow térség) turisztikai
versenyképességi vizsgdlatahoz, a sikertényez6k beazonositasahoz.

Kulcsszavak: Alfold Slow, lassu turizmus, Békés megye, versenyképesség

Jelen publikacié az ,,EFOP-3.6.1-16-2016-00018 — A felsGoktatasi rendszer K+F+l szerepvdllaldsanak novelése intelligens
szakosodas altal Sopronban és Szombathelyen” cim(i projekt tamogatdasaval valdsult meg.

Abstract: The paper gives a brief introduction to the methods used to assess tourism
competitiveness. The aim of the study is to briefly present and evaluate the major tourism
developments in Békés County and to examine their social and economic impact on the basis
of statistical data. The analysis of the statistical data of the county is based on the data of the
Central Statistical Office since 2000, taking into account the different destination
competitiveness models and the data and indicators expected in them. Consequently, the
comparative and competitive advantages of the county in terms of tourism competitiveness
are also identified. This will serve as a basis for the tourism competitiveness analysis of the
Alfold Slow Association's operational area (Alféld slow region) and for the identification of
success factors.

Keywords: Great Plain (Alfold) Slow, slow tourism, Békés county, competitiveness

This article was made in frame of the ,EFOP-3.6.1-16-2016-00018 — Improving the role of research+development+innovation in
the higher education through institutional developments assisting intelligent specialization in Sopron and Szombathely”.
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LOVASTURIZMUS A FERTO-TAJON
Equestrian Tourism at Ferté Landscape

Prof. Dr. OBADOVICS Csilla PhD

egyetemi tanar (Professor)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt: Hazankban fontos szerepe van a lovasturizmusnak, mely a magyar idegenforgalom
egyik vonzereje, novekedési lehetéségének fontos tartaléka. Eurdpa legtobb orszdgaban a
természetes kornyezetben vald lovaglas a zart maganteriiletek és magdn utak miatt szinte
mar lehetetlen. Oriasi el6nyiink, hogy hazank legszebb tajain, rétjein, erdeiben még szabadon
lehet lovagolni. Folyamatban van az egész orszagot ativeld lovastura utvonal kialakitasa, a
megfelel6 szdllashelyek feltérképezése, lovas pihenbhelyek Iétrehozasa.

A lovasturak szereplGi a lovasok, a lovak, a lovardak, a szallasaddk, vendéglatohelyek, és a
turadtvonal. 587 regisztrdlt lovarda szerepel a nyilvantartasban, 418 lovarda tevékenységei
kozott szerepel a Tereplovaglds, turdzas. Tobb, mint 3500 vizsgaztatott 16 van. A lovardak
patkds mingsitése jelzi a szinvonalat és a tevékenységek sokszinliségét.

A Fert6-t6 kornyékén Iévé telepliléseken tobb lovarda talalhaté. Ezek egy része versenysport
istallo, vagy bértartd hely, van lovasiskola, de turdzassal, turaszervezéssel és turizmust
kiszolgald lovagoltatassal csak a FertS-parti Lovasklub foglalkozik. Evente megrendezésre
keril6 lovastira a Széchenyiek nyomaban c. tura, ahol a lovaglas, lovaskocsis kirandulas
mellett a kulturkornyezet megismerése is cél.

Kulcsszavak: lovasturizmus, lovastura atvonal, Patkés mindgsités, aktiv turizmus, passziv
turizmus

Abstract: Equestrian tourism plays an important role in Hungary, which is one of the
attractions of Hungarian tourism and an important reserve of its growth potential. In most
European countries, riding in the natural environment is almost impossible due to closed
private areas and private roads. Our huge advantage is that you can still ride freely in the most
beautiful landscapes, meadows and forests of our country. The development of a horseback
riding route across the country, the mapping of suitable accommodation and the creation of
horse resting places are in progress. Equestrian tours include riders, horses, riding stables,
hosts, restaurants, and hiking trails. There are 587 registered riding stables in the register,
418 riding stables include cross-country riding and hiking. There are more than 3,500 qualified
horses. The horseshoe rating of riding stables indicates the standard and diversity of activities.
There are several riding stables in the settlements around Lake Neusiedl. Some of them are
racing sports stables or horse-keeping places for fee, there are a few riding schools, but hiking,
tour organization and horseback riding serving tourism are dealt with only by the Equestrian
Club on the Fert6 Landscape. An annual equestrian tour named the Footsteps of the
Széchenyi, where in addition to horseback riding, horse-drawn carriage rides, the goal is to
get to know the cultural environment.

Keywords: equestrian tourism, equestrian tour route, Horseshoe qualification, active
tourism, passive tourism
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HOGYAN KESZITSUK FEL A SZERVEZETET A JOVORE? A HULLADEKGAZDALKODAS KIHIVASAI
AZ STKH (SOPRON ES TERSEGE KORNYEZETVEDELMI ES HULLADEKGAZDALKODASI
NONPROFIT KFT.) TUKREBEN

How to Prepare the Organization for the Future? The Challenges of Waste Management
through the Example of STKH (Sopron and Region Environmental and Waste Management
Nonprofit Ltd.)

EDER Andrea

stratégiai igazgatdhelyettes (Strategic Deputy Director)

Sopron és Térsége Kornyezetvédelmi és Hulladékgazdalkodasi Nonprofit Kft. (Sopron and
Region Environmental and Waste Management Nonprofit Ltd.)

KASZA Lajos

mesteroktaté (Teaching Professor)

Budapesti Gazdasagi Egyetem, Kereskedelmi, Vendéglatdipari és Idegenforgalmi Kar
(Budapest Business School, Faculty of Commerce, Hospitality and Tourism)

Absztrakt: El6adasunkban bemutatjuk a hazai hulladékgazdalkodas el6tt allo kihivasokat, a
hulladékgazdalkodassal foglalkozé vallalat jelenlegi miikddését. Stratégiai szinten vizsgdljuk a
szervezeti célokat, elemezziik a megvaldsitas lehetséges alternativait. Levezetjik a miikodés
fébb folyamatait és feltarjuk a kritikus sikertényez6ket. Szervezetfejlesztési diagndzis
feldllitdsa utdn meghatarozzuk az irdnyokat a vallalati stratégia megvaldsitasa érdekében.
Kisérletet teszlink arra, hogy a kovetkez6 2 évre iranyt szabjunk a szervezet szamara,
bemutatjuk azokat a mddszereket és elemzéseket, amelyek alkalmazdsa elengedhetetlen a
sikerhez. Osszefliggést keresiink a kihivdsok, a szervezet m(kddése és a szervezeti
kulturavaltds kozott.

Kulcsszavak: stratégia, cél, szervezetfejlesztés, folyamat, Sopron

Abstract: We present the challenges that the Hungarian waste management has to deal with
and the current operation of a waste management company. We examine the organizational
goals at the strategic level and analyze the possible alternatives for implementation. We
conduct the main processes of operation and explore the critical success factors. After setting
up an organizational development diagnosis, we determine the directions for the
implementation of the corporate strategy. We make an attempt to set the direction for the
next 2 years for the organization, we present the methods and analyzes which are essential
for success. We search for a connection among the challenges, the operation of the
organization and the change in organizational culture.

Keywords: strategy, goal, organizational development, progress, Sopron
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A VALLALKOZOI ATTITUD VIZSGALATA BIBLIOMETRIAI MODSZER SEGITSEGEVEL
Examining the Entrepreneurial Attitude Composite Word using Bibliometrics

Dr. FEHER Helga PhD

egyetemi docens (Associate Professor)

Pannon Egyetem, Gazdasagtudomanyi Kar (University of Pannonia, Faculty of Business and
Economics)

Dr. KOZMA Dorottya Edina PhD

adjunktus (Assistant Professor)
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Economics)

Absztrakt: Minden embert mdas-mas tényezd motivalhat vdllalkozéi tevékenység inditdsara és
folytatasara. A vallalkozdk egyéni személyiségjegyeinek azonositdsara szdmos hazai és nemzetkozi
kutatas iranyult, azonban ezek nem vezettek minden esetben tudomadanyos konszenzusra.
Mindazondltal ezeknek a tanulmdnyoknak kozos jellemvonasa, hogy tulsagosan sok, olykor
kezelhetetlen szamu vaéllalkozdi tulajdonsagot azonositottak pszicholdgiai, szociolégiai és gazdasag
vetlletek mentén, ahol tovdbbi nehezit6 koriilmény a rendszerbe foglalds és az értelmezés a
tudomanyteriiletek eltérd hangsulyai miatt. Onmagéban a vallalkozéi attit(idot egzakt médon mérni
mddszertanilag nehézkes és kiilondsen regiondlis szinten nehéz adatokat gy(jteni a vizsgalatokhoz.
Tanulmdanyunkban a vallalkozéi attitlidre, mint Osszetett kifejezésre végeztiink vizsgalatokat
bibliometriai szoftver segitségével arra vonatkozéan, hogy milyen altalanos és specifikus ismérvek
azonosithatdk a nemzetkozi felsGoktatdsi intézmények kozotti hivatkozasok tekintetében és hogyan
alakulnak az orszagcsoportok kozotti kapcsolatok. Szamos, témaval foglalkozé szakirodalmi tanulmany
vizsgdlata alapjan megallapithatd, hogy a vallalkozéi attit(id elemzésének gyakorlata a bibliometriai
vetiletet eddig nem véleményezte, figyelmen kivil hagyta. Tanulmanyunkban kisérletet teszlink
ennek 6sszetett elemzésére.

Kulcsszavak: véllalkozoi attitlid, bibliometria, citacid, hivatkozas

Jelen publikacié/kutatds az Innovécids Technoldgiai Minisztérium, és a Nemzeti Kutatasi Fejlesztési és Innovacids Hivatal
altal tAmogatott NLP-08 azonositd szamu "Tarsadalmi Innovacids Nemzeti Laboratérium" cim projekt keretében jott létre.

Abstract: Each person may be motivated by different factors to start and continue an entrepreneurial
activity. Numerous national and international studies have been conducted to identify the individual
personality traits of entrepreneurs but these have not always led to a scientific consensus.
Nevertheless, a common feature of these studies is that they have identified too many, sometimes
unmanageable entrepreneurial traits along psychological, sociological and economic dimensions with
the further complication of systematisation and interpretation due to the different emphases of the
disciplines. Measuring entrepreneurial attitudes exact in a precise way is methodologically difficult
and it is particularly difficult to collect data for studies at regional level. In our study, we investigated
entrepreneurial attitudes as a composite term using bibliometric software to identify general and
specific criteria for referrals between international higher education institutions and how the
relationships between country groups evolve. Based on the examination of several literature studies
dealing with the topic, it can be stated that the bibliometric dimension has been ignored in the practice
of analysing entrepreneurial attitudes. In our study, we attempt a complex analysis of this.

Keywords: entrepreneurial attitude, bibliometrics, citation, reference

This publication/research has been supported by the Ministry of Innovation and Technology, and the National Research,
Development and Innovation Office through the project NLP-08, titled "National Laboratory for Social Innovation ".

39



FENNTARTHATOK A VALLALATOK?
Are Companies Sustainable?
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BOSNYAK-SIMON Nikolett

doktorandusz hallgaté (PhD Student)
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Absztrakt: Szamos vdllalat vezetGjére egyre nagyobb nyomds nehezedik, amiatt, hogy
vdllalatukat fenntarthatéva tegyék. A fenntarthatd fejl6dés, fenntarthatésag iranti
érdeklédés novekedésével parhuzamosan nétt a figyelem a fenntarthato vallalatok irant is. A
vallalati fenntarthatdsdg gyokerei az érdekelt felek elméletében gyokereznek, melyben
elismerik, hogy a szervezeteknek nem csak a részvényesek, hanem mads érdekelt felek felé is
vannak kotelezettségeik. Szamos tényez6 készteti arra a vallalatokat, hogy a fenntarthaté
fejl6dés elveit atiltessék a vallalati gyakorlatba. De valéban képesek ezt a gyakorlatban is
megtenni? Ha igen, akkor hogyan? Milyen eszkdzok segitségével, milyen tevékenységek
mentén teszik ezt? Kutatdsunk soran ezekre a kérdésekre kerestiik a valaszt. Alapvet6 célunk
annak vizsgalata és feltdrasa, hogy a hazai szintéren mikodé nagyvallalatok vallalati
gyakorlataban a fenntarthaté fejl6édés mely elemei, eszkozei és milyen formaban jelennek
meg. A kutatdsi mintdba a HVG 4ltal 2020-ban 06sszeallitott Top 500 listdn szerepld
nagyvallalatok keriiltek be. Osszesen 263 nagyvallalatot vettiink gércsé ald, és vizsgaltuk meg,
hogy készitenek-e fenntarthatdsagi jelentést. Jelen kutatdsunkba az élelmiszer- és
dohdnyipar, mezégazdasag szektor vallalatait vontuk be, s kozilik 14 vallalat jelentését
vizsgaltuk.

Kulcsszavak: fenntarthatésag, fenntarthato fejlédés, vallalatok, kornyezet

Abstract: Many business leaders are under increasing pressure to make their companies
sustainable. As interest in sustainable development and sustainability has grown, so has the
interest in sustainable companies. Corporate sustainability is rooted in stakeholder theory
which recognises that organisations have obligations not only to shareholders but also to
other stakeholders. There are many factors driving companies to put sustainable
development principles into practice. But can they really do this in practice? If yes, how can
they do it? What tools and activities have been used to do this? Our research sought to answer
these questions. Our basic objective is to investigate and explore which elements and tools
of sustainable development are present in the corporate practices of large companies
operating in the domestic arena and in what form. The research sample included large
companies from the Top 500 list compiled by HVG in 2020. We looked at 263 large companies
and checked whether they produce sustainability reports. In the present study, we included
companies in the food, tobacco and agriculture sectors and we examined 14 of them.

Keywords: sustainability, sustainable development, companies, environment
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JARVANY, KORNYEZETTUDATOSSAG, FENNTARTHATOSAG — MEMELMELETI ATTEKINTESSEL
Pandemic, Environmental Awareness, Sustainability — with a Meme Theory Overview

Dr. DORY Istvan CSc

egyetemi docens (Associate Professor)

EDUTUS Egyetem, Mliszaki Intézet Tatabanya (EDUTUS University, Tatabdnya Technical
Institute)

Absztrakt: Ez a munka feltarja, hogy a mémeknek (evolvalé informacié részecskéknek)
jarvanykornyezetben is meg kell maradniuk. E mémek koziil a Fenntarthatésdg mémjének
el6térbe kell szelektdlddnia és tovabb kell 1éteznie, hatnia — rovid, k6zép és hosszu tdvon
egyarant. A vizsgdlatban 6sszehasonlitjuk a Fenntarthatésag mémijét a jarvannyal kapcsolatos
mémekkel (pl. oltdsellenesség, virustagadas, maszk-mémek), amelyeknek rovid tavu
jellegzetességeik vannak. A Fenntarthatésag mém hosszutdva fennmaradasi eszme, ezért
kdzép és hosszu tavon is tul kell élnie, hatnia kell. Itt a kozép tav olyan sulyos kérilményeket
jelent, ahol a mémek szama hirtelen besz{kil (bottle neck), amin a Fenntarthatdsag
gondolatanak tul kell jutnia. Am ezek a kérilmények sulyosabbak, mint a jelenlegi
vilagjarvany.

Kulcsszavak: mémelmélet, vildgjarvany, fenntarthatésag

Abstract: This work reveals that memes (evolving information particles) must also survive in
an epidemic environment. Out of these memes, the Sustainability Meme must be selected
into the foreground and continue to exist and have an impact - in the short, medium and long
term. The study compares the Sustainability meme with pandemic-related memes (e.g.
vaccination resistance, virus denial, mask memes) that have short-term characteristics. The
Sustainability Meme is an idea of long-term survival, so it must remain and make an impact
in the medium and long term as well. In this scope the word ,medium” means so severe
circumstances where the number of memes suddenly narrows (bottle neck effect), beyond
which the idea of Sustainability must pass. These conditions however are more extreme than
the current pandemic.

Keywords: meme theory, pandemic, sustainability

41



A HOME OFFICE ES A SZERVEZETI KULTURA EGYMASRA GYAKOROLT HATASAI A
MAGYARORSZAGI MULTINACIONALIS VALLALATOKNAL — KUTATASI TERVEZET
Interactions between Home Office and Organizational Culture

at Hungarian Multinational Companies — Research Project

IONESCU Astrid

PhD-hallgaté (PhD Student)

Soproni Egyetem Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron
Alexandre Lamfalussy Faculty of Economics)

Absztrakt: A vildgjarvany hosszu tavu otthoni munkavégzésre kényszeritette az irodai
dolgozok kozel egészét. Szamos szervezetnek egyik pillanatrdél a masikra kellett kidolgozni az
alkalmazando stratégiat és kiépiteni, megteremteni az otthoni munkavégzéshez sziikséges
feltételeket. Alkalmazdasa és hatdasai eltéré eredményeket és tapasztalatokat produkal annak
figgvényében, hogy milyen terileten és milyen szemszogbdl vizsgaljuk. Varhatéan a
multinaciondlis vallalatokndl a jovében is megmarad a hibrid munkavégzés, a munkaélet
részévé valik a home office lehet6sége, vagy kényszere. Majdani kutatasom célja az otthonrol
torténé munkavégzés el6nyeinek és hatranyainak felkutatdsa — mind munkaltatéi, mind
munkavallaléi szempontbdl —, a szervezeti kultirara gyakorolt hatdsainak vizsgdlata, valamint
a szervezeti kulturaban rejlé lehet6ségek feltarasa, amelyekkel integrdlni tudja a hibrid
munkavégzést a munkaéletbe. A kutatast magyarorszagi multinaciondlis szervezeteknél
torténd gyakorlatok és tapasztalatok vizsgalatdval végzem mélyinterjuk és belsé stratégidk
feldolgozasaval, valamint kérddives felméréssel.

Kulcsszavak: home office, szervezeti kultura, krizismenedzsment

Jelen publikdcioé az ,,EFOP-3.6.1-16-2016-00018 — A fels6oktatdsi rendszer K+F+| szerepvallaldasanak névelése intelligens
szakosodas altal Sopronban és Szombathelyen” cim( projekt tamogatasaval valdsult meg.

Abstract: The pandemic forced almost all office workers to work long-term at home. Many
organizations had to develop the applicable strategy from one moment to the next and create
the necessary conditions for working from home. Its application and effects produce different
results and experiences depending on the sector and perspective from which it is examined.
In the case of multinational companies, hybrid working will remain in the future, and the
possibility or compulsion of the home office will become a part of working life. The aim of my
research projekt is to explore the advantages and disadvantages of home office - from the
perspective of employers and employees too -, to examine its effects on organizational
culture, and to explore the possibilities of organizational culture to integrate hybrid working
into working life. | carry out the research by examining the practices and experiences of
Hungarian multinational organizations, by processing in-depth interviews and internal
strategies, and by conducting a questionnaire survey.

Keywords: home office, organizational culture, crisis management

This article was made in frame of the ,EFOP-3.6.1-16-2016-00018 — Improving the role of research+development+innovation in
the higher education through institutional developments assisting intelligent specialization in Sopron and Szombathely”.
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Dr. NEDELKA Erzsébet PhD

egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics, Hungary)

Dr. HEGEDUS Mihaly PhD
fGiskolai tanar (College Professor)
Tomori Pal FSiskola (Tomori Pdl College)

Absztrakt: A sikeres konyvvizsgdlonak nem csak szakmai kompetenciaval kell rendelkeznie,
hanem szdmos egyéb készség is befolydsolja munkaja eredményességét. Ezen készségek
felmérésére a multinacionalis tanacsadd véllalatoknak kiforrott rendszeriik van, azonban a
magyarorszagi KKV szektor lehet6ségei mar lényegesen korlatozottabbak. Célunk egy olyan
szempontrendszer kidolgozdsa, mellyel segithetjik a mind a hazai konyvvizsgaldi
tevékenységgel foglalkozo vallalkozasokat, mind azokat, melyek konyvvizsgalét alkalmaznak
vagy szeretnének alkalmazni. ezzel is hozzajarulva az eredményes kivdlasztashoz. A
kutatdsunk elsé fazisaban a HEXACO személyiségteszt alapjan megvizsgdltuk, hogy milyen
személyiségjegyek jellemzik a kdnyvvizsgaldkat, illetve megkértik a szektorban dolgozdkat,
hogy jeloljenek meg minimum 5 olyan tulajdonsdgot, ami nélkiilozhetetlen egy jo
konyvvizsgald szamara és a kapott valaszokat dsszehasonlitottuk a teszteredményekkel. Az
eredményeink egyértelml parhuzamot jeleznek a megbizhatdsdg és Gszinteség faktorok
esetében.

Kulcsszavak: konyvvizsgald, kivalasztas, személyiség

Abstract: A successful auditor should have not only professional competence but also many
other skills that affect his or her work effectiveness. Multinational consulting companies have
their own well-developed systems for assessing these skills, but the opportunities of the
Hungarian SME sector are significantly more limited. Our goal is to develop a system of criteria
that can help both domestic companies engaged in auditing and those that employ or wish to
employ and auditor, thus contributing to the successful selection. In the first phase of our
research, we examined the personality traits of auditors based on the HEXACO personality
test and asked those who work in the sector to mark at least five features that are essential
to a good auditor. The responses obtained were compared with the test results and the
outcomes indicate a clear comparison for the reliability and honesty factors.

Keywords: auditor, selection, personality

The research was conducted within the project RFBR and FRLC, number 21-510-23002 «The
development of Russian and Hungarian border regions in the face of global challenges»
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A ROVID ELLATASI LANC HELYZETE VAS MEGYEBEN TERMELOI OLDALROL
The Situation of the Short Food Supply Chain in Vas County from Producers’ Perspective

INZSOL Renata

PhD-hallgaté (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomadnyi Kar, Széchenyi Istvan Doktori
Iskola (University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvdn Széchenyi
Doctoral School)

Absztrakt: A hagyomanyos élelmiszerrendszerben hatalmas valtozasokat figyelhettiink meg
a 20. szdzad masodik felétdl, amely azéta is tart a globalizacié, az iparosodas és a
mez6gazdasagot érint6 valtozasok miatt. A COVID-19 vildgjarvany hatdsara a helyi
élelmiszerrendszer minden eddiginél nagyobb hangsulyt kapott. A helyben el6allitott
élelmiszerek még inkabb el6térbe keriiltek egyrészt a beszerzési forrasok besz(ikilése,
masrészt a kalfoldi aruk irant megrendiilt fogyasztdi bizalom kdvetkeztében. Célul tliztem ki
egy szlkebb foldrajzi terilet, Vas megye rovid ellatasi lancanak vizsgalatat termelGi oldalrdl
megkozelitve. A Vas megyei termel6i piacokon értékesit6 termelék koérében 50 interjat
folytattam le. A hatékonyan m(ikodé rovid ellatasi lanc modellnek az interjlialanyok altal
emlitett legfontosabb nehézségekre kell megoldast kindlni, ugymint termelés, feldolgozas,
értékesités, logisztika, fejlesztési szlikségletek és adminisztracié. A termel6k sikeres
piacrajutasa érdekében sziikség van térségi szintl egylttmikodésekre a rovid ellatasi lanc
szereplGi kozott.

Kulcsszavak: helyi élelmiszerrendszer, helyi termék, révid ellatasi lanc, vidékfejlesztés

Abstract: Remarkable changes in the traditional food system could have been seen since the
second half of the 20th century, which have continued since then due to globalisation,
industrialisation and changes in agriculture. In the wake of pandemic COVID-19, the local food
system has become more important than ever. Locally produced food has become even more
prominent as a result of a shrinking supply and a shaken consumer confidence in foreign
goods. The aim of the study is to examine the short food supply chain of a narrower
geographical area, the county of Vas, from a producer's perspective. 50 interviews were
carried out with producers selling at the Vas County farmers' markets. An efficient short food
supply chain model should address the main difficulties mentioned by the interviewees, such
as production, processing, marketing, logistics, development needs and administration.
Microregional cooperation between the actors of the short food supply chain is necessary to
ensure successful market access for producers.

Keywords: local food systems, local products, short food supply chains, rural development
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A PANDEMIA HATASAINAK KOMMUNIKACIOJA A BUDAPESTI ERTEKTOZSDEN JEGYZETT
VALLALATOKNAL

Communication of the Effects of the Pandemic by Companies Listed on the Budapest Stock
Exchange

Dr. BARTOK Istvan Janos

egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sandor Koézgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics, Hungary)

Absztrakt: A jelenlegi COVID pandémia eltéré hatdssal birhat a vallalatokra tevékenységiik
jellege és terjedelme szerint. Jelen kutatds célja annak felmérése, milyen hatassal bir a
pandémia a Budapesti Ertékt6zsdén jegyzett vallalatokra és azok hogyan reagaltak erre. A
kutatas kozéppontjdban a jegyzett vallalatok befektetéknek sz616 hivatalos kommunikacidja
all. A befektetdi kommunikéacié tartalma elérhetd a Budapesti ErtéktSzsde weboldaldn
hozzaférhet6 vdllalati weboldalakon. A kutatds az éves és negyedéves jelentések alapjan
vizsgdlja a vallalatok kommunikacidjat.

Kulcsszavak: Menedzsment, Vdllalatgazdasagtan, A vallalat Uzleti céljai, Felel6s vallalat-
irdnyitas

Abstract: The present COVID pandemic may or may not have an impact on companies
depending on the nature and scope of their business. The aim of the research is to explore
how companies listed on the Budapest Stock Exchange are effected by and reacted to the
pandemic. The research concentrates on the messages listed corporation sent in their official
communications to their investors. The content of the investor communication is available on
the webpages of the companies on the Budapest Stock Exchange webpage. The research
focuses on the annual and quarterly reports published by the companies involved.

Keywords: Management, Business Economics, Business Objectives of the Firm, Corporate
Governance
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CORPORATE STRATEGY IN A DISRUPTIVE ECONOMIC ENVIRONMENT

Thorsten SCHMUDE, MBA, LL.M.

PhD Student

Universidad Catdlica San Antonio de Murcia (UCAM) - Catholic University San Antonio de
Murcia, Spain

Abstract: Out of uncertainty, new opportunities can arise—opportunities which in ordinary,
stable situations would be almost unthinkable. The pandemic caused by the new coronavirus
has unleashed a crisis that will determine the future strategy of all businesses. However, the
effects of this pandemic are set to be much more disruptive than the disruptive events that
are usually considered in the academic literature. Of course, disruptions can lead to
differences and this means risk as well as opportunities. Even though such a situation makes
planning difficult, new demand and the opening up of new markets are visible for many
companies. Those opportunities that can be developed and exploited over time most likely
will turn out to be the most profitable ones. Strategically these opportunities are options, not
financial options, but real options for strategic management.

In times of uncertainty, a fast and thorough implementation of strategic moves is becoming
even more vital for companies. The detection of opportunities is not a value by itself, only the
alignment of the corporation to the strategic options and the, and the accordingly updated
strategic path can open up new profitable segments for the future.

Keywords: Corporate Strategy, Disruptive Changes, Covid-19, Strategy Implementation,
Strategic Alighment, Dynamic Strategy
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SUSTAINABILITY AND EU LAW. LATEST TENDENCIES IN THE FIELD OF PUBLIC
PARTICIPATION IN ENVIRONMENTAL MATTERS

Dr. Agnes VARADI PhD
Research Fellow
Centre for Social Sciences Institute for Legal Studies, Hungary

Abstract: “Environmental issues are best handled with the participation of all concerned
citizens, at the relevant level”. The wording of Principle 10 of the Rio Declaration draws the
attention to the fact that public participation is a crucial element of ensuring environmental
sustainability. The current paper aims to present developments related to two aspects of
public participation in environmental matters at the level of EU law: the role of public
consultation in environmental decision-making and access to justice in environmental
matters. Concerning the first topic, the paper raises the question how public consultations
appear in the recent case-law of the Court of Justice of the European Union, how their
efficient implementation can be verified. As regards the second topic, the paper covers the
new proposal, which aims to widen the possibility of access to justice for non-governmental
organizations in environmental matters. Through the combination of the descriptive-
analytical and the case-based approach, the findings of the current research can give useful
insights into the practical and theoretical questions of public participation in environmental
matters at the level of EU-law. At the same time the conclusions can support the more
efficient participation of all concerned citizens in environmental matters.

Keywords: sustainability, access to justice, public consultation, Aarhus Convention

48



REBUILDING THE TOURISM INDUSTRY’S LABOUR-FORCE AFTER THE GLOBAL HEALTH
CRISIS (THE CASE OF VIETNAM)

HOANG THI PHUONG THAO
PhD Candidate
University of Pécs, Hungary

Abstract: This research concerns the huge damage already caused by the Covid-19 pandemic
to the tourism industry - and the future risks, especially in respect of the labour-force, as this
is seen as the prime factor in determining the success of a service industry. This study
attempts to clarify the vital objectives: (1) Synthesizing — comparing the immediate responses
of governments and enterprises in the way they protect, support and retain the tourism
workforce in several countries; (2) Ways to improve the training strategy of educational
institutions and ways in which tourism businesses develop a resource consolidation strategy
to respond to sensitive markets and crises similar to the current one. This is a qualitative
study, through data synthesis, and a semi-structured interview method. Experts participating
in the interviews include five principals of the oldest and largest universities in training
tourism, ten leading accommodation, and travel business owners and the managers of the
tourism departments of five provinces that have had the highest number of tourists in the
last five years. The main results include a comprehensive set of solutions to deal with future
crises, risk management in the tourism industry; universities focus on numerous innovations
in curriculum and training quality, and systematizing Benchmarking results in a diverse set of
solutions to protect, maintain and strengthen human resources from tourism businesses,
which focus on increasing insurance packages for employees, downsizing the personnel
apparatus in the back office, increase flexibility for employees in concurrent positions,
improve skill to work from home.

Keywords: Labour force, Recover, Innovation in training, Emerging labour skills for the
tourism industry
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SATISFYING CUSTOMERS DURING THE PANDEMIC: ARE RESTAURANTS REQUIRED TO
OFFER DELIVERY SERVICE?

Bendeguz Richard NYIKOS
PhD Student
University of Sopron, Alexandre Lamfalussy Faculty of Economics, Hungary

Abstract: With the appearance of the coronavirus, companies across several industries were
required to alter their business models in order to avoid going bankrupt. Hospitality is
commonly considered as one the most vulnerable industry for pandemics, therefore the
decline on a global scale was inevitable. The occupancy rate of European hotels experienced
an overall significant decline in 2020 and reached the lowest peak in May at 13.3 %. Compared
to the data from May 2019, this meant a drop of 82.3 %. Restaurants also felt the negative
effect of the pandemic: compared to the data of 2019, at the end of February, European
restaurants started to experience declines on a daily basis. With the additional unfortunate
events and governmental restrictions, not even in a single month were restaurants able to
achieve the number of customers served that they reported in 2019. Even though restaurants
on a global scale were seriously impacted by the COVID-19 pandemic, the role of delivery
services and food delivery applications (FDAs) has significantly grown and the number of
global customers is still increasing. The market size of the global online food delivery sector
was 107.44 billion US Dollars in 2019 and expected to reach 154.34 by the end of 2023. There
is a wide range of factors that influences consumer behaviour such as quality of information,
the design and accessibility, reduction on waiting time and experiences regarding online
orders. This research aims to uncover the significance of these dimensions with the support
of a primary research conducted in Hungary in order to discover whether the international
trends are also applicable in the country.

Keywords: COVID-19, pandemic, consumer behaviour, customer satisfaction, food delivery

This article was made in frame of the ,,EFOP-3.6.1-16-2016-00018 — Improving the role of research+development+innovation in
the higher education through institutional developments assisting intelligent specialization in Sopron and Szombathely”.
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THE IMPACT OF THE CORONA PANDEMIC ON THE PROJECT MANAGEMENT PROCESS
IN JORDAN

Noor ALKHUDIERAT
PhD Candidate
University of Sopron, Alexandre Lamfalussy Faculty of Economics, Hungary

Abstract: This study aims to investigate the extent of the impact of the Corona pandemic on
the project management process in Jordan, by selecting a sample of (12) construction project
managers. A questionnaire was designed consisting of five axes related to the five phases of
project management. Those stages included the initiative stage, planning, implementation,
control and finally delivery.

In the results, the study indicated that the Corona pandemic had directly affected all stages
of project preparation in the Hashemite Kingdom of Jordan. The study recommended the
need to take advantage of the pandemic conditions in order to develop the project
management system, in addition to developing remote work mechanisms in the areas that
allow this.

Keywords: sustainable management, Crisis Management, Business Administration, Jordan
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COMPANIES MOVING HYBRID DURING THE CORONAVIRUS PANDEMIC

Cynthia DAOUD
PhD Student
University of Pannonia, Hungary

Abstract: Purpose — Many firms are attempting to assist their staff in overcoming various
challenges during the COVID-19 epidemic. Career adaptability has been shown to be
beneficial in assisting employees in dealing with obstacles and new decisions taken by the
company, and proactive attitude is a key aspect in the development of career adaptability.
Career flexibility, on the other hand, may be a double-edged sword, and it's unclear how it
affects employees' plans to leave. The COVID-19 epidemic has had the worst conceivable
impact on industries and employees. The goal of this study was to see how different COVID-
19 effects, such as job insecurity, employees' health complaints during isolation, risk-taking
behavior at work, and organizational changes, might affect employees' work-related attitudes
(job motivation and job satisfaction), as well as their intentions to leave and how corporation
took decisions during this period. During the pandemic, this study will look at the connections
between workers' employment status (working or laid off), mental health (psychological well-
being and psychological distress) and career turnover intentions that happened during this
pandemic and the decisions that were taken by organizations.
Design/methodology/approach — The current study, which is based on social exchange
theory, attempts to reconcile conflicting findings in the literature by proposing a moderated
mediation model in which work social support moderates the indirect relationship between
proactive personality and turnover intentions through the use of work social support.
Findings — Age and marital status had a substantial influence on job motivation and turnover
intentions, according to the relevance of demographic factors as control variables.
Originality/value — Many firms have lost staff as a result of the coronavirus epidemic, and
many of their operations have been halted. The goal of this research is to offer a series of
recommendations to organizations (both public and private) that can help to preserve the
human element. Following the distance working style, according to this study, may be the
greatest alternative for maintaining the human aspect and ensuring the continuation of these
companies' activity. Organizations can also use career planning efforts to compensate for staff
loss. Career planning aids succession planning management by preparing people for unfilled
jobs that arise after employees have left the company.

Keywords: culture, career adaptability, COVID-19 pandemic, supervisor support, trust
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LIMITS OF MULTISENSORY MARKETING IN ONLINE STORES WITH DECREASING PRODUCT
CONGRUENCE

David WEBER, MSc

PhD Student

UCAM Universidad Catdlica San Antonio de Murcia - Catholic University San Antonio de
Murcia, Spain

Abstract: The pandemic has changed purchasing behavior as well as awareness of
sustainability. More and more companies are presenting themselves and their products as
sustainable, resulting in the first wear-and-tear effects. Especially in the digital world,
additional stimuli must be used to increase the likelihood of purchase. Multisensory product
stimuli in online stores could be one possibility. In two web experiments, the influence of
multisensory product stimuli in online stores on consumer behavior was investigated. In the
first web experiment, 654 subjects each evaluated six of 16 soft drinks. In the second web
experiment, 351 subjects evaluated either five of eight chocolate bars or five different t-shirts.
All products were presented for evaluation in a randomized order after the subjects had taken
a closer look at them on a self-created website. Besides the product types, the products
differed in the respective combination of sensory stimuli so that superadditivity, congruence
and cross-modal correspondence effects could be investigated. The results show that not all
scientific findings can be transferred to a digital context. Furthermore, implications for
companies can be derived, which can generate competitive advantages, especially in the
current changing consumer behavior.

Keywords: field experiment, multisensory marketing, consumer behaviour, online stores
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IS URBAN FARMING THE GREEN ECONOMY OF THE FUTURE?! INVESTIGATION OF THE
SUSTAINABLE MANAGEMENT OF A HUNGARIAN STARTUP ENTERPRISE
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Master Student (MATE), Business Developer-Strategist, Head of Central and Eastern
European Operations (Interstuhl Biiromébel Ltd.)

Dr. habil. Etelka KATITS PhD
Strategic CEO, Financial Turnaround Expert
KENF Business Consulting

Katinka MAGYARI TURNAROUND EXECUTIVE MBA
Economic Advisor, Interim Manager
Magyari-Audit Ltd.

Dr. Ildiké PALANYI PhD

Associate Professor, Vice Dean, Head of Department

University of Pannonia, Zalaegerszeg Faculty of Business Administration, Department of
Logistics and Management Informatics

Dr. Eva SZALKA PhD

Associate Professor, Dean

Széchenyi Istvdn University, Faculty of Agriculture and Food Science, Department of
Agricultural Economics and Rural Development

Abstract: Nowdays, there is a huge interest in putting sustainable management and growth
into practice, that was the central idea of the first UN report, published in 1987. In our
presentation we look for possibilities and driving forces to make this a reality, and we show
possibilities for further development. How can financial accounting data and its obtained
results be used and interpreted to measure corporate growth, sustainable growth and
development? What operational and strategic opportunities can the sustainable growth rate
(SGR) refer to in the case of a start-up but highly innovative Hungarian Agricultural enterprise
in its infancy? How does exploring and applying the factors influencing the SGR help to define,
implement, and control a scalable growth strategy? We made case and situation analysis from
the Hungarian consulting world. We used a quantitative technique, the self-developed FINel
finance diagnostic and value creation expert system. In addition to the theorical conception
of sustainable management and SGR, in our study we show its application in business practice.
We prove sustainable finance adapted to corporate life cycles as the basis of sustainable
corporate management in a holistic approach.

Keywords: sustainable management, growth and development, agricultural startup
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THE ROLE OF INDIGENOUS AGROFORESTRY SYSTEMS IN THE CONSERVATION
OF THE AMAZON

Attila LENTI
PhD Student
University of Sopron, Alexandre Lamfalussy Faculty of Economics, Hungary

Abstract: The Amazon habitat, which covers 60% of the world’s remaining rainforests, plays
a significant role in global carbon sequestration, global climate change mitigation, and in
preserving the Earth’s genetic and cultural diversity. In addition to the recently migrated
population, about three million indigenous people live in the Amazon Basin, forming 350
different ethnic groups. Their traditional habitats, most of which enjoy official state
protection, are threatened by several economic activities, including large-scale agriculture.
These communities have thousands of years of experience in managing natural resources
sustainably, taking into consideration the specificities of their habitat. Indigenous food
production, combined with modern agroforestry knowledge and enjoying political support,
has the potential to bring a breakthrough in the transition to a sustainable economic model
in the region, while rescuing the Amazon ecosystems. The article approaches the potential of
indigenous knowledge primarily in terms of sustainability, biodiversity, and climate
adaptation. | have substantial documentation for my research made up by secondary sources
and fieldwork in Colombia.

Keywords: sustainability, agroforestry, indigenous, Amazon basin, biodiversity, climate change

This article was made in frame of the ,,EFOP-3.6.1-16-2016-00018 — Improving the role of research+development+innovation in
the higher education through institutional developments assisting intelligent specialization in Sopron and Szombathely”.
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SMART COMMUNITY DEVELOPMENT WITH INTELLIGENT CITIES IN CROSS-BORDER REGIONS

Tamas GYULAI

PhD Student

Széchenyi Istvan University, Doctoral School of Regional- and Business Administration
Sciences, Gyér, Hungary

Prof. univ.dr. Mariana NAGY PhD

Full Professor

Facultatea de Stiinte Exacte, Universitatea Aurel Vlaicu, Arad (Faculty of Exact Sciences, Aurel
Vlaicu University of Arad, Romania)
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CEO of LUMINSPINO SRL
Timisoara, Romania

Abstrat: Smart communities have been developed by cross-border projects in the border area
between Hungary and Slovakia. The transfer of the accumulated knowledge and experience
was especially fruitful towards the border regions between Hungary and Romania where the
Intelligent Cities Challenge have created favourable framework for cross-border cooperation
between the cities of Szeged and Timisoara. The smart development actions were further
complemented by the TetRRIS project that brought expertise from the Karsruhe Technology
Region that that connects the border regions between Germany and France. Our paper
therefore highlights the smart development initiatives that have already been implemented
in Szeged and in Timisoara. The paper also presents digital strategy initiatives in other cities
in Hungary and in Romania as well as comparison between the two cross-border regions
(Germany-France and Hungary-Romania). The result of the research work shall be especially
relevant to practitioners in regional economic development because the practical
implementation of the concept of Responsible Research and Innovation can be analysed in
both target regions as direct contribution to socially responsible innovative community
development with the professional support of the TetRRIS project.

Keywords: industrial policy, social responsibility, technological and open innovation
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THE INFLUENCE OF DIGITIZATION ON SUSTAINABILITY

Dipl.-Ing. Florian KALTENEGGER, BSc
Environmental Manager
Zellstoff Péls AG, Péls, Austria

Abstract: Sustainability and digitization - two terms that have a significant impact on our
social development and will continue to do so. They present society and the global economy
with diverse challenges and at the same time open new perspectives. Digital technologies can
support and accelerate sustainable development in many areas, and they can also make
everyday life easier for people. However, the transformation of society through digitization
and sustainability also brings with it corresponding hurdles that are not to be despised. The
guestion is: How does digitalization influence sustainability and sustainability digitalization?

Keywords: digitalization, sustainability, transformation
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B2B SELLING: DEVELOPING POSSIBLE RESILIENT SALES STRATEGIES

DI(FH) DI Giinther MAIER

PhD Student

PhD Programme in International Economic Relations and Management
University of Applied Sciences Burgenland, Austria

Abstract: The sales environment and especially B2B sales have changed tremendously in the
last couple of years. Especially the pandemic crises have addressed disruption regarding sales
strategy. The sales force as well as sales managers and the entire organization faces
challenges to operate and perform with the new behavior of buyers. Actual research in this
field underpin that digital transformation and an adaptive sales force could help to create a
more resilient strategy in B2B sales. Technological advances have been a driving force in these
changes, warranting scientific inquiry into the use of new technologies in business
development. The article outlines the extant literature on transformation and adaptive selling
in B2B sales. Based on interviews with sales managers the author explored how these
managers could transpose adaption in their business strategy. Further, the potential benefits
of adaptive selling and transformation will be discussed, based on the assumption that the
salesforce provide solutions like products and service to their customers. In the last section
of this article the author examines the gaps in the scientific literature and discuss these with
suggestions on how adaptive selling and transformation could support resilient sales
strategies in the B2B sales.

Keywords: B2B sales, adaptive sales, digital transformation, sales technology, resilience
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INVESTOR STRATEGY DECISIONS IN CASE OF PROJECT IMPLEMENTATION

Attila LEGOZA, MSc in Economics MBA
PhD Student
University of Miskolc, Hungary

Abstract: My research examines the development of strategy management processes among
medium-sized enterprises during the implementation of projects, supplemented by an
examination of the failure of projects. In today's fast-paced world, investment is worth it.
Investors need to decide how they want to implement their plans. This is when they turn to
strategic tools. Strategic decisions must always be forward-looking, goal-conscious and
feasible. The goal of the strategy can be to achieve the growth of the company, it can be to
gain a competitive advantage over competitors, it can be to introduce a new product, to plan
the structure of an organization necessary to carry out an investment, and so on. The strategic
area | have chosen, which affects my research, is the selection of the organizational structure
in accordance with the project to be implemented. However, due to the pandemic, aspects
of the project organization that need not be considered before, such as holding online
meetings instead of face-to-face meetings, which cannot trigger on-the-spot progress
monitoring, should also be taken into account. The empirical survey requires the analysis of
guestionnaire data and the analysis of the responses received during the interviews. | collect
investor and contractor opinions through questionnaires and in-depth interviews, and then
analyse and summarize them.

Keywords: strategy, pandemic, investment, project, organization
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LEAN THINKING STRATEGY

Péter IMRICSKC'), MSc in Economics MBA
PhD Student
University of Miskolc, Hungary

Abstract: As the basis of my study, | provide a comprehensive picture of the development
history and principles of lean. In my research, | examine the lean thinking strategy used by a
multinational company during a pandemic period. | place great emphasis on examining the
effects of the lean thinking strategy applied to them from the perspective of office employees
and their leaders as well. | use qualitative and quantitative methods in my research for 4
department with different functionalities, which means a total of 8 groups. In the form of a
guestionnaire, | examine the impacts, resource requirements, and effectiveness of a lean
thinking strategy by comparing the responses of approximately 100 office employees, broken
down into different stages. In the case of classes with different functionalities, | preferred
more specific research, where | interviewed 4 department heads and 8 group leaders about
the challenges and reactions experienced during the lean thinking strategy. The study aims to
contribute to the understanding of the application of lean thinking in the strategic
management of a multinational company during a pandemic period.

Keywords: lean, pandemic, multinational, strategic management
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THE IMPACT OF WORKING CAPITAL MANAGEMENT ON FIRM PROFITABILITY:
EVIDENCE FROM PAKISTAN

Ali Akbar SOHAIL
PhD Student
University of Applied Sciences Burgenland, Austria

Abdul QUDDUS
PhD Student
Tomas Bata University in Zlin, Czech Republic

Abstract: This study investigates the impact of working capital management on firm
profitability. The study's sample includes of 21 non-financial firms, and data were obtained
from the website of Pakistan Stock Exchange from 2014 to 2019. The Pooled, Fixed-effect,
Random-effect, and Generalized Least Square methods are applied to estimate the
guantitative models' estimation. The findings of the study indicate that working capital
management have a significant and positive influence on the firm's profitability. Moreover,
the overall regression findings suggest that working capital management is a significant
element as an operational liquidity for firms. These results contribute significant indications
for managers and related authorities to manage their optimal levels of working capital to
boost firm performance.

Keywords: working capital management, cash conversion cycle, inventory turnover ratio,
profitability, account payable
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FENNTARTHATOSAG ES A ZOLD PENZUGYI NEZOPONT
Sustainability and Green Financial Approach

Dr. KESZI-SZEREMLEI Andrea PhD

fGiskolai tanar (College Professor)

Dunaujvarosi Egyetem, Tarsadalomtudomanyi Intézet (University of Dunaujvdros, Institute of
Social Science, Hungary)

Absztrakt: A 21. szazad egyik legnagyobb kihivasanak tekintheté a fenntarthato fejlédés
Utemének megtartdsa ugy, hogy kdzben a kdrnyezeti karok mértékét csdkkentjik. Mivel a
kedvezGtlen éghajlati valtozasok hatdssal vannak az drakra, azokon keresztil a pénzigyi
stabilitdsra, igy a vildg pénzigyi intézményei mindinkdbb kiemelt teriletként kezelik a
pénzigyi rendszerik atalakitdsat annak érdekében, hogy idében tudjanak szemléletet valtani
és atallni egy Uj kornyezettudatos Uzleti modellre. A z6ld pénziigyi torekvések erGsodése
hazankban is megfigyelhetd, amelynek egyik mérfoldkdve az MNB 2021 juliusaban elfogadott
z6ld eszkoztdr-stratégidja, amelynek hatasara a kozeljovében a zold pénzigyi nézépont
tovabbi er6sodése varhatd. Az el6adas soran a vallalkozasokhoz kapcsolédd szemlélet béli
valtozdasok kerlilnek bemutatasra.

Kulcsszavak: fenntarthato fejl6dés, zold pénzigyek, kornyezettudatos lzleti modell

Abstract: One of the biggest challenges of the 21st century is to keep up the pace of
sustainable development while reducing environmental damage. Adverse climate change is
affecting prices, through prices financial stability, so the world’s financial institutions are
increasingly prioritizing the transformation of their financial systems so that they can change
attitudes and move to a new, environmentally conscious business model in a timely manner.
The strengthening of green financial aspirations can also be observed in Hungary. One of the
milestones of this is the MNB's green strategy adopted in July 2021, which is expected to
further strengthen the green financial perspective in the near future. The presentation will
present changes in the approach to businesses.

Keywords: sustainable development, green finances, environmentally conscious business
model
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TARSADALMI HATASOK ES MI!
Social Impacts and Al!

Dr. KOKUTI Tamas PhD

fGiskolai docens (Associate Professor)

Dunaujvarosi Egyetem, Tarsadalomtudomanyi Intézet (University of Dunadjvdros, Institute for
Social Sciences)

Absztrakt: Az Uzleti kornyezetben bekovetkezé valtozasok felismerésének és pontos
tervezésének képessége nélkil a megklzdési stratégidk nem lehetnek proaktivak, csak
reaktivak, és ebbdl kovetkez6en magasabb koltségekkel is jarnak. A gazdasdagi hatasok mellet
azonban fontos annak tudatositdsa is, hogy a felgyorsult fejl6dés, amit a digitalizacio,
automatizdlds, mesterséges intelligencia és a robotok elterjedése generdl, markans
valtozdsokat hoz a tarsadalomban, nem csak a foglalkoztatds terliletén. A mesterséges
intelligencia a mindennapi életben is érzékelhetd hatdssal bir. A témahoz kapcsoldddan
fontos a hallgatok mint a tarsadalom egy szegmensének viszonya, attit(idje is.

Kulcsszavak: munkaerdpiaci trendek, automatizacié hulldmai, Ml stratégia

Abstract: Without the ability to identify and accurately plan several changes in the business
environment coping strategies cannot be proactive only reactive and hence higher costs.
However, in addition to the economic impacts it is also important to be alert that accelerated
development driven by digitalisation, automation, artificial intelligence and robots will bring
about significant changes in society, not only in the field of employment but in any other fields
too. Artificial intelligence also has a tangible impact on our everyday life. Related to this topic
the attitude of students as a segment of society towards the related topics is important.

Keywords: labour market trends, waves of automation, Al strategy
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A KORONAVIRUS JARVANY HATASA A GLOBALIS KLIMAVALTOZASRA
Impact of the Coronavirus Epidemic on Global Climate Change

NEUMANNE Dr. VIRAG Ildiké PhD egyetemi docens (Associate Professor)
Pannon Egyetem, Gazdasagtudomanyi Kar (University of Pannonia, Faculty of Business and
Economics, Hungary)

Dr. KOZMA Dorottya Edina PhD adjunktus (Assistant Professor)
Pannon Egyetem, Gazdasagtudomanyi Kar (Univesity of Pannonia, Faculty of Business and
Economics, Hungary)

Dr. MOLNARNE Dr. BARNA Katalin PhD egyetemi docens (Associate Professor)
Pannon Egyetem, Gazdasagtudomanyi Kar (University of Pannonia, Faculty of Business and
Economics, Hungary)

Absztrakt: A koronavirus vildgjarvany 2019-es megjelenése kapcsan minden orszag korlatozasokat
hozott annak érdekében, hogy megfékezze a megbetegedések szamat. A virus egyik igen jé hatdsa
ezdltal a kadrosanyag-kibocsatas csokkenését hozta, amely a klimavaltozas gyors el6rehaladasat
minimdlis mdédon, de befolyasolta. Arra a kérdésre viszont nehéz valaszt adni, hogy a COVID-19-cel
valéban kozelebb keriltiink-e ahhoz, hogy jelentds mértékben lassitsuk az éghajlatvaltozast. Globalis
szinten bizonytalan a jarvany idGbeli és térbeli kihatasa. A kutatds elsédleges célja, hogy a megjelent
hazai és nemzetkozi szakvéleményeket litkdztesse a koronavirus jarvany és a klimavaltozas tikrében.
Masodlagos célként pedig a szerz6k arra tesznek kisérletet, hogy a klimavaltozas témakoréhez
kapcsolddo indikatorokat vizsgdljdk, A tanulmany eredményeivel a szerz6k ravilagitottak arra a tényre,
hogy a koronavirus jarvany és az éghajlatvaltozas témakore igen szorosan Osszefliggenek, de ettdl
fliggetlenil az ember karos viselkedésének rovid tavu visszaszoruldsa nem okoz hosszu tavu javuldst.

Kulcsszavak: COVID-19, klimavéltozas, vilagjarvany, légszennyezés

A cikkben bemutatott kutatas a Nemzeti Kutatasi, Fejlesztési és Innovacids Hivatal altal biztositott forrasbal
NKFIH-471-3/2021 szamU "Eghajlatvéltozas Multidiszciplinaris Nemzeti Laboratérium létrehozéasa" cim(
projekt tdmogatdsaval valdsult meg.

Abstract: With the appearance of the Coronavirus pandemic in 2019, all countries have put in place
restrictions to curb the number of cases. One of the very good effects of the virus has been to reduce
emissions of pollutants, which has had a minimal but significant impact on the rapid progress of
climate change. However, it is difficult to answer the question of whether COVID-19 has brought us
any closer to significantly slowing climate change. At global level, the temporal and spatial impact of
the epidemic is uncertain. The primary objective of this research is to compare published national and
international literature on the coronavirus epidemic and climate change. As a secondary objective,
the authors attempt to examine the indicators related to climate changeWith the results of the study,
the authors have highlighted the fact that the Coronavirus epidemic and climate change are closely
linked, but that a short-term reduction in harmful human behaviour does not lead to long-term
improvements.

Keywords: COVID-19, climate change, pandemic, air pollution

The research presented in this article was carried out with the support provided from the National Research,
Development and Innovation Office financed by the project no. NKFIH-471-3/2021 titled "Establishment of a
National Multidisciplinary Laboratory for Climate Change".
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A LAKOSSAG EGHAJLATVALTOZASSAL KAPCSOLATOS ATTITUDJENEK VIZSGALATA
Examining the Attitude of Population towards Climate Change

NEUMANNE Dr. VIRAG Ildiké PhD egyetemi docens (Associate Professor)
Pannon Egyetem, Gazdasagtudomanyi Kar (University of Pannonia, Faculty of Business and
Economics, Hungary)

KANTOR Szilvia tudomdnyos segédmunkatérs (Research Assistant)
Pannon Egyetem, Gazdasagtudomanyi Kar (Univesity of Pannonia, Faculty of Business and
Economics, Hungary)

STRACK Flérian tudomanyos segédmunkatars (Research Assistant)
Pannon Egyetem, Gazdasagtudomanyi Kar (University of Pannonia, Faculty of Business and
Economics, Hungary)

Absztrakt: Tanulmanyunk egy 2021 évi hazai kutatds eredményeit és sajatossagait mutatja be a
klimavaltozassal kapcsolatos attit(id kérdGives felmérése alapjan. A kutatds soran a magyar emberek
éghajlatvédelemmel kapcsolatos tudasat, beallitddasat és cselekvési készségét vizsgdltuk.
Elemzésiinkben megvizsgaljuk, hogy a valaszadék mennyire érzékeli az id6jaras valtozas illetve a
szélsGséges idGjards hatasait és mennyire gondolkodnak kornyezettudatosan illetve éreznek-e
személyes felel6sséget éghajlatvaltozas kezeléséért. Az emberek tobbségét aggasztja a globdlis
éghajlatvaltozas, és hajlanddak életmddbeli valtoztatasokra, hogy csékkentsék annak hatasait. A
valaszadd véleménye alapjan arrdl is képet kaphatunk arrél is, hogy vajon a koérnyezetszennyezé
életmdd, a pazarld fogyasztas, és kilonboz6 szektorok (hulladéktermelés, a kozuti kozlekedés, az
energiatermelés, a légi kozlekedés) koziil melyek leginkabb a felel6sek az éghajlatvaltozasért. A
lakossag attitidjének feltarasa lényeges, mert informaciét nyudjt az alkalmazkodas feltételeinek
megteremtéséhez.

Kulcsszavak: klimavaltozas, attitldvizsgalat, alkalmazkodas

A cikkben bemutatott kutatds a Nemzeti Kutatasi, Fejlesztési és Innovacios Hivatal altal biztositott forrasbol
NKFIH-471-3/2021 szamU "Eghajlatvéltozas Multidiszciplinaris Nemzeti Laboratérium létrehozasa" cimdi
projekt tdmogatdsaval valdsult meg.

Abstract: Our study presents the results and peculiarities of a domestic research in 2021 based on a
guestionnaire survey of attitudes towards climate change. In our research, we examined the
knowledge, attitudes and action skills of the Hungarian people in relation to climate protection. In our
analysis we examine how the respondents perceive the effects of weather change and extreme
weather and how much they think in an environmentally conscious way and if they feel personal
responsibility for tackling climate change. The majority of people are concerned about global climate
change and are willing to make lifestyle changes to reduce its effects. Based on the opinions of the
respondents, we can also get information which factor or sector is the most responsible for climate
change among polluting lifestyles, wasteful consumption or the different sectors (waste production,
road transport, energy production, aviation). Exploring the attitudes of the population is important
because it provides information for creating the conditions for adaptation.

Keywords: climate change, survey of attitude, adaptation

The research presented in this article was carried out with the support provided from the National Research,
Development and Innovation Office financed by the project no. NKFIH-471-3/2021 titled "Establishment of a
National Multidisciplinary Laboratory for Climate Change".
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LAKOSSAGI ATTITUD VIZSGALAT GYOR-MOSON-SOPRON MEGYEBEN — KOZEPPONTBAN A
SZELEKTIV HULLADEKGYUJTES ES A HULLADEK UJRAHASZNOSITAS

Population Attitude Survey in Gyér-Moson-Sopron County - Focusing on Selective Waste
Collection and Waste Recycling

Dr. NEMETH Nikoletta PhD

adjunktus (Assistant Professor)

Soproni Egyetem Lamfalussy Sandor Kézgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics, Hungary)

Dr. MESZAROS Katalin PhD

egyetemi docens (Associate Professor)

Soproni Egyetem Lamfalussy Sandor Kézgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics, Hungary)

Absztrakt: A hulladék a fogyasztdi tarsadalom velejaréja. A kommunalis hulladék a teljes
hulladéknak (ami EU-s szinten évente 2,5 millidrd tonna) a 8,2%-at teszi ki (europarl.europa.eu).
A hulladék mennyiségének novekedése veszélyezteti nemcsak a természeti, de a tdrsadalmi
kornyezetet, valamint a fenntarthatdsagot is, igy torekedni kell a hulladék mennyiségének
csokkentésére. A lakossag korében ennek alapja a szelektiv hulladékgydijtés, ami a hulladék
Ujrahasznositdsaval csokkenti a pazarlé anyag- és energiafelhasznalast, hozzajarul a
koérnyezetvédelemhez és a korkoros gazdasag kialakuldsahoz.

Kutatasunk célja, hogy feltérképezzilk Gy6r-Moson-Sopron megyében a lakossdg szelektiv
hulladékgyljtéssel kapcsolatos attitlidjét, a meghatdrozd tényezbket, a szelektiven gydjtott
hulladékok fajtait, kilon vizsgalva az egyes hulladéktipusok lakossagi gydjtési technikait, valamint
a lakossdag ujrahasznositdsi hajlanddsagat.

Kulcsszavak: Ujrahasznositds, szelektiv hulladékgy(jtés, hulladék, haztartasok, Gyér-Moson-
Sopron megye

AZ INNOVACIOS ES TECHNOLOGIAI MINISZTERIUM UNKP21-4-11 KODSZAMU UJ NEMZETI KIVALOSAG
PROGRAMIANAK A NEMZETI KUTATASI, FEJLESZTESI ES INNOVACIOS ALAPBOL FINANSZIROZOTT SZAKMAI
TAMOGATASAVAL KESZULT.

Abstract: Waste is inherent in the consumer society. Municipal waste accounts for 8.2% of total
waste (2.5 billion tonnes per year at EU level) (europarl.europa.eu). The increasing amount of
waste endangers not only the natural but also the social environment, as well as sustainability, so
efforts are required to reduce its amount. Widely known possibility for population is the selective
collection and recycling of waste, which reduces the unnecessary use of materials and energy,
contributes to the protection of the environment and the development of a circular economy.
The aim of our research is to map the attitude of the population related to selective waste
collection in Gy6ér-Moson-Sopron county, the determining factors, the types of selectively
collected waste, examining separately the ways of collection of each type of waste and the
population's willingness to recycle.

Keywords: recycling, reusing, waste, households, selective waste collection

SUPPORTED BY THE UNKP-21-4-Il NEW NATIONAL EXCELLENCE PROGRAM OF THE MINISTRY FOR INNOVATION AND
TECHNOLOGY FROM THE SOURCE OF THE NATIONAL RESEARCH, DEVELOPMENT AND INNOVATION FUND.
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A MAGYAR ELEKTROMOS AUTOIPAR TRENDJEINEK VIZSGALATA — FOKUSZBAN A
FOGYASZTOI MAGATARTAS
Investigation of the Hungarian Electromobility — in Focus the Preferences of the Consumers

NEMETH Kevin

Nemzetkozi gazdalkodas mesterszakos hallgatdé (Master Student in International Business
Economics)

Debreceni Egyetem, Gazdasagtudomanyi Kar (University of Debrecen, Faculty of Economics)

Absztrakt: Foldink egyre inkdbb torekszik az alternativ lehetSségek alkalmazasara, ha a kdzlekedés
kornyezetbaratabba tételérél van szé. Ehhez kapcsolddva fontos megjegyezni, hogy szignifikans
valtozasok torténtek a fogyasztdk attitlidjeiben. A jelenlegi piaci trendeket vizsgdlva lathatjuk, hogy a
globalis autdépiacon folyamatosan novekszik az elektromos autdk jelentésége. El6adasomban ezt a
kérdéskort szandékozom részletesebben megvizsgalni, mely soran mélyebb betekintést nyujtok az
elektromobilitds piaci trendjeibe, el6nyeibe és hatrdnyaiba. Ennek megvaldsitdsahoz elsGsorban
szekunder és primer adatfeldolgozast végeztem. Ehhez kapcsolddva egy német tanulmdany ramutatott
arra, hogy egyes régidkban az elektromos jarm(ivek akar 28 szazalékkal is jobban terhelhetik a Iégkort,
mint a hagyomdnyos autdk. Ez gy lehetséges, hogy az elektromos jarm(ivek kdzvetlen kibocsatasa
nulla, viszont a kozvetett emisszié sok helyen jelentGs az dramtermelés technikai jellegzetességeibdl
adddodan. El6adasom egyik f6 célja, hogy valddi képet adjak arrél, hogy megéri-e attérni elektromos
autékra. Ezen felil bemutatom a jelenlegi fogyasztdi preferencidkat, Osztonzéket, tovabba
javaslataimat ismertetem a jovét tekintve.

Kulcsszavak: elektromobilitas, fenntarthatdsag, innovacio, autdipar

Az Innovacids és Technoldgiai Minisztérium UNKP-21-1-1. kédszamu Uj Nemzeti Kivaldsag Programjanak a
Nemzeti Kutatasi, Fejlesztési és Innovacios Alapbdl finanszirozott szakmai tdmogatdsdaval készilt.”

Abstract: Our world tries to implement using alternative solutions in the transportation these days.
Regards to this sentence we can also say people think differently when they intend to buy a new car
in the market of cars nowadays. Investigated the current trends we can see the importance of the
electric cars is significantly growing. In my presentation | would like to demonstrate the new market
trends, the crucial advantages and disadvantages related to electromobility and some countries’
environmental friendly policy. In my research, | used primer and secunder tools to introduce what are
the main reasons which can lead the consumers to buy an electric vehicle. A german study says
electric cars affect the environment even 28% more than vehicles with regular engine. Regards to this
we need to seperate the indirect and direct emissions because latter is obviously zero, but the indirect
value can be outstandingly high in some areas because of the attributes of the technique. So my primal
objective is giving a real picture about how advanced the electric automotive industry is and my
recommendations related to the future. | also attend to represent the preferences of the consumers
and some incentives related to the electric cars.

Keywords: electromobility, sustainability, innovation, car industry

,Supported by the UNKP-21-1-1. New National Excellence Program of the Ministry for Innovation and
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A MARKAELMENY ES A TARTALOMMARKETING KAPCSOLATA
The Relationship between Brand Experience and Content Marketing

HAJDU Gergé

PhD-hallgaté (PhD Student)

Miskolci Egyetem, Gazdasagtudomanyi Kar, Hantos Elemér Gazdalkodas- és Regionalis
Tudomanyi Doktori Iskola (University of Miskolc, Faculty of Economics, Hantos Elemér
Business and Regional Sciences Doctoral School)

Absztrakt: A kutatds f6 célja a digitalis kornyezetben térténé marketingkommunikaciot
vizsgalata, kozéppontba helyezve a tagabban értelmezett tartalommarketinget. Jelen
tanulmanyban a tartalommarketing (CM) és a markaélmény (BX) kapcsolatat targyalom,
célként megjelolve a CM, markaélményben betoltott szerepének hangsilyozasat és
elemzését. A célok jellegébdl adéddan munkam feltard kutatds, amely magaba foglalja a
relevans szakirodalmak feldolgozdsat, ezen beliil az elvi-logikai kapcsolatok feltardsat. A
szakirodalomi allitdsokat, elvi-logikai 0Osszefliggéseket (itkoztetni kivanom kettd
fokuszcsoportos interju eredményével, amelyek tobb, CM-el kapcsolatos kérdéskort érinté
kérdéseket és valaszokat tartalmaznak. Az elemzés soran kideril, hogy a CM-nek Iényeges
szerepe lehet a BX-en belil. A kutatas eredményei felvetik azt a kutatasi problémat, ill.
kérdést, hogy a BX skdla CM elemzésre és minGsitésre vald haszndlata mennyiben
megalapozott és célravezet6. Maga a téma és persze természetesen a kutatdsi kérdés,
kiinduldpontként szolgal tovabbi kvalitativ és kvantitativ kutatdsok szamara.

Kulcsszavak: tartalommarketing, marketingkommunikacié, online marketing, markazas,
markaélmény

Abstract: The main objective of the study is to examine marketing communication in the
digital environment, focusing on content marketing in a broader sense. In this study, the
author discusses the relationship between content marketing (CM) and brand experience (BX)
with the aim of highlighting and analysing the role of CM in brand experience. Due to the
objective, this thesis is an exploratory research that involves a review of relevant literature,
including the exploration of theoretical-logical relationships. The purpose of this paper is to
match the statements of the academic literature and the theoretical-logical relationships with
the results of two focus group interviews, which include questions and answers on various
CM -related topics. The analysis shows that CM can play a significant role within BX. The
research findings raise the research problem or question of the extent to which the use of the
BX scale is justified and appropriate for the analysis and evaluation of CM. The topic itself,
and of course the research question, serves as a basis for further qualitative and quantitative
research.

Keywords: content marketing, marketing communication, online marketing, branding, brand
experience
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A HAZAI BIZTOSITASI PIAC A SZAMOK TUKREBEN: DiJBEVETEL, SZERZODESSZAM ES
FOGLALKOZTATOTTAK

The Domestic Insurance Market in the Light of the Figures: Premium Income, Contract
Number and Employees

EKE Zsolt
PhD-hallgaté (PhD Student)

Soproni Egyetem, Ldmfalussy Sandor K6zgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt: A huszadik szazadban olyan kedvezétlen kérnyezeti, gazdasagi, tdrsadalmi
valtozasok indultak el, mely kovetkeztében a kordbbiakndl nagyobb, erételjesebb
erGfeszitésre van sziikség annak érdekében, hogy életliinket a kordabban megszokott
kortilmények kozott élhessiik. Egyfel6l a szennyezd, liveghdzhatast eredményezd gdzok
kibocsatdsa soha nem latott mértéket Olt, novelve a széls6séges idGjarasi jelenségek szamat
és erejét. Mdsrészt a bolygd folyamatosan emelked6 népessége az élelemtermelés irdnti
igény novekedésén keresztiil a természetes él6helyek, az Okoszisztémadk csdkkenését
eredményezik: az es6erddk teriletének visszahuzddasa a széndioxid megkotése csdkkenésén
keresztil ugyancsak tdmogatjak a kedvezétlen hatdasokat. Mind emellett az elmult negyed
évszazad a gazdasagi-pénziigyi terileten is valsagokkal tarkitott volt, mely igazolta az egyéni
befektet6k fokozott kitettségét azok hatasainak. A leirtak az dngondoskodas sziikségességét
és fontossdgat huzzak ald, mely a jov6ben varhatdan tovabbi emelkedést fog mutatni. A
bemutatdsra keriil6 tanulmanyomban azt vizsgadlom, hogyan valtozott az elmult harom
évtizedben a biztositasi dijbevétel, a szerz6désszam, valamint az igazgatasi, Gzleti és a teljes
agazatban foglalkoztatottak szama, és ezen paraméterek kozott milyen Osszefliggés
mutathato ki.

Kulcsszavak: szélséséges idSjarasi jelenségek, pénzigyi kitettség, 6ngondoskodas,
Osszefliggésvizsgalat

Abstract: In the twentieth century, adverse environmental, economic and social changes
were launched, which require greater and more vigorous effort than before in order to live
our lives in the conditions we used to be. On the one hand, emissions of polluting greenhouse
gases are at unprecedented levels, increasing the number and strength of extreme weather
events. On the other hand, the planet's ever-increasing population, through the increase in
the need for food production, results in a reduction in natural habitats and ecosystems: the
retreat of rainforests through the reduction of carbon dioxide also supports adverse effects.
In addition, the last quarter of the century has been marked by crises in the economic and
financial field, which has demonstrated increased exposure of individual investors to their
effects. The descriptions underline the need and importance of self-care, which is expected
to increase further in the future. In my study, | examine how premium income, contract
numbers and the number of employees in the administrative, business and entire sectors
have changed over the last three decades, and what is the correlation between these
parameters.

Keywords: extreme weather phenomena, financial exposure, self-care, correlation testing
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A PANDEMIA HATASAINAK MODSZERTANI KERDESEI A NYUGDIJBIZTONSAGRA
The Methodological Issues of the Effects of the Pandemic on Pension Security

SZABO Zsolt Mihaly

doktorandusz (PhD Student)

Obudai Egyetem, Biztonsagtudomanyi Doktori Iskola (Obuda University, Doctoral School on
Safety and Security Science)

Absztrakt: Napjainkban a pénzlgyi ismeretek és a pénziigyi m(iveltség alapvetd kérdés a
mindennapi beszédben, mivel a valsdgok és azok kdvetkezményei ravildgitottak a pénziigyi
ismeretek hidnyossagaira. Amikor a valsagok okairdl beszéliink, mindig a haztartasok, a
vallalatok és a bankok felel6sségét emlitjiuk, a kormanyok felel6ssége mellett. Ezeknek egyik
f6 oka a pénziigyi ismeretek és a pénziigyi tudatossdg hidnya lehet. A pénzigyi kultura
fontossagardl ma sok cikk és tanulmany foglalkozik. E tanulmanyok mindegyike ramutat a
pénziigyi ismeretek és a pénziigyi ismeretek fontossagara. A pénziigyi m(iveltséget csak az
oktatas fejlesztheti. A nyugdijrendszer reformja kardinalis és figyelemre mélté téma az
Eurépai Unid minden orszdgdban, és gyakran megvitatjdk kilonb6z6 tudomanyos
értekezleteken. A kdvetkezd tanulmany a magyar nyugdijrendszer jelenlegi pilléreit ismerteti,
és demografiai és statisztikai adatok felhaszndldsaval részletesen kitér a kotelezd
tarsadalombiztositdsi rendszer problémaira. A kutatds f6 célja, hogy bemutassa a
magyarorszagi nyugdijjuttatdsok valtozasanak lehetséges forgatokonyvét. Kiilonféle
statisztikdkat és a gazdasagi attitlidok kérddivén alapuld kutatast alkalmazva.

Kulcsszavak: pandémia, nyugdijbiztonsag pénzigyi kultira és oktatas, allami
nyugdijrendszerek modellezése, nyugdij megtakaritasok

Abstract: Nowadays, financial literacy and financial literacy are fundamental issues in
everyday speech, as crises and their consequences have highlighted gaps in financial literacy.
When we talk about the causes of crises, we always mention the responsibility of households,
companies and banks, in addition to the responsibility of governments. One of the main
reasons for these may be a lack of financial knowledge and financial awareness. The
importance of financial culture is discussed in many articles and studies today. Each of these
studies points to the importance of financial literacy and financial literacy. Financial literacy
can only be developed through education. Pension system reform is a cardinal and
remarkable topic in every country of the European Union and is often discussed at various
scientific meetings. The following study describes the current pillars of the Hungarian pension
system and uses demographic and statistical data to detail the problems of the compulsory
social security system. The main goal of the research is to present a possible scenario of the
change in pension benefits in Hungary. Using a variety of statistics and research based on a
guestionnaire on economic attitudes.

Keywords: pandemic, pension security financial culture and education, modeling of state
pension systems, pension savings
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A SIKERES FORDULATKEZELES ZALOGA — A PENZUGYI TURNAROUND CONTROLLING
RENDSZER ALKALMZASA A MAGYAR CEGVILAGBAN

Connecting the Turnaround to Success — the Application of Financial Turnarond Controlling
in the Hungarian Business World

Dr. habil. KATITS Etelka PhD stratégiai Gigyvezetd, pénzigyi turnaround szakért6 (Strategic
CEO, Financial Turnaround Expert)
KENF Uzletviteli Tanacsadas (KENF Business Consulting)

MAGYARI Katinka TURNAROUND EXECUTIVE MBA Gazdasagi tandcsadd, interim
menedzser (Economic Advisor, Interim Manager) Magyari-Audit Kft. (Magyari-Audit Ltd)

VARGA Zsuzsanna TURNAROUND EXECUTIVE MBA, MATE MESTERSZAKOS HALLGATO
Uzletfejlesztési stratéga, kozép-kelet eurdpai igazgatd (Business Developer-Strategist, Head
of Central and Eastern European Operations) Interstuhl Bliromobel GmbH (Interstuhl/
Biiromdbel Ltd)

Absztrakt: A vallalati életszakaszokra igazitott pénziigyi kontrolling rendszerek egyik része a
turnaround controlling, amit nem kizdrdlag a valsagszakaszban alkalmazunk. Eléaddsunkban kiemeljlik
a magyar fordulatkezelést, mint a vallalati pénziligy kutatasok targyat és 6nallé helyét. Ansoff, Argenti
és Krystek szerz6k megallapitasaibdl kiindulva miért szikséges kialakitani és mikodtetni a hazai
vallalati korben még kevésbé ismert pénziigyi jelzés- és okkutatas modszertanat? Hogyan segiti a
pénzigyi turnaround controlling alkalmazdsa a magyar vallalati korben a fordulatkezelés sikeres
megvaldsitdsat? Mind ehhez olyan alkalmazdst mutatunk be, ami egy hosszu kutatdsi-tesztelési munka
eredménye. Mddszertan: a pénziigyi és a vezetSi szamvitel informacidibdl elemzés, diagnodzis és
értékelés készitése. A 2007-2020 kozotti idészak magyar vallalati adatbazis elemzések kutatasi
eredményeibdl és a magyar tanacsadodi vildghdl vett eset- és szituacié elemzésekbdl konkluzidk
levonasa torténik szintetizalds céljabdl. Alkalmazott technika: sajat fejlesztésl FINel pénziigyi szakértbi
rendszer. A kutatdsi kérdések megvalaszoldsaval kdrvonalazédik a vallalati turnaround pénziigyek
tartalma, mddszertana, amely hasznos kapaszkodot nyujt a pénziigyekkel és szamvitellel foglalkozé
szakemberek és dontéshozék szdmara is.

Kulcsszavak: vallalati turnaround pénzigyek, pénziigyi turnaround kontrolling

Abstract: One part of the financial controlling system tailored to corporate life stages is turnaround
controlling which we use mainly in the crisis phases but not excusively. In our presentation, we
highlight the Hungarian turnaround management as the subject and independent place of corporate
finance researches.Based on the findings of Ansoff, Argentini and Krystek we show why it is necessary
to develop and use the methodology of financial signaling and reason researching which is less well
known among the Hungarian companies. How does the application of financial turnaround controlling
help successful implementation of Hungarian turnaround management? Answering this question, we
show an application that is the result of a long research and testing work. The used methodology is
analysis, diagnosis and evaluation form financial and management accounting information.
Conclusions are drawn from the research results of the Hungarian corporate database analysis of the
period 2007-2020, and the case and situation analysis taken from the Hungarian consulting world. The
applied technique is the self-development FINel financial expert system. By answering the research
guestions, the content and the methodology of corporate turnaround finances are taking shape,which
also provides a useful helping hand for professionals and decision-makers dealing with finance and
accounting.

Keywords: corporate turnaround finance, financial turnaround controlling
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EGY ELFELEDETT MONETARIS POLITIKAI ESZKOZ UJRA ERTELMEZESE A KLIMAVALTOZAS
ELLENI KUZDELEMBEN: A CELZOTT JEGYBANKI HITELEZES

Adopting a Forgotten Monetary Policy Instrument against the Climate Change: the Direct
Credit Policy

BARTOK Laszlé

doktorandusz hallgaté (PhD Student)

Szegedi Tudomanyegyetem, Gazdasagtudomanyi Kar (University of Szeged, Faculty of
Economics and Business Administration, Szeged)

Kockazatelemz6 (Risk Analyst)

OTP Bank Nyrt. (OTP Bank Plc.)

Absztrakt: Az elmult években a hétkdznapi életlinkben is egyre érezhetSbbé valt a
klimavaltozas. Az egyre szélsGségesebb id6jardsi események jél mutatjak, hogy az eddigi
életmddunk nem folytathatd tovabb. A globalis felmelegedést csak technoldgiai innovacidk
utjan lehet mérsékelni. A technoldgiai valtashoz, azonban mindig is pénzligyi forrasokra,
tékeallokacidra volt sziikség. igy nemcsak a vallalatoknak kell reagalniuk a klimavaltozas adta
kihivdsokra, hanem magdnak pénziigyi rendszer szereplGinek is. Jéllehet, az elmult években
egyre inkdbb teret nyert a z6ld pénziigyek fogalma, és azon belil is az ESG-teljesitményhez
kotott hitelek alkalmazdsa, mely keretrendszer kidolgozasaban nagy szerepet kaptak a
szabalyozoi hatdsagok, igy a jegybankok is. Kérdés azonban, hogy a térténelmi példakbdl
okulva a kézponti bankok nem vallalhatnanak-e még nagyobb szerepet a klimavaltozas elleni
kiizdelemben? Dolgozatom igy egy mdra mar elfeledett, de meglehetésen sikeresen
alkalmazott jegybanki eszkoézre koncentral, az ugynevezett kozvetlen jegybanki hitelezési
politikdra, mely sordn egyes, kiemelt gazdasagi agakat célzottan tudott finanszirozni a
jegybank, mikoézben az inflaciét is korddban tartotta. Az eszkéz gyakorlati alkalmazasat
Franciaorszag Il. vilaghaborut kévet6 példajan keresztiil vizsgdlom meg.

Kulcsszavak: monetaris politika, zold pénziigyek, klimavaltozas, hitelezési politika

Abstract: In the last few years, we have started to feel the effect of the climate change in our
daily life. The extreme weather showed us that we have to reconsider our lifestyle choices. In
order to slow the global warming down, we need technological innovation. To finance these
innovations, we always need financial sources and capital allocation. Therefore, not only the
corporate sector has to do the necessary efforts, but the actors of the financial system as well.
In the last couple of years, green finance and the use of the ESG performance-fixed loans has
gotten a more significant role, whose framework was prepared by the financial authorities as
the central banks. Nevertheless, we have to ask the following question if we want to learn
from the historical example: could the central banks play a more important role in the climate
change? In my publication, | will turn my attention to a forgotten, but previously successfully
used monetary policy tool, called the direct credit policy. Due to this instrument the central
banks were able to finance directly some prioritized economic sectors and keep the inflation
in line the same time. | will show through the French example how this monetary policy tool
worked after World War II.

Keywords: monetary policy, green finance, climate change, credit policy
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A ZOLDITES CSERETERMEKEINEK MODSZERTANI KEZELESI LEHETOSEGEI AZ ARINDEXEKNEL
HEDONIKUS REGRESSZIOVAL

Methodological Treatment Options for Greening Replacement Products in Price Indices with
Hedonic Regression

OLEXO Tiinde

PhD-hallgaté (PhD Student)

Széchenyi Istvan Egyetem, Regionalis- és Gazdasagtudomanyi Doktori Iskola (Széchenyi Istvdn
University, Doctoral School of Regional- and Business Administration Sciences)
szakstatisztikus (Stat. Expert)

Kozponti Statisztikai Hivatal, Nemzeti Szamlak féosztaly, Fogyasztoi arak osztalya (Hungarian
Central Statistical Office, National Accounts Department, Consumer Prices Section)

Absztrakt: Az el6adasban a zélditési folyamatot mddszertani szempontbdl kozelitjik meg. A zolditési
folyamat, fogyasztoi preferencidk valtozasa - akar szabdlyozas altal, akar 6nkéntesen - szervesen hat
a fogyasztdi kosarra, cseretermékeire, s ezaltal a fogyasztdi drindexre is. A fogyasztdi arindexbdl joléti
mutatoként az EUROSTAT szabdlyzatainak megfelel6en a gyakorlatban szilikséges a minGségi valtozas
altali drvaltozast kiszlirni szimmetrikus és asszimetrikus modszerekkel szakértGi dontés alapjan. Mégis,
mikor j dontési paraméterek kerlilnek be a létez6 rendszerbe a fogyasztok altal (pl. Ujrahasznositott
anyag szazaléka, vegetdarianus lét, csomagold anyag, (zemanyag tipus stb.), teljesen mas lesz a
hedonikus regresszié paramétereiben megjelen6 minGségérzet. Ugyanis mds szemmel nézzik a
vildgot minden korban. Eppen ezért a hedonikus regressziét is Ujra szilkséges értelmezni halmaz
alapuan, matrix szamitdsokkal, amivel univerzalis kezelési mdédhoz jutunk. Az el6addsban a témakort
gazdasagi, tarsadalmi, algoritmikus, és strukturdlis iranybdl is megkozelitjiik, hogy komplex képet
kapjunk a jové dinamikus mozgatdrugdk altal befolydsolt fogyasztasanak mérési lehetGségeirdl a
fogyasztdi drindex szintjén.

Kulcsszavak: arindexek, hedonikus regresszid, zoldités, mdédszertan, EUROSTAT, minGségi kiigazitds

Az el6adas tartalma a szerz6 maganvéleményét tiikrozi; nem szamit hivatalos allasfoglaldsnak a szerzé
munkahelye, a K6zponti Statisztikai Hivatal részérél.

Abstract: In the lecture we approach the greening process from a methodological point of view. The
greening process and the changes in consumer preferences, whether regulated or voluntary, have an
integral impact on the consumer basket, its replacement products and thus on the consumer price
index. As a welfare indicator from the CPI, it is necessary in practice to filter out price changes due to
quality changes by symmetrical and asymmetrical methods, in accordance with EUROSTAT
regulations, on the basis of expert decision. Yet when new decision parameters are added to the
existing system by consumers (e.g. percentage of recycled material, vegetarian existence, packaging
material, fuel type, etc.), the quality sensation in the parameters of hedonic regression will be
completely different. Because we look at the world differently in every age. Therefore, hedonic
regression also needs to be reinterpreted in a set-based way, using matrix calculations to obtain a
universal treatment method. In the presentation, we approach the topic from an economic, social,
algorithmic and structural perspective to get a complex picture of the possibilities of measuring the
dynamic drivers of the future consumption at the level of the consumer price index.

Keywords: price indecies, hedonic regression, methodology, EUROSTAT, quality adjustment

The content of the lecture reflects the private opinion of the author; does not constitute an official declaration
by the author's place of work, the Hungarian Central Statistical Office.
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GORDULEKENY TERVEZESU FENNTARTHATO VAGYONKEZELES HOSSZU- ES ROVID TAVU
EMPIRIKUS UTKOZTETGO ANALIZISE, A LEGFRISSEBB KUTATASI EREDMENYEK
FUGGVENYEBEN

Dr. CZIRAKI Gabor PhD

tanarsegéd (Assistant Lecturer)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt: A publikacié egy 50 f6 bevondsdval végzett, 300 befektetési portfolidt és 350
befektetési elemet tomorit6 empirikus kutatas eredményeirél ad szamot. A kutatds 3 f6
dologra fdkuszalt: befektet6i dontéshozatal, diverzifikdcioban rejl6 eltérések és a
fenntarthatd vagyonkezelést célzé javaslatok. A mddszertan alapjan egyénenként 6—6
befektetési portfolidt képeztiink, keresve a diverzifikdcioban és a hozamban rejlé eltéréseket.
Rovidtavnak praktikusan egy szemeszter (3 hoénap) szerepelt, mig hosszu tavon 9 év
intervallumat vizsgaltuk. Mikor, melyik a nyertes formula, miért, mennyivel, milyen
sorrendben, milyen tdvon, mi magyarazza az eredményeket és milyen intézkedéseket lehet
hozni, javaslatokkal lehet élIni a stratégia fenntarthatdsdg tekintetében —hangzottak a kutatas
alapvetd kérdései. A bemutatott gordilékeny tervezésl portfolid tervezés iranymutatasul
szolgdlhat a pénzlgyi kultura egyéni és intézményi szereplGinek is egyardnt. Jelen esetben
érdekes kovetkeztetéseket vonhatunk le a viselkedésorientalt pénziigyek hosszu- és rovid
tavl primer eredményeinek (itkoztetésével. A pénzligyi tudatossag és az dngondoskodas
magasabb szintre emelése (a pénzlgyi kultura fejlesztése), viselkedésorientalt megértéssel
kell, hogy parosuljon a hasznosulds érdekében, ami mostani kutatdsunk viselkedési- és
eredmény fokuszabdl is jol kivilaglik.

Kulcsszavak: gordilékeny tervezés, o©ngondoskodas, pénzligyi kultira, portfolid
menedzsment, viselkedésorientalt pénziigyek

Abstract: The publication reports the results of an empirical study involving 50 people,
comprising 300 investment portfolios and 350 investment items. The research focused on 3
main things: investor decision-making, divergences inherent in diversification, and
suggestions for sustainable asset management. Based on the methodology, it was formed 6—
6 investment portfolios per individual, looking for differences in diversification and returns.
The short term was practically one semester (3 months), the long term 9 years long. The basic
guestions of the research were: What is the winning formula, when, why, by how much, in
what order, in what term, what explains the results and what measures, suggestions can be
made regarding the sustainability of the strategy. The smoothly designed portfolio planning
can serve as a guide for individual and institutional actors in financial culture. In present case,
it can bee drawed interesting conclusions by colliding the long- and short-term primary
outcomes of behavior-oriented finance. Raising financial awareness and self-sufficiency to a
higher level (development of financial culture) must be coupled with behavior-oriented
understanding in order to be utilized, which is also clear from the behavioral and outcome
focus of the current research.

Keywords: Rolling Planning, Financial Culture and Self-care, Portfolio Management,
Behavioral Finance
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MEZOGAZDASAGI VALLALKOZASOK JOVEDELMEZOSEGE - JOVEDELMEZOSEG ES
INNOVACIO LEHETSEGES TOVABBI OKAI
Profitability of Agricultural Enterprises - Other Possible Causes of Profitability and Innovation

ANGYAL Viktoéria

PhD-hallgaté (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Koézgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

VAJAI Balazs

PhD-hallgaté (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Koézgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt: Az innovacio jelent6s szerepet tolt be a vallalatok versenyképességének fenntartasaban,
jovedelmez6ségiik javitdsaban és egyben lehetséges fejlGdési iranyait is el6segitheti. A pénziigyi
palyazatok és tdAmogatasok valamint a kamattamogatott hitelek pontosan azt a célt szolgdljak, hogy a
véllalkozdsok nemzetkozi szintd versenyben megallidk a helylket és fejlédésnek induljanak.
Koszonhet6en az alacsony kamatkornyezetnek - kombindlva a kamattdmogatassal - jelentds
eszkozberuhdzast lehetett végrehajtani az elmult évtizedben alapvet6en tékeszegény gazdasagi
kornyezetben. Pataki-Lakatos-Vajai pontosan ezt vizsgalta a tarsas véllalkozasu mez6gazdasagi szerepl6k
kozott és arra az eredményre jutott, hogy 6nmagaban az eszkdzbeszerzések rovid—kozép tavon (3 év)
nem okozzadk a jovedelmezGség ndvekedését. Emiatt sziikséges a meglévé kutatas kiterjesztése nem
csak a mez6gazdasagi vallalkozadsokra, hanem egyéb szektorokra is. A mérleg és eredménykimutatas
kapcsan nem mérhetd véltozdkat is vizsgalni kell, ami egy erGsen kvalitativ kutatdast igényel. A kutatds
elsGsorban az innovacié és jovedelmez6ség kapcsolatdval, valamint annak mérhetévé tételével
foglalkozik, valamint hogy a dontéshozdk milyen értékek mentén hozzak létre az értéklancot, amely
megkiilonbozteti vagy kiemeli a vallalkozasukat a tobbi vallalkozastdl.

Kulcsszavak: mezdgazdasag, innovacio, versenyképesség, jovedelmezfség

Jelen publikacié az ,,EFOP-3.6.1-16-2016-00018 — A fels6oktatasi rendszer K+F+l szerepvdllaldsanak névelése intelligens
szakosodas altal Sopronban és Szombathelyen” cim( projekt tamogatdsaval valdsult meg.

Abstract: Innovation plays an important role in maintaining the competitiveness of companies,
improving their profitability and can also help them to identify possible directions for their development.
Financial tenders and financial supports as well as subsidised loans are precisely designed to help
businesses to compete internationally and to develop. Thanks to the low interest rate environment,
combined with subsidised interest rate, it has been possible to make significant investments in assets in
the last decade when the economic environment was basically poor capitalised. This is exactly what
Pataki-Lakatos-Vajai researched among agricultural operators in partnership and concluded that asset
purchases alone do not lead to an increase in profitability in the short to medium term (3 years). For this
reason, it is necessary to extend the existing research not only to agricultural businesses but also to other
sectors. In the context of the balance sheet and profit and loss account, non-measurable variables also
need to be researched, which requires a highly qualitative research methodology. The research will
focus on the relationship between innovation and profitability and how to measure it, as well as on the
values that decision-makers use to create the value chain that differentiates or distinguishes their
business from other businesses.

Keywords: agriculture, innovation, competitiveness, profitability

This article was made in frame of the ,,EFOP-3.6.1-16-2016-00018 — Improving the role of research+development+innovation in
the higher education through institutional developments assisting intelligent specialization in Sopron and Szombathely”.
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KARRIERTUDATOSSAG A FELSOOKTATASBA VALO BELEPESKOR ES AZ EGYETEMI EVEK ALATT
Career Consciousness at Higher Education Entry and During University Years

Dr. habil. MOHACSI Marta PhD adjunktus (Assistant Professor)
Debreceni Egyetem, Bolcsészettudomanyi Kar, Szocioldgia és Szocialpolitika Tanszék
(University of Debrecen, Faculty of Humanities, Department of Sociology and Social Policy)

Dr. habil. FENYES Hajnalka PhD egyetemi docens (Associate Professor)
Debreceni Egyetem, Bolcsészettudomanyi Kar, Szocioldgia és Szocialpolitika Tanszék
(University of Debrecen, Faculty of Humanities, Department of Sociology and Social Policy)

Absztrakt: El6adasunkban a felsGoktatasi hallgatok belépéskori és egyetemi évek alatti
karriertudatossagaval és az ezekre hato tényezSkkel foglalkozunk egy 6t Kozép és Kelet eurdpai
orszadgban végzett kérdGives kutatds (N=2199) adatai alapjan. A ,bemeneti karriertudatossag”
kutatdsunkban azt jelenti, hogy a didkok a tovabbtanulas sordn az adott diplomaval elérheté
magasabb béreket, elismert foglalkozads szerzését és a konnyebb munkahelyi elhelyezkedést
veszik elsGsorban figyelembe. Az egyetemi évek alatti ,folyamati karriertudatossagot” pedig
kutatasunkban egyes, a karriert tdmogatd eredményességi mutatokban elért nagyobb
teljesitménnyel, illetve a tanulmanyok mellett végzett karrierépité célu onkéntes és fizetett
munkavallaldssal operacionalizalunk. Kutatdsunkban klaszter és f6komponens-elemzést
végeztink a bemeneti és folyamati karriertudatossdg standardizalt indexei mentén, illetve
logisztikus és linearis regresszidval vizsgaltuk a karriertudatossagra hatd tényezlket.
Eredményeink szerint, akik a tovabbtanulds soran karriertudatosak voltak, nem feltétlendil
karriertudatosak az egyetemi évek soran, emellett mas hattértényezGk is befolyasoljak a kétféle
karriertudatossagot.

Kulcsszavak: karriertudatossag, felsGoktatasi hallgatok, kvantitativ elemzés, Kozép és Kelet Eurdpa

Az el6adas alapja a "Tarsadalmi és szervezeti tényez6k szerepe a hallgatdi lemorzsolddasban" 123847 sz.
projekt az NKFI tamogatasaval, a K-17 pdlyazati program finanszirozasaban valdsult meg.

Abstract: In this study, we examine higher education students’ career consciousness at their
entry into higher education and during their studies, and explore the factors affecting career
consciousness based on a survey conducted in five Central and Eastern European countries (N =
2199). “Career consciousness at entry” in this study means that students apply to higher
education programs based primarily on the higher earnings available through the given degree,
the prestige of the profession, and an easy job search. We operationalize “career consciousness
during the studies” in terms of high levels of career-related performance indicators, as well as
voluntary and paid employment alongside the studies for career-oriented purposes. In our
research, we performed cluster and principal component analyses on standardized indices of
career consciousness at entry and during the studies. We also examined the factors influencing
career consciousness through logistic and linear regression analyses. According to our results,
those who are career conscious at the entry into higher education do not necessarily remain
career conscious during their studies, and various background factors influence the two types of
career consciousness.

Keywords: career consciousness; higher education students; quantitative analysis; Central and
Eastern Europe

Project no. 123847 has been implemented with the support provided from the National Research,
Development, and Innovation Fund of Hungary, financed under the K_17 funding scheme.
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A HATEKONY ELLATASI LANC MEGVALOSULASAHOZ SZUKSEGES KOMPETENCIAK
HALLGATOI ES MUNKAEROPIACI SZEMSZOGBOL

Competencies Required for the Implementation of an Efficient Supply Chain from the
Perspectives of Students and the Labour Market

MUNKACSI Adrienn

egyetemi tanarsegéd (Assistant Lecturer), doktorandusz hallgaté (PhD Student)

Budapesti Corvinus Egyetem, Gazddlkoddstani Doktori Iskola, Vallalatgazdasagtan Intézet
Logisztika és Ellatasi Lanc Menedzsment Tanszék

(Corvinus University of Budapest, Doctoral School of Business and Management, Institute of
Business Economics, Department for Logistics and Supply Chain Management)

Absztrakt: Az ellatdsi lanc, mint a vevdi elvarasok kielégitéséhez hozzajaruld és azt biztositd rendszer
a folyamatosan valtozé vilagunkban kiemelked6en fontos terilet. Ezért az ellatasi lanc teriileten
tevékenykedé vallalat olyan kompetencidkkal rendelkez6 munkavallaldkat keres, akik segitik céljai
elérésében. A kutatas célja ebbdl kovetkezéen az oktatds soran fejlesztendd képességek, készségek,
attit(idok és ismeretek (kompetencidk) tudatositasa volt a hallgatdk és a munkaltatok kérében végzett
kutatasok eredményeinek titkoztetésével. A megkérdezésben a BCE ellatasildanc-menedzsment (ELM)
110 mesterszakos (MSc) hallgatdja vett részt, majd valaszaikon szignifikanciavizsgalat készilt. A
kérd6ivben 17 kompetenciacsoportrél kellett eldonteni, hogy egy logisztikai, beszerzési, termelési,
raktarozasi, vagy disztribucidért felel6s vezetének melyikre milyen mértékben — egy 0-100-ig terjed6
skalan értékelve — van sziiksége. A prezentacids készségek értékelése mutatta az egyik legérdekesebb
eredményt, mert rdvilagitott a vallalatok-, és a didkok szerint munkaltatdk altal elvart kompetenciak
kozotti eltérésre. A tanulmanyban bemutatott eredmények nemcsak tovabbi kutatasok alapjait
fektetik le, hanem hangsulyozzdk a kompetencidk fejlesztésének relevancidjat és a képzésben
alkalmazott médszerek Ujragondolasat.

Kulcsszavak: ellatasi lanc, logisztika, mesterképzés (MSc), kompetencia, munkaerdpiac
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Abstract: The supply chain, the system granting customer satisfaction, is an important field in our
changing world. This field’s profit-oriented companies seek employees with the competencies to
achieve their goals. This research’s aim was to raise awareness of those competencies that should be
developed. The authors questioned 110 supply chain management (SCM) master’s degree (MSc)
students from Corvinus University of Budapest (CUB) and performed a significance test on their
answers. They were asked to assess 17 competency groups and state the extent to which — on a scale
from 0 to 100 — supply chain managers need them. One of the most interesting results was the
assessment of presentation skills, which indicated differences between the competencies that
companies expected and those that students believed were required. This study not only lays the
groundwork for further research but also emphasizes the relevance of those competencies to be
developed and the rethinking of training methods and outcome requirements.

Keywords: supply chain management, logistics, master’s degree (MSc), competency, labour market
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AZ IPAR 4.0 KONCEPCIO KIHIVASA A KIS ES KOZEPVALLALKOZASOKRA. OKTATAS INNOVACIO,
TERMELES DIGITALIZACIO SZOLGALATABAN AZ IPARI MUNKAERG-HATEKONYSAG
TAMOGATASARA.

MILYEN DIGITALIS KOMPETENCIA SZUKSEGES A TELIESKORU MUNKAERG HATEKONYSAG
FEJLESZTESEHEZ?

The Challenge of Industry 4.0 to the Small and Midsize Companies. Education System Innovation,
Production Digitalization to Support Overall Labour Effectiveness.

What Digital Competencies are Needed to Develop Overall Labour Effectiveness?

NEMETH Eszter PhD-hallgaté (PhD Student)
Pannon Egyetem Veszprém, Alkalmazott Gazdalkodastani Intézet (University of Pannonia,
Veszprém, Institute of Applied Management Sciences)

NEMETH Kornél PhD-hallgaté (PhD Student)
Pannon Egyetem Nagykanizsai Kampusz, Alkalmazott Gazddlkodastani Intézet (University of
Pannonia Nagykanizsa Campus, Institute of Applied Management Sciences)

Absztrakt: Az Ipar 4.0 koncepcié (14.0) manapsag felkapott jelenség, olyan tendencia, amelyben a
decentralizalt termelési rendszerek elterjedése és a mesterséges intelligencia, a gépi tanulds, a
prediktiv és adaptiv tamogatasi rendszerek megvaltoztatjak az ipari kbrnyezetet és ez hatdssal lesz a
kompetencia szikségletekre. Minden valtozas kozvetlen hatdssal lehet a gazdasagi eredményre vagy
akar a szervezet versenyképességére. Ez a kutatasi projekt komplex interdiszciplinaris tanulmany
elvégzésével vizsgdlja az 14.0 kis- és kozépvillalkozasok szamdra jelentett hatdsait, az altalanos
munkaeré-hatékonysagot és az oktatasi rendszerek innovativ képességét a valtozasok tamogatdsara.
Az emberi tényezl szerepe megkérdGjelezhetetlen az 14.0 koncepcié adaptacidjaban, a megvaltozé
kompetenciaigények beszerzése minden szervezetben a hatékony m(ikodés ezaltal a fennmaradas
kulcsa. Tanulmanyunkban vizsgaljuk, hogy a digitalis transzformacidé milyen uj digitalis kompetencidkat
igényel, erre milyen oktatdsi innovacids lehet6ségek sziikségesek és a tanulmany célja, hogy
bemutassa az Osszefliggést az oktatdsi rendszerek atalakitasa az ipar igényeinek kielégitésére és az
munkaerd hatékonysag kozott. Ez a tanulmany az ipari gazdasagtanrdl szdl, ahol a szerz6k szerint
tovabbra is a gazdasagi siker kulcsa az oktatasi rendszerek innovacids képessége, az ipari termelé
rendszerek tdmogatdsara a humanerd6forras hatékonysaganak menedzselésén keresztiil.

Kulcsszavak: Ipar4.0, digitalis, kompetencia, hatékonysag, képzés

Abstract: The Industry 4.0 concept (14.0) is a hot topic today, a trend where the spread of
decentralized production systems and the appearing of artificial intelligence, machine learning,
predictive and adaptive support systems in the industrial environment influences the competence
needs. Any change can directly affect the economic performance or even the competitiveness of the
organization. This complex interdisciplinary research project examines the impact of 14.0 on small and
medium-sized enterprises, the overall workforce efficiency, and the innovative capacity of education
systems to support this change. The role of the human factor is unquestionable in the adaptation of
the 14.0 concept, the acquisition of new competencies in all organizations may be the key to the
efficient operation. In our study, we examine what new digital competencies needed for the digital
transformation, what educational innovation opportunities are needed, and the aim of this study is to
show the relationships between transforming education systems to meet industry needs and
workforce efficiency. This study is about industrial economics, where the authors believe that the key
to economic success is the ability of education systems to innovate, and support industrial production
systems through the management of human resource efficiency.

Keywords: industry4.0, digital, competence, effectiveness, education
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VERSENYKEPESSEG MADARTAVLATBOL: GLOBALIS KIHIVASOK ES EU-VALASZOK A XXI.
SZAZADBAN

Competitiveness from a Bird's Eye View: Global Challenges and EU Responses in the 21st
Century

Dr. SZEMLER Tamas PhD

egyetemi docens, tanszékvezetd (Associate Professor, Head of Department)

Nemzeti Kdzszolgélati Egyetem, Allamtudomadnyi és Nemzetkdzi Tanulmanyok Kar,
Kbzgazdasagtani és Nemzetkozi Gazdasagtani Tanszék (University of Public Service, Faculty
of Public Governance and International Studies, Department of Economics and International
Economics)

Absztrakt: A XXI|. szdzad soran az Eurdpai Unié (EU) mdr tobbszor is megmutatta a gazdasagi
novekedéssel, a versenyképességgel és a fenntarthatdsdggal kapcsolatos ambicidit. A
lisszaboni stratégia korlatai, amelyek els6sorban a poétldlagos (unids) pénziigyi forrasok
hidnyaval, valamint a kotelezettségvallaldasok nem kotelez6 jellegével voltak kapcsolatosak,
csak részleges sikert tettek lehetévé. A 2008-as gazdasagi vilagvalsag utan az Eurdpa 2020
stratégia — a meglévé unids eszko6zokhoz vald szervesebb kapcsoléddsa ellenére — sem
vezetett latvanyos sikerhez. 2020-ban a COVID-19 vilagjarvany okozta vildagméretl sokk
életlink minden teriletét megvaltoztatta. Ez alél az EU intézkedései sem jelentettek kivételt:
a Next Generation EU olyan Ujdonsag az eurdpai integraciés folyamat torténetében, amelynek
akar hosszu tavu hatasa is lehet a tovabbi fejlédésre.

Kulcsszavak: versenyképesség, Eurdpai Unid, Lisszaboni stratégia, Eurépa 2020 stratégia,
Next Generation EU

Abstract: Since the beginning of the 215 century, the European Union (EU) has several times
demonstrated its ambitions related to economic growth, competitiveness and sustainability.
The limitations of the Lisbon Strategy, related to the lack of additional (EU) financial resources
as well as the non-obligatory nature of the commitments have resulted in only partial success.
After the 2008 world economic crisis, the Europe 2020 Strategy — despite its more organic
relationship to existing EU instruments — has led to no spectacular success, either. In 2020,
the world-wide shock caused by the COVID-19 pandemic has changed all aspects of our life.
This included EU actions, as well: the Next Generation EU instrument is a real novelty in the
history of the European integration process, with potential long-term effects on its further
development.

Keywords: competitiveness, European Union, Lisbon Strategy, Europe 2020 Strategy, Next
Generation EU
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HAJLEKONYFALU CSOMAGOLOANYAGOK STRUKTURAJANAK ELEMZESE FLEXOGRAFIAI
MATT LAKKOZASI TECHNOLOGIA ESETEN

Analysis of the Matt Lacquering Structure of Flexible-walled Packaging Materials in the Case
of Flexographic Printing Technology

VARZA Ferenc doktorandusz hallgaté (PhD Student)

Soproni Egyetem, Faipari Mérnoki és Kreativipari Kar, Czirdki Jézsef Faanyagtudomdany és
Technolégidk Doktori Iskola (University of Sopron, Faculty of Wood Engineering and Creative
Industries, Jozsef Czirdki Doctoral School of Wood Sciences and Technologies)

Dr. habil. HORVATH Csaba cimzetes egyetemi tanar (Honorary University Professor)
Nyomda-Technika Kft., Debrecen (Nyomda-Technika Kft. / Debrecen, Hungary)

JOOBNE Dr. PREKLET Edina egyetemi docens, intézetigazgatd (Associate Professor, Director of
Institute) Soproni Egyetem, Faipari Mérnoki és Kreativipari Kar, Fizika és Elektrotechnika Intézet
(University of Sopron, Faculty of Wood Engineering and Creative Industries, Institute of Physics and
Electrical Engineering)

Absztrakt: A flexografiai nyomtatas a nyomdaipar egyik leggyorsabb Utemben fejl6d6 dagazata.
Kutatasban egy fellilet nemesit6 eljards a matt lakkozdsban rejl6 lehet&ségeket vizsgaljuk. Napjaink
csomagolé anyag trendjének alakuldsdban egyre nagyobb szerepet kapnak a kilonbozé felilet
nemesitési eljarasok mint példdul kilénbozé biztonsagi lakkok, véddlakkok, barrier lakkok és az
altalunk valasztott matt lakk tipusok. A kutatds soran megvizsgdljuk a valtozd lakk felhordasi
mennyiségek esetén a fellleti struktira alakuldsat és a kiilonbo6z6 fellleti mintazatu klisék alkalmazasa
esetén mérni fogjuk a fényességi értékeket. A vizsgalatokhoz egy altalunk kifejlesztett lakk tipust
haszndltunk, aminek fejlesztésekor kritikus pontok voltak a nagyfoku hdallésag és a fejlesztés
legnehezebb pontja az ujjlenyomatallésag. Nyomtatads soran harom kilonb6zd klisé tipust és harom
eltéré felhordasu anilox hengert hasznaltunk. A lakkfelhordas eredeményességét szamos tényez6
befolydsolja: a nyomdforma lakkfelvétele, a nyomtatasi sebesség, a nyomders, a hémérséklet
valamint a nyoméforma, és a nyomathordozé tulajdonsagai. A fenti vizsgalati eredmények, a flexo
nyomtatdsi technoldgiaban rejl6 lehetGségek egy szegmenseként, komoly gazdasagi hatdssal
birhatnak a hatékonysag és a takarékossag teriiletén, hozzajarulva ezaltal a kérnyezetiink védelméhez.

Kulcsszavak: flexografiai nyomtatas, lakkozas, fellileti mintazat

Abstract: Flexographic printing is one of the fastest growing sectors in the printing industry. Our
related research project examined the potential of matte varnishing, as surface finishing process.
Various surface finishing processes, such as various safety varnishes, protective varnishes, barrier
varnishes, and the types of matt varnish we have chosen, are playing an increasingly important role in
the development of today's packaging material trend. In the course of the research, we tested the
changes in the surface structure of the varnishing layer in the case of varying amounts of lacquer
application, and we measured the gloss values in the case of the use of clichés with different surface
patterns. For the tests, we used a type of varnish developed by us, the critical required feature of
which was a high degree of heat resistance, and in the development of which the biggest challenge
was to achieve fingerprint resistance (no fingerprints can be seen on the varnished surface of the
media after touching). Three different cliché types and three differently applied anilox rollers were
used for printing. The effectiveness of the varnish application is influenced by a number of factors: the
varnish uptake of the printing plate, the printing speed, the printing force, the temperature and the
properties of the printing plate and the substrate. The results of the above studies, the potential of
flexographic printing technology, a segment of opportunities, in themselves may have a serious
economic impact on the efficiency, economy, and last but not least - and as a result - also in the field
of environmental protection.

Keywords: flexographic printing. varnishing, surface structure
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EGESZSEGUGYI INNOVACIOK MAGYARORSZAGON — STARTUP ASPEKTUS
Healthcare Innovations in Hungary — from the Point of View of Startups

VITEZ-DURGULA Judit

doktorandusz (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt: A COVID-19 vilagjarvany okozta globalis kihivas innovativ megoldasokra 6sztonzi a
vilagot. Csakugy, mint mas iparagakban, az egészségligy terén is megjelent az igény a digitalis,
a személyes kontakttél mentes tandcsaddsra, a klasszikus orvos-paciens kapcsolattartas
mellett. Ez a tendencia varhatdan hosszitavon meghatdrozza majd az egészségligy jovijét.
Az egészségligy terén létrejové oOtletek és kutatdsok szama a feltorekvd cégek szamanal is
nagyobb, azonban kevés vallalkozas van, ami hosszutavon képes eredményesen mikodni.
Hazdnkban tobb szaz egészségligyi kutatas, valamint 100+ egészségligyi startup vallalkozas
tlizte ki célul, hogy megoldast kindljon a megvaltozott helyzetre, hidnyossdgokra. Egy
egészséglgyi startup sikerét nem garantdlja a vizié és az innovativ 6tlet, megannyira fontos a
megvaldsitashoz az id6zités, a szakmaisdg, a stabil pénziigyi és jogi hattér megteremtése és
folyamatos biztositasa. Ebben a tanulmanyban a Magyarorszagon utnak indult egészségiigyi
innovacidkat térképezem fel. Bemutatdsra kertilnek a kdvetkez6k: f6bb jellemzék, scaleupok,
finanszirozasi lehetdségek, trendek — a fellelhetd szekunder forrasok tiikrében.

Kulcsszavak: egészségligy, innovacio, startup

Abstract: The global challenge caused by the COVID-19 pandemic drives the world to
innovative solutions. Just as in other industries, a demand appeared for digital, free of
personal contact consultation in healthcare, alongside the classic doctor-patient relationship.
This trend is expected to determine the future of healthcare in the long term. The number of
ideas and research generated in the field of healthcare is even higher than the number of
emerging companies, however there are few companies which can operate effectively for a
longer time. In Hungary hundreds of healthcare researches and 100+ healthcare startups have
set the goal of offering a solution to the changed situation and deficiencies. The success of a
healthcare startup is not guaranteed by the vision and innovative idea; the timing,
professionalism, creation and continuous operating of the stable financial and legal
background are also important for the implementation. The healthcare innovations started in
Hungary are mapped in this study. The followings are presented: main features, scaleups,
funding opportunities, trends — in the light of available secondary sources.

Keywords: healthcare, innovation, startup

86



SUCHMASCHINENOPTIMIERUNG FUR ORGANISATIONEN UND UNTERNEHMEN: ERSTE
SCHRITTE
Search Engine Optimization for Organizations and Businesses: Getting Started

Dipl.-Kffr. Nicole WASSENBERG, MBA
University of Sopron, Management and Organisation Sciences, Hungary

Abstract: One specific topic of online marketing deals with search engine optimization (SEO).
The basic idea behind is, that it defines the better findability of websites in the World Wide
Web, to bring companies and organizations more attention and thus also more sales through
a higher visibility. In order to get into the best-placed results of the search engines (e.g.,
Google or Bing), a very good content strategy is required. This goes hand in hand with the
entire management of the company website to optimize all relevant aspects of the website
in such a way that the visibility in search engines increases further and sustainably. For this
purpose, some factors must be coordinated in such a way that the content, the strategy, the
alignment, and the CMS harmonize with each other. To strive for higher visibility, the starting
point is a in-depth analysis of one's own website. In further steps, keywords are defined, and
these are strategically anchored in the content strategy. In an ongoing process, keywords,
content, and strategy are constantly optimized and further analysed. The paper at hand
outlines how organisations and businesses can make use of search engine optimization in the
long term.

Keywords: Marketing, SEO (Search Engine Optimization), Online-Marketing
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SUCCESS FACTORS OF ORGANIZATION DESIGN IN THE IT AND HIGH-TECH SECTOR
— A SYSTEMATIC LITERATURE REVIEW

Katharina ROHRIG, MBA
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Murcia, Spain

Prof. Dr. Dr. habil. Clemens JAGER

Full Professor
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FOM University of Applied Sciences for Economics & Management, Essen, Germany

Dr. Gonzalo WANDOSELL PhD

Full Professor

UCAM Universidad Catdlica San Antonio de Murcia - Catholic University San Antonio de
Murcia, Spain

Abstract: The overriding intention of this paper lies in the importance of global market
influences on organizational structures, especially in consideration of the factors of a
successful organization design in the IT and high-tech industry. It seems to be indisputable in
literature that organization design can make a significant contribution to the success of a
company. The IT and high-tech industry is considered to be particularly volatile, which leads
to the assumption that the organizational structures must be subject to a special adaptability
as well in order to take into account the requirements that are critical to success. Dynamics
of market environmental factors therefore require companies to develop customer-oriented
innovations in order to provide new product features and to adapt their strategies. Also,
completely unpredictable global influences, such as the corona pandemic, forced companies
to implement agile and flexible structures since customers’ needs were changing more rapidly
than before and in an unprecedented manner. The basis for the results of this paper is a
systematic literature review of studies of the past 20 years. The results suggest that seven
propositions in particular can support the success of a company in terms of the application of
an adequate organization design. Thereby, entrepreneurs’ personality and mindset seem to
have a superior meaning.

Keywords: Organization design, IT and high-tech industry, Entrepreneurship

88



THE USE OF DIGITAL TECHNOLOGIES WITHIN A SALES PITCH IN BRICK-AND-MORTAR
RETAIL - AN INVESTIGATION INTO THE EXTENT TO WHICH SUCCESS FACTORS IN B2C AND
B2B DIFFER

Dominik RODE, MBA

PhD Candidate

UCAM Universidad Catdlica San Antonio de Murcia - Catholic University San Antonio de
Murcia, Spain

Prof. Dr. Cathrin STAMMEN-HEGENER

Full Professor

(Professor of Business Administration)

FOM University of Applied Sciences for Economics & Management, Essen, Germany

Prof. Dr. Nicolds GONZALVEZ-GALLEGO

Full Professor

UCAM Universidad Catdlica San Antonio de Murcia - Catholic University San Antonio de
Murcia, Spain

Abstract: Digitalization is steadily advancing. This has an impact on almost all areas in our
daily life. In addition to politics or people's everyday lives, digitalization also has an enormous
impact on brick-and-mortar retail. In recent years, the use of digital technologies in stationary
retail has increased rapidly. The use of digital technologies is also being used for sales pitches.
This applies to both: B2C and B2B customer talks: On the one hand, industrial partners use
digital technologies for their sales talks, such as tablets, when they go into retail. On the other
hand sellers in brick-and-mortar retail also use digital technologies, such as configuration
programs, in order to be able to advise their end-customers in a targeted manner.

In this context, the author deals on the one hand with showing which digital technologies are
used in both areas. On the other hand, however, the author's intention is also to find out to
what extent the success factors for sales talks in the B2B area and in the B2C area differ - or
possibly lead to the same success. The aim of the study is to expand the knowledge for top
management on both sides - for both the B2B and B2C areas. The author would like to identify
the success factors on customer satisfaction, to provide an overview that B2B and B2C can
use in the form of recommendations for decision-makers on both sides.

This poster therefore gives an overview of the various possibilities of digital technologies that
are used in B2B and B2C for sales pitches in retail and identifies their success factors.

Keywords: Digital Transformation, Digital Technologies, Customer Satisfaction, Retail
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INTEGRATED REPORTING: CURRENT DEVELOPMENTS AND IMPLICATIONS FOR FUTURE
RESEARCH
— A STRUCTURED LITERATURE REVIEW
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Full Professor
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Abstract: In April 2021, the European Union published a proposal for a Corporate
Sustainability Reporting Directive, which revises and strengthens the already existing rules of
the Non-Financial Reporting Directive. For this reason, sustainable and integrated information
is becoming increasingly relevant and essential in the context of corporate reporting.
Therefore, this study aims to identify the current developments and implications in the field
of Integrated Reporting according to the "International Integrated Reporting Framework". A
structural literature analysis was conducted to assess the most critical trends, insights,
critiques, and developments. The corresponding results were processed descriptively. Based
on these findings, implications for future research were derived. The research results show
that Integrated Reporting continues to be a relevant field of research. Furthermore, the
findings indicate that Integrate Reporting is gaining international importance and will remain
in focus and of great significance for companies, not least due to changing regulatory
requirements. Nevertheless, the results also suggest that open research questions still need
to be further and more decisively emphasized in future studies.

Keywords: Integrated Reporting, <IR>, Corporate Reporting, Management Approach,
Structured Literature Review
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MODELING THE CUSTOMS AND LOGISTICS FRAMEWORK OF INTERNATIONAL
INTEGRATION PROCESSES

Prof. Dr. Roman FEDORENKO
Associate Professor
Samara State Technical University, Heat and Power Department, Russia

Abstract: The modeling process allowed to reveal specific problems that prevent the active
inclusion of regional businesses in international supply chains. The most important element
uniting all these problems is the need for the formation and subsequent development of a
modern customs and logistics framework for the region's foreign trade activities. The key part
of this framework is the regional transport and logistics network. We have identified the main
factors influencing the development of the transport and logistics network, which were
divided into three groups - infrastructure, transport and market. The composition of the
transport and logistics network can be represented as a model containing a set of a certain
number of logistics objects located on a certain number of sections of the transport network.

Keywords: foreign trade, customs and logistics support, transport, integration
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