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PLENARIS ELOADASOK

(angol nyelvl el6adasok cime magyarul)

Dr. SZEKELY P. Istvan PhD Principal Advisor (DG ECFIN, European Commission,
Brussels), c. egyetemi tanar (Budapesti Corvinus Egyetem):
Hogyan tehetjiik az eurdpai integraciot méltanyossa és fenntarthatova?

Dr. habil. KOVES Alexandra PhD egyetemi docens (Budapesti Corvinus Egyetem),
alelndk (Eurdpai Okoldgiai Kézgazdasdgtani Tdrsasdg):
Az 6kologiai kozgazdasagtan: A fenntarthatosagi atmenet méregzéld arnyalatu
megoldasa

Dr. habil. TOTH Baldzs Istvan PhD egyetemi docens, igazgatd (Soproni Egyetem,
Lamfalussy Sandor Kézgazdasdagtudomdnyi Kar, Ldmfalussy Kutatokédzpont):
A fenntarthatdsag sokarcu természete: a fenntarthato fejlodéstdl a
fenntarthatdsagi atmenetig

PLENARY PRESENTATIONS

(title of the presentations in English language):

Dr. Istvan P. SZEKELY PhD Principal Advisor (DG ECFIN, European Commission,
Brussels), Honorary Professor (Corvinus University of Budapest):
How to Make European Integration Fair and Sustainable?

Dr. habil. Alexandra KOVES PhD Associate Professor (Corvinus University of
Budapest), Vice-President (European Society for Ecological Economic):
Ecological Economics: The Deep-Green Shade of Sustainability Transitions

Dr. habil. Balazs Istvan TOTH PhD Associate Professor (University of Sopron,
Alexandre Lamfalussy Faculty of Economics, Lamfalussy Research Centre):
The Multifaceted Nature of Sustainability: From Sustainability (Sustained)
Development To Sustainability Transitions
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SZEKCIOULESEK BEOSZTASA

PARALLEL SESSIONS



1. SZEKCIO: FENNTARTHATO GAZDALKODAS ES MENEDZSMENT,

KORFORGASOS GAZDASAG

SESSION 1: SUSTAINABLE ECONOMY AND MANAGEMENT, CIRCULAR ECONOMY

Helyszin: Lamfalussy Sandor K6zgazdasdgtudomanyi Kar, 217. terem
Venue: Alexandre Lamfalussy Faculty of Economics, Room 217
1. SZEKCIO / SESSION 1
EInok / Chair: Dr. habil. KOLOSZAR Laszlé PhD egyetemi docens (SOE LKK)
Titkar / Secretary: NAHLIK Andras PhD-hallgaté (SOE LKK)
13.30 - Dr. habil. PIRICZ Noémi PhD A z6ld ellatasi lancok aktualis kérdései - Kritikai
15.50 (OE KGK) szakirodalmi 6sszefoglalas
Dr. KOPHAZI Andrea PhD
13.50 - (SOE LKK) . s s
14.10 KOVACSNE LACZKO Eva Maria Well-being - kulcs a fenntarthaté miikodéshez
(SOE LKK)
14.10- KOVACSNE LACZKO Eva Maria Szervezeti kultura és fenntarthatdsa
14.30 (SOE LKK) g
Dr. BEDNARIK Eva PhD
14.30 - (SOE LKK) et e . .. . s
14.50 KALCSU Zoltsn A korkoros gazdasag trendjei és mutatdinak vizsgdlata
(SOE LKK)
14.50 - REMENYI Andrea SMART NETWORK: metaszervezeti halézat, mint a
15.10 (SOE FMK) fenntarthatosagi - digitalis atmenet fazidja
15.10 -
12.28 sziinet / break
KIRALY Eva
15.20 - (SOE ERTI) Az Gj mexikoi kvotakereskedelmi rendszer és
15.40 Dr. BOROVICS Attila PhD erdészeti vonatkozasai
(SOE ERTI)
REMENYI Andrea
15.40 - (SOE FMK) A designesztétika gazdasagi megkozelitésének
16.00 Prof. Dr. ZALAVARI J6zsef DLA | lehet&ségei
(SOE FMK)
16.00 - KRIZA Maté A koérforgasos lizleti modellek a vallalati
16.20 (SOE LKK) gyakorlatokban
16.20 - HOLAN Balszs A hazai a’gr-arlgno.v?c!qs ok_osusz’tema és az agrar ’
szektort érintd, digitalis fejlesztésekkel megoldhaté
16.40 (SOE LKK) oo .
kihivasok bemutatasa
NAHLIK Andras
16.40 - (SOE LKK) Mobilitasi felmérés a Soproni Egyetemen a Zold
17.00 | BAZSONE Dr. BERTALAN Laura PhD | Egyetem gondolat jegyében
(SOE LKK)
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2. SZEKCIO: TARSADALMI KIHIVASOK ES TARSADALMI

INNOVACIOK A FENNTARTHATO FEJLODESBEN

SESSION 2: SOCIAL CHALLENGES AND INNOVATIONS IN SUSTAINABLE DEVELOPMENT

Helyszin: Lamfalussy Sandor K6zgazdasdagtudomanyi Kar, 216. terem

Venue: Alexandre Lamfalussy Faculty of Economics, Room 216

2. SZEKCIO / SESSION 2

Elndk / Chair:

Dr. NEMETH Nikoletta PhD egyetemi docens (SOE LKK)

Titkar / Secretary: IONESCU Astrid PhD-hallgaté (SOE LKK)
1;?8 i \(lslg_':g;%' Tarsadalmi kihivasok a divatipari fogyasztds terén
JAMBORI Zsuzsanna
13.50 - (SOE LKK) A LOHAS (Lifestyles of Health and Sustainability)
14.10 Dr. BEDNARIK Eva PhD életmdd vizsgalata a soproni egyetemistak kérében
(SOE LKK)
BAZSONE Dr. BERTALAN Laura PhD
(SOE LKK)
PAPPNE Dr. VANCSO Judit PhD
14.10 - (SOE LKK) Merre tovabb Nograd varmegye? — Szubjektiv jollét
14.30 Dr. NEMETH Nikoletta PhD kutatds els6 eredményei
(SOE LKK)
Dr. HOSCHEK Monika PhD
(SOE LKK)
14.30 - Dr. SZEBERENYI Andras PhD Klimaszorongas jelenléte a kiilonb626 generacidk
14.50 (METU) életében
1:?8 i IOI\I(EZ(I.:'_LZ:\I:)trId Kozelségi torzitds — a home office egyik kihivasa
15.10- MAHLER Baldzs A tarsadalmi reziliencia Gjraértelmezése
15.30 (SOE LKK)
15.30 - .
15.40 sziinet / break
15.40 - PORZSOLT Péter Me’gérti-e ’a v.::’llaszt, ha’melgkér’c,iezi k(lezelc'if)r’vo,sét,
gyogyszerészét? Az egészségmiiveltség mérésének
16.00 (SOE LKK) e bAoA .
aktualis kérdései Magyarorszagon
16.00 - Dr. KOVACS Erika A digitalis egészségiigyi ellatas, mint innovacié mérési
16.20 (SOE LKK, Heim Pdl OGYI) lehetGségei
16.20 - KELEN Andrea Jarébeteg iranyitdsi rendszer, mint innovativ
16.40 (Heim Pdl OGYI) fejlesztés
16.40 - MESZAROS Adam A KKV- sz.elft?r v-e’rsenykéfe’ssé-géne.k )/izsgéla‘ta, a
szektor kihivasai és lehetdségei napjainkban idehaza
17.00 (SOE LKK) T
és kulfoldon
17.00 - SZEGNER Krisztian A csaladi véllalkozasok utédlasa a KKV szektorban
17.20 (SOE LKK) itthon és kiilféldon
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3. SZEKCIO: FENNTARTHATO PENZUGYEK ES SZAMVITEL

SESSION 3: SUSTAINABLE FINANCE AND ACCOUNTING (IN HUNGARIAN AND ENGLISH)

Helyszin: Ldmfalussy Sandor K6zgazdasagtudomanyi Kar, fsz. 15. (tandcsterem)
Venue: Alexandre Lamfalussy Faculty of Economics, Room 15
3. SZEKCIO / SESSION 3
EInok / Chair: Dr. habil. BARANYI Aranka PhD egyetemi docens (SOE LKK)
Titkar / Secretary: SIKLOSI Veronika PhD-hallgaté (SOE LKK)
eléadasok személyes jelenléttel / presentation with personal attendance:
Dr. HOSCHEK Ménika PhD A pénziigyi kultdra és tudatossag szintjének felmérése
13.30- (SOE LKK) a Soproni Egyetem hallgatéi kérében — a 2022. évi
13.50 Dr. SZOKA Kéroly PhD kutart)és eretgi‘rlnén einekgbemutatésa .
(SOE LKK) v
Dr. habil. BARANYI Aranka PhD e . ol aeay
13.50 - r. habi (SOE LKK) ranka Energiadr valtozasra adott valaszreakciok értékelése a
14.10 Prof. Dr. SZELES Zsuzsanna PhD :\g;z;:rl‘lalkozasok korében végzett primer kutatas
(SOE LKK)
14.10 - FABIANNE JATEKOS Judit llona | Az arfolyamok valtozasanak hatdsa a vallalat
14.30 (SOE LKK) jovedelmezdségére
14.30 - PREGLER Krisztina ElsGéves egyetemistak pénziigyi kulturaja 2021 és
14.50 (SOE LKK, Soproni Vizm(i Zrt.) 2023 kozott
SIKLOSI Veronika Gondolkodjunk fenntarthaté elvek szerint globalisan
14.50 - (SOE LKK) és cselekedjiink helyben, avagy jo gyakorlati példak a
15.10 Prof. Dr. SZELES Zsuzsanna PhD bankszektojrbél yoen, avagy Jo gy P
(SOE LKK)
15.10 -
15.20 sziinet / break
online elaédasok a Teamsben / online presentations in MS Teams:
Dr. SISA Krisztina A. PhD
(BGE PSZK)
Dr. SIKLOSI Agnes PhD
15.20 - (BGE PSZK) A k6z0sségi koltségvetési szamvitel koncepcidja és
15.40 Dr. VERESS Attila PhD dilemmai
(BGE PSZK)
Dr. DENICH Ervin PhD
(BGE PSZK)
15.40 - Dr. CSEH Balazs Az iszlam banki szamvitel digitalizacidjanak elméleti
16.00 (SOE LKK) és filozéfiai megkozelitése
16.00 - SZANTO Tiinde Katalin A vallalkozasok cs6dkockazatanak és a
16.20 (SZTE GTK) kotvénymindsitések egyiittmozgasa
MATTIASSICH Eniko A globalis minimumadoé kovetkezményei és
16.20 - (SOE LKK) megvaldsithatésaga a multinacionalis vallalatok
16.40 Dr. SZOKA Kéroly PhD szérgn pi &
(SOE LKK)
16.40 - MARKUS Ménika A kis- és kozépvallalkozasok hitellehetdségei
17.00 (SOE LKK) napjainkban
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4. SZEKCIO: FENNTARTHATO TURIZMUS ES MARKETING

SESSION 4: SUSTAINABLE TOURISM AND MARKETING
Helyszin: Lamfalussy Sandor K6zgazdasagtudomanyi Kar, 206. terem
Venue: Alexandre Lamfalussy Faculty of Economics, Room 206

4. SZEKCIO / SESSION 4
EInok / Chair: Dr. PALANCSA Attila PhD egyetemi docens (SOE LKK)

Tarselnok / Co-Chair: | PAPPNE Dr. VANCSO Judit PhD egyetemi docens (SOE LKK)

Titkar / Secretary: VARGYAS Daniella PhD-hallgaté (SOE LKK)

13.30- Dr. PALANCSA Attila PhD A fenntarthaté turizmus: valésag vagy atverés?
13.50 (SOE LKK) ) )
MARTOS Janos Andras

13.50 - (SOE LKK) Marketingszinergiak szalloda-fiirdé6 komplexumok
14.10 Dr. habil. SZABO Zoltan PhD esetén

(SOE LKK)
14.10 - REMENY! Andrea Metamarketing: fenntarthaté innovaciok a valds és
14.30 (SOE FMK) virtualis lehet8ségek imperativ szimbidzisa mentén
14.50 (SOE LKK)

varosmarkazas

Dr. KERESZTES Gabor PhD . L . .
r abor A fennmaradas és fenntarthatosag aspektusainak

14.50 - (SOE LKK) . vizsgalata a szdllashely-szolgaltatassal foglalkozé KKV-
15.10 VARGYAS Daniella [ .

(SOE LKK) szektorban rendkiviili helyzetek idején

Dr. MESZAROS Katalin PhD (SOE LKK)
15.10 - . . . - ‘ .
Dr. NEMETH Nikoletta PhD (SOE LKK) | Tudatossag és fenntarthatdsag a nyaralds alatt is

15.30 | by, HOSCHEK Ménika PhD (SOE LKK)
15.30 - N
15.40 szunet / break
15.40. | Prof.Dr. OBADOVICS Csilla PhD

(SOE LKK) A soproni egyetemistak kiilfoldi tervei
16.00 RUFF Tamaés (SOE LKK)
16.00 - CZIBULA Gyéray Hiking H.abits and Tourist Flow.Pattern:s in the Bakony
16.20 (SOE EMK) !Vlountaln's — How to Serve Active Tourism Demands

in a Sustainable Way?

16.20 - Dr. PANKOTAX;?ZZ‘;; Magda PhD Social Media Marketing Ac'tivi.ties qf Hungarian SME's
16.40 | Dr.NYKOS Bendegte Richérd php | O the Aspect o Lean Principls n the West-

(SOE LKK)
16.40 - Mohammad Hani KHLEFAT Country Branding of the Hashemite Kingdom of
17.00 (SOE LKK) Jordan

Thi Thuy Sinh TRAN (SOE LKK)
1;(2)8 i D;AIJII;(;I;EE?I':IEZIESLZE:E ((:SSSII:'ELLII((II:)) Community-Based Tourism in Southeast Asia
Yuan ZHANG (SOE LKK)
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5. SZEKCIO: SUSTAINABLE FINANCE AND ACCOUNTING,

SUSTAINABLE DEVELOPMENT

SESSION 5: SUSTAINABLE FINANCE AND ACCOUNTING, SUSTAINABLE DEVELOPMENT (IN ENGLISH)

Helyszin: Ldmfalussy Sandor K6zgazdasagtudomanyi Kar, fsz. 4. (doktori terem)
Venue: Alexandre Lamfalussy Faculty of Economics, Room 4
5. SZEKCIO / SESSION 5
EInok / Chair: Dr. Karoly SZOKA PhD Associate Professor (SOE LKK)
Titkar / Secretary: Mohamed EL MERROUN PhD Student (SOE LKK)
Rita ZOLLNER
14.00 - (SOE LKK) The Role of Management in Nurse Recruitment - A
14.20 Dr. habil. Zoltdn SZABO PhD Comparative Literature Review
(SOE LKK)
14.20 - Alina ALEXENKO Stakeholder Engagement in the Development of the
14.40 (AUB) GRI and the ISSB Sustainability Reporting Standards
Asma MECHTA
(SOE LKK)
14.40 - Prof. Dr. Zsuzsanna SZELES PhD | The IFRS and the Financial Accounting System in
15.00 (SOE LKK) Algeria: A Literature Review
Dr. Agnes SIKLOSI PhD
(BGE)
Ligiao YANG
(SZTE GTK) h isti dF f ial Diff in EV
15.00 - | Dr. Andredsz KOSZTOPULOSZ PhD g aracttlerlcsltlcs ar;) alctorso Spatia Eluel:':ncis in
15.20 (SZTE GTK) Sattery ndustry Development among ember
Dr. Izabella SZAKALNE KANO PhD | States
(SZTE GTK)
15.20 -
szlinet / break
15.30 zinet /
1530 | Mohamed ELMERROUN | {2 EIe e B b vtemati Lerature
15.50 (SOE LKK) ! yoRsy
Review
Nadjat KOUKI
15.50 - (SOE EMK) The Use of Geothermal Energy for Sustainable
16.10 Dr. Andrea VITYI PhD Development and Economic Prosperity
(SOE EMK)
16.10- Nestina AHMAD indicator, and Poltica Aspects: Fostening Socal
16.30 (SOE LKK) Equity peck: &
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6. SZEKCIO: SUSTAINABILITY TRANSFORMATION AND

CIRCULAR ECONOMY

SESSION 6: SUSTAINABILITY TRANSFORMATION AND CIRCULAR ECONOMY (IN ENGLISH)

Helyszin: Lamfalussy Sandor K6zgazdasdgtudomanyi Kar, 222. terem

Venue: Alexandre Lamfalussy Faculty of Economics, Room 222

6. SZEKCIO / SESSION 6

Elndk / Chair:

Dr. Istvan BARTOK PhD Associate Professor (SOE LKK)

Titkar / Secretary:

Viktéria ANGYAL PhD Student (SOE LKK)

13.30 -

Dr. Istvdn BARTOK PhD

The Role of Sustainability, Social Responsibility and
Corporate Governance Regulation in Corporate

13.50 (SOE LKK) .
Innovation

13.50 - Eva BARTALOS How do the Divestment Trends Induce the Green
14.10 (BCE) Transformation of Oil and Gas Companies?

Md. Sadrul Islam SARKER
14.10 - (SOE LKK) Circular Economy Research Ttrends in the Textile and
14.30 Dr. Istvan BARTOK PhD Apparel Industry: A bibliometric Analysis

(SOE LKK)

14.30 - Wael BRINSI Public Awareness on Circular Economy Development
14.50 (SOE LKK) in Hungary
14.50 -
15.00 sziinet / break
15.00 - Viktéria ANGYAL The Historical Evolution of Employee Idea
15.20 (SOE LKK) Management: A Comprehensive Review
15.20 - Dr. Veronika HONFY PhD Agroforestry — A Productive and Sustainable Land Use
15.40 (SOE ERTI) System

Frimpong EBENEZER (BCE)

Mordecai BINEY (RIFWAP) , . .
15.40 -

5.40 Francis Atta MENSAH (RIFWAP) Detem.una'mt of Economic Prosperity of Food Waste

16.00 Recycling in Ghana

David Kwadwo ANDERSON
(RIFWAP)
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7. SZEKCIO: SUSTAINABLE ECONOMY AND MANAGEMENT

SESSION 7: SUSTAINABLE ECONOMY AND MANAGEMENT (IN ENGLISH AND GERMAN)
Helyszin: Lamfalussy Sandor K6zgazdasagtudomanyi Kar, 220. terem

Venue: Alexandre Lamfalussy Faculty of Economics, Room 220

7. SZEKCIO / SESSION 7

Elndk / Chair:

Dr. Katalin DIOSSI PhD Assistant Professor (SOE LKK)

Titkar / Secretary:

Dorottya PAKAI PhD Student (SOE LKK)

Dr. Andrea MIKACZO PhD

13.30 - (MATE) The Response of Higher Educational Institutions to
13.50 Dr. Katalin DIOSSI PhD Sustainability Challenges in Hungary

(SOE LKK)
13.50 - Mike WEIR Coping- St|:ateg.ies in Sustaina.ble Management for .
14.10 (SOE LKK) Qrganlzatlons .m a VUCA Environment: A Systematic

Literature Review
Phillipp NOLL

14.10 - (SOE LKK) Influences of Autonomous Vehicles on Sustainability:
14.30 Dr. habil. Zoltdn SZABO PhD A Systematic Literature Review

(SOE LKK)

Khouloud CHALLOUF

14.30 - (SOE LKK) Adapting to Industry 4.0: Challenges and Risks Faced
14.50 Dr. Nikoletta NEMETH PhD by Companies - A Literature Review

(SOE LKK)

Roland SEESE

1??8 i Dr. Katflg\EDLfo!zSI PhD Trends in Sustainable Leadership

(SOE LKK)
1?;8 i sziinet / break
15.20 - Laureana Anna Erika TEICHERT | Recruiting for Resilience: An Economic Approach to
15.40 (SOE LKK) Mitigate Candidate Ghosting
15.40 - Norbert KLEIN Fiihrung auf Distanz - Herausforderungen fiir
16.00 (SOE LKK) Fiihrungskrafte durch die Nutzung von Home-Office

Alexander Maximilian ROSER Ansatz zur Integration von generativer Kiinstlicher

16.00 - (SOE LKK) Intelligenz und Neuronalen Netzen fiir eine
16.20 Cedric BARTELT nachhaltige digitale Transformation in den Bereichen

(SOE LKK) Medizin und Marketing

Dorottya PAKAI

16.20 - (SOE LKK) Allgemeine Alterswahrnehmung bei Studentinnen in
16.40 Prof. Dr. Csilla OBADOVICS PhD | den 6sterreichischen und ungarischen Grenzregionen

(SOE LKK)
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8. SZEKCIO: TARSADALMI KIHiIVASOK ES TARSADALMI

INNOVACIOK A FENNTARTHATO FEJLODESBEN

SESSION 8: SOCIAL CHALLENGES AND INNOVATIONS IN SUSTAINABLE DEVELOPMENT

Helyszin: Online szekcidé (MS Teams)

Venue: Online Session in MS Teams

8. SZEKCIO / SESSION 8

Elndk / Chair:

Dr. habil. TOTH Baldzs Istvan PhD egyetemi docens (SOE LKK)

Titkar / Secretary: LOWE Eva PhD-hallgaté (SOE LKK)
13.00 - dr. MAYER Balazs Az Eurdpai Unié globalis szerepvallalasa a
13.20 (NJE) fenntarthatosag terén
B - ssag? — A 26ld &
13.20 - Dr. TEKNGS Laszl6 PhD Fenntarthaté-e a fenntarthatdsag? - A 26ld dtmenet,
13.40 (NKE) az energiapolitika és a biztonsag aktualis kérdései —
) finanszirozhatdsagi kihivasok, helyzetkép, trendek
13.40 - KIROVNE Dr. RACZ Réka A fenntarthato fejl6dés és a katasztrofavédelem
14.00 Magdolna PhD kapcsolodasai
: (NKE) P
14.00- Dr. MOLNAR Csllla PhD Fenntarthat6 olvasas a digitalis korban
14.20 (SOE FMK) g
GYULAI Tamas
(SZE KGK)
14.20 - KERESZTURI Zsolt Okos és fenntarthat6 varosfejlesztés felelGsségteljes
14.40 (INNOSKART) digitalis innovacidval
NAGY Marianna
(Aurel Vlaicu" University of Arad)
14.40 - LOWE Eva A német autdipar technoldgia, tarsadalmi kihivasai a
15.00 (SOE LKK) fenntarthato fejl6désben
Dr. KOPHAZI Andrea PhD
15.00 - (SOE LKK) . g .
15.20 LOWE Eva A coaching szerepe a vezetéfejlesztésben
(SOE LKK)
15.20 - TOTH Janka A tarsadalm! v'al!allkozasok k|h|vasa|,a , )
15.40 (SZTE GTK) fenntarthatosagi atmenet vonatkozasaban — a kettds
) elkotelez6déshdl fakado fesziiltségek
15.40 - BOROS Eszter Virtualis térhasznalat és ennek hatdsai a
16.00 (SOE FMK) gyermekeknél 7 éves korig
Dr. NAGY Andrea Magda PhD
(PE GTK) . . p . e u
16.00 - Dr. DARIDA Zsuzsa PhD Elelml.szer’lllulladek kezelés és a “theory of planned
behaviour” modell keresztmetszete a
16.20 (PE GTK) szakirodalomban
Dr. KONKA Boglarka PhD
(PE GTK)
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9. SZEKCIO: FENNTARTHATO GAZDALKODAS ES MENEDZSMENT

SESSION 9: SUSTAINABLE ECONOMY AND MANAGEMENT (IN HUNGARIAN)
Helyszin: Online szekcié (MS Teams)

Venue: Online Session in MS Teams

9. SZEKCIO / SESSION 9

Elndk / Chair:

Prof. Dr. OBADOVICS Csilla PhD egyetemi tandr (SOE LKK)

Titkar / Secretary: TEVELY Titanilla Virag PhD-hallgatoé (SOE LKK)
13.00 - KASZA Lajos A Gig-economy, mint fenntarthatobb gazdalkodasi
13.20 (BGE KVIK) forma
13.20 - TEVEL\((SEE_" léllg Virdg A szolgaltatok szerepe és felelGssége a desztinacidk
13.40 dr. BEHRINGER Zsuzsanna fenntarthatoé turizmusanak megteremtésében, illetve

(METU, NJE)

kialakitasaban: Szisztematikus irodalmi attekintés

ﬁgg i dr('é?z:gul:szg)lm Fenntarthat6? fejlédés ... kinai vonatkozasok
14.00 - HORVATH Kornélia Zsanett Biikfiird6 imazsanak éiménymarketing alapu
14.20 (SOE LKK) vizsgalata
KAROLY Rébert
(Kdroly Rébert PR & Marketing)

14.20 - Dr. LUKACS Rita PhD A public relations (PR) tevékenység hatarai és

(SOE LKK) viszonya a marketinghez - Egy PR szakemberek
14.40 Dr. habil. PAPP-VARY Arpad korében végzett kvantitativ kutatas eredményei

Ferenc PhD

(SOE LKK)

Dr. habil. PAPP-VARY Arpad

Ferenc PhD Markazott szuperhésok: Hogyan formaljak a
14.40 - e e g L« bk £ L < .

(SOE LKK) kiilonb6z6 termék- és szolgaltatasmarkak Amerika
15.00 RONKY Aron kapitany és Vasember karakterét a Marvel filmekben?

(PractiWork & PractiKid)
KORIM Dorina
15.00 - (BGE) o Sztarmdrka-épités hosszu tavon: Cristiano Ronaldo és
Dr. habil. PAPP-VARY Arpad CR7 markajanak megitélése — Egy kvalitativ kutatas

15.20 Ferenc PhD tapasztalatai

(SOE LKK)
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10. SZEKCIO: SUSTAINABLE ECONOMY AND MANAGEMENT I.

SESSION 10: SUSTAINABLE ECONOMY AND MIANAGEMENT . (IN ENGLISH AND GERMAN)

Helyszin: Online szekcié (MS Teams)

Venue: Online Session in MS Teams

10. SZEKCIO / SESSION 10

Elndk / Chair:

Tarselnok / Co-Chair:

Dr. habil. Zoltan SZABO PhD Associate Professor (SOE LKK)

Dr. Daniel BINDER PhD Senior Lecturer (FH Joanneum)

Titkar / Secretary: Deborah KANGAI PhD Student (SOE LKK)
Deborah KANGAI
(SOE LKK)
Eliyas Ebrahim AMAN
13.00 - (SOE LKK) The Role of Mountain Tourism Activities and Facilities
13'20 Dr. habil. Arpad Ferenc on Domestic Tourism Consumption in Tourism
) PAPP-VARY PhD Destinations: Literature Based Review
(SOE LKK)
Prof. Dr. Viktoria SZENTE PhD
(MATE)
13.20 - Attila LEGOZA
Sustainable Project Management
13.40 (ME GTK) ) 8
Dr. Dijana VUKOVIC
13.40 - | (University of the North, Varazdin) | The Effect of Sustainability Development Using the
14.00 Tanja UNTERSWEG Example of Green Washing
(FH Burgenland)
14.00 - Péter IMRICSKO
Sustainable Strategies in Case of Start-Up Enterprises
14.20 (ME GTK) & pEnterp
14.20 - Péter IMRICSKO Sustainable Strategic Management at Multinational
14.40 (ME GTK) Companies
14.40 - Sarah DIEHL The EU as a “Leadiator” in Climate Governanc.e - a'
15.00 (AUB) Successful Soft Power Instrument? An Analysis with a
) Focus on Sustainable Mobility
A Til ROZDI
15.00 - nett (':;_:_aKf_K)o e Untersuchung des Komforts der Biirordume aus Sicht
15.20 Prof. Dr. Agnes BORSOS DLA ;Ijlr;ll‘\:l‘;ttarbelter - Der Weg zum optimalen Biiro der
(PTE MIK)
Mogliche Auswirkungen von CSRD & ESRS auf die
1520- | ohammd tea AT | SE1e Wt nd g gt
15.40 (SOE LKK) i P

Industrieperformance und der nachhaltigen
Entwicklung
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11. SZEKCIO: SUSTAINABLE ECONOMY AND MANAGEMENT II.

SESSION 11: SUSTAINABLE ECONOMY AND MANAGEMENT Il. (IN ENGLISH)

Helyszin: Online szekcié (MS Teams)
Venue: Online Session in MS Teams
11. SZEKCIO / SESSION 11
Elnok / Chair: Dr. habil. Eva JANCIKOVA PhD Associate Professor (EUBA FIR)
Tarselnok / Co-Chair: Prof. Dr. Zsuzsanna SZELES PhD Professor (SOE LKK)
Titkar / Secretary: Firat SAHIN PhD Student (SOE LKK)
13.00 - Patricia Carola MERTEN Sustainability and Climate Protection in Hospitals -
13.20 (SOE LKK) Green Hospitals in the Future in Germany
13.20 - Anis BENABED The Patte-rns of Internalization an.d Business Process
13.40 (ASE) Outsourcing (BPO) as Keys of Business
) Internationalization for Multinational Companies
Anis BENABED
13.40 - (ASE) The Influence of Globalization and the Global Changes
14.00 Dr. lvana KOCSICSKA in Health Care Business: a Reality Check
(ME GTK)
14.00 - Ebenezer Rexford AMANKWAH | The Role of Social Entrepreneurs in the Sustainable
14.20 (BGE) Energy Transition in Ghana
14.20 - Dorka Virdg NEMENY Ewdenc&.e on Digital !)!V|de in Eur.opean Transition
Economies: An Empirical Analysis Based on ICT-
14.40 (SOE LKK)
related Data
Territoriality in Climate Adaptation? Space
14.40 - Attila SUTO Interpretations of Different Disciplines and Fields and
15.00 (BCE) their Potential Utilization in the Examination of
Climate Adaptation’s Territorial Aspects
1500- | or 2ot suboks e o | Sanableunity i he e e et
15.20 (UNIQAC. S. I. Ltd.) & Jury P
to Methodology)
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12. SZEKCIO: POSZTER SZEKCIO
SESSION 12: POSTER SESSION

12. SZEKCIO / SESSION 12

SZAKALOSNE MATYAS Katalin

(SOE EMK)

A dendromassza-hasznositas, mint megujulé
természeti eréforras szerepe a fenntarthatd, kérkorés
gazdasagban

Dr. KOVACSNE Dr. habil. SZEKELY llona PhD

(BGE KVIK)

Dr. MAGYAR Norbert PhD

(BGE KVIK)

JAKUSCHNE Dr. habil. KOCSIS Timea PhD

(BGE KVIK)

Az | szektor karbonhatékonysaganak vizsgalata
Magyarorszagon

VITEZ-DURGULA Judit

(SOE LKK) A visegradi orszagok egészségiigyi reformjainak és
SOTONYI Tamas Péter intézkedéseinek 6sszehasonlitasa
(SOE LKK)
SZASZ Zsombor Levente
(SOE LKK)

Dr. TAKATS Alexandra PhD

(SOE LKK)

A markaépités hatasa a fogyasztdi lojalitasra

VANCSA-SZANTO Orsolya

(BCE)

The Use of Artificial Intelligence by Different Size
Enterprises in European Countries: a Eurostat
Database Analysis

Dr. TOTH Zsolt PhD
(SOE FMK)
Dr. GARAB Jézsef PhD
(SOE FMK)

Examining the Impact of Certain Factors on the
Delivery Time of a Manufacturing Firm Using Data
Science Methods

KOVACS Mark Ferenc
(SOE EMK)

Dr. TARI Tamas PhD
(SOE EMK)

Traffic Networks and Wildlife Management: Economic
Aspects of Wildlife-Vehicle Collisions in Hungary

Christin Carolin BAUER

Scrutinizing Leadership Concepts in Times of Crises
A qualitative Study on Leadership Performance during

(UCAM) the COVID 19 Pandemic
Firat SAHIN Artificial Intelligence with an Economic Growth
(SOE LKK) Perspective
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ABSTRACTS



PLENARIS ELOADASOK OSSZEFOGLALOI

ABSTRACTS OF PLENARY PRESENTATIONS
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How to Make European Integration Fair and Sustainable?

Istvan P. SZEKELY
Principal Adviser (European Commission)
Honorary Professor (Corvinus University of Budapest)

Abstract:

The European project emerged from a political drive in the post-war period to create peace
and prosperity in a united Europe. With the Eastern enlargement of the EU, this mission
seemed to have been accomplished. However, a long period of crisis-free development of the
EU was over with the outbreak of the Global Financial Crisis in 2008, and the subsequent crises
have raised several pressing problems with the way European integration progressed in the
past decades. Moreover, Brexit and a rapid decoupling of the EU and its European allies from
Russia following the Russian war of aggression on Ukraine have fundamentally changed the
dynamics of the European project. The EU needs to adapt to the new geopolitical and
geoeconomic realities while taking new initiatives to make European integration fairer and
more sustainable. Using a new conceptual framework, we analyse the factors hindering
fairness and sustainability in the EU and suggest options for broad reforms that can help
improve the European integration process in this regard.

Keywords: European integration, European Union, Geoeconomics, Fairness, Sustainability
JEL Codes: A13, FO2, F15
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Ecological Economics: The Deep-Green Shade of Sustainability Transitions

Dr. habil. Alexandra KOVES PhD

Associate Professor

Corvinus University of Budapest, Institute of Operations and Decision Sciences
alexandra.koves@uni-corvinus.hu

Abstract:

Solutions suggested for transitioning our economies to a more sustainable modus operandi
range from merely market-based solutions through state interventions with mainstream tools
to radical systems change alternatives. This keynote presentation will show the different
shades of these envisioned transformations from ecomodernist light green to the deep green
of ecological economics. It will be argued that weak sustainability measures based on the
presumption that technology can provide eco-efficiency necessary to decouple environmental
burdens from economic growth are insufficient to provide a good life for all within planetary
boundaries. While state interventions of regulatory and financial nature are undoubtedly
necessary during the sustainability transition, it is a deep systemic change based on a post-
growth paradigm shift in economics that is absolutely necessary. Ecological economics is a
transdisciplinary research field that investigates the transformation of our current economic
systems into one that provides well-being for all within the regenerative capacities of Earth
bearing in mind strong sustainability principles. A reduction in the material throughput of the
economy demands the redefinition of many mainstream concepts and the realignment of all
economic and social spheres. The question is no longer whether it should be done but how it
can be done.

Keywords: ecological economics, sustainability, post-growth
JEL Codes: B59, Q56
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A The Multifaceted Nature of Sustainability: From Sustainable (Sustained) Development To
Sustainability Transitions

Dr. habil. Balazs Istvan TOTH PhD

Director, Associate Professor

University of Sopron Alexandre Lamfalussy Faculty of Economics, Lamfalussy Research Centre
toth.balazs.istvan@uni-sopron.hu

Abstract:

Alarge and ever-growing field of studies and concern about sustainability, emerged in the late
1990s at every geographical scale, have had a significant impact on economic development
thinking, resulting in paradigm shift with focus on the principles of sustainable development.
Although sustainability is now widely accepted as a desirable objective to guide economic
development policy and planning strategy, it appears in various guises and relies on a number
of narratives and approaches. At present, social scientists and policy makers are paying
increasing attention to the way societies may transit to more sustainable modes of production
and consumption, which requires a fundamental transformation in core systems, institutions,
practices, technologies and policies. Accordingly, the issue of ‘sustainability transitions’ is
among the most popular frameworks used to theorize sustainability. The primary aim of the
keynote lecture is to provide a systematic review on how sustainability has been construed
over the past twenty years. After presenting the evolutionary stages of economic
development policy and the primary approaches to sustainable development, the barriers of
sustained (continuous) development are summarized. It is also shown that the scope of
sustainability transitions research has broadened and connections to the transformative
capacity of nations, regions and local communities have grown stronger. It is concluded that
transition studies might play a key role in creating new perspectives and understanding to
move economy and society in the direction of sustainability.

Keywords: sustainability narratives, transformation, transitions, transformative capacity,

economic development thinking
JEL Codes: 021, 044, Q01, Q56
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SZEKCIOULESEK ELOADASAINAK OSSZEFOGLALOI

ABSTRACTS OF PARALLEL SESSIONS

28
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1. SZEKCIO OSSZEFOGLALOI

ABSTRACTS OF SESSION 1



A zold ellatasi lancok aktualis kérdései - Kritikai szakirodalmi 6sszefoglalas
Current Issues in Green Supply Chains - A Critical Literature Review

Dr. habil. PIRICZ Noémi PhD

egyetemi docens (Associate Professor)

Obudai Egyetem, Keleti Karoly Gazdasagi Kar (Obuda University, Keleti Kdroly Faculty of Business and
Management)

piricz.noemi@kgk.uni-obuda.hu

Absztrakt:

A z0ld ellatasi ldanc menedzsment (GSCM) — viszonylag Uj fogalma — olyan elvek és gyakorlatok
Osszességét jelenti, amelyek célja az ellatasi lanc tevékenységek kornyezetre gyakorolt
hatdsainak csokkentése. A zold ellatasi ldnc menedzsment iranti érdeklédés nagyon megnétt
az elmult években, ezért a vonatkozé szakirodalom f6bb kutatasi irdnyait a megbizhato és
ismert Web of Science adatbazisat felhaszndlva rendszerezett szakirodalmazassal tekintjik at.
Megnézziik, hogy a GSCM-hez tartozo feladatok és témak mennyire jelennek meg a vizsgalt
publikacidkban, tovabba mely kérdések, témak vdrnak még kutatasra. Kdzben kitériink az
europai és a magyar szakirodalmakra is. A rendkivil kisszamu, magyar vonatkozasi GSCM-
tanulmany fontos, de kevéssé feltart kutatasi terliletet mutat.

Kulcsszavak: z6ld ellatasi lanc menedzsment, rendszerezett szakirodalmazas
JEL-kédok: C80, D85, L14, Q50

Abstract:

Green supply chain management (GSCM), a relatively new concept, involves principles and
practices aimed at reducing the environmental impacts of supply chain activities. The interest
in green supply chain management has increased a lot in recent years, therefore, the main
research directions of the relevant literature are reviewed in a systematic literature review
using the reliable and well-known Web of Science database. We will look at the extent to
which GSCM-related tasks and topics appear in the publications examined, and which
guestions and topics still need to be researched. In the meantime, we also cover the European
and Hungarian literature. The very small number of Hungarian-related GSCM studies reveals
an important but under-explored area of research.

Keywords: green supply chain management, systematic literature review
JEL Codes: C80, D85, L14, Q50

30


mailto:piricz.noemi@kgk.uni-obuda.hu

Well-being - kulcs a fenntarthaté miik6déshez
Well-Being - The Key to Sustainable Performance

Dr. KOPHAZI Andrea PhD

egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

kophazi.andrea@uni-sopron.hu

KOVACSNE LACZKO Eva Maria

PhD-hallgato (PhD Student)

Soproni Egyetem, Széchenyi Istvan Gazdalkodas- és Szervezéstudomdanyok Doktori Iskola
(University of Sopron, Istvdn Széchenyi Economics and Management Doctoral School)
LaczkoEM21@student.uni-sopron.hu

Absztrakt:

Tanulmanyunk célja, hogy rdvildgitsunk a well-being szerepére és bemutassuk hatasait a
szervezeti m(kodésre. A HR gyakorlatdban szamos torekvés van a munkahelyi jollét
megteremtésére. A well-being eszkdztdra egyéni és szervezeti szinten is jelent6s szamu. Ezen
eszkozok alkalmazdsdval a jollét megteremtésén keresztiil, a munkaeré megtarté hatasat
szakmai allasfoglalasok/kutatasok alatamasztjak. Napjainkban a munkavallalok fluktuacidja
jelentés mértékben megnétt, igy a megtartasra kiemelt figyelmet érdemes forditani.
Mindennek figyelembe vételével Ggy véljik, hogy a stabil, elkotelezett munkavallaléi dllomany
megléte a fenntarthato és hatékony szervezeti m(ikodés alapfeltételei kozé tartozik.

Kulcsszavak: személyes felel6sség, munkalehet6ség, mentalis jolét, kozosségek innovacids
fejlesztése, munkahelyi befogadas
JEL-kédok: D23, 131, 015, 222

Abstract:

The purpose of our study is to highlight the importance of well-being, and present its effects
on organisational performance. The practice of HR pursuits to establish workplace well-being
by several different methods. Well-being holds a significant number of devices on an
individual and an organisational level as well. By applying these devices through ensuring well-
being workforce can be retained, which fact is proven by several researches and statements.
Nowadays the number of fluctuating workers has significantly risen, therefore it is highly
advised to bring employee retention into focus. Taking all these into account, we opine that
having a stable and committed crew is an ultimate key factor to sustainable and efficient
organisational performance.

Keywords: personal responsibility, work opportunity, mental wellbeing, development

communities of innovation, workplace inclusion
JEL Codes: D23, 131, 015, 722
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Absztrakt:

A szervezeti kultira hatdrozza meg a munkavallalék egymashoz és a munkavégzéshez vald
hozzaallasanak madjat, formalva ezaltal az értékrendjiiket. Egy szervezet eredményességének
szempontjabol az értékteremts készség folyamatos fejlesztésre szorul. Célom egy szintetikus
szakirodalom feldolgozds Gsszedllitdsa, mely bemutatja a fenntarthatdsdg és a szervezeti
kultura kapcsolatat a tarsadalmi felelGsségvallalas jegyében. Elemz& munkam sordan kitérek az
ezzel kapcsolatos tudatossag novelésének lehetséges formdira; a vezet6i elkotelez6dés
kovetkeztében létrejové dontéstdmogatd magatartdsra, mely a vezetGi nyitottsagon alapszik.
Osszességében véve egy olyan innovativ megoldds a cél, hogy olyan a szervezeti kultirat
formald attitlidok kombindcidja keriljon bevezetésre, amelyek hozzajarulnak a szervezetek
hosszu tavua sikeréhez és jol-létéhez, ami a fenntarthatésaganak az alapja.

Kulcsszavak: kulturalis készségek, kulturdlis fenntarthatésag, fenntarthatdé tanulas,
kérnyezetbarat, innovacio
JEL-kédok: B55, F66, 131, J21, M14

Abstract:

Organisational culture determines employees' attitude towards each other and the work
itself, resulting in shaping their values as well. Developing the ability to create values is
essential for the efficiency of an organisation. My purpose is to prepare a synthetic
compilation of elaborated academic literature that demonstrates the relationship between
sustainability and organisational culture, in terms of social responsibility. In my analytic work
| will present the available forms of raising consciousness towards this issue, including the
supporting attitude towards decision-making induced by the commitment of leadership,
which is based on their broad-mindedness. On the whole the purpose is an innovative solution
for starting to apply attitudes with a shaping effect on organisational culture, that support the
long-term success and well-being in an organisation, which is a key factor to sustainability.

Keywords:
JEL Codes: B55, F66, 131, J21, M14
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Absztrakt:

A korkoros gazdasagra vald attérés egyre nagyobb szerepet kap mind a makrogazdasagi
tervezések és elemzések, mind a mikrogazdasagi elemek hasznalata és értékelésének
folyamataiban. A tervezések és azok megvaldsitdsa, valamint az eddig kidolgozott értékelési
mutatok vizsgalata sokszor ellentétes képeket mutat. ezek hasznalata és az elmult években tortént
értékek eredménye és a trendek feltdrasa volt a célunk. A linearis gazdalkodasrdl a korkoros
gazdasdgra torténd atallashoz vizsgalni szikséges mind az eurdpai, mind az azon kivdili
elemzéseket és jelentéseket, valamint az ezek alapjan kidolgozott értékel6 és kritérium
rendszereket is. Tanulmanyunkban a makrogazdasdgi folyamatok korforgasos értékelése
terliletén végeztliink adatgy(jtést, és a gazdasagi tevékenységek sordn hasznalt értékekkel
kapcsolatos informdacidgylijtés eredményeit mutatjuk be az egyes orszagok és régidk
vonatkozdsaban. A vizsgdlt értékelések sordan tobbféle mutatd és értékelési tényezé keriilt
megvizsgdlasra, ennek gyakran hasznalt elemeit tartuk fel s mutatjuk be. Az eddig kidolgozott
indikdtor és monitoring rendszerek vizsgalata nagy jelent6ségé a mikrogazdasagi folyamatok
tovabbi tervezése, folyamata, és Ujabb mutatdk kidolgozasa szempontjabdl. A korforgasos
gazdasag novekedése és a korforgdsos rés megsziintetése a fenntarthatdsag megérzését szolgdlja
helyi és globalis szinten egyarant.

Kulcsszavak: korforgasos gazdasag, korforgasos gazdasagi mutatok, korkordsségi trendek
JEL-kédok: E60, Q01, Q56, Q58

Abstract:

The transition to a circular economy is gaining an increasing role in the processes of both
macroeconomic planning and analysis, as well as the use and evaluation of microeconomic
elements. Examining the plans and their implementation, as well as the evaluation indicators
developed so far, often show conflicting images. our goal was to use them and explore the results
and trends of the values that have occurred in recent years. In order to move from linear
management to a circular economy, it is necessary to examine both European and non-European
analyzes and reports, as well as the evaluation and criteria systems developed on the basis of
them. In our study, we collected data in the area of cyclical evaluation of macroeconomic
processes, and we present the results of the collection of information related to the values used
in economic activities for each country and region. Several indicators and evaluation factors were
examined during the evaluated evaluations, and frequently used elements of this were revealed
and presented. The examination of the indicator and monitoring systems developed so far is of
great importance in terms of the further planning and process of microeconomic processes and
the development of new indicators. The circular economy development and closing the circularity
gap serves to prevent the sustainability, on both a local and global level.

Keywords: circular economy, circular economic value, trends of circularity
JEL Codes: E60, Q01, Q56, Q58
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Absztrakt:

“A haldzatok altal kinalt néz6pont nélkilézhetetlen azoknak, akik szeretnék megérteni napjaink
fokszameloszlasanak és dinamikajanak vizsgalata elvezetett a skalafliggetlen haldozatok felfedezéséhez.
A halézattudomdny segitségével a hatékony 0Osszekapcsolhatdsdgban rejlé lehet&ségeket a
szervezetfejlesztés soran mind a szervezeti struktura - belsé hdldzat, - mind a szervezetkozi, vallalati -
kiils6 - halézatok elemzésére is felhasznaljuk. Azonban a tébboldald platformok vizsgalata egy még
szélesebb néz6pontot is kinal: a "metaszervezet" (Ahrne és Brunsson, 2005, 2008) a mai vilag egyik
kozponti jelenségére utal, nevezetesen a kollektiv cselekvés novekvé jelentéségére a szervezetek
kozotti szinten, amely a fenntarthatd fejl6déssel és a vallalati felel6sséggel kapcsolatos f6bb
kérdésekbdl kovetkezik. Bar kilonboz6 Uzleti szervez6dések mar régdta léteznek, szamuk dramaian
megn6tt, formaik jelentGsen diverzifikalodtak, és csak nemrégiben azonositottak Gket (Berkowitz és
Dumez, 2016), mint metaszervezetek: sokféleségiik és heterogenitasuk olyan médszertani kérdéseket
vet fel, amelyek eredeti megkozelitéseket igényelnek, hiszen esetiikben nem az egyén alapu
szervezetek szabalyrendszere érvényes. Ebben a tanulmdnyban bemutatjuk a metaszervezet
fogalmanak kialakuldsat, elemzésének moddszertani nehézségeit, és javaslatot teszink a
metaszervezetekkel kapcsolatos kutatdsi irdnyokra. A tanulmany kulcskérdése a dinamika,
hatékonysag és hasznossag, valamint a belsé és kiils6 kolcsonhatdsok. A kutatds gyakorlati
vizsgalatainak hazai partnere a FABUNIO - Magyar Butor és Faipari Szévetség.

Kulcsszavak: metaszervezet, tobboldalas platformok, okoshdaldzat, koopeticid
JEL-kédok: : D02, D85, L22, L25, 02

Abstract:

"The perspective offered by networks is indispensable for those who want to understand the
interconnected, complex world of today" said Albert-LaszI6 Barabasi. The study of the topology, degree
number distribution and dynamics of networks led to the discovery of scale-independent networks.
Using network science, the potential of effective connectivity is used to analyse both organisational
structure - internal networks - and inter-organisational, corporate - external - networks in
organisational development. However, the study of multi-sided platforms also offers an even broader
perspective: the "meta-organization" (Ahrne and Brunsson, 2005, 2008) refers to a central
phenomenon in today's world, namely the growing importance of collective action at the inter-
organizational level, which is a consequence of major issues related to sustainable development and
corporate responsibility. Although different business organizations have existed for a long time, their
number has increased dramatically, their forms have diversified considerably and only recently have
they been identified (Berkowitz and Dumez, 2016). The diversity and heterogeneity of meta-
organizations raises methodological issues that require original approaches, since in their case the set
of rules of individual-based organizations does not apply. In this paper, we present the emergence of
the concept of meta-organization, the methodological difficulties of its analysis, and propose research
directions on meta-organizations for management sciences. The key issues for investigation are the
dynamics, efficiency and utility of these organizations, and the interactions within and between them.
The Hungarian partner of the practical studies of the research is FABUNIO - Hungarian Association of
Furniture and Woodworking.

Keywords: meta-organization, multi-sided platforms, smart network, coopetition
JEL Codes: : D02, D85, L22, L25, 02
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Absztrakt:

Latin-Amerikdban els6ként Mexiké hozott Iétre kvotakereskedelmi rendszert, mely 2019-ben
kezdte meg mikodésének proba fazisat. Az orszag ambicidzus mitigdcids célokat tlzott ki maga
elé a Pdrizsi Egyezmény kotelékében, amelyek megvaldsitdsanak egyik elsé [épése a
kvotakereskedelmi rendszer létrehozdsa volt. Az erdészeti szektor jelenleg még nem része a
rendszernek, bar mar szdmos hatdsvizsgdlat és tervezet latott napvildgot a bevondsaval
kapcsolatban. Mexiké hatalmas erdéGteriiletekkel rendelkezik, emellett a vildgon a 12. helyet tolti
be a kék karbon (pl. mangrove) 6koszisztémadk tekintetében, ezért a foldhasznalati és erdészeti
szektor bevonasa a kvotakereskedelembe nagy elGrelépést jelenthetne az orszag szamara.
Tanulmanyunkban bemutatjuk Mexikd klimavédelmi vallaldsait, kvétakereskedelmének jelenlegi
rendszerét, és emellett kitérlink az erdészeti szektorban rejlé lehet6ségek és kihivasok részletes
ismertetésére is.

Kulcsszavak: klimamitigacio, széndioxid drazas, kvotakereskedelem, erdészet, szénmegkotés
JEL-kodok: Q01, Q23, Q54, Q56, Q58

Jelen publikdcio a TKP2021-NKTA-43 azonositészdmu projekt keretében a Kulturdlis és Innovdcids Minisztérium
Nemzeti Kutatdsi Fejlesztési és Innovdcids Alapbdl nyujtott tdmogatdsdval, a TKP2021-NKTA pdlydzati program
finanszirozdsdaban valdsult meg.

Abstract:

Mexico was the first in Latin America to establish an emission trading system (ETS), the system
began its pilot phase in 2019. The country has set ambitious climate mitigation goals in the context
of the Paris Agreement. One of the first steps in the implementation of these goals was the
creation of the ETS. The forestry sector is not yet part of the system, although numerous impact
assessments and drafts plans have already been published regarding its inclusion. Mexico has huge
forest areas and ranks 12th in the world in terms of blue carbon ecosystems (e.g. mangroves),
thus the inclusion of the land use and forestry sector in the ETS could be a big step forward for the
country. In our study, we present Mexico's climate mitigation commitments, the current ETS
system, and we also provide a detailed description of the opportunities and challenges inherent
in the forestry sector.

Keywords: climate mitigation, carbon pricing, emission trading, forestry, carbon sequestration
JEL Codes: Q01, Q23, Q54, Q56, Q58

This publication was made in frame of the project TKP2021-NKTA-43 which has been implemented with the
support provided by the Ministry of Culture and Innovation of Hungary from the National Research,
Development and Innovation Fund, financed under the TKP2021-NKTA funding.
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Absztrakt:

Az agrdr-, ipari és szolgaltatdsgazdasag utan, az ezredforduldn a joléti tarsadalmakban megkezd6dott
az élménygazdasag korszaka, melynek f6 kihivdsat az értelmes, éilményekkel teli élet megvaldsitasa
jelenti, a megélhetés helyett névekvé tendencidban a megélhetés maddja keril fékuszba. Az
élményteremtés a gazdasag és a tarsadalom minden teriletén megjelenik, az élmények tehat Uj
gazdasagi kinalatot jelentenek, éppugy kiilonbdzve a szolgdltatdsoktdl, mint a szolgdltatasok az
aruktél. Ma mar azonositani és jellemezni tudjuk ezt a negyedik tipusu gazdasdagi kindlatot, mivel a
fogyasztok igénylik és erre vdlaszul egyre tobb vallalkozds reagal az élmények kifejezett
megtervezésével és gyakorlati alkalmazasaval. A  szolgaltatdsok  arucikké valasanak
kovetkezményeként az élmények jelentik a kovetkezS lépést a gazdasagi érték fejl6désében.
Tanulmanyunk célja, hogy az élménygazdasag miikodési mechanizmusanak alapjat képezé6 esztétika
fogalmanak altaldnos értelmezését kib6vitve bemutassuk azon 6sszefliggéseket, hogyan lehet eljutni
a designesztétikdbdl kiindulva a gazdasdgesztétikara épil6, a jov6beli eredményeket nagymértékben
meghatdrozd élménygazdasag hatékony mikddéséhez. Az esztétika beépitése a designfolyamatba az
elsé alkotd gondolat felmeriilésétdl, tudatosan megjelenve érheti el azt a hatast, amellyel vonzd, az
egyéni és a kozos érdekeket is sikerrel megcélzé valasztasi lehetfség johet létre. A primer kutatds a
kreativipar teriletérél kvalitativ mélyinterjikon keresztiil ismerteti az aktiv gazdasdgi szereplSk
kapcsolddasi terileteit és stratégiai fokuszpontjait.

Kulcsszavak: designesztétika, gazdasagesztétika, élménygazdasag, fenntarthatd gazdasagi érték
JEL-kédok: A12, D11, D46, Z11

Abstract:

After the agrarian, industrial and service economies, the millennium has seen the beginning of the age
of the experience economy in welfare societies, where the main challenge is to achieve a meaningful,
experiential life, with a growing trend to focus on the way of making a living rather than the way of
living. Experientialisation is emerging in all areas of the economy and society, and experiences are
therefore a new economic offering, as distinct from services as services are from goods. We can now
identify and characterise this fourth type of economic offer, as consumers demand it and more and
more businesses are responding by explicitly designing and delivering experiences. As a consequence
of the commodification of services, experiences are the next step in the evolution of economic value.
The aim of our study is to expand the general understanding of the concept of aesthetics, which
underpins the operating mechanism of the experience economy, and to show the context in which
design aesthetics can be used to achieve an effective experience economy based on economic
aesthetics, which will largely determine future outcomes. The integration of aesthetics into the design
process, from the first creative idea, can be consciously introduced to create an attractive choice that
successfully addresses both individual and collective interests. Primary research in the field of creative
industries will describe, through qualitative in-depth interviews, the interfaces and strategic focal
points of active economic actors.

Keywords: design aesthetics, economics of aesthetics, experience economy, sustainable economic value
JEL Codes: A12, D11, D46, Z11
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Absztrakt:

A korforgasos gazdasagra valo atallashoz az egyik legfontosabb feltétel, hogy a vallalatok minél
szélesebb korben tudjak és akarjak alkalmazni azokat a gyakorlatokat, lzleti modelleket, melyek
révén csokken a termékek életciklusa soran képz6d6 hulladék és karos kornyezetterhelés, né a
termékek hasznos élettartama, kihaszndltsaga, illetve az életciklus végén minél kénnyebben,
biztonsagosan és gazdasagosan lehessen a termékekben taldlhaté anyagokat, alkatrészeket a
kiilonbo6z6 korforgdsos tevékenységek révén uUjrahasznositani. Az utébbi években a koérforgdsos
gazdasdg szakpolitikai és Uzleti homloktérbe keriilése miatt a korforgasos lzleti modellek
vizsgdlata és kutatdsa az egyik legizgalmasabb és folyamatosan béviilé terilete a vallalat-, illetve
kornyezetgazdasdgtannak. A sajat kutatdsom arra irdnyul, hogy a korforgasos lzleti modellek
miben kilénbdznek a szokasos Uzleti modellektél, és milyen kihivasokkal kell szembesiilni a
vallalatoknak, illetve milyen Uj Gzleti és fenntarthatdsagi lehet6ségeket jelentenek ezek szamukra.
A cikkemben a korforgasos gazdasdg rovid bemutatdsa utdn ismertetem az Ulzleti modell
koncepciéjat, valamint az utdbbi években az irodalomban megijelent, illetve a menedzsment
tanacsaddé cégek altal kidolgozott kilonboz6 korforgdsos lzleti modelleket. Egy tavaly végzett
primer kutatds alapjan vazolom, hogy a megkérdezett kiilfoldi cégek — melyek Cradle to Cradle
Certified tanusitdssal rendelkeznek — milyen mértékben valtoztattak vagy terveznek valtozast az
Uzleti modelljeiken, és végiil néhany hazai példaval is illusztrdlom, hogy Magyarorszagon
mennyiben épiil be a vallalatok gyakorlatdba ez az Uj szemlélet és gyakorlat.

Kulcsszavak: vallalatgazdasag, lizleti modell, fenntarthatdsag, korforgasos gazdasag
JEL-koédok: M14, M21, Q01, Q50

Abstract:

One of the key conditions for the transition to a circular economy is that companies are aware of
and intend to apply as widely as possible those practices and business models that reduce the
waste generated and the harmful environmental impacts during the life cycle of products, while
they increase their useful life, optimize their utilization, and the at the end of their life cycle the
materials and components can be recycled as easily, safely and economically as possible through
various circular activities. In recent years, as the circular economy has become in the forefront of
policy and business interest, the observation and research of circular business models is one of
the most exciting and constantly expanding areas of business and environmental economics. My
own research focuses on how circular business models differ from regular business ones, and what
challenges companies have to face during their application as well as what new business and
sustainability opportunities they represent for them. In my article, after a brief explanation of the
circular economy, | describe the concept of the business model and the various circular business
models as published in the literature and developed by management consulting companies in the
recent years. Based on a primary research | conducted last year, | outline to what extent the
interviewed foreign companies - which have Cradle to Cradle Certified certification - have changed
or are planning to change their business models, and finally | illustrate with some examples to
what extent this new approach and practice has been applied by Hungarian companies.

Keywords: corporate economy, business model, sustainability, circular economy
JEL Codes: M14, M21, Q01, Q50
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Absztrakt:

Kutatdsom elsédleges célja, hogy bemutassa a hazai agrarinnovacids 6koszisztémat és rdvildgitson a
digitalis fejlesztésekkel megoldhatd kihivdsokra. Kilon kitérek arra is, hogy a jelenlegi piaci és
tarsadalmi koriilmények kdzott miért van még nagyobb sziikség az agrariumot érintd fejlesztésekre. A
szektorban dolgozdék novekvé atlagéletkora, az éghajlatvaltozas, az Eurdpai Unid dltal szabott szigoru
fenntarthatésdgi  keretrendszer mind-mind abba az irdnyba mutat, hogy jelent6s
hatékonysagnovekedés mellett maradhat csak a hazai agrarium versenyképes. Véleményem szerint
ennek egyik leghatékonyabb mddja, ha a szektor el&tt allé kihivasokat megprébaljuk technoldgiai Gton
kezelni, amiben kiemelt szerepe lehet az agrar technoldgiai startupoknak. Ahhoz viszont, hogy az
el6ttiink allé problémakra hozott megoldasok minél el6bb megsziilethessenek, erds agrarinnovacios
Okoszisztémara van szikség, ahol a fejlesztések, a szakértdk, a téke, a piaci tapasztalatok gyorsan és
eredményre vezet6en talalkoznak. Kutatasom elkészitése sordn feltaré és feldolgozé mddszereket
egyarant alkalmazok. A feltdr6 moddszerek kozil kiemelten fontosnak tartom a szakirodalmi
kutatdsokat. A cikk ennek keretében tarja fel a témat, irodalmi attekintés formdjaban. A feldolgozott
irodalmak alapjan kijelenthet6, hogy az agrar startupok folyamat optimalizdlé megoldasainak
koszonhetben kornyezetileg és gazdasagilag is fentarthatdbba valik az agrarium, illetve egy er6s, hazai
agrar innovacids 6koszisztéma elGsegiti a szektor problémainak technoldgiai Gton térténé megoldasat.

Kulcsszavak: agrarium, innovacid, fentarthatd fejlédés, startup
JEL-kédok: M13, Q10

Abstract:

The primary goal of my research is to present the domestic agricultural innovation ecosystem and to
highlight the challenges that can be solved with digital developments. | will also elaborate why there
is an even greater need for developments affecting agriculture under the current market and societal
conditions. The growing average age of workers in the sector, climate change, and the strict
sustainability framework set by the European Union all point in the direction that domestic agriculture
can remain competitive only with significant increase in efficiency. In my opinion, one of the most
effective ways to do so is to try to tackle the challenges facing the sector technologically, in which
agricultural technology startups can play a prominent role. However, in order to find the solutions to
the problems ahead of us as soon as possible, a strong agricultural innovation ecosystem is needed,
where developments, experts, capital, and market experience meet and lead to results quickly. When
preparing my research, | use both exploratory and processing methods. Among the exploratory
methods, | consider literature research to be particularly important. The article explores the topic in
this context, in the form of a literature review. Based on the literature used, it can be stated that thanks
to the process optimizing solutions of agricultural startups, agriculture becomes more environmentally
and economically sustainable, and a strong domestic agricultural innovation ecosystem facilitates the
technological solution to the problems of the sector.

Keywords: agriculture, innovation, sustainable development, startup
JEL Codes: M13, Q10
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Mobilitasi felmérés a Soproni Egyetemen a Zéld Egyetem gondolat jegyében
Mobility Survey at the University of Sopron in the Name of the Green University Concept

Dr. NAHLIK Andras PhD-hallgaté (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

andras.nahlik@uni-sopron.hu - levelezé szerz6 (Corresponding Author)

BAZSONE dr. BERTALAN Laura PhD egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

bertalan.laura@uni-sopron.hu

Absztrakt:

A Soproni Egyetem stratégiai célja a fenntarthatdsag és a z6ld koncepcié megvaldsitdsa a
gyakorlatban. Szamos |épést, kezdeményezést tesz ennek érdekében, eredményeit mértékado
nemzetkozi fenntarthatésagi egyetemi vildgrangsorok indikatoraival is méri. A fenntarthatéva
valas egyik elengedhetetlen eleme, hogy az egyetem polgdrai kdrnyezetkimél6 maddon
kozlekedjenek, ezért Iényeges, hogy az intézmény ehhez megfelel6 feltételeket tudjon biztositani.
2022. 6szén a Pécsi Tudomanyegyetem UniMob projektjének keretében egy mobilitasi felmérés
készilt a Soproni Egyetemen is, 255 egyetemi polgdr részvételével, aminek eredményeit mind
leird, mind pedig komplexebb statisztikai mddszerekkel elemeztilk. Az egyetem polgarsaga
hasznosnak tartana a zo6ld mobilitast szolgdld intézkedéseket, ideértve a tomegkozlekedés és a
kerékparos kozlekedés feltételeinek javitasat is. A kerékparos kozlekedés népszerliségét novelni
egy atfogd egyetemi kozlekedési stratégia megalkotasdval lehetséges, amelyben a kerékpdros
kozlekedés fejlesztésére érdemi anyagi tdmogatasok és infrastrukturalis fejlesztések kijelolése is
megtorténik. A kutatds eredményei alapjan tovabbi javaslatokat fogalmazunk meg, melyekkel a
Soproni Egyetem kozelebb keriilhet a zold mobilitas, és ezaltal a fenntarthatdsagi célkitlizéseinek
eléréséhez.

Kulcsszavak: fenntarthaté mobilitas, egyetemi fenntarthatésag, z6ld egyetem
JEL-kddok: Q56, J69, R0OO

Abstract:

The University of Sopron aims to implement sustainable practices and promote environmentalism.
Numerous steps and initiatives have been taken to achieve this objective, with the results
evaluated using internationally recognised rankings’ sustainability indicators. In autumn 2022, the
University of Pécs conducted a mobility survey at the University of Sopron under the framework
of the UniMob project. The analysis was conducted using both descriptive and sophisticated
statistical methods. 255 university citizens participated in the survey, and the analyzed results
reveal that green mobility measures, such as enhancing public transport and cycling facilities,
would be advantageous for the university's citizens. The findings emphasise tangible measures for
enhancing cycling engagement, including the formulation of an exhaustive transport blueprint for
the university with considerable fiscal backing and infrastructural enhancements for cycling
facilities. Follow-up guidelines will be proposed, based on the study's outcomes, to progress the
University of Sopron's environmental and sustainability pursuits.

Keywords: sustainable mobility, universities sustainability, green university
JEL Codes: Q56, J69, ROO
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Tarsadalmi kihivasok a divatipari fogyasztas terén
Social Challenges in Fashion Consumption

VIZI Noémi

PhD-hallgato (PhD Student)

Szegedi Tudomanyegyetem, Gazdasagtudomanyi Kar (University of Szeged Faculty of Economics
and Business Administration)

vizinoemi2@gmail.com

Absztrakt:

A divatipar kéztudottan a vildg masodik legszennyez6bb iparaga, annak ellenére, hogy mar évek 6ta a
termel8i és a fogyasztdi oldalrdl is egyarant vannak lépések a fenntarthatésag el6mozditasa felé.
Felmeriilhet a kérdés, hogy akkor miért nem torténik szamottevé valtozads? A valasz a kiilvilag felé
torténé kommunikacio és a valddi cselekvés kdzotti diszharmdnidra vezethetd vissza. A szakirodalmi
attekintés alapjan a divatipari szervezetek minimalis er6feszitéseket tesznek a fenntarthaté termelés
felé, és ezek is csak a cégcsoportra tett vallaldsok, nem esik szé6 benne a beszallitékrdl, a ruhazati
termékek elGallitasi mddjairdl. Tehat inkdbb zoldremosas tapasztalhatd, amely erés kommunikacids
nyomadssal, rekldamokkal parosul. Mikézben az Ujonnan bevezetett termékek szdma tovabbra is
folyamatosan né. A fogyasztd oldalan fogyasztdsi motivacioként megjelenik a divatot mozgatd
kett6sség: elkllonilés és a csoportba vald beilleszkedés jelensége; illetve az 6nkoncepcid (valédi
énkép, idealis énkép, tarsadalmi énkép O6sszefliggései, Sirgy 1982). Campbell 1996-ban amellett érvel,
hogy a fogyasztast a mentdlis hedonizmus mozgatja, a termékeken keresztil érhet6ek el a vagyak.
Tehat a vasarlas pszicholdgiailag vezérelt, vagyis a fogyasztds csokkentése érdekében nagyfoku egyéni
tudatossagra, tarsadalmi egytttm(ikodésre van szikség. A kérdés tovabbra is adott, mikor valik
fontosabba és tettekkel alatdmasztotta a fenntarthatésag, mint a divatos egyéni megjelenés és a
profit?

Kulcsszavak: divatipar, fenntarthatdsag, fenntarthaté fogyasztas, egyéni motivacio, tdrsadalmi kihivas
JEL-kédok: D11, D21, L21

Abstract:

The fashion industry is known to be the second most polluting industry in the world, despite the fact
that for years now, steps have been taken to promote sustainability from both the producer and
consumer sides. So why is there no significant change? The answer lies in the disharmony between
communication to the outside world and real action. The literature review shows that fashion
organisations are making minimal efforts towards sustainable production, and these are only
commitments made to the group, with no mention of suppliers or the way in which garments are
produced. It is therefore more a case of greenwashing combined with strong communication pressure
and advertising. Meanwhile, the number of new product launches continues to rise. On the consumer's
side, the dual motivation for consumption is driven by the duality that drives fashion: the phenomenon
of separation and group affiliation; and self-concept (the interrelationship between the real self-image,
the ideal self-image and the social self-image (Sirgy 1982)). Campbell argues in 1996 that consumption
is driven by mental hedonism, with desires being achieved through products. Hence, shopping is
psychologically driven, i.e. a high degree of individual awareness and social cooperation is needed to
reduce consumption. The question remains, when does sustainability become more important and
backed up by action than fashionable individual appearance and profit?

Keywords: fashion industry, sustainability, sustainable consumption, individual motivation, social

challenge
JEL Codes: D11, D21, L21
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A LOHAS (Lifestyles of Health and Sustainability) életmdéd vizsgalata a soproni
egyetemistak korében

LOHAS (Lifestyles of Health and Sustainability) Lifestyle Survey Among Students in University
of Sopron

JAMBORI Zsuzsanna PhD-hallgaté (PhD Student)
Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Dr. BEDNARIK Eva PhD egyetemi docens (Associate Professor)
Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt:

A fenntarthatdsag azt jelenti, hogy a jelen szlikségleteit ugy tudjuk kielégiteni, hogy kbzben nem
veszélyeztetjik a jov6 generdcidk képességét sajat sziikségleteik kielégitésére. A fogyasztok egyre
tudatosabbak, tisztdban vannak dontéseik kornyezeti és tdrsadalmi hatasaival, ezdltal a
fenntarthaté termékek és szolgaltatasok iranti igény novekszik, a fenntarthatésagi elveket kovetd
fogyasztok szama emelkedik. A LOHAS (Lifestyle of Health and Sustainibility) az "Egészség és
fenntarthatdsag életmaddija" egyre nagyobb teret hédit. Ez a fogyasztéi szegmens, fokozottan figyel
az egészségére, a kornyezetre, dontéseit befolyasolja a tarsadalmi felelGsségvallalds, az etikus
magatartds. A LOHAS fogyaszték olyan termékek és szolgdltatasok irant érdeklédnek, amelyek
el6segitik az egészséget, a fenntarthatdsagot és a tarsadalmi felel6sségvallalast,
kornyezettudatosak, érdeklédnek a helyi termékek, a bio- és natlurtermékek irant, befolyasoljak
kornyezetiiket. A LOHAS fogyasztdok ardnya egyre nagyobb, a fiatal fogyaszték korében egyre
népszerlbb ez a magatartds. Szakaly és szerzGtarsai 2015-6s kutatasanak eredményei alapjan
hazankban f6ként a 18 - 39 évesek esetében jelentek meg az életstilus értékei. Kutatdsunk célja a
Soproni Egyetemistdk korében a LOHAS fogyasztéi magatartas vizsgdlata, amelyhez kérdéives
felmérést végeztiink 250 hallgatd segitségével.

Kulcsszavak: marketing, fenntarthaté fogyasztds, fenntarthatésag, LOHAS
JEL-kédok: D70, 112, M30, Q56

Abstract:

Sustainability means meeting the needs of the present without compromising the ability of future
generations to meet their own needs. Consumers are becoming more aware of the environmental
and social impacts of their choices, leading to a growing demand for sustainable products and
services and a growing number of consumers who follow sustainability principles. LOHAS (Lifestyle
of Health and Sustainability) is gaining ground. This segment of consumers is increasingly
concerned about their health and the environment, and their choices are influenced by social
responsibility and ethical behaviour. LOHAS consumers are interested in products and services
that promote health, sustainability and social responsibility, are environmentally conscious, are
interested in local products, organic and natural products, and have an impact on their
environment. The proportion of LOHAS consumers is increasing and this behaviour is becoming
more popular among young consumers. According to the results of a 2015 study of Szakaly et al.,
the lifestyle values are mainly expressed by 18 - 39 year olds in Hungary. The aim of our research
is to investigate LOHAS consumer behaviour among University of Sopron students, for which we
conducted a questionnaire survey with 250 students.

Keywords: marketing, sustainable consumption, sustainability, LOHAS
JEL Codes: D70, 112, M30, Q56
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Merre tovabb Nograd varmegye? — Szubjektiv jollét kutatas els6 eredményei
Where Next for Nogrdad County? - First Results of Subjective Well-Being Research

Dr. BAZSONE dr. BERTALAN Laura PhD egyetemi docens (Associate Professor)
bertalan.laura@uni-sopron.hu — levelez6 szerzé (Corresponding Author)

PAPPNE dr. VANCSO Judit PhD egyetemi docens (Associate Professor)
vancso.judit@uni-sopron.hu

Dr. NEMETH Nikoletta PhD egyetemi docens (Associate Professor)
hoschek.monika@uni-sopron.hu

Dr. HOSCHEK Moanika PhD egyetemi docens (Associate Professor)
nemeth.nikoletta@uni-sopron.hu

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Sandor Lamfalussy Faculty of Economics)

Absztrakt:

Egy térség elmaradottsdgdat vagy fejlettségét napjainkban a hazai és nemzetkozi szakirodalomban is
egyre gyakrabban vizsgaljuk a jélléthez (well-being) kapcsolddd mutatdkkal. Az Eurostat Statistics on
Income and Living Conditions mddszertan alapjan a KSH is kidolgozta az élettel valé megelégedettség
és a jollét mérésére irdnyuldé 6 dimenzidbdl allé indikatorrendszert. Elemzésiinkben egy hazai
periférikus térségben .végzett empirikus kutatds eredményeit vetjik O0ssze a 2016-os Mikrocenzus
szubjektiv jollét egyes mérési adataival. 2023-ban Nograd varmegyében a Nograd-Novohrad UNESCO
globdlis geopark teleplilésein végeztiink lakossagi felmérést, a kérdGivet 242 f6 toltotte ki, a
kérdGivezés papir alapu kitoltéssel késziilt. Az eredményekbdl kideril, hogy bar Nograd varmegye a
legtobb fejlettségi mutatot tekintve elmaradottnak tekinthetd az orszagos atlaghoz képest, mégis az
itt él6 valaszaddk élettel valé megelégedettsége hasonld mértékl, mint az orszagos atlag adatai. A
kutatdsban arra is kerestik a vdlaszt, hogy a kitélt6k szeretnek-e a lakdhelyikon élni, és mit
valtoztatnanak a jobb életkorilmények érdekében, igy a nyitott kérdésekre adott valaszokbdl arra is
kovetkeztethettlink, hogy mennyire 1atjak redlisan a térség helyzetét.

A kutatds a TKP2021-NKTA-43 projekt keretében valdsult meg.

Kulcsszavak: Nograd varmegye, szubjektiv jéllét, well-being, hatranyos helyzet, elégedettség
JEL-kédok: C10, 130, ROO

Abstract:

The underdevelopment or underdevelopment of a region is nowadays increasingly examined in the
national and international literature using indicators related to well-being. On the basis of the Eurostat
Statistics on Income and Living Conditions methodology, the KSH has developed a set of indicators
based on 6 dimensions to measure life satisfaction and well-being. In our analysis, we compare the
results of an empirical survey conducted in a peripheral region of Hungary with the data of the 2016
Microcensus on subjective well-being. In 2023, a population survey was conducted in the Nograd-
Novohrad UNESCO Global Geopark in Négrad County, with 242 respondents filling in the questionnaire
on paper. The results show that, although Négrad County is considered to be lagging behind the
national average in most development indicators, the satisfaction with life of the respondents living
here is similar to the national average. The survey also sought to find out whether respondents like
living where they live and what they would change to improve their living conditions, so that the
answers to the open questions could also be used to gauge how realistic they are about the situation
in the area.

This research was made in frame of the project TKP2021-NKTA-43.

Keywords: Nograd county, subjective well-being, well-being, disadvantage, satisfaction
JEL Codes: C10, 130, R0OO
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Klimaszorongas jelenléte a kiilonb6z6 generaciok életében
Presence of Climate Anxiety in the Case of Different Generations

Dr. SZEBERENYI Andras PhD

egyetemi docens (Associate Professor)

Budapesti Metropolitan Egyetem, Uzleti, Kommunikaciés és Turisztikai Kar (Budapest
Metropolitan University, Faculty of Business, Communication and Tourism)
aszeberenyi@metropolitan.hu

Absztrakt:

A klimavaltozas, mint globdlisan kiemelked6en fontos kérdés, nem ismer hatdrokat vagy id6beli
korlatokat, igy minden generdcié életére azonos mértékben van hatdssal. Ezért is valik
elengedhetetlenné a klimavaltozas és a novekvd klimaszorongds jelenségével kapcsolatos
Osszefliggések feltardsa. E tanulmany célja annak vizsgdlata, hogy vajon a kiilonb6z6 generaciok
hogyan viszonyulnak a kornyezettudatossaghoz, mennyire tdjékozottak a klimavaltozdssal
kapcsolatban, valamint, hogy jelentkeznek-e esetiikben klimaszorongashoz tarsithatd tlinetek.
Primer kutatasként a fokuszcsoportos megkérdezés modszerét alkalmaztam, mely sordnaz X, Y és
Z generacidba tartozo hallgatok véleményeit mutatom be. A kutatassal 6sszhangban két hipotézis
kerlilt megfogalmazasra, melyek a vizsgdlt generdcidk didkjainak klimaszorongdssal dsszefliggé
tlneteire, kornyezeti tudatossagara, illetve hozzaallasara vonatkoznak. Az eredmények alapjan
megallapithato, hogy a Z generdcid tagjai jelentés mértékben tapasztaljak a klimaszorongashoz
térsithaté tlneteket, Ugymint alvaszavar, fej- és gyomorfdjas, indokolatlan diihkitorés, vagy
erGteljes szorongds és a reménytelenség érzése a klimavaltozas okozta természeti katasztrofak
miatt. Kiemelendd, hogy ezen kutatds csak egy kisebb részét mutatja be egy sokkal nagyobb és
atfogdbb kutatdsnak. A klimavaltozas tdrsadalmi hatdsainak és a klimaszorongds pszicholdgiai
dimenzidinak teljeskorli megértéséhez tovabbi kutatdsok lebonyolitdsa indokolt.

Kulcsszavak: fenntarthatdsag, klimavaltozas, klimaszorongas, Z generacié
JEL-kédok: Q54, Q56, R11

Abstract:

Climate change, as a globally critical issue, recognises no boundaries or temporal limits, thereby
affecting the lives of every generation equally. This necessitates the exploration of the connections
between climate change and the increasing phenomenon of climate anxiety. The aim of this study
is to examine how different generations relate to environmental awareness, their level of
knowledge regarding climate change, and whether they exhibit symptoms associated with climate
anxiety. As primary research, the method of focus group discussion was employed, presenting the
opinions of students belonging to Generations X, Y, and Z. In accordance with the research, two
hypotheses were formulated, addressing the symptoms related to climate anxiety, environmental
consciousness, and the attitudes of students from the examined generations. The results indicate
that members of Generation Z significantly experience symptoms associated with climate anxiety,
such as sleep disorders, headaches and stomach aches, unprovoked outbursts of anger, or intense
anxiety and feelings of hopelessness due to natural disasters caused by climate change. It is
imperative to emphasise that this research constitutes merely a smaller fragment of a much larger
and more comprehensive study. In order to fully grasp the societal impacts of climate change and
the psychological dimensions of climate anxiety, the execution of further research is required.

Keywords: sustainability, climate change, climate anxiety, Z generation
JEL Codes: Q54, Q56, R11
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Kozelségi torzitas — a home office egyik kihivasa
Proximity Bias - a Challenge of the Home Office

IONESCU Astrid

PhD-hallgaté (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasdgtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt:

A kozelmult eseményei reflektorfénybe allitottdk a rugalmas munkavégzési lehetGségeket,
féként a munkavégzés helye tekintetében. Mindkét oldalon tapasztalhaté pozitiv hatasai miatt
jelentds valtozdson estek at a munkavallaléi elvarasok és a munkaltatok megitélése is a tavoli,
otthoni munkavégzéssel kapcsolatban. Azonban a sok elény mellett vannak hatranyai is fé6ként
a folyamatos online munkavégzés esetén, de a hibrid felosztdsban dolgozdk esetében is. Az
egyik ilyen hatrany —vagy nevezziik kihivasnak — a kozelségi torzitas (proximity bias) azaz, hogy
az irodai dolgozdkat el6nyosebben értékelik a vezetdk a tavolrdl dolgozdkkal szemben a fizikai
jelenlétiik miatt. A tanulmany azt dolgozza fel, hogy mit is takar ez a kifejezés pontosan, hogy
milyen megjelenési formadi vannak, illetve hogy hogyan lehet elkerilni ezt a jelenséget.

Kulcsszavak: home office, tdvmunka, kozelségi torzitas
JEL-kédok: J21, 128, 132, 015

Abstract:

Recent events have put the spotlight on flexible working, especially in terms of where people
work. The positive effects on both sides have led to a significant change in employee
expectations and employer perceptions of remote working, home office. However, while
there are many advantages, there are also disadvantages to working remotely from home,
especially for those who are working continuously online, but also for those who are working
in hybrid deployment. One of these disadvantages - or let's call it a challenge - is proximity
bias, that office-based workers are more favourably valued by managers over remote workers
because of their physical presence. The paper will explore what exactly this term means, how
it manifests itself and how to avoid it.

Keywords: home office, remote work, proximity bias
JEL Codes: J21, J28, J32, 015
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A tarsadalmi reziliencia ujraértelmezése
Rethinking Social Resilience

MAHLER Balazs

PhD-hallgato (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt:

Az elmult két évtizedben a reziliencia mind a tarsadalom-, mind pedig a gazdasdgtudomanyok
terén meglehet6s népszerliségre tett szert, amit tovabb erdsitettek a kilonb6z6 gazdasagi,
tarsadalmi sokkok, valamint a vildagméretlivé terebélyesedd pandémia dltal generdlt hatasok.
Masik oldalrdl egyre részletesebb és kiterjedtebb vizsgalatok indultak a reziliencia tébb tipusat
is érintve (tarsadalmi, gazdasagi, 6koldgiai stb.), amelyek a kétségkivil hasznos tudomanyos
eredmény mellett rdmutattak a jelenség nehezen megfoghato, és értelmezhetd voltara, és
arra, hogy hidnyzik egy olyan centripetalis erétér, amely egy irdnyba csatornazna a kilonb6z6
kutatdsi iranyokat és egységesitené a kilonb6z6 értelmezési kereteket. El6addsomban a
reziliencia egy fajtajara, a tarsadalmi reziliencia fogalmi tisztdzdsdra teszek kisérletet a
rendelkezésre allé elméleti keretek alapjan, és korabbi kutatdsi eredményeim segitségével a
fogalom indikatorkészletét kivanom meghatarozni annak érdekében, hogy a kés6bbiekben
empirikus kutatds keretében tesztelheté és ellenérizhet6é legyen. A fogalom és az
indikatorkészlet pontositdsa lehet&séget nyujt arra is, hogy a reziliencia kiilonb6z6 tipusai
részben elkulonithet6ek legyenek egymdstdl, ezzel is hozzajarulva a pontosabb tudomanyos
megismeréshez.

Kulcsszavak: reziliencia, tarsas reziliencia, indikatorkészlet, tarsadalomtudomany, definicié
JEL-kédok: A10, O35

Abstract:

Over the past two decades, resilience has gained considerable popularity in both social and
economic sciences, reinforced by the effects of various economic and social shocks and the
pandemic that has spread worldwide. On the other hand, more and more detailed and
extensive studies have been launched on the various types of resilience (social, economic,
ecological, etc.), which, in addition to the undoubtedly useful scientific results, have
highlighted the elusive nature of the phenomenon and the lack of a centripetal force to
channel the various lines of research in a single direction and unify the various interpretative
frameworks. In my presentation, | will attempt to clarify the concept of social resilience on the
basis of the available theoretical frameworks, and with the help of my previous research
results, | will define a set of indicators for this concept in order to test and verify it in the
context of empirical research in the future. The refinement of the indicator set and the
definition also provides an opportunity to partially distinguish between different types of
resilience, thus contributing to a more accurate scientific understanding.

Keywords: resilience, social resilience, indicator set, social science, definition
JEL Codes: A10, 035
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Megérti-e a valaszt, ha megkérdezi kezel6orvosat, gyogyszerészét? Az egészségmliveltség
mérésének aktualis kérdései Magyarorszagon

Do You Understand the Answer When You Ask Your Doctor or Pharmacist? Measuring Health
Literacy in Hungary, Current Affairs

PORZSOLT Péter

PhD-hallgato (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Porzsolt.Peter@phd.uni-sopron.hu

Absztrakt:

Az elGadas bemutatja a magyar lakossdg egészségligyi helyzetének atfogd képét,
kihangsulyozva a WHO dltal definialt egészség fogalmat, amely a testi, lelki és szocidlis jéllétet
oleli fel. Attekintést nyujt az egészségm(veltség fogalmardl és annak mérésérdl, kilon
kiemelve a 2012-es HLS-EU, 2015-6s és 2019-es magyarorszagi felméréseket. A tulsuly és
elhizas okozta egészségkockazatokat részletesen elemzik, kiilénos tekintettel az elhizas okozta
betegségekre. Az egészségmliveltség vizsgdlatok eredményei ismertetik, hogy a lakossag nagy
része alacsony szintl egészségmdiveltséggel rendelkezik, és hogy a funkciondlis és szubjektiv
mérések kozott eltérések mutatkoznak. Az el6adds végil hangsulyozza az egészségmiiveltség
fontossagat az egészségligyi rendszerek hatékonysaganak és az egyéni egészségmegbrzés
szempontjabdl, valamint szikségességét a szakpolitikai és oktatdsi beavatkozasoknak a
lakossag egészségmiiveltségének fejlesztése érdekében.

Kulcsszavak: egészségmlveltség, egészségkockazatok, egészségligyi rendszerek
JEL-kédok: H75, 118

Abstract:

The presentation presents a comprehensive picture of the health situation of the Hungarian
population, emphasizing the concept of health defined by the WHO, which encompasses
physical, mental and social well-being. It provides an overview of the concept of health literacy
and its measurement, highlighting the 2012 HLS-EU, 2015 and 2019 Hungarian surveys. The
health risks caused by overweight and obesity are analyzed in detail, with particular attention
to diseases caused by obesity. The results of the health literacy tests show that most of the
population has a low level of health literacy, and that there are differences between the
functional and subjective measurements. Finally, the presentation emphasizes the
importance of health literacy in terms of the efficiency of health systems and individual health
preservation, as well as the necessity of political and educational interventions in order to
improve the health literacy of the population.

Keywords: health literacy, health risks, health systems
JEL Codes: H75, 118
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A digitalis egészségiigyi ellatas, mint innovacié mérési lehetGségei
Measurement Options of Digital Health Care as an Innovation

Dr. KOVACS Erika

c. egyetemi docens (Honorary Associate Professor), PhD-hallgaté (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics);

stratégiai és minGségligyi igazgato (Director of Strategy and Quality Employment)

Heim P4l Orszagos Gyermekgyodgydszati Intézet (Heim Pdl National Pediatric Institute)
kovacserika7607 @gmail.com

Absztrakt:

A szolgaltatdsok mindsitése nehezebb, mint egy termék megfelel6ségének bizonyitdsa, ennek
ellenére szamos mérési rendszer kidolgozasra kertlt. Az innovacidkkal kapcsolatosan is szamos
mutatdszam kidolgozasra keriilt, melyek egyrészt magdt az innovacidt, masrészt annak
bevezetését szamszerUsiti. Az egészségligyi szolgdltatasok esetében a klasszikus donabediani
dimenzidk (struktura, folyamat, eredmény) mentén lehet indikatorokat képezni az ellatds
minGségének jellemzésére. A telemedicina bevezetésével felmeriilt a kordbbi indikatorok
adaptaldsa erre az ellatdsi formdra. ElsG l|épésként az Egészségligyi Vilagszervezet (WHO)
Osszefoglalot készitett néhany orszag gyakorlatat bemutatva. A szakirodalmi attekintés célja annak
vizsgdlata, hogy az egészségligyi ellatasra és az innovacidkra vonatkozo indikdtorrendszerek
hogyan alkalmazhatdk és kombinalhatdk a digitalis egészségligyi ellatasara, és hol tart nemzetkozi
szinten ezen mérdszamok egységesitése és bevezetése. Vizsgdlat targya az is, hogy a betegellatas
mely minéségjellemzéi értékelheték mar ezen indikatorok alkalmazdasaval, és mi az, ami még nem.
A nemzetkozi gyakorlatok attekintése alapjan lehet6vé valhat a magyarorszagi telemedicina
fejlesztések minGsitése az e-health mérésére alkalmas indikatorok atvételével és adaptdlasaval.

Kulcsszavak: innovacid, indikatorok, digitalis egészségligy, telemedicina
JEL-kodok: 114, 115, 030

Abstract:

The qualification of services is more difficult than proving the conformity of a product,
nevertheless, many measurement method have been developed. A number of indicators have also
been developed in connection with innovations, which quantify the innovation itself on the one
hand, and its introduction on the other. For healthcare services, indicators can be formed to
characterize the quality of care along the classic Donabedian dimensions (structure, process,
result). With the introduction of telemedicine, the adaptation of previous indicators to this form
of care came into question. As a first step, the World Health Organization (WHQO) prepared a
summary presenting the practices of some countries. The purpose of this literature review is to
examine how the indicator systems for health care and innovations can be applied and combined
for digital health care, and where the standardization and introduction of these metrics is at the
international level. The subject of the investigation is also which quality characteristics of patient
care can already be evaluated using these indicators, and which ones cannot. Based on an
overview of international practices, it may be possible to qualify Hungarian telemedicine
developments by adopting and adapting indicators suitable for measuring e-health.

Keywords: innovation, indicators, digital healthcare, telemedicine
JEL Codes: 114, 115, 030
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Jardbeteg iranyitasi rendszer, mint innovativ fejlesztés

(avagy a jardbeteg iranyitdsi rendszer bevezetés gyermekbetegségeinek diagnosztizalasa és
kezelése a Heim Pal Orszagos Gyermekgydgydszati Intézetben)

Ambulatory Management System as an Innovative Development

(or the Introduction of the Outpatient Management System, the Diagnosis and Treatment of
Pediatric Diseases at the Heim Pal National Pediatric Institute)

KELEN Andrea

egészségligyi menedzser MSc, operativ kdzpont vezetd (Healthcare Manager MSc,
Operational Center Manager)

Heim P4l Orszagos Gyermekgyogydszati Intézet (Heim Pdl National Pediatric Institute)
kelenandreal@gmail.com

Absztrakt:

A jardbeteg ellatds rendelési elSjegyzéseit az allami egészségligyben jellemzben a szakképzett
asszisztencia végzi, mely sem ellatas- és koltséghatékonysdg sem kapacitds elosztds, sem
betegelégedettség szempontjdbdl nem optimalis, mert id6t és energiat vesz el az effektiv ellatastdl
és a hozzd szorosan kapcsolddé tevékenységektél. Ennek megolddsdra és a betegek egészségiigyi
elldtasahoz vald joganak tamogatasara sziletett meg a 1659/2020. (X.15.) Kormany hatarozat,
mely a jarébeteg iranyitdsi rendszerek korszer(sitésérdl szél. A kormanyhatdrozat alapjaiban
kivdnja megvdltoztatni az id6pont elGjegyzés menetét és a jardobeteg elldtas betegut
menedzsmentjét minden ambuldns ellatast nydjtd allami egészségligyi intézményben. Az allami
egészségligy finanszirozasi nehézségei mellett az Uj rendszer kiépitése jelentSs koltségteherrel jar
azonban az eredményként sziilet6 komplex rendszer vélhet6en pozitiv hatassal lesz az ellatds
minGségére és koltséghatékonysagara. A rendszer tovabbi fejlesztése hosszu tavon a csokkend
egészségligyi dolgozodi létszam mellett is hozzajarulhat a hatékony betegellatdshoz. Kutatdsom
tovabba utat nyit az ide kapcsolddd betegjogok, tarsadalmi szemléletek és a betegedukacio
vizsgdlatara is.

Kulcsszavak: jarobeteg iranyitas, el6jegyzés, id6pont foglalas, call center
JEL-kodok: 114, 118

Abstract:

Appointments for outpatient care in the public health sector are typically made by qualified
assistance, which is not optimal in terms of care and cost efficiency, capacity distribution, or
patient satisfaction, because it takes time and energy away from effective care and activities
closely related to it. 1659/2020 (X.15.) was created to solve this and to support patients' right to
health care. Government decision on the modernization of outpatient management systems. The
government's decision fundamentally intends to change the process of making appointments and
the management of outpatient care in all public health institutions providing ambulatory care. In
addition to the financing difficulties of the public health sector, the construction of the new system
entails a significant cost burden, however, the resulting complex system will probably have a
positive effect on the quality and cost-effectiveness of care. Further development of the system
can contribute to efficient patient care in the long term even with the decreasing number of
healthcare workers. My research also paves the way for examining the related patient rights,
social attitudes and patient education.

Keywords: outpatient management, appointment, booking an appointment, call center
JEL Codes: 114, 118
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A KKV-szektor versenyképességének vizsgalata, a szektor kihivasai és lehetGségei
napjainkban idehaza és kiilféldon

Examining the Competitiveness of the SME Sector, the Challenges and Opportunities of the
Sector Nowadays in Hungary and Abroad

MESZAROS Adam

igazgato (Director)

MBH Bank Nyrt. Onkormdényzati és Egyhazi lizletdg (MBH Bank PLC, Municipal and Church Business
Unit)

meszarosadamujbuda@gmail.com;

PhD-hallgaté (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kézgazdasagtudomanyi Kar (University of Sopron, Alexandre
Lamfalussy Faculty of Economics)

Absztrakt:

A magyar gazdasdg er6sodésének és novekedésének legfontosabb bdazisat a mikro-, kis- és
kozépvallalkozasok adjak. A szektor véllalkozdi a hozzdadott érték tobb mint felét termelik meg,
és a magyar munkavallalék tobb mint kétharmadat foglalkoztatjak. A szektor m(ik6désének
elemzése a versenyképesség és az innovacios teljesitmény szempontjabdl kiilonos jelentdséggel
bir. Szeretném mind elméleti és gyakorlati szempontbdél is feltarni, milyen kihivasokkal néz szembe
a szektor. Milyen tényez6k hatarozzak meg a KKV-k versenyképességét és a kormanyzati politika
milyen hatdssal van erre? Osszehasonlitdst végeznék hazai és kiilféldi KKV-k miikédése és
versenyképessége tekintetében. Az innovacié milyen mértékben befolydsolja, a
versenyképességet, regiondlis 0Osszevetést tennék mind hazai, mind kilfoldi  korben.
Megvizsgalom a vonatkozd nemzetkdzi és hazai szervezetek mddszertanait, feltdrom és elemzem
a rendelkezésre all6 szekunder adatokat. A primer kutatds soran interju, kérddives felmérések
feldolgozdasat tervezem SPSS és tovabbi modern programcsomag segitségével. SWOT analizis
alkalmazasaval a versenyképesség faktorok elemzését fontosnak tartom. A szakirodalom atfogé
tanulmanyozasa révén is probalom a szektor lehet&ségeit feltarni és innovativ megoldasok
Osszegy(jtésével, elemzésével a versenyképesség és a fentarthatésag kapcsolatara ravilagitani.

Kulcsszavak: versenyképesség, innovacid, fenntarthatdsag, megujulas
JEL-kédok: 010, 030

Abstract:

The most important basis for strengthening and growth of the Hungarian economy is provided by
micro, small and medium-sized enterprises. Entrepreneurs in the sector produce more than half
of the added value and employ more than two-thirds of Hungarian workers. With regards to
competitiveness and innovation performance the analysis of the sector’s operation is crucial. |
intend to explore the challenges of the sector in terms of theory and practice. What factors
determine the competitiveness of SMEs and how does government policy affect this? | would like
to compare the operation of domestic and foreign SMEs in terms of their competitiveness. To
what extent does innovation influence competitiveness? A regional comparison would be made
both domestically and internationally. | will examine the methodologies of the relevant
international and domestic organizations, uncover and analyze the available secondary data.
During my primary research | will conduct interviews, make questionnaires and surveys by using
SPSS and other modern alternatives. | consider it important to analyze the competitiveness factors
by using SWOT analysis. Moreover through a comprehensive study of academic literature, | will
try to explore the possibilities of the sector and highlight the relationship between
competitiveness and sustainability by collecting and analyzing innovative solutions.

Keywords: competitiveness, innovation, sustainability, renewal
JEL Codes: 010, 030
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A csaladi vallalkozasok utodlasa a KKV szektorban itthon és kiilfoldon
The Succession of Family Businesses in the Small and Medium-Sized Enterprises Sector at
Home and Abroad

SZEGNER Krisztian

PhD-hallgato (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

szegnerk20@student.uni-sopron.hu

Absztrakt:

A csaladi vallalkozdsok utddlasa a kis- és kozépvdllalkozasok szektordban azért is nagyon
fontos téma, mert a gazdasag legnagyobb része, az ilyen vallalkozdsokbdl tevSdik Ossze. Az
ilyen jellegl cégek fennmaraddsa nagyon fontos, fejlédésiik kérdése, iranya is nagyon sok
kérdést vet fel. A magyarorszagi kkv-k, csaladi vallalkozasok meghatarozé problémajat jelenti
a csaladi vallalkozasok utédlasa soran, az atvevs generacié mas irdnyu érdekeltsége. Es ez
hogyan néz ki Ausztridban vagy Németorszdgban, ahol szintén nagy atalakuldason mennek at
az ilyen jellegl csalddi vallalkozasok? A tdbb alkalmazottal is rendelkez6 csaladi vallalkozas
csalddon belili utddlasa jellemzébb a nagyobb véllalkozasoknal, mint a kisebbeknél. Mik
befolydsoljdk a csaladi véllalkozasok utddlasat? Es hogyan tudnak ezek a véllalkozasok
fennmaradni, fejl6dni? A csalddi vallalkozasok utddlasanak nehézségei, akaddlyai és azok
kihivasai a hazai-, osztrak és német KKV-k kérében.

Kulcsszavak: fejlédés, fenntarthatdsag, utddlds
JEL-kédok: 032, Q56

Abstract:

The succession of family businesses in the small and medium-sized enterprises sector is a very
important topic, because the largest part of the economy is made up of such businesses. The
survival of such firms is very important, and the question of their development and direction
also raises many questions. A major problem for a small and medium-sized enterprises and
family businesses in Hungary is the interest of the successor generation in the succession of
family businesses. And how does this look in Austria or Germany, where family businesses of
this kind are also undergoing a major transformation? Succession within the family of a family
business with several employees is more common in larger businesses than in smaller ones.
What influences the succession of family businesses? And how can these businesses survive
and thrive? Difficulties, obstacles and challenges of family business succession among in small
and medium-sized enterprises in Hungary, Germany and Austria.

Keywords: development, sustainability, succession
JEL Codes: 032, Q56
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A pénziigyi kultura és tudatossag szintjének felmérése a Soproni Egyetem hallgatoi
korében — a 2022. évi kutatas eredményeinek bemutatasa

Assessment of the Level of Financial Literacy and Awareness among Students of the
University of Sopron — Presentation of the Results of the 2022 Research

Dr. HOSCHEK Mdnika PhD egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sandor K6zgazdasdgtudomanyi Kar (University of Sopron, Alexandre
Lamfalussy Faculty of Economics)

hoschek.monika@uni-sopron.hu

Dr. SZOKA Karoly PhD egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sandor K6zgazdasdgtudomanyi Kar (University of Sopron, Alexandre
Lamfalussy Faculty of Economics)

szoka.karoly@uni-sopron.hu

Absztrakt:

Mindennapi életlink pénzigyei kihivasok elé allitanak minket, kiilonosen a fiatalokat, akik most
keriltek ki az iskolapadbdl vagy éppen egyetemi hallgatok lettek. Rengeteg informacié zadul rank,
fontos kérdés, hogy megértjiik-e azokat, nem mindegy, honnan szarmaznak a dontéshez
szikséges informdciok. A j6 gazdasagi, pénzligyi dontés meghozdsnak képességét altaldban
gazdasagi kompetencidnak, gazdasagi mlveltségnek vagy pénziigyi kultirdnak nevezik. Ennek
mérésével kezdtink el foglalkozni 2022 &szén a Soproni Egyetemen, a kutatas jelenleg is zajlik,
illetve folytatédik. Cikkiinkben attekintjik a pénziigyi kultira fogalomkorét, annak lényeges,
meghatdrozd elemeit, és bemutatjuk primer kutatdsunkat, melyet az egyetem két karan, két
kiilonb6z6 munkarendben tanuld hallgatéi korében végeztiink. A kérdGives felmérés alapjan 169
f6 adatait a leird statisztika eszkozeinek segitségével elemeztiik. A lekérdezésben részt vett
egyedekrél elmondhatjuk, hogy bar a két kar hallgatéi kilonb6z6 pénziigyi ismeretekkel
rendelkeznek, de néhany kérdésben hasonldképpen gondolkodnak, cselekednek vagy éppen
terveznek majd a jovSben cselekedni. Ugyanakkor a nappali és levelez6 képzésben részt vevdk
valaszai kozott mar kimutathatodk jelentGsebb kiilonbségek.

Kulcsszavak: statisztikai elemzés, pénzligyi kultira és tudatossag, oktatas
JEL-kodok: C10, D91, G41, 122

Abstract:

The challenges presented by our daily financial circumstances are particularly evident for young
individuals who have recently completed their schooling or have recently enrolled in university.
We are drowned with a multitude of information, and it is crucial to consider whether we truly
comprehend this information, regardless of its origin. The ability to make thorough economic and
financial decisions is commonly referred to as economic competence, economic literacy, or
financial culture. This research was assessed in the autumn of 2022 at the University of Sopron,
and the investigation remains ongoing. Within our paper, we hand a comprehensive overview of
financial literacy, encompassing its indispensable and fundamental components. Additionally, we
present the conclusions of our primary research, which involved a survey administered to students
from two faculties at the university, each following different study schedules. Utilizing descriptive
statistical tools, we analysed the data collected from 169 students. With respect to the survey
participants, it can be asserted that while the financial knowledge of students from the two
faculties varies, there are notable similarities in their thinking, behaviour, and even plans
concerning certain matters. Concurrently, noteworthy disparities have already been identified
between the responses of those enrolled in full-time and correspondence courses.

Keywords: statistical analysis, financial literacy and awareness, education
JEL Codes: C10, D91, 122
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Energiadr valtozasra adott valaszreakciok értékelése a hazai vallalkozasok kdrében végzett
primer kutatas tiikrében

Evaluation of Responses to Energy Price Changes in the Light of Primary Research Among
Domestic Enterprises

Dr. habil. BARANYI Aranka PhD egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

baranyi.aranka@uni-sopron.hu — levelezd szerz6 (Corresponding Author)

Prof. Dr. SZELES Zsuzsanna PhD egyetemi tanar (Professor)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

szeles.zsuzsanna@uni-sopron.hu

Absztrakt:

Egy vallalkozas szamara a tuléléshez az anyagi feltételeken tul egyre fontosabb a gazdasag, piac,
inflacié okozta sokkoknak vald ellenallo képességének megléte. Kutatasunk 2022 masodik felében
tortént, melynek keretében 184 nagy- illetve kozepes vallalkozast kérdeztiink meg online
formaban. A felmérés és egyben tanulmanyunk célja annak vizsgdlta, hogy a vallalkozasok milyen
valaszlépéseket tettek az energiadrak novekedésének tiikrében. A vilagjarvany 6nmagdaban is
kihivasok elé allitotta mind a hazai mind pedig a nemzetkdzi vallalkozdsokat, azonban a kialakuld
energia 4darvaltozds Ujabb kihivdsokat tamasztott. A felmérés sordn SPSS statisztikai
programcsomag segitségével dolgoztuk fel az adatokat. A leirds statisztika értékelését kdvetben
faktorelemzés segitségével vizsgaltuk, hogy a vallalkozdsok eltéréen vagy azonos maddon
valaszoltak-e a m(ikodésiikkel kapcsolatos kérdésekben. Az adattisztitast kovetéen harom faktort
sikeriilt azonositani, mely alapjan a véllalkozasok klaszter analizis segitségével csoportositottuk és
ezt kovetben vdélt lehetévé a vdllalkozdsok csoport szintl jellemzése. A faktor elemzés
megmutatta, hogy a cégek rovid és hosszu tdvu dontéseinél preferencia sorrendet kovetnek. A
vizsgalt mintadban a vallalkozdsok tobbségét érzékenyen érintette az energiaarak emelkedése,
melyre eltérd valasz reakcidk szllettek.

Kulcsszavak: fenntarthatdsag, energiafogyasztas, beruhdzasok
JEL-kédok: G30, G40

Abstract:

For a business to survive, it is increasingly important to be resilient to shocks caused by the
economy, the market and inflation, in addition to financial conditions. Our research was
conducted in the second half of 2022, when 184 large and medium-sized enterprises were
guestioned online. The survey, and the purpose of our study, was to examine how businesses were
responding to the rise in energy prices. The pandemic itself has posed challenges for both
domestic and international businesses, but the emerging energy price shocks have added new
challenges. The survey data were processed using SPSS statistical software package. Following the
assessment of descriptive statistics, factor analysis was used to examine whether businesses
responded differently or in the same way to questions about their operations. After data cleaning,
three factors were identified, on the basis of which the enterprises were classified using cluster
analysis, and it was then possible to characterise the enterprises at the group level. The factor
analysis showed that firms follow a preference order in their short and long term decisions. The
majority of the firms in the sample were sensitive to the increase in energy prices, with different
responses.

Keywords: sustainability, energy consumption, investments
JEL Codes: G30, G40
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Az arfolyamok valtozasanak hatasa a vallalat jovedelmezéségére
The Impact of Changes in Exchange Rates on the Profitability of the Company

FABIANNE JATEKOS Judit llona

PhD-hallgato (PhD Student)

Soproni Egyetem, Ldmfalussy Sadndor Kozgazdasdagtudomadnyi Kar, Széchenyi Istvan Doktori
Iskola (University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvdn Széchenyi
Doctoral School)

Absztrakt:

Az elmult évtizedben, mind a szakirodalomban, mind a napi sajtéban rengeteg cikket és a
tanulmanyt lehetett olvasni a lakossagi devizahitelezés problémairdl, annak okairdl és a lehetséges
megoldasokrdl, de csak kevés kutatds vizsgalta a vallalati devizahitelezés okait, kockdzatait. Jelen
tanulmanyomban egy 2007- ben devizahitel finanszirozassal indult projekten keresztiil mutatom
be a projekthitelek specialitdsait, a tobblet kockazatokat, valamint a devizaban folydsitott
projekthitel arfolyamkockdzatdnak hatdsat a szadmviteli eredményre és a vallalkozas
jovedelmez6ségének alakuldsdara. A bemutatott projekt jellemzéje, hogy a hitel fedezetét
biztositd projekt cash-flow a hitel pénznemében realizdlddik hosszu tava szerz6désekbdl. A
bemutatott projekt esetében arfolyamkockazatrél, mint tobblet kockazatrél nem beszélhetlink. A
elemzés bemutatja, hogy a jelentls arfolyamvaltozassal érintett években a szdmviteli torvény
Ovatossag elve alapjan kotelez6en elszdmolandd arfolyamkilénbozetek milyen hatassal vannak az
egyes évek eredményére, a vallalkozds jovedelmezGségére, a tovabbi miikodésre, és hogyan
hatnak a cégértékre. A tanulmanyban bemutatom a projekthitelekhez kapcsolédd jelentGs
Osszegl arfolyamveszteségek kezelésnek lehetséges megolddsait és javaslatokat fogalmazok meg
arra vonatkozodan, hogy az azonos pénznemben keletkez6 bevételek esetén milyen eltéré
megoldasok lehetnek.

Kulcsszavak: szamvitel, pénziigy, kockazat, cégérték, értékelési mddszertan
JEL-kddok: G32, M41

Abstract:

Over the last decade, both in the literature and in the daily press, there have been many articles
and studies on the problems of foreign currency lending to households, its causes and possible
solutions, but little research has examined the causes, risks and possible measures of foreign
currency lending to corporations. This paper through a project started in 2007 with foreign
currency loan financing, describes the special features of project loans, the additional risks and
the impact of the exchange rate risk of a project loan in foreign currency on the accounting result
and the profitability of the company. The project presented here is characterised by the fact that
the project cash flow from long-term contracts, which is the currency in which the loan is secured,
is realised in the currency of the loan, so that there is no exchange rate risk as an additional risk.
The analysis shows the impact of exchange rate differences in years with significant exchange rate
fluctuations, which are required to be accounted for under the prudence principle of the
Accounting Act, on the profit or loss for each year, the profitability of the company, its continued
operation and the impact on goodwill. The paper presents possible solutions for the treatment of
significant exchange losses on project loans and suggests possible different solutions for revenues
in the same currency.

Keywords: accounting, finance, risk, company valuation, valuation methodology
JEL Codes: G32, M41
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Financial Culture of First-Year University Students Between 2021 and 2023
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Absztrakt:

A pénziigyi kultura megfeleld szintjének elsajatitasa elengedhetetlen ahhoz, hogy felel6s és
hatékony pénziigyi, gazdasagi dontéseket hozzunk a mindennapokban. Az ezzel kapcsolatos
problémadk és az alacsony pénziigyi mlveltségi szint mind jél ismert jelenségek az orszagban.
A 2010. év utan a kormdany a 2017-2023 id&szakra célul tlizte ki a lakossag pénziigyi
edukacidjat kiilonb6z6 programok, szervezetek bevonasaval. A tanulmany ismét az elsGéves
egyetemistak pénzigyi kultira-szintjét mutatja be oly mddon, hogy az online kérdGivre
érkezett 2023. szeptemberben nem MA-s képzésre bekeriilt els6éves hallgatok valaszai
keriltek kiértékelésre kereszttdbla-elemzéssel és az 6sszefliggések mérésére Pearson-féle x2
proba elvégzésével. A kutatas harmadik alkalommal zajlik le, igy jelen tanulmanyban
osszehasonlitasra is sor kerdl a 2021., 2022. és 2023. évre vonatkozdan. A kutatasban részt
vett hallgatéok pénzigyek iranti érdekl6dése még mindig csak kozepes szinten mozog,
kozepesen alacsony szintl pénzigyi tuddsuk forrasa tovabbra is tobbnyire a szil6i minta. A
tuddspréban elért eredmény a hdrom év alatt nem mutat javulé tendenciat. Meggy6z6désem
tovabbra is, hogy elengedhetetlen a pénziigyi ismeretek oktatdsanak bevezetése minden
kozépszintli oktatdsi intézményben.

Kulcsszavak: pénziigyi kultura, pénzigyi tudas, lancfelmérés, egyetemi hallgatd, Magyarorszag
JEL-kédok: G41, G53, 120

Abstract:

Acquiring the appropriate level of financial culture is essential to make responsible and
efficient financial and economic decisions in everyday life. The low level of financial literacy
and awareness are all well-known phenomena in the country. After 2010, the government set
the goal of teaching population finance between 2017 and 2023 involving various programs
and organizations. The study presents the level of financial literacy of freshmen in a way that
the responses of students who started a non-MA program in September 2023 were evaluated
using crosstab analysis and correlations were measured using Pearson’s x2 test. The research
is being conducted for the third time, therefore a comparison will be made for the years 2021,
2022 and 2023 in this study. The students who took part in the research are only moderately
interested in finance, and the reason of their moderately low level of financial knowledge is,
mainly, the parental role model. The results of the questionnaires do not show an improving
trend during the three years. | am still convinced, that it is essential to implement the teaching
of financial literacy in all middle-level educational institutions.

Keywords: financial culture, financial knowledge, chain surveying, university student, Hungary
JEL Codes: G41, G53, 120
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Absztrakt:

A kereskedelmi bankok napjainkban a fenntarthaté fejl6dési célok szerint mikddnek, az
altaluk mar kialakitott j6 gyakorlati példak igen hasznosak, példamutaté értéklek lehetnek
mas vallalkozasok szamdra is. Kutatasunkban két nemzetkozi hatterl bank jo gyakorlati példait
vizsgaltuk az elmult két évben a csoportszinten kdzzétett fenntarthatdsagi jelentéseik alapjan.
Kutatasunk célja, a kivalasztott példdk bemutatasa révén felhivni a figyelmet arra, hogy a
fenntarthatd fejlédési célok érdekében tett intézkedések a pénziigyi vallalkozdsok Uzleti
érdekeit is tdmogatjak. Az ESG célok mentén kialakitott stratégidjuk a jobb reputacié mellett,
tdmogatja a partnereik, beleértve a befektet6ik, Ugyfeleik, szallitéik, illetve a sajat
munkavallaldik elkotelezettségét is, noveli a lojalitdst, tovabbi értékesitési lehetéségeket
teremt. A tdrsadalmi jélét megteremtése kozos érdekink. A bemutatott helyi
kezdeményezések megvaldsitasa egy-egy aproé 1épés a hosszu Uton, ami még eldttiink all.

Kulcsszavak: ESG teljesitmény, fenntarthatdsag, fenntarthatd pénziigyek, fenntarthatdsaggal
kapcsolatos kozzététel, bank
JEL-kédok: G21, G32, 016

Abstract:

Commercial banks operate according to sustainable development goals. We introduce some
best practice of these financial institutes, which can be very useful for other companies as
well. In our research, we examined the best practices of two banks with an international
background based on their sustainability reports published at group level in the last two years.
The aim of our research, through the presentation of selected examples, is to draw attention
to the fact that the measures taken to the sustainable development goals also support the
business interests of financial enterprises. In addition to a better reputation, their strategy
based on ESG goals supports the commitment of their partners, including their investors,
customers, suppliers, and their own employees, increases loyalty, and creates additional sales
opportunities. Creating social welfare is our common interest. The implementation of the
presented local initiatives is a small step on the long road that still is ahead of us.

Keywords: SG performance, sustainability, sustainable finance, sustainability-related
disclosure, bank
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Absztrakt:

Az International Public Sector Accounting Standards (IPSAS) a kozszféra pénziigyi szamviteli
szabvanyok nemzetkozi keretszabalyait tartalmazza, amelyeket viladgszerte tébb kormanyzati és kézjogi
szervezet hasznal. Az IPSAS szabvanyok bevezetésének és alkalmazasanak jelentésége kiemelkedd,
mivel segit az atlathatdsag névelésében, a pénzigyi informacidk minéségének javitasaban, valamint a
pénziigyi beszdmoldk 6sszehasonlithatdsaganak és nemzetkozi elfogadottsdgdnak elésegitésében. Az
IPSAS keretrendszer ,,eurépai megfelelGje” az EPSAS (European Public Sector Accounting Standards),
amely az Eurdpai Unid tagdllamainak koltségvetési szektordra szabott szamviteli szabalyrendszer. A
kutatasunk célja az allamhaztartasi szamviteli informaciés mikro- és makrorendszerek kozotti
konvergencia tanulmanyozdsa, ezzel is hozzajarulva az EU-n bellli szamviteli harmonizacios
folyamatok elemzéséhez, a pénzlgyi, koltségvetési és aggregdlt statisztikai adatok
0sszehasonlithatdsagdnak javitasahoz a dontéshozatal és elszamoltathatdsdg javitasa érdekében.
Vizsgalatunk az EU kontextusdban helyezkedik el, ahol a szamviteli standardok magas fokon
harmonizalnak az IPSAS és a nemzeti szamldk készitésére alkalmazott standardok kozott. A
tanulmanyunkban a relevans publikacidk kutatasi eredményeit kivanjuk 6sszefoglalni, hangsulyozva a
kozosségi koltségvetési szamviteli koncepcio lehetséges elényeit és buktatdi, kihangsulyozva a magyar
allamhaztartasi szamviteli rendszer jelenlegi jellemzéit is.

Kulcsszavak: IPSAS, EPSAS, dllamhaztartasi szamvitel
JEL-kédok: M40, M41, M49

Abstract:

International Public Sector Accounting Standards (IPSAS) is an international framework of public sector
financial accounting standards used by many governments and public sector bodies around the world.
The adoption and application of IPSAS standards is of paramount importance as it helps to increase
transparency, improve the quality of financial information and promote comparability and
international acceptance of financial reporting. The "European equivalent" of the IPSAS framework is
EPSAS (European Public Sector Accounting Standards), which is a set of accounting standards tailored
to the public sector of the Member States of the European Union. The aim of our research is to study
the convergence between micro and macro systems of public sector accounting information, thus
contributing to the analysis of accounting harmonisation processes within the EU and to improve the
comparability of financial, budgetary and aggregate statistics in order to improve decision making and
accountability. Our study is set in the context of the EU, where accounting standards are highly
harmonised between IPSAS and the standards used for the production of national accounts. In our
paper, we aim to summarise the research results of relevant publications, highlighting the potential
benefits and pitfalls of the EU budgetary accounting concept, while also underlining the current
characteristics of the Hungarian public sector accounting system.

Keywords: IPSAS, EPSAS, Public accounting
JEL Codes: M40, M41, M49
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Absztrakt:

Az iszldm szamvitel digitalizacidéja a modern Uizleti kornyezetben egyre fontosabb szerepet tolt be,
tanulmany célja az iszlam szamvitel digitalis atalakitasanak elméleti és filozofiai aspektusainak
feltarasa, figyelembe véve az iszlam jogi és etikai kereteit (Shariah). A vizsgaldédas soran az iszlam
szamviteli elvek — mint amilyenek az igazsdgossag, atlathatdsag és felelGsség — és azok digitalis
implementacidjanak Osszefliggései keriilnek elemzésre. A kutatds modszertandban a szakirodalom
attekintését, banki ,j6 gyakorlatok” elemzését, valamint mélyinterjukat hasznaltam fel az érintett
szakért6kkel és szamviteli szakemberekkel. A vizsgdlat eredményei ramutatnak arra, hogy a
digitalizaciés folyamatok integrdldsa az iszldm szamvitelbe specialis kihivasokkal jar, amelyek
magukban foglaljak a technoldgiai innovacidk Shariah szerinti megfelel6ségének biztositasat és a
szamviteli informacids rendszerek etikai aspektusainak megérzését. A tanulmany kiemeli azokat az
elméleti alapokat, amelyek tdmogatjak az iszlam szamviteli normdk digitalis kornyezetbe vald
adaptaciojat, és bemutatja a digitalis eszk6zok haszndlatanak filozofiai vetileteit, amelyek
0sszhangban vannak az iszlam gazdasagi elvekkel. A kutatas végil konkrét ajanlasokat fogalmaz meg
az iszlam szamviteli gyakorlat digitalizacids stratégidinak fejlesztésére, valamint felhivja a figyelmet a
tovabbi kutatds sziikségességére a technolégia fejl6désének és a szamuviteli eljardsoknak a Shariah-
elvarasokkal valé 6sszehangolasa terén.

Kulcsszavak: iszlam szamvitel, digitalizacio, Shariah, etika, szamviteli informacids rendszerek
JEL-kédok: G21, M41, P52

Abstract:

The digital transformation of Islamic accounting is gaining significant prominence within the modern
business environment, particularly within the context of technological advancement and global
economic integration. This study aims to explore the theoretical and philosophical dimensions of
digitizing Islamic accounting practices, taking into account the Shariah legal and ethical frameworks. |
analyze the interrelations between Islamic accounting principles such as justice, transparency, and
accountability, and their implementation in a digital setting. The research methodology employs a
review of the literature, analysis of ,best practice” studies, and in-depth interviews with professionals.
The findings highlight that the integration of digital processes in Islamic accounting presents unique
challenges, including ensuring the compliance of technological innovations with Shariah and
maintaining the ethical aspects of accounting information systems. The study underscores the
theoretical foundations that support the adaptation of Islamic accounting standards to a digital
environment and presents the philosophical implications of using digital tools in alignment with Islamic
economic principles. Conclusively, the research articulates specific recommendations for developing
digitalization strategies in Islamic accounting practice and underscores the need for further research
to align the evolution of technology and accounting procedures with Shariah expectations.

Keywords: Islamic Accounting, Digitalization, Shariah, Ethics, Accounting Information Systems
JEL Codes: G21, M41, P52
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Absztrakt:

A vallalkozasok kilsé forras bevondsa esetén donthetnek bankhitel felvétele, valamint
kotvények kibocsatasa mellett. A hitelezett vallalkozas atvilagitasa mindkét lehetSség esetén
fontos szerepet tolt be. A bankok hitelezési dontéseik meghozatalakor elvégzik a potencialis
Ugyfelek hitelmindsitését annak érdekében, hogy minimalizaljak a jovébeli nemfizetés
valdszinlségét. A vdllalati kotvények kibocsatdinak hitelképességérél és az értékpapirok
hitelkockdazatardl a hitelmindsit6k alkotnak véleményt, a megbizhatdsag alapjan kilonbozé
kategdridkba sorolva az eszkdzoket. Jelen el6adds célja annak megvizsgdldsa, hogy
megfigyelhet6-e egylittmozgas a vallalati csédelSrejelzési modellek altal mutatott cs6dveszély
megvaltozasa és a nyilvanos kotvénymindgsitések értékének megvaltozdsa soran. A
cs6delbrejelzési modellek esetén a logisztikus regresszid6 maddszerét alkalmaztuk, ugyanis
egyes becslések szerint a banki hitelez6i scorecardok 95%-a ezen a mddszeren alapszik, a
bankok elGszeretettel haszndljdk ezt a moddszert hitelezési dontéseik meghozatalakor. A
kutatds amerikai vallalatokbdl allé mintan keriilt lefolytatdsra.

Kulcsszavak: cs6delGrejelzés, nemfizetési kockdzat, vallalati kotvény, logisztikus regresszid
JEL-kédok: G17, G21, G23, G33

Abstract:

Businesses can choose to take out a bank loan or issue bonds if they need to raise external
finance. For both options, due diligence of the borrowed company is important. When banks
make lending decisions, they carry out credit assessments of potential customers in order to
minimise the likelihood of future defaults. The creditworthiness of issuers of corporate bonds
and the credit risk of securities are assessed by credit rating agencies, which classify assets
into different categories based on their reliability. The aim of this paper is to investigate
whether co-movement can be observed between changes in the bankruptcy risk as indicated
by corporate bankruptcy prediction models and changes in the value of public bond ratings.
The logistic regression method was used for the bankruptcy prediction models, as some
estimates suggest that 95% of bank lender scorecards are based on this method, which is the
preferred method used by banks when making lending decisions. The research was conducted
on a sample of US companies.

Keywords: bankruptcy prediction, default risk, corporate bond, logistic regression
JEL Codes: G17, G21, G23, G33
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Absztrakt:

Az elmult években jelentds figyelmet kapott az MNC-k (multinacionalis vallalatok, Multinational
Company) adoelkeriilésének kérdése. A kormanyok szamara kihivast jelent annak elérése, hogy a
multinaciondlis vallalatok méltanyos részt fizessenek addjukbdl. Erre a problémara az egyik
javasolt megoldas a globalis minimumadd bevezetése. Tanulmdanyunkban feltarjuk és bemutatjuk
a multinacionalis  vallalatokra kivetett globalis minimumadd koévetkezményeit és
megvaldsithatdsagat. ElGszor azt hatdrozzuk meg, hogy mi az a globdlis minimumadd, miért van
ra sziikség, majd megvizsgaljuk a multinaciondlis cégekre vonatkozo jelenlegi adoétorvényeket, a
globalis minimumadd hatasait a multinacionalis vallalatokra. Ertékeljiik a globalis minimumadé
bevezetésének megvaldsithatdsagat, beleértve a lehetséges kihivdsokat és megolddsokat,
kitekintve mas addzdsi megkdzelitésekre, kiemelve azok elSnyeit és hatranyait. Meglatasunk
szerint a globalis minimumadd bevezetése pozitiv hatdsokkal jarhat a nemzetkozi addzasi rendszer
tisztességességére és a kormdanyzati bevétel névekedésére, ugyanakkor megvaldsitdsa nem lesz
egyszer(, és szamos kihivast rejt magaban, amelyeket a multinacionadlis vallalatoknak és az érintett
orszagoknak egyardnt meg kell oldaniuk.

Kulcsszavak: globalis minimumadd, adotervezés, adéstruktirak, agressziv adotervezés, adéelkertilés
JEL-kédok: F38, F65, H21, H26

Abstract:

In recent years, the issue of tax avoidance (dodging) by MNCs (Multinational Companies) has
garnered a lot of attention lately. Ensuring that multinational firms pay their fair share of taxes
presents a difficulty for governments. The implementation of a worldwide minimum tax is one
solution suggested for managing this problem. In our study, we explore and demonstrate the
consequences and feasibility of a global minimum tax imposed on multinational companies. We
will examine the current tax regulations for multinational corporations and the implications of a
global minimum tax on them after defining what a global minimum tax is and why it is required.
We assess the feasibility of introducing a global minimum tax, including potential challenges and
solutions, against other taxation approaches, highlighting their advantages and disadvantages. We
believe that the implementation of a global minimum tax can increase government income and
improve the fairness of the international tax system. However, achieving this will not be simple
and will face several challenges that the participating nations and multinational corporations will
need to overcome.

Keywords: global minimum tax, tax planning, tax structures, aggressive tax planning, tax avoidance
JEL Codes: F38, F65, H21, H26
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Absztrakt:

Kutatdsom soran a hazai mikro-, kis- és kozépvallalkozasok szamara kinalt hitel lehet6ségeket
veszem gorcs6 ald. Az elmult id6szakban a KKV-k hitelezési feltételei a Magyar Nemzeti Bank
jelentése alapjan a korabbi idészakhoz képest szigorodtak, igy a szektor forrashoz jutasa is
nehezebb. A banki szektorban is tortént egy atrendez6dés a Magyar Bank Holding Zrt.
megalakulasaval és elindulasaval, mely szintén befolydssal van a hitelezési folyamatokra a
piacon. Ezek alapjan vizsgalom a kisvallalkozasok hitel lehet6ségeit, melyek keretében
feltérképezem a hazai hitelpiac kindlatat. A felmérés soran 6sszehasonlité elemzés keretében
ismertetem a KKV-k hitel felvételi lehet&ségeit, az egyes bankok altal kinalt hitelopcidkat,
valamint a lehetséges kondicidkat az egyes forrdsszerzési célokhoz. Az elemzésem soran
kitérek az egyes dllamilag tdmogatott lehet8ségek pozitiv hatdsaira. Osszességében a
vizsgalatom célja a hazai kis- és kozépvallalkozdsok szamara elérhetd hitelek attekintd
bemutatdsa és 6sszehasonlito elemzése.

Kulcsszavak: kkv, hitelezés, forrasszerzés, vallalati pénzligyek
JEL-kédok: GO1, G21, H81

Abstract:

My research focuses on the credit options available to micro, small and medium-sized
enterprises in Hungary. According to the report of the Magyar Nemzeti Bank, the lending
conditions for SMEs have tightened recently compared to the previous period, making it more
difficult for the sector to access finance. In addition, there has been a restructuring in the
banking sector with the formation and launch of Magyar Bank Holding Zrt, which also has an
impact on the lending process in the market. On this basis, | explore the opportunities for
small businesses by mapping the supply of credit in the domestic credit market. In the course
of the survey, | will present a comparative analysis of SME borrowing opportunities, the loan
options offered by each bank and the possible terms and conditions for each type of
borrowing. In my analysis, | will highlight the positive effects of each of the state-subsidised
options. Overall, the aim of my analysis is to provide an overview and comparative analysis of
the credit available to domestic SMEs.

Keywords: SME, lending, financing, enterprise finance
JEL Codes: GO1, G21, H81

62



63

4. SZEKCIO OSSZEFOGLALOI

ABSTRACTS OF SESSION 4



A fenntarthaté turizmus: valdésag vagy atverés?
Sustainable Tourism: Reality or Scam?

Dr. PALANCSA Attila PhD

egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Karoly Koézgazdasagtudomanyi Kar (University of Sopron,
Lamfalussy Kdroly Faculty of Economics)

Absztrakt:

A turizmus szamai évrél-évre rohamosan emelkednek, a turisztikai befektetések — érezheté
kilengésekkel, — de driasi itemben novekednek, annak minden negativ kovetkezményével egylitt.
Ennek csokkentésére, bizonyos z6ld mozgalmak nyomdsdra, sziikségessé valt egy védelmi
mechanizmus megfogalmazasa, az un. fenntarthaté turizmus fogalmanak meghatdrozasara,
kéztudatba vald bevezetésére. Mara a turisztika szakirodalma kanonként kezeli a fenntarthaté
turizmus fogalmat. A tdmegturizmus kialakulasaval a szakemberek nem sokat térédtek a turizmus
negativ kdrnyezeti, gazdasagi, szociografiai és esetleges mentalis hatdsaival. A szdmtalanszor citalt
Bruntland—jelentés (1987) csak arra volt j6, hogy lam ,megfogalmaztuk a problémat”. A tanulmany
annak a jelenségnek a megfogalmazasdra tesz kisérletet, hogy a turisztikai valésagban milyen
megnyilvanuldsaival taldlkozunk a fenntarthatésagnak. Beépilt-e egyaltaldn a turistak, a helyiek
és e kett6 szerepl6t Osszekoté gazdasdgi érdekek vonaldba? Milyen kritériumoknak kell
megvalésulni ahhoz, hogy a turizmus generalta 3ltaldanos és ismert problémdk megoldasa
elvezessen a valddi fenntarthatdsag felé? Valdban a turizmus globdlis piaca erre az Utra szeretne
ratérni, vagy csak egy nagyra felfujt buborékrél beszélink? A tanulmany nem torekszik a
megszamlalhatatlan szdmu szakirodalom feldolgozasara, és annak kritikdjara, hanem a szerzé —
akar provokativ hattérrel — személyes tapasztalatainak, benyomasainak ad hangot.

Kulcsszavak: turizmus, globalitas, fenntarthatdsag, ckoldgiai egyensuly, kornyezetszennyezés
JEL-kodok: Q01, Q56, Q57, Z32, Z3

Abstract:

The numbers of tourism are increasing rapidly every year, the tourism investments - with
perceptible fluctuations - are growing at an enormous pace, together with all its negative
consequences. To reduce this, under the pressure of certain green movements, it became
necessary to formulate a protection mechanism, the so-called to define the concept of sustainable
tourism and to introduce it into the public consciousness. Today, tourism literature treats the
concept of sustainable tourism as a canon. With the development of mass tourism, professionals
did not care much about the negative environmental, economic, sociographic and possible mental
effects of tourism. The Bruntland report (1987), cited countless times, was only good for “defining
the problem". The study attempts to formulate the phenomenon of what manifestations of
sustainability we encounter in the tourism reality. Has it been integrated at all into the line of
tourists, locals and the economic interests connecting these two actors? What criteria must be
met in order for the solution of general and well-known problems generated by tourism to lead
to true sustainability? Does the global tourism market really want to go down this path, or are we
just talking about an overblown bubble? The study does not attempt to process and criticize the
innumerable number of specialized literature, but instead expresses the personal experiences and
impressions of the author, even with a provocative background.

Keywords: tourism, globality, sustainability, ecological balance, environmental pollution
JEL Codes: Q01, Q56, Q57, 232, Z3
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Marketingszinergiak szalloda-fiird6 komplexumok esetén
Directions of Actions in Hotel Operation According to Sustainability

MARTOS Janos Andras

PhD-hallgato (PhD Student)

Soproni Egyetem, Széchenyi Istvan Doktori Iskola — Marketing és turizmus program (University
of Sopron, Istvdn Széchenyi Doctoral School — Marketing and Tourism Program)

Dr. habil. SZABO Zoltan PhD

egyetemi docens, kiilligyi igazgato (Associate Professor, Director of Foreign Affairs)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt:

A gyorsan valtozd gazdasagi kornyezet és dinamikus fogyasztdi igények egyre nagyobb kihivasokat
tdmasztanak a kimondottan érzékeny szektornak szamité szallodaipar és rekredcios flird6turizmus
irdnyaban. Ennek eredményeképpen egyre jelent6sebb szerepet kapnak az olyan mikodési és
Uzemeltetési strukturdk, melyek jellegliknek koszonhetéen versenyel6nyt élveznek a
versenytarsaikkal szemben, illetve ellendllébbak a gazdasagi kornyezet valtozadsainak. A kutatas
soran olyan, Magyarorszdgon taldlhatd firdd-szalloda komplexumok mdkodési terileteit
vizsgdltuk, melyek egymadssal kozvetlen fizikai és Gzletmeneti kapcsolatban allnak. A kutatds
alapkérdése, hogy az ilyen koncepcidoban miikodé épiletegyittesek mikodési modellje mennyire
teszi lehet6vé az lizemeltetési szinergidk kihasznalasat és milyen el6nyokkel és hatranyokkal
szolgal a felek részére. A vizsgalat kozponti témakore a marketing tevékenység, az itt felmerilé
gyakorlatok, fejlesztési koncepciok és egylittm(ikodési lehetGségek lokalis és regionalis szinten. A
primer kutatas szallodaigazgatdkkal és flird6vezet6kkel végzett mélyinterjukon alapszik, amit egy
kérddives kutatas egészit ki. A kérdbivek eredményei leird statisztikai mddszerekkel keriltek
elemzésre.

Kulcsszavak: szallodaipar, flrd6varosok, flird6-szalloda komplexum, marketing, szallodalizemeltetés
JEL-kodok: D24, L83, M31

Abstract:

The rapidly changing economic environment and dynamic consumer demands pose increasing
challenges for the hotel industry and recreational spa tourism, which are considered particularly
sensitive sectors. As a result, operational and management structures that, due to their nature,
provide a competitive advantage over their competitors and are more resistant to changes in the
economic environment, are becoming increasingly significant. During the research, we examined
the operational areas of spa-hotel complexes located in Hungary that are directly connected in
both physical and business aspects. The fundamental question of the research was to what extent
the operational model of building complexes operating under such a concept enables the
exploitation of operational synergies and what advantages and disadvantages it serves for the
parties involved. The central theme of the study focused on marketing activities, practices,
development concepts, and collaboration opportunities at the local and regional levels. The
primary research is based on in-depth interviews conducted with hotel managers and spa
directors, supplemented by a questionnaire survey. The results of the questionnaires were
analyzed using descriptive statistical methods.

Keywords: hotel industry, spa towns, spa-hotel complexes, marketing, hotel management
JEL Codes: D24, L83, M31
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Metamarketing: fenntarthaté innovacidk a valds és virtualis lehetGségek imperativ
szimbidzisa mentén

Metamarketing: Sustainable Innovations Along the Imperative Symbiosis of Real and Virtual
Opportunities

REMENYI Andrea

PhD-hallgato (PhD Student)

Soproni Egyetem, Faipari Mérnoki és Kreativipari Kar (University of Sopron, Faculty of Wood
Engineering and Creative Industries)

remenyi.andrea@uni-sopron.hu

Absztrakt:

Korabbi kutatdsaim soran vizsgdlatokat végeztem arra vonatkozdan, hogyan lehet személyre szabott
jelenbeli, valamint életképes és jov6alld szervezetfejlesztési megoldasokat kialakitani a design, mint
szellemi alap, a technoldgia, mint eszkdzoldali alap, és a marketing, mint megvaldsitasi terilet
fuzidjaval, hibrid fenntarthatdsagi megoldasként, mely hidat képez a fizikai és a virtualis jelenlét kozott.
Az itt kapott eredményeket haszndlom fel e tanulmdny sordn, amely a marketing hét, akdr egymassal
egyid6ben is jelen lévé dontéshozatali szintjét azonositja. Legljabb foka a meta, vagyis a fizikait a
virtudlissal 6sszekotd tér, amely mindennapjaink folyamatainak egyre novekv6é aranyat foglalja
magaba és alapvet6en megvaltoztatja a fogyasztok és a cégek interakcidjat. A koncepcio fejlédése egy
szlik perspektivabdl - ami egyetlen fizikai tér - atvezet egy szélesebb perspektivdba, ahol tébb
hiperkapcsolatu virtudlis tér talalkozik. Végeredményben a marketingszakemberek szdmara szamos Uj
lehet&ség nyilik meg a fogyasztdk teljesen Uj mddon térténé bevondasara, mikézben a markainnovacio
Uj irdnyokba fordithatd. A tanulmany alatdmasztja, hogy a jové marketingstratégidinak sikere a
mesterséges intelligencia technoldgidk halézatba kotott, hatékony alkalmazasatél fligg, amely jelentds
versenyel6nyt biztosithat, az eredményesség azonban az eddigiektdl kiilonb6z6 megkozelitést kivan.
A kutatds kozel szaz tudomanyos iras és félszaz lizleti szakember nézeteinek elemzése alapjan tesz
javaslatot a marketing digitalis terekben torténé hatékony alkalmazasara.

Kulcsszavak: metamarketing, fenntarthatdsagi atmenet, digitdlis atmenet, R2V platform
JEL-kédok: M31, 033, Q01

Abstract:

In my previous research, | have investigated how to create personalised present- and future-proof
viable organisational development solutions by fusing design as the intellectual foundation,
technology as the asset-side foundation, and marketing as the delivery area, as a hybrid sustainability
solution bridging the physical and virtual presence. | use the results obtained here in this paper, which
identifies seven levels of marketing decision-making, which may be present simultaneously. The most
recent level is the meta, the space that connects the physical with the virtual, which encompasses an
increasing proportion of our everyday processes and is fundamentally changing the way consumers
and firms interact. The evolution of the concept leads from a narrow perspective - that of a single
physical space - to a broader perspective where multiple hyper-connected virtual spaces meet.
Ultimately, marketers are presented with a host of new opportunities to engage consumers in entirely
new ways, while taking brand innovation in new directions. The study argues that the success of future
marketing strategies will depend on the effective networked use of Al technologies, which can provide
a significant competitive advantage, but that effectiveness will require a different approach than has
been taken so far. Based on an analysis of nearly 100 academic papers and the views of half a hundred
business professionals, this research proposes a set of recommendations for effective marketing in the
digital space.

Keywords: metamarketing, sustainability transition, digital transition, R2V platform
JEL Codes: M31, 033, Q01
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A kozépiskolasok Sopron varosardl alkotott kognitiv térképeinek turisztikai elemei

- k6zéppontban a varosmarkazas

The Touristic Elements of Secondary School Students' Cognitive Maps of the City of Sopron
- Focusing on City Branding

TOTH Timea Zséfia

tanarsegéd (Assistant Lecturer)

Soproni Egyetem, Ladmfalussy Sandor Kézgazdasagtudomanyi Kar, Okoldgiai Gazdasagtan
Intézet (University of Sopron, Alexandre Lamfalussy Faculty of Economics, Institute of
Ecological Economics)

Absztrakt:

A vdrosmarkdzas kérdéskore nagy jelentGséggel bir egy-egy varos életében. A verseny egyre nagyobb
a turistakért, a befektet6kért és a tehetséges munkaeréért is. Az adott desztindcid sikerét a hatékony
varosmarkdazas hangsulyosan tudja névelni, azonban ehhez tervezett és stratégiailag jél atgondolt
koncepcidra van sziikség. Sopron esetében a branding folyamata az, amelyhez specidlis megkdzelités
szlikséges, egy egységes és konnyen felismerhetd varosmarka kialakitasahoz. A tartds és nagyszabasu
eredmények eléréséhez a posztmodern turista latasmadjat és attitlidjeit érdemes feltdrni. Ehhez az
egyediséget kihangsulyozé kognitiv térképezés moddszertana az egyik legsikeresebb eljarasmaod. A
kutatas éppen ezért a kozépiskoldsokra fokuszal. ElsGdleges cél az 6 1atdszoglikon keresztil felmérni
Sopron varosanak ikonikus turisztikai elemeit, amelyek a kés6bbiekben beépithetbek az egységes
varosmarkazas folyamataba. A varosfejlesztés, a varostervezés és a turisztika dontéen az értelmi és
érzelmi emberi tényez6kon alapszik, amelyek megismerése és a tervezés szempontjabdl torténé
figyelembevétele meghatarozd jelentGségl. Ehhez a szubjektiv térérzékelés moddszertananak
haszndlata az egyik legmegfelel6bb, hiszen figyelembe veszi a személyes pilléreket és érzelmi
asszocidcidkra is épit. A mdodszertan er6teljes szubjektivitason alapszik, ami kiegésziti a kutatdsokat
olyan meglatasokkal, amit a kvantitativ médszerek 6nmagukban nem lennének képesek visszaadni,
mégpedig a szamok mogott meghuzddd emberi tényez6t. A kutatds célja egy olyan varosmarkazasi
folyamat megalapozasa, amely hatékonyan mékodne a jové turistaja felé.

Kulcsszavak: varosmarkazas, posztmodern turista, kognitiv térkép, szubjektiv térérzékelés
JEL-kdédok: D91, M31, Z39

Abstract:

The issue of city branding is of great significance in the life of a city. Competition is increasing for
tourists, investors, and talented workforce. The success of a given destination can be significantly
enhanced by effective city branding, but this requires a well-planned and strategically thought-out
concept. In the case of Sopron, the branding process requires a special approach to create a unified
and easily recognizable city brand. To achieve lasting and large-scale results, it is worthwhile to explore
the postmodern tourist's perspectives and attitudes. For this purpose, the methodology of cognitive
mapping, which emphasizes uniqueness, is one of the most successful approaches. Therefore, the
research focuses on high school students. The primary goal is to assess Sopron's iconic tourist elements
from their point of view, which can be incorporated into the unified city branding process in the future.
City development, urban planning, and tourism primarily rely on intellectual and emotional human
factors, the understanding of which and consideration in planning are of paramount importance. The
use of subjective spatial perception methodology is one of the most appropriate, as it takes into
account personal pillars and emotional associations. The methodology is strongly based on
subjectivity, complementing the research with insights that quantitative methods alone would not be
able to provide, specifically the human factor hidden behind the numbers. The aim of the research is
to lay the foundation for a city branding process that would work effectively for the tourists of the
future.

Keywords: city branding, postmodern tourist, cognitive mapping, subjective perceptions of public spaces
JEL Codes: D91, M31, Z39
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A fennmaradas és fenntarthatdsag aspektusainak vizsgdlata a szallashely-szolgaltatassal
foglalkozd KKV-szektorban rendkiviili helyzetek idején

Examination of Subsistence and Sustainability Aspects During Extraordinary Situations in the
SME Sector Dealing With Accommodation Services

Dr. KERESZTES Gabor PhD egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron
Alexandre Lamfalussy Faculty of Economics)

keresztes.gabor@uni-sopron.hu

VARGYAS Daniella PhD-hallgaté (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron
Alexandre Lamfalussy Faculty of Economics)

VargyasDaniella@phd.uni-sopron.hu

Absztrakt:

Napjainkban egyre nagyobb figyelmet kap a fennmaradas és a fenntarthatdsag témakore, gyakran
azonban helytelenil szinonimaként kezelik ezeket a fogalmakat. A tanulmany elkészitésének
alapvet6 célja a fogalmak egymastdl vald egyértelmd elkllonitése, valamint a turisztikai agazat —
azon belil is elsGsorban a szalldasadassal foglalkozd KKV-k — mindennapijait jelentés mértékben
befolyasolo, rajta kivilallo, rendkiviili tarsadalmi és gazdasagi folyamatok (pandémia, haboru,
inflacid) altal kifejtett hatdsok vizsgdlata. Az elemzés sordn kitériink a f6bb statisztikai
eredményekre, a szektor fennmaraddsi lehet6ségeire és a fenntarthatésag eszkozeinek
vizsgalatdra. Kutatdsunkat a 2020. év madsodik felében végzett szekunder adatgydjtés
eredményeire és az aktualis statisztikai adatok Osszevetésére fdkuszaljuk, a tanulmanyban
elemezziik az eltérések mértékét, lehetséges okait. Az utdbbi évtizedben rohamos fejl6désnek
indult szektor jelenleg kvazi stagnald értékeket mutat kapacitas-kihasznaltsagi és gazdasdgossagi
szempontbdl, de ennek ellenére tovabbra is alapvetd célkitlizése a turizmus fennmaraddsanak és
fenntarthatésdganak eredményes kezelése. ,A jelen felel6ssége a jévé fennmaraddsa”

Kulcsszavak: fennmaradas, fenntarthatésag, turizmus
JEL-kod: 03

Abstract:

Nowadays, the topic of subsistence and sustainability is receiving more and more attention, but
these concepts are often incorrectly treated as synonyms. The basic purpose of the study is to
clearly separate the concepts from each other, as well as to examine the effects exerted by
extraordinary social and economic processes (pandemic, war, inflation) that significantly influence
the everyday life of the tourism industry, including primarily SMEs dealing with accommodation.
During the analysis, we cover the main statistical results, the possibilities of the sector's survival
and the examination of the means of sustainability. We focus our research on the results of the
secondary data collection carried out in the second half of 2020 and the comparison of the current
statistical data, in the study we analyze the extent and possible causes of the differences. The
sector, which began to deveelop rapidly in the last decade, currently shows quasi-stagnant values
in terms of capacity utilization and economy, but despite this, its fundamental objective is still the
efficient management of the subsistence and sustainability of tourism. “The responsibility of the
present is the survival of the future.”

Keywords: subsistence, sustainability, tourism
JEL Code: 03
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Tudatossag és fenntarthatosag a nyaralas alatt is
Sustainability and Aware During Travelling
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Alexandre Lamfalussy Faculty of Economics)

Dr. NEMETH Nikoletta PhD egyetemi docens (Associate Professor)
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Dr. HOSCHEK Moénika PhD egyetemi docens (Associate Professor)
Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt:

A fenntarthatésdg, mint cél a gazdasagi minden szintjén és dgazataban megjelenik, igy a
turizmus teriiletén. A lakossdg vonatkozasaban is fontos a fenntarthatésag harom pillérének
figyelembe vétele (gazdasdagi, tarsadalmi és természeti) az utazdsi és a nyaralds soran
felmeril6 dontések meghozatalakor. A tudatos magatartas megnyilvanul azokban a fogyasztoéi
dontésekben, melyek a turizmus karos hatdsainak csokkentését szem el6tt tartva példdul a
helyi termékeket helyezik el6térbe, kornyezetbarat kozlekedési mdédokat preferdlnak vagy
utazasaik sordn is szelektiven gyjtik a szemetet. Kvantitativ vizsgadlatunkhoz online kérdéives
megkérdezést valasztottunk. A 2022. november hdnapban lefolytatott kutatasba 523 f6t
vontunk be. Az adatokat a leird statisztika eszkdzeivel elemeztik. Arra voltunk kivancsiak,
hogy a nyaralasukat jellemz&en a belf6ldon vagy a kilféldon eltdlté egyedek tudatosabbak-e
a szallashelyeik kivalasztdsaban. Megvizsgaltuk tovabba, hogy melyik csoport szamara fontos
az utazas alatt is a fenntarthatésag szempontjainak fegyelembe vétele.

Kulcsszavak: fenntarthatdsag, tudatossag, turizmus, utazasi szokasok
JEL-koédok: L83, Q5, 732

Abstract:

Sustainability as an objective is present at all levels and all sectors of the economy, also in the
field of tourism. It is important for the population to take into account its three pillars
(economic, social and natural) when making travel and holiday decisions. Conscious behaviour
is reflected in consumer choices to reduce the negative impact of tourism, for example by
choosing local products, environmentally friendly modes of transport or the selective waste
collection when travelling. For our quantitative study, we chose an online questionnaire
survey. The survey was conducted in November 2022 and included 523 respondents. The data
were analysed using descriptive statistics. We wanted to know whether individuals who
typically spend their holidays in the country or abroad are more conscious of their choice of
accommodation. We also examined for which groups it is important to take sustainability
aspects into account while travelling.

Keywords: sustainability, awareness, tourism, travel habits
JEL Codes: L83, Q5, 732
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Soproni Egyetem, Széchenyi Istvan Gazdalkodas- és Szervezéstudomdanyok Doktori Iskola
(University of Sopron, Istvdn Széchenyi Economics and Management Doctoral School)
obadovics.csilla@uni-sopron.hu

RUFF Tamas

PhD-hallgato (PhD Student)
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ruff.tamas@phd.uni-sopron.hu - levelez6 szerz6 (Corresponding Author)

Absztrakt:

A migrdciéval kapcsolatos kutatdsoknak fontos szereplik van egy orszdg tarsadalmi és gazdasagi
folyamatainak megértése szempontjabdl, de gyakran meghatdrozzdk a kisebb kozosségek vagy
foldrajzi régidk fenntarthatdsdgat is. Kutatasunk soran a Soproni Egyetem hallgatdéinak jovébeli kiilfoldi
terveit vizsgaltuk. Céljaink kozott szerepelt annak megismerése, hogy az egyetemistak mekkora
hanyada szeretne kilféldre menni hosszabb-révidebb idére és melyik orszagokat preferaljak. Ezentul
a migrdciot 6sztonzdg, illetve gatld tényez6k megismerése is fontos részét képezte kutatasunknak,
valamint Iatni szerettiik volna azt, hogy az egyetemistaknak milyen elképzeléseik vannak a kulfoéldi
életrél. A kutatast a Soproni Egyetem hallgatéinak alapsokasdgabdl vett nem reprezentativ mintan
végeztiik. Az adatgy(ijtés soran az adatok online alapu kérdGivek segitségével, személyes lekérdezéssel
és onkitoltés mdédon kertltek felvételre 2023 novemberében. Az elemzés soran egy- és kétvaltozos
elemzések segitségével adunk valaszt a kutatds céljai kozott felvetett kérdésekre. Kereszttabla
elemzéssel és adatredukcids moddszerek alkalmazasaval tarjuk fel a minta tagjai kérében a belsé
Osszefliggéseket és jellegzetességeket.

A kutatds a K129145 azonosito szamu NKFI projekt keretében késziilt.

Kulcsszavak: migracio, egyetemistak, Sopron
JEL-kédok: F22, J61, 015

Abstract:

Research on migration plays an important role in understanding the social and economic processes of
a country, but also often determines the sustainability of smaller communities or geographical regions.
In our research, we examined the future plans of students at the University of Sopron abroad. Our
aims were to find out what proportion of students would like to go abroad for a longer or shorter
period of time and which countries they prefer. In addition, we also wanted to find out about the
factors that encourage and discourage migration, and to see what students' perceptions of life abroad
are. The research was carried out on a non-representative sample of the student population at the
University of Sopron. Data was collected through online-based questionnaires, face-to-face interviews
and self-completion in November 2023. The analysis uses univariate and bivariate analyses to answer
the questions raised in the research aims. Cross tabulation analysis and data reduction methods are
used to explore internal correlations and characteristics among sample members.

The research was carried out in the framework of the NRDI project nr. K129145.

Keywords: migration, students, Sopron
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Hiking Habits and Tourist Flow Patterns in the Bakony Mountains — How to Serve Active
Tourism Demands in a Sustainable Way?

Gyorgy CZIBULA

PhD Student

University of Sopron, Faculty of Forestry, Roth Gyula Doctoral School of Forestry and Wildlife
Management Sciences

czibula.gyorgy@phd.uni-sopron.hu

Abstract:

Despite the fact that forest tourism is becoming more and more popular every year, and the
development of the area received another boost after the Covid epidemics, we do not have
accurate data to determine the number of participants, as well as their temporal and spatial
distribution. We conducted our research based on visitor counts and questionnaires in Bakony
with the aim of collecting data for the forest tourism service providers regarding the number,
habits and route use of forest tourists. Through the processing of the results, it becomes possible
for the service provider to determine development directions that meet the needs, as well as to
introduce sustainable visitor management. On the demand (visitor) side, targeted and demand-
oriented developments increase the experience factor of the time spent in the forest. On the
supply (service provider) side, knowing the motivations makes the performance of public welfare
tasks more efficient, which directly contributes to improving the sector's image. The mapping of
popular routes and the knowledge of visitor habits indirectly result in a reduction of
economic/natural damage in over-visited places, or at least makes it controllable in space and
time.

Keywords: forest tourism, tourist flow patterns, hiking habits, active tourism demands,
sustainable active tourism services
JEL Codes: L23, Q23, 732

Turdzdsi szokdsok és turista dramldsi mintdk a Bakonyban — hogyan szolgdlhatok ki fenntarthato
mddon az aktiv turisztikai igények?

Absztrakt:

Annak ellenére, hogy az erdei turizmus évrél évre egyre népszeribb, és a Covid jarvanyok utan a
terllet fejl6dése Ujabb I6kést kapott, a résztvev6k szdmdanak meghatarozasara, valamint az idébeli
és a térbeli eloszlasara nincsenek pontos adataink. Latogatdszamlalason és kérdbivezésen alapuld
kutatasunkat azzal a céllal végeztiik el a Bakonyban, hogy az erdei turizmus szolgaltatéi oldala
szdmdara adatokat gy(jtsink az erdei turistdk szdma, szokdsai és Utvonalhaszndlata
vonatkozasaban. Az eredmények feldolgozasa révén lehetGség nyilik a szolgdltaté szamara az
igényeknek megfelel6 fejlesztési iranyok meghatdrozdsara, valamint a fenntarthaté
latogatdmenedzsment bevezetésére. Keresleti (latogatdi) oldalon a célzott és igényekhez igazodd
fejlesztések novelik az erd6ben eltoltott id6 élménytényezdjét. A kinalati (szolgaltatéi) oldalon a
motivaciok ismerete hatékonyabba teszi a kozjoléti feladatok ellatasat, ami kozvetlenil hozzajarul
az agazat imdzsanak javitasahoz. A kozkedvelt Utvonalak feltérképezése, a latogatdi szokdsok
ismerete kozvetetten azt eredményezi, hogy a tulldtogatott helyeken csokken a
gazdasagi/természeti kar, vagy legalabbis térben és id6ben kontrollalhatéva valik.

Kulcsszavak: erdei turizmus, turista aramldsi mintak, turdzasi szokasok, aktiv turisztikai igények,
fenntarthatd aktiv turisztikai szolgdltatasok
JEL-kédok: L23, Q23, 732

71


mailto:czibula.gyorgy@phd.uni-sopron.hu

Social Media Marketing Activities of Hungarian SME's from the Aspect of Lean Principles in
the West-Danubian Region

Dr. Fruzsina Magda PANKOTAY PhD
Assistant Lecturer
University of Sopron

Dr. Bendeguz Richard NYIKOS PhD
Researcher
University of Sopron

Abstract:

Lean management can be considered as a toolkit that organizes and manages business
processes. According to its basic principle, it focuses on customer value, which must be
achieved using as few resources as possible, thus resulting in increased customer value. Lean
thinking can also be successfully applied in the field of social media marketing: in
understanding the logical process of individual operations, increasing the overall effectiveness
of campaigns, and improving key performance indicators. Due to the expanded functions of
the various platforms, the customization of marketing communication alternatives based on
the unique needs of businesses has greatly increased, which has contributed to further
increasing overall efficiency. The main goal of the research is to uncover the parallels and
connections between lean theories and online marketing activities, and. In addition, the
research also aims to understand how the process of creating and maintaining social media
marketing strategies can be characterized from the lean thinking point of view, focusing on
how the launch of individual campaigns - whether in-house or outsourced - has an effect on
the degree of application of lean principles. During the course of the research, SMEs located
in Gy6r-Moson-Sopron County had been visited in order to assess the social media marketing
processes of the respective units with the help of in-depth interviews. The interviews helped
to gain a deeper understanding of how businesses plan and use social media marketing
practices, and how they align with the lean principles presented earlier.

Keywords: lean management, social media marketing, SME sector
JEL Codes: L21, M11, M31
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Country Branding of the Hashemite Kingdom of Jordan

Mohammad Hani KHLEFAT

PhD Student

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvdn Széchenyi Economics
and Management Doctoral School

Abstract:

This study explores the concept of nation branding, encompassing dimensions, positioning,
vision, and logos, emphasizing the importance of global recognition in attracting visitors,
students, and investors in this world of the ‘attention economy’. The Hashemite Kingdom of
Jordan serves as a case study, focusing on its industrial and tourism sectors. The paper
evaluates the nation branding dimensions, positioning, vision, and branding efforts using
qualitative methods, including diverse sources such as journal articles, official publications,
high-level figures' statements, and personal experiences. The findings reveal that Jordan
largely aligns with nation branding principles, although the concept remains relatively
unfamiliar to the public. Jordan distinguishes itself through collaborations with international
entities and a visionary approach crafted with prestigious institutions. Despite challenges, the
country's progress is commendable given its unique circumstances. While the study has
limitations, it suggests potential future research areas, including Jordan's ongoing nation
branding efforts, the contributions of its industrial and tourism sectors to its brand, and the
use of its native name instead of 'Jordan.' In conclusion, it recommends that Jordan continues
its current branding efforts, serving as an exemplary model for similarly positioned nations
due to its openness to international partnerships.

Keywords: nation branding, dimensions, positioning, Jordan, Jordan Vision
JEL Code: M31

73



Community-Based Tourism in Southeast Asia

Thi Thuy Sinh TRAN PhD Student
University of Sopron, Alexandre Lamfalussy Faculty of Economics
tranthithuysinh@hvu.edu.vn

Dr. Nikoletta NEMETH PhD Assiociate Professor
University of Sopron, Alexandre Lamfalussy Faculty of Economics
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Md. Sadrul Islam SARKER PhD Student
University of Sopron, Alexandre Lamfalussy Faculty of Economics
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Yuan ZHANG PhD Student
University of Sopron, Alexandre Lamfalussy Faculty of Economics
ZhangYuan@phd.uni-sopron.hu

Abstract:

Community-based tourism (CBT) is prevalent in developing regions such as Southeast Asia due
to its capacity to empower communities, foster community identity and pride, optimise social
capital, benefit peripheral communities, and encourage community equity and development.
Therefore, the examination of emergent trends and scientific investigation is significantly
advanced by the evolution of CBT-related research in the region. The objective of this study is
to conduct a thorough examination of the existing body of literature on CBT in Southeast Asia,
with the purpose of offering relevant perspectives for the future advancement of this domain.
In this study, we do a bibliometric analysis on a dataset of 239 articles obtained from Scopus
database. The study is to examine several aspects such as document kinds, publishing
patterns, subject categories, journals, institutions, countries, authors, funding sponsor, and
keywords. The findings revealed that the majority of research was concentrated in Indonesia
and Thailand. This paper provides theoretical and practical recommendations to enhance
research on CBT in the Southeast Asian region.

Keywords: community-based tourism, Southeast Asia, bibliometric analysis
JEL Codes: 115, 131, L83 O53
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The Role of Management in Nurse Recruitment - A Comparative Literature Review

Rita ZOLLNER

PhD Student

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvdn Széchenyi Economics
and Management Doctoral School

rita07zoellner@outlook.de (Correspoding Author)

Dr. habil. Zoltan SZABO PhD, MBA

Associate Professor
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Abstract:

This paper collects and structures reasons why nursing professionals leave the healthcare
sector or remain in the nursing profession. It is statistically proven that in the last 3-5 years
nurses leave the profession in Germany. It is assumed, that there is a link between the
decisions of these employees that make them stay or leave and the role of management in
determining and influencing the framework conditions in practice. In this paper, a
comparative analysis was conducted, based on literature review, summarising the demands
of nurses and the role of management. The three hypotheses are: 1) Nurses leave the
profession due to the current framework conditions. 2) The role of management is important
in retaining nurses. 3) The adjustment of the framework conditions has an impact on the
recruitment of nurses. Comparative analysis explores the empirical background of needs of
the nursing workforce and the impact of management on recruitment. The paper focuses on
the role of management on the retention of nurses and calls for future research to contribute
to the understanding of the interrelationship. In conclusion, an appropriate management
plays a major role in attracting nurses back into the profession, especially as it determines the
framework conditions and the working environment.

Keywords: nurses, management, conditions, recruitment, framework
JEL Codes: : 119, J24, )28
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Stakeholder Engagement in the Development of the GRI and the ISSB Sustainability
Reporting Standards

Alina ALEXENKO

PhD Student

Andrdssy University Budapest
alina.alexenko@andrassyuni.hu

Abstract:

Study objective is to compare stakeholder involvement and engagement in the work of the
International Sustainability Standards Board (ISSB) and the Global Reporting Initiative (GRI).
Secondary research data analysis, qualitative content analysis of documents published by the
GRI and the IFRS Foundation & the ISSB from 2019 to 2023. The ISSB is more transparent
regarding stakeholder engagement and should focus on investor interests nevertheless tries
to be open to many stakeholder groups through the due process and other channels. Previous
literature findings on the regulatory capture were not confirmed in our analysis for the ISSB,
but we noticed substantial amount of business and investors participation in the GRI work. In
terms of the geographical diversification, the European Union regulators appear to be
currently one of the major stakeholder groups for both boards as they try to align their
standards with the upcoming European legislation. The tension between the ISSB and the GRI
(where the double materiality approach reflects the collision point between the investor
versus multistakeholder focus) has been partially resolved through the declared cooperation
and distribution of competencies, leaving stakeholders with the choice of which of the still
competing standard setters to interact with.

Keywords: sustainability reporting, GRI, ISSB, stakeholder
JEL Codes: M14, M48, Q56
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The IFRS and the Financial Accounting System in Algeria: A Literature Review

Asma MECHTA
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Dean, Professor
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Associate Professor
University of Applied Sciences, Budapest Business School, Department of Accounting

Abstract:

This study aims to explore the potential challenges that Algeria may face in fully adopting the
International Financial Reporting Standards (IFRS) and International Accounting Standards
(IAS). Algeria continues to use a financial accounting system inspired from international
accounting standards despite the adoption of IFRS having increased significantly, leading to
significant improvements in transparency, accounting quality, and comparability of financial
information among global enterprises. This study does a thorough review of the literature to
find these possible problems and explain how the Financial Accounting System (SCF) works in
terms of how it fits with IFRS. The findings offer valuable insights into the convergence of
accounting practices in Algeria with international standards.

Keywords: Financial Accounting System (SCF), International Financial Reporting standard

(IFRS), International Accounting Standards (IAS)
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Characteristics and Factors of Spatial Differences in EV Battery Industry Development
among EU Member States

Ligiao YANG PhD Student
University of Szeged, Faculty of Economics and Business Administration
lig.y@outlook.com (Corresponding Author)

Dr. Andreasz KOSZTOPULOSZ PhD Associate Professor
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Dr. Izabella SZAKALNE KANO PhD Associate Professor
University of Szeged, Faculty of Economics and Business Administration
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Abstract:

Electric vehicles (EVs) have become the forefront of sustainable transport transformation, of
which battery industry is critical as a core link in the EV supply chain. With the aim to
investigate characteristics and factors of spatial differences in EV battery industry
development among EU member states, the paper finds significant spatial differences in
production, supply chain, market consumption and preferences, as well as R&D and
technological innovation in battery industry. This study employs multiple linear regression
models, which suggests the supply of natural gas and electricity resources, manufacturing
value added as a share of GDP, corporate R&D expenditures, China's outward FDI stock,
human resources in science and technology, private investment in circular economy and real
GDP per capita have a significant effect on the export value of battery products, while the
effects of government budget allocations to industrial production and technological R&D are
not significant. In order to promote the development of EV battery industry, this study argues
that EU member states need to strengthen investment in R&D, optimize the energy mix,
cultivate highly skilled personnel, and enhance investment cooperation between China and
Europe.

Keywords: EV battery, characteristics, factors, spatial differences, EU
JEL Codes: F21, L62, L98, 014
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Potential Effects of Industry 4.0 Technologies on Environmental Sustainability
- A Systematic Literature Review

Mohamed EL MERROUN
PhD Student
University of Sopron, Alexandre Lamfalussy Faculty of Economics

Abstract:

Industry 4.0 and its potential impact on different aspects of environmental sustainability have
been analysed from different perspectives in the existing literature. However, Industry 4.0
collects different technologies that are not necessarily combined. It is clear that the
combination of different technologies is the core value of Industry 4.0, but the examination
of each technology separately is crucial for determining the right combination of technologies
for each specific case. For that reason, the following research provides a systematic literature
review (SLR) of each technology included in Industry 4.0 and its effects on environmental
sustainability aspects based on 107 research papers. 417 articles from the SCOPUS database,
which contain the word Industry 4.0 in the title, abstract, and/or in the indexed keywords,
were scanned by the command-line program Astrogrep to find the most common Industry 4.0
technologies. First, the study reviews the potential effects of the six technologies on different
aspects of environmental sustainability, and later on, the challenges faced by organizations
when applying these technologies for environmental purposes were reviewed and new
research scopes and future research directions were highlighted.

Keywords: environmental sustainability, industry 4.0, digital transformation, loT, CPS
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The Use of Geothermal Energy for Sustainable Development and Economic Prosperity

Nadjat KOUKI
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Abstract:

In terms of mitigating the threat of climate change, geothermal energy has untapped potential
as a carbon-free renewable and sustainable energy source. Due to its potential for promoting
economic development and environmental sustainability, geothermal systems for heating and
cooling have gained increasing attention in building design and construction. Besides reducing
carbon footprints, geothermal energy can create jobs to foster economic growth, reduce
energy costs and improve property values by strategically deploying it. In this paper, the
advantages of incorporating geothermal systems in buildings are explored through a variety
of aspects, such as innovation, building sector's role in economic development. As of 2022,
there are 14.9 gigawatts of geothermal energy plants installed worldwide. Sustainable
building development combined with geothermal energy integration offers a cutting-edge
solution to the world's growing energy needs while minimizing its environmental impact. As
the world transitions toward a more sustainable infrastructure, the integration of geothermal
energy can contribute to the efficiency, cost-effectiveness, and climate-resiliency of buildings.
Research on geothermal energy has valuable implications for energy stakeholders and
economists trying to understand how it’s intertwined with economic prosperity.

Keywords: geothermal energy; non-carbon source; Geothermal systems; economic development
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Sustainable Economic Policies, Macroeconomic Indicators, and Political Aspects: Fostering
Social Equity
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Abstract:

This paper explores the interplay of sustainable economic policies, macroeconomic indicators,
and politics, with a focus on their impact on social equity within sustainability. It aims to
identify challenges and solutions for a more equitable and sustainable society. The study
assesses government policies' effects on sustainable economic development, highlighting
trade-offs between economic growth and environmental/social concerns. Research methods
include a comparative analysis of government policies and their impact on macroeconomic
indicators, along with case studies for practical insights. Findings reveal challenges in balancing
economic growth with sustainability, often at the expense of social and environmental well-
being. Innovative approaches like Gross National Happiness (GNH) show potential in
promoting well-being and environmental quality while sustaining economic development. In
conclusion, achieving sustainability and social equity is complex. Governments can consider
innovative strategies such as green economic stimulus packages, progressive taxation, and
universal basic income for a more equitable and sustainable future.

Keywords: sustainable policies, macroeconomic indicators, social equity, sustainability,

government policies
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The Role of Sustainability, Social Responsibility and Corporate Governance Regulation in
Corporate Innovation

Dr. Istvan Janos BARTOK PhD
Associate Professor
University of Sopron, Alexandre Lamfalussy Faculty of Economics

Abstract:

The economic and social debate on corporate sustainability, social responsibility and
corporate governance began more than 50 years ago and has not settled since. Companies'
attitudes towards sustainability, social responsibility and corporate governance continue to
vary considerably. One of the reasons for the differences present in corporate behavior is the
lack of uniform regulation. Non-financial reporting regulatory unification efforts are reflected
in the revised SASB industry reporting rules released in October 2023. The publication of the
amended rules is specifically intended to help companies prepare for a situation where these
rules become mandatory. The aim of the study is to examine the effects of changing
regulations on companies' innovation activities using industry examples. Based on the study,
significant innovation effects are expected from the introduction of the regulation.

Keywords: Sustainable Development, Social Responsibility, Corporate Governance,
Government Policy and Regulation, Innovation
JEL Codes: Q01, M14, G34, M48, 030

A fenntarthatdsdg, a tdrsadalmi szerepvdllalds és a felelGs vdllalatiranyitds szabdlyozdsdnak
szerepe a vdllalati innovdcioban

Absztrakt:

A vallalatok fenntarthatdsdgaval, a tarsadalmi szerepvdllalasukkal és a felel6s
vallalatiranyitassal kapcsolatos kdzgazdasagi és tarsadalmi vita tobb, mint 50 évvel ezel6tt
kezd6dott meg és azdéta sem jutott nyugvépontra. A vallalatok viszonyuldsa a
fenntarthatdsaghoz, tarsadalmi szerepvallalashoz és a vallalatiranyitashoz tovabbra is jelents
kiilonbségeket mutat. A vallalati viselkedésben jelenlévé kiilonbségek egyik oka az egységes
szabalyozas hidanya. A nem pénzigyi jelentésekre vonatkozd szabalyozas egységesitési
torekvései manifesztalédnak a 2023 oktdberében megjelent fellilvizsgdlt SASB iparagi
jelentési szabalyaiban. A mddositott szabalyok publikalasanak kifejezetten célja, hogy a
vallalatok megkezdjék a felkésziilést arra a helyzetre, ha ezek a szabalyok kotelezévé valnak.
A vizsgalat célja a médosuld szabalyozas hatasainak vizsgdlata a vallalatok innovacios
tevékenységére vonatkozéan ipardgi példak segitségével. A vizsgalat alapjan jelentGs
innovacios hatasok varhaték a szabalyozas bevezetésétdl.

Kulcsszavak: fenntarthatdsag, tarsadalmi felel6sségvallalds, felel6s vallalatiranyitas,

kormanyzati politika és szabalyozas, innovacid
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How do the Divestment Trends Induce the Green Transformation of Oil and Gas
Companies?

Eva BARTALOS
PhD Candidate
Corvinus University of Budapest

Abstract:

One of the key performance indicator in the green transition is the divestment trends of the
companies which are having CO2-heavy operations. The main purpose of the presentation is
to highlight how do the oil and gas companies handle the complexities of shifting their fossil
fuel-based portfolio by analyzing their divestment trends. In my example 6 big, medium, and
small oil and gas companies are assessed — Shell Royal Dutch (UK-based), British Petroleum
(UK-based), OMV (Austrian), PKN Orlen (Polish), Neste (Finnish) and Orsted (Danish) -, and
their maturity of green transition via lenses of the divestment figures between 2017 and 2022.
The main findings prove that the biggest achievements in green transition are realized by the
smaller companies with the supporting hand of their governments. Majority of the divested
portfolios were purchased by companies outside of the European Union (EU). The research
supports the understanding of green energy transition where oil and gas companies’
divestment trends are assessed.

Keywords: oil and gas industry, green transition, divestment trends
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Abstract:

The circular economy (CE) has gained significant global attention as a potential solution to
environmental and socio-economic issues, such as pollution, waste generation, and resource
depletion, arising from the textile and clothing industries. The objective of this bibliometric
review is to explore the trends and patterns of circular economy research in the apparel
industry. Data were collected from the Scopus database while the bibliometric data were
analysed using VOSviewer software. A comprehensive search of pertinent keywords linked to
circular economy in the textile industry yielded 697 empirical and review articles. The analysis
revealed significant aspects of the evolution of textile circularity research and voids in the
discipline. This review also uncovered the central research themes, the countries, the active
researchers, the influential journals, and the productive articles in this field. The Journal of
Cleaner Production was the most prolific outlet, and the United Kingdom was the most
productive country in circular clothing research. The results of this study can assist scholars in
identifying novel research methodologies in this domain. Therefore, the study serves as a
valuable addition towards identifying the primary patterns in circular economy research in the
textile industries and suggesting potential avenues for future research endeavours.

Keywords: circular economy, textile industry, bibliometric analysis
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Public Awareness on Circular Economy Development in Hungary
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PhD Candidate
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Abstract:

Increasing public awareness is one of the major factors behind Europe's transition to the
circular economy (CE) strategy. This paper aims to present the results of an evaluation of
public awareness and attitudes about CE in Hungary. The data used in this study was collected
by random distribution of questionnaires with 512 respondents in order to assess their
awareness as well as willingness to buy more environmentally friendly products. The result
shows a clear correlation with the education level as the higher-educated respondents were
more likely to know about CE. Regarding the waste segregation, Hungarian consumers give
special attention to Organic waste followed by Glass and Plastic waste, while Clothes and
batteries have lower care by the locals after use.

Keywords: circular economy, public awareness, public willingness, questionnaire
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The Historical Evolution of Employee Idea Management: A Comprehensive Review
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Abstract:

In today's rapidly evolving and highly competitive business environment, effective
management of employee-generated ideas is a critical element for organisational innovation
and growth. This paper presents a comprehensive literature review that consolidates the
historical development and evolutionary trajectory of employee idea management practices.
The journey of employee idea management can be traced from basic suggestion boxes to
cutting-edge digital platforms and Al-driven systems, encompassing theoretical foundations,
technological advancements and organisational implications. Understanding this trajectory
enables organisations to adapt to changing trends and develop sustainable strategies that
promote innovation and continuous improvement. To secure long-term success, organisations
can acquire valuable knowledge for fostering a culture of idea sharing and innovation by
combining the narratives of historical development and contemporary innovation.

Keywords: Innovation and Invention, Processes and Incentives, Corporate Culture
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Agroforestry — A Productive and Sustainable Land Use System
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Abstract:

Agroforestry (AF) is a sustainable land use system, where woody perennials are deliberately
integrated to agricultural production for ecological and/or economic benefits. Although it has
been recognized as a key instrument to address global challenges (9 out of the 17 SDG’s) its
adaptation amongst farmers is very slow, particularly in temperate regions. To speed up the
upscaling of AF systems several suggestions have been phrased by experts, and the call for
evidence on productivity is among the most urgent ones. In this paper some of the results of
an alley cropping (AF) field experiment are presented. The land equivalent ratios (LER) were
determined for different planting spacings, based on the yields of the intercrop and of the tree
stands. Most of the planting spacings resulted in positive LER values. It is most likely due to
better resource utilization, which is a key feature of AF systems and a must to sustainable
agricultural production. To explain the higher yields in the alley cropping systems further
ecological research is needed. Also, economic evaluations would help to upscale AF systems.
Since these land use systems contribute to climate mitigation and adaptation as well as they
enhance biodiversity, their spread is expected in the future.

Keywords: alley cropping, land equivalent ratio, tree, intercrop, productivity
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Abstract:

This study examines the factors leading to the economic prosperity of food waste recycling in
Ghana. The economic prosperity of food waste recycling was assessed with selected sampling
in a survey considering the 16 regional capitals of Ghana with investments, costs and benefits
as determinants. It was evidence that the investment of food recycling was GH¢ 900.0£366.7
thousand cedis in tonnes, with a benefit to cost ratio of 0.06+0.15. This ratio increased to
0.73£0.35 considering government subsidies. This indicates the scares economic benefits of
food waste recycling companies rely on government subsidies to maintain their operations. A
multi-factor analysis was used indicating income, location, population size and processing
technique with different effects on the economy of food waste recycling. The highest effect
was on population size (P = 0.014) and processing techniques that positively influenced food
waste recycling operations in the economy. These shows the need to prioritize population size
and processing techniques in management and economic decision-making on food waste
recycling projects towards economic prosperity. The outcomes of this study can serve as a
reference for developing future policies on the economics of food waste recycling.

Keywords: Food Waste, Circular Economy, Multi-Factor Analysis, Economic Prosperity Ghana
JEL Code: Q53
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The Response of Higher Educational Institutions to Sustainability Challenges in Hungary

Dr. Andrea MIKACZO PhD
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Dr. Katalin DIOSSI PhD
Assistant Professor
University of Sopron
diossi.katalin@uni-sopron.hu

Abstract:

Higher Educational Institutions can not avoid sustainability issues as related steakholder
demands are becoming ever dynamic. Generation Z places greater emphasis on
environmental and social sustainability than any previous generations. As a result, during
university admissions, green rankings (GreenMetric Ranking of World Universities, Times
Higher Education Impact Ranking) are getting increasingly emphasized. In Western Europe,
the ESG model (Environment, Social and Governance) has already been included in the
curriculum of numerous university programs, acknowledging the importance of the topic,
while this endeavor is still in its infancy in the universities of Central and Eastern Europe. Even
in the medium term, ESG development has a serious positive impact on the financial
performance, stakeholder satisfaction and health of institutions, as well as their standing in
university rankings. The topics of the GreenMetric world ranking are closely related to the
areas to be measured in the ESG processes, so participation in the two processes can develop
in an intertwined manner. Our study shows how the effectiveness of the GreenMetric and
Times Higher Education world rankings among Hungarian higher educational institutions
develops, why institutions choose to be listed, and what results the institutions aim to achieve.

Keywords: higher education, sustainability, responsibility
JEL Codes: 123, M20, M48, 044
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Coping Strategies in Sustainable Management for Organizations in a VUCA Environment:
A Systematic Literature Review

Mike WEISS

PhD Student

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvdn Széchenyi Economics
and Management Doctoral School

WeissMike@phd.uni-sopron.hu

Abstract:

In the contemporary business landscape organizations face unprecedented turbulence and
uncertainty characterized by the acronym VUCA (volatility, uncertainty, complexity,
ambiguity). Although a myriad of improvements in various disciplines over the last few
decades should have reduced instability and threats to society and the economy, examples
such as the recent terrorist attacks in Israel, a war of aggression in Ukraine and the COVID-19
pandemic have increased uncertainty for organizations. In a VUCA environment characterized
by eclectic influencing factors, sustainable management is required to deal with cross-
disciplinary challenges in a VUCA world. A systematic literature review was conducted to
evaluate the current scientific approaches to dealing with VUCA threats. Therefore, relevant
literature was clustered into relevant explanatory literature on the phenomenon of VUCA and
the existing scientific approaches that serve as coping mechanisms depicting a correlation
between VUCA and organizational performance indicators. As a result of a comprehensive
literature review on the challenges of a VUCA environment, the lack of proactive approaches
for sustainable management was identified as a relevant research gap. Consequently, the
development of proactive coping mechanisms will be an important key to sustainable
management and a potential area of scientific interest for further investigation.

Keywords: Sustainable Management, VUCA-Environment, Coping-Mechanisms
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Abstract:

Autonomous driving is an attractive and controversial topic in the field of mobility research.
With the continuous technical progress in the field of autonomous vehicles, scientific research
in this area is also growing exponentially. This is equally true for the topic of sustainability.
Here, too, research interest and the resulting scientific publications have increased
significantly in recent years. From these two mutually reinforcing factors, the risk of
information overload for researchers can be derived. This paper attempts to address this
complex of issues in a systematized manner. To this end, previous research is examined using
a systematic literature review. Bibliometric methods and a qualitative content analysis
support this approach. This summary is intended to serve as a basis for further research. This
includes summarizing current research as well as identifying current research gaps. The results
of the article show a growing field of research with many special features. Above all, reducing
emissions and increasing efficiency are decisive contributions to the sustainability of
autonomous vehicles.

Keywords: autonomous vehicles, sustainability, systematic literature review
JEL Codes: R40, Q55, Q56
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Adapting to Industry 4.0: Challenges and Risks Faced by Companies - A Literature Review

Khouloud CHALLOUF

PhD Student
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Dr. Nikoletta NEMETH PhD

Associate Professor

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Hungary
Nemeth.nikoletta@uni-sopron.hu

Abstract:

In our dynamic world, the industrial sector's embrace of Industry 4.0 represents a pivotal
commitment. This adoption not only signifies a company's ability to navigate change but also
serves as a catalyst for substantial expansion. Enterprises that integrate Industry 4.0 not only
stay up with global breakthroughs, but also differentiate themselves from competitors in the
face of accelerating global improvements. This strategic move positions these businesses
favorably in managing contemporary business challenges, fostering an environment ripe for
innovation. This initiative's successful implementation involves a slew of challenges and
potential risks that must be carefully handled. Despite the complexities involved, setting up
this process necessitates rigorous preparation and smart decision-making. Effectively handling
these problems and hazards is critical for the smooth launch of this undertaking. The aim of
this paper is to examine the process of applying the principles of Industry 4.0 and to identify
the challenges that industries face in adopting them, highlighting the main differences.

Keywords: Industry 4.0, Industries, Challenges, Risks, Companies
JEL Codes: 014, L16, L60
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Trends in Sustainable Leadership

Roland SEESE

PhD Student

University of Sopron
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Assistant Professor
University of Sopron
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Abstract:

Over decades different leadership styles have been the topic for researchers worldwide. In
the last few years, the catch phrase “sustainable leadership” has reached an ever-growing
importance due to realizing the limitation of resources and environmental issues. Sustainable
leadership is therefore understood as a leadership-style which uses KPIs of organizational
performance with regards of social, environmental and economic results next to usual ones.
The most outstanding bibliometric review by Philipp Hallinger and Suparak Suriyankietkaew
(2018) describes the trends of the research in context of sustainable leadership from the 1990s
until 2018. Using techniques like co-word analysis the research concluded that there are
mostly co-occurrences to information management, corporate sustainability as well as
transformational leadership. The results of this study were based on USA and Europe. As a
continuation of the research, this paper follows a comparable approach defining the latest
trends in research of sustainable leadership, focusing on Europe. It focuses on the published
articles of the ongoing year 2023 by using a similar to the original approach with the help of
Al-based research techniques. The intention of this study is to identify whether new trends
emerged and if there is a match between Al-based research and already established
researching techniques.

Keywords: sustainable leadership, co-word analysis, bibliometric review
JEL Codes: C99, G34, 032, Q56, M14
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Recruiting for Resilience: An Economic Approach to Mitigate Candidate Ghosting

Laureana Anna Erika TEICHERT

PhD Student
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and Management Doctoral School

TeichertLaureanaAnnaErika@phd.uni-sopron.hu

Abstract:

Candidate ghosting has become an increasingly prevalent phenomenon in recruiting
processes. It describes a behavioral pattern that enables one party to terminate
communication with another party without offering any information or explanation. As power
dynamics shifting within labor markets, candidate ghosting is leading to adverse issues,
including key positions not being filled, project escalations and increased employee turnover.
Previous research focuses on the candidates’ reasons to ghost. During recruitment processes
this information is not available to companies. Therefore the paper focuses on the companies’
perspective on candidate ghosting. In addition to these reasons, recommendations exist
regarding preventive measures that could be adopted by companies to mitigate candidate
ghosting. Empirical research lacks a specific target audience to which these measures can be
applied to. Implementing recommended measures for all candidates while maintaining the
candidate pipeline would incur significant costs. In order to effectively manage candidate
ghosting in a cost-efficient manner, it is necessary to extract information from existing data
available to companies in initial phases of recruitment processes. Research has to provide
valuable insights by bridging the gap between the phenomenon of candidate ghosting and the
recommended preventive actions. The current state of knowledge does not provide such
outcomes.

Keywords: Human Resources, Talent Acquisition, Recruiting, Candidate Ghosting, Decision Making
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Fiihrung auf Distanz - Herausforderungen fiir Fihrungskréfte durch die Nutzung von Home-
Office

Norbert KLEIN

PhD Student
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and Management Doctoral School, Sopron, Hungary

klein.buettgen@dg-email.de

Zusammenfassung:

Etwa ein Viertel der deutschen Arbeitnehmer nutzt heute die Moglichkeit im Home-Office zu
arbeiten. Dabei hat die Corona-Pandemie diese Entwicklung zuséatzlich beschleunigt. Das digitale
Arbeiten und die damit verbundene raumliche Distanz stellt die Flihrungskrdfte vor neue
Herausforderungen, denn es geht darum, Personen wirkungsvoll zu fithren, die nicht an einem
physischen Arbeitsplatz vor Ort sind, sondern an anderen Orten, beispielsweise im Home-Office.
Welche Herausforderungen ergeben sich durch die Nutzung von Home-Office fiir die
Flihrungskrafte und wie kann eine Fihrungskraft mit den gednderten Bedingungen umgehen?
Diesen Fragen widmet sich diese Arbeit. Hierzu wurden aus der Literatur die Einflussfaktoren auf
die Flhrung in Bezug auf verdnderte Umweltbedingungen (Raum, Technik, Digitalisierung etc.),
moderne Flhrungsorganisation (Steuerung von Aufgaben und Zielen etc.) sowie die sozialen
Anforderungen von Team und Mitarbeitenden zusammengetragen. Ferner wurden die zur
Verfiigung stehenden Fihrungsinstrumente erldutert und strukturiert. Hierdurch wurde es
moglich, diese wissenschaftlichen Kenntnisse mit den Ergebnissen eines Workshops von
FUhrungskraften einer mittelgroBen Sparkasse in Deutschland zu vergleichen. So konnte ein
Werkzeug entwickelt werden, das es Fihrungskraften erleichtert, sich strukturiert auf
FUhrungssituationen einzustellen. Die Ergebnisse sind nicht nur fir Banken, sondern fir alle
Unternehmen interessant, die sich mit der Fiihrung auf Distanz beschaftigen.

Schliisselwérter: Fiihrung, Kommunikation. Home-Office, hybrides Arbeiten
JEL Codes: M12, M54, 015

Abstract:

About a quarter of German employees now take advantage of the opportunity to work from home.
The corona-pandemic has further accelerated this development. Digital working and the
associated physical distance pose new challenges for managers because it is about effectively
leading people who are not on site at a physical workplace, but in other places, for example in the
home office. What challenges arise from the use of home office for managers and how can a
manager deal with the changed conditions? These questions are addressed in this thesis. For this
purpose, the factors influencing leadership with regard to changed environmental conditions
(space, technology, digitalization, etc.), modern management organization (management of tasks
and goals, etc.) as well as the social requirements of the team and employees were compiled from
the literature. In addition, the available management tools were explained and structured. This
made it possible to compare this scientific knowledge with the results of a workshop held by
managers of a medium-sized savings bank in Germany. In this way, it was possible to develop a
tool that makes it easier for managers to adapt to leadership situations in a structured way. The
results are not only interesting for banks, but for all companies that deal with remote
management.

Keywords: leading, communication, home office, hybrid working
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Ansatz zur Integration von generativer Kiinstlicher Intelligenz und Neuronalen Netzen fiir
eine nachhaltige digitale Transformation in den Bereichen Medizin und Marketing

A Generative Al and Neural Network Approach to Sustainable Digital Transformation: A
Focus on Medical and Marketing Sectors
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Ungarn (Istvdn Széchenyi Economics and Management Doctoral School, University of Sopron, Hungary)
2 jsf — Institute for Strategic Finance, FOM University of Applied Science for Economics and Management,
Essen, Germany

Zusammenfassung:

Klnstliche Intelligenz (KI) in Form von Generativer Kiinstlicher Intelligenz (GKI) und Neuronalen Netzen
(NN) stellen in der Medizin sowie im Marketing Treiber fir eine digitale Transformation dar. Im Kontext
einer Theoriestudie werden in einer qualitativen Metaanalyse gegenwartige sowie potenzielle Ansatze
zum nachhaltigen Einsatz von GKI und NN innerhalb der benannten Bereiche beschrieben. Anhand von
ausgewdhlten Studien, die den Einsatz von NN in der Hautkrebsdiagnostik sowie den Einsatz von GKI
im  Marketingprozess fokussieren, werden Anwendungsmoglichkeiten zur nachhaltigen
Transformation aufgezeigt. Mit den Ergebnissen der Forschung wird aufgezeigt, dass der Einsatz von
GKI im Marketing nachhaltig auf die Markenbildung, die Preisgestaltung, die Vertriebskanale und auf
die Personalisierung von Werbekampagnen wirken kann. Ein ebenso positiv nachhaltiger Einfluss ist
im medizinischen Sektor zu konstatieren. Aufgrund der hohen Modellqualitdt im Bereich der
Krebserkennung konnen Diagnoseprozesse durch NN effizienter gestaltet und Personalengpasse
kosteneffizient und patientenzentriert ausgeglichen werden. KI bietet vielversprechende
Moglichkeiten, erfordert jedoch eine ethische und sozial verantwortliche Herangehensweise. Die
Forschungsergebnisse unterstreichen die Notwendigkeit flir einen nachhaltigen Einsatz der
vorgestellten Auspragungsformen von Kl in Medizin und Marketing.

Schliisselworter: Kiinstliche Intelligenz, Generative Kiinstliche Intelligenz, Neuronale Netzwerke,
nachhaltige Praktiken, Ethik und soziale Verantwortung
JEL Codes: Q55, L10, M31, 111, C45

Abstract:

Artificial intelligence (Al), in particular generative Al (GAI) and neural networks (NN), is emerging as a
transformative force in the evolving landscape of digital transformation in industries such as medicine
and marketing. The paper describes the actual and potential impact of Al on the advancement of
sustainable practices in these areas through a theoretical study of existing research. Through case
studies, from NN in skin cancer diagnosis to GAl in marketing strategy, we highlight current applications
and challenges. Despite the undeniable capabilities of Al in these domains, there remains a dearth of
research that links Al to tangible sustainability outcomes. Our findings on Al in marketing highlight its
importance in enhancing branding, optimizing pricing, refining channels and personalizing promotions.
Furthermore, the application possibilities of NN in medical are presented. Due to the high model
quality in the field of cancer detection, diagnostic processes can be designed more efficiently by NN
and thus staff shortages can be compensated cost-efficiently and patient-centered. However, while Al
offers promising opportunities, it also requires an ethical, socially responsible approach, as
underscored by recent studies. This research underscores the imperative of Al integration for holistic,
sustainable outcomes in the medical and marketing sector.

Keywords: Artificial Intelligence, Generative Artificial Intelligence, Neural Networks, Sustainable
Practices, Ethics and Social Responsibility
JEL Codes: Q55, L10, M31, 111, C45
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General Perception of Age Among Students in the Austrian and Hungarian Border Regions
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Universitat Sopron, Alexandre Lamfalussy Fakultat fiir Wirtschaftswissenschaften
(University of Sopron, Alexandre Lamfalussy Faculty of Economics - Hungary)
pakaidorottya@phd.uni-sopron.hu

Prof. Dr. Csilla OBADOVICS PhD Universitatsprofessor, Leiterin der Doktorandenschule
(University Professor, Head of Doctoral School)

Universitdt Sopron, Alexandre Lamfalussy Fakultét fiir Wirtschaftswissenschaften
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Zusammenfassung:

Die Alterung der europdischen Bevolkerung ist seit Jahrzehnten zu beobachten. Die Lebenserwartung
steigt standig und somit wachst die Zahl der dlteren Menschen, daraus folgend startet die Gesellschaft
zu ergrauen. Wie diese Generation in einer Gesellschaft wahrgenommen wird und ab wann man als
»alt” bezeichnet wird, hangt von vielen Faktoren ab. Landerspezifische Unterschiede lassen sich in
Bezug auf die Altersbilder feststellen. Ziel der Forschung ist zu erforschen, wie dltere Menschen von
Studentinnen in der Osterreichisch-ungarischen Grenzregion allgemein wahrgenommen werden.
Mithilfe der Untersuchung der Attitide der Studierenden in der Osterreichisch-ungarischen
Grenzregion konnte ein besseres Verstdandnis hinsichtlich der Wahrnehmung der alteren Menschen
erzielt werden. Zur Beantwortung der Forschungsfrage wurde quantitative Online-Umfrage
durchgefiuhrt. Die Ergebnisse zeigen, dass ungarische Studentlnnen in der 0sterreichischen-
ungarischen Grenzregion friiher jemanden als dlter betrachten als die dsterreichischen. Allgemeinen
kategorisieren die ungarischen Teilnehmerlnnen Personen ab 60 Jahren als dltere Menschen, wahrend
die Osterreichischen Studentinnen in der Grenzregion diese Schwelle erst bei einem Durchschnittsalter
von 64 Jahren angeben. Weiterhin konnte es einen signifikanten Unterschied beziiglich die Geflihle
gegeniber den dlteren Menschen zwischen den 6sterreichischen und ungarischen Studentinnen in der
Grenzregion bestimmt werden. Generationenprojekte und intergenerationale Kontakte werden als
Mittel fur die Sensibilisierung der jliingeren Generationen betrachtet.

Schliisselworter: demografischer Wandel, Alterswahrnehmung, landerspezifische Unterschiede
JEL Codes: J14, J15, 119

Abstract:

The aging of the European population has been observable for decades. Life expectancy is constantly
increasing and so is the number of older people, with the result that society is beginning to “grey”.
How this generation is perceived and at what point one is labelled as "old" depends on many factors.
There are country-specific differences regarding age perception. The aim of this research is to analyse
how older people are generally perceived by students in the Austrian-Hungarian border region. By
analysing the attitudes of students in the Austrian-Hungarian border region, a better understanding of
the perception of older people could be achieved. To answer the main research question, a
guantitative online survey was conducted. The results show that Hungarian students in the Austrian-
Hungarian border region consider someone to be older earlier than Austrian students. In general, the
Hungarian participants categorise people aged 60 and over as older people, while the Austrian
participants region only indicate this threshold at an average age of 64. Furthermore, there was a
significant difference in the feelings towards older people between the Austrian and Hungarian
students in the border region. Intergenerational projects and intergenerational contacts are seen as a
means of sensitising the other generations.

Keywords: demographic change, age perception, country-specific differences
JEL Codes: J14, J15, J19
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Az Eurdpai Unié globalis szerepvallalasa a fenntarthatdsag terén
The Global Role of the European Union in the Field of Sustainability

dr. MAYER Balazs
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Neumann Janos Egyetem, Gazdalkodas- és Szervezéstudomanyok Doktori Iskola (John von
Neumann University, Doctoral School of Management and Business Administration)
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Absztrakt:

Az elmult évtizedben egyre tobb nagyivii nemzetkozi fejlesztéspolitikai kezdeményezés jelent meg
a globdlis térben. Ezek a programok alapvet6en egyes orszdgok és régiok infrastrukturalis
adottsagainak, digitdlis képességeinek, a nemzetkdzi kereskedelem és szallitmanyozas
kondicidinak, azaz tulajdonképpen az interkonnektivitas feltételeinek javitasat voltak hivatottak
szolgdlni. Az éghajlatvaltozas és a globalis felmelegedés elleni harc jegyében, a jelenség altal
el6revetitett aggasztd jovSkép hatasara (is) ezek a kezdeményezések egyre nagyobb aranyban
fenntarthatésagot célzd fejlesztési projekteket is magukba integrdltak. A fenntarthatdsagra
fokuszald tematika ugyanugy megtaldlhatd a Kina &ltal egy évtizede meghirdetett Ovezet és Ut
Kezdeményezés (BRI) programjaiban, mint az Egyesiilt Allamok vezetésével a G7 csoport
kezdeményezte Globalis Infrastrukturalis és Beruhazasi Partnerség (PGll) esetében. Az Eurdpai
Unidé, mint jelentGs globalis gazdasagi szerepl6, szintén arra torekszik, hogy kivegye a részét a
fenntarthaté fejlesztéspolitikai programokbdl, ennek megvaldsitasi eszkoze pedig az
allamszovetség altal két évvel ezelStt Gtjara inditott Globalis Kapu (Global Gateway) stratégia. A
tanulmany célja, hogy bemutasson néhany, a Global Gateway keretében meghirdetett, vagy mar
realizalt fenntarthatésagot célzé fejlesztéspolitikai egylittmiikodést.

Kulcsszavak: Global Gateway, fenntarthatdsag, nemzetkozi fejlesztés, geopolitika
JEL-kédok: Q01, Q56, F63

Abstract:

In the last decade more and more large-scale international development policy initiatives have
emerged in the global arena. These programs were basically envisioned to improve the
infrastructural networks and digital capabilities of certain countries and regions, to advance the
conditions of international trade and transport, that is to say, to foster the conditions of
interconnectivity. In the spirit of tackling climate change and global warming, as a result of the
worrisome outlook predicted by the phenomenon, these initiatives have increasingly
encompassed development projects with a focus on sustainability. Economic projects
concentrating on sustainability can be discovered in the Belt and Road Initiative (BRI) programme
launched by China in 2013, as is the case regarding the Global Infrastructure and Investment
Partnership (PGIl) initiated by the G7 group under the leadership of the United States. The
European Union, as a major global economic powerhouse, also endeavours to take its share in
sustainable development policy plans; the Global Gateway strategy, launched two years ago, is
the bloc’s flagship initiative for implementing such undertakings. The purpose of this study is to
introduce some of these development policy collaborations, both announced and undergoing
ones, setting sustainability as a primary goal, within the framework of the Global Gateway.

Keywords: Global Gateway, sustainability, international development, geopolitics
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Fenntarthatd-e a fenntarthatdsag? — A z6ld atmenet, az energiapolitika és a biztonsag
aktualis kérdései — finanszirozhatdsagi kihivasok, helyzetkép, trendek

Is Sustainability Sustainable? - Current Issues of Green Transition, Energy Policy and Security -
Financing Challenges, Situation, Trends
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Absztrakt:

2015-t6l nincs olyan COP-konferencia (COP21-27) csucstaldlkozd, ahol a karbonsemlegesség, zold
atallas, elektrifikacio, dekarbonizacio, energiatdrolas kifejezések ne keriilnének elGtérbe. A jovSbeli
szerepet a dontéshozéi akarat és a gazdasagi szektor érdekelt, érintett szereplGinek rendkiviili
m{(iszaki-technolégiai fejlesztési GUteme, az ezekre szant beruhdzasi kedv, finanszirozasi hajlam fogja
még inkabb realizalni. Jelen el6addsaban a szerz6 elemzi napjaink energia,- és klimapolitikai helyzetét,
aktualis kérdéseit, dilemmait, a z6ld fejlesztésekkel szemben tamasztott igényeket, a
karbonsemlegesség felé vezet6 Ut el6nyeit, hatranyait, tarsadalmi, gazdasdgi hatasait. Az el6adas
kiemelten foglalkozik a zold atmenet finanszirozhatdsagi problémaival, az idGszerld geopolitikai
biztonsagi aspektusaival, a tarsadalmi névekvd biztonsagi igények financialis kihivasaival. Alapvet6
kutatdsi kérdés, hogy a jelenleg tapasztalhatd és szcendridok szerint valdszinUsithetd geopolitikai,
konfliktusok katonai kiadasai mellett, a névekvs természeti eredetli események emelked6 megel6zési,
beavatkozdsi, helyreadllitasi koltségeit figyelembe véve a fenntarthatd fejl6dési célok mennyire
teljesithet6ek, a globalis allasfoglalasok melyik oldalan kotelez6dnek el. Elkotelez6dhetnek mindegyik
mellett, avagy valamilyen eréegyensulyi kényszerek dlhatnak-e fenn? Egyaltaldn a nevezett teriletek
mellett a fenntarthatdsdgi atmenet hogyan valdsithatd meg, milyen kapcsolatban allnak ezek
egymassal, hogyan befolydsoljak a jelenlegi dontéshozdi akaratot.

Kulcsszavak: klimapolitika, energiapolitika, z6ld atmenet, biztonsadg, fenntarthatdsag,
katasztréfamenedzsment, finanszirozhatdsag
JEL-kédok: O1, P48, Q56

Abstract:

As of 2015, there is no COP summit (COP21-27) where the terms carbon neutrality, green transition,
electrification, decarbonisation, energy storage are not at the forefront. The future role will be made
even more real by the extraordinary pace of technical and technological development, the willingness
to invest and the willingness to finance it, of the decision-makers and the stakeholders in the economic
sector. In this presentation, the author analyses the current energy and climate policy situation,
current issues and dilemmas, the demands placed on green development, the advantages,
disadvantages and social and economic impacts of the path towards carbon neutrality. The lecture will
focus on the financial feasibility of the green transition, the current geopolitical security aspects, the
financial challenges of the growing security needs of society. A fundamental research question is to
what extent the SDGs can be met, and on which side of global resolutions they are binding, given the
current and likely geopolitical and conflict military costs of geopolitical and conflict-related events, and
the rising costs of prevention, intervention and recovery from natural hazards. Can they commit to all
of them, or are there some balance of power constraints? How can the transition to sustainability be
achieved alongside these areas in general, how are they related to each other, and how do they
influence the current will of decision-makers?

Keywords: climate policy, energy policy, green transition, security, sustainability, disaster
management, financeability
JEL Codes: O1, P48, Q56
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A fenntarthato fejl6dés és a katasztréfavédelem kapcsolddasai
Connections between Sustainable Development and Disaster Prevention
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Absztrakt:

A tanulmany elkészitésével a Szerz6 célja a fenntarthatd fejlédés kornyezetbiztonsagi
aspektusainak elemzése, valamint a kornyezetbiztonsdg és a katasztréfavédelem
kapcsolddasainak Osszefoglaldsa. globadlis — és szlikebb vonatkozasban, a magyarorszagi —
kornyezeti problémdk és a jellemz6 hidroldgiai, meteoroldgiai, geoldgiai és bioldgiai
katasztrofdk — lehetséges — ok-okozati Osszefliggéseit mutatja be. Ravilagit arra, hogy a
jelenlegi katasztréfakockazat becslési eljaras — ami hazai és nemzetkoézi szinten is elfogadott
és alkalmazott — tulajdonképpen a fenntarthaté biztonsag fenn nem tarthatésagabdl indul ki.
Ezzel parhuzamban azonban a szerz6 célja 6sszegezni azokat a feltételeket, amelyek a
fenntarthatésaghoz elegendéek  katasztrofavédelmi  szempontbdl. A tanulmany
elkészitésének a modszerei az analizis és a szintézis, valamint relevans szakirodalmak
elemzése. A tanulmany kovetkeztetése alapjan az eredmény a fenntarthatd fejl6dés, az
éghajlatvaltozds — és azzal 0Osszefliggésbe hozhatéd szélsGséges idGjarasi események
(katasztrofak) és a katasztrofavédelmi feladatok kozotti 6sszefliggések feltardsa.

Kulcsszavak: fenntarthato fejl6dés, katasztréfavédelem, fenntarthaté biztonsag
JEL-kédok: Q01, Q54, Q56

Abstract:

The Author aims to analyze the environmental safety aspects of sustainable development and
to summarize the connections between environmental safety and disaster management. It
presents the possible cause-and-effect relationships of environmental problems in Hungary
and typical hydrological, meteorological, geological and biological disasters. It highlights that
the current disaster risk estimation procedure - which is accepted and applied at both the
domestic and international level - actually starts from the unsustainability of sustainable
security. However, in parallel with this, the author aims to summarize the conditions that are
sufficient for sustainability from the point of view of disaster prevention. The methods of
preparing the study are analysis and synthesis, as well as the analysis of relevant literature.
Based on the conclusion of the study, the result is the exploration of the connections between
sustainable development and extreme weather events (disasters) and disaster management
tasks.

Keywords:
JEL Codes: Q01, Q54, Q56
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Fenntarthatd olvasas a digitalis korban
Sustainable Reading in the Digital Age
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of Sopron, Faculty of Wood Engineering and Creative Industries, Institute of Applied Arts)

Absztrakt:

El6adasomban az olvasds utdbbi fél évszdzadban megvaltozott tarsadalmi szerepérél szeretnék
rovid attekintést adni. Kutatdsmaddszertanilag meghatarozé szerepet jatszik az étikus és az émikus
megkilonboztetése a tarsadalmi-kulturdlis gyakorlatokban, és ezen belilil szlikebben vett
témamban, az olvasas eljarasmédjaiban. Az dltalam tervezett 0Osszefliggésben arra a
stdtuszvaltdsra utalok vissza, amely altal a konyv az 1970-es évek végégig toretlen népszerlséget
[atszott kivivni a tdrsadalom szélesebb koreiben is. Az akkori kényvek, magazinok manapsag
hihetetlen példdanyszamban fogytak. A digitalis média térhdditdsa az 1990-es évek kdzepétdl
azonban jelent6sen csokkentette az olvasdsi kedvet a statisztikak szerint. Vizsgdlatomban
szeretnék ramutatni arra, hogy az olvasas egykor legendas népszer(isége, majd térvesztése nem
pusztdn a digitalis vildg térnyerésével hozhatd Osszefiiggésbe. Kovetkeztetésem, hogy az olvasas
allitélagos aranykora a szélesebb tarsadalmi rétegekben inkdbb tekinthet6 afféle médiapdtiéknak,
amely az attraktivabb, konnyebben hozzaférhet6 eszkozok és tartalmak megjelenése utan
természetszerlileg vesztette el szerepét. Ezt 1atszik igazolni az a masok altal mar tébbszor vizsgalt
kapcsolat is, hogy az olvasas jelent6sége nem valtozott azokban a tdrsadalmi kérokben, ahol az
irott szovegekben valé tajékozottsag, a szovegértés a mai napig is fontos elvaras és tarsadalmi
megkiilonboztetd jegy.

Kulcsszavak: statusz, digitalizacid, olvasas, konyv, szovegértés
JEL-kéd: 7210

Abstract:

In my presentation, | would like to give a brief overview of the changed social role of reading in
the last half century. In terms of research methodology, the distinction between the ethical and
the emic plays a decisive role in socio-cultural practices, and within this, in my narrower topic, the
methods of reading. In the context | have planned, | am referring back to the change in status by
which the book seemed to gain unbroken popularity in the wider circles of society until the end of
the 1970s. The books and magazines of that time have now sold out in incredible numbers.
However, according to statistics, the rise of digital media significantly reduced the desire to read
from the mid-1990s. In my research, | would like to point out that the once legendary popularity
of reading, then its loss of space, cannot be connected solely to the rise of the digital world. My
conclusion is that the alleged golden age of reading in the wider social strata can rather be
considered as a kind of media supplement, which naturally lost its role after the appearance of
more attractive, more easily accessible tools and content. This seems to be confirmed by the
connection, which has been examined several times by others, that the importance of reading has
not changed in those social circles, where familiarity with written texts and text comprehension is
still an important expectation and social distinguishing mark.

Keywords: status, digitization, reading, book, text comprehension
JEL Code: 710
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Okos és fenntarthaté varosfejlesztés felelGsségteljes digitalis innovaciéval
Smart and Sustainable Urban Development by Digital Responsible Innovation

GYULAI Tamas PhD-hallgaté (PhD Student), Széchenyi Istvan Egyetem (Széchenyi Istvdn
University, Gydr), gyulai.tamas@sze.hu / klasztermenedzser (Cluster Manager), |Q Kecskemét
Ipari Kutatd Kft. (IQ Kecskemét Industrial Research Ltd.) gyulai.tamas@igkecskemet.hu

KERESZTURI Zsolt igazgaté (Managing Director)
INNOSKART, Székesfehérvdr, kereszturi.zsolt@innoskart.hu

NAGY Marianna szakértd (Eexpert), Dél-Alfoldi Regionalis Innovéaciés Ugynokség (Regional
Innovation Agency of South Great Plain, Szeged), mnagy62@yahoo.com / egyetemi oktato
(Professor) Aurel Vlaicu University of Arad, Romania, mariana.nagy@uav.ro

Absztrakt:

OECD meghatdrozas szerint az intelligens varosok "olyan kezdeményezések, amelyek hatékonyan
haszndljak a digitalizaciot a polgarok jolétének fokozasa, valamint hatékonyabb és fenntarthatdbb
varosi szolgdltatdsok és kornyezet biztositdsa érdekében, az egylUttm(ikods érdekelt felek
részvételével". A digitdlis innovacio ezért kozponti szerepet jatszhat egy ilyen intelligens varos
koncepcidban, amely a politikai dontéshozék szemszogébdl nézve arra irdnyul, hogy hogyan lehet a
legtobbet kihozni az intelligens varosokba torténd koltséges beruhdzasokbdl a polgarok joléte
érdekében. Ez a megkdzelités hangsulyozza, hogy az intelligens varosok hozzdjarulnak az emberek
életmindségének javitadsdahoz, mikdzben megoldast kindlnak a kozos varosi kihivdsokra agazatkozi
madon. Az dllampolgarok bevonasa és az allampolgdri elkotelezettséget szolgald digitdlis platformok
ezért fontos szerepet jatszhatnak a varosi régidk tervezésében. Digitalis Innovacios Kézpontok (Digital
Innovation Hubs, DIH) eurdpai halézata ehhez kapcsoléddan tud lehet8séget nyujtani arra, hogy
transznacionalis egylttmUkodések alakulhassanak ki varosok és régidk részvételével. Erre példa a DIH-
World projekt, amelynek keretében Szeged és Székesfehérvar varosok nemzetkozi egylittmikodésbe
tudtak bekapcsolédni. Tovabbi hozzajaruldst adott az eredmények megosztasahoz és gyakorlati
hasznositdsdahoz a TetRRIS projekt, amely Szeged és Temesvar koz0s fejlesztéseit tdmogatta hatdron
atnyulé regionalis egylittm(kodés keretében. A tudastranszferben Cantabria, Karlsruhe és Tampere
varosok vettek részt és olyan javaslatok kertltek kozosen kidolgozasra, amelyek példat adnak a
felelGsségteljes kutatas és innovacié megvaldsitdsdra Eurdpa keleti felén is.

Kulcsszavak: digitalis transzformacio, okos varos, tarsadalmi felel§sségvallalds, nyilt innovacio
JEL-kédok: L52, M14, 025, 032, 036

Abstract:

The OECD defines smart cities as "initiatives that make effective use of digitalisation to enhance the
well-being of citizens and provide more efficient and sustainable urban services and environments,
with the participation of collaborating stakeholders". Digital innovation can therefore play a central
role in such a smart city concept, which from a policy maker's perspective focuses on how to make the
most of costly investments in smart cities for the well-being of citizens. This approach emphasises that
smart cities contribute to improving people's quality of life while providing solutions to common urban
challenges in a cross-sectoral manner. Citizen engagement and digital platforms for citizen
engagement can therefore play an important role in the planning of city regions. In this context, the
European network of Digital Innovation Hubs (DIHs) can provide an opportunity for transnational
cooperation between cities and regions. An example of this is the DIH-World project, which has
enabled the cities of Szeged and Székesfehérvar to engage in international cooperation. The TetRRIS
project, which supported the joint development of Szeged and Timisoara in the framework of cross-
border regional cooperation, has also contributed to the sharing and exploitation of results. The cities
of Cantabria, Karlsruhe and Tampere participated in the knowledge transfer and jointly developed
proposals that set an example for responsible research and innovation in the eastern half of Europe.

Keywords: digital transformation, smart city, social responsibility, open innovation
JEL Codes: L52, M14, 025, 032, 036

106


mailto:gyulai.tamas@sze.hu
mailto:gyulai.tamas@iqkecskemet.hu
mailto:kereszturi.zsolt@innoskart.hu
mailto:mnagy62@yahoo.com
mailto:mariana.nagy@uav.ro

A német autdipar technoldgia, tarsadalmi kihivasai a fenntarthaté fejlédésben
Technology and Social Challenges of the German Automotive Industry in Sustainable
Development
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Absztrakt:

Az EU a Pdrizsi Megdllapodas érvényében olyan szabalyozdsokat fogadott el és tervez a
jov6ben, amelyek az elektromos autdkra valé atallas felé terelik az eurdpai autégyartdkat. Az
unids szabalyozok 2035-t5l kezdédden teljesen be akarjak tiltani az uj fosszilis meghajtast
autdk értékesitését. Tobb tényezs6 egyszerre allitja egylittesen kihivasok elé a jarm(igyartast,
mint a digitdlis atalakulds, a kornyezetvédelmi elGirdsok szigoroddsa, vagy a fogyasztéi
szokdsok valtozdsai. A forradalmi és felforgatd technoldgidk, illetve a tdrsadalmi trendek
nagyban atalakithatjdk mindazt, amit ma az automobilitasrél tudunk. A kutatas célja, tobb
iparagi vezetd és szakért6 bevonasaval, hogy realis képet alakitson ki arrél, hogy milyen
trendek, folyamatok varhatdak az autdipar teriiletén a kdvetkez6 5-10 évben. Az eredménye
meghatarozhatja azokat az irdnyokat, amikben fejl6dnilik sziikséges az autdiparban miikodé
szervezeteknek.

Kulcsszavak: elektromos autd, autéipar, fenntarthatdsag, uj technoldgiak
JEL-kédok: F63, L62, 014, 031, Q01

Abstract:

In accordance with the Paris Agreement, the EU has adopted and is planning regulations in
the future that will guide European car manufacturers towards the transition to electric cars.
Starting in 2035, the EU regulations want to completely ban the sale of new fossil-powered
cars. Several factors simultaneously present challenges to vehicle production, such as the
digital transformation, the tightening of environmental protection regulations, or changes in
consumer habits. Revolutionary and subversive technologies and social trends can greatly
transform everything we know about automobiles today. The purpose of the research, with
the involvement of several industry leaders and experts, is to form a realistic picture of what
trends and processes can be expected in the field of the automotive industry in the next 5-10
years. As a result, you can determine the directions in which organizations operating in the
automotive industry need to develop.

Keywords: electric car, automobile, sustainable development, new technologies
JEL Codes: F63, L62, 014, 031, Q01
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Absztrakt:

A vezetd, mint értékhordozé csoport kulcsa a szervezetek sikerességének és a szervezeti
kultdra fejlesztésének is. Ahhoz, hogy képessé valjanak fenntarthato, jél mikodd, a valtozo
vilag kdvetelményeihez igazodni tudd szervezetek mikodtetésére, elengedhetetlen a vezet6k
folyamatos képzése, attitlidjeinek fejlesztése. A vezet6kkel szembeni elvarasok széles koriek
és munkajuk sordn szdmos problémaval talalkoznak. A tevékenységiik tdmogatdsara egy
hatékony mddszer a coaching. Jelen tanulmany célja, hogy megvizsgalja hogy a coaching,
milyen szerepet tolt be a vezetdfejlesztésben és milyen eredményeket lehet elérni vele. Ugy
gondoljuk, hogy coaching folyamatok eredményei a vezet6kon keresztil hatast gyakorolnak a
szervezeti kultlrara és ebbdl kovetkezéen a mikodésre is. Vizsgalatunk alanyai az ECA és ICF
coachok, akiknek széleskor( tapasztalati j6 alapot adnak a téma vizsgalatara és egyfajta
diagnozis felallitasara.

Kulcsszavak: vezetésfejlesztés, coaching, szervezeti kultura, fenntarthatd szervezet
JEL-kodok: M51, M53, 015, P47

Abstract:

The leader, as a value-carrying group, is the key to the success of organizations and the
development of organizational culture. For them to become capable of operating sustainable,
well-functioning organizations that can adapt to the requirements of a changing world, it is
essential to continuously train managers and develop their attitudes. The expectations of
managers are broad and they encounter many problems during their work. Coaching is an
effective way to support their activities. The purpose of this study is to examine what role
coaching plays in leadership development and what results can be achieved with it. We believe
that the results of coaching processes have an impact on organizational culture and,
consequently, on operations through managers. The subjects of our study are ECA and ICF
coaches, who have a wide range of experience and a good basis for examining the topic and
establishing a kind of diagnosis.

Keywords: leadership development, coaching, organizational culture, sustainable organization
JEL Codes: M51, M53, 015, P47
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A tarsadalmi vallalkozasok kihivasai a fenntarthatdsagi atmenet vonatkozasaban — a kettés
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Challenges of Social Enterprises in Relation to Sustainability Transition - Tensions Routed in
Dual Commitment
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Absztrakt:

A fenntarthaté fejl6déssel kapcsolatos tarsadalmi-gazdasagi kihivasok, és igy a fenntarthatdsagi
atmenet elGsegitésének fontos szereplGi lehetnek a tarsadalmi vallalkozdsok, amelyek tarsadalmi
problémak pénziigyileg fenntarthatd megoldasdra jottek létre. EImondhaté, hogy a tarsadalmi
vallalkozasok kett6s (gazdasagi és tarsadalmi) célrendszerének kovetkeztében e vallalkozasok
kiilonboz6 céljai kozott Utkozések, fesziltségek jelennek meg. Az egymassal ellentmondasba
kertil6 célok kozotti egyensulyozds kihivas elé allithatja a vallalkozékat mind a gazdasagi
fenntarthatésag, mind pedig a tarsadalmi-fenntarthatdsagi hatds szempontjabdl. A tanulmany
célja e fesziiltségek feltdrasa és mélyebb megértése, és ezaltal a kovetkez6 kutatdsi kérdés
megvdlaszolasa: A tarsadalmi vallalkozasok milyen, a kett6s célrendszerbdl fakadd kihivasokkal
néznek szembe a fenntarthatésagi atmenet tdmogatdsanak vonatkozdsaban? Kutatdsi kérdésiink
megvdlaszoldsahoz induktiv jelleg(, kvalitativ, egyéni félig strukturdlt mélyinterjikbdl allé primer
kutatasunk eredményeire tdmaszkodunk. Az interjuk két Gitemben keriiltek felvételre: 2018-ban
majd 2023-ban. Empirikus eredményeink alapjan (1) 4 csoportba rendszereztilk a tarsadalmi
vallalkozasok mikodése soran jelentkezé feszlltségeket; (2) meghataroztuk egy specialis
kategéridra, a munkaerd integraciét célként megjelolé tarsadalmi véllalkozasokara (WISE)
jellemz6 fesziltségeket; illetve (3) az el6z6ek alapjan reflektalunk a tarsadalmi vallalkozasok
fenntarthatdsagi atmenetben betoltott szerepére és kihivasaira.

Kulcsszavak: tarsadalmi vallalkozas, hibrid modell, kett6s elkotelez6dés, kihivasok, fesziiltségek
JEL-kodok: L31, M14, 035

Abstract:

Social enterprises (SEs) might potentially be important actors of sustainability transitions as SEs
are established to solve social and/or environmental problems in a financially sustainable manner.
However, SEs are characterized by tensions as a result of their dual and potentially diverging
(economic and social) identities and goals. Managing such tensions means a continuous challenge
for SEs both from the aspects of economic sustainability and socio-economic impact. The goal of
present study is to explore and understand these tensions and answering the following research
guestion: What tensions SEs face in relation to contributing to sustainability transition? In order
to answer our research question we rely on the results of our qualitative empirical results based
on semi-structured interviews with social entrepreneurs that were carried out in two phases, in
2018 and in 2023. Based on our empirical result we (1) identify 4 groups of tensions that
characterize SEs; (2) identify work-integration social enterprise (WISE) specific tensions; and (3)
reflect on the role and challenges of SEs in relation to sustainability transition.

Keywords: social enterprise, hibrid organization, dual commitment, challanges, tensions
JEL Codes: L31, M14, 035
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Absztrakt:

A 21. szazad vilaga az élet egyre tobb részét érintd digitalizacidé kora, amelynek hatdsa —
jelenlegi tudasunk szerint — el6bb vagy utdbb minden korosztalyt érinteni fog. A kutatas
kozéppontjaban az egyre jobban elterjed6 okoseszkzok altal elérhetd virtualis és kiterjesztett
valosagok és azok gyermekekre vald hatasai alinak. A VR (virtual reality) és az AR (augmented
reality) a valdsag egyfajta latszdlagos kibGvitése, mellyel példaul az okostelefonok kamerajaval
szétnézve a valds kornyezetbe virtualis elemeket vetitenek. A kutatds sordn empirikus
modszerekkel vizsgaltdk a 0-7 éves gyerekek és sziileik VR hasznalatanak szokasait, ezzel
alkotva részletképet a jelen magyarorszagi helyzetrél. Az eredmények elemzésével és a
témdban végzett szakirodalmi kutatds soran pedig kovetkeztetéseket vontak le arrél, hogy
mikor és mennyire lehet hasznos vagy éppen artalmas ez az adott korosztaly szamara.

Kulcsszavak: digitalizacid, virtudlis valdsag, gyermekek, okos eszkoz, térhasznalat
JEL-kédok: 120, J13, Q55

Abstract:

In our research we asked parents about the habits of their children’s smart tool usage and the
time they spend in VR. We got 195 replies. We haven’t found significant connection between
the hours they are in VR and the fact of how many smart tools a family owns. The pattern and
the habits of parents plays a crucial role in the children’s life. The less they use the smart tools
in front of the children, the less the children want to use those. Most of the parents try to find
the balance between of letting children use smart tools and the traditional toys. The
conclusion is that too much VR can cause aggression, insomnia, the lack of problem solving
skills and lack of imagination. The traditional bedtime story telling seems to transfer into
watching cartoons on TV. It seems that parents initiate the use of VR to engage children during
they are sorting their business out.

Keywords: digitalization, virtual reality, children, smart tools, use of space
JEL Codes: 120, J13, Q55
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Elelmiszerhulladék-kezelés és a “theory of planned behaviour” modell keresztmetszete a
szakirodalomban

Cross-Section of the Food Waste Management and the "Theory of Planned Behaviour" Model
in the Literature

Dr. NAGY Andrea Magda PhD egyetemi docens (Associate Professor)
Pannon Egyetem, GTK, K6zgazdasagtan Intézeti Tanszék (University of Pannonia, Faculty of
Business and Economics, Department of Economics)

Dr. DARIDA Zsuzsa PhD adjunktus (Assistant Pofessor)
Pannon Egyetem, GTK, Szervezési és Vezetési Intézeti Tanszék (University of Pannonia, Faculty
of Business and Economics, Department of Management)

Dr. KONKA Boglarka PhD adjunktus (Assistant Pofessor)
annon Egyetem, GTK, Nemzetkozi Gazdasdgtan Intézeti Tanszék (University of Pannonia,
Faculty of Business and Economics, Department of International Economics)

Absztrakt:

Az élelmiszerhulladék kezelése a hulladékgazddalkodason belll jelentds szerepet tolt be. A
szakirodalomban a “theory of planned behaviour” elmélet alkalmas a hdaztartdsok
viselkedésének, szandékdanak, attitlidjének, illetve motivacidinak a feltérképezésére. Emiatt a
fentebbi modell kulcsfontossagu az élelmiszerhez kdtheté magatartds megértéséhez. Jelen
tanulmanyunkban, bibliometriai eszk6zok segitségével, a Web of Science adatbazis alapjan
vizsgaljuk 31 nemzetkozi publikacid fé6bb eredményeit, kdovetkeztetéseit. Megnézzik, hogy
milyen szempontok alapjan, milyen csoportokon beliil vizsgdltak a megjeldlt témat, illetve a
modell mely tényez6i befolyasoljak leginkabb a haztartasok, egyének élelmiszerkezeléshez
kapcsolédd magatartasat.

Kulcsszavak: élelmiszer hulladék, theory of planned behaviour modell, bibliometria
JEL-kédok: Q53, D91

Abstract:

Food waste management plays a significant role in waste management. In the literature, the
"theory of planned behaviour" is suitable for mapping the behaviour, intentions, attitudes and
motivations of households. For this reason, the above model is crucial for understanding food-
related behaviour. In this study, using bibliometric tools, we examine the main results and
conclusions of 31 international publications based on the Web of Science database. We will
look at the aspects and groups analysed within the indicated topic. We also examine which
factors of the model influence the most the food management behaviour of households and
individuals.

Keywords: food waste, theory of planned behaviour model, bibliometrics
JEL Codes: Q53, D91
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A Gig-economy, mint fenntarthatobb gazdalkodasi forma
The Gig-economy as a More Sustainable Form of Management

KASZA Lajos

mesteroktatd (Professor of Practice)

Budapesti Gazdasagi Egyetem, Kereskedelmi, Vendéglatdipari és Idegenforgalmi Kar
(Budapest Business School, Faculty of Commerce, Hospitality and Tourism)

Absztrakt:

A Gig-economy egy bizonyos szempontbdl fenntarthatobb munkaerd-kérnyezetet jelent,
amely magaban foglalja a révid tavu foglalkoztatast, a szerz6déses munkdakat és a fliggetlen
vallalkozékat. Ezt a gazdasdgot mas néven ,szabadulszd gazdasagnak” vagy ,megosztasos
gazdasdgnak”, a benne dolgozdkat pedig ,agilis munkaerének”, illetve ,fliggetlen
munkaerének” is nevezik. Kutatdsunk soran arra is kerestik a vdlaszt, hogyan lehet
kornyezetileg fenntarthatdbb ez a gazdasagi forma, illetve mennyire innovativ és napjainkban
milyen kihivasokkal kell szembenéznie. Tanulmanyunk készitése soran alapvetéen a magyar
piacra foékuszaltunk, s az itt tevékenykedd vdllalatok vezetGivel, tulajdonosaival, illetve
fliggetlen munkavallalokkal készitettlink interjukat. Ravilagitunk arra, hogy milyen elényok és
hatranyok jelentkeznek a freelancerek szamadra, valamint milyen kulcskompetenciak
szlikségesek a vallalkozasokban, melyek az elvégzett munka sikerességét és a hatékonysagat
hivatottak mérni. A platform gazdasagnak szdmos koérnyezeti és fenntarthatdsagi elénye
lelhet6 fel a hagyomanyos gazdasagi gyakorlatokkal szemben.

Kulcsszavak: fenntarthato fejl6dés, foglalkoztatds, munkaer6-menedzsment, freelancer
JEL-kédok: E24, J21, )53, Q01

Abstract:

The Gig-economy refers to a more sustainable workforce environment that includes short-
term employment, contract work, and independent contractors. This economy is also known
as the ,freelancer economy” or the ,,sharing economy”, and the people working in it are also
called the ,agile workforce” or the ,independent workforce”. In the time of our research, we
also looked for the answer to how this economic form can be more environmentally
sustainable, as well as how innovative it is and what challenges it faces today. During the
preparation of our study, we basically focused on the Hungarian market, and conducted
interviews with managers, owners and independent employees of the companies operating
on this market. We highlight the advantages and disadvantages for freelancers, as well as the
key competencies required in businesses, which are meant to measure the success and
efficiency of the work performed. The platform economy has many environmental and
sustainability advantages compared to traditional economic practices.

Keywords: sustainable development, employment, workforce management, freelancer
JEL Codes: E24, J21, )53, Q01
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A szolgaltatdk szerepe és felelGssége a desztinacidk fenntarthaté turizmusanak
megteremtésében, illetve kialakitasaban: Szisztematikus irodalmi attekintés

The Role and Responsibility of Service Providers in Creating and Developing Sustainable
Tourism in Destinations: a Systematic Literature Review

TEVELY Titanilla Virag doktorandusz hallgaté (PhD Student)
Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics), tevely.titanilla.virag@phd.uni-sopron.hu

dr. BEHRINGER Zsuzsanna f6iskolai docens (Associate Professor)

Budapesti Metropolitan Egyetem (Budapest Metropolitan University);

doktorandusz hallgaté (PhD Student). Neumann Janos Egyetem Gazddlkodas- és
Szervezéstudomanyok Doktori Iskola (John von Neumann University Doctoral School of
Management and Business Administration), zbehringer@metropolitan.hu

Absztrakt:

A turizmus és a fenntarthatésag kapcsolata az elmult években kiemelkedd fontossaguva valt mind
akadémiai, mind szakmai, iparagi oldalrdl. A tudatos és felelGs viselkedés, valamint a fenntarthatdsag
kérdése a turizmus szektorban tébb oldalrdl is vizsgadlhatd a kilonb6zd érintetteken keresztil. Jelen
kutatdsban elsGsorban a turisztikai desztinacidk és szolgaltaték szerepét emeljik ki. A turizmus
gazdasagélénkité szerepe mellett e szolgaltatdsok sajnos negativ kornyezeti hatdsokat,
kovetkezményeket is elGidéznek, dm egyuttal lehetGséget is kindlnak egy adott desztinacidban a
felelGsségteljesebb turisztikai gyakorlatok bevezetésére is. Ma még hidnyzik egy olyan Osszegzd,
elméleti alapokon nyugvd kutatas, amely Osszefoglaléan és rendszerezve tédrja fel a kiilonbozé
elméleteket és gyakorlatokat, amelyek segitségével a turisztikai szolgaltaték, és azok felelGs
marketingstratégidja elGsegitheti a gazdasagi, kérnyezeti és tarsadalmi fenntarthatésagot. Jelen
kutatas, egy szisztematikus szakirodalmi attekintés, amelynek célja, hogy a 2017 és 2023 kozott a
Scopus adatbdzisban megjelent kutatasok feldolgozasaval rendszerezve mutassa be, elemezze és
értékelje a témaban megjelent legfontosabb nemzetkozi szakirodalmakat, illetve hozzdjaruljon a
turizmus érdekeltjei korében a fenntarthaté miikodés kialakitdsahoz.

Kulcsszavak: fenntarthaté turizmus, desztindacid, fogyasztdi viselkedés, turizmus marketingstratégia,
szisztematikus irodalom attekintés
JEL-kodok: Q01, 732

Abstract:

In recent years, the relationship between tourism and sustainability has become of paramount
importance academically, professionally, and for the industry as well. The issue of conscious and
responsible behavior and sustainability in the tourism sector can be looked at from several angles
through the different stakeholders. In this research the authors focus on the role of tourist destinations
and service providers. In addition to the economic stimulating role of tourism, these services
unfortunately also generate negative environmental impacts and consequences. However, they also
offer an opportunity to introduce more responsible tourism practices in a given destination. What is
lacking today is a synthesis of theoretically based research that summarizes and systematically
explores the different theories and practices that tourism service providers and their responsible
marketing strategies can use to promote economic, environmental, and social sustainability. The
present research, a systematic literature review, aims to present, analyze and evaluate the most
relevant international literature published between 2017 and 2023 in the Scopus database, and to
contribute to the development of sustainable practices among tourism stakeholders.

Keywords: sustainable tourism, destination, consumer behavior, tourism marketing strategy,
systematic literature review
JEL Codes: Q01, 732
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Fenntarthatd? fejlédés ... kinai vonatkozasok
Sustainable? Development ... Chinese Tendencies

dr. ZAMBO Katalin LLM
egyéni kutato (Individual Researcher)
kata.zambo.dr@gmail.com

Absztrakt:

A folyamatosan valtozé vildg 0j kihivasokkal kénytelen szembenézni, hiszen az egyszer(
gazdasdgi novekedés korszaka véget ért, és a fenntarthatd fejlédés globalisan elismert
fejlesztési iranyzattd valt. 2015-ben az Egyesilt Nemzetek Szervezete 17 Fenntarthatd
Fejl6dési Célt fogalmazott meg, amelyek révén elkotelez6dott a szegénység felszamolasa, a
Fold védelme, valamint annak biztositasa irant, hogy az emberiség 6sszehangolt fellépésekkel
békében és j6létben éljen. A globalis gazdasagi és politikai szerepl6k mind napirendre vették
a fenntarthatésag kérdését az elmult években, mely sorbdl Kina sem maradhatott ki.
Ugyanakkor Kina szdmdra egynémely fenntarthaté fejlédési cél ambivalens érzéseket hordoz,
bar ez a kett8sség mas Azsia orszagokban is megfigyelhetd, mert ugyan felismeri ezen globdlis
célok hosszu tavu fontossagat, de a jelen politikai és gazdasagi dontések felllirhatjak ezeket
az érveket. A fenntarthaté fejl6dési célok teljes kord integraldsa Kina kozép- és hosszu tavu
nemzeti fejlesztési stratégiai terveibe beépitésre kerilt, a fenntarthatd fejlédési célok
megvaldsitasa szorosan 0sszefligg sajatos nemzeti elveikkel és politikajukkal. Jelen tanulmany
azt vizsgalja, hogyan jutnak az ENSZ Fenntarthatd fejl6dési célok érvényre Kina
vonatkozasaban, melyek az eddig elért eredmények és merre a tart a fejl6dés iranya.

Kulcsszavak: fenntarthatdsag, nemzetkozi fejlesztés, geopolitika
JEL-kodok: Q01, Q56, F63

Abstract:

The constantly changing world is forced to face new challenges, as the era of simple economic
growth has ended and sustainable development has become a globally recognized
development trend. In 2015, the United Nations formulated 17 Sustainable Development
Goals, through which it is committed to eradicating poverty, protecting the Earth, and
ensuring that humanity lives in peace and prosperity through concerted action. Global
economic and political actors have all put the issue of sustainability on the agenda in recent
years, and China could not be left out of this list. At the same time, some sustainable
development goals carry ambivalent feelings for China, although this duality can also be
observed in other Asian countries, because although it recognizes the long-term importance
of these global goals, current political and economic decisions may override these arguments.
The full integration of the sustainable development goals has been incorporated into China's
medium- and long-term national development strategic plans, and the implementation of the
sustainable development goals is closely related to their specific national principles and
policies. This study examines how the UN Sustainable Development Goals are implemented in
China, what the results have been achieved so far and where the direction of development is
headed.

Keywords: sustainability, international development, geopolitics
JEL Codes: Q01, Q56, F63
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Buikfiirdé imazsanak éiménymarketing alapu vizsgalata
Examination of the Image of Blikfiirdé Based on Experience Marketing

HORVATH Kornélia Zsanett

doktorandusz (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasdgtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

horvath.kornelia.zsanett@phd.uni-sopron.hu

Absztrakt:

Az utébbi évtizedekben vilagszerte megn6tt a marketing szerepe a teleplilések, varosok,
desztinacidk és orszagok kozott zajlé versenyben. Kutatdk, marketing szakemberek,
tgynokségek foglalkoznak a varosmarketing és a varosmarkazas témajaval elméleti valamint
gyakorlati sikon is. Az er6s6d6 versenynek koszonhetGen egyre tobb varos és ma mar kisebb
teleplilés is, igy Bukfird6 is egyre nagyobb hangsulyt fektet a megfelel6
marketingtevékenységre, mellyel varosanak eladhatdésaganak a novelése a legfébb cél,
természetesen mindenki egyedi arculattal és kilonleges promdcidkkal, élményigéretekkel
szeretne el6rukkolni és a legvonzébb lenni az ahitott célcsoport szemében, akik ma mar
valdban élményekkel gazdagon szeretnének maguk mogott hagyni egy-egy telepiilést. A
kutatdssal a célom, ramutatas az Anholt-féle hatszog varosmarkazas kapcsdn torténd
gyakorlati alkalmazasanak fontossagara, mely lehet6vé teszi, hogy az élmény orientdlt
tényezbket is alapul vegylik egy gyogyflird6varos marketingstratégiajanak kialakitasa kapcsan.

Kulcsszavak: éiménymarketing, varosmarketing, varosimazs, city brand index, Bukfirdé
JEL-kédok: M31, M37, 232, Z33

Abstract:

In recent decades, the role of marketing in the competition between settlements, cities,
destinations and countries has increased worldwide. Researchers, marketing specialists, and
agencies deal with the topic of city marketing and city branding both theoretically and
practically. Thanks to the increasing competition, more and more cities and now smaller
settlements, including Bikflird6, are putting more and more emphasis on appropriate
marketing activities, with the main goal of increasing the marketability of their city. In the eyes
of a coveted target group, who now really want to leave a settlement behind them rich in
experiences. My aim with the research is to point out the importance of the practical
application of Anholt's hexagon in connection with city branding, which allows us to take
experience-oriented factors as a basis for the development of the marketing strategy of a spa
town.

Keywords: experience marketing, city marketing, city image, city brand index, Bukfirdd
JEL Codes: M31, M37, 232, Z33
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A public relations (PR) tevékenység hatarai és viszonya a marketinghez - Egy PR
szakemberek korében végzett kvantitativ kutatas eredményei

The Boundaries and Relationship of Public Relations (PR) Activities with Marketing - Results
of a Quantitative Research Conducted Among PR Professionals

KAROLY Rébert PR-szakérts, marketing-tanacsadd, alapitd (PR Expert, Marketing Consultant,
Founder), Karoly Robert PR & Marketing | KRPR.hu

Dr. LUKACS Rita PhD 6raadd oktatd (Lecturer), Soproni Egyetem, Lamfalussy Sandor
Kozgazdasagtudomanyi Kar, Ldmfalussy Kutatokozpont (University of Sopron, Alexandre
Lamfalussy Faculty of Economics, Lamfalussy Research Centre)

Dr. habil. PAPP-VARY Arpad Ferenc PhD tudomanyos fémunkatars (Senior Research Fellow)
Soproni Egyetem, Ldmfalussy Sandor K6zgazdasagtudomanyi Kar, Lamfalussy Kutatékdzpont
(University of Sopron, Alexandre Lamfalussy Faculty of Economics, Lamfalussy Research Centre)

Absztrakt:

Bar sokféle definiciéja létezik a public relationsnek, mind a magyar, mind a nemzetkozi
szakirodalomban, mégsem egyértelm(, hogy hol vannak a hatarai, vagy hogy mi a viszonya az olyan
teriiletekhez, mint a marketing, a rekldm vagy az Ujsagirds. Tanulmanyunkban ennek tisztazasara
teszlink kisérletet. El6szor a szakirodalom alapjan vizsgdljuk meg a PR egyes teriletekhez
kapcsolddasat, azokhoz vald viszonyat. Megnézzilk, hogy melyek a k6z6s pontok és melyek a
legfontosabb eltérések, miben mds, miben egyedi a public relations. Ezt kdvetSen sajat, primer
kutatdsunk eredményeit ismertetjik. A felméréshez online kérdGivet készitettlink, melyet 134 PR-
tevékenységet végzd valaszadd toltott ki. A kérdések soran tobbek arra kerestiik a valaszt, hogy
mennyire tartjak fontosnak a kiil6nb6z6 szakmai ismereteket, mint példaul kommunikacio, média, PR,
marketing, illetve szakmai készségeket, mint példaul fogalmazas, kapcsolatteremtés, szervezés.
Emellett azt is vizsgaltuk, inkdbb a marketinghez vagy inkdbb a PR-hez tarsitanak bizonyos fogalmakat,
mint példaul: influenszer-egyiittmiikodések, CSR vagy hirnévmenedzsment. Erdekes volt latni, hogy
amig el6bbit a valaszaddk tébb, mint fele (53%) inkdabb a marketinghez, a CSR-t (51%) és a
hirnévmenedzsmentet (62%) inkabb a PR-hez soroltdk be a kutatdsban részt vev6é szakemberek. A
kutatds eredményei segitenek abban, hogy egyértelmdsiteni lehessen, hogy a szakma képviselGi
szerint az egyes tevékenységek inkdbb a PR-hez vagy inkabb a marketinghez tartoznak.

Kulcsszavak: public relations, PR, marketing, rekldm, kommunikacid, sajté
JEL-kédok: M31, M37, M39, D83

Abstract:

While there are various definitions of public relations in both Hungarian and international literature, it
is not clear where its boundaries lie or how it relates to areas such as marketing, advertising, or
journalism. In our study, we attempt to clarify this. First, based on the literature, we examine the
connections of PR to various areas and its relationships with them. We explore the commonalities and
key differences, highlighting what makes public relations unique. Subsequently, we present the results
of our own primary research. We designed an online questionnaire for the survey, which was
completed by 134 respondents engaged in PR activities. Through the questions, we sought to
understand the importance placed on different professional knowledge areas, such as communication,
media, PR, marketing, as well as professional skills like writing, networking, and organization.
Additionally, we examined whether certain concepts were more associated with marketing or PR, such
as influencer collaborations, CSR, or reputation management. It was interesting to see that, while more
than half of the respondents (53%) associated the former with marketing, CSR (51%) and reputation
management (62%) were predominantly linked to PR according to the professionals participating in
the study. The results of the research help clarify whether practitioners in the field believe that certain
activities belong more to PR or marketing.

Keywords: public relations, PR, marketing, advertising, communication, press
JEL Codes: M31, M37, M39, D83
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Markazott szuperhdsok: Hogyan formaljak a kiilonb6z6 termék- és szolgaltatasmarkak
Amerika kapitany és Vasember karakterét a Marvel filmekben?

Branded Superheroes: How do Different Product and Service Brands Shape the Characters of
Captain America and Iron Man in the Marvel Movies?

Dr. habil. PAPP-VARY Arpad Ferenc PhD tudomanyos fémunkatars (Senior Research Fellow)
Soproni Egyetem, Lamfalussy Sandor Koézgazdasagtudomanyi Kar, Lamfalussy Kutatékozpont
(University of Sopron, Alexandre Lamfalussy Faculty of Economics, Lamfalussy Research Centre)

RONKY Aron marketing manager (Marketing Manager)
PractiWork & PractiKid

Absztrakt:

Régdta ismert, hogy egy marka szamara rendkiviil el6ny6s lehet, ha 6sszekapcsolddik egy sikeres
film népszerld karakterével, szereplGjével. Az ilyen markamegjelenités, mdas néven
termékmegjelenités, product placement novelheti a markaismertséget és javithatja a marka
imazsat. Természetesen ez a filmkészit6k szdmdra is fontos pénzigyi forras, kiilonésen az amerikai
kasszasikerek esetében. Felmeriil azonban a kérdés: mennyi figyelmet forditanak a filmkészit6k és
a markak arra, hogy Osszehangoljdk a markdk értékeit a filmkarakterek személyiségével?
Létrejonnek-e autentikus marka és karakter parok, vagy az a kizarélagos cél, hogy a marka minél
tobbszor, minél lathatdbb legyen? Tanulmanyunkban ezt vizsgaljuk, kifejezetten a Marvel
filmuniverzum fGszereplGire, Vasemberre és Amerika Kapitdnyra 6sszpontositva. Elemzésiink a
Marvel Studios altal 2008 és 2019 kozo6tt gyartott 6sszesen 11 olyan filmre terjed ki, melyben vagy
Amerika Kapitany (Steve Rogers) vagy Vasember (Tony Stark) szerepel. Ennek kapcsan elGszor is a
filmnézések soran gydjtottik és rendeztik a markamegjelenéseket. E mellett
személyiségtipoldgiai modellek alkalmazasaval (Aaker, Mark&Pearson, MBTI, NERIS Type
Explorer) részletes karakterprofilokat készitettlink a két fGszerepl6 és a termékmarkak szamara.
Az eredmények alapjan az latszédik, hogy a markak tudatosan odafigyeltek a karakterekkel vald
megfeleld parositasra.

Kulcsszavak: termékmegjelenités, markamegjelenités, marketing, reklam, mozifilm, képregény
JEL-kédok: M31, M37, M39, D83

Abstract:

We have long known that from a brand perspective, associating itself with a popular character
from a successful movie can be highly beneficial. Such brand placements, also known as product
placements, can increase brand awareness and enhance the brand’s image. Of course, this is also
a significant source of financing for filmmakers, especially in the case of American blockbusters.
However, it raises questions about how much attention filmmakers and brands give to aligning
brand values with the personalities of film characters. The ongoing query is whether authentic
brand-character pairs are created, or if the sole purpose is to maximize brand visibility at any cost.
In our paper, we delve into this by focusing on Marvel's main superheroes, Iron Man and Captain
America. Our analysis covers the 11 films produced by Marvel Studios from 2008 to 2019, featuring
either Captain America (Steve Rogers) or Iron Man (Tony Stark). We initially collected and
organized brand placements while watching the films. Using personality typology models (Aaker,
Mark&Pearson, MBTI, NERIS Type Explorer), we created detailed character profiles for the two
main protagonists and also the product brands. The analysis suggests intentional design patterns
in product brand - superhero pairs, revealing specific strategies in product placement.

Keywords: product placement, brand placement, marketing, advertising, movie, comics
JEL Codes: M31, M37, M39, D83
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Sztarmarka-épités hosszu tavon: Cristiano Ronaldo és CR7 markajanak megitélése — Egy
kvalitativ kutatdas tapasztalatai

Building a Star Brand Long-Term: Assessing the Perception of Cristiano Ronaldo and the CR7
Brand — Insights from a Qualitative Study

KORIM Dorina
kereskedelem és marketing szakos egyetemi hallgaté (Student in Commerce and Marketing)
Budapesti Gazdasagi Egyetem (Corvinus University of Budapest)

Dr. habil. PAPP-VARY Arpad Ferenc PhD tudomanyos fémunkatars (Senior Research Fellow)
Soproni Egyetem, Ldmfalussy Sandor K6zgazdasagtudomanyi Kar, Lamfalussy Kutatékozpont
(University of Sopron, Alexandre Lamfalussy Faculty of Economics, Lamfalussy Research Centre)

Absztrakt:

Napjainkban egyre elterjedtebb, hogy sportolék még az aktiv palyafutasuk alatt belevagnak sajat
Uzleteikbe, akar sajat brandeket Iétrehozva. Ennek egyik kiemelked6 példaja Cristiano Ronaldo CR7
markaja. Kutatdsunkban a palydn és azon kivil felépitett személyes brandje, a Ronaldo-jelenség
sikerének titkat kerestlik. Enhez el6szor az alapvetd kiilonbségeket vetettlik 6ssze a klasszikus- és a
sportmarkaépités folyamataiban, felhasznalva a hagyomanyos 4P modellt, illetve a MABI-mddszert.
Mindezt kvalitativ primer kutatdssal egészitettliik ki, ahol a résztvevGket Ronaldo személyérdl,
marketinggel valé kapcsolatarél és markajardl kérdeztiik. Kideriilt, hogy Ronaldo egyik titka az, hogy
felismerte és felhaszndlta a kornyezete és a korszak adta lehet6ségeket, és ez oriasi reklamértékben is
megnyilvanult. Hidba szerepelt mar eddig is szamtalan kiilonb6z8 rekldmfilmben vagy kozosségi média
posztban, még 38 évesen is mindig a szponzorok egyik kedvence. Egylittm(ikodéseit harom nagy részre
lehet bontani, aszerint, hogy az labdarugassal, egészséges életmdddal vagy divattal kapcsolatos. Ennél
érdekesebb, hogy felvett karaktere szerint az egylttm(kodésekben Ronaldo mas-mds szerepben van
jelen. Mikor, miért hagyta el a kezdeti playboy ,szerepét” és valt csalddapava az imazsdban? Hol
mutatja meg gyermeki énjét, és mikor engedi meg a nagykdzonségnek, hogy lassak a hétkdznapi
Ronaldét? Meddig tart Ronaldo, az ember és hol kezd6dik CR7, a marka?

Kulcsszavak: sztdrmarkazas, sportmarkdzas, sportmarketing
JEL-kédok: M31, M37, M39, D83, 720

Abstract:

In today's world, it's increasingly common for athletes to venture into their own businesses, often
creating their own brands even during their active careers. One standout example is the Cristiano
Ronaldo and his CR7 brand. In our research, we sought to uncover the secrets of the success of his
personal brand built both on and off the field, known as the Ronaldo phenomenon. To achieve this,
we first compared fundamental differences in the processes of classic and sports brand building,
utilizing the traditional 4P model and the MABI method. This was complemented by qualitative primary
research, where participants were interviewed about Ronaldo's personality, his relationship with
marketing, and his brand. One of Ronaldo's secrets emerged as his ability to recognize and leverage
opportunities presented by his environment and the era, manifesting significantly in terms of
advertising value. Despite appearing in numerous commercials and social media posts, even at the age
of 38, he remains a favorite among sponsors. His collaborations can be categorized into three major
parts, focusing on football, a healthy lifestyle, and fashion. More intriguingly, his roles in these
collaborations vary depending on the adopted character. When and why did he abandon his initial
playboy role to become a family man in his image? Where does he reveal his childlike self, and when
does he allow the public to see the everyday Ronaldo? How long is Ronaldo the person, and where
does CR7, the brand, begin? Our study aims to address these questions.

Keywords: star branding, sports branding, sports marketing
JEL Codes: M31, M37, M39, D83, 720
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The Role of Mountain Tourism Activities and Facilities on Domestic Tourism Consumption
in Tourism Destinations: Literature Based Review

Deborah KANGAI PhD Student, Doctoral School of Economics and Management, University of
Sopron, Hungary,; Department of Environmental Studies and Resource Development, Chuka
University, Kenya, debrahkan@gmail.com (Corresponding Author)

Eliyas Ebrahim AMAN PhD Student, Doctoral School of Economics and Management,
University of Sopron, Hungary, eliyas.ebrahim.aman@phd.uni-sopron.hu

Dr. Arpad Ferenc PAPP-VARY PhD Senior Research Fellow, Alexandre Lamfalussy Faculty of
Economics, University of Sopron, Hungary, papp-vary.arpad@uni-bge.hu

Prof. Dr. Viktdria SZENTE PhD Professor
Institute of Agriculture and Food Economic, Hungarian University of Agriculture and Life
Sciences, Kaposvdr, Hungary, Szente.Viktoria@uni-mate.hu

Abstract:

Mountain tourism is growing globally, second only to coastal tourism. The COVID-19 pandemic
led to a decline in international tourism, causing job losses and reduced government revenues.
To ensure sustainable growth and improve citizens' wellbeing, many destinations promote
domestic tourism. This paper investigates the role of mountain tourism activities in influencing
domestic tourism consumption, focusing on economic dynamics and socio-cultural
implications for destination management and policy formulation. More so, while there are
many mountainous resources failure to diversify the mountain tourism activities for domestic
market has led to declined consumption of tourism product by domestic tourists. This paper
therefore explores the impact of mountain tourism activities on domestic tourism
consumption in destination regions. It focuses on analyzing literature, case studies, and
sustainable development through Scopus, Web of Science, SciELO, Google Scholar, published
books and reports related to the topic. The paper suggests sustainable tourism strategies for
mountainous destinations, balancing economic benefits and cultural preservation, to enhance
domestic tourism and promote responsible tourism development.

Keywords: mountain tourism, tourism activities, domestic tourist, tourism consumption
JEL Codes: 732, Q26
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Sustainable Project Management

Attila LEGOZA

PhD Student

University of Miskolc, Faculty of Economics, Hantos Elemér Doctoral School of Business,
Management and Regional Sciences

Abstract:

Nowadays, in parallel with the increasing number of projects to be implemented and the key
role of project management, organizations are implementing more and more different types
of projects. Besides traditional investment projects, such projects appeared as IT,
organizational development and R&D. Unfortunately, as the number of projects has increased,
the number of unsuccessful projects has also increased. My research looks at the reasons why
projects fail. A broad introduction to project management is also part of my research, so
sustainability, as one of the most important topics of today, cannot be left out of my study.
Sustainable project management places great emphasis on environmental sustainability. To
this end, the aim is to minimise environmental impacts during project design and
implementation. This may include the use of renewable energy, energy saving solutions, waste
minimisation and nature conservation. The aim of the study is to show the relationship
between project implementation and sustainable project management.

Keywords: project implementation, project management, failure, sustainability,
environmental impacts
JEL Codes: D2, M12

Fenntarthato projekt menedzsment

Absztrakt:

Napjainkban a megvaldsitandé projektek szamdanak emelkedésével és a projektmenedzsment
kulcsszerepének novekedésével egylitemben, kiilonbo6zé tipusu projekteket valdsitanak meg
a szervezetek. A hagyomanyos beruhdazasi projekteken tul megjelentek tébbek kézott az IT, a
szervezetfejlesztési, valamint a kutatds-fejlesztési (R&D) projektek. Sajnos a projektek
novekedésének szamdval, emelkedett a sikerteleniil megvaldsitott projektek szama is.
Kutatdsom a projektek sikertelenségének okait vizsgalja. A projekt menedzsment széleskoru
bemutatdsa is része a kutatdsomnak, ezért a fenntarthatdsdag, mint napjaink egyik
legfontosabb témakére sem maradhat ki a tanulmdanyombdl. A fenntarthatd
projektmenedzsment nagy hangsulyt helyez a kdrnyezeti fenntarthatdsagra. Ennek érdekében
a projekttervezés és -megvaldsitas soran a kornyezeti hatdsok minimalizaldsa a cél. Ez
magaban foglalhatja a megujuld energidk hasznalatat, az energiatakarékos megoldasokat, a
hulladék minimalizalast és a természetvédelmi szempontokat. A tanulmany célja bemutatni a
projektmegvaldsitas és a fenntarthatd projektmenedzsment kapcsolatat.

Kulcsszavak: projekt megvaldsitas, projekt menedzsment, sikertelenség, fenntarthatdsag,

kornyezeti hatasok
JEL-kodok: D2, M12
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The Effect of Sustainability Development Using the Example of Green Washing

Dr. Dijana VUKOVIC

Associate Professor

University of the North, Varazdin, Croatia
dvukovic@unin.hr

Tanja UNTERSWEG

PhD Student

University of Applied Sciences Burgenland Eisenstadt, Austria
tanja.untersweg@gmx.at

Abstract:

The aspect of sustainability in order to preserve the planet for future generations is becoming
increasingly important. Products are manufactured in different parts of the world with
differing laws and regulations and are also transported across the globe. Corporations are
trying to create a sustainable and ecological image. This can attract consumers who attach
importance to ecological or C02-neutral production, for example. As a result, there are a large
number of logos that consumers often cannot really see behind. There are no clear legal
boundaries for many terms such as ecological or organic and for many regional terms and
logos. In order to follow the current trend, to attract stakeholders and to have an advantage
over the competition, companies are following the trend of green marketing. The paper
compares official regulations with current greenwashing drivers. The main objective of the
paper is to show which greenwashing practices are strengthened by which influencing factors
and what role official regulations play in this.

Keywords: greenwashing, regulations, influencing factors
JEL Codes: Q50, D91, M31

123


mailto:dvukovic@unin.hr
mailto:tanja.untersweg@gmx.at

Sustainable Strategies in Case of Start-Up Enterprises

Peter IMRICSKO

PhD Student

University of Miskolc, Faculty of Economics, Hantos Elemér Doctoral School of Business,
Management and Regional Sciences

Abstract:

In our globalizing and rapidly developing world economy, the ubiquity of start-up companies
signals a significant shift in the business landscape. The ongoing development of innovations
has effectively bridged geographical gaps, empowering nascent start-ups with the potential
to expand into foreign markets. However, success is far from guaranteed in this accelerated
world. The ever-evolving nature of customer demands and daily-changing circumstances pose
formidable challenges, leading a considerable number of start-ups to grapple with survival.
My comprehensive study provides an insightful exploration into the developmental history,
life cycles, challenges, and failures of start-up companies. Delving into the dynamic realm of
global entrepreneurship, the research focuses on sustainable strategies in the case of start-up
enterprises, spotlighting the critical role of bottlenecks. The study aims to contribute to the
understanding of the operation, sustainable strategic management, and behavior of start-up
companies.

Keywords: sustainable, challenges, strategic, bottleneck, start-up
JEL Code: M13

124



Sustainable Strategic Management at Multinational Companies

Peter IMRICSKO

PhD Student

University of Miskolc, Faculty of Economics, Hantos Elemér Doctoral School of Business,
Management and Regional Sciences

Abstract:

In my study, | provide a comprehensive picture of the development history and fundamental
principles of strategic decisions. In my research, | focus on in-depth analysis of the preparation
and monitoring processes in strategic decision-making at a multinational company, aiming to
uncover key insights into the challenges and opportunities associated with sustainable
strategic management. | place great emphasis on what decision-making tools and techniques
are used in the preparation and monitoring phase of sustainable strategic decisions today and
during the pandemic. | cover their advantages and disadvantages. | examine potential
strategic focus areas. | use quantitative and qualitative methods in my research, where | focus
on leaders with many different functionalities from sustainable strategic management. In the
form of a questionnaire, | map the list of used decision-making tools and techniques, and |
examine their popularity from different aspects. In order to provide a more detailed analysis,
| preferred more specific research, so | conducted an interview about the challenges and
lessons learned during the preparation and monitoring of decisions. The study aims to
contribute to the understanding of the methods of preparation and monitoring of strategic
decision-making and their relevance to sustainable strategic decision-making in a
multinational context.

Keywords: sustainable, multinational, strategic management, preparation, monitoring
JEL Codes: F23, L1, M10
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The EU as a “Leadiator” in Climate Governance - a Successful Soft Power Instrument? An
Analysis with a Focus on Sustainable Mobility

Sarah DIEHL
PhD Candidate
Andrdssy Universitéit Budapest, Hungary

Abstract:

The European Union is often lauded as a leader (or “leadiator”) in international climate
governance (Huber et al.,, 2020; Homeyer et al., 2021) - the most prominent output of its
engagement being 2015 Paris Agreement (Karlson et al., 2017). Climate governance could thus
be a core element of the EU’s soft power (Nye, 2017). One prerequisite to project soft power
is that policies translate into measurable outputs at member state level. Otherwise, credibility
is put in doubt. This is especially crucial regarding mobility, which is responsible for around
25% of overall CO2-emissions within the EU and internationally (EC, 2021). It is questionable;
however, whether this is the case: Despite efforts, however, emissions have not gone down
considerably since the 1990s as current systems have proved to be rather resistant to change
(Creutzig et al., 2015). The proposed paper aims to analyze whether the EU is able to
propagate its soft power in climate governance through analysing progress within the EU. To
assess this, climate action in the field of mobility from 2016-2023 shall be analysed through a
literature review of relevant national laws and programs of those policies. This might serve as
a base for further research on the topic.

Keywords: soft power, EU climate governance, sustainable mobility
JEL Codes: Q54, Q56
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Untersuchung des Komforts der Biirordume aus Sicht der Mitarbeiter - Der Weg zum
optimalen Biiro der Zukunft

Examining the Comfort of the Office Space from the Employees' Point of View - The Way to
the Optimal Office of the Future

Anett Timea GROZDICS Doktorandin (PhD Student), Doctoral School of Regional Policy and
Economics, Universitdat Pécs, Ungarn (Doctoral School of Regional Policy and Economics,
University of Pécs, Hungary), grozdics.anett@pte.hu

Prof. Dr. Agnes BORSOS DLA Professorin (Full Professor), Abteilung fiir Innenarchitektur,
angewandtes und kreatives Design, Fakultat flr Ingenieurwissenschaften und
Informationstechnologie der Universitat Pécs, Ungarn (Department of Interior, Applied and
Creative Design, Faculty of Engineering and Information Technology, University of Pécs,
Hungary), borsos.agnes@mik.pte.hu

Zusammenfassung:

Im 21. Jahrhundert verbringen die Menschen den Grofteil ihres Lebens am Arbeitsplatz. Daher ist es
notwendig, eine ergonomische Bliroumgebung zu schaffen, in der die Mitarbeiter den jeweiligen
Arbeitsprozess mit maximaler Effizienz ausfiihren konnen. Ziel der Studie ist es, die Auswirkungen der
Veranderungen der jlingsten turbulenten Zeiten aus Sicht der Biroangestellten einzuschatzen.
Wahrend der Forschung suchten wir nach einer Antwort darauf, wie sich der Parametrischer Komfort
in physischen Raumen auf die Qualitat des Wohlbefindens der Mitarbeiter im Zusammenhang mit der
Steigerung der Leistung am Arbeitsplatz auswirkt. Als Forschungsmethode wahlten wir den Online-
Fragebogen, der von 216 Mitarbeitern ausgefillt wurde. Basierend auf den Antworten formulieren wir
Losungen, die den Wohlfiihlindex verbessern kdnnen und dadurch die Mitarbeiter gesiinder und
motivierter machen, sie konnen ihre Leistung verbessern. Die Ergebnisse zeigten, dass ein positiver
Zusammenhang zwischen Stress, ergonomischem Design und Wohlbefinden besteht. Fir den
jeweiligen Arbeitsprozess ist die optimale Gestaltung des passenden Arbeitsplatzes notwendig.
Dadurch entsteht weniger Stress fiir die Mitarbeiter, die effektiver zusammenarbeiten und in Gruppen
arbeiten kénnen. Dariiber hinaus kann die positive Umsetzung von Arbeitskomfort zu einer Leistungs-
und Effizienzsteigerung flihren, was zu einer wirtschaftlicher Aufschwung fiihren kann.

Schliisselworter: Biirordume, Wohlbefinden, Ergonomie, Stress
JEL Codes: 115, 131, 722

Abstract:

In the 21st century, people spend most of their lives at work. Therefore, it is necessary to create an
ergonomic office environment where employees can efficiently carry out their respective work
processes. The study aims to assess the impact of the changes in the recent turbulent times from the
point of view of office workers. During the research, we sought an answer on how the parameterized
comfort of physical spaces affects the quality of employee well-being in the context of increasing
workplace performance. We chose the online questionnaire, which 216 employees completed as a
research method. Based on the answers, we formulate solutions that can improve the well-being index
and thereby make employees healthier and more motivated, they can improve their performance. The
results showed a positive correlation between stress, ergonomic design and well-being. The optimal
design of a suitable workplace is necessary for the respective work process. This creates less stress for
employees, who can collaborate more effectively and work in groups. In addition, the positive
implementation of work comfort can increase performance and efficiency, which can lead to economic
recovery.

Keywords: office space, well-being, ergonomics, stress
JEL Codes: 115, 131, 222
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Mogliche Auswirkungen von CSRD & ESRS auf die digitale Wirtschaft und der
Fertigungsindustrie in Deutschland: aus der Perspektive der Industrieperformance und der
nachhaltigen Entwicklung

Possible Impacts of CSRD & ESRS on the Digital Economy and Manufacturing Industry in
Germany: from an Industry Performance and Sustainable Development Perspective

Mohammad Reza ROBATIAN Doktorand (PhD Student)

Istvan Széchenyi Doktoratsschule fiir Betriebswirtschaftslehre und Management, Universitat
Sopron, Ungarn (Istvdn Széchenyi Economics and Management Doctoral School, University of
Sopron, Hungary), robatianmohammadreza@phd.uni-sopron.hu

Zusammenfassung:

Da die Europadische Union bedeutende Schritte in Richtung einer nachhaltigen Zukunft unternimmt,
gilt es zu bewerten, wie diese Vorschriften die Geschaftspraktiken, die Leistung der Industrie und die
breitere Agenda der nachhaltigen Entwicklung beeinflussen. Das Paper analysiert zunidchst die
jungsten Aktualisierungen der CSRD sowie ESRS und erldutert deren Grundsatze als auch Ziele anhand
einer theoretischen Studie. Dariiber hinaus werden die potenziellen Auswirkungen dieser
bedeutenden Regelwerke auf die verarbeitende Industrie und die digitale Wirtschaft in Deutschland
untersucht. Zeitgleich soll in Erfahrung gebracht werden, wie sich diese Standards auf ihr digitales
Geschaft auswirken, ihre Strategien und ihre Lieferkette beeinflussen und ihre Nachhaltigkeitsleistung
verbessern kdonnen. Des Weiteren werden die Voraussetzungen fir die CSRD-Berichterstattung in
Bezug auf das Betriebsmodell und die Datenbasis auf der Grundlage bestehender Studien lber groRRere
Unternehmen beleuchtet. Meine Erkenntnisse (ber die CSRD-Berichterstattung in der
Fertigungsindustrie verdeutlichen die Relevanz von Daten und die damit verbundene Komplexitat,
welche neue Antworten auf die Organisation von Datenverantwortung, Data Governance und
Digitalisierung in Unternehmen im Allgemeinen erfordert. Zusammenfassend lasst sich sagen, dass
diese Untersuchung einen Beitrag zum laufenden Dialog Uber die Nachhaltigkeit von Unternehmen
leistet und Erkenntnisse fir politische Entscheidungstrdger, Branchenexperten und Wissenschaftler
liefert, die verstehen wollen, wie diese rechtlichen Rahmenbedingungen die Geschaftspraktiken in
diesen Sektoren beeinflussen.

Schliisselworter: CSRD, ESRS, nachhaltige Fertigung, datengesteuerte Fertigung, Datenverantwortung
JEL Codes: C80, G38, L51, L60, 014

Abstract:

As the European Union takes significant strides towards a sustainable future, it is imperative to assess
how these regulations influence business practices, industry performance, and the broader agenda of
sustainable development. The paper starts by analyzing the recent updates of CSRD and ESRS,
explaining their principles and objectives through a theoretical study of existing research. In addition,
it explores the potential effects of these significant regulatory frameworks for the manufacturing
industry and digital economy in Germany, characterized by rapid technological changes. It examines
how these standards may impact digital businesses, influence their strategies as well as supply chain
operations, and enhance sustainability performance. Moreover, it emphasizes the prerequisites for
reporting related to the operating model and database grounded on existing studies of larger
companies. My findings on CSRD reporting in the manufacturing industry highlight its importance of
data and the inherent complexity that requires new answers to the organization of data responsibility,
data governance and digitalization in companies in general. In conclusion, this research contributes to
the ongoing dialogue on corporate sustainability, providing insights for policymakers, industry
professionals and scholars seeking to understand how these regulatory frameworks shape business
practices in these sectors.

Keywords: CSRD, ESRS, sustainable manufacturing, data driven manufacturing, data responsibility
JEL Codes: C80, G38, L51, L60, 014
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Sustainability and Climate Protection in Hospitals - Green Hospitals in the Future in
Germany

Patricia Carola MERTEN

PhD Student

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvdn Széchenyi Economics
and Management Doctoral School

MertenPatriciaCarola@phd.uni-sopron.hu

Abstract:

Sustainability is related to climate protection, and both are ongoing trends. Not just in the
private, also in the professional environment. Climate protection in hospitals in Germany can
make a significant contribution to reducing greenhouse gases. Managing the climate crises
also depends on reducing emissions of the hospitals. Although there is no legal basis for
reporting sustainability in German hospitals, many are actively contributing to climate
protection. However, there are further measures to reduce the negative impact on the
environment. They require strategic implementation in the hospitals. The article investigates
the sustainability and climate protection of German hospitals. Based on a fieldwork consisting
of a qualitative literature research, the inquest explores the status quo of German hospitals
regarding sustainability and climate protection. The paper engages in the question which
strategie hospitals need to develop to become sustainable and in future a green hospital.

Keywords: green hospitals, sustainability, climate protection
JEL Codes: 119, Q54, Q56
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The Patterns of Internalization and Business Process Outsourcing (BPO) as Keys of Business
Internationalization for Multinational Companies

Anis BENABED

PhD Candidate

Doctoral School of Economics and International Business, Faculty of International Economic
Relations, Bucharest University of Economic Studies, Bucharest, Romania
anis_anisse@yahoo.fr

Abstract:

This paper investigates and presents the patterns of internalization and business process
outsourcing as keys of business internationalization for multinational companies. The research
method started with a relevant literature review to the research, then a qualitative
guantitative approach was followed using statistics together with data analysis and
description, the OLI business model was applied in the finding part with a suggestion and
addition of outsourcing in the model. The research questions are “Why BPO is relevant for
multinational companies? And what restrictions and patterns could be possible if BPO is a
process of internationalization? The results showed that the importance of Business Process
outsourcing is relevant for companies and economies from the domestic area and abroad but
there are some restrictions, strengths, weaknesses and risks that may be talked into
consideration by the company that would like to operate as multinational or remain domestic.
In conclusion, BPO has become a common contemporary business models with a number of
companies seeking to outsource variable costs as much as possible, to establish market
relationships with subcontractors and to focus on design and management of the value chain.
However, the spectacular progress in artificial intelligence processes may provoke more
restrictions in the future.

Keywords: internalization, outsourcing, BPO, multinational companies, internationalization
JEL Codes: F20, D45, F23, L25, M16
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The Influence of Globalization and the Global Changes in Health Care Business: a Reality
Check

Anis BENABED

PhD Candidate

Doctoral School of Economics and International Business, Faculty of International Economic
Relations, Bucharest University of Economic Studies, Bucharest, Romania
anis_anisse@yahoo.fr

Dr. lvana KOCSICSKA

PhD Candidate

Hantos Elemér Doctoral School of Business, Management and Regional Sciences; Faculty of
Economics, University of Miskolc, Miskolc, Hungary

Abstract:

This paper presents and investigates the influence of globalization and the global changes in
health care business. Globalization has globalized societies and economies towards a global
society, the thing that made the emergence of business in societies matter more. The research
method focused on literature review together with data analysis and description. The research
questions are “what challenges and trends has got globalization for the health care business?”
and “what future aspects are there for the health service business globally?” The results
showed that as health care may be a business, it can be expensive for many clients,
furthermore not all clients and societies may buy health care due to its rising prices in the
markets globally and locally. Both social and business aspects within the frequent contact
between the business and clients may increase, better policies may boost responsibility of the
health care business. In conclusion, health care could be considered as an important business,
however with substantive ethical concerns and applications of respectable fundamental
human values. Companies and shareholders need to invest more in it in order to achieve
better results and business opportunities, so that this business and its effects last more and
the societies could be adequately prepared for potential health crises within the challenging
economic impact and aspects of globalization.

Keywords: business, health care, globalization, market, trends
JEL Codes: F20, F60, 110, 111, 112
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The Role of Social Entrepreneurs in the Sustainable Energy Transition in Ghana

Ebenezer Rexford AMANKWAH
PhD Candidate
Budapest Business School

Abstract:

According to the case study, if Ghana were to achieve its goal of 10% renewable electricity by
2030, the percentage of unmet demand might reach as high as 18.5% given the expected
levels of the country's electrical demand and costs for increasing generation capacity.
Accordingly, the cost of providing power might rise by about US$221 million a year, which is a
significant sum for any country, especially for those in Africa. Results from the case study
highlight some of the leading causes for Ghana's dismal performance in meeting its new target
year of 2030 for a 10% renewable electricity supply, initially set for 2020. It also suggests to
Governments, Policy-makers, the importance of social entrepreneurs in the energy transition
of Ghana.

Keywords: Energy transition, Renewable energy, Renewable electricity target, Generation
expansion, Unmet demand, Ghana, Governments
JEL Codes: 030, L26, L29

133



Evidence on Digital Divide in European Transition Economies: An Empirical Analysis Based
on ICT-related Data

Dorka Virdg NEMENY
Rresearch Assistant
University of Sopron, Alexandre Lamfalussy Faculty of Economics

Abstract:

Digital transformation and Information and Communication Technologies (ICT) advancements
significantly impact economic growth, competitiveness, and sustainability. The European
Union prioritizes supporting digital transformation to address opportunities and risks,
particularly the deepening digital divide across economic, demographic, and social lines. This
study focuses on exploring digital transformation and divide patterns in the 11 Central and
South-East European transition economies' NUTS-2 regions from 2016 to 2021. After
introducing the digital divide concept and EU initiatives, the study uses Eurostat's 7 ICT-related
indicators for 49 CSE-11 regions. Univariate analyses examine extreme positions,
convergence/divergence patterns, and growth dynamics. Findings indicate convergence in ICT
indicators, yet a persistent digital divide among regions, with those within the same country
showing more similarities. Lower-capacity regions in digitalization consistently fare similarly
across indicators. This research contributes valuable insights to European-level discussions on
digital transformation and the digital divide.

Keywords: Digital Transformation, Digital Divide, EU, Central and South-East European

Transition Economies
JEL Codes: F15, 033, 038
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Territoriality in Climate Adaptation? Space Interpretations of Different Disciplines and
Fields and their Potential Utilization in the Examination of Climate Adaptation’s Territorial
Aspects

Attila SUTO PhD Student

Budapest Corvinus University, International Relations and Geo-Economy Doctoral Programme,
attila.suto@uni-corvinus.hu;

Deputy Head of Division and Chief Planner

Energy Strategy Institute, National Adaptation Division, attila.gergely.suto@enstrat.hu

Abstract:

Climate change impacts are among the most essential global challenges, emerging differently in each
location. Territorially conscious planning of adaptive responses as well as monitoring their
effectiveness, territorially different impacts and adaptive capacities are important development and
climate policy tasks. Climate policy, especially adaptation connects strongly to the geographical space:
impacts and adaptation interventions both occur in the physical environment. Territorially different
challenges require territorially different responses in each region. The question is whether these
spatial characteristics were taken into consideration properly in adaptation policy — an issue that has
not been examined in proper depth so far. To examine the emergence of territorial aspects the first
step is to define the substance of territoriality in general and in adaptation policy in particular. To
support this definition process, the goal of this article is to give a short overview of different disciplines’
space interpretations. According to the results and further related considerations, a mixture of
absolute ad relative interpretations, a more emphasised use of objective and external spaces, as well
as cohesion concepts of regional development policy can constitute the theoretical foundations of the
planned future comparative analyses of national adaptation planning and evaluation documents
regarding their territorial content.

Keywords: spatial aspects, climate change, climate adaptation, adaptation planning, territoriality
JEL Codes: Q54, Q58, R58

Teriiletiség a klimaalkalmazkoddsban? Kiilénb6z6 tudomdnydgak és teriiletek térértelmezései és
lehetséges hasznositdsuk az éghajlati alkalmazkodds teriileti szempontjainak vizsgdlataban

Absztrakt:

Az éghajlatvaltozas hatasai napjaink leglényegesebb globadlis kihivasai kozé tartoznak, és foldrajzi
helyenként eltér6en jelentkeznek. Az adaptaciés valaszok teriletileg tudatos tervezése,
hatékonysaganak, teriletileg eltéré hatasainak, az alkalmazkoddképességnek a nyomon kovetése
fontos fejlesztés- és klimapolitikai feladat. A klimapolitika, kalonésen az alkalmazkodas
elvalaszthatatlan a foldrajzi tért6l: a hatdsok és a beavatkozasok egyarant a fizikai kornyezetben
A kérdés az, hogy ezeket a térbeli jellemz&ket megfelelGen figyelembe veszik-e az alkalmazkodasi
politikdban — ezt a kérdést eddig nem vizsgdltdk kell6 mélységben. A terlileti szempontok
megjelenésének vizsgdlatahoz els6 Iépésként meg kell hatarozni a teriiletiség |ényegét altaldban, és
konkrétan az alkalmazkodasi politikdban. E definicids folyamatot tdmogatandd e cikk célja rovid
attekintést adasa a kiilonboz6 szakteriletek térértelmezéseir6l. Az eredmények és a tovabbi
kapcsolddd megfontoldsok szerint az abszolut és relativ térértelmezések keveréke, az objektiv és kiilsé
terek hangsulyosabb kihaszndlasa, valamint a teriiletfejlesztési politika kohézié definiciéi képezhetik a
nemzeti alkalmazkodasi tevékenységek (tervezési és értékelési dokumentumok) jov6beni
Osszehasonlité elemzésének elméleti alapjait.

Kulcsszavak: teriileti szempontok, éghajlatvaltozas, éghajlati alkalmazkodas, alkalmazkodasi tervezés,
terlletiség
JEL-kédok: Q54, Q58, R58
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Sustainable Unity in the European Insurance Market: Calculating Personal Injury Claims
(From Experience to Methodology)

Dr. Zsolt Szabolcs EKE PhD
Area Leader

UNIQAC. S. I. Ltd.
zsolt.eke_68@aol.com

Abstract:

Many individuals suffer injuries in traffic accidents and other third-party-caused damages in the
European Union and worldwide. Unfortunately, several accidents result in lasting damage to the
health of the victims. In Hungary, insurance companies handle thousands of bodily injury claims
annually, often associated with extremely sad and tragic circumstances. The purpose of this study
is to provide insight into whether the compensation calculation system is based on the same
principles within the EU and to identify methods for determining a realistic level of compensation.
Through statistical correlation analysis based on domestic experiences and data, the research aims
to uncover factors influencing the significant portion of compensation, namely the pain and
suffering component. The study examines which parameters affect the amount of pain and
suffering compensation, the direction and strength of the impact. Key parameters include the
extent of permanent health impairment, age, and place of residence. The research employs
variance analysis and regression, with the SPSS 18 version as the software used in the study. The
ultimate goal is to move closer to a unified, common European methodology for calculating claims
related to personal injuries.

Keywords: bodily injury, statistical correlation analysis, common European methodology
JEL Codes: G22, G52, 114

Fenntarthato egység az eurdpai biztositdsi piacon: a személysériiléses karigények szamitasa
(a tapasztalattol a modszertanig)

Absztrakt:

Sokan sérlilnek meg kozlekedési balesetekben és harmadik fél altal okozott egyéb kdrokozdsok
soran az Eurdpai Unidban és vilagszerte. Sajnos tobb baleset a kdrosultak egészségi allapotanak
maradandd karosodasaval jar. Magyarorszagon a biztositotarsasdgok évente tobb ezer testi
sériléssel kapcsolatos karigényt kezelnek, amelyek mogott sok esetben rendkivil szomoru és
tragikus sorsok huzdédnak meg. E tanulmany célja, hogy betekintést nyuljtson abba, hogy a
kartérités-szamitasi rendszer azonos alapokon nyugszik-e az EU-n belll, és azonositsa a
kompenzacié redlis szintjének meghatdrozasdra szolgaldé moédszereket. A kutatds a hazai
tapasztalatokon és adatokon keresztil statisztikai 0sszefliggésvizsgalatokkal igyekszik feltarni a
kompenzacio jelentSs részét jelentd fajdalomdij mértékét befolydsold tényezbket. A tanulmany
azt vizsgdlja, hogy mely paraméterek vannak hatassal a fajdalomdij 6sszegére, milyen a hatas
irdnya és erdssége. A legfontosabb paraméterek kozé tartozik a maradandd egészségkarosodas
mértéke, az életkor és a lakdhely. A kutatas mddszere varianciaanalizis és regresszid, a kutatasban
haszndlt szoftver az SPSS 18 verzid. A végsé cél az, hogy kozelebb keriljlink a személyérléssel
kapcsolatos karok kiszamitasanak egységes, k6z0s eurépai mddszertanahoz.

Kulcsszavak: testi sériilés, statisztikai korrelacids vizsgalat, kdz0s eurdpai mddszer
JEL-kédok: G22, G52, 114
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A dendromassza-hasznositds, mint megujuld természeti er6forras szerepe a fenntarthato,
korkoros gazdasagban

The Role of Dendromass Utilization as a Renewable Natural Rresource in a Sustainable,
Circular Economy

SZAKALOSNE dr. MATYAS Katalin PhD

egyetemi adjunktus (Assistant Professor)

Soproni Egyetem, Erdémérndki Kar, Erd6- és Természeti ErSforrds-gazdalkoddsi Intézet
(University of Sopron, Faculty of Forestry, Institute of Forest and Natural Resource Management)
szakalosne.matyas.katalin@uni-sopron.hu

Absztrakt:

Kozismert tény, hogy napjainkra a vildg energiaellatdsi valsdgba kerilt, hiszen az
energiafelhasznalds a népesség ugrasszerl gyarapodasdaval, a technika robbanasszer(i fejlédésével
oly mértékben noévekedett meg, amely igényt a foszilis energiahordozdkkal kielégiteni mar nem
lehet. Mindemellett a klimavaltozas elleni kiizdelem egyik célja a megujuldk egyre nagyobb
ardnyban torténé hasznalata. Hazank e téren jelent6s potencidlokkal rendelkezik. Energia
nyerésére hasznosithatd faanyag jelent6s mennyiségben négy forrasbdl szdrmazhat: a
hagyomanyos erdégazdalkodas (allami- és maganszektorbdl) tlzifa vdlasztékabdl, amelynek
elnevezése lehet lakossagi t(zifa, export tizifa, erémdii tlizifa, hosszu tdzifa, energiafa, stb.; a
fahaszndlatok soran képz6d6 apadék, vagastéri melléktermék, vékonyanyag, gallyanyag, tusko,
stb.; a faanyag feldolgozasa sordn képz6dé melléktermék, illetve az elhasznalt fatermékek;
energetikai falltetvények faanyaga, mely tobbnyire apriték formaban hasznosul. A fas szaru
biomassza alapanyagok kozott lehet még megemliteni a gylimolcsosdkben és sz6lSiltetvények
gondozdsa soran képz6ds, energetikai célra hasznosithatd faapritékot, nyesedéket is. A
tanulmany igyekszik meghatarozni és el6revetiteni ezen lehetGségek potencidlis dendromassza és
energiatartalmat, illetve a redlisan kiaknazhaté mennyiségeket.

Kulcsszavak: megujuld energiaforrds, dendromassza, potencial, realis hasznositasi arany
JEL-kodok: Q01, Q22

Abstract:

It is a well-known fact that today the world is in an energy supply crisis, as energy consumption
has increased with the rapid growth of the population and the explosive development of
technology to such an extent that the demand can no longer be met with fossil energy carriers. In
addition, one of the goals of the fight against climate change is the increasing use of renewables.
Our country has significant potential in this field. Significant amounts of wood that can be used
for energy can come from four sources: from the selection of firewood of traditional forestry (from
the state and private sector), which can be named residential firewood, export firewood, power
plant firewood, long firewood, energy wood, etc.; shavings, sawing area by-products, thin
material, twig material, stumps, etc.; formed during the use of wood; a by-product formed during
the processing of wood, or used wood products; wood from energetic tree plantations, which is
mostly used in the form of chips. Among the woody biomass raw materials, we can also mention
the wood chips and cuttings that can be used for energy purposes, formed during the care of
orchards and vineyards. In the study, we try to determine and forecast the potential dendromass
and energy content of these opportunities, as well as the quantities that can realistically be
exploited.

Keywords: renewable energy source, dendromass, potential, realistic utilization rate
JEL Codes: Q01, Q22
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Az | szektor karbonhatékonysaganak vizsgalata Magyarorszagon
Analysis of Carbon-Efficiency of Section | in Hungary

Dr. KOVACSNE Dr. habil. SZEKELY llona PhD f&iskolai tanar (College Professor)
kovacsneszekely.ilona@uni-bge.hu

Dr. MAGYAR Norbert PhD egyetemi docens (Associate Professor)
magyar.norbert@uni-bge.hu

JAKUSCHNE Dr. habil. KOCSIS Timea PhD 6raadé (Visiting Lecturer)
jakuschnekocsis.timea@uni-bge.hu - levelez6 szerz6 (Corresponding Author)

Budapesti Gazdasagi Egyetem Kereskedelmi-, Vendéglatdipari és Idegenforgalmi Kar, Uzleti
Elemzés Mddszertan Tanszék (Budapest Business University, Faculty of Commerce, Hospitality
and Tourism, Department of Methodology for Business Analysis)

Absztrakt:

Napjainkban a gazdasagi tevékenységbdl szarmazd Ulveghdzhatdsu gazok kibocsatasanak
csokkentése az egyik legnagyobb kihivas az éghajlatvaltozas sulyosabb hatasainak elkeriilése
érdekében. Az altaldanosan okolt gazdasagi dgazatok mellett érdemes megemliteni, hogy a
turizmus is jelent6s mennyiségli Gveghazhatdsu gazt bocsat ki a légkdrbe. A turizmus kettds
kapcsolatban all az éghajlattal, egyrészt a turizmus hatadssal van az éghajlatra, masrészt az
éghajlat nagyban meghatdrozza a desztinacidk kivalasztdsat és a turizmus forgalmat.
Megvizsgaltuk a magyarorszagi . szektor (amely nem fedi le teljes egészében a turizmust, de
j6 kozelités) karbonhatékonysagat az 1995-2021 kozotti idészakban. A szdmitasokhoz
sziikséges adatokat az EUROSTAT adatbazisabdl nyertiik. Elemeztik az &gazat
teljesitményének tendencidjat a megtermelt brutté hozzaadott érték egységére vetitett
Osszes Uveghdzhatdsu gdazkibocsatds (karbon hatékonysdg) tekintetében. Megallapithatd,
hogy a hazai | szektorban ez a tendencia szignifikdns, és linedris csokkenést mutat, azaz
egységnyi bruttd hozzdadott értéket alacsonyabb kibocsatasi szint mellett tud elérni.

Kulcsszavak: | szektor, Magyarorszag, (iveghatasu gazkibocsatas, karbon-hatékonysag, trendanalizis
JEL-kddok: C22, Q53, Q57

Abstract:

Nowadays reducing greenhouse gas emissions from economic activity is a major challenge to
avoid the more severe impacts of climate change. Apart from the economic sectors generally
blamed, it is worth to mention tourism also emits significant amounts of greenhouse gases
into the atmosphere. Tourism has a twofold relationship with the climate, on the one hand
tourism has an impact on the climate, but on the other hand the climate is a major
determinant of the choice of destinations and of tourism’s turnover. We investigated the
carbon efficiency of the Hungarian Section | (which does not cover completely tourism but it
is a good approximation) in the period 1995-2021. The data for the calculations were obtained
from the EUROSTAT database. The trend in the sector's performance in terms of total
greenhouse gas emissions per unit of gross value added generated (carbon efficiency) was
examined. It can be concluded that the Hungarian Section | shows a significant linear declining
trend, in other words it can achieve a unit of gross value added at a lower level of emissions.

Keywords: Section |, Hungary, greenhouse gas emission, carbon-efficiency, trend analysis
JEL Codes: C22, Q53, Q57
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A visegradi orszagok egészségiigyi reformjainak és intézkedéseinek dsszehasonlitasa
Comparison of the Healthcare Reforms and Measures of the Visegrad Countries

VITEZ-DURGULA Judit doktorandusz (PhD Student)
SOTONYI Tamas Péter doktorandusz (PhD Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar — Széchenyi Istvan
Gazddlkodas- és Szervezéstudomanyok Doktori Iskola (University of Sopron, Alexandre
Lamfalussy Faculty of Economics, Isvan Széchenyi Economics and Management Doctoral
School)

Absztrakt:

A visegradi orszagokat 6sszekoti a k6zos torténelem, hagyomany, foldrajzi kozelség, a hasonld
geopolitikai viszonyok. Sok szempontbdl egymas referenciaorszagként tekinthetlink rajuk. Az
egészségligyi reform minden kelet-kozép-eurdpai orszagban rendszeresen napirenden van, ami
hasonlé okokra vezethet6 vissza: a szovjet id6kbSl megorokolt nehézkes, kdrhdzkozpontu
egészségligyi rendszerek, melyek mdra elavultak, finanszirozdsuk nem fenntarthaté. A kutatasunk
modszertana a szakirodalom szintetizaldsa volt, mely segithet megvdlaszolni a kutatasi
kérdéseinket, mennyiben hasonlitanak a V4-orszagok egészséglgyi intézkedései, és ezek
mennyiben felel6sek az OECD és EU-atlagtdél elmaradd egészségligyi mutatokért?
Osszegzésképpen megallapithatjuk, hogy a visegradi orszagokban a reformok irdnya orszagonként
meglehet6sen hasonlé volt (az egészségligyi torekvések két téma koré csoportosulnak: az
egészségligyi elldtérendszer strukturdja és a tarsadalombiztositdsi intézményi rendszer
felépitése), azonban, jelentds kilonbségek voltak a reformok id6zitésében és terjedelmében.
Kovetkeztetéseink kozt szerepel, hogy nem létezik a ,mindenre gyégyir” egészségligyi rendszer,
de az egyes orszagok egészségpolitikai intézkedéseinek ismerete hasznos kovetkeztetésekhez
vezethet, kerilend6/kovetendS példaul szolgalhat, hiszen minden vizsgalt egészséglgyi
rendszerben egyarant taldlhatdak példaérték(i és rosszul kitalalt, megvaldsitott intézkedések is.

Kulcsszavak: egészségligy, egészségpolitika, reform, visegradi orszagok
JEL-kédok: 111, 115, 118

Abstract:

The Visegrad countries are connected by common history, tradition, geographical proximity, and
similar geopolitical conditions. In many ways, we can see them as each other's reference countries.
Healthcare reform is regularly on the agenda in all Eastern and Central European countries, which
can be traced back to similar reasons: the hardle manageable, hospital-centered healthcare
systems inherited from the Soviet era, which are now outdated, and their financing is
unsustainable. The methodology of our research was to synthesize the literature, which can help
answer our research questions, to what extent are the health measures of the V4 countries similar,
and to what extent are they responsible for health indicators that are below the OECD and EU
average? In summary, we can conclude that the direction of the reforms in the Visegrad countries
was quite similar per country (health efforts are grouped around two themes: the structure of the
health care system and the structure of the social security institutional system), however, there
were significant differences in the timing and scope of the reforms. Our conclusions include that
there is no "cure-all" health care system, but knowledge of the health policy measures of individual
countries can lead to useful conclusions, for example what to avoid/follow, since in every
examined health care system there are both exemplary and poorly conceived and implemented
measures.

Keywords: healthcare, health policy, reform, Visegrad countries
JEL Codes: 111, 115, 118
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A markaépités hatasa a fogyasztéi lojalitasra a Magyar Telekom esetében
The Effect of Brand Building on Consumer Loyalty in The Case of Magyar Telekom

SZASZ Zsombor Levente alapszakos hallgaté (BA Student)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

zsomborlev@gmail.com

Dr. TAKATS Alexandra PhD egyetemi docens (Associate Professor)

Soproni Egyetem, Lamfalussy Sandor Kozgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

takats.alexandra@uni-sopron.hu

Absztrakt:

A tanulmany a markaépités fogyasztdi lojalitasra gyakorolt hatdsat vizsgalja a Magyar Telekom
esetében. A tanulmany célja, hogy feltarja, mekkora hatdst gyakorol a markaidentitds és a
markaimazs a vasarldi hliségre. A kutatas harom kérdés koré épil, melyek a kévetkezék: K1: Ha
elégedettebb az ligyfél akkor er6sebb a lojalitds? K2: Valéban novelik-e a vasarloi elégedettséget
és igy a lojalitast a hliségprogramok? K3: Mennyire van 6sszhangban a cég imdzsa és identitdsa?
A primer kutatashoz kvantitativ mddszert alkalmaztunk, mely online kérd6iv formajaban valdsult
meg. A célcsoport a Magyar Telekom Ugyfelei voltak, a mintaelemszam 112 f6 volt. Eredmények
tekintetében az elsé kérdés beigazolddott, miszerint az elégedettebb lgyfelek lojalisabbak is, akik
esetében gyakoribb az Ujravasarlds, vagy a marka jo hirnevének terjesztése. A masodik kérdés is
beigazolédott, vagyis a hliségprogram valdéban noveli a Telekom (igyfeleinek az elégedettségét a
valaszadok koérében, ami altal a lojalitasuk is nS. A harmadik kérdés esetében kideriilt, hogy erGs
0sszhang van a markaimazs és a markaidentitas kozott, igy a Brand Derby matrix szerint a Magyar
Telekom a Jackpot kategoridba tartozik.

Kulcsszavak: markaépités, markaidentitds, markaimazs, fogyasztdi lojalitas
JEL-kédok: M30, M31

Abstract:

The study examines the impact of branding on consumer loyalty in the case of Magyar Telekom.
The study aims to explore the impact of brand identity and brand image on customer loyalty. The
research is structured around three questions, which are Q1: If the customer is more satisfied, is
loyalty stronger? Q2: Do loyalty programmes really increase customer satisfaction and thus
loyalty? Q3: How consistent is the company's image and identity? For the primary research, we
used a quantitative method in the form of an online questionnaire. The target group was Magyar
Telekom customers, the sample size was 112. In terms of results, the first question was confirmed,
namely that more satisfied customers are also more loyal, with a higher frequency of repeat
purchases or spreading the brand's good reputation. The second question was also confirmed, the
loyalty programme does indeed increase the satisfaction of Telekom customers among
respondents, which in turn increases their loyalty. The third question revealed a strong alignment
between brand image and brand identity, putting Magyar Telekom in the jackpot category
according to the Brand Derby matrix.

Keywords: branding, brand identity, brand image, consumer loyalty
JEL Codes: M30, M31
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The Use of Artificial Intelligence by Different Size Enterprises in European Countries: a
Eurostat Database Analysis

Orsolya VANCSA-SZANTO

PhD Student

International Relations and Political Science, Geopolitics and Sustainable Development
Doctoral School, Corvinus University of Budapest, Budapest, Hungary

Abstract:

EU businesses focus on ESG adaptation, with Al being vital for these goals. We aim to examine
Al usage by businesses in EU countries. We conducted our research using the Eurostat database
predating the EU's White Paper on Al (COM/2020/65 final). We accessed the “Artificial
intelligence by size class of enterprise” dataset (Online code: ISOC_EB_AIl _custom_7756275).
This database provides information on geopolitical entities, collection dates, enterprise sizes (0-
9, 10-49, 50-249, >250), activity, and Al usage indicators, with data shown as percentages
(number of enterprises/indicator). In the EU, a vast 89.91% of businesses have yet to adopt Al
tools, which can significantly aid in achieving ESG goals. Al utilization varied across nations, with
Denmark leading at 24%. Smaller businesses showed limited Al integration, at 96.6%, compared
to their larger counterparts at 78.63%. On average, companies primarily used chatbots (3.24%),
with higher adoption in bigger firms. Al tools for data analysis, language generation, and
automation held potential for boosting ESG efficiencies, especially in larger entities. Key sectors
like information (25%) and professional services (18%) led in Al adoption, though most sectors
lingered below 10%. Large enterprises in the EU adopt Al tools more extensively than small
businesses, presenting a significant avenue for enhancing ESG efficiencies.

Keywords: EU businesses, ESG adaptation, Al usage, Business sizes, EU countries
JEL Code: 030
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Examining the Impact of Certain Factors on the Delivery Time of a Manufacturing Firm
Using Data Science Methods

Dr. Zsolt TOTH PhD

Associate Professor

University of Sopron, Faculty of Wood Engineering and Creative Industries
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Dr. Jézsef GARAB PhD
Associate Professor
University of Sopron, Faculty of Wood Engineering and Creative Industries

Abstract:

The study analysed a business big data problem in a case study and partly methodological
way. In particular, the factors that influenced the order fulfilment time were investigated.
From a table of nine columns and 15,388,470 rows, a time series analysis was first performed
and then a Spearman correlation was used to analyse the relationship between completion
time and the number of sales. The limitations of some methods (ANOVA, Random Forest,
Factor Analysis of Mixed Data) were examined, and then Kruskal-Wallis and Dunn-Bonferroni
tests were carried out, taking samples of sufficient and necessary size to allow for the large
number of element variations in each column, and restricting the analysis to the variable
values that sometimes appeared important. A number of variables in three columns had a
significant effect on the evolution of the completion time and the methodology proved
successful in identifying them. However, the analysis also highlighted the need to group the
individual, non-metric variable values into new groups.

Keywords: big data, times series, completion time, mixed data
JEL Codes: C12, C55, L62
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Traffic Networks and Wildlife Management: Economic Aspects of Wildlife-Vehicle
Collisions in Hungary
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Abstract:

The last two centuries of the history of humanity are all about the increasing development of
technology. It includes the development of infrastructure, which helps the produced goods and
services to reach their targets as quickly as possible in the shortest way. Along with the intensive
development of the highway network in Hungary, traffic on public roads has increased significantly.
The mean daily traffic was 2519 vehicles/day in 2000, it has increased by 52.82% to 4026 vehicles/day
by 2021. At the same time, the number of cars in traffic also rose by 70%. This process puts significant
pressure on the environment. The critical question of sustainable development is transportation, and
its damaging impacts, like the handling of wildlife—vehicle collisions. It threatens human life, and the
damage caused in vehicles represents a remarkable value. At the same time, these incidents cause
economically measurable damage to wildlife management as well. We analysed Hungarian data
regarding the temporospatial pattern of wildlife-vehicle collisions by species. We quantified its
implications for wildlife management using the legally established values for individual species. In our
study, we examined the phenomenon from the perspective of wildlife management; we didn’t analyse
human injuries and damages caused to vehicles.

Keywords: natural resource, public road, sustainability, value assessment
JEL Codes: L92, 013, Q56

Kézuthdldzatok és vadgazddlkodds: A vad—gépjarm(i iitk6zések gazdasdgi vonatkozdsai
Magyarorszdgon

Absztrakt:

Az emberiség torténetének utdbbi két évszdzada az egyre gyorsuld temben zajléd technoldgiai
fejl6désrél szél. Ezzel parhuzamosan zajlik a kézuti infrastruktura fejlédése, mely el6segiti, hogy a
megtermelt javak és szolgdltatasok a lehetd legrovidebb Uton, a lehet6 leggyorsabban eljussanak a
fogyasztokhoz, vagy forditva. Magyarorszdgon a gyorsforgalmi Uthaldzat intenziv fejl6dése mellett, a
kozati jarm(forgalom is jelentGsen novekedett, mig 2000-ben az atlagos napi forgalom 2519
jarm(/nap volt a magyar kozuthalézaton, addig 2021-re mar 4026 jarm(/napra, 52,82%-kal
novekedett. A Magyarorszdgon forgalomban levé személygépjarm(ivek szama 70%-kal emelkedett
ugyanebben az id&szakban. Ez a folyamat jelent6s nyomast gyakorol a kérnyezetre. A fenntarthato
fejl6dés lényeges kérdése a kozlekedés és az dltala okozott karos hatasok, mint amilyen a vad-
gépjarmi Utkozések kezelése is. Azon kiviil, hogy az emberéletet is veszélyezteti, a kozlekedési
eszkozokben okozott karok jelentds értéket képviselnek. Ugyanakkor a vadon éI6 allatok, koztik a
vaddszhaté fajok allomanyaiban is gazdasdgilag mérhet6 karokat okoz a jelenség, melyet a
vadgazdalkodasi agazat szenved el. Vizsgalatunkban a magyarorszagi adatokat elemeztilk a vad-
gépjarmd Utkozések tér és id6beni mintdzata tekintetében vadfajonkénti bontasban, illetve annak
vadgazdalkodasi vonzatait az egyes egyedekre vonatkozd, jogszabdlyban rogzitett vadgazdalkodasi
értékek felhaszndlasaval szamszerUsitettiik. Vizsgalatunkban a vadgazdalkoddsi agazat oldaldrol
vizsgaltuk a jelenséget, nem elemeztik a sériiléseket és gépjarmUvekben okozott karokat.

Kulcsszavak: természeti eréforras, kozut, fenntarthatdsag, értékbecslés
JEL-kédok: L92, 013, Q56
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Abstract:

Purpose: The purpose of this paper is to provide a deeper understanding of leadership in
crisis(COVID-19 Pandemic). With this study front-line managers get practical implications for
leadership with the goal to reach a positive business outcome and low fluctuation.
Design/methodology/approach: Crisis leadership is a new field with limited resources of
empirical papers and meta-analysis. Therefore, this paper focuses on adding an own
qualitative empirical study through semi-structured interviews to the existing literature of
crisis.The audience will be frontline managers from businesses in Germany. Findings: The
interviews support certaintheoretical leadership conceptsduring crises,and they address the
complexity and rushednew concepts.Although the empirical study supports given leadership
frameworks, the theoretical background has gaps within multidisciplinary areas and
potentially other unrecognized variables within a certain crisis. Further quantitative research
is needed to support the hypothesis created. Conclusions: The thesis complement parts of the
gaps within crisis leadership during the COVID-19 pandemic and highlight new theories which
indicate a new point of view towards this increasingly important topic of leadership.This
research highlights the implications for the success of enterprises impacted by the COVID-19
pandemicand might be proven useful for other crisis scenarios.
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Abstract:

Technology has been in human life for centuries. If artificial inteligence is considered as a
development in the same direction of this technologic evolution, it can provide advantages to
the people via industrial and/or home appliences creating productivity in the economy and
social life. Besides it’s potential advantages, some disadvantages may also occur such as
unemployment caused by uneven establishment of Al. Taxation mechanism and new
prospective industries and business units to occur in the economy can be solutions for
potential unemployment. In this paper the possible solutions for potential unemployment is
evaluated and results of taxation as a possible solution is illustrated via a micro scale business
model. It can be stated after the analysis that the unemployment can be compansated without
increasing tax rates and the financial burden undertaken by the consumers can also be
reduced without long term differences via proportionally increased incomes and applied tax
incentives in an economic growth environment.

Keywords: artificial intelligence, economic growth, taxation, production economy, sustainability
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