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Prof. Dr. FABIAN Attila PhD egyetemi tandr (SOE LKK); a Soproni Egyetem rektora;
Prof. Dr. KULCSAR Laszl6 CSc professzor emeritus (SOE LKK);
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Dr. habil. Eva JANCIKOVA PhD egyetemi docens (Pozsonyi Kézgazdasagtudomanyi
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SZEKCIOULESEK BEOSZTASA

SCHEDULE OF PARALLEL SESSIONS



1. TARSADALMI KIHIVASOK ES TARSADALMI INNOVACIOK

SESSION 1: SOCIAL CHALLENGES AND SOCIAL INNOVATIONS

Helyszin: Lamfalussy Sandor K6zgazdasdagtudomanyi Kar, 216. terem

Venue: Alexandre Lamfalussy Faculty of Economics, Room 216

1. SZEKCIO / SESSION 1

EInék / Chair:

Prof. Dr. OBADOVICS Csilla PhD egyetemi tanar (SOE LKK)

el6adasok személyes jelenléttel / in-person presentations:

13.30- BUJDOSO-KURUCSO Alexandra Tarsadalmi térésvonalak és reziliencia
13.50 (DE BTK) Social Divides and Resilience
KOVACS Imre Matyas
(SZE RGDI) A vallalati greenwashing mechanizmusainak és
13.50 - Dr. SZEBERENYI Andras PhD tarsadalmi kévetkezményeinek vizsgalata
14.10 (METU) Examining the Mechanisms and Social
BALKU Rébert Consequences of Corporate Greenwashing
(METU)
PP Py P 5
14.10 - TRUNKOS Ildiké A 70 az 1j 607? Kit tartunk idésnek n?pjalnkban.
. Is 70 the New 60?2 Who Do We Consider Old These
14.30 (Dental Marketing Bt.)
Days?
14.30 - TOROK Hanna Perfekcionizmus és munkafiiggéség
14.50 (MATE) Perfectionism and Workaholism
14.50 -
szlinet / break
15.00 /
PATZAY Janos Pil Alternativak, kihivasok és lehetdségek a 21. szazadi
15.00 - " mobilitasban
15.20 Dr. NAGY Maté PhD Alternatives, Challenges, and Opportunities in 21st
(SOE FMK) Century Mobility
Prof. Dr. KULCSAR Laszl6 CSc
(SOE LKK) Informalis gazdasagi kapcsolatok a vidéki
15.20 - Prof. Dr. David L. BROWN PhD tt.erse’gekben Magyarorszagon. Osszehasonlitd
15.40 (Cornell University) vizsgalat, 1998-2024
) i ¥ Informal Economic Relations in Rural Areas in
Prof. Dr. OBADOVICS GsillaPhD | Hyngary: A Comparative Study, 1998-2024
(SOE LKK)
KULBERT Gabor ] o .
(SOE LKK) Utazasi dontések és a mesterséges intelligencia —
15.40 - L. Lehetdségek és kihivasok
16.00 . HOL,LY Da\.nd . o Travel Decision-Making in the Age of Al
(Digitalis Kormanyzati Fejlesztés és | _ Opportunities and Challenges
Projektmenedzsment Kft.)
A nagy nyelvi modellek kreativitasanak kérdései a
16.00 - DROBNY-Burjan Andrea kreativ problémamegoldas tiikrében
16.20 (SOE LKK) Examining the Creativity of Large Language Models

through the Lens of Creative Problem-Solving
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2. SZEKCIO: TURIZMUS ES MARKETING, FENNTARTHATO TURIZMUS

SESSION 2: TOURISM AND MARKETING, SUSTAINABLE TOURISM

Helyszin: Lamfalussy Sandor K6zgazdasagtudomanyi Kar, fszt. 15. (Tandcsterem)

Venue: Alexandre Lamfalussy Faculty of Economics, Room 15

2. SZEKCIO / SESSION 2

Elnok / Chair:

Dr. habil. JUHASZ Timea PhD egyetemi docens (SOE LKK)
Dr. habil. PAPP-VARY Arpad Ferenc PhD tudomanyos fémunkatars (SOE LKK)

el6adasok személyes jelenléttel / in-person presentations:

DINGFELDER Patricia
(BGE)

Petfluencer marketing: Kisallatok mint
véleményvezérek a k6zosségimédia marketingben
- Tika the Iggy kutya influencer és Marta Sierra
human influencer Instagram-aktivitasanak

13.30- ; .. o .
Dr. habil. PAPP-VARY osszehasonlito tartalomelemzése
15.50 Arpad Ferenc PhD Petfluencer Marketing: Animals as Opinion Leaders
(SOE LKK) in Social Media Marketing — A Comparative Content
Analysis of Instagram Activity by Tika the Iggy, Dog
Influencer, and Marta Sierra, Human Influencer
Kotelez6 lathatdsaghbol stratégiai kommunikacio: a
hazai fejlesztési programok kommunikacios
13.50 - HIDASI Andrea csomagjainak dsszehasonlité elemzése
14.10 (SOE LKK) From Compliance to Strategy: Comparative
Examination of Communication Frameworks in
Hungarian Development Policy
BOGNAR Eva
(NJE) Az élményalapu fenntarthatd agroturizmus
14.10 - Dr. HOSCHEK Ménika PhD témaban végzett bibliometriai elemzés
14.30 (SOE LKK) Bibliometric Analysis on the Topic of Experience-
Prof. Dr. DUNAY Anna PhD Based Sustainable Agrotourism
(NJE)
Dr. HORVATH Levente VIII. Bonifactol a Maria-ttig - a vallasturizmus
14.30 - (BGE) fenntarthatdsagi aspektusai napjainkban
14.50 SIMON Akos From Boniface VIl to the Via Mariae: Sustainability
(BGE) Aspects of Religious Tourism Today
14.50 - .
15.00 szlinet / break
15.00 - TEVELY Titanilla Virag A s6tét turizmus kinalati oldalanak bemutatésa
15.20 (SOE LKK) Introduction of the Supply Side of Dark Tourism
Dr. habil. JUHASZ Timea PhD A Z generaci6 z6ld hotelekkel kapcsolatos attitdidjei
15.20 - (SOE LKK) egy empirikus kutatas alapjan
15.40 Dr. habil. VARGA Erika PhD Attitudes of Generation Z Towards Green Hotels
(MATE) Based on Empirical Research
MOLNAR Dominik Szt,a’r.f’utballista'k.ma’fka(.'epl'tc?se a kt?z'éisls'ég.i ]
médiaban — Kvalitativ vizsgalat a digitalis jelenlét, a
(BGE) . . e .
15.40 - ; hitelesség és a piaci érték kapcsolatardél
16.00 Dr. habil. PAPP-VARY Brand Building of Star Footballers on Social Media —

Arpad Ferenc PhD
(SOE LKK)

A Qualitative Study on the Relationship between
Digital Presence, Authenticity, and Market Value

12




2. SZEKCIO: TURIZMUS ES MARKETING, FENNTARTHATO TURIZMUS

SESSION 2: TOURISM AND MARKETING, SUSTAINABLE TOURISM

Egy magyar futballsztar és személyes markdajanak
KORIIM Dorina fel’eme’lkf:d,esje - Szoboszllal Dor.'n!n!k. ] o
mdrkaépitésének elemzése a digitalis és sportpiaci
(BGE) .
16.00 - . 3 térben
16.20 Dr. ha,b"‘ PAPP-VARY The Rise of a Hungarian Football Star and His
Arpad Ferenc PhD Personal Brand — An Analysis of Dominik Szoboszlai’s
rand Building in the Digital and Sports Market
(SOE LKK) Brand Building in the Digital and Sports Mark
Landscape
Utazas finanszirozas a turizmus hajnalan — a Verne
16.20- Dr. CZIRAKI Gabor PhD életm(i elemzése
16.40 (SOE LKK) Travel Financing at the Birth of Tourism: An Analysis
of Verne's Biography

13




3. SZEKCIO: FENNTARTHATOSAGI ATMENET ES DIGITALIS INNOVACIOK

SESSION 3: SUSTAINABILITY TRANSITION AND DIGITAL INNOVATIONS

Helyszin: Lamfalussy Sandor K6zgazdasdagtudomanyi Kar, 220. terem
Venue: Alexandre Lamfalussy Faculty of Economics, Room 220
3. SZEKCIO / SESSION 3
Elndk / Chair: | Dr. MESZAROS Katalin PhD egyetemi docens (SOE LKK)
el6adasok személyes jelenléttel / in-person presentations:
SALUSINSZKY Andras Adatvezérelt fenntarthatdsag: ellatasi lanc
13.30- | (BZSH Kiilkereskedelmi Technikum) | szimulaciés labor a z6ld dontés szolgélataban
13.50 Dr. BUDAI Laszl6 Data-Driven Sustainability: A Supply Chain
(BZSH Kiilkereskedelmi Technikum) | Simulation Lab for Green Decision
Dr. MICHALEC Gabriela PhD
(ELTE) Digitdlis paradoxon: A technostressz kettds szerepe
13.50 - Dr. DER Csaba Dezsé PhD a fenntarthatésagi atmenetben
14.10 (METU) Digital Paradox: The Dual Role of Technostress in the
UTASSY Luca Sustainability Transition
(METU)
Okolégiai labnyom és korforgasos gazdalkodas:
14.10 - BALLA Jend fennta’\rthaté megoldasok a szarvasmarhatragya
14.30 (SZE RGDI) kezelesben .
) Ecological Footprint and Circular Economy:
Sustainable Solutions in Cattle Manure
ERGSS Viktéria
(BME)
14.30 - Prof. Dr. DOBOS Imre DSc Energia, gaZfiasag, kllm?: k.on2|.s,ztenC|ak és
14.50 (BME) ellentmondasok az Eurdpai Unidban
' o Energy, Economy, Climate: Consistencies and
Dr. PALVOLGYI Tamas PhD Contradictions in the European Union
(NKE)
14.50 -
szlinet / break
15.00 /
IGAZ Déra
(SOE FMK)
LADANYI Ruben
(SOE)
MARSO David Kreativ applikaciok a fenntarthaté tudasatadas
15.00 - (SOE FMK) szolgalataban
15.20 NEMETH-ZSUPPANYI Patrik Creative Applications in the Service of Sustainable
(SOE FMK) Knowledge Transfer
SZENDI Dorina
(SOE FMK)
Prof. Dr. KOSA Balazs DLA
(SOE FMK)
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3. SZEKCIO: FENNTARTHATOSAGI ATMENET ES DIGITALIS INNOVACIOK

SESSION 3: SUSTAINABILITY TRANSITION AND DIGITAL INNOVATIONS

KIRALY Eva Sarvar varosi erdeinek klimavédelmi szerepe a
15.20 - (SOE ERTI) fenntarthatésagi atmenet tiikrében
15.40 Dr. BOROVICS Attila PhD Climate Mitigation Potential of Urban Forests in
(SOE ERTI) Sdrvdr in the Context of the Sustainability Transition
HOLAN Balazs Digitalis fejlesztésekkel megoldhaté kdrnyezeti
(SOE LKK) fenntarthatésagot érint6 kihivasok a hazai
15.40 - Dr. habil. RADACSI Laszlé PhD agrarinnovacids crkosnsz'temaval osszefugges?en
16.00 (METU) Challenges Affecting Env1ronm§r?tal Sustainability '
) That Can Be Solved Through Digital Developments in
Dr. SZOKA Karoly PhD Connection with the Domestic Agricultural
(SOE LKK) Innovation Ecosystem
Dr. KERESZTES Gabor PhD
(SOE LKK) Digitalizaciods attitlid vizsgalata egyetemi hallgatok
16.00 - Dr. NEMETH Nikoletta PhD korében
16.20 (SOE LKK) Examination of Digitalization Attitudes among
Dr. MESZAROS Katalin PhD Students
(SOE LKK)
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4. FENNTARTHATO PENZUGYEK — FENNTARTHATO GAZDALKODAS

SESSION 4: SUSTAINABLE FINANCE — SUSTAINABLE MANAGEMENT
Helyszin: Lamfalussy Sandor K6zgazdasdgtudomanyi Kar, 222. terem
Venue: Alexandre Lamfalussy Faculty of Economics, Room 222

4. SZEKCIO / SESSION 4

Dr. SZOKA Karoly PhD egyetemi docens (SOE LKK)
Dr. NEMETH Nikoletta PhD egyetemi docens (SOE LKK)

Elnok / Chair:

el6adasok személyes jelenléttel / in-person presentations:

A mesterséges intelligencia 0j korszaka, az Ml
ligyn6kok megjelenése és hatdsa a controlling
13.30 - Dr. SZOKA Karoly PhD folyamatokra és a dontéstamogatasra

13.50 (SOE LKK) The New Era of Artificial Intelligence: The
Emergence of Al Agents and Their Impact on Control
Processes and Decision Support

Uj pénziigyi gondolkodas, régi egyenlétlenségek?
A z6ld pénziigyi kultira szerepe a fenntarthatdsagi

13.50 - Dr. HENYE Livia PhD atmenetben

14.10 (SOE BPK) New Financial Thinking, Old Inequalities? The Role of
Green Financial Culture in the Sustainability
Transition

GACSER Norbert Gyérgy Az ad6zas szerepe a tarsadalmi polarizacié
14.10 - (SOE LKK) folyamataiban
14.30 Dr. SZOKA Karoly PhD The Role of Taxation in the Processes of Social
(SOE LKK) Polarization

Az ESG miuiltja, jelene és jovGje a magyarorszagi

14.30 - SZABO Csaba vallalatok életében

14.50 (Epigram Consulting Kft.) ESG in Hungary: Its Past, Present, and Future in
Corporate Life

1238 i sziinet / break

Dr. NEMETH Nikoletta PhD
15.00 - (SOE LKK) Z6ld szemlélet a Soproni Egyetemen
15.20 Dr. MESZAROS Katalin PhD Green Approach at the University of Sopron
(SOE LKK)

A fenntarthaté kozuti aruszallitas jarmdvei:

15.20 - EGERVARI Istvan kihivasok és lehetGségek

15.40 (SOE LKK) Sustainable Road Freight Vehicles: Challenges and
Opportunities

15.40 - Dr. OSZVALD Ferenc Nandor PhD A varostervezés Uj kihivasai

16.00 (SOE FMK) New Challenges in Urban Planning
A termékcsokkenés és a megtévesztés erkolcsi

16.00 - KASZA Sandor gazdasagtana: tanulsagok a magyar népmesékbdl

16.20 (SOE LKK) The Moral Economy of Product Downsizing and
Deception: Lessons from Hungarian Folk Tales
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5. GLOBAL AND REGIONAL ASPECTS OF SUSTAINABLE DEVELOPMENT

SESSION 5: GLOBAL AND REGIONAL ASPECTS OF SUSTAINABLE DEVELOPMENT

Helyszin: Lamfalussy Sandor K6zgazdasdagtudomanyi Kar, 206. terem
Venue: Alexandre Lamfalussy Faculty of Economics, Room 206
5. SZEKCIO / SESSION 5
Elnok / Chair: | Dr. Judit PAPPNE VANCSO PhD Associate Professor (SOE LKK)
el6adasok személyes jelenléttel / in-person presentations:
Faris ALAJLOUNI
13.30 - (BME) How Circular Economy Practices in Construction
13.50 Dr. Zsuzsa SZALAY PhD Help Achieve Sustainable Development Goals
(BME)
13.50 - Nadine AL AMINE Socmcultfxral Inf.lfjences on Green Transition: o
Community Resilience and the Solar Energy Shift in
14.10 (ELTE)
Lebanon
Veronika LASZLO
(PE GTK)
Dr. Boglarka KONKA PhD
(PE GTK)
14.10 - Dr. Andrea Magda NAGY PhD From Barr.lers to Actlon:. Individual Respo.nS|b|I|ty
and Solutions for Selective Waste Collection at a
14.30 (PE GTK) . o
Hungarian University
Dr. Zsuzsa DARIDA PhD
(PE GTK)
Stefania Matild TOREKI
(PE GTK)
14.30 - Magdalena WITTMANN The Role of Digital Twins in the Sustainable Design
14.50 (SOE LKK) of Supply Chains
14.50 -
szlinet / break
15.00 /
Boris ULMER . . . .
15.00 - (SOE LKK) DlgltaI.Strategles for Managlng Excess Inventory in
15.20 . the Chip Industry: Perspectives of OEMs and EMS
. Prof. Dr. Claudia ROSE PhD Providers
(FOM)
Eulalia ANG’EDU L . R
15.20 - (SOE LKK) Bridging the Divide: Sustainability Pathways for
15.40 . . SMEs in Sub-Saharan Africa During Global
) Dr. Katalin DIOSSI PhD Sustainability Transitions
(SOE LKK)
Sandor ROSTAS )
15.40 - (SOE LKK) Necessary In\.lestrnents in the CSRI? -
16.00 . " " Implementation in Small and Medium-Sized
. Adrienn BALAZS-KALASZ Enterprises in Germany
(SOE LKK)
Aniko RICHTER
16.00 - (SOE LKK) Intermodal Transport, Sustainability, and Security
16.20 Dr. Csaba |I. HENCZ PhD Challenges in South Africa’s Automotive Logistics
(SZE)
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5. GLOBAL AND REGIONAL ASPECTS OF SUSTAINABLE DEVELOPMENT

SESSION 5: GLOBAL AND REGIONAL ASPECTS OF SUSTAINABLE DEVELOPMENT
Asma MECHTA

16.20 - (SOE LKK) Innovation Meets Sustainability: A 25-Year Global
16.40 Mohammad Hani KHLEFAT Bibliometric and Thematic Analysis
(SOE LKK)

18



6. SUSTAINABLE ECONOMY AND MANAGEMENT

SESSION 6: SUSTAINABLE ECONOMY AND MANAGEMENT
Helyszin: Lamfalussy Sandor K6zgazdasdagtudomanyi Kar, 203. terem
Venue: Alexandre Lamfalussy Faculty of Economics, Room 203

6. SZEKCIO / SESSION 6
EInok / Chair: | Dr. Istvan Janos BARTOK PhD Associate Professor (SOE LKK)

el6adasok személyes jelenléttel / in-person presentations:

Benjamin TREITLER Comparative ESG Performance in EU and Non-EU
13.30 - (Doctorate Paneuropean Studies) | Trade Environments: A Corporate Sustainability
13.50 Prof. Dr. Zsuzsanna SZELES PhD Perspective from Austria, Germany and
(SOE LKK) Switzerland
Katalin VIGH
13.50 - (SOE LKK) Toward Zero Waste: Applying the 9R Framework in
14.10 Dr. Katalin DIOSSI PhD Sustainable Event Management
(SOE LKK)
Katalin VIGH
14.10 - (SOE LKK) Essential Steps in Sustainable Corporate Event
14.30 Dr. Katalin DIOSSI PhD Management
(SOE LKK)
14.30 - Luca BRAUN Circular Economy Practices in Hungary: Challenges,
14.50 (SOE LKK) Progress, and Pathways
14.50 - n
15.00 szunet / break
Deborah KANGAI
(SOE LKK; Chuka University) ) ) ]
Dr. habil. Arpad Ferenc Exp.lc‘)r.mg the ImPa.cF of Mountain :I'ourlsr.n
15.00 - p Facilities and Activities on Domestic Tourism
15.20 PAPP-VARY PhD Consumption and Community Sustainability: A
(SOE LKK) : )
Literature Review
Prof. Dr. Viktoria SZENTE PhD
(MATE)
Nawres DHOUIB
15.20 - (SOE LKK) Sustainability by Design: User Experience
15.40 Dr. Eva BEDNARIK PhD Strategies in Green Tourism Marketing
(SOE LKK)
Eliyas Ebrahim AMAN
15.40 - (SOE LKK) Tourism Marketing Practices and Sustainability of
16.00 Dr. habil. Arpad Ferenc Tourism Development: Perspective of Protected
' PAPP-VARY PhD Areas
(SOE LKK)
Eliyas Ebrahim AMAN
(SOE LKK)
16.00 - Dr. Judit PAPPNE VANCSO PhD Towards Sustainable Use of Recreational
16.20 (SOE LKK) Ecosystem Services: Benefits and Challenges
Dr. habil. Ferenc JANKO PhD
(SOE LKK)
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6. SUSTAINABLE ECONOMY AND MANAGEMENT

SESSION 6: SUSTAINABLE ECONOMY AND MANAGEMENT

Thi Thuy Sinh TRAN
(SOE LKK) Integrating Social Media Adoption and Sustainable

16.20 - Dr. Nikoletta NEMETH PhD Performance of Community-Based Tourism
16.40 (SOE LKK) Enterprises: Local Government Stakeholders as the

Nhat Anh NGUYEN Moderator

(University of Hungvuong)

16.40 - Dr. Istvan Janos BARTOK PhD Integrated Reporting Among Hungarian Stock
17.00 (SOE LKK) Exchange Issuers
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7. SUSTAINABLE ECONOMIC DECISIONS

SESSION 7: SUSTAINABLE ECONOMIC DECISIONS
Helyszin: Lamfalussy Sandor K6zgazdasdagtudomanyi Kar, 208. terem
Venue: Alexandre Lamfalussy Faculty of Economics, Room 208

7. SZEKCIO / SESSION 7
Elnok / Chair: | Dr. Katalin DIOSSI PhD Assistant Professor (SOE LKK)

el6adasok személyes jelenléttel / in-person presentations:

13.30- Or-Katalin DIGSSI PR | e ey Universties n Aust
13.50 (SOE LKK) & v
and Hungary
13.50 - saddek BAROUD AnaIysF Fon:ecast Propertles. Aroupd IFRS-Ba}sec.l
Consolidation: Coverage, Dispersion, and Bias in
14.10 (NJE)
Morocco
Mathilda STOCKHAUS Behavioral Finance for Rational and Sustainable
14.10 - (SOE LKK) Decision-Making in Capital Markets — an Analysis
14.30 Prof. Dr. Christian BERNER of Investor Behavior Using the Example of
(FOM) Wirecard AG
Safaa HOUNA
(SOE LKK)
14.30- Lena Lotta STICKEN Behavioural Insights 1o CFOLLed Sustamnablin
14.50 (SOE LKK) : 8 Y
j Reporting
Dr. Karoly SZOKA PhD
(SOE LKK)
14.50 -
szlinet / break
15.00 /
Lena Lotta STICKEN
(SOE LKK)
15.00 - Safad HOUNA St.rateglc CEO Comrrwnlcatlon and Volfmta.ry
Disclosure: Innovation and ESG Narratives in
15.20 (SOE LKK) .
i Regulated Environments
Dr. habil. Balazs Istvan TOTH PhD
(SOE LKK)
Avaz MAMMADOV
(SOE LKK)
Kanan MAMMADLI . . . .
15.20 - (SOE LKK) In'tegratmg Al-driven Mac-roeconomlc Forecasting
i ; with Exchange Rate Hedging: The Case of Japanese
15.40 Dr. Karoly SZOKA PhD Yen
(SOE LKK)
Dr. habil. Balazs Istvan TOTH PhD
(SOE LKK)
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7. SUSTAINABLE ECONOMIC DECISIONS

SESSION 7: SUSTAINABLE ECONOMIC DECISIONS

Der Einfluss der deutschen § 6b EStG-
Linda Susann MATTHES Riicklagenbildung im internationalen
(SOE LKK) Rechnungslegungsstandard nach IFRS fiir eine
15.40 - Dr. Katalin DIGSSI PhD deut.schef Personengesellschaft einer
16.00 (SOE LKK) multinationalen Unternehmensgruppe
. The Influence of German §6b EStG Reserve
Prof. Dr. Zsuzsanna SZELES PhD Formation on International Accounting Standards
(SOE LKK) According to IFRS for a German Partnership of a
Multinational Group of Companies
Rekonzeptualisierung von organisationalem
Commitment im Zeitalter der Nachhaltigkeit: Eine
Dr. Katalin DIOSSI PhD reflexive Grounded-Theory-Perspektive auf
16.00 - (SOE LKK) Fragmentierung und Komplexitat im 6ffentlichen
. Sektor
16.20 Jessica KULCZYCKI Reconceptualizing Organizational Commitment in
(SOE LKK) the Age of Sustainability: A Reflexive Grounded
Theory Perspective on Fragmentation and
Complexity in the Public Sector
André HEISLER Eine kritische Analyse der Vereinbarkeit zwischen
16.20 - (SOE LKK) Nachhaltigkeit und Kl in Unternehmen
16.40 Dr. Karoly SZOKA PhD A Critical Analysis of the Alignment Between
(SOE LKK) Sustainability and Al in Companies

22




8A. SZEKCIO: FENNTARTHATOSAGI KIHIVASOK ES INNOVATIV VALASZOK

SESSION 8A: SUSTAINABILITY CHALLENGES AND INNOVATIVE RESPONSES

Helyszin: Online szekcié (MS Teams)
Venue: Online Session in MS Teams
8A. SZEKCIO / SESSION 8A
Elnék / Chair: Dr. HOSCHEK Moanika PhD egyetemi docens (SOE LKK)
online el6dasok a Teamsben / online presentations in MS Teams: Meeting join link
Magyar divatipari designer markak online- és
13.30 - VIZI Noémi offline megjelenésének elemzése
13.50 (SZTE GTK) Analysis of the Online and Offline Presence of
Hungarian Fashion Designer Brands
Fenntarthatésag a humanerdéforrasban — vezet6i
Dr. BARTHA Adrienn eszkoztar fejlesztése a generacidk
13.50 - (NJE) Osztonzésmenedzsmentjében
14.10 Dr. habil. MALATYINSZKI Szilard PhD | Sustainability in Human Resources: Developing a
(KJE GTK) Toolkit for Managers in Generational Motivation
Management
SIPOS Szintia
(ZalaZONE Ipari Park zrt.) A Z és Alfa generacidk tarsadalmi orientacios
14.10 - CSABI Virdg mmtazata.mak elemzesg reglgnalls perspektivaban
14.30 (Pannon Fejlesztési Alapitvény) An Analysis of Social Orientation Patterns among
) ) . P y Generation Z and Generation Alpha in a Regional
(ZalaZONE Ipari Park Zrt.)
FURESZ Agnes A fenntarthatésagi atmenet emberi arca:
(MATE) kornyezettudatos értékek és viselkedésmintak
14.30 - Dr. HORVATH Klaudia PhD Magyarorszagon
14.50 (METU) The Human Face of the Sustainability Transition:
PAJOR Besta Environmental Values and Behavioral Patterns in
(BCE) Hungary
CSOTYA Klara
(SOE LKK) Bizalom és hitelesség az influenszer-marketingben:
14.50 - Dr. LUKACS Rita PhD a kutyaeledel digitalis kommunikaciéjanak
15'10 (SOE LKK) tanulsagai
) Dr. habil. PAPP-VARY Trust and Authenticity in Influencer Marketing:
Arpad Ferenc PhD Insights from Digital Communication in Dog Food
(SOE LKK)
A kkv-szektor versenyképességének megGrzése,
15.10 - MESZAROS Adam kihivasok a fenntarthatésagi atmenet idészakaban
15.30 (SOE LKK) Maintaining the Competitiveness of the SME Sector
Amid the Challenges of the Sustainability Transition
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8B. SZEKCIO: FENNTARTHATOSAGI KIHIVASOK ES INNOVATIV VALASZOK

SESSION 8B: SUSTAINABILITY CHALLENGES AND INNOVATIVE RESPONSES
Helyszin: Online szekcié (MS Teams)
Venue: Online Session in MS Teams

8B. SZEKCIO / SESSION 8B

EInok / Chair: Dr. RESPERGER Richard PhD adjunktus (SOE LKK)
online el6dasok a Teamsben / online presentations in MS Teams: Meeting join link
13.30 - KOVACS Szilvia Jovéfirkészés: a zaj, mint lehetséges energiaforras
13.50 (DUE) Foresight: Noise as Potential Energy Source
A mesterséges intelligencia lehetGségei a
13.50 - Dr. SZABO Zsolt Mihaly PhD nyugdijbiztonsag teriiletein
14.10 (OE BDI) The Possibilities of Artificial Intelligence in the Areas
of Pension Security
FINTA Krisztina Z6ld finanszirozas Magyarorszagon: a hazai
(METU) bankrendszer szerepe a fenntarthaté atmenet
14.10 - AcS Sarolta tdmogatasaban
14.30 (METU) Green Financing in Hungary: The Role of the
Dr. KOZMA Dorottya Edina PhD Domestic Banking System in Supporting the
(PE GTK) Sustainable Transition
GAAL Sandor Andras
(SOE LKK) Virtualis migracié? A tavmunka mint 0j dimenzid a
1430- |  Prof. Dr. OBADOVICS Csilla php | Push-pull modellben ésa fenntarthato
14.50 (SOE LKK) mobilitasban o
Virtual Migration? Telework as a New Dimension in
Dr. RESPERGER Richard PhD the Push-Pull Model and Sustainable Mobility
(SOE LKK)
PORZSOLT Péter Az egészségmliveltség fejlesztése a
14.50 - (SOE LKK) gyogyszertarakban a fenntarthatésag
Dr. habil. PAPP-VARY figyelembevételével
15.10 P . ) . .
Arpad Ferenc PhD Improving Health Literacy in Pharmacies through
(SOE LKK) Sustainable Practices
A katasztréfavédelmi fels6oktatasban tanuldk
15.10 - Dr. TEKNGS Laszlé PhD klimatudatossaganak vizsgalata
15.30 (NKE) Examining Climate Awareness Among Students in
Higher Education Disaster Management Programs
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9. SZEKCIO: SUSTAINABLE ECONOMY AND MANAGEMENT

SESSION 9: SUSTAINABLE ECONOMY AND MANAGEMENT
Helyszin: Online szekcié (MS Teams)
Venue: Online Session in MS Teams

9. SZEKCIO / SESSION 9
EInok / Chair: Dr. habil. Laszl6 KOLOSZAR PhD Associate Professor (SOE LKK)

online el6dasok a Teamsben / online presentations in MS Teams: Meeting join link

Hidden Fault Lines in Sustainability Transitions:

13.30 - Andrea MATE . . - .
Silence, Commitment, Citizenship, and
13.50 (DE) . .
Machiavellianism
Investigation of Differences in Labour Productivity
13.50 - Andreas HUTH Between the Visegrad Group Countries (V4)
14.10 (Doctorate Paneuropean Studies) Compared to Germany and the Impact on Their
Workers’ Wages
Rita ZOLLNER
14.10 - (SOE LKK) Sustainable Management in Inpatient Long-Term
14'30 Silke MAGES Care in Germany Through Competence-Based

(Lutheran University of Applied Staffing
Sciences Nuremberg)

Sustainable Water Management in the Metropolis
— Residents’ Behavioural Patterns and Household
Water Footprint

14.30 - Dr. Sylwia StUPIK PhD
14.50 (University of Economics in Katowice)

14.50 - Dr. Rafat BULA PhD Households' Attitudes and Preferences Towards
15.10 (University of Economics in Katowice) | Socially Responsible Investing

Rama Mohammad ALZU’BI Decoding Green Purchase Behavior through the
15.10 - (DE GTK) Lens of the Theory of Planned Behavior and
15.30 Dr. Eniké KONTOR PhD Consumption Values: A Systematic Literature

(DE GTK) Review
Tiinde FIERS
(KPMG Hungary Ltd.) _ ) )
15.30 - Dr. Agnes SIKLOSI PhD Overwew.of Emplf)yment Forms of Unlv?rsn.y
15.50 (BGE PSZK) St‘udents .|n the Mirror of Changes |.n .I.eg{slatlon,
with Particular Respect to Dual Training in Hungary
Dr. Krisztina A. SISA PhD
(BGE PSZK)
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10. SZEKCIO: SOCIAL CHALLENGES AND INNOVATIONS IN

SUSTAINABLE DEVELOPMENT

SESSION 10: SocIAL CHALLENGES AND INNOVATIONS IN SUSTAINABLE DEVELOPMENT

Helyszin: Online szekcidé (MS Teams)
Venue: Online Session in MS Teams
10. SZEKCIO / SESSION 10
EInok / Chair: Dr. habil. David PAAR PhD Associate Professor (SOE LKK, PTE ETK)
online el6dasok a Teamsben / online presentations in MS Teams: Meeting join link
13.30- (ELTEEQ%;:?;A;QE: ggeDnces The Concept of Vulnerable Households in European
13.50 Institute for Legal Studies) Energy Policy
13.50 - Phillipp NOLL Co-Creation and Personalisation in Autonomous
’ Mobility: A Qualitative Exploration of User
14.10 (SOE LKK) Expectations
14.10 - Dr. Laszl6 Zoltan KUCSEBER PhD How Do ESG Factors Influence Financial
14.30 (BGE PSZK) Performance in Leading Sustainable Companies?
Anderungen im Omnibus-Vorschlag: Welche
Eszter MAKLARI Erleichterungen konnen Unternehmen erwarten,
14.30 - (DE GTK) die in der ersten Welle zur Berichterstattung
14'50 . verpflichtet sind?
) Prof. Dr. Veronika FENYVES PhD Changes in the Omnibus Proposal: What Relief Can
(DE GTK) Companies Expect That Are Required to Report in
the First Wave?
Kurzfristige Marktwirkung von CBAM-
Dorina KISS Ankiindigungen auf energieintensive europiische
14.50 - (PTE KTK) Aktien: Eine Ereignisstudie
15.10 Gerg6 TAKACS Short-Run Market Impact of CBAM Announcements
PTE KTK on Energy-Intensive European Equities: An Event
( )
Study
Emotionale Kiinstliche Intelligenz in der
Nils Andreas EIBER zwischenmenschlichen Fithrung: Technologische
15.10 - (SOE LKK) Integration und soziale Wirkung — Eine
15' 30 o systematische Literaturanalyse
) Prof. Dr. Riidiger GRIMM PhD Emotional Artificial Intelligence in Interpersonal
(FOM) Leadership: Technological Implementation and
Social Impact — A Systematic Literature Review
Alexander Maximilian ROSER
(SOE LKK) Regulatorische Kl als Katalysator:
15.30 - Cedric BARTELT Rahmenbedingungen fiir eine nachhaltige
' (SOE LKK) Transformation des Finanzwesens
15.50
) Ricky WEIR Regulatory Al as Catalyst: Framework for
(Frankfurt School of Finance and Sustainable Financial Transformation
Management)
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11. SZEKCIO: POSZTER SZEKCIO
SESSION 11: POSTER SESSION

11. SZEKCIO / SESSION 11

Beata BURO
(ME GTK)

Organizational Theory in the Context of Climate
Change and Potential Applications Related to the
Green Transition of the Iron and Steel Industry

Dr. Zoltan ARPASI PhD
(GFE)

Smart Tourism: How Digital Innovation Is Shaping
the Future of Travel

Magnus RADEMACHER
(SOE LKK)

Quantitative Easing and Its Effects on Economies:
A Systematic Literature Review

Chantal LEISING
(SOE LKK)

Der Wert von Daten als nachhaltige Ressource:
Chancen und Risiken im Kontext von Kl

The Value of Data as a Sustainable Resource:
Opportunities and Risks in the Context of Al

HORVATH Kornélia Zsanett
(SOE LKK)

Bor, t6, nyugalom: Csepreg — a ,,boldog utazé”
beteljesedése Vas varmegyében

Wine, Lake, Tranquility: Csepreg — the Fulfilment of
the “Happy Traveller” in Vas County

KALCSU Zoltan

A holland kérforgasos gazdasag hatasa a holland

(SOE LKK) orszagimazsra
Dr. BEDNARIK Eva PhD The Impact of the Dutch Circular Economy on the
(SOE LKK) National Image of the Netherlands
Erik Attila SZEKELY
(SOE LKK) The Role of Gen Z in Reshaping Marketing
Dr. habil. Zoltan SZABO PhD, MBA Nowadays
(SOE LKK)
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Experiences with Digitalization

Prof. Dr. Krisztina DEMETER DSc
Professor
Corvinus University of Budapest, Hungary,; Babes-Bolyai University, Cluj-Napoca, Romania

Abstract:

The imperative of performance improvement urges firms to engage with digital technologies
globally, driving them to adopt these technologies. While it is widely acknowledged that the
deployment of digital technologies alone does not result in a successful digital transformation
(DT) unless decision-makers overcome barriers, the current body of literature is fragmented
in this regard. Relying on a multi-level and multi-topic framework, this presentation
synthesises 90 empirical papers to draw a comprehensive map of DT’s barriers to support
decision-making at the economy, supply chain, firm, and individual levels. Based on the
inductive and thematic coding of barriers identified in the papers, a quantified meta-summary
is conducted, leading to a better understanding of the influence of contextual factors (i.e., the
country’s digital competitiveness). As for the results, the most frequent barriers are identified
at the company level, in the topic of financial, strategic, and resource (technology, human)
related issues. There is no difference in the type of barriers between more and less digitalized
countries; however, the intensity of the barriers varies. The results are also illustrated by two
case studies from the downstream automotive industry.

Keywords: technological change, developing and developed countries
JEL Codes: 033, F63
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Digitalization of Trade Finance as a Driver of Sustainable Development: Opportunities and
Risks for SMEs

Dr. habil. Eva JANCIKOVA PhD
Associate Professor
Bratislava University of Business and Economics, Faculty of International Relations, Slovakia

Abstract:

The ongoing sustainability transition requires not only technological and regulatory changes
but also profound adjustments in financial systems. Trade finance, traditionally perceived as
a backbone of international commerce, is undergoing rapid digital transformation. For small
and medium-sized enterprises (SMEs), digitalization offers a unique opportunity to reduce
transaction costs, increase transparency, and gain broader access to global markets. By
integrating innovative digital solutions—such as blockchain-based platforms, electronic
documentation, and Al-driven risk assessment—SMEs can overcome barriers that previously
limited their participation in sustainable value chains. At the same time, digitalization
contributes to environmental goals by reducing paper-based processes and enhancing
traceability, which supports compliance with ESG standards. However, the transition also
reveals new divides: access to digital trade finance remains uneven across regions, sectors,
and firm sizes. Limited digital literacy, insufficient infrastructure, and regulatory
fragmentation may exacerbate inequalities rather than bridge them. This paper explores how
digitalization of trade finance can foster sustainable development, while critically assessing
the emerging risks and new divides. It argues that balanced policy frameworks, targeted
capacity-building, and cross-border cooperation are necessary to ensure that digital trade
finance becomes an inclusive driver of sustainability rather than a source of further disparities.

Keywords: digital solutions, sustainable trade finance, SMEs, fintech innovations
JEL Codes: F65, G21, 033, Q56
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The Relationship Between Sustainability and the Financial Sector
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Abstract:

Sustainability has many aspects, and environmental sustainability is of particular importance
today. Banks can influence their perception of environmental sustainability by improving their
communication on sustainability and by offering green products and services to their
customers. Monitoring climate risks has now become part of the bank’s risk management, and
the sustainability of corporate clients’ operations is taken into account during the lending
process, which also affects the pricing of loans. The main objective of our research is to
examine the emergence of sustainability in the financial sector, with a particular focus on
business and economics. In this study, we seek to answer the following question: what specific
environmental, social and governance (ESG) topics have emerged or gained emphasis in the
context of banking sustainability? To answer this question, we examined 626 articles
containing the terms “banking sector” and “sustainability” published between 2015 and 2025
from the Scopus and Web of Science databases using quantitative and qualitative methods.
Essentially, we compared the most frequently researched topics before and after 2020. The
results showed an annual publication growth rate of 35.72%, indicating that environmental
topics have shifted from a gradual reporting of the Sustainable Development Goals to a
dominant focus on sustainable development and risk management.

Keywords: sustainability, financial sector, financial services, international literature
JEL Codes: D12 D14
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Tarsadalmi torésvonalak és reziliencia
Social Divides and Resilience

BUJDOSO-KURUCSO Alexandra

PhD hallgato (PhD Student)

Debreceni Egyetem, Human Tudomanyok Doktori Iskola (Doctoral School of Humanities,
University of Debrecen)

bujdoso.kurucso.alexandra@gfe.hu

Absztrakt:

A fenntarthatdé atmenet és fejl6édés id&szakdban a gazdasagi, tarsadalmi és kornyezeti
rendszerek fejl6édésének egyik legnagyobb kihivasa a kozosségek reziliencidjanak erésitése és az
Uj egyenlGtlenségek kezelése. Az egysziil6s csalddok a tarsadalmi sebezhet6ség és az
alkalmazkoddéképesség metszéspontjan helyezkednek el. Egyszerre reprezentaljak a strukturdlis
hatranyokat és az innovativ megklizdési stratégiakat. Ez az a tdrsadalmi csoport, amelyet
kilonosen érzékenyen érintenek a gazdasagi, munkaerdpiaci és digitdlis valtozasok. A
tanulmany célja az egysziil6s csalddok reziliencidjanak elméleti megalapozasa a tarsadalmi
fenntarthatésag kontextusaban. A kutatds jelen szakaszaban az irodalmi attekintésre és
konceptualis elemzésre épiil, amely a reziliencia, a tdrsadalmi t6le és tarsadalmi inovacid
fogalmak metszéspontjaban vizsgdlja az egysziil6s csalddok adaptiv stratégidit. Az elemzés
eredményeként olyan elméleti keret rajzolédik ki, amely leirja az egyszil6s csaladok
reziliencidjanak tobbdimenzids szerkezetét: az egyéni, hdztartdsi, kozosségi és strukturalis
szinteken megnyilvanulé adaptiv mechanizmusokat. A kovetkeztetések szerint az egysziilés
csaladok reziliencidja a tarsadalmi fenntarthatdsag egyik mikroszintd feltétele, de strukturalis
jelentGségli eleme, amely hidat képez az egyéni jolét és a tarsadalmi fenntarthatdésag kozott.
Mindezek altal pedig hozzajarul a fenntarthatésagi atmenet tarsadalmi stabilitasahoz és az Uj
torésvonalak mérsékléséhez.

Kulcsszavak: reziliencia, tarsadalmi fenntarthatdsag, egyszil6s csaladok, tarsadalmi innovacio
JEL-kédok: 131, J12, 015

Abstract: In a period of sustainable transition and development, one of the greatest challenges
for the development of economic, social, and environmental systems is to strengthen
community resilience and address new inequalities. Single-parent families are at the
intersection of social vulnerability and adaptability: they represent both structural
disadvantages and innovative coping strategies. This is a social group that is particularly sensitive
to economic, labor market, and digital changes. The aim of this study is to establish a theoretical
basis for the resilience of single-parent families in the context of social sustainability. At this
stage of the research, it is based on a critical literature review and conceptual analysis that
examines the adaptive strategies of single-parent families at the intersection of the concepts of
resilience, social capital, and social innovation. The analysis results in a theoretical framework
that describes the multidimensional structure of single-parent family resilience: adaptive
mechanisms manifested at the individual, household, community, and structural levels.
According to the conclusions, the resilience of single-parent families is a micro-level condition
of social sustainability, but it is also a structurally significant element that forms a bridge
between individual well-being and social sustainability. All of this contributes to the social
stability of the sustainability transition and to the mitigation of new fault lines.

Keywords: resilience, social sustainability, single-parent families, social innovation
JEL Codes: 131, J12, 015
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A vallalati greenwashing mechanizmusainak és tarsadalmi kovetkezményeinek vizsgalata
Examining the Mechanisms and Social Consequences of Corporate Greenwashing
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Absztrakt:

A vdllalati greenwashing, vagyis a megtéveszt6é kdrnyezettudatos kommunikacidé, napjainkban
egyre sulyosabb tarsadalmi és gazdasagi problémat jelent. Kutatdsunk célja a vallalati
greenwashing mechanizmusainak feltarasa és tarsadalmi hatdsainak elemzése volt, kiilonos
tekintettel a fogyasztdi bizalomra és a fenntarthatd fejl6dés hitelességére. Az empirikus
vizsgdlat 392 f6s mintan alapul, kérdGives moddszertant alkalmazva, amely a vallalatok
kornyezeti kommunikacidjahoz, a fogyasztoi attitlidokhoz és az észlelt hitelességhez kapcsolodo
tényezbket vizsgdlta. Eredményeink szerint a greenwashing észlelése jelent6sen csokkenti a
fogyasztéi bizalmat és negativan befolyasolja a fenntarthaté termékekhez vald viszonyt, ami
A tanulmany javaslatokat fogalmaz meg az atlathatébb vallalati kommunikacié és a hiteles
fenntarthatdsagi gyakorlatok el6mozditasara.

Kulcsszavak: greenwashing, vallalati felel6sség, fogyasztéi bizalom, fenntarthatdsag, kommunikacid
JEL Codes: D91, L31, M14, M31, Q56

Abstract:

Corporate greenwashing — deceptive environmental communication — has become an
increasingly severe social and economic issue. The study aims to identify the mechanisms of
greenwashing and analyze its societal impacts, focusing on consumer trust and the credibility of
sustainable development. The empirical research is based on a 392-person sample, using a
questionnaire-based methodology that examined factors related to corporate environmental
communication, consumer attitudes, and perceived authenticity. Our results indicate that the
perception of greenwashing significantly reduces consumer trust and negatively affects
attitudes toward sustainable products, which in the long term undermines corporate reputation
and the societal acceptance of the green transition. The study formulates recommendations to
promote more transparent corporate communication and authentic sustainability practices.

Keywords: greenwashing, corporate responsibility, consumer trust, sustainability, communication
JEL Codes: D91, L31, M14, M31, Q56
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A 70 az uj 60? Kit tartunk id6snek napjainkban?
Is 70 the New 60? Who Do We Consider Old These Days?
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Absztrakt:

Kévetkezményeiket tekintve a demografiai valtozasok, a népesség eldregedése korunk
legfontosabb jelenségei kozé tartoznak. Ezzel egyiitt, az id6sek megfelel6 életmindségének
jelentGsége is n6, és ez feltétlenll flgg attdl, hogy életliink korabbi szakaszaiban hogyan
gondolunk, késziiliink az 6regedésre. Az id6sek, az id6skor tarsadalmi megitélése nem allando.
Nagyon sok tényez8 befolydsolja, tobbek kdzott szubjektiv éimények, kulturalis mintak, a
generaciok kozotti kapcsolatok, a gazdasagi helyzet. Epp ezért teljesen mas ma idésnek lenni,
mint 30 vagy 50 évvel ezel6tt. Jelen kutatasunk célja, hogy felmérjiik a nyugdijazast megel6z6
két korcsoport attitlidjét az id6skor egyes jellemzGivel szemben és megvizsgaljuk, hogy ez
miként fligg 6ssze bizonyos demografiai és életmin&ségi mutatdkkal, illetve, hogy mikorra
teszik az oregkor kezdetét. A vizsgalat soran a 36-tél 64 évig terjed6 korosztdly korében
végeztiink kérdGives felmérést. Eredményeink azt mutatjak, hogy szignifikans az eltérés
abban, hogy mikortdl tartjak a n6k, illetve a férfiak a sajat és a masik nemet idésnek. Egyenes
és szignifikans korreldcié van a sajat életkor és az id6skor kezdetének megitélése kozott,
valamint, az aktualis életmindség jelent6sen befolyasolja az 6regkor vélt kezdetét.

Kulcsszavak: id6sodés, életminGség, ageizmus
JEL-kédok: 131, J11, J14

Abstract:

Demographic changes and population aging are among the most important phenomena of
our time. Among its principal consequences is the growing importance of ensuring an
adequate quality of life for the elderly. Our perception of this adequate quality is necessarily
influenced by the way we think about and prepare for old age at earlier stages of life. Social
perceptions of old age and its very definition are not fixed, being constantly reconfigured by
subjective experiences, cultural patterns, intergenerational relationships and the broader
economic situation. The fluctuation of these factors explains why our current perception of
old age is different from what it was 30 or 50 years ago. Our present research looks at the two
age groups approaching retirement and assesses their attitudes towards, as well as their
perceived starting points of old age. During the study, we conducted a survey among people
aged 36 to 64. Our results show that there is a significant difference between the point at
which women and men consider themselves, as well as the other sex to be old. We also find
a direct and significant correlation between one’s current age, their quality of life and the
point at which they perceive old age to start.

Keywords: aging, quality of life, ageism
JEL Codes: 131, J11, J14
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Absztrakt:

A munkaer@piacon napjainkban nagyon fontos kérdés a munkaerd lojalitasa, a fenntarthato
munkakornyezet kialakitasa, a munkavallaldk viselkedése. A perfekcionizmus egy olyan jelenség
a munkavallaldk korében, amivel mindenki nap mint nap taldlkozik, vagy kozvetlenil vagy
munkatarsak altal. A kutatds célja, hogy a perfekcionizmus és munkafliggéség kapcsolatat
vizsgdlja, ezzel kapcsolatban a munkavallaldk viselkedését és attitidjét, a két fogalom egymasra
gyakorolt hatasat. A két fogalomban koz6s a rengeteg belefektetett id6 egy adott feladatba, a
folytonos nyugtalansag és a frusztracié. Jelen tanulmanyban kvalitativ kutatast végzett a szerzé.
7 félig strukturalt interjut készitett a szerz6 a témaban. A szakirodalom és az interjuk alapjan
kimondhaté, hogy nagyon hasonlé a viselkedése a maladaptiv perfekcionistdknak és a
munkafiiggbknek. A szakirodalom kiemeli, hogy a munkafliggéség egyik jellemzdje a
perfekcionizmus, ami az interjuk soran is kiemelésre keriilt. Kimondhatd, hogy a maladaptiv
perfekcionistaknak és a munkafiiggéknek nagyon sok hasonlé jellemvondsa van.

Kulcsszavak: munkafiligg6ség, maladaptiv perfekcionizmus, frusztraltsag, kvalitativ kutatas
JEL-kédok: J01, J24, 129

Abstract:

In today’s labor market, employee loyalty, the development of a sustainable work environment,
and employee behavior have become highly important issues. Perfectionism is a phenomenon
commonly observed among employees, either directly or through colleagues. The aim of this
study is to examine the relationship between perfectionism and work addiction, focusing on
employees’ behaviors and attitudes, as well as the interaction between these two concepts.
Both phenomena are characterized by the considerable amount of time invested in tasks, as
well as constant restlessness and frustration. In this study, the author conducted qualitative
research, carrying out seven semi-structured interviews on the topic. Based on the literature
and the interviews, it can be concluded that maladaptive perfectionists and workaholics display
very similar behavioral patterns. The literature highlights that perfectionism is one of the key
characteristics of work addiction, a finding that was also reinforced by the interviews. It can
therefore be stated that maladaptive perfectionists and workaholics share many similar traits.

Keywords: work addiction, maladaptive perfectionism, frustration, qualitative research
JEL Codes: J01, J24, J29
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Absztrakt:

Jelenleg a 21. szazadi ipar m(ikddési mechanizmusainak, gyartastechnoldgiai és infrastrukturalis
rendszerének felllvizsgalata zajlik a kornyezeti terhelés csokkentése érdekében. A jarmuiparnak
otvoznie kell a rendelkezésre allé technoldgia alternativ alkalmazdsanak lehet&ségeit az Uj
technikai megoldasok bevezetésével. E folyamat sordn a meglévé ipari és kozlekedési
infrastruktura, valamint az ellatdsi lancok az Uj mesterségesintelligencia-eszkdzok segitségével
hatékonyabba és kdrnyezetkimél6bbé valhatnak. Napjainkra ez mar a felhaszndldk részérdl is
elvarasként jelenik meg, és olyan hosszi tdva stratégidkat vetit el6re, amelyek a
fenntarthatdsagot és az 6koldgiai szemléletet hangsulyosabban veszik figyelembe. Ez a torekvés
tulmutat az egyéni fogyasztoéi igényeken. A jové mobilitdsanak kihivasaira a meglévé rendszerek
figyelembevételével, illetve az 0j technikai megolddsok altal kinalt lehet6ségek kiaknazasaval
lehet érdemi valaszt adni. Jelen tanulmany célja, hogy felvazolja a jelen és a jové technikai
megolddsainak alkalmazhatdsagat, Osszefliggéseit és lehet&ségeit az eurdpai mobilitas
fejlesztésének szemszogébdl.

Kulcsszavak: Eurdpai mobilitas, 6nvezetd technika, mesterséges intelligencia, ipar 4.0, jarm(ipar
JEL-kédok: L91, 033, R41

Abstract:

Currently, a comprehensive review of the operational mechanisms, manufacturing
technologies, and infrastructural systems of 21st-century industry is underway, aimed at
reducing environmental impact. The automotive industry is required to combine alternative
approaches to utilizing available technologies with the introduction of new technical solutions.
In this process, existing industrial and transport infrastructure, as well as supply chains, are
becoming more efficient and environmentally friendly through the adoption of new artificial
intelligence tools. By now, this has also become an expectation at the user level, projecting long-
term strategies that emphasize sustainability and an ecological perspective. This aspiration
extends beyond individual consumer needs. The challenges of future mobility can be addressed
by considering current systems while harnessing the opportunities presented by emerging
technical solutions. The aim of this study is to outline the applicability, interrelations, and
potentials of present and future technological solutions from the perspective of the
development of European mobility.

Keywords: European mobility, self-driving technology, artificial intelligence, industry 4.0, automotive

industry
JEL Codes: L91, 033, R41
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Informal Economic Relations in Rural Areas in Hungary: A Comparative Study, 1998—-2024
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Absztrakt:

Ez a tanulmany a vidéki Magyarorszag haztartdsai altal a megélhetés biztositdsdra hasznalt
stratégiakban 1998 6ta bekovetkezett valtozasokat vizsgélja. Arra a kérdésre keres valaszt, hogy
a haztartasok hogyan hasznadljak fel a tarsadalmi er6forrdsokat és a kapcsolati stratégidkat a
gazdasagi nehézségek tompitdsara. A tanulmany atfogd célja annak meghatarozasa, hogy a
vidéki haztartasok altal alkalmazott megélhetési stratégidk, beleértve az informalis gazdasagi
tevékenységeket is, mennyire maradtak fenn és tovabbra is m{kddnek-e. Magyarorszagot
tovabbra is tartds térbeli és tarsadalmi-gazdasagi egyenl6tlenségek jellemzik. Vajon a
haztartasok ugyanazokat a stratégidakat alkalmazzak a kilénb6z6, meglehetésen eléré
tarsadalmi gazdasagi helyzetl térségekben? Hogyan valtoztak meg az informadlis gazdasagi
tevékenységek az elmult negyedszazadban? E kérdések vizsgalatdhoz uUjra megkérdeztiik a
haztartdsokat ugyanazon vidéki kozosségekben, mint amelyeket 1998-ban is megkérdeztiink.
Szamos korabbi kérdéslinket megismételtiik, emellett szamos Uj kérdéspanelt is hozzdadtunk,
amelyek a vidéki magyarok altal tapasztalt kortars problémakra dsszpontositanak. A kutatas
harom vidéki térséget érintett (K6zép-Tisza vidék, Vend vidék és a Beregi térség). Az eredeti
kutatas 751 véletlenil kivalasztott haztartasra terjedt ki a harom térség falvaiban. A megismételt
kutatas ugyanezekben a térségekben 800 kitoltott kérdSivvel zarult. Az el6adasban a
megismételt kutatas eredményeit mutatjuk be.

Kulcsszavak: informalis gazdasag, szivességi szolgdltatas, tarsadalmi kirekeszt6dés, szegénység
JEL-kédok: J46, 713, 017

Abstract:

This study examines changes in the livelihood strategies employed by households in rural
Hungary since 1998. It seeks to answer how households use social resources and relational
strategies to mitigate economic hardship. The overall aim is to determine the extent to which
livelihood strategies—including informal economic activities—have survived and continue to
function among rural households. Hungary remains characterized by persistent spatial and
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socio-economic inequalities. Do households employ the same strategies in regions with
different and often disparate socio-economic conditions? How have informal economic
activities changed over the past quarter century? To address these questions, we re-interviewed
households in the same rural communities as in 1998. We repeated many of our earlier
guestions and added several new sections focusing on contemporary problems experienced by
rural Hungarians. The research covered three rural areas: the Central Tisza region, the Vend
region, and the Bereg region. The original study surveyed 751 randomly selected households
across villages in these three regions, while the repeated survey resulted in 800 completed
guestionnaires. In this presentation, we report the findings of the repeated research.

Keywords: informal economy, informal economy, reciprocal social services, social exclusion, poverty
JEL Codes: J46, 713, 017
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Absztrakt:

Az utazastervezés az elmult évtizedekben jelentés datalakuldson ment keresztil az
informacids technolégiak fejlédésének kdszonhet6en. A hagyomdnyos, személyes jelenlétet
igényl6 utazdsi irodai szolgaltatasokat fokozatosan felvdltottak az online platformok,
amelyek lehet6vé teszik a felhaszndlok szamara, hogy onalléan hasonlitsdk O6ssze az
ajanlatokat és szervezzék meg utazasaikat. Az utdbbi években azonban egy Ujabb
paradigmavaltas figyelhet6 meg: a mesterséges intelligencia (MI) integrdlasa az utazasi
élmény el6készitésébe és optimalizdlasdba. A kutatds soran négy, szabadon hozzaférhetd
mesterséges intelligencia program, valamint egy négy f6bdl allé fokuszcsoport tagjai kaptak
azonos kérdéseket. Az eredmények alapjan megallapithatd, hogy bar minden résztvevd
helyesen valaszolt a feltett kérdésekre, az emberek és az Ml-programok déntéshozatali
fékusza jelentés mértékben eltért egymastdl. Mig az MI-programok minden kérdést ,tiszta
lappal” kozelitettek meg, addig az emberek gyakran rendelkeztek mdasodlagos, dontéseiket
befolydsold informacidkkal szamos varosrdl és turisztikai célpontrél, amelyeket
leggyakrabban ismerdsok elbeszéléseibdl, filmekbdél vagy kozosségi médiabodl szereztek.

Kulcsszavak: utazdsi dontés, mesterséges intelligencia, tervezés
JEL-kédok: L83, 033, Z32

Abstract:

Travel planning has undergone significant transformations over the past decades due to the
advancement of information technologies. Traditional, in-person travel agency services have
gradually been replaced by online platforms, enabling users to independently compare
offers and organize their trips. In recent years, however, a new paradigm shift has emerged:
the integration of artificial intelligence (Al) into the preparation and optimization of the
travel experience. In the research four freely accessible artificial intelligence programs and
a focus group of four members was asked the same questions. Based on the results, it can
be stated that although all respondents answered the questions correctly, the focus of
decisions made by humans and artificial intelligence programs diverged significantly. while
Al programs approached each question as a “blank slate,” humans often possessed
secondary, decision-influencing information about many cities and tourist destinations,
acquired mainly from acquaintances’ stories, movies, or social media.

Keywords: travel decision, Al, planning
JEL Codes: L83, 033, Z32
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A nagy nyelvi modellek kreativitasanak kérdései a kreativ problémamegoldas tiikrében
Examining the Creativity of Large Language Models through the Lens of Creative Problem-
Solving

DROBNY-BURJAN Andrea

Soproni Egyetem, Lamfalussy Sandor K6zgazdasagtudomanyi Kar, Széchenyi Istvan Gazdalkodas-
és Szervezéstudomanyok Doktori Iskola (University of Sopron, Alexandre Lamfalussy Faculty of
Economics, Istvan Széchenyi Economics and Management Doctoral School)
andrea.burjan@gmail.com

Absztrakt:

A nagy nyelvi modellek megjelenésével kardltve a kreativitas témakore is fékuszba kerilt. Ennek
oka, hogy az Uj technoldgia meglep6 modon a kreativ ipardgba robbant be legel6szor, hiszen
alkalmas szoveges, képi és videds tartalmak |étrehozasara. De tullépve a szbveges, zenei és képi
alkotdsokon a kreativitds masik vetiletét vizsgdlom. Kutatdsomban arra fékuszalok, hogy
hogyan illesztheté be a mesterséges intelligencia a kreativ problémamegoldas folyamataba. Az
Uj technoldgia sajatos, statisztikai mintazatokon alapuld kreativitdsa vajon tdvolabbra mutat,
mint az emberi kreativ gondolkodds? Mennyiben mas a mesterséges intelligencia kreativitasa,
mint az emberi problémamegoldds? Vajon atveszi-e a mesterséges intelligencia az ember helyét
a problémamegoldd folyamatban? Vagy nem is versenyhelyzetrél van sz6, hanem az Uj
technoldgiaval valé egylttm(ikodés vezet a legjobb megoldasra? Hogyan lehet egylttm(ikodni
a nagy nyelvi modellekkel a sikeres problémamegoldds érdekében? A korilottink [évé vilag
gyorsabban valtozik, mint valaha. Megingathatatlannak hitt m(kodési keretek omlanak 6ssze,
amely feltételek a rutin megolddsok helyett a versenyképesség fenntartasa érdekében Uj
megkozelitéseket igényelnek. Vajon a mesterséges intelligencia az eszkoz arra, hogy képesek
legylink megbirkdzni az el6ttiink allé kihivasokkal?

Kulcsszavak: Nagy nyelvi modellek, kreativitds, kreativ problémamegoldas, kooperacié
JEL-kédok: M10, M20, M30, 033

Abstract:

With the emergence of large language models, creativity has become a central theme. This is
largely because the new technology has quite unexpectedly entered the creative industries first,
demonstrating its ability to generate textual, visual, and audiovisual content with remarkable
fluency and versatility. However, beyond these artistic applications in writing, music, and picture
generation, my research explores another dimension of creativity: how artificial intelligence can
be integrated into the process of creative problem-solving. | seek to understand whether the
statistical, pattern-based creativity of artificial intelligence extends beyond human creative
thinking. How does the creativity of Al differ from human problem-solving? Could Al eventually
replace humans in the creative process or is it not a matter of competition, but rather one of
collaboration, where human-Al cooperation leads to the most effective solutions? This question
becomes especially relevant in a world that is changing faster than ever before. Established
operational frameworks that once seemed unshakable are rapidly collapsing, demanding new
approaches to maintain competitiveness in place of routine solutions. Could artificial
intelligence be the very tool that enables us to cope with the challenges ahead?

Keywords: Large Language Models, creativity, creative problem-solving, cooperation
JEL Codes: M10, M20, M30, 033

43


mailto:andrea.burjan@gmail.com

44

2. SZEKCIO OSSZEFOGLALOI

ABSTRACTS OF SESSION 2



Petfluencer marketing: Kisallatok mint véleményvezérek a kozosségimédia marketingben —
Tika the Iggy kutya influencer és Marta Sierra human influencer Instagram-aktivitasanak
o0sszehasonlito tartalomelemzése

Petfluencer Marketing: Animals as Opinion Leaders in Social Media Marketing —

A Comparative Content Analysis of Instagram Activity by Tika the Iggy, Dog Influencer, and
Marta Sierra, Human Influencer

DINGFELDER Patricia
marketing mesterszakon végzett hallgatd (Graduate in Marketing MSc)
Budapesti Gazdasagtudomanyi Egyetem (Budapest University of Economics and Business)

Dr. habil. PAPP-VARY Arpad Ferenc PhD

tudomanyos fémunkatars (Senior Research Fellow)

Soproni Egyetem, Ldmfalussy Sandor K6zgazdasagtudomanyi Kar, Lamfalussy Kutatdkozpont
(University of Sopron, Alexandre Lamfalussy Faculty of Economics, Ldmfalussy Research Center)

Absztrakt:

Az influencerek vildgaban kilonleges szerepet téltenek be a petfluencerek, vagyis azok a kisallatok,
akik gondosan felépitett online személyiségiikkel jelent6s kovetbtaborra tettek szert. Ezek a kutyak,
macskak vagy éppen mas allatok sok esetben markakkal is egylttmikoddnek, fizetett tartalmakat
megjelenitve kozosségi oldalaikon. A tanulmany célja, hogy feltdrja, miként kilonboznek a
petfluencerek a hagyomanyos, human influencerekt6l a kozzétett tartalmaik, valamint az Gket
kovetdk aktivitdsa és elkotelez6dése alapjan. A kutatas Tika the Iggy olasz agar petfluencer és Marta
Sierra spanyol divatinfluencer Instagram-profiljdnak 2023-as bejegyzéseit vizsgdlja manualis
tartalomelemzéssel. Az elemzés kiterjedt a posztolasi gyakorisdgra, a tartalomtipusokra, a
markamegjelenések ardnyaira és az elkotelez6dési mutatdkra. Az eredmények alapjan mindkét
influencer esetében a videds tartalmak voltak a leggyakoribbak. Marta Sierra human influencer
ugyanakkor tdbb, de alacsonyabb aktivitast kivalto fizetett bejegyzést tett kozzé, mig Tika the Iggy
kutya influencer kevesebb, am jéval nagyobb elkotelez6dést eredményez6 tartalmakat osztott meg.
A vizsgalat ramutatott arra, hogy a petfluencerek sajatos poziciot foglalnak el az influencer
marketingben, és hatékonyan alkalmazhaték a digitalis kampanyokban.

Kulcsszavak: petfluencer, influencer marketing, elkotelez6dés, markamegjelenés, Instagram
JEL-kédok: M31, M37, D91, Z13

Abstract:

In the world of influencers, petfluencers hold a unique position as animals who have gained large
followings through carefully crafted online personas. These dogs, cats, and other animals often
collaborate with brands, featuring sponsored content on their social media platforms. The aim of
this study is to explore how petfluencers differ from traditional human influencers in terms of the
content they share and the engagement generated among their followers. The research examines
the 2023 Instagram posts of Tika the Iggy, an Italian Greyhound petfluencer, and Marta Sierra, a
Spanish fashion influencer, using manual content analysis. The analysis focused on posting
frequency, content types, brand appearances, and engagement metrics. Results show that video
content was the most frequent format for both influencers. However, Marta Sierra, as a human
influencer, shared more sponsored posts that generated lower engagement, while Tika the Iggy, as
a dog influencer, shared fewer posts but achieved significantly higher engagement. The findings
highlight that petfluencers occupy a distinctive position within influencer marketing and can be
effectively employed in digital campaigns.

Keywords: petfluencer, influencer marketing, engagement, brand placement, Instagram
JEL Codes: D91, M31, M37, 713
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Kotelez6 lathatdsagbol stratégiai kommunikacid: a hazai fejlesztési programok
kommunikacidés csomagjainak 6sszehasonlité elemzése

From Compliance to Strategy: Comparative Examination of Communication Frameworks in
Hungarian Development Policy

HIDASI Andrea

PhD-hallgaté (PhD Student)

Soproni Egyetem, Ldmfalussy Sandor Kézgazdasagtudomanyi Kar (University of Sopron
Alexandre Lamfalussy Faculty of Economics)

hidasi.andrea@phd.uni-sopron.hu

Absztrakt:

Tanulmanyom készitésének célja a hazai projektkommunikécid fejlédési irdnyainak feltarasa az Uj
Magyarorszag Fejlesztési Terv (UMFT, 2007—-2013), az Uj Széchenyi Terv (USZT, 2011-2013), a Széchenyi
2020 (2014-2020) és a Széchenyi Terv Plusz (2021-2027) programok ,,Kedvezményezettek tajékoztatasi
kotelezettségei” Utmutatdinak és kommunikaciés csomagjainak 6sszehasonlitd elemzésén keresztil. A
kutatasban szekunder mddszertannal vizsgdlom a szabalyozasi kornyezet, a kommunikaciés
eszkozrendszer és az erre felhasznalhaté maximalis keret alakulasat. A tanulmany alapozé szerepet tolt
be a tovabbi empirikus kutatdsomhoz, amely kérddives adatgydjtésre és szakértGi interjukra épitve
elemzi majd az emlitett kommunikaciés csomagok hatékonysagat és finanszirozasi jellemzéit. Jelen
elemzésem ravilagit, hogy az elmult két évtizedben a fejlesztési programok kotelez6 kommunikacidja
jelentSs szemléletvaltdson ment keresztil: a korai, formdlis nyilvanossagi tevékenységeket egy joval
tudatosabb, strukturdltabb, tobbcsatornas és digitalis fokuszu rendszer valtotta fel. Ugyanakkor az igazan
hatékony, projektspecifikus és kreativ marketingeszk6zok tovabbra sem szdmolhatdk el a palyazati
keretek kozott. Vizsgalatom arra enged kovetkeztetni, hogy bar a kommunikaciés rendszer szakmai
fejlédése egyértelmd, a projektek kilsé lathatdsdga és tarsadalmi elérése még eredményesebbé
valhatna, ha az elszamolhatdsagi szabalyok rugalmasabban tamogatndk az egyedi, célcsoport-orientalt,
innovativ marketingkommunikaciés eszkozok alkalmazasat.

Kulcsszavak: projektkommunikacid, marketingstratégia, marketingkommunikacids eszkdzok, varosmarketing
JEL-kédok: M31, M38

Abstract:

The aim of this study is to explore the developmental directions of project communication in Hungary
through a comparative analysis of the “Beneficiaries’ Communication Obligations” guidelines and
communication packages of the New Hungary Development Plan (UMFT, 2007-2013), the New
Széchenyi Plan (USZT, 2011-2013), Széchenyi 2020 (2014-2020), and the Széchenyi Plan Plus (2021—
2027) programs. The research employs secondary analysis to examine the evolution of the regulatory
framework, the system of communication tools, and the maximum financial limits allocated for
communication activities. This study serves as a foundation for my forthcoming empirical research,
which—based on questionnaire surveys and expert interviews—will analyse the effectiveness and
financing characteristics of the aforementioned communication packages. The current analysis reveals
that over the past two decades, the mandatory communication practices of development programs have
undergone a significant paradigm shift: early, formal publicity activities have been replaced by a more
conscious, structured, multichannel, and digitally focused system. However, genuinely effective, project-
specific, and creative marketing tools still cannot be accounted for within the framework of eligible
project costs. The findings suggest that although the professional development of the communication
system is evident, the external visibility and social reach of projects could become even more effective if
the eligibility rules more flexibly supported the use of unique, target group—oriented, and innovative
marketing communication tools.

Keywords: project communication, marketing strategy, marketing communication tools, city marketing
JEL Codes: M31, M38
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Az élményalapu fenntarthato agroturizmus témaban végzett bibliometriai elemzés
Bibliometric Analysis on the Topic of Experience-Based Sustainable Agrotourism

BOGNAR Eva

PhD-hallgato (PhD Student)

Neumann Janos Egyetem, Gazdalkodas- és Szervezéstudomanyok Doktori Iskola (John von
Neumann University, Doctoral School of Management and Business)

Dr. HOSCHEK Ménika PhD

egyetemi docens (Associate Professor)

Soproni Egyetem, Ldmfalussy Sandor K6zgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Prof. Dr. DUNAY Anna PhD
egyetemi tanar (Professor)
Neumann Janos Egyetem (John von Neumann University)

Absztrakt:

A tanulmany a fenntarthaté agroturizmus témat dolgozza fel bibliometriai mdédszertannal, a
téma aktualitasat, szerkezetét, fejlédésének és fejlesztésének iranyvonalat vizsgélva. Célja, hogy
a Web of Science adatbazisbol tobbszori szliréssel szarmazé 1612 publikacié elemzésével atfogd
képet alkossunk, a trendek és kutatasi teriiletek feltérképezésével atfogd képet kapjunk a
témateriletrél. Megvizsgalva az egyes klasztereket és a kilonb6z8 strukturakat a megtaldlt
kulcsszavak vizsgalatat a VOSviewer és a Google Colab (Python) szoftverekkel futtattuk
elemzésre, majd kvantitativ statisztikdkkal egészitettiik ki a vizualizaciét. A fenntarthatdsag az
agroturizmus kutatasanak kimagaslo témadja, amely kornyezeti és tarsadalmi szempontbdl is
jelent8s. A jelent6sebb tanulmanyozott klaszterek az agroturizmushoz és vidékfejlesztéshez,
fenntarthatd gyakorlatokhoz, turistaélményhez és élményszervezéshez kapcsoléddnak. A
vizsgalat hozzajarulhat az agroturizmus célravezet6bb hasznositdsahoz és esetlegesen jovébeni
kutatdsok fébb irdnyvonalava véalhat.

Kulcsszavak: agroturizmus, fenntarthatdsag, élményalapu agroturizmus
JEL-kédok: Q01, Q26, R11

Abstract:

The study explores the topic of sustainable agritourism using a bibliometric methodology,
examining the relevance, structure, and development trends of the topic. Its aim is to gain a
comprehensive overview of the subject area by analyzing 1612 publications obtained through
multiple screenings from the Web of Science database, mapping trends and research areas. By
examining the individual clusters and the different structures, the analysis of the identified
keywords was ran by using VOSviewer and Google Colab (Python) software, and then
supplemented the visualization with quantitative statistics. Sustainability is a prominent topicin
agritourism research, significant both environmentally and socially. The most significant clusters
studied are related to agritourism and rural development, sustainable practices, the tourist
experience, and experience organization. The study can contribute to the more effective
utilization of agrotourism and could potentially become a key direction for future research.

Keywords: agrotourism, sustainability, experience-based agritourism
JEL Codes: QO01, Q26, R11
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VIII. Bonifactdl a Maria-utig - a vallasturizmus fenntarthatdsagi aspektusai napjainkban
From Boniface VI to the Via Mariae: Sustainability Aspects of Religious Tourism Today

Dr. HORVATH Levente
fenntarthatésagi irodavezet6 (Head of the Office for Sustainability)
Budapesti Gazdasagtudomanyi Egyetem (Budapest University of Economics and Business)

SIMON Akos

fenntarthatdsagi és kommunikacios szakérté (Sustainability and Communication Expert)
Budapesti Gazdasagtudomanyi Egyetem (Budapest University of Economics and Business)
simon.akos@uni-bge.hu (levelezd szerz6 / Corresponding Author)

Absztrakt:

A globalis turizmus nemcsak pozitiv hatdssal lehet egy adott desztinacié vagy orszag gazdasagara, hanem
manapsag mar észrevehetéek ennek negativ kovetkezményei. A tilturizmus tovabbi komoly hatdssal van
a kornyezetiinkre, a helyi kdzosségek életminségére, és jelentGsen ronthatja a turisztikai latvanyossagok
élvezeti értékét. Ezek enyhitésében - évente tobb, mint 300 millié zardndokuttal - kiemelt fékuszt kap a
vallasturizmus, amely az ipardg legrégebbi szegmense. A vallasturizmus-kutatasok tobbnyire csak a
kornyezeti hatdsokat elemzik, de ma mar elengedhetetlen a fenntarthatésag harom pillérének egyidejl
vizsgalata, kllonos tekintettel a teremtésvédelem szempontjaira. A magyarorszagi vallasi turisztikai
helyszinek tarsadalmi jelent6séggel is birnak, a spiritudlis gyakorlat, a kulturalis identitas és a kozosségi
szerepvallalas kdzpontjaiként szolgalnak. Az olyan helyszinek, mint az Esztergomi Bazilika, a Pannonhalmi
Apdtsdg és a Maria-Ut zarandokutjai, segitenek meg6rizni a kulturdlis 6rokséget és megerdsiteni a
tarsadalmi kohéziét. A vallasi turizmus gazdasagi elényei tulmutatnak a kiemelt helyszineken, a vidéki
desztindcidk tdmogatjak a kozosségeket és gazdasagokat, Osztonzik a kisvallalkozasok fejlédését. Kozel
4000 vallasi latvanyossaggal Magyarorszag jelent6s erGforrasokkal rendelkezik a fenntarthaté
vallasturizmus fejlesztésére. A pozitiv hatdsok mellett szerepe a turizmusfejlesztési stratégidban
megkerilhetetlen, nemcsak a spiritualis értékeket kdzvetitheti és Grizheti meg, hanem pozitiv irdnyban tér
el a ,klasszikus” tomegturizmus hatasaitdl, igy hatékonyabban tudj el6térbe helyezni a fenntarthatdsagi
szempontok érvényesitését is.

Kulcsszavak: fenntarthatdsag, vallasturizmus, teremtésvédelem
JEL-kédok: L83, Q56, 712

Abstract:

Global tourism can not only have a positive impact on the economy of a given destination or country, but
its negative consequences are already noticeable today. Overtourism also has a serious impact on our
environment, the quality of life of local communities, and can significantly reduce the value of tourist
attractions. In order to alleviate these, religious tourism, which is the oldest segment of the industry —with
yearly more than 300 million pilgrimages - receives a special focus. Religious tourism research mostly
analyzes only the environmental impacts, but today it is essential to simultaneously examine the three
pillars of sustainability, with particular attention to the aspects of creation care. Religious tourism sites in
Hungary also have social significance, serving as centers of spiritual practice, cultural identity, and
community engagement. Sites such as the Esztergom Basilica, the Pannonhalma Abbey and the pilgrimage
routes of the Via Mariae help preserve cultural heritage and strengthen social cohesion. The economic
benefits of religious tourism extend beyond the highlighted sites, rural destinations support communities
and economies, and encourage the development of small businesses. With nearly 4,000 religious
attractions, Hungary has significant resources for the development of sustainable religious tourism. In
addition to the positive effects, its role in the tourism development strategy is unavoidable,not only can it
convey and preserve spiritual values, but it also deviates in a positive direction from the effects of “classical”
mass tourism, so you can more effectively prioritize the enforcement of sustainability aspects.

Keywords: sustainability, religious tourism, creation care
JEL Codes: L83, Q56, 212
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A sotét turizmus kinalati oldalanak bemutatasa
Introduction of the Supply Side of Dark Tourism

TEVELY Titanilla Virag

PhD-hallgatd, tanarsegéd (PhD Student, Assistant Lecturer)

Soproni Egyetem, Ldmfalussy Sandor K6zgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt:

A halallal, emberi szenvedéssel és katasztréfakkal kapcsolatos helyszineket magdban foglald
sotét turizmus egy globdlisan jelent6s, am fogalmilag maig vitatott kutatasi teriilet. Ez a
jelenség a volt bortondkben tartott vezetett turdktél a hadi emlékmlvekig sokféle helyet és
élményt jelent. Viszont ez a sokszinliség neheziti meg a s6tét turizmus pontos definialdsat és
kategorizalasat, annak ellenére, hogy tobb keretrendszer és definicid is létezik. Bar a
helyszinek nagymértékben eltérnek egymastdl helyben, id6ben, intenzitdsban és érzelmi
hatdsban, mégis, a kritikusok gyakran egyentértéklként kezelik 6ket. Ez a kutatds a sotét
turizmus kindlati oldalat vizsgalja, bemutatja a kilonb6z6 megkodzelitéseket, illetve a
killonbo6z6 alkategodriakat. Foglalkozik azokkal a kérdésekkel és kihivasokkal, amelyekkel a
turisztikai szolgaltatéknak és a helyszinek tGzemeltetSinek szembe kell nézniik, kiemelten
annak a problémajat, hogy hogyan lehet marketingelni egy s6tét turisztikai helyszint. A kutatas
kiemeli, hogy a sotét turizmus fontos szerepet jatszik a nehéz és fadjdalmas torténelmi emlékek
megG6rzésében, a komplex szocio-kulturdlis hatterek bemutatdsaban, az emberiség sotét
oldalaval valé szembenézésben. Ezeken tul mégis a sotét turizmus leglényegesebb eleme:
Memento mori, avagy emlékezzél a haldlra.

Kulcsszavak: sotét turizmus, kinalati oldal, turizmus menedzsment, turizmus marketing
JEL-kédok: 730, Z33

Abstract:

Dark tourism, encompassing sites associated with death, disaster, and human suffering, has
developed into a globally significant yet conceptually contested field of study. This
phenomenon encompasses a wide variety of places and experiences from guided tours of
former prisons to war memorials. However, this diversity makes it difficult to define and
categorize dark tourism, despite frameworks and definitions. Although the sites vary greatly
in scope, location, time, intensity, and emotional impact, they are often treated uncritically as
equivalent. This research examines the supply side of dark tourism, presenting different
approaches and subcategories. It addresses the issues and challenges that tourism service
providers and site operators face, with a particular focus on the problem of how to market a
dark tourism site. The research highlights that dark tourism plays an important role in
preserving difficult and painful historical memories, presenting complex socio-cultural
backgrounds, and confronting the dark side of humanity. Beyond these, however, the most
essential element of dark tourism is: Memento mori, or remember that you must die.

Keywords: dark tourism, supply side, tourism management, tourism marketing
JEL Codes: 730, Z33
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A Z generacio zold hotelekkel kapcsolatos attitlidjei egy empirikus kutatas alapjan
Attitudes of Generation Z Towards Green Hotels Based on Empirical Research
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Soproni Egyetem, Ldmfalussy Sandor K6zgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

juhasz.timea@uni-sopron.hu

Dr. habil. VARGA Erika PhD
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varga.erika@uni-mate.hu

Absztrakt:

Kutatdsunk célja a Z generdcié hozzadllasanak vizsgdlata olyan koncepcidkkal kapcsolatban, mint
példaul az eréforrasok kihaszndltsaga, a kornyezetbarat kozlekedés, az Ujrahasznositott anyagok
hasznalata a turizmus ipardgon beliil (hotelek, éttermek). A szerz6k az empirikus kutatas 2024-ben
folytattak le Magyarorszag egyik legnagyobb Gazdasagtudomanyi Egyetemén, abbdl a célbdl, hogy
megismerjék az ott tanuldk véleményét a zold szallashelyekkel kapcsolatosan. 246 valaszadd vet
részt a kérd6ives megkérdezésben és valamennyi vdlasz értékelhet6 volt. A kutatdk egy sajat
modellt alkottak annak érdekében, hogy elemezzék a didkok attitlidjeit a kérdéssel kapcsolatosan.
Az eredmények azt igazoltak, hogy a tanuldk mikdzben elkotelezettséglikrél vallanak a z6ld eszmék
irdnt, de anyagilag nem feltétleniil dldoznak tébbet a zold szallodakban elt6ltott id6ért. Bar elismerik
a z6ld szallodak értékét, gyakran tartjak draganak Sket. Ezenkiviil a kdrnyezetbarat megoldasokkal
és a zo6ld tanusitvanyokkal kapcsolatos ismeretek hidnya is befolydsolja dontéseiket, valamint a Z
generacid tovabbra sem hajlandé elszakadni a digitalizaciétol.

Kulcsszavak: Z generacid; zold szallodak; zold turizmus; fenntarthatdsag; kornyezetbarat gyakorlatok
JEL-kédok: 730, Q56

Abstract:

The objective of our research was to examine the attitudes of Generation Z towards concepts such
as resource utilization, environmentally friendly transportation, and the use of recycled materials in
the tourism industry (hotels, restaurants). The authors conducted empirical research in 2024 at one
of Hungary's largest universities of economics with the aim of finding out the opinions of students
there on green accommodation. 246 respondents took part in the questionnaire survey and all
responses were evaluable. The researchers created their own model to analyse the students'
attitudes toward the issue. The results confirmed that while students profess their commitment to
green ideas, they are not necessarily willing to spend more money on staying in green hotels.
Although they recognize the value of green hotels, they often consider them to be expensive. In
addition, a lack of knowledge about environmentally friendly solutions and green certifications also
influences their decisions, and Generation Z remains unwilling to break away from digitalization.

Keywords: generation Z, green hotels, green tourism, sustainability, environmentally friendly practices
JEL Codes: 230, Q56
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Sztarfutballistak markaépitése a k6zosségi médidban — Kvalitativ vizsgalat a digitalis
jelenlét, a hitelesség és a piaci érték kapcsolatarol

Brand Building of Star Footballers on Social Media — A Qualitative Study on the Relationship
between Digital Presence, Authenticity, and Market Value

MOLNAR Dominik
Kereskedelem és marketing szakon végzett hallgaté (Graduate in Commerce and Marketing)
Budapesti Gazdasagtudomanyi Egyetem (Budapest University of Economics and Business)

Dr. habil. PAPP-VARY Arpad Ferenc PhD

tudomanyos fémunkatars (Senior Research Fellow)

Soproni Egyetem, Lamfalussy Sandor Koézgazdasagtudomanyi Kar, LAmfalussy Kutatékozpont
(University of Sopron, Alexandre Lamfalussy Faculty of Economics, Ldmfalussy Research Center)

Absztrakt:

A mai futballistak mar nem csupan sportoldk, hanem tudatos stratégidval épitett, komoly Uzleti
értéket képvisel§ személyes markak is. A digitalis korszakban a kozosségi média kulcsszerepet jatszik
ebben, hiszen lehet6séget ad arra, hogy a sportoldk kdzvetlen kapcsolatba Iépjenek rajongdikkal, a
tamogatoik és szponzoraik szamdra pedig hiteles csatornat kinal a célcsoportjuk elérésére. A kutatas
azt vizsgdlja, hogyan valhat egy futballista sikeres sztarmdrkdva, milyen stratégiai és taktikai
eszkozoket érdemes ehhez alkalmaznia, valamint hogyan hat a digitdlis jelenlét a hirnévre és a piaci
értékre. A tanulmany kiindulépontja a MABI-modell és az Athlete Brand Authenticity Model. Ezekre
épitve kvalitativ mddszerekkel, sportmarketing-szakértékkel, jatékosligynokokkel, szponzoracids
vezetGkkel és social media menedzserekkel készitett szakértSi interjuk alapjan elemzi a
sztarfutballistdk markaépitésének folyamatat. Az eredmények azt mutatjak, hogy a pdlyan nyujtott
teljesitmény és a pdlyan kivili aktivitds egyardnt meghatarozd: elébbi a hitelességet, utdbbi pedig
az emberi kozelséget erdsiti. A tudatos social media jelenlét igy alapvet6en befolyasolja, mennyire
lesz ismert, hiteles és vonzé egy futballista a kbzonség és a szponzorok szamara.

Kulcsszavak: sztarmarka, sportmarketing, futball, digitalis jelenlét, személyes marka
JEL-kodok: J24, L83, M31, M37

Abstract:

Today’s football players are not merely athletes but strategically constructed personal brands that
represent significant business value. In the digital era, social media plays a pivotal role in this process,
providing athletes with the opportunity to engage directly with their fans while offering sponsors
and partners an authentic channel to reach their target audiences. This research explores how a
football player can evolve into a successful star brand, what strategic and tactical tools are effective
in achieving this, and how digital presence influences reputation and market value. The paper builds
on the MABI Model and the Athlete Brand Authenticity Model. Drawing on these frameworks, it
employs qualitative methods and expert interviews with sports marketing professionals, player
agents, sponsorship managers, and social media strategists to analyze the brand-building process of
star footballers. The findings indicate that both on-field performance and off-field activity are crucial:
the former enhances authenticity, while the latter fosters emotional closeness. Consequently, a
conscious and strategic social media presence fundamentally shapes how well-known, credible, and
appealing a football player becomes to both audiences and sponsors.

Keywords: star brand, sports marketing, football, digital presence, personal brand
JEL Codes: J24, L83, M31, M37
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Egy magyar futballsztar és személyes markajanak felemelkedése — Szoboszlai Dominik
markaépitésének elemzése a digitdlis és sportpiaci térben

The Rise of a Hungarian Football Star and His Personal Brand — An Analysis of Dominik
Szoboszlai’s Brand Building in the Digital and Sports Market Landscape

KORIM Dorina
Kereskedelem és marketing szakon végzett hallgato (Graduate in Commerce and Marketing)
Budapesti Gazdasagtudomanyi Egyetem (Budapest University of Economics and Business)

Dr. habil. PAPP-VARY Arpad Ferenc PhD
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Soproni Egyetem, Ldmfalussy Sdndor Kozgazdasagtudomanyi Kar, Lamfalussy Kutatokozpont
(University of Sopron, Alexandre Lamfalussy Faculty of Economics, Ldmfalussy Research Center)

Absztrakt:

Napjainkban mar nem szamit Ujdonsagnak, hogy a sportoldk nemcsak palyan nyujtott teljesitményiikkel,
hanem tudatos markaépitésiikkel is értéket teremtenek a szponzorok szamara, és érdekl6dést generalnak
a fogyasztdk korében. Szoboszlai Dominik karrierje ennek egyik legaktudlisabb példaja: rovid id6 alatt
nemcsak a magyar, hanem a nemzetkozi futball meghatarozé alakjava valt, mikozben egyre tobb
rekldamban jelenik meg, és nagy cégek lépnek vele egyiittm(kodésre. A vizsgalat alapjat a sportoldi
markaépitésrél sz616 hazai és nemzetkozi szakirodalom, valamint a MABI-modell képezte. A szekunder
kutatast kétpilléres primer vizsgalat egészitette ki: tartalomelemzés a Red Bull, a Telekom és a McDonald’s
Szoboszlait szerepelteté kampanyairdl, valamint mélyinterjuk sportmarketing- és sportkommunikacios
szakemberekkel. Az eredmények alapjan Szoboszlai markajanak ereje kettésségében rejlik: a palyan
magabiztos vezérként, a mindennapokban pedig kdzvetlen, hiteles és vicces fiatalemberként jelenik meg.
Ez a karizmatikus kombindcid teszi alkalmassa arra, hogy egyszerre legyen példakép és reklamarc, erdsitve
a magyar futball hazai és nemzetkozi ismertségét. A kutatas eredményei egyben rdvilagitanak arra, hogy
Szoboszlai jelenléte Uj szponzoracids lehetéségeket nyit meg a hazai piacon, és hozzajarul a sportmarketing
fejlédéséhez.

Kulcsszavak: sportmarketing, sportoléi markaépités, hitelesség, futball, Szoboszlai Dominik
JEL-kodok: L83, M31, M37, 220

Abstract:

It is no longer a novelty that athletes create value for sponsors and generate consumer interest not only
through their on-field performance but also through deliberate personal brand-building efforts. Dominik
Szoboszlai's career represents one of the most current examples of this phenomenon: within a short
period, he has become a key figure not only in Hungarian but also in international football, while
increasingly appearing in commercials and partnering with major brands. The research builds upon the
Hungarian and international literature on athlete brand building, as well as the MABI model. The secondary
research was complemented by a two-pillar primary investigation: a content analysis of Red Bull, Telekom,
and McDonald’s campaigns featuring Szoboszlai, and in-depth interviews with sports marketing and sports
communication professionals. The findings reveal that the strength of Szoboszlai’s brand lies in its duality:
he appears as a confident leader on the field and as an approachable, authentic, and humorous young man
in everyday life. This charismatic combination enables him to serve simultaneously as a role model and a
brand ambassador, enhancing the visibility of Hungarian football both domestically and internationally.
Furthermore, the study highlights how Szoboszlai's presence opens new sponsorship opportunities in the
Hungarian market and contributes to the development of sports marketing.

Keywords: sports marketing, athlete brand building, authenticity, football, Dominik Szoboszlai
JEL Codes: L83, M31, M37, 220
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Utazas finanszirozas a turizmus hajnalan — a Verne életmii elemzése
Travel Financing at the Birth of Tourism: An Analysis of Verne's Biography

Dr. CZIRAKI Gabor PhD

adjunktus (Assistant Professor)

Soproni Egyetem, Ldmfalussy Sandor K6zgazdasagtudomanyi Kar (University of Sopron,
Alexandre Lamfalussy Faculty of Economics)

Absztrakt:

A tulturizmus korabdl kivdnunk visszatekinteni az utazdsok elterjedésének id6szakdba, hogy
megnézzik hajdandan mibdl finansziroztak az emberek utazasaikat. Keresve sem taldlhatnank
ehhez jobb mestert, mint Jules Vernét, akinek életm(ive a Rendkivili utazasok cimet viseli. A
tobb mint 50 regénybdl all6 sorozat még a csoportos utazdsokat megel6z6 viktoridnus korban
irédott és a kor lenyomataként megérizte nekiink az akkori utazasi szokdsokat. Verne oly sok
mas mellett a tomegturizmus jelenségét is megjovendolte — immar posztomusz regényében —,
ami elGrevetiti, hogy bizony az utazadsok elterjedésével kiveszik azok romantikdja, elvész a
kalandos mivolta és leegyszer(isodik puszta élvezetek kiszolgaldjava. Van-e hasonldsag a mai kor
és az akkori vildg utazasi finanszirozasa kozott, szolgalhat-e az életm( pénzigyi kdvetkeztetéssel
a mai korra nézve? llyen és ehhez hasonld kérdésekre keressiik a valaszt, amikor megvizsgaljuk
a szamtalan f6hGs és antihds anyagi vonzatait, kilon kitérve az 6nfenntartds, 6ngondoskodas
kérdésére is.

Kulcsszavak: utazas finanszirozas, dngondoskodas, Verne, viktorianus kor
JEL-kédok: 711, 730, Z33

Abstract:

In this age of overtourism, we want to look back at the period when travel was becoming
widespread to see how people financed their trips in the past. We couldn't find a better
master for this than Jules Verne, whose life's work is entitled Extraordinary Journeys. The
series of more than 50 novels was written in the Victorian era, before group travel became
common, and preserves the travel habits of the time as a snapshot of the era. Among many
other things, Verne also predicted the phenomenon of mass tourism—in his posthumous
novel—foreseeing that with the spread of travel, its romance would disappear, its
adventurous nature would be lost, and it would be reduced to a mere servant of pleasure.
Are there similarities between travel financing today and in the past, and can his oeuvre
serve as a financial conclusion for the present day? We seek answers to these and similar
guestions when we examine the financial implications of the countless heroes and
antiheroes, with a special focus on the issues of self-sufficiency and self-care.

Keywords: travel financing, self-sufficiency, Verne, Victorian era
JEL Codes: 711, 730, Z33
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Adatvezérelt fenntarthatdsag: ellatasi lanc szimulacids labor a zéld dontés szolgalataban
Data-Driven Sustainability: A Supply Chain Simulation Lab for Green Decision

SALUSINSZKY Andras
igazgato (Director)
BZSH Kilkereskedelmi Technikum (BZSH Technical School of Foreign Trade)

Dr. BUDAI Laszl6
oktatd (Instructor)
BZSH Kilkereskedelmi Technikum (BZSH Technical School of Foreign Trade)

Absztrakt:

A fenntarthatdsdgi atmenet id6szakaban az oktatasnak kulcsszerepe van abban, hogy a jové
szakemberei képesek legyenek adatvezérelt, kornyezettudatos és adaptiv dontéseket hozni a
globalis ellatdsi lancokban. Az altalunk fejlesztett Digitalis Ellatasi Lanc Szimulacids Labor célja,
hogy valds vallalati folyamatokat utdnzé kérnyezetben integrélja a logisztikai, informatikai és
kornyezeti fenntarthatésagi kompetencidkat. A labor m(ikbdése a digitalis iker (digital twin) és
a valés idejl adatgydijtés (RFID, 10T, RTLS) elvére épiil, lehet6vé téve a diakok és kutatdk
szamara a termékdramlds, energiafogyasztds és CO,-kibocsatas modellezését. A rendszer
szimuldlja a szallitdsi médok, készletszintek és energiaforrdsok valtoztatasanak hatasat a
fenntarthatdsagi mutatdkra, mikozben fejleszti a résztvevék rendszerszintli gondolkodasat,
adatértelmezési képességét és digitalis problémamegoldd készségét. A labor az oktatasi
innovacio és az ipari egylttmikodés uj platformjaként is értelmezhetd: a vallalati partnerekkel
egyuttmikodve valés adatokon alapuld esettanulmdanyokat, kisérleti kutatasokat és ESG-
mérési gyakorlatokat tamogat.

Kulcsszavak: ellatasi lanc, fenntarthatdsag, szimuldcio, oktatasinnovacio, ipar 5.0
JEL-kédok: 123, Q56, 191, 033

Abstract:

In the period of sustainability transition, education plays a key role in enabling future
professionals to make data-driven, environmentally conscious and adaptive decisions in global
supply chains. The Digital Supply Chain Simulation Lab developed by us aims to integrate
logistics, IT and environmental sustainability competencies in an environment that mimics real
business processes. The operation of the lab is based on the principles of digital twin and real-
time data collection (RFID, 10T, RTLS), allowing students and researchers to model product
flow, energy consumption and CO, emissions. The system simulates the impact of changes in
modes of transport, stock levels and energy sources on sustainability indicators, while
developing participants' systemic thinking, data interpretation skills and digital problem-
solving skills. The lab can also be seen as a new platform for educational innovation and
industrial collaboration: in collaboration with corporate partners, it supports case studies,
pilot research and ESG measurement practices based on real data.

Keywords: supply chain, sustainability, simulation, educational innovation, industry 5.0
JEL Codes: 123, Q56, L91, 033
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Digitalis paradoxon: A technostressz kettGs szerepe a fenntarthatdsagi atmenetben
Digital Paradox: The Dual Role of Technostress in the Sustainability Transition
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luca.utassy@gmail.com (levelez6 szerzé / Corresponding Author)

Absztrakt:

A digitalis atmenet kett6s természet(i jelenség, egyszerre kindl lehet6ségeket a szervezetek hosszu tavu
mikodése szempontjabdl, ugyanakkor jelentés kockdzatokat is hordoz a munkavéllalék szamara. A
technoldgiai fejl6dés gyorsulasaval parhuzamosan egyre gyakrabban jelenik meg a szervezeti kontextusban
a technostressz, amely befolyasolhatja a fenntarthatésaghoz vald viszonyulast. Kutatasunk célja annak
feltarasa, hogy a technostressz és a fenntarthatdsagi attit(id kozott milyen 6sszefliggések azonosithatdk.
Els6 hipotézisiink szerint a kapcsolat nem linearis, és akar forditott U-alakot is kovethet, tehat a mérsékelt
szint{ technostressz tdmogathatja a fenntarthatdsag észlelését, mig a tul alacsony és a tul magas szint
gyengitheti azt. Masodik lépésben faktoranalizist végeztiink a technostressz-itemeken, amely két
dimenziot kilonitett el: a technoldgiai tulterheltséget és a technolégiai bizonytalansagot. Ezt kdvet6en
regresszids vizsgalattal teszteltik, hogy ezek a tényez6k miként kapcsolddnak a fenntarthatdsagi
attitlidhoz. Elemzésiinket egy nagymintas, tobb mint 1400 f6t tartalmazo kérd6ives adatbazison végeztiik.
Eredményeink hozzajarulnak annak megértéséhez, hogy a digitalis atmenet human vonatkozasai miként
befolydsoljak a szervezeti fenntarthatdsagot, és rdvilagitanak a technostressz kezelésének stratégiai
jelentGségére.

Kulcsszavak: technostressz, digitalis atmenet, fenntarthatdsagi attit(id
JEL-kédok: D23, 033, Q01

Abstract:

The digital transition is a phenomenon of dual nature: while it offers opportunities for the long-term
operation of organizations, it also poses significant risks for employees. With the acceleration of
technological development, technostress increasingly appears in organizational contexts, potentially
influencing attitudes toward sustainability. The aim of our research is to explore the correlations between
technostress and sustainability attitudes. According to our first hypothesis, this relationship is non-linear
and may even follow an inverted U-shape; that is, a moderate level of technostress may enhance the
perception of sustainability, while excessively low or high levels may weaken it. In the second step, we
conducted a factor analysis on the technostress items, which identified two dimensions: technological
overload and technological uncertainty. Subsequently, we tested through regression analysis how these
factors are related to sustainability attitudes. Our analysis was carried out on a large-sample survey
database comprising more than 1,400 respondents. The results contribute to understanding how the
human aspects of digital transition influence organizational sustainability and highlight the strategic
importance of managing technostress.

Keywords: technostress, digital transition, sustainability attitude
JEL Codes: D23, 033, Q01
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Okolégiai labnyom és kérforgasos gazdalkodas: fenntarthaté megoldasok a
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Ecological Footprint and Circular Economy: Sustainable Solutions in Cattle Manure
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Absztrakt:

A kutatds célja a szarvasmarhatragya korforgasos gazddlkodasba integralt hasznositasi
lehet8ségeinek vizsgalata volt, kilonds tekintettel az (iveghdazhatasu gazkibocsatas
csokkentésére és az agrarszektor oOkoldgiai labnyomdnak mérséklésére. A tanulmany
masodlagos kutatdsi mdédszertanon alapult, amely soran nemzetkozi szakirodalom, kérnyezeti
indikatorok és regiondlis esettanulmanyok elemzésével értékelte a biogaziizemek
hatékonysagat. Az eredmények azt mutatjak, hogy az anaerob fermentacié zart rendszerben
képes a tragya szerves anyagait metanna alakitani, amely megujulé energiaforrasként villamos-
és hdenergia-termelésre haszndlhaté. A folyamat akdr 60-80%-kal is csokkentheti a
metdnkibocsatast a hagyomanyos tragyakezeléshez képest. A melléktermékként keletkezé
digestatum agrondmiai értéke magas, lehetévé téve a mitragya-felhaszndldas mérséklését és a
talaj termékenységének fenntartdsat. Kovetkeztetésként megallapithatd, hogy a biogaziizemi
tragyakezelés tudomdnyosan megalapozott, gazdasdgilag életképes és kornyezetileg
fenntarthatdé megoldds. A korforgdsos gazdalkodasi modell alkalmazdsa a magyar
agrarszektorban — kilonosen a Hajdusagi régidban — hozzajarulhat az energiafliggetlenséghez,
a klimavédelmi célok teljesitéséhez és a regionalis gazdasag fenntarthato fejlédéséhez.

Kulcsszavak: korforgdsos gazdasag, biogaz, fenntarthatdé mez6gazdasag, szarvasmarhatragya,
Okoldgiai ldbnyom
JEL-kédok: Q01, Q42, Q53, Q56, Q57

Abstract:

The aim of this research was to examine the potential of integrating cattle manure utilization
into circular agricultural systems, with particular focus on reducing greenhouse gas emissions
and mitigating the ecological footprint of the agricultural sector. The study was based on
secondary research methodology, analyzing international literature, environmental indicators,
and regional case studies to evaluate the efficiency of biogas plants. The results indicate that
anaerobic fermentation in a closed system can convert the organic content of manure into
methane, which serves as a renewable energy source for electricity and heat generation. The
process can reduce methane emissions by 60-80% compared to traditional manure
management methods. The digestate produced as a by-product has high agronomic value,
allowing for a reduction in synthetic fertilizer use while maintaining soil fertility. In conclusion,
biogas-based manure management represents a scientifically grounded, economically viable,
and environmentally sustainable solution. Implementing the circular economy model in the
Hungarian agricultural sector—particularly in the Hajdusag region—can contribute to energy
independence, the achievement of climate protection goals, and the sustainable development
of regional economies.

Keywords: circular economy, biogas, sustainable agriculture, cattle manure, ecological footprint
JEL Codes: Q01, Q42, Q53, Q56, Q57
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Absztrakt:

Az energia a mindennapi élet alapvet6 tényezbje, ezentul a tarsadalmi és gazdasagi fejl6dés
el6feltétele is. Mikozben energia nélkil elképzelhetetlen az élet, a fosszilis tlizel6anyagok
energiatermelés célu felhaszndldsa révén a légkorbe jutd liveghazhatasu gazok nagyban
hozzajarulnak az éghajlatvaltozas Utemének kedvez6tlen gyorsuldsdhoz. Az Eurdpai Unid
energiatermelés- és felhaszndlas, illetve Gveghazhatadsu gazkibocsatds terén vallalt ambicidzus
célkitlizései indokoltta teszik az aktualis helyzet elemzésén tul a kordbbi idGszakokra jellemzé
viszonyokhoz képesti valtozdsok felmérését is. Ezt a jelen tanulmany az Eurdpai Unid 27
tagorszaganak relevans indikatorai (brutté hazai termék (GDP), energiatermelés/felhasznalas,
Uiveghdzhatasu gazkibocsatds) kozotti kapcsolatok feltérképezésével valdsitja meg a 2012. és
2022. év adatainak bevonasaval, leiré és tobbvaltozds statisztikai (korrelacid-analizis és
f6komponens vizsgalat) modszerek alkalmazasaval. A leird statisztikai elemzések kedvezd
valtozdsokat mutatnak a két év adatainak Osszevetésekor, azonban a korrelacio- és
f6komponens elemzés eredményei egyértelmlen ramutatnak arra, hogy a gazdasagi célok erés
felilprezentaltak a kornyezeti és klimacélokkal szemben. Emellett a kutatas eredményei a
gazdasagi 0sztonz6k jelentds befolyadsat is visszaigazoljak az energiafelhasznaldas mérséklése
vonatkozasaban.

Kulcsszavak: energia, gazdasag, emisszio
JEL-kédok: C38, 044, Q43

Abstract:

Energy is a fundamental factor in everyday life and a prerequisite for social and economic
development. While life without energy is unimaginable, the use of fossil fuels for energy
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production releases greenhouse gases into the atmosphere, contributing significantly to the
unfavourable acceleration of climate change. Given the European Union's ambitious targets for
energy production and consumption and greenhouse gas emissions, it is necessary not only to
analyse the current situation, but also to assess changes compared to previous periods. This
study does this by mapping the relationships between relevant indicators for the 27 member
states of the European Union (gross domestic product (GDP), energy production/consumption,
greenhouse gas emissions) using data from 2012 and 2022 and applying descriptive and
multivariate statistical methods (correlation analysis and principal component analysis). The
descriptive statistical analyses show favourable changes when comparing the data for the two
years, but the results of the correlation and principal component analyses clearly indicate that
economic goals were strongly overrepresented compared to environmental and climate goals.
In addition, the results of the research confirm the significant influence of economic incentives
in reducing energy consumption.

Keywords: energy, economy, emissions
JEL Codes: C38, 044, Q43
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Absztrakt:

A fenntarthatdsagra iranyuld tuddsatadas napjaink egyik legfontosabb tarsadalmi és gazdasagi
kihivasa, amely Uj, interdiszciplindris moddszertani megkozelitéseket igényel. A kreativipar
terliletein — a tervezégrafika, a formatervezés, az ipari termék- és formatervezés, az épitészet, a
belsGépitészet, valamint a kommunikacio- és médiatudomany — egyre hangsulyosabb szerepet
kapnak azok az alkalmazasok, amelyek innovativ mddon tamogatjak a fenntarthatod készségek,
ismeretek és szemléletmdd kozvetitését. A digitalis és analdg eszkdzok kreativ integracidja Uj
utakat nyit az oktatds, a kozosségi bevonds és a tdarsadalmi érzékenyités terén. Az
applikacidalapui megoldasok — példaul interaktiv vizudlis platformok, narrativ élménytervezés,
gamifikaciod, kiterjesztett valdsadg vagy adatvizualizacié — képesek személyre szabott, vonzé és
aktiv tanuldsi kornyezetet biztositani. Az épitészeti és targytervezési projektalapd modszerek
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hozzdjarulnak a gyakorlati tudas fejlesztéséhez, mig a médiatudomanyi és grafikai stratégiak
hatékonyan segitik a kozérthet6 kommunikaciét. A kreativ applikacidk igy nem csupdan
informdciét kozvetitenek, hanem olyan kozosségi és egyéni tapasztalatokat generalnak,
amelyek hosszu tavon is fenntarthato cselekvési mintdkat alakitanak ki.

Kulcsszavak: fenntarthatdsag, tudasatadas, kreativ applikaciok, gamifikacid, kiterjesztett valdsag
JEL-kédok: 123, 031, QO01, 711

Abstract:

The presentation explores the theoretical foundations and methodological principles of
architectural and architectural engineering education in Sopron, with particular emphasis on
heritage conservation and design within historic urban contexts. The program aims to cultivate
a mindset in which students are guided not merely to achieve formal compliance, but to act with
contextually responsible conduct that resonates with the spirit of place. Throughout their
studies, they develop a comprehensive body of knowledge extending from the interpretation of
archival research findings to the formulation of informed design decisions, enabling them to
produce value-driven architectural responses in infill sites or interior transformations. This
approach is profoundly shaped by their daily immersion in Sopron’s rich built heritage, which
serves as an ever-present source of inspiration. As our guiding principle states: “Those who
create something new often conceal the treasures of the old within it.” Sustainable knowledge
transfer is one of today’s most pressing social and economic challenges, calling for innovative,
interdisciplinary methodological approaches. In the creative industries—particularly graphic
design, product and industrial design, architecture, interior architecture, and communication
and media studies—applications that support the transmission of sustainable skills, knowledge,
and mindsets are gaining increasing importance. The integrated use of digital and analogue tools
opens new pathways in education, community engagement, and social awareness. Application-
based solutions—including interactive visual platforms, narrative experience design,
gamification, augmented reality, and data visualization—can foster personalized, engaging, and
active learning environments. Architectural and object-design project-based methods
contribute to practical skill development, while media and graphic strategies enhance accessible
and effective communication. These creative tools do not only disseminate information but also
generate individual and collective experiences that help form long-term sustainable behavioural
patterns.

Keywords: sustainability, knowledge transfer, creative applications, gamification, augmented reality
JEL Codes: 123, 031, Q01, 711
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Transition

KIRALY Eva

kutatémérnok (Research Engineer)

Soproni Egyetem, Erdészeti Tudomanyos Intézet (University of Sopron, Forest Research
Institute)

kiraly.eva.ilona@uni-sopron.hu (levelez szerz6 / Corresponding Author)

Dr. BOROVICS Attila PhD

fGigazgatd (Director General)
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Absztrakt:

A fenntarthatésagi &tmenet id6szakaban a varosi erd6k és zoldfelliletek stratégiai jelentéséggel
birnak, hiszen egyszerre biztositanak 0koszisztéma-szolgaltatasokat, hozzajarulnak a kornyezeti
igazsagossaghoz, valamint kozvetlen szerepet jatszanak a klimavaltozas mérséklésében.
Kutatdsunk célja Sarvar példajan keresztiil feltarni, hogy a vdrosi erd6k és fas zoldteriletek
milyen mértékben jarulnak hozza a kibocsatdsok ellentételezéséhez és a helyi klimastratégia
megvalositdsdhoz. Az Orszagos Erdéallomany Adattar 2010-2023 kozotti adatai, valamint a
Copernicus Tree Cover Density adatbazis alapjan szdmszerUsitettiik a biomasszdban térolt
szénkészletet, az éves szénmegkotést, valamint a fakitermeléshez kapcsolddd termék- és az
energiahelyettesités révén elkerilt kibocsatasokat. Az eredmények szerint a vérosi erddk
Osszesitett klimavédelmi hozzajarulasa eléri az évi -10 116 tonna CO, egyenértéket, amely a
varos teljes kibocsatasanak 9,3%-at képes kompenzalni. Ez a mennyiség megkdzeliti 1800
haztartds vagy tobb mint 4300 személygépkocsi éves kibocsatasat. Kovetkeztetéseink szerint a
varosi erd6k és fas zoldterlletek tudatos kezelése a z6ld gazdasag, a biodkondmia és a
tarsadalmi innovacid fontos pillére lehet, amely hosszi tavon hozzajarul a telepiilés
klimareziliencidjahoz és élhetéségéhez.

Kulcsszavak: vérosi erdd, fenntarthatdsagi atmenet, klimavédelem, biodkondmia, 6koszisztéma-
szolgaltatas
JEL-kédok: Q01, Q23, Q54, Q57, R11

Abstract:

In the period of the sustainability transition, urban forests and green spaces play a strategic role,
as they provide ecosystem services, contribute to environmental justice, and directly mitigate
the impacts of climate change. The aim of our study was to explore, through the example of the
city of Sarvar, the extent to which urban forests and tree-covered areas contribute to emission
offsetting and the implementation of local climate strategies. Based on data from the Hungarian
National Forestry Database (2010-2023) and the Copernicus Tree Cover Density database, we
quantified carbon stocks stored in biomass, annual carbon sequestration, as well as avoided
emissions related to harvested wood products and energy substitution. Results show that the
total climate mitigation contribution of Sarvar’s urban forests reaches —10,116 tonnes of CO,
equivalent per year, which can compensate for 9.3% of the city’s total emissions. This amount
is comparable to the annual emissions of nearly 1,800 households or more than 4,300 passenger
cars. We conclude that the conscious management of urban forests and green areas is a key
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pillar of the green economy, bioeconomy, and social innovation, and in the long term can
significantly enhance urban climate resilience and liveability.

Keywords: urban forest; sustainability transition; climate mitigation; bioeconomy; ecosystem
services
JEL Codes: Q01, Q23, Q54, Q57, R11
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Absztrakt:

Kutatdsunk célja, hogy a hazai agrarinnovacids 6koszisztéma rovid bemutatdsa utdn ravilagitson a
digitalis fejlesztésekkel megoldhatd kihivasokra, melyek fontosan a kornyezeti fenntarthatésag
szempontjabdl. A hazai agrdrium csak akkor maradhat versenyképes, ha jelentGs
hatékonysagnovekedést tud megvaldsitani, a jelenlegi piaci és tarsadalmi kértilmények kozott még
nagyobb sziikség az agrariumot érint6 fejlesztésekre. A tanulmany a szakirodalmi kutatdsok
attekintése alapjan jarja koril a témat, irodalmi attekintés formajaban. A feldolgozott irodalmak
alapjan kijelenthetd, hogy az agrar startupok folyamat optimalizalé megoldasainak kdszonhet6en
kornyezetileg és gazdasagilag is fentarthatdbba valhat az agrarium, illetve egy er6s, hazai agrar
innovacids okoszisztéma elGsegitheti a szektor problémainak technoldgiai Gton torténé megoldasat.
Véleménylink szerint ennek egyik leghatékonyabb mddja, ha a szektor el6tt allé6 kihivasokat
megprébaljuk technoldgiai Uton kezelni, amiben kiemelt szerepe lehet az agrar technoldgiai
startupoknak. Ehhez er6s agrarinnovacids 0koszisztémara van sziikség, melyben a fejlesztések, a
szakértGk, a t6ke, a piaci tapasztalatok gyorsan és eredményre vezetSen talalkozhatnak.

Kulcsszavak: agrarium, innovacio, fenntarthatd fejlédés, startup
JEL-kédok: Q01, Q10, Q30, M13

Abstract:

The aim of our research is to shed light on the challenges that can be solved with digital
developments, which are important from the point of view of environmental sustainability, after a
brief presentation of the domestic agricultural innovation ecosystem. Domestic agriculture can only
remain competitive if it can achieve a significant increase in efficiency, in the current market and
social conditions there is an even greater need for improvements affecting agriculture. The study
explores the topic based on an overview of specialized literature research, in the form of a literature
review. Based on the processed literature, it can be stated that thanks to the process optimization
solutions of agricultural startups, agriculture can become more environmentally and economically
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sustainable, and a strong, domestic agricultural innovation ecosystem can help solve the sector's
problems through technology. In our opinion, one of the most effective ways to do this is to try to
tackle the challenges facing the sector technologically, in which agricultural technology startups can
play a prominent role. This requires a strong agricultural innovation ecosystem, in which
developments, experts, capital, and market experience can meet quickly and lead to results.

Keywords: agriculture, innovation, sustainable development, startup
JEL Codes: Q01, Q10, Q30, M13
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Absztrakt:

A digitdlis technoldgiak rohamos fejl6dése alapjaiban alakitja 4t az oktatds kdornyezetét, a
tanuldsi folyamatokat és a technolégidhoz vald viszonyt. Kutatasunk célja annak feltarasa
volt, hogy az egyetemi hallgatdk — kiilondsen a gazdasagi és a mérnoki képzésekben részt
vev6k — miként viszonyulnak a digitalizadciohoz, a mesterséges intelligencidhoz (Al) és az
automatizacidhoz, valamint hogyan értékelik ezek hatasat az oktatdsra és a jovébeli
munkaerdpiacra. A vizsgalat sordn arra is kerestlik a valaszt, hogy a kilonb6z6 képzési
teriletek hallgatéi kozott kimutathatdk-e szignifikans eltérések az attitidokben és a
tanuldsi preferencidkban. A kutatas primer, online kérdGives adatgy(ijtésen alapult. Primer
kérdGives adatgyl(ijtést (n=214) végeztiink magyar egyetemistdk korében, a vdalaszokat
statisztikai mdédszerekkel (t-préba, khi-négyzet proba, ANOVA) elemeztiik. Eredményeink
szerint a hallgaték tulnyomé tobbsége napi szinten hasznal digitalis eszkozoket,
leggyakrabban okostelefont és laptopot. A kdzgazddszhallgatdk pozitivabban itélték meg
a technoldgiai fejl6dés oktatasra gyakorolt hatdsait, mint a mérndkhallgatdk. Az Al és az
automatizacio jov6beni munkaerépiaci megitélésében nem volt jelentds kiilonbség, és az
Al-hoz vald attit(id jelenleg nem befolyasolja az eszkdzhaszndlatot. A kutatas ravilagit,
hogy a digitalizacidhoz valé hozzaallas pozitiv, de a személyes jelenléten alapuld oktatas
tovabbra is kiemelt szerepet t6lt be. A kutatds korlatai a minta nagysdgaban és foldrajzi
eloszlasaban rejlenek, de eredményei értékes betekintést nyujtanak a fiatal generacié
digitalizacids attitldjébe.

Kulcsszavak: digitalizacio, felsGoktatds, mesterséges intelligencia

JEL-kédok: 033, 123, 031

Abstract:

The rapid development of digital technologies is fundamentally transforming the
educational environment, learning processes and the relationship with technology. The
aim of our research was to explore how university students — especially those studying
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economics and engineering — relate to digitalization, artificial intelligence (Al) and
automation, and how they assess their impact on education and the future labor market.
During the study, we also sought to answer the question of whether significant differences
in attitudes and learning preferences can be detected between students in different fields
of study. The research was based on primary, online questionnaire data collection. We
conducted primary questionnaire data collection (n=214) among Hungarian university
students, and the responses were analyzed using statistical methods (t-test, chi-square
test, ANOVA). Our results show that most students use digital devices daily, most often
smartphones and laptops. Economics students assessed the impact of technological
developments on education more positively than engineering students. There was no
significant difference in the perception of Al and automation in the future labor market,
and attitudes towards Al do not currently influence device use. The research highlights
that attitudes towards digitalization are positive, but face-to-face education continues to
play a prominent role. The limitations of the research lie in the size and geographical
distribution of the sample, but its results provide valuable insight into the digitalization
attitude of the younger generation.

Keywords: digitalization, higher education, artificial intelligence
JEL Codes: 033, 123, 031
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A mesterséges intelligencia uj korszaka, az Ml ligynokok megjelenése és hatasa a
controlling folyamatokra és a dontéstamogatasra

The New Era of Artificial Intelligence: The Emergence of Al Agents and Their Impact on
Control Processes and Decision Support
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Absztrakt:

A tanulmany célja az agentikus mesterséges intelligencia szerepének és alkalmazasi lehetdségeinek
feltarasa a controlling funkcidkban, kilonos tekintettel annak stratégiai, dontéstdmogatd és
automatizacids potencialjara. A kutatds és a téma jelentGsége abban all, hogy a pénziigyi irdnyitds
digitalizacidja az autondm MI-ligynokok megjelenésével Ujrairja a dontéstdmogatas, a kockazatkezelés
és a megfelelés keretrendszereit. A controllerek szerepe ismét atalakul, az MI-ligynokok alkalmazasa
mar nem csupan technoldgiai fejlesztés, lehet6ség, hanem versenyképességi kovetelmény. A
moddszertan integrativ és kvalitativ jellegli, nemzetkozi és hazai szakirodalmi forrdsok, iparagi
jelentések és trendtanulmanyok szintézisén és kritikai elemzésén alapul. Az elemzés bemutatja az
agentikus MI autonémiajanak fokozatait, a controlling értéklanc f6 teriletein betoltétt funkcidit, és a
protokollok szerepét. Az eredmények szerint az agentikus Ml képes a pénziigyi folyamatok jelentds
részét automatizalni, novelni az el6rejelzések pontossagit és a dontéstdmogatas minbségét,
mikdzben meg6rzi az emberi ellendrzés és etikai felel6sség kereteit. A tanulmany kovetkeztetése,
hogy az agentikus Ml a pénziigyi folyamatok és controlling jovéjének kulcstechnolégidja, amely a
hatékonysag mellett a stratégiai értékteremtés Uj dimenzidjat nyitja meg.

Kulcsszavak: controlling, mesterséges intelligencia, versenyképesség, dontéstamogatds
JEL-kédok: D38, G30, G32, M41, 031

Abstract:

The aim of this study is to explore the role and potential applications of agentic artificial intelligence
within controlling functions, with particular emphasis on its strategic, decision-support, and
automation capabilities. The significance of the research lies in the fact that the digitalization of
financial management, coupled with the emergence of autonomous Al agents, is reshaping the
frameworks of decision support, risk management, and compliance. The role of controllers is once
again transforming: the adoption of Al agents is no longer merely a technological innovation or an
optional enhancement, but a requirement for maintaining competitiveness. The research
methodology is integrative and qualitative, based on the synthesis and critical analysis of international
and domestic academic sources, industry reports, and trend studies. The analysis presents the levels
of autonomy of agentic Al, its functions across the key areas of the controlling value chain, and the role
of protocols in ensuring alignment and governance. The findings indicate that agentic Al is capable of
automating a substantial portion of financial processes, enhancing the accuracy of forecasts and the
quality of decision support, while maintaining the essential boundaries of human oversight and ethical
accountability. The study concludes that agentic Al represents a key technology for the future of
financial processes and controlling, opening a new dimension of strategic value creation alongside
efficiency gains.

Keywords: controlling, Artificial Intelligence, competitiveness, decision support
JEL Codes: D38, G30, G32, M41, 031
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Absztrakt:

A fenntarthatdsagi datmenet id6szakdban a pénziigyi dontések Uj dimenzidval bdévilnek: a
gazdasagi racionalitds mellett egyre inkdbb megjelennek a kornyezeti és tarsadalmi
szempontok. E valtozasok kozéppontjdban a pénzigyi kultura all, amely nem csupan az
ismeretek és készségek Osszessége, hanem az attit(idok, szokdsok és hozzaférési lehetéségek
rendszere is. A ,z0ld pénzligyi kultura” fogalma azt fejezi ki, hogy a fenntarthatdsagi célok
eléréséhez elengedhetetlen a pénzligyi m(iveltség Ujragondoldsa és kiterjesztése. Az el6adas
harom terlleten vizsgdlja a pénzlgyi kultura és a fenntarthatdsag kapcsolatat: (1) a generacids
kilonbségeket a zold pénziigyi dontésekben és attitlidokben, (2) a tarsadalmi és terdleti
egyenlGtlenségeket a fenntarthatd pénziigyi eszk6zokhoz vald hozzaférésben (pl. zold hitelek,
befektetések, allami 6szténzG6k), valamint (3) az intézményi fenntarthatdsagi kezdeményezések
és az egyéni pénziigyi kultura taldlkozasat. A tanulmany célja, hogy feltarja: miként vdlhat a
pénziigyi kultira a fenntarthatdsagi dtmenet motorjdva, illetve milyen veszélyeket hordoz
magdaban, ha a meglévé egyenlbtlenségek tovabboroklédnek a zold pénziigyek teriiletén.

Kulcsszavak: pénziigyi kultura, fenntarthatdsagi atmenet, zoOld pénzigyek, tarsadalmi
egyenl6tlenségek, pénziigyi edukacio
JEL-kédok: G21, G53, 124, Q01, Q56

Abstract:

During the sustainability transition, financial decisions are expanding into a new dimension:
beyond economic rationality, environmental and social considerations are increasingly taken
into account. At the centre of these changes stands financial culture, understood not only as the
sum of knowledge and skills, but also as a system of attitudes, practices and access
opportunities. The concept of 'green financial culture' highlights that achieving sustainability
goals requires a rethinking and extension of financial literacy. The presentation examines the
relationship between financial culture and sustainability in three areas: (1) generational
differences in green financial attitudes and decisions, (2) social and regional inequalities in
access to sustainable financial instruments (e.g. green loans, investments, state incentives), and
(3) the intersection of institutional sustainability initiatives and individual financial culture. The
aim of the study is to explore how new financial thinking can become a driver of sustainability,
and what risks may arise if existing inequalities are perpetuated in the field of green finance.

Keywords: financial culture, sustainability transition, green finance, social inequalities, financial

education
JEL Codes: G21, G53, 124, Q01, Q56
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Absztrakt:

A tanulmdny a tdrsadalmi polarizacié és az addzdas kapcsolatdnak egy Uj megkozelitését kindlja.
A szerz6k attekintik a polarizacié gazdasagi és tarsadalmi hatasairdl, valamint az adérendszerek
redisztributiv szerepérdél sz616 legfontosabb tudomanyos eredményeket, kiilonos tekintettel az
addk egyenlétlenségre gyakorolt hatdsaira. Ezt kdvet6en a cikk a Gacsér—Vajai mikrofundalt
makrookondémiai modell egy valtozatat alkalmazza, amely a Maté-elv mechanizmusan keresztiil
képes a vagyoni és jovedelmi polarizacié onmegerdsité folyamatait szimuldlni. A modell
segitségével feltarhatd, hogy a kilénb6z6 addtipusok milyen eltéré, de egymadssal 0sszefliggéd
csatorndkon keresztiil befolyasoljak a tarsadalmi rétegz6dést. Az eredmények nemcsak Uj
értelmezési lehet6ségeket nyitnak a polarizdcio és az adépolitika viszonydban, hanem
modszertani alapot is teremtenek a jovébeli, szimuldcids és empirikus kutatasok szamara,
amelyek célja a fiskalis beavatkozasok tarsadalmi hatdsainak mélyebb megértése.

Kulcsszavak: addzas, tarsadalmi polarizacié, Maté-elv
JEL-koédok: H23, D31, D63, E62

Abstract:

The study offers a new approach to examining the relationship between social polarization and
taxation. The authors review the most relevant scientific findings on the economic and social
effects of polarization and the redistributive role of tax systems, with particular emphasis on
how different forms of taxation affect inequality. The paper then applies a modified version of
the Gacsér—Vajai microfounded macroeconomic model, which, through the mechanism of the
Matthew effect, is capable of simulating the self-reinforcing processes of wealth and income
polarization. Using this model, the analysis reveals how various types of taxes influence social
stratification through distinct yet interrelated channels. The results not only provide new
interpretative possibilities for understanding the nexus between polarization and tax policy but
also establish a methodological foundation for future simulation-based and empirical research
aimed at gaining a deeper understanding of the social impacts of fiscal interventions.

Keywords: taxation, social polarization, Matthew-principle
JEL Codes: D31, D63, E62, H23
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Az ESG muiltja, jelene és jovGje a magyarorszagi vallalatok életében
ESG in Hungary: Its Past, Present, and Future in Corporate Life

SZABO Csaba
SAP Architect
(Epigram Consulting Kft. / Epigram Consulting Ltd.)

Absztrakt:

Az ESG 2024-ben ambicidzus célkitlizésként jelent meg a magyarorszagi vallalatok életében,
melynek egyik alappillérét az Eurdpai Unio altal megalkotott szabalyozasi keretrendszer, masik
meghatarozé elemét pedig annak a hazai jogrendbe torténd atiltetése alkotta. Ezek a
szabdlyozasok jelent6s adminisztrativ és cselekvési teherként jelentek meg a vallalatok
életében, amelyhez utkeresés és tudashidny is tarsult. E megdllapitds vizsgdlata érdekében
2024-ben egy nem reprezentativ kutatast végeztem, amely soran a bevont vallalatok esetén a
probléma igazolast nyert. Az Eurdépai Unié 2025-ben az Omnibusz-csomag elfogadasaval az
eurdpai versenyképesség novelése érdekében lazitott a szabdlyozasokon és a kitlizott
hataridékon. Ezek a valtozdsok a magyarorszagi jogszabalyokban is atvezetésre keriltek. A
tanulmany célja, hogy magyarorszagi viszonylatban vizsgdlja meg az ESG multbeli, jelenlegi és
jov6beni szerepét. A mult bemutatasdara a 2024-es kutatdsom kvalitativ és kvantitativ
eredményei szolgdlnak, mig a jelen és jové szemléltetése a jogszabalyok és felhaszndlt
szakirodalmak segitségével valdsul meg. A kutatas és a jelenlegi szabalyozas alapjan az lathato,
hogy az ESG megkeriilhetetlen és fontos részévé valt a vdllalatok életének, még abban ez
esetben is, ha nem tartoznak a jogszabalyok hatalya ala, amelynek okat az értéklancokban
elfoglalt helyzetiik magyarazhatja.

Kulcsszavak: ESG, fenntarthatdsag, értéklanc, beszallitoi lanc
JEL-kédok: Q58, 016, G32

Abstract:

In 2024, ESG became an important focus for Hungarian companies. It was shaped by the
European Union’s new regulations and their later adoption into national law. For many firms,
these rules brought heavy administrative work and practical confusion, as clear instructions and
expertise were often missing. To understand the situation, | carried out a small, non-
representative survey that confirmed the same problems among the participants. A year later,
the European Union introduced the Omnibus package to boost competitiveness by softening
deadlines and simplifying certain requirements. These adjustments were soon mirrored in
Hungarian law. This paper looks at the changing role of ESG in Hungary, drawing on both past
research and current legislation. The purpose of this paper is to analyse the evolution and
significance of ESG in Hungary—its past, present, and future. The qualitative and quantitative
results of my 2024 research illustrate the past, while the current and future perspectives are
discussed through legislation and relevant academic sources. Based on the findings and the
existing regulations, ESG has become an essential and unavoidable part of corporate life in
Hungary, even for companies not directly bound by law, mainly due to their position within the
value chain.

Keywords: ESG, sustainability, value chain, supply chain
JEL Codes: Q58, 016, G32
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Absztrakt:

A kutatds célja a Soproni Egyetem hallgatéinak fenntarthatésiggal kapcsolatos ismereteinek,
attit(idjeinek és gyakorlati magatartdsanak feltdrasa volt az ENSZ Agenda 2030 célrendszerének
tikrében. A személyes kérdGives felmérésben Osszesen 282 hallgatd vett részt, az erd6mérnoki,
faipari és kozgazdasagi karokrél, karonként egyenl6, 94 fG6s mintdval. A vizsgdlat kiterjedt a
fenntarthatdsagi célok ismeretére, a személyes kdrnyezeti terhelés megitélésére, valamint a Soproni
Egyetem fenntarthatdésdgi torekvéseinek ismertségére. Az eredmények alapjan a karok kozott
kilonbség mutatkozik a fenntarthatésagi ismeretek szintjében, azonban a hallgaték kornyezeti
terhelése hasonld mértékld. A fenntarthatdsagi problémak kozil a kornyezetszennyezés, a
klimavéltozas és a tulnépesedés bizonyultak a legfontosabbnak. Az egyetem fenntarthatdsagi
kezdeményezéseit legnagyobb ardnyban a kozgazdaségi kar hallgatSi ismerik. Osszességében a
kutatas ravilagit arra, hogy bar a fenntarthatésagi ismeretek karonként eltérnek, a hallgatok korében
altalanos igény mutatkozik a tudatos és kdrnyezetkimél6 életmddra, ami megalapozhatja az egyetemi
szemléletformalds tovabbi fejlesztését.

Kulcsszavak: fenntarthatdsag, oktatds, szemléletformalas
JEL-kédok: Q01, 123, Q59

Abstract:

The aim of the research was to explore the knowledge, attitudes, and practical behavior of students
at the University of Sopron regarding sustainability, in the context of the United Nations’ Agenda 2030
framework. A total of 282 students participated in the personal questionnaire survey, equally
representing the Faculties of Forestry, Wood Engineering, and Economics, with 94 respondents from
each faculty. The study examined students’ awareness of sustainability goals, their perception of
personal environmental impact, and their knowledge of the University of Sopron’s sustainability
initiatives. Based on the results, differences were observed among the faculties in the level of
sustainability-related knowledge; however, the students’ environmental impact proved to be similar
across faculties. Among the sustainability challenges, environmental pollution, climate change, and
overpopulation were identified as the most significant. The sustainability initiatives of the University
were most widely recognized by students of the Faculty of Economics. Overall, the research highlights
that although the level of sustainability knowledge varies across faculties, there is a general student
demand for a conscious, environmentally friendly lifestyle, which may serve as a foundation for further
development of sustainability-oriented education and awareness-raising within the University.

Keywords: sustainability, education, awareness-raising
JEL Codes: Q01, 123, Q59
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A fenntarthato kozuti aruszallitas jarmdvei: kihivasok és lehet6ségek
Sustainable Road Freight Vehicles: Challenges and Opportunities
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Absztrakt:

A kozuti aruszallitas tovdbbra is kulcsszerepet jatszik a globdlis és regionalis ellatasi lancok
mUkodésében, de mind az ipar, mind a tarsadalom egyre nagyobb igényeket tdmaszt a jov6
jarmitechnolégiaival szemben. A gazdasagi hatékonysag novelése mellett egyre siirgetébb sziikség
van a kornyezeti hatasok csokkentésére. A tanulmany célja az ipari és tarsadalmi szereplGk
elvarasainak feltérképezése és rendszerezése a jové kozuti aruszallitd jarmdveivel kapcsolatban,
kilonos tekintettel a fenntarthatdsagra, a technoldgiai fejlédésre és a szabalyozasi trendekre. A
tanulmany azonositja a tarsadalmi elvarasok és az ipari realitdsok kozotti alapvetd fesziltségeket,
mint a kozuti druszallitds fenntarthatd atmenetének egyik f6 akadalyat. A tanulmany a szakirodalom
attekintésén és a jelenlegi szakpolitikai dokumentumok elemzésén alapul, és strukturaltan targyalja
az olyan technoldgiai trendek varhaté hatdsait, mint az elektromos-, biodizel- és hidrogéniizem
jarmUvek. A tanulmany azt is vizsgalja, hogyan valtoznak a tarsadalmi preferencidk, és milyen
valaszokra van szlikség a dontéshozoktol, a gyartdktdl és a logisztikai szolgaltatoktdl. A kutatas
eredményei irdnymutatdst nyudjthatnak mind az ipari fejlesztésekhez, mind a fenntarthatd és
versenyképes kozuti aruszallitds megteremtését célzé kozlekedéspolitikai intézkedésekhez.

Kulcsszavak: Alternativ lzemanyagok, Kozuti aruszallitas, Tarsadalmi elvarasok, Fenntarthatdsag,
Kozlekedési innovacid
JEL-kédok: L22, 192, Q55

Abstract:

Road freight transport continues to play a key role in the functioning of global and regional supply
chains, but both industry and society are placing increasing demands on future vehicle technologies.
In addition to increasing economic efficiency, there is an increasingly urgent need to reduce
environmental impacts. The aim of this study is to map and systematize the expectations of
industrial and societal actors regarding future road freight vehicles, with a particular focus on
sustainability, technological developments and regulatory trends. The study identifies fundamental
tensions between societal expectations and industrial realities as one of the main obstacles to a
sustainable transition in road freight transport. The study is based on a literature review and analysis
of current policy documents and provides a structured discussion of the expected impacts of
technological trends such as electric, biodiesel and hydrogen vehicles. The study also examines how
societal preferences are changing and what responses are needed from policymakers,
manufacturers and logistics providers. The research findings can guide both industrial developments
and transport policy measures aimed at creating sustainable and competitive road freight transport.

Keywords: Alternative fuels, Road freight transport, Social expectations, Sustainability, Transport

innovation
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Absztrakt:

A vdros atalakul: a népességszam, a természeti és épitett kornyezet, a kozlekedési rendszer
elemeinek gyors valtozasa Uj kihivasokat hordoz magdaban. Lathatod ez az er6s6dé folyamat a
varosklima alakuldasaban, a varosi hd@szigetek kialakuldasa kapcsan. A tervezés jelenlegi
gyakorlata a kozlekedésfejlesztésen alapul. A fenntarthatd fejl6dés elve elsGsorban a varosi
kozlekedés tervezése kapcsan jelenik meg: az Uj épitésd lakoteriletek (példaul: Bécs — Aspern),
mar ezen elvek mentén éplilnek. Kérdés, hogy valaszt adnak-e ezek a tervek, projektek a
kihivasokra? Elképzelhets-e 6kologikus szemléletl teriiletgazddlkodds és kozlekedésfejlesztés a
nagyvarosokban? Ha igen, mi lehet a jov6je a nagyvdrosi agglomeraciénak? Megallithaté-e a
szétterllés? Vannak-e korlatjai a beslrlsodésnek? Hogyan véltozhat meg a varostervezés
rendszere ezen kérdések mentén? A vdarosfejlesztési projektek és tervek vizsgalataval ezekre a
kérdésekre keresem a valaszt. Mar ismert varosépitészeti modellek (pl: kertvaros modell,
szomszédsagi elv) alkalmazhatdsdganak kérdését is vizsgalom. Az el6addsban elsGsorban a
természeti és épitett kornyezetben rejlé lehetdségeket mutatom be.

Kulcsszavak: fenntarthatdsag, varostervezés, agglomerdcio
JEL-kédok: Q56, R11, R52

Abstract:

The city is transforming: the rapid change in population, natural and built environment, and
elements of the transport system bring new challenges. This strengthening process can be seen
in the change in urban climate: in connection with the formation of urban heat islands. The
principle of sustainable development appears primarily in connection with the planning of urban
transport: newly built residential areas (for example: Vienna — Aspern) are already built along
these principles. The question is whether these plans and projects provide an answer to the
challenges? Is ecologically oriented land management and transport development conceivable
in large cities? If so, what could be the future of the metropolitan agglomeration? Can sprawl
be stopped? Are there limits to densification? How can the urban planning system change along
these issues? | seek answers to these questions by examining urban development projects and
plans. | also examine the applicability of already known urban design models (e.g. garden city
model, neighborhood principle). In the presentation, | primarily present the possibilities
inherent in the natural and built environment.

Keywords: sustainability, urban planning, agglomeration
JEL Codes: Q56, R11, R52
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Absztrakt:

A tanulmany célja annak vizsgdlata, hogy a termékcsdkkenés (product downsizing) jelensége
miként jelenik meg a magyar népmesékben és kulturalis narrativakban. A kutatas a népmesei
motivumok elemzésén keresztiil keresi azokat a mintazatokat, amelyek a termékek vagy
szolgaltatasok értékének, mennyiségének, illetve mindségének csokkenését szimbolizaljak. A
népmesék a kdzosségi tapasztalatok hordozdi, igy alkalmasak arra, hogy a gazdasagi viselkedés
archetipikus megnyilvanuldsait tiikrozzék. A vizsgalat célja feltarni, hogy a csdkkenés, a hiany
vagy az értékvesztés motivuma miként kapcsolédik a mindennapi gazdasagi
alkalmazkoddshoz, valamint hogyan jelenik meg a kollektiv tudatban a veszteséghez vald
viszony. Az elemzés kulturdlis szempontbdél kozeliti meg a gazdasagi folyamatokat, és
kisérletet tesz a népmesei szimbolika és a modern termékcsokkenés kozotti dsszefliggések
értelmezésére. A kutatds igy hozzajarul a gazdasdagi jelenségek mélyebb, tarsadalmi és
kulturalis kontextusban torténé megértéséhez.

Kulcsszavak: termékcsokkenés, népmesemotivumok, kulturdlis gazdasagtan, értékcsokkenés,
kollektiv tudat
JEL-kédok: D12, E31, Q01, 713

Abstract:

The study aims to explore how the phenomenon of product downsizing appears in Hungarian
folktales and cultural narratives. Through the analysis of folk motifs, it seeks to identify
patterns that symbolize the reduction in the value, quantity, or quality of products and
services. Folktales, as carriers of collective experience, reflect the archetypal forms of
economic behavior. The research investigates how the themes of loss, scarcity, and
devaluation relate to everyday economic adaptation and how the perception of loss manifests
in collective consciousness. The analysis approaches economic processes from a cultural
perspective and attempts to interpret the connections between folk symbolism and modern
product downsizing. This research contributes to a deeper understanding of economic
phenomena within their broader social and cultural contexts.

Keywords: product downsizing, folklore motifs, cultural economics, value reduction, collective

consciousness
JEL Codes: D12, E31, Q01, 713
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Abstract:

During the last several decades, the relevance of the environment in economic growth has
evolved from an ignored to a crucial problem in both developed and developing countries. At
the turn of the twentieth century, it became evident that methods concentrating on
environmental protection and sustainability were essential for continued growth, inspiring the
notion of sustainable development, which takes ecological, social, and economic elements
into account, represented in the SDGs. In this paper we will apply the 9R framework to identify
possible strategies adopted by Different business models in construction, then summarize the
results in comparison tables for each part of the 9R framework, and finally plot charts to link
the outcome of the analysis with achieving various sustainable development goals. Most CE
practices in the built environment were determined to be directed toward achieving SDG 6,7
and 11, which calls for inclusive, safe, resilient, and sustainable cities. Many additional SDGs
are directly or indirectly accomplished by implementing sustainable ways stated by CE
principles, since this sector incorporates numerous infrastructures such as construction,
power, water sanitation, and waste management, which will motivate this sector to build
resilient infrastructure and foster innovation to meet SDG 9.

Keywords: sustainable development, SDGs, circular economy, built environment, life cycle
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Sociocultural Influences on Green Transition: Community Resilience and the Solar Energy
Shift in Lebanon

Nadine AL AMINE
PhD Student
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Abstract:

Since 2019, Lebanon has endured several crises, starting with an economic collapse with all
its consequences, health challenges (COVID-19), the Beirut Port explosion, and most recently,
the war in South Lebanon and the escalation to other regions. Lebanese people struggle daily
with their basic needs and seek alternative solutions to the limited services provided by the
government, with a primary focus on green energy. In the absence of government electricity,
the adoption of solar energy has gained popularity among Lebanese citizens. This presentation
aims to explore the sociocultural aspects of Lebanon’s solar energy transition, social resilience,
and adaptation to crisis. Using secondary analysis, it highlights how the solar boom during the
crisis reflects more than a technological change. It shows how the adoption of energy is a type
of social adaptation, focused on local needs and people’s dignity and solidarity with one
another, rather than state planning or environmental policy. The presentation identifies
community-based initiatives and non-state networks adopted to secure and sustain energy
access. Thus, as the sun becomes an actor in Lebanese everyday life, it also redefines attitudes
regarding resilience, autonomy, and responsibility at large. Findings suggest that Lebanon’s
shift toward renewable energy demonstrates that green transitions in unstable settings
represents social efforts, reflecting cultural values, collective coping strategies, and new forms
of social organization that emerge beyond the state.

Keywords: solar energy, green transition, crisis adaptation, sociocultural resilience, Lebanon
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Abstract:

Sustainable waste management appears as a sub-target in three of the UN's 17 Sustainable
Development Goals (SDGs): Sustainable Cities and Communities (SDG 11), Responsible
Consumption and Production (SDG 12), and Climate Action (SDG 13), highlighting the global
significance of this issue. This study examines individual responsibility and willingness to act
regarding selective waste collection among university students. Using the World Café Method
(WCM), 226 students from the University of Pannonia participated in collaborative discussions
in western Hungary. The research aimed to identify barriers to selective waste collection and to
explore what individuals can and are willing to do to overcome these obstacles. The results
revealed that the most significant barriers were lack of infrastructure, lack of knowledge, and
laziness. The micro-level analysis identified several areas of student-proposed solutions, such as
educational initiatives, infrastructure development, and the application of positive motivational
factors. The study highlights that although system-level problems exist, individual-level
interventions and personal responsibility can play a crucial role in improving selective waste
collection practices. The findings provide practical guidance for developing targeted, individual-
centered interventions in the university environment.

Keywords: selective waste collection, World Café Method, sustainable waste management,
individual responsibility, university students
JEL Codes: D91, 123, Q01, Q53

Project no. 2022-1.1.1-KK-2022-00002 has been implemented with the support provided by the
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Abstract:

Digital Twins (DTs) are increasingly recognized as a key enabler for the sustainable
transformation of supply chains. By virtually replicating physical systems in near real time,
they provide data-driven insights to improve resource efficiency, reduce emissions and
support circular economy strategies. However, empirical evidence on how DTs are
implemented in practice to achieve sustainability goals remains limited. This paper conducts
an exploratory, comparative analysis of use cases in supply chains across various industries.
Drawing on academic literature and publicly available case data, it examines how DTs
contribute to Sustainable Supply Chain Management (SSCM) and identifies critical enablers
and barriers. Key success factors include technological infrastructure, near real time data
integration, strategic alighnment, and cross-functional collaboration. In contrast, high
investment costs, fragmented data systems, and organizational resistance pose significant
challenges. The analysis shows that DTs can offer measurable sustainability benefits when
embedded in a holistic strategy. Yet, the ecological footprint of digital infrastructure and the
difficulty of scaling pilot projects raise important questions about long-term viability. The
paper concludes with implications for practice and research, calling for interoperable
standards, lifecycle-based evaluation methods and cross-sector collaboration to realize the
full sustainability potential of DTs.

Keywords: Digital Twins (DTs), Sustainability, Supply Chains, Sustainable Supply Chain

Management (SSCM), Green Logistics
JEL Codes: L23, L91, M11, 033, Q56

81


mailto:wittmann.magdalena@gmail.com

Digital Strategies for Managing Excess Inventory in the Chip Industry: Perspectives of
OEMs and EMS Providers

Boris ULMER

PhD Student

University of Sopron, Istvdn Széchenyi Economics and Management Doctoral School,
Hungary; FOM University of Applied Sciences for Economics and Management, Essen,
Germany

ulmeboris24@student.uni-sopron.hu (Corresponding Author)

Prof. Dr. Claudia ROSE PhD

Professor of Economics, Deputy Director of Academic Studies

FOM University of Applied Sciences for Economics and Management Frankfurt am Main,
Germany

claudia.rose@fom.de

Abstract:

Volatile procurement markets, unstable demand structures, and insufficient digital
integration hinder surplus-adaptive inventory management in the chip industry. Original
Equipment Manufacturers (OEMs) and Electronic Manufacturing Services (EMS) providers are
particularly affected by structural inefficiencies in managing excess inventory of electronic
components. Building on conceptual groundwork in standardised data transparency, digital
platform integration, and distributor-supported supply chain management (SCM) strategies,
this study aims to empirically explore their applicability and relevance and to generate new
insights into their practical implications. It examines how OEMs and EMS providers assess their
relevance and feasibility in operational practice, and which context-specific success factors or
barriers influence the implementation of such digital approaches. Applying a qualitative—
exploratory research design, semi-structured expert interviews are conducted with specialists
and executives from OEMs and EMS providers in the German chip industry. The analysis
follows a structured content analysis approach, using a deductively developed category
system that is contextually and inductively extended. The findings provide nuanced
assessments of the transferability of theoretical concepts to operational contexts, as well as
of the inhibiting and enabling conditions for the application of data-driven strategies in excess
inventory management.
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Abstract:

This study examines how sustainability is defined and practiced among small and medium-
sized enterprises (SMEs) in Sub-Saharan Africa, highlighting the region’s position within global
sustainability transitions. Using a systematic literature review (SLR) approach based on
PRISMA guidelines, the research analyzes 30 peer-reviewed articles from the Scopus database
published between 2000 and 2025. The review process involved clear inclusion and exclusion
criteria, title and abstract screening, and data extraction from relevant studies focused on SME
sustainability within the region. Findings reveal a sharp contrast between global and regional
research patterns, with Sub-Saharan Africa contributing a limited share of the global literature
despite increasing interest after the transition from the Millennium Development Goals
(MDGs) to the Sustainable Development Goals (SDGs). Most studies emphasize managerial
practices, innovation, and corporate social responsibility as emerging drivers of sustainable
SME performance, particularly in countries such as South Africa, Nigeria, Ghana, Kenya, and
Uganda. The analysis shows that institutional gaps, limited resources, and publication
imbalances have widened the sustainability knowledge divide between Sub-Saharan Africa
and other regions. This paper contributes to the discourse on inclusive development by
identifying future research opportunities and proposing the need for context-specific
sustainability frameworks to strengthen SMEs’ role in achieving long-term sustainable growth.
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Abstract:

The Corporate Sustainability Reporting Directive (CSRD) requires small and mediumsized
enterprises (SMEs) in Germany to submit comprehensive sustainability reporting. Although
the European Omnibus procedure (Omnibus 1 package) brought significant simplifications and
reduced the number of directly affected companies, many SMEs continue to be indirectly
affected as suppliers to large companies due to their requirements regarding the necessary
sustainability information, ESG aspects and CO2 emissions as well as working conditions in the
supply chain. However, reliable data on investment costs, implementation effort, operational
changes, and system maintenance are lacking. This study addresses this gap through a primary
survey based on surveys of a limited number of willing SMEs with experience in implementing
CSRD, as well as a secondary analysis of specialist literature and related publications. The
results show that investment volume and effort depend strongly on the industry, product or
service, with ESG criteria, life cycle assessments and CO, footprints playing a central role, and
that SMEs often underestimate the work and financial effort involved in implementing a
sustainability reporting system. This study provides initial empirical insights and practical
recommendations for reconciling regulatory requirements with operational feasibility and
considering the indirect impacts of the CSRD on SMEs.
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Abstract:

South Africa’s automotive industry is growing consistently, with OEMs such as BMW, Ford,
Toyota, and Volkswagen expanding production for export markets. This growth brings
increasing pressure on logistics systems that continously struggle with port congestion,
unreliable rail, and high levels of theft and vandalism. As logistics procurement manager
responsible for South Africa region | am facing with challanges and pressure regarding the
sustainability goals. This study investigates how these challenges affect sustainability targets
and intermodal transport acceleration. Using secondary sources and concluded interviews
with logistics professionals from the automotive industry in the region, we analyze cases from
Transnet, DP World, DHL, DSV, and Kiihne+Nagel. The study is based on four hypotheses: H1:
using intermodal solutions is constrained by infrastructure inefficiencies; H2: theft and
vandalism weaken cost-efficient and sustainable logistics; H3: OEMs investing in short-
distance intermodal solutions with logistics partners to achieve stronger resilience; H4:
sustainability initiatives in the South African region remain mostly symbolic rather than a real
change. The findings of the study highlights the need of a collaborative approach between
OEMs and forwarders which must be driven by investment, stronger security protocols, and
systemic infrastructure reforms.
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Abstract:

This study conducts a longitudinal bibliometric analysis of global research on innovation and
sustainability from 2000 to 2025, revealing the evolution of knowledge structures and
thematic trends. Using data from Scopus and applying Bibliometrix (R) and VOSviewer for
performance and network analyses, it identifies publication dynamics, leading authors,
journals, and collaboration patterns. Results show exponential growth after 2015, aligned with
the UN Sustainable Development Goals, with research focus shifting from eco-innovation and
environmental management to circular economy, corporate sustainability, and more recently
digital innovation, ESG practices, and climate-tech. Despite growing international
collaboration, contributions remain concentrated in advanced economies, highlighting gaps
in Global South participation and interdisciplinary integration. The study offers a
comprehensive evidence base for scholars and policymakers seeking to align innovation
strategies with sustainable development.
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Comparative ESG Performance in EU and Non-EU Trade Environments: A Corporate
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Abstract:

Comparative ESG Performance in EU and Non-EU Trade Environments: A Corporate
Sustainability Perspective from Austria, Germany and Switzerland. The article examines the
performance of environmental, social and governance (ESG) practices in Austria, Germany and
Switzerland in comparison with each other, with the aim of determining how regulatory
structures and trade integration influence corporate sustainability. The objective is to assess
whether EU hard law instruments such as the Corporate Sustainability Reporting Directive
(CSRD) and Corporate Sustainability Due Diligence Directive (CSDDD) have made ESG
compliance more effective than the more lenient voluntary regimes in non-EU contexts. A
comparative research design was adopted, based on secondary data of CSRHub, OECD, WTO
and Eurostat for the period 2018-2024. The SPSS was employed to test the four hypotheses
of the regulatory effects, trade-ESG associations, cross-pillar variation, and potential
convergence of the EU and non-EU companies in integrated supply chains in terms of
descriptive statistics, Pearson correlations, and OLS regression models. These results show
that the EU firms continuously outperform Swiss companies and that EU regulation exerts the
strongest compliance effect . The consequence of multinationals operating within regulatory
asymmetries are analysed and recommendations are provided for policymakers seeking to
strengthen sustainable trade governance.
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Abstract

Given the substantial environmental burden associated with the event management industry,
this study aims to identify and synthesize effective waste reduction strategies through the lens
of the 9R framework: Refuse, Reduce, Reuse, Repurpose, Recycle, Recover, Repair,
Remanufacture, and Refurbish; with the overarching objective of achieving Zero Waste in
event organization. While the conceptual definitions of these strategies may appear
straightforward, their practical implications within the event context warrant detailed
examination. This research systematically explores the environmental impacts of event-
related activities, particularly those linked to catering, procurement, and transportation, and
presents evidence-based interventions to mitigate these effects. By integrating insights from
academic literature, industry case studies, and operational guidelines, the study emphasizes
the relevance of circular economy principles and advocates for a paradigm shift in event
planning practices. The findings support the adoption of stakeholder-inclusive approaches,
the prioritization of local sourcing, and the utilization of digital technologies as critical enablers
of sustainable event management, thereby contributing to the reduction of carbon emissions
and the conservation of natural resources.
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Abstract:

Sustainable corporate events require strategic resource optimization, vital not only for
environmental protection but also for economic and reputational outcomes. Key practices
include deliberate planning, engaging local suppliers, adopting digital solutions, and
optimizing waste management. Corporate events are not solely designed for entertainment;
they carry an ethical imperative for the hosting entity to utilize resources responsibly, avoiding
abusive consumption and rather embracing opportunities that foster positive social and
environmental impact. A skilled professional is essential, who understands organizational
processes, negotiates effectively and oversees compliance, budgeting and execution. This role
centralizes efforts toward environmental stewardship and stakeholder education. The
modern event organizer is not just a coordinator but a credible representative of the
company’s environmental mission. This study examines material and energy usage
throughout event execution, from procurement to waste processing. Drawing on current
literature, it outlines strategic considerations for planning environmentally conscious events
and highlights best practices in sustainable event management. As a result, the role of the
event organizer transcends conventional logistical coordination, encompassing functions as
educator, strategic collaborator, and executor of corporate social responsibility (CSR)
initiatives.
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Abstract:

Shifting to a circular economy (CE) is a key focus area of the European Union sustainability and
competitiveness agenda. Hungary, in concluding its regulatory regime, shows higher
convergence with EU objectives and significant progress across a series of sectors. This paper
conducts a systematic literature review (SLR) across 114 peer-reviewed scholarly journal
pieces and 10 institutional and policy reports authored throughout 2010-2024. Employing
thematic coding, document analysis, and sectoral mapping, this paper outlines emerging
trends, driving forces, and enablers impacting CE adoption across Hungary. The study shows
higher coordinated national effort bolstered with EU financing, government efforts at home,
and awareness and innovation-enhancing education schemes. Municipal waste management,
higher education incorporation into curricula, and SME collaborations are a few that show
significant advances. Despite recurring issues with integrated data, financing, and inter-
sectoral coordination, findings in mapping highlight institutional learning acceleration by
Hungary with heightened capability to effectively institutionalize CE imperatives. Comparison
against EU indicators shows gradual convergence with both strategic ambitions as well as
pragmatic applications. The paper summation is that ongoing investment, cohesive
government, and growing public-private-civic stakeholder partnerships will further entrench
Hungary's transition to a circular economy with rich learnings for other territories within
Central and Eastern Europe.
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Abstract:

Mountain tourism has been identified as one of the fastest-growing sectors that can support
sustainable economic development. However, the potential of mountain tourism to drive
domestic tourism consumption in developing economies has not been fully explored. This study
purposed to explore how facilities and activities within mountain tourism affect both domestic
consumption and the long-term sustainability of local community livelihoods in tourism
destinations. The paper utilized the Theory of Planned Behavior (TPB) to show how beliefs, social
influences, and the sense of being able to control one's actions could affect the choices that
domestic tourists make about participating in mountain tourism. The paper adopted a
traditional research method of literature review, collecting secondary data from academic
journals, industry reports, and policy documents related to the topic. The data was derived from
varied databases, which include Web of Science, Scopus, and Google Scholar. The search titles
focused on tourism facilities and activities, domestic tourism consumption/spending, tourism
consumer behavior, community livelihoods, and related terms in many forms. The findings from
the literature revealed that enhanced infrastructure, a variety of activities, and community-
centered initiatives can increase engagement with domestic tourism, which in turn leads to
enhanced local economic impact. Nevertheless, there are still existing weaknesses in tourism
marketing and seasonal limitations. The study therefore suggests that strategic investments in
sustainable tourism infrastructure may help to enhance domestic tourism. Further, future work
should also involve the use of empirical data in order to validate the TPB constructs in the
mountain tourism context.
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Abstract:

As sustainability becomes a key factor in tourism destination competitiveness, digital design
and marketing are vital in shaping perceptions of responsible and clean travel. This paper
argues that user experience and visual communication design critically impact tourists’ views
on sustainability and their choice of environmentally responsible travel options. To determine
which design strategies most effectively convey sustainability messages in digital tourism, this
study employs a qualitative and quantitative approach. It contains a content analysis of
sustainable tourism platforms and campaigns across Central Europe. Moreover, a survey is
created and distributed through Google Forms to collect quantifiable data from a larger
sample of travelers. The survey focuses on perceptions of sustainability messaging, trust cues,
and the influence of digital design and graphic design on eco-friendly decision-making. The
research aims to define a Sustainable Experience Design framework that aligns user
experience with environmental and ethical concerns in tourism. By integrating digital design
analysis with behavioral data, the study offers methodological and practical insights into
advancing sustainability communication in Central European tourism.
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Abstract:

The primary focus of this study is on tourism marketing and sustainable tourism within
protected areas, emphasizing how effective tourism marketing practices can serve as a tool
for sustainable tourism. The main objective is to examine the role of tourism marketing
practices and the sustainability of tourism in national parks. To achieve this aim, the study
employed a mixed research approach. Qualitative data were collected through semi-
structured interviews, focus group discussions, and observations, while quantitative data
were gathered using structured and closed-ended questionnaires based on a five-point Likert
scale. The findings revealed that tourism marketing practices explained 62.4% of the variance
of the economic dimension, 57.5% of the variance of the social dimension, 53.6% of the
variance of the environmental dimension, and 27.9% of the variance of sustainable tourism.
These results contribute to enhancing a more profound understanding of tourism marketing
and sustainable tourism within protected areas. Furthermore, the study’s insights can help
decision-makers to refine their perceptions of tourism marketing and sustainability and
empower local communities in and around the national parks to improve their marketing
practices. Ultimately, this research can contribute to human well-being and a more
sustainable future, directly aligning with the sustainable development goal mission (SDG).
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Abstract:

Ecosystem services provide vital social, cultural, economic, and environmental benefits by
supporting human well-being, mental health, and connection with nature. However,
increasing recreational demand and unsustainable practices often threaten the ecological
integrity of natural systems. The aim of this study is to explore the benefits and challenges
that have arisen due to increasing demand for recreational services within ecosystems.
Secondary sources of data were derived from 78 Scopus-indexed journal articles using the
integrative literature review approach. The review revealed several recreational benefits and
services in terms of physical, mental, social, and economic and environmental conservation.
Conversely, the study found that demand for the recreational services within ecosystems
contributes to their degradation. These findings provide potentially important information for
decision makers in developing effective recreational services and management strategies
within ecosystems. The paper concludes that sustainable use of ecosystem services requires
an integrated management approach that balances ecological preservation with social,
cultural, and economic interests.
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Abstract:

Social media marketing (SMM) is crucial for company communication, marketing, operations,
and many other purposes. Micro tourism enterprises are progressively employing social media
marketing to engage with an extensive number of stakeholders, including local government
officials. Nevertheless, few research has concentrated on comprehending the acceptance and
utilization of social media in community-based tourism enterprises (CBTEs). This study aims to
investigate the utilization and integration of social media platforms for sustainable performance
concerning the ownership of CBTEs. Additionally, this study assesses the moderating influence
of local government stakeholders, regarded as significant contributors to this relationship. A
survey was administered to a convenience sample of 377 CBTE owners via social media in the
hilly areas of Northern Vietnam. A structural equation modeling (SEM) analysis was performed
utilizing the SmartPLS methodology to investigate the causal linkages among the hypothesized
constructs. The results indicate that utilizing social media can improve the sustained success of
CBTEs. Moreover, local government stakeholders might affect the implementation of social
media marketing to improve sustainable performance. The results are advantageous for both
managers and policymakers in the tourism industry of developing nations regarding the
implementation of social media marketing. Future research may explore further moderators,
such as local government or NGOs, and mediators, including innovation capability, to evaluate
the impact of CBTEs on the use of social media platforms.
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Abstract:

In the longer term, after the development of the regulations applicable to the European Union
and the member countries, it is expected that the integration of non-financial and financial
reporting will become increasingly popular among those obliged to prepare ESG reports. The
IFRS Foundation, which develops international rules in both areas, i.e. financial reporting and
non-financial reporting, and the rules of integration, is ready with the development and to
further developing the rules. Based on the ESG reporting guidelines published by the Budapest
Stock Exchange in 2024, it can be seen that major issuers also have experience in the integrated
preparation of the two types of reporting. This group of companies also sets an example for
actors less familiar with the field by presenting good practices in terms of moving forward on
the path of development. Based on this, a shift in the practice followed by issuers is expected,
the signs of which can already be seen on the basis of the issuers' reports for 2024. The study
examines the practices of issuing companies based on the last available annual reports, which
according to Hungarian rules means 2024, and draws conclusions regarding the integration of
the reports. Based on this, a shift in the practice followed by issuers is expected in the coming
years.
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Abstract:

Agricultural and forestry universities play a critical role in advancing sustainability transitions
through education, research and regional engagement. This study investigates how
sustainability is institutionally embedded in specialized higher education institutions (HEIs) in
Austria and Hungary, focusing on five cases: the University of Natural Resources and Life
Sciences, Vienna (BOKU); FH Wiener Neustadt — Campus Wieselburg; the Hungarian University
of Agriculture and Life Sciences (MATE); the University of Sopron and the University of Pécs.
Using a comparative multiple-case design, the research draws on recent scientific literature,
institutional sustainability and strategic reports (2023—2025), and global sustainability ranking
data (Ul GreenMetric and THE Impact Rankings). A mixed-method content analysis is applied to
assess how sustainability is integrated across governance and strategy, teaching and curriculum,
campus operations, stakeholder engagement, and measurement and reporting. The study
develops and applies a Sustainability Integration Maturity Framework to categorize universities
from programmatic initiatives to institutional transformation. Findings highlight diverse
integration pathways reflecting each university’s mission, with leadership, curriculum
mainstreaming, and ranking participation emerging as key enablers, while inconsistent metrics
and fragmented reporting remain barriers. The research contributes to understanding how
mission-driven HEIls can systemically operationalize sustainability, supporting the goals of the
UN 2030 Agenda, UNESCQ’s ESD framework and the European Green Deal.
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Abstract:

This paper investigates if moving to IFRS-based consolidated group reporting enhances the sell-
side information environment in Morocco. By applying 2018—2025 panel data on the analyst
earnings forecasts of Moroccan issuers, we analyze three forecast characteristics—coverage,
dispersion (standard deviation of EPS forecasts), and bias/accuracy (mean forecast error and
MAE)—in the vicinity of the first year of consolidated reporting. Firm- and year-fixed-effects
design controls for within-issuer changes; difference-in-differences contrast early consolidators
with companies that stick to standalone statements in the same period. We also test
heterogeneity by ownership concentration, free float, and related-party intensity, and check
robustness to alternate event windows, winsorization, and clustered inference. We find
increased analyst coverage and reduced forecast dispersion during the first consolidated year,
together with enhanced accuracy, consistent with commensurably richer group-level
disclosures diminishing information asymmetry and intra-group noise. Impacts are most
pronounced for issuers with intricate group structures or pre-transition high opacity. The
findings recharacterize consolidation's advantages beyond equity value-relevance by
establishing an intermediary channel—analyst processing—that enables price discovery. Policy
consequences emphasize the informational benefits of timely adoption and the role of
enforcement and disclosure quality in maintaining them.

Keywords: IFRS consolidation, analyst coverage, forecast dispersion, forecast accuracy,
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Abstract:

This paper discusses rational and sustainable decision-making, particularly in relation to the
capital market, and how concepts from the field of Behavioral Finance can support this. The
theoretical backgrounds and explanations (developed as part of a literature review) are
illustrated by an analysis of investor behavior using Wirecard AG as an example. Using the
event study methodology, a total of 60 events from the history of Wirecard AG between 2005
and 2020 were examined. Specifically, the question arises as to what form of market efficiency
is present in this case, whereby the analysis has shown that it is the semi-strong form of
information efficiency. Furthermore, the speed of information processing was examined,
which has increased over time. In this context, the reaction of the capital market participants
to the publication of different kinds of information is analyzed (distinction between ‘good
news’ and ‘bad news’). It has been shown that positive reports initially had a slightly greater
impact on Wirecard's share price than negative ones. This effect then reversed over time, and
with an increasing number of critical reports (from January 2019 onwards), the ‘bad news’ led
to stronger reactions in the share price. Finally, investor behavior is interpreted using
explanatory approaches from Behavioral Finance in order to derive recommendations for
action for a better, more sustainable and more rational decision-making.

Keywords: Rational Investment Decisions, Behavioral Finance, Investor Behavior, Event Study,

Wirecard AG
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Abstract:

ESG reporting has become a central element of corporate accountability; however, disclosure
practices remain highly heterogeneous. While most research has examined investors,
consumers, and employees, the perspective of Chief Financial Officers (CFOs) as key decision-
makers has received little attention. This study addresses this gap by developing a conceptual
framework that integrates behavioural insights into ESG reporting led by CFOs. Drawing on an
integrative literature review of behavioural economics and accounting research, the
framework explains how cognitive biases shape disclosure decisions and how nudging
mechanisms can be used to counteract them. The results show that CFOs act as internal choice
architects positioned between regulatory requirements and organisational practice, and that
embedding behavioural principles in reporting tools can improve transparency, comparability,
and credibility in sustainability reporting.

Keywords: ESG disclosure, behavioural design, international accounting, CFO decision-making,
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Abstract:

This study explores the role of Chief Executive Officers (CEOs) in the voluntary disclosure of
innovation-related information under the International Financial Reporting Standards (IFRS).
Focusing on six German telecommunications firms, it investigates how CEOs communicate the
voluntary disclosure of non-financial disclosures as innovation strategy and Environmental,
Social and Governance (ESG) information within a principles-based reporting framework. The
analysis is grounded in Upper Echelons Theory, Legitimacy Theory, and Agency Theory, which
conceptualise strategic disclosure as a means by which firms position themselves under
regulatory and market pressures. Employing a multiple case study approach, the study
combines qualitative content analysis of annual reports with a linguistic analysis of CEO
letters. The findings underscore the strategic significance of CEO narratives in shaping
innovation-related communication. Although CEO communication has no significant impact
on innovation disclosure, some results assume that CEOs with a more prominent presence in
shareholder communication tend to address innovation and ESG topics more proactively,
even in the absence of mandatory disclosure requirements. A conceptual model is developed
to illustrate differences in disclosure practices and their implications for innovation
communication within regulated environments.

Keywords: CEO-Strategy, Voluntary Disclosure, Innovation, ESG, Upper Echelons Theory
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Abstract:

The Foreign Exchange market is the largest and most liquid market, and it is considered a
highly volatile market, which poses a significant risk for investors, governments, and global
companies. The use of macroeconomic indicators such as inflation, economic growth, and
interest rates on exchange rate predictions is valuable, as stated in traditional economic
models, Interest rate parity, and purchasing power parity. However, machine learning models
demonstrated higher accuracy in predicting macroeconomic indicators by capturing non-
linearity and rapid market shocks, which traditional models might miss. The primary goal of
this study is to evaluate how effective Al and ML models are in predicting exchange rates
through macroeconomic indicators, which have a huge impact on exchange rate movements.
In this paper, the application of artificial intelligence has been used, specifically long short-
term memory neural networks and gradient boosting models, which make predictions more
accurate. For analysis, we will use USD/JPY due to the volatility of the yen in recent years. The
empirical findings, derived from monthly data spanning 2014 to 2024, indicate that Al-
enhanced models substantially exceed traditional econometric methods in predicting
fluctuations in the USD/JPY exchange rate. The study also uses simulated hedging strategies,
which lead to less exposure to changes in the exchange rate.

Keywords: Exchange Rate Volatility, Artificial Intelligence, Machine Learning, Japanese Yen,
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Zusammenfassung:

Diese Arbeit untersucht die Auswirkungen der deutschen Reinvestitionsriicklage nach
§ 6b Einkommensteuergesetz (§ 6b EStG) an der Schnittstelle des International Financial
Reporting Standards (IFRS) und der globalen Mindeststeuer der OECD/G20 (Pillar 11). Basierend
auf einer Literaturrecherche und einer rechtsdogmatischen Analyse wird die Wirkung des
§ 6b EStG dargestellt: Gewinne aus der VerdulRerung bestimmter Wirtschaftsgiiter werden nicht
sofort besteuert, sondern auf ein funktional gleichwertiges Reinvestitionsgut lbertragen. Bei
einer deutschen Personengesellschaft, in der nicht alle Gesellschafter den Normtatbestand
erfillen, wird das Rechtskonstrukt der Erganzungsbilanz angewandt. Der IFRS kennt kein
funktionales Aquivalent zur § 6b EStG Riicklage oder zur Ergdnzungsbilanz. Dies fiihrt bei der
Ricklagenbildung zu Wertunterschieden zwischen der Steuer- und der IFRS-Bilanz sowie zu
latenten Steuern. Im Mindeststeuersystem wird untersucht, wie sich § 6b EStG auf das GloBE-
Einkommen und die angepassten erfassten Steuern auswirkt (§ 15ff., §44ff.
Mindeststeuergesetz (MindStG)): Das GloBE-Income auf dem IFRS-Ergebnis vor Steuer basiert,
beeinflusst § 6b EStG diesen Parameter nicht. Da § 6b EStG jedoch die laufenden und latenten
Steuern tangiert, wirkt es sich auf die erfassten Steuern und damit bei der
Mindeststeuerermittlung aus. Die Erganzungsbilanz andert diese Betrachtung nicht
grundlegend, kann jedoch die Zurechnung der Mindeststeuerparameter beeinflussen.

Schliisselworter: Steuerrecht, Internationale Steuerfragen, Finanzberichterstattung, OECD,

Zweite Saule
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Abstract:

This paper examines the effects of the German reinvestment reserve under Sec. 6b Income Tax
Act (§ 6b EStG) at the interfaces between the International Financial Reporting Standards (IFRS)
and the OECD/G20 global minimum tax (Pillar 11). Based on a literature review and a legal
analysis, the effect of § 6b EStG is presented: Profits from certain assets are not taxed
immediately but are transferred on a deferred basis. This also applies to a partnership in which
the tax base is recorded in a special German tax law construct of the "Erganzungsbilanz". The
IFRS does not have a functional equivalent to the § 6b EStG-reserve or the Ergdanzungsbilanz.
This leads to differences in value between the tax and IFRS balance sheets as well as to deferred
taxes. When determining Pillar 1I, § 6b EStG does not affect the parameter GloBE-income, but it
does affect current and deferred taxes and thus the calculation of the minimum tax. The
Ergdnzungsbilanz do not fundamentally change this view, but they do change the allocation of
the parameters.

Keywords: Tax Law, International Tax Issues, Financial Reporting, OECD, Pillar Two
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Zusammenfassung:

Der demographische Wandel fihrt zunehmend Arbeitgeber unter erhéhtem
Wettbewerbsdruck geeignete Fachkrafte zu binden. Besonders der 6ffentliche Dienst ist von
einer zunehmenden hohen Arbeitsbelastung und gleichzeitigem Fachkraftemangel betroffen,
welches sich negativ auf die Arbeitsbedingungen auswirkt. Commitment zahlt zu einem
zentralen, jedoch uneinheitlich definierten Konstrukten im Personalmanagement. Bestehende
Ansatze differenzieren unterschiedlich, worauf sich das Konstrukt bezieht, wie es entsteht und
wie es sich von anderen psychologischen Konstrukten unterscheidet. Die begriffliche
Heterogenitat zeigt die Komplexitdat von Commitment auf. Insbesondere der 6ffentliche Dienst
ist von spezifischen kulturellen, strukturellen und politischen Rahmenbedingungen gepragt, die
die konzeptionelle Auseinandersetzung mit organisationalem Commitment im Kontext
nachhaltiger Transformationen besonders herausfordern. Auf internationaler, europaischer
und nationaler Ebene dominieren bisher querschnittliche und quantitative
Untersuchungsdesigns. Diese liefern wertvolle deskriptive Ergebnisse, bieten jedoch kein tiefes
Verstandnis fir die zugrunde liegenden Mechanismen und mogliche Bedeutungsstrukturen.
Ausgehend von den Herausforderungen nachhaltiger Entwicklung im o6ffentlichen Sektor
verdeutlicht dieses konzeptionelle Paper die Notwendigkeit eines induktiven und theoretischen
Zugangs zur kritischen Neubewertung des Konstrukts organisationales Commitment. Die
Reflexive Grounded Theory bietet hierfiir ein geeignetes methodisches Vorgehen, um
systematisch subjektive Bedeutung, kulturelle Unterschiede und organisationale Kontexte zu
erfassen und diese zu einer kontextsensitiven Theorie von Commitment im 6ffentlichen Dienst
zu entwickeln.

Schliisselworter: Engagement, 6ffentlicher Sektor, Nachhaltigkeit, Methodik, Konzeptentwicklung
JEL Codes: M51, H1, M5, D63

Abstract:

Demographic change is increasingly placing employers under competitive pressure to attract
and retain qualified professionals. The public sector, in particular, is affected by rising workloads

107


mailto:diossi.katalin@uni-sopron.hu
mailto:Kulczycki.Jessica@phd.uni-sopron.hu

and a simultaneous shortage of skilled labor, which negatively impacts working conditions.
Organizational commitment is considered a central yet inconsistently defined construct in
human resource management. Existing approaches differ in terms of what the construct refers
to, how it emerges, and how it is distinguished from other psychological concepts. This
conceptual heterogeneity highlights the complexity of commitment. The public sector is shaped
by specific cultural, structural, and political conditions that pose particular challenges to the
conceptual engagement with organizational commitment—especially in the context of
sustainable transformation. At the international, European, and national levels, research has so
far been dominated by cross-sectional and quantitative study designs. While these provide
valuable descriptive findings, they offer limited insight into the underlying mechanisms and
potential meaning structures. This conceptual paper addresses the challenges of sustainable
development in the public sector and emphasizes the need for an inductive, theory-driven
approach to critically reassess the construct of organizational commitment. Reflexive Grounded
Theory offers a suitable methodological framework to systematically capture subjective
meaning, cultural variation, and organizational context, and to develop a context-sensitive
theory of commitment within public service.

Keywords: commitment, public sector, sustainability, methodology, concept development
JEL Codes: M51, H1, M5, D63
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Zusammenfassung:

Die zunehmende Bedeutung Kinstlicher Intelligenz (KI) fir die Umsetzung unternehmerischer
Nachhaltigkeitsstrategien wird in Forschung und Praxis verstarkt betont. Gleichwohl kann Kl die
Nachhaltigkeitsziele sowohl fordern als auch behindern. Auf Basis einer systematischen Analyse
peer-reviewter Fachliteratur untersucht die vorliegende Studie diese Ambivalenz, analysiert die
Wirkmechanismen von Kl auf die ESG-Leistung und identifiziert Bedingungen fiir Zielkonflikte
sowie Rebound-Effekte. Zu den identifizierten Wirkpfaden =zahlen Effizienz- und
Substitutionsgewinne ebenso wie datengetriebene Transparenz und automatisierte
Compliance. lhnen stehen kontrastierende Pfade gegeniliber, etwa Energie- und
Hardwareintensitat, Bias- und Datenschutzrisiken sowie organisatorische Verdrangung.
Wahrend in innovationsintensiven Sektoren tendenziell positive Effekte Gberwiegen, treten in
daten- und modellintensiven Anwendungen erhdhte Risiken auf. Der Beitrag konsolidiert die
Evidenz zu Nettoeffekten entlang von Faktoren wie Regulierung, Datenqualitit sowie
organisationaler Reife und entwickelt daraus das PACT-Governance-Framework mit den
Dimensionen Performance, Accountability, Carbon und Transparency. Dieses bietet messbare
Leitplanken fiir die strategische Steuerung, beispielsweise zur Emissionszuordnung, zu Bias-
Audits und zur Datensparsamkeit. Insgesamt zeigt die Studie, dass Kl zugleich Beschleuniger und
Storfaktor der nachhaltigen Transformation ist, abhangig von sektoralen und Governance-
bezogenen Kontexten.

Schliisselworter: Kiinstliche Intelligenz, Nachhaltigkeit, ESG, Strategien, Meta-Analyse
JEL Codes: C18, D83, L2, 0300, Q01

Abstract:

The growing relevance of artificial intelligence (Al) in implementing corporate sustainability
strategies is increasingly emphasized in both research and practice. However, Al can
simultaneously advance and hinder sustainability objectives. Based on a systematic review of
peer-reviewed literature, this study examines this ambivalence by analyzing the mechanisms
through which Al affects firms ESG performance and by identifying conditions for goal conflicts
and rebound effects. The analysis shows recurring causal pathways. These include efficiency and
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substitution gains as well as data-driven transparency and automated compliance, contrasted
with countervailing pathways such as energy and hardware intensity, bias and data protection
risks and organizational displacement. While innovation-intensive sectors tend to experience
predominantly positive effects, data- and model-intensive applications entail higher risks. The
paper consolidates the evidence on net effects along key contextual factors such as regulation,
data quality and organizational maturity and develops the PACT-Governance-Framework,
consisting of the dimensions Performance, Accountability, Carbon, and Transparency. This
framework provides measurable guardrails for strategic steering, for example in assigning
emissions responsibility, conducting regular bias audits and ensuring data minimization. Overall,
the study demonstrates that Al acts as both an accelerator and a disruptor of sustainable
transformation, with its net impact largely depending on sectoral and governance-related
contexts.

Keywords: artificial intelligence, sustainability, ESG, strategies, meta-analysis
JEL Codes: C18, D83, L2, 030, Q01
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Absztrakt:

A hazai designer ipar egyre inkdabb torekszik az egyediségre, az unikalis formavilag
megteremtésére, valamint arra, hogy egyre tobb fogyasztd vdsarolja meg termékeiket, és
viselésével népszer(isitse Gket. Latunk néhdny nemzetkozi sikert, azonban a legtébb marka
még a hazai ismertségért kiizd. Kutatasom kérdése arra irdnyul, hogy hogyan jellemezhet6 a
magyar divatipari designer markak online- és offline jelenléte, milyen kihivasokkal néznek
szembe a kommunikaciéjuk soran, mennyire aktivak a legnépszer(ibb kozosségi média
platformokon. Jelen tanulmany célja egyrészt ismertetni a masstige fashion fogalmat, ahova
a magyar divatipari designer markak sorolhatok, illetve tartalomelemzéssel vizsgalni a
kozosségi média jelenlétiiket. Kutatasaim alapjan a legnépszer(ibb magyar designer markak
tobbsége inaktivabba valt az elmult években, nem hasznaljak ki a kdzosségi média adta
lehetdségeket, ismertségiiket nem sikeriilt jelentésen noévelni, igy tovabbra is niche
markaként azonosithatoé jelent6s tobbséglik.

Kulcsszavak: divatipar, designer markak, kozosségi média jelenlét, niche marka
JEL-kédok: L22, M31

A kutatast a Szegedi Tudomanyegyetem Interdiszciplinaris Kutatasfejlesztési és Innovacids Kivaldsagi Kozpont
(IKIKK) Human és Tarsadalomtudomanyi Klaszterének Digitdlis Tarsadalom Kompetenciakdzpontja tdmogatta.
A szerz{§ a Digitalizacid a businessben és nonbusinessben Kutatdcsoport tagja.

Abstract:

The Hungarian design industry is increasingly striving for uniqueness, creating unique designs,
and encouraging more consumers to buy their products and promote them by wearing them.
We see some international success, but most brands are still struggling to gain recognition at
home. My research focuses on how the online and offline presence of Hungarian fashion
designer brands can be characterized, what challenges they face in their communication, and
how active they are on the most popular social media platforms. The aim of this study is, on
the one hand, to introduce the concept of masstige fashion, which includes Hungarian fashion
designer brands, and, on the other hand, to examine their social media presence through
content analysis. Based on my research, most of the most popular Hungarian designer brands
have become less active in recent years, they do not take advantage of the opportunities
offered by social media, and they have not managed to significantly increase their visibility, so
the vast majority of them can still be identified as niche brands.

Keywords: fashion industry, social media presence, niche brand
JEL Codes: L22, M31

The research was supported by the Digital Society Competence Centre of the Humanities and Social Sciences Cluster
of the Centre of Excellence for Interdisciplinary Research, Development and Innovation of the University of Szeged.
The author is a member of the Digitalization in business and non-business Research group.

112


mailto:vizinoemi2@gmail.com

Fenntarthatdsag a humaneréforrasban — vezetdi eszkoztar fejlesztése a generaciok
Osztonzésmenedzsmentjében

Sustainability in Human Resources: Developing a Toolkit for Managers in Generational
Motivation Management

Dr. BARTHA Adrienn LL.M.

PhD-hallgato (PhD Student)

Neumann Janos Egyetem, Gazdalkodas- és Szervezéstudomanyok Doktori Iskola (John von
Neumann University, Doctoral School of Management and Organizational Sciences)
b.adrienn79@gmail.com

Dr. habil. MALATYINSZKI Szilard PhD

egyetemi docens (Associate Professor)

Kodolanyi Janos Egyetem, Gazdasagtudomanyi Kar (Kodoldnyi Janos University, Faculty of
Economics)

malatyinszki.szilard@kodolanyi.hu

Absztrakt:

A fenntarthatésdg fogalma napjainkban mar nem csupan a kornyezeti és gazdasagi
dimenzidkban értelmezhet6, hanem a humdn er6forras-gazddlkodds teriletén s
kulcsfontossaguvd valt. A  szervezetek hosszi tdvu  mikodbképességének  és
versenyképességének alapja a munkavdllalok megtartdsa, fejlesztése és motivalasa, kilonos
tekintettel a generdcids sokszinlség kezelésére. A tanulmany célja, hogy feltarja, miként jarulhat
hozza a vezetdi eszkoztdr tudatos fejlesztése a humaneréforras-fenntarthatdsaghoz, kiilonos
tekintettel a kilonb6z6 generaciék — Baby Boom, X, Y, Z és Alpha — eltér6 motivacids
szlikségleteinek és értékrendjének 6sszehangoldsdra. Ma — szerte a vildgon —lathaté, hogy mind
a felvételi- és kivalasztasi folyamatban, mind a karriermenedzsmentben, megtartasban egyre
eltéré igényekkel birnak a munkavallaldk. Kutatasunkban fel kivanjuk tarni a kiilonbségeket és
hasonldsagokat, illetve azokat ez eszkdzoket, melyekkel a vezet6k kezelhetik a heterogén
igényeket. A kutatds kvalitativ és kvantitativ mddszereket egyarant alkalmaz: egyrészt
szakirodalmi attekintésre épit, masrészt empirikus adatfelvétellel vizsgalja a vezeték
0sztonzésmenedzsment-gyakorlatat és annak hatékonysagat. Az eredmények rdvilagitanak
arra, hogy a fenntarthaté humanpolitika alapja a generdacidspecifikus motivacios eszkdzok
integradldsa a szervezeti kulturdba, valamint a vezetGi szerepek adaptiv, értékalapu
Ujragondoldsa. A tanulmany gyakorlati hozzajaruldsa abban rejlik, hogy javaslatokat fogalmaz
meg egy olyan vezet6i eszkoztar kialakitdsara, amely elGsegiti a munkavallaléi elkotelezettség,
elégedettség és teljesitmény fenntarthatd novelését a generacidk kozotti egylittmiikodés
erdsitése révén.

Kulcsszavak: fenntarthatdsag, humanerd6forras, generdcidk, 6sztonzésmenedzsment, vezetdi
eszkoztar
JEL-kédok: Q01, J24, J11, M12, M54

Abstract:

Nowadays, the concept of sustainability is no longer limited to environmental and economic
dimensions, but has also become crucial in the field of human resource management. The long-
term viability and competitiveness of organizations depend on retaining, developing, and
motivating employees, with a particular focus on managing generational diversity. The aim of
this study is to explore how the conscious development of management tools can contribute to
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human resource sustainability, with particular regard to the different motivational needs and
value systems of different generations — Baby Boomers, Generations X, Y, Z, and Alpha. Today,
around the world, it is clear that employees have increasingly diverse needs in terms of
recruitment and selection processes, career management, and retention. In our research, we
aim to explore the differences and similarities, as well as the tools that managers can use to
manage these heterogeneous needs. The research uses both qualitative and quantitative
methods: on the one hand, it builds on a review of the literature, and on the other hand, it
examines managers' incentive management practices and their effectiveness through empirical
data collection. The results highlight that the basis of sustainable human resource policy is the
integration of generation-specific motivational tools into the organizational culture and the
adaptive, value-based rethinking of managerial roles. The practical contribution of the study lies
in its proposals for the development of a set of managerial tools that promote the sustainable
increase of employee commitment, satisfaction, and performance through the strengthening of
intergenerational cooperation.

Keywords: sustainability, human resources, generations, incentive management, leadership

toolkit, motivation
JEL Codes: Q01, J24, J11, M12, M54
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Absztrakt:

A kutatas célja a Z és Alfa generacié palyaorientacids sajatossagainak, motivacidinak és
kihivasainak feltarasa a Nyugat-magyarorszagi térségben, a kornyék oktatasi intézményeinek, a
pedagdgusoknak és a dudlis képzésben részt vevd hallgatdk tapasztalatainak dsszevetésével. A
vizsgalat arra kereste a valaszt, hogy miként lehet a fiatalokat hatékonyan tdmogatni a tudatos
karrierépitésben, valamint hogyan tudnak az olyan gazdasagi szerepl6k, mint a ZalaZONE aktiv
szerepet vallalni a térségi palyaorientdacids tevékenységekben. A kutatds harom célcsoport —
kozépiskolas didkok, pedagdgusok és dualis hallgaték — kérében zajlott, online és papiralapu
kérddivek segitségével. Az adatok feldolgozasa kvantitativ és kvalitativ mddszerekkel tortént,
amelyek lehet6vé tették a generacids mintazatok, a kiilonbségek és 6sszefliggések feltarasat. Az
eredmények alapjan a fiatalok palyavalasztasat elsGsorban az dnismeret hidnya, a motivacids
bizonytalansadg, valamint az informaciotulterheltség neheziti. A valaszaddék kiemelték a
gyakorlatias, élményalapu és interaktiv programokat — példaul az Gzemlatogatasok, szakmai
probanapok, karrierut-beszamoldk — hatékonysagat. A vizsgalat rdmutatott arra, hogy a
mesterséges intelligencia és a digitdlis tanulasi eszkozok (mint példaul a ChatGPT) egyre
fontosabb szerepet toltenek be a didkok tanuldsi és tdjékozédasi folyamataiban. A kutatas
eredményei hozzajarulnak a generaciospecifikus, technoldgidval tdmogatott palyaorientacids
programok fejlesztéséhez, valamint a térségi fiatalok munkaer6piaci felkésziiltségének
javitasahoz. Ujszer(isége abban rejlik, hogy harom kilénbdz6 nézépont — a didkoké,
pedagogusoké és dudlis hallgatéké — integraldsdval ad atfogd képet a jovGorientalt
karrierfejlesztés lehetGségeir6l és a ZalaZONE térségi szerepérdl.

Kulcsszavak: Z generacio, Alfa generacid, palyaorientdcio, karriertervezés, ifjusagkutatas
JEL-kédok: 121, J24, 033, J13

Abstract:

The aim of the research is to explore the career orientation characteristics, motivations, and
challenges of Generation Z and Generation Alpha in the Western Hungarian region by
comparing the experiences of local educational institutions, teachers, and students participating
in dual training programs. The study sought to determine how young people can be effectively
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supported in conscious career building, as well as how economic actors such as ZalaZONE can
play an active role in regional career orientation activities. The research involved three target
groups - secondary school students, teachers, and dual training students — using both online
and paper-based questionnaires. The data were analyzed through quantitative and qualitative
methods, allowing for the identification of generational patterns, differences, and correlations.
The results indicate that young people's career choices are primarily hindered by a lack of self-
awareness, motivational uncertainty, and information overload. Respondents highlighted the
effectiveness of practical, experience-based, and interactive programs — such as company visits,
professional trial days, and career path presentations. The study also revealed that artificial
intelligence and digital learning tools (such as ChatGPT) play an increasingly significant role in
students’ learning and information-seeking processes. The findings contribute to the
development of generation-specific, technology-supported career orientation programs and to
improving the labour market preparedness of young people in the region. Its novelty lies in
integrating three different perspectives - those of students, teachers, and dual training
participants - to provide a comprehensive view of the opportunities for future-oriented career
development and the regional role of ZalaZONE.

Keywords: generation Z, generation Alpha, career orientation, career planning, youth research
JEL Codes: 121, J24, 033, J13
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PhD-hallgato (PhD Student)

Budapesti Corvinus Egyetem, Gazdalkoddstani Doktori Iskola (Corvinus University of
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Absztrakt:

A fenntarthatdsdgi atmenet sikerének feltétele nem csupdn a technoldgiai Ujitas, hanem az is,
hogy a tarsadalom miként reagal a kornyezeti és energetikai kihivasokra. A 2022-2023-as
energiavalsag megmutatta, hogy a haztartasok fogyasztdsi szokasai, energiatudatossaga és
értékrendje alapvet6en befolyasoljak a z6ld atmenet gyakorlati megvaldsuldsat. A tanulmany
célja annak feltarasa, hogyan formalddtak a kornyezettudatos értékek és viselkedésmintdk a
magyar tarsadalomban az energiaar- és klimavalsag kett6s kontextusaban. A vizsgalat egy olyan
elemzést mutat be, ami feltérképezi az energiatudatossag, a fenntarthatdsag és a személyes
felelGsségérzet kapcsolatat a magyar tarsadalmat tekintve. A kutatds Ujdonsaga, hogy a
fenntarthatdsagot tarsadalmi és kulturalis folyamatként értelmezi, és az egyéni értékrend, a
bizalom és a jovGorientaltsdg szerepét vizsgdlja a kornyezettudatos attitlid formaldsaban. A
fenntarthatdsagi atmenet igy nem pusztan energiapolitikai, hanem mélyen emberi és
tarsadalmi kérdés, amelynek sikere az értékektél, a bizalom meger6sodésétdl és a lakossag
edukacidjatdl jelentbsen fligg.

Kulcsszavak: fenntarthatésagi atmenet, lakossagi attit(idok, energiatudatossag, fenntarthatosag
JEL-kédok: D83, Q20, Q29

Abstract:

The success of the sustainability transition depends not only on technological innovation but
also on how society responds to environmental and energy challenges. The 2022-2023 energy
crisis revealed that households’ consumption patterns, energy awareness, and value systems
fundamentally influence the practical realization of the green transition. This study explores
how environmental values and behavioral patterns have evolved in Hungarian society within
the dual context of the energy price crisis and the climate crisis. The analysis maps the
interrelations between energy awareness, sustainability, and the sense of individual
responsibility in Hungary. The novelty of the research lies in interpreting sustainability as a social
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and cultural process, examining the role of personal value systems, trust, and future orientation
in shaping environmentally conscious attitudes. The sustainability transition is therefore not
merely an issue of energy policy but a profoundly human and societal matter, whose success
largely depends on shared values, strengthened trust, and the education of the population.

Keywords: sustainability transition, public attitudes, energy awareness, sustainability
JEL Codes: D83, Q20, Q29
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Absztrakt:

A digitalis marketingben a fogyasztdi bizalom és hitelesség alapveté tényezék, amelyek
kiilonodsen nagy jelentdséggel birnak a kutyaeledel-piacon. Szisztematikus irodalmi attekintés
keretében 48 relevans nemzetkdzi és hazai forrast dolgoztam fel, amelyek gyd(jtése tobb
adatbdzisban a ,bizalom, hitelesség, e-WOM, influenszer-marketing, pet food” kulcsszavak
alapjan tortént. Eredmények azt mutatjak, hogy a bizalomépités kulcsmechanizmusai az
online értékelések (e-WOM) és az influenszer-marketing. A kutatdsok szerint a pozitiv
felhasznaldi visszajelzések és a hiteles influenszerek kdzvetlenil erésitik a vasarlasi szandékot
és a lojalitdst, mig a negativ értékelések, a tulzott szponzoracié és az atlathatatlan
kommunikadcid6 a bizalomvesztés legnagyobb kockdzatait hordozzdk. Az akadémiai
eredményeket iparagi forrasok is megerdsitik: a ,,pet humanizacié”, a prémiumizacidé és a
transzparencia a globalis trendek kdzé tartoznak, amelyek alakitjdk a fogyasztéi elvarasokat és
a versenystratégidkat. A magyar piac kontextusaban a tudatos vasarléi magatartds tovabbi
sulyt ad ezeknek a tényez6knek. A tanulmany Osszességében arra vilagit ra, hogy a digitalis
kutyaeledel-marketingben a hitelesség nem csupdan kommunikaciés eszkéz, hanem hosszu
tavu versenyel6nyt megalapozo stratégiai tényez6.

Kulcsszavak: digitalis marketing, kisallateledel-ipar, kutyaeledel-piac, bizalom és hitelesség,
online értékelések (e-WOM), influenszer-marketing, transzparencia
JEL-kédok: M31, M37, M39, D83, L86

Abstract:

In digital marketing, consumer trust and credibility are fundamental factors that play a
particularly important role in the dog food market. As part of our systematic literature review,
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we analyzed 48 relevant international and Hungarian sources collected through keyword
searches (trust, credibility, e-WOM, influencer marketing, pet food, dog food) in several
databases. The results indicate that the key mechanisms of trust-building are online reviews
(e-WOM) and influencer marketing. Research shows that positive user feedback and credible
influencers directly strengthen purchase intention and loyalty, while negative reviews,
excessive sponsorship, and non-transparent communication represent the greatest risks of
losing trust. Academic findings are supported by industry reports: “pet humanization,”
premiumization, and transparency are among the global trends shaping consumer
expectations and competitive strategies. In the Hungarian market, conscious consumer
behavior further reinforces the importance of these factors. Overall, the study highlights that
in digital dog food marketing, credibility is not merely a communication tool but a strategic
factor that establishes long-term competitive advantage.

Keywords: digital marketing, pet food industry, dog food market, trust and credibility, online

reviews (e-WOM), influencer marketing, transparency
JEL Codes: M31, M37, M39, D83, L86
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Absztrakt:

A fenntarthatdsagi atmenet id6szakaban zajlé tdrsadalmi-gazdasagi és 6koldgiai valtozasok uj fejlGdési
palyakat teremtenek. A kis- és kozépvallalkozasok (kkv-k) versenyképességének megébrzése kulcskérdéssé
valt mind gazdasagi, mind tarsadalmi szempontbdl. A gazdasagi, kornyezeti és tarsadalmi dimenzidk kozotti
egyensuly keresése soran a vallalatoknak egyszerre kell alkalmazkodniuk az innovacio, a digitalizacio és a
z6ld atmenet kovetelményeihez. A tanulmdny célja, hogy feltarja azokat a fejl6dési pdlyakat és Uj
torésvonalakat, amelyek meghatdrozzak a kkv-szektor alkalmazkodasat a zold és digitalis atmenet
kihivasaihoz. A kutatas kozéppontjdban a vallalkozdsok innovacids képessége, alkalmazkoddsok
rugalmassaga, valamint a fenntarthatdsagat tdmogatd szervezeti és hdldzati tanulds 4all. A vizsgdlat
mindségi és mennyiségi modszereket egyarant alkalmaz: esettanulmanyok, kérdGives felmérések és
masodlagos statisztikai adatok segitségével térképezi fel a magyarorszagi kkv-k kiilonb6z6 vélaszstratégidit.
Az el6zetes eredmények szerint azok a vallalkozasok maradnak versenyképesek, amelyek a kornyezeti és
innovacids kihivasokat nem korlatozasként, hanem noévekedési lehetéségként kezelik. A fenntarthatdsagi
atmenet tehat nemcsak kockazat, hanem a KKV-k alkalmazkodd képességének prébaja is. A tanulmany
kovetkeztetései ravilagitanak arra, hogy a fenntarthatd ndvekedéshez sokrétii szakpolitikai eszkézrendszer,
célzott tAmogatas és tudasalapu egylittmUkodés sziikséges.

Kulcsszavak: fenntarthatésag, KKV, versenyképesség, fejlédési palyak, innovacio
JEL-kédok: Q01, L26, 044, M21, R11

Abstract:

During the period of the sustainability transition, ongoing social, economic, and ecological changes are
creating new development pathways. Maintaining the competitiveness of small and medium-sized
enterprises (SMEs) has become a key issue from both economic and social perspectives. In seeking to
balance the economic, environmental, and social dimensions, enterprises must simultaneously adapt to
the requirements of innovation, digitalization, and the green transition. The aim of this study is to explore
the development pathways and emerging fault lines that define the adaptation of the SME sector to the
challenges of the green and digital transition. The research focuses on enterprises’ innovation capacity, the
flexibility of their adaptation processes, and the forms of organizational and network learning that support
their sustainability. The study employs both qualitative and quantitative research methods, using case
studies, questionnaire surveys, and secondary statistical data to map the diverse response strategies of
Hungarian SMEs. Preliminary findings suggest that those enterprises remain competitive which perceive
environmental and innovation-related challenges not as constraints but as opportunities for growth. The
sustainability transition, therefore, represents not only a source of risk but also a test of the adaptive
capacity of SMEs. The conclusions of the study highlight that achieving sustainable growth requires a
complex policy framework, targeted support measures, and knowledge-based cooperation.

Keywords: sustainability, SMEs, competitiveness, development pathways, innovation
JEL Codes: Q01, L26, 044, M21, R11
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Absztrakt:

A kutatas célja, hogy a zajt ne mint — a leveg&szennyezettség utan — a masodik legjelent6sebb
kornyezeti eredetli egészségkockazati tényez6t mutassa be, hanem mint lehetséges
erdéforrast, els6sorban annak gazdasagi, tarsadalmi, kevésbé technoldgiai el6feltételei alapjan.
Ehhez szisztematikus szakirodalmi attekintést (Systematic Literature Review, SLR), a makro-
kornyezet feltérképezését, (PEST-elemzés), illetve a rendszerinnovacio és fenntarthatdsag
tobbszintl perspektivajat (Multi-Level Perspective, MLP) alkalmazza. Eredményei kiemelik,
hogy a zajgy(jtés — a kdrnyezeti hangenergia begyljtése és Ujrahasznositdsa — a korforgdsos
gazdasag szemléletébe illeszkedik. A zajbegyljtésnek két célja lehet: a zajcsokkentés és az
energiatermelés. A technoldgiai fejlesztések e két célkitlizés megosztott, egylittes — vagy -
kizarélagos, sz616 elérése koré rendezddnek. Es bar a hangkdrnyezet fenntarthatdsagi célja e
tekintetben valdszin(ileg az elfogadhatd zajszint és az energiatermelés egyensulyi allapotdban
keresendd, ezt nagymértékben befolydsoljak a kiilonb6z6 regionalis varosfejlesztési és okos
varos koncepciok.

Kulcsszavak: zajbegy(ijtés, szarmazékos kereslet, korforgdsos gazdasag, energiahasznositds
JEL-kédok: K32, Q42, Q53, Q55, R41

Abstract:

The aim of the research is to present noise not as the second most important environmental
health risk factor after air pollution, but as a potential resource, primarily based on its
economic, social, and less technological prerequisites. To this end, it uses a systematic
literature review (SLR), a mapping of the macro-environment (PEST analysis), and a multi-level
perspective of system innovation and sustainability (MLP). Its results highlight that noise
harvesting — the collection and recycling of environmental sound energy —fits into the circular
economy approach. Noise harvesting can have two goals: noise reduction and energy
production. Technological developments are organized around the shared, joint — or exclusive,
solo achievement of these two goals. And although the sustainability goal of the sound
environment in this regard is probably to be found in the equilibrium state of acceptable noise
levels and energy production, this is greatly influenced by various regional urban development
and smart city concepts.

Keywords: noise harvesting, derived demand, circular economy, energy utilization
JEL Codes: K32, Q42, Q53, Q55, R41
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Absztrakt:

A nyugdijszektor legyen az allami vagy magan —, a technoldégiai atalakulas kiiszobén all. A
mesterséges intelligencia (MI) kezdi atalakitani a nyugdijrendszerek m(ikodését, a tagok
bevondsat, és a befektetések kezelését. Az Ml izgalmas lehet6ségeket kinal, de bevezetését
korultekint6en, felelGsségteljesen és a tagok jovéjének védelme irdnti elkdtelezettséggel kell
kezelni. A nyugdijszakmai szervezetek elemzései szerint az MI mar jelenleg is kulcsfontossagu
terileteken érezhet6 hatdsa, mint példaul a személyre szabott kommunikacié és
nyugdijtervezési eszkozok, amelyek segitik a tagokat a megalapozottabb dontések
meghozataldban, tovabba a csaldsfelderités és kibervédelem teriiletein, amelyek novelik a
nyugdijrendszerek ellendllé képességét. Ezek az Ujitasok nem elméletiek, szdmos helyen mar
kisérleti jelleggel tesztelik vagy alkalmazzak ket a nyugdijdgazat kiilonb6z6 rendszereiben, és
szamos szakérté elbrejelzése szerint az Ml a nyugdijalapok kezelésének szabvanyositott
elemévé valhat a jov6ben.

Kulcsszavak: nyugdijbiztonsag, mesterséges intelligencia (MI), nyugdijtervezési eszkdzok,
kibervédelem, nyugdijrendszer ellenallé képessége
JEL-kédok: E21, F61, F62, H55, J32

Abstract:

The pension sector, whether public or private, is on the cusp of technological transformation.
The artificial intelligence (Al) is beginning to transform the way pension systems operate,
member engagement and investment management. Al offers exciting opportunities, but its
introduction must be approached with caution, responsibility and a commitment to protecting
the future of members. According to analyses by pension professional bodies, Al is already
having an impact in key areas, such as personalised communications and pension planning
tools that help members make more informed decisions, and fraud detection and cyber
protection that increase the resilience of pension systems. These innovations are not
theoretical, they are already being piloted or implemented in various systems across the
pension sector, and many experts predict that Al could become a standard feature of pension
fund management in the future.

Keywords: pension security, artificial intelligence (Al), pension planning tools, cyber security,

pension system resilience
JEL Codes: E21, F61, F62, H55, J32
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Absztrakt:

A z06ld finanszirozas a fenntarthaté gazdasagi fejlédés egyik kulcsteriilete, amely a kornyezeti
szempontokat integralja a pénziigyi dontéshozatalba. Magyarorszagon a zold pénzligyi rendszer
kialakitdsa az utdbbi évtizedben erételjes fejlédésen ment keresztil, kiiléndsen a Magyar Nemzeti
Bank Zold Programjanak bevezetése Ota, amely arra Osztonzi a pénzintézeteket, hogy a
kornyezetbarat beruhdzasokat tamogassa. A kutatds célja, hogy feltarja a hazai bankok zo6ld
finanszirozasi gyakorlatanak fejl6dését, a kindlt zold termékek strukturdjat és a szabalyozasi
kornyezet hatasat a pénzligyi szektor fenntarthatésagi torekvéseire. A vizsgalat mddszertana
Osszehasonlité elemzésre épiilt, amely soran a legnagyobb magyar kereskedelmi bankok zold hitel-
, kotvény- és lakossagi termékeit, valamint azok kommunikacids és ESG-jelentéstételi gyakorlatait
értékelte a tanulmany. Az eredmények azt mutatjak, hogy a zold pénziigyi termékek kinalata bévil,
ugyanakkor a bankok kozotti érettségi kilonbségek jelentdsek. A nagyobb pénzintézetek integralt
fenntarthatdsagi stratégidkat alkalmaznak, mig a kisebb szerepl6k elsGsorban megfelelési
kényszerbdl inditanak zold programokat. Kévetkeztetésként megéllapithatd, hogy a magyar zold
finanszirozasi rendszer dinamikusan fejlédik, de a valédi hatékonysag noveléséhez sziikséges a
mérési standardok egységesitése, a transzparencia fokozdasa és a vallalati—pénziigyi szféra kozotti
egylttm(ikodés erGsitése.

Kulcsszavak: z6ld finanszirozas, fenntarthatd bankrendszer, ESG
JEL-kédok: 58, G21, 016, Q01, Q56

Abstract:

Green finance is a key area of sustainable economic development that integrates environmental
considerations into financial decision-making. In Hungary, the development of the green financial
system has undergone rapid growth in the last decade, especially since the introduction of the
Hungarian National Bank's Green Program, which encourages financial institutions to support
environmentally friendly investments. The research aims to explore the development of green
financing practices among domestic banks, the structure of green products offered, and the impact
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of the regulatory environment on the sustainability efforts of the financial sector. The study's
methodology was based on a comparative analysis, which evaluated the green loan, bond, and retail
products of the largest Hungarian commercial banks, as well as their communication and ESG
reporting practices. The results indicate that the range of green financial products is expanding;
however, there are significant differences in maturity among banks. Larger financial institutions
employ integrated sustainability strategies, whereas smaller players typically launch green programs
primarily in response to compliance pressure. In conclusion, the Hungarian green finance system is
developing dynamically; however, to increase its real effectiveness, it is necessary to standardize
measurement standards, enhance transparency, and strengthen cooperation between the
corporate and financial sectors.

Keywords: green finance, sustainable banking system, ESG
JEL Codes: E58, G21, 016, Q01, Q56
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Absztrakt:

A tavmunka terjedése alapjaiban formdlja at a mobilitasrél alkotott képet, hiszen a
jovedelemszerzés immar nem feltétlenil kotédik térbeli elmozduldashoz. A tanulmany célja a
virtualis mobilitas fogalmanak beépitése a push—pull modellbe, amely a migracié és az ingazas
jelenségeihez képest a mobilitdsi stratégiak Uj dimenzidjat jelenti. A tanulmany elméleti
szintézisre épit, amelynek eredményeként kibGvitett modell jon |étre: ez lehet6vé teszi, hogy
a mobilitds ne csupan a koltozés—helyben maraddas dichotémiajdban legyen megragadhato,
hanem kiegésziiljon egy harmadik kimenettel. Az elemzés rdmutat, hogy a tdvmunka egyarant
mérsékelheti és Ujratermelheti az egyenlGtlenségeket. Egyrészt a vidéki térségek szamara
nyitja meg a magasabb hozzaadott értékd munkaba valdé bekapcsolddas esélyét, masrészt
tovabb novelheti a kedvez6bb munkaerG-piaci helyzet(i csoportok elényeit. A modell elméleti
alapot kinal a jovébeli empirikus kutatdsokhoz. Ezek vizsgdlhatjak, hogyan konvertalddnak a
tdvmunka révén keletkez6 addicionalis jovedelmek és tékeforrasok lokalis fogyasztasba vagy
reinveszticidba. Az is vizsgdlhatd, hogy a helyi gazdasagi bedgyazottsag milyen mértékben
befolyasolja a tobbletjovedelmek kiaramlasat, illetve a lokalis multiplikatorhatds er6sodését,
ideértve a hatdron atnyuld jovedelmeket is.

Kulcsszavak: migracid, tavmunka, virtudlis mobilitas, push-pull modell, egyenl6tlenség
JEL-kédok: J22, 161, 033, R23, F22

Abstract:

The spread of telework fundamentally reshapes the concept of mobility, as income generation
is no longer necessarily tied to spatial movement. The aim of the study is to integrate the
concept of virtual mobility into the push—pull model, representing a new dimension of
mobility strategies beyond migration and commuting. The paper builds on a theoretical
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synthesis, resulting in an extended model that allows mobility to be interpreted not only
through the dichotomy of relocation versus staying, but also through a third outcome. The
analysis highlights that telework may both mitigate and reproduce inequalities. It creates
opportunities for rural areas to participate in higher value-added employment, yet it may also
reinforce the advantages of groups with more favorable labor market positions. The model
provides a theoretical basis for future empirical research. Such studies may examine how
additional incomes and capital generated by telework are converted into local consumption
or reinvestment. It can also be examined how the degree of local economic embeddedness
influences the outflow of surplus incomes and the strengthening of local multiplier effects,
including cross-border earnings.

Keywords: migration, telework, virtual mobility, push-pull model, inequality
JEL codes: J22, )61, 033, R23, F22
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Absztrakt:

Az egészségmliveltség (health literacy) a modern egészségligyi rendszerek kulcsfontossagu
eleme, amely nem csupan az informdcidkhoz valé hozzaférésre, hanem azok megértésére és
alkalmazasara is kiterjed. A gyodgyszertdrak kiemelt szerepet jatszanak az egészségmiiveltség
fejlesztésében, hiszen a gyogyszerészek kozvetlen kapcsolatban allnak a lakossaggal, igy
lehet6ségik nyilik a funkcionalis, interaktiv és kritikai egészségmiiveltség tdmogatasdra. Az
edukaciés anyagok, tanacsadasok, szlir6programok és a konzultativ gydgyszertdri tandcsadas
mind hozzdjarulnak a betegek egészségtudatossaganak noveléséhez. A nemzetkdzi példak, mint
az ir Crystal Clear program jol szemléltetik, hogy strukturdlt min&ségi kritériumok mentén
hatékony egészségmdiveltségi rendszerek hozhatok létre. Magyarorszagon a Gyégyszereim 5XM
és a SZEBB programok mutatjak a gyodgyszertdri beteg-egylttmikodés fejlesztés gyakorlati
megvaldsitasat. A fenntarthatdsag szempontjainak integralasa — példaul a gydgyszerhulladék
csokkentése vagy a kornyezetbarat oktatasi eszkozok alkalmazdsa — tovabb erdsiti az
egészségmoliveltségi programok tarsadalmi és 6koldgiai hasznossagat. A tanulmany célja, hogy a
szakirodalom vizsgalata alapjan attekintést adjon a gyogyszertari programok tapasztalatairdl és
arrél, hogy ez miként egyeztethet6 Ossze a fenntarthatdsag szempontjaival.

Kulcsszavak: egészségmdlveltség, gyogyszertarak, zoldebb egészségligy, fenntarthatdsag,
digitalis oktatas
JEL-kédok: H75, 118

Abstract:

Health literacy is a key element of modern healthcare systems, encompassing not only access
to information, but also understanding and applying it. Pharmacies play a key role in the
development of health literacy, as pharmacists are in direct contact with the population, thus
providing the opportunity to support functional, interactive and critical health literacy.
Educational materials, advice, screening programmes and consultative pharmacy advice all
contribute to increasing patients’ health awareness. International examples, such as the Irish
Crystal Clear programme, clearly demonstrate that effective health literacy systems can be
established along structured quality criteria. In Hungary, the Gydgyszereim 5XM and SZEBB
programmes demonstrate the practical implementation of the development of pharmacy-
patient cooperation. The integration of sustainability aspects — for example, reducing
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pharmaceutical waste or using environmentally friendly educational tools — further strengthens
the social and ecological usefulness of health literacy programmes. The aim of the study is to
provide an overview of the experiences of pharmacy programs and how this can be reconciled
with sustainability considerations, based on a review of the literature.

Keywords: health literacy, pharmacies, greener healthcare, sustainability, digital education
JEL Codes: H75, 118
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Absztrakt:

Az el6adas a katasztrofavédelmi felsGoktatasban tanuld hallgatok klimatudatossagat vizsgalja, a
2022-ben és 2025-ben végzett kérdGives kutatasok Gsszehasonlité elemzésén keresztil. A
szerz6 a kérdGives felmérését a Nemzeti Kozszolgalati Egyetem Rendészettudomanyi Kar
Katasztréfavédelmi Intézet alapképzésében tanuldk bevonasaval végezte el, a klimavaltozas
pszichoszocidlis és biztonsagi aspektusaira egyarant fékuszalva. Az empirikus adatgydjtésben
2022-ben 47, 2025-ben 33 hallgaté vett részt, kilonb6z6 szakiranyokrdl (iparbiztonsagi,
katasztréfavédelmi mdveleti, illetve tlizvédelmi és mentésirdnyitdsi). Az eredmények szerint a
hallgatok tobbsége sulyos, valés problémanak tartja a klimavélsagot, amely egyre inkdbb
személyes szorongast és jov6beli bizonytalansagot valt ki. A 2025-6s adatokban nétt azok
aranya, akik vegyes vagy kifejezetten negativ érzésekrél szamoltak be, mikézben er6s6dott a
kornyezeti és biztonsagi kovetkezményekkel kapcsolatos tudatossag is. A leggyakoribb pszichés
tlnetek az dlmatlansag, a tehetetlenség-érzés és a szomorusag voltak. A kutatas rdmutat arra,
hogy a katasztréfavédelmi képzésben a klimatudatossag fejlédé tendenciat mutat, ugyanakkor
a pszicholdgiai reziliencia és az érzelmi feldolgozas fejlesztése tovabbi oktatdsi és intézményi
feladat. Az eredmények hangsulyozzak a klimapedagdgia, az interaktiv oktatdsi mdédszerek és a
fenntarthatdésagi szemlélet szorosabb integracidjanak szilikségességét a katasztréfavédelmi
fels6oktatasban tanuldk kérében.

Kulcsszavak: klimatudatossag, klimaszorongds, katasztréfavédelmi oktatads, reziliencia,
fenntarthatdsagi szemlélet
JEL-kédok: D91, 123, Q54

Abstract:

This presentation examines climate awareness among students in higher education disaster
management programs through a comparative analysis of questionnaire surveys conducted in
2022 and 2025. The author conducted the questionnaire survey with the involvement of
students enrolled in the basic training program of the Disaster Management Institute of the
Faculty of Law Enforcement at the National University of Public Service, focusing on both the
psychosocial and safety aspects of climate change. Forty-seven students participated in the
empirical data collection in 2022 and 33 in 2025, from various fields of study (industrial safety,
disaster management operations, and fire protection and rescue management). According to
the results, the majority of students consider the climate crisis to be a serious, real problem,
which is increasingly causing personal anxiety and uncertainty about the future. The 2025 data
shows an increase in the proportion of those reporting mixed or explicitly negative feelings,
while awareness of environmental and safety implications has also grown. The most common
psychological symptoms were insomnia, feelings of helplessness, and sadness. The research
points out that climate awareness is developing in disaster management training, but that
psychological resilience and emotional processing still need to be developed further in
education and institutions. The results emphasize the need for closer integration of climate
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education, interactive teaching methods, and a sustainability approach among students in
disaster management higher education.

Keywords: climate awareness, climate anxiety, disaster management education, resilience,
sustainability approach
JEL Codes: D9, 123, Q54
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Hidden Fault Lines in Sustainability Transitions: Silence, Commitment, Citizenship, and
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Abstract:

The purpose of this study is to examine organizational and psychological factors that may act
as hidden fault lines within organizations. The focus is on four constructs frequently linked to
organizational effectiveness: Organizational Silence, Organizational Commitment,
Organizational Citizenship Behavior (OCB), and Machiavellianism. The study considers these
factors as potential barriers or resources that can influence how organizations cope with
sustainability and digital challenges. Data were collected through an online survey of 317
Hungarian employees from different sectors. Validated scales were used for all constructs,
each showing strong internal consistency. Non-parametric analyses, including Spearman
correlation and Kruskal-Wallis tests, were conducted to explore relationship among variables
and demographic differences. Findings reveal that higher commitment is associated with less
silence and stronger OCB, whereas higher Machiavellianism corresponds with lower
commitment and weaker OCB. Sectoral and demographic based differences also emerged,
suggesting distinct organizational profiles and vulnerabilities. These results highlight how
silence, lack of commitment, low OCB and Machiavellianism may represent hidden
psychological and social fault lines. Recognizing such patterns is essential when considering
the human side of sustainable management and organizational adaptation.

Keywords: Organizational Silence, Organizational Commitment, Organizational Citizenship

Behavior, Machiavellianism, sustainability transition
JEL Codes: D23, M14, 015, Q01, Q56
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Abstract:

This research article analyses the productivity levels achieved by the Visegrad Group
countries, also known as V4, in recent years (2015-2024) and whether this productivity is
reflected in better remuneration for the working population. To this end, a statistical
comparative analysis between this group of countries and Germany was carried out using
parametric hypothesis tests, as the data for each variable followed a normal distribution
according to the Shapiro-Wilk test performed on the variables. The hypothesis tests
performed include the t-test for paired samples and Pearson's correlation analysis. The official
data source used was the “Labour Productivity and Unit Labour Costs” data from the website
of the Statistical Office of the European Union (Eurostat). The result of this statistical analysis
showed that the Visegrdd Group does indeed have a higher level of labour productivity than
Germany and that this level continues to rise over time, widening the gap between the two
comparison groups. It was also demonstrated that wage levels in the V4 countries were higher
than in Germany, allowing us to conclude that the group of countries with the highest
productivity also offered the best wage conditions for their workers.

Keywords: productivity, works wages, Visegrad Group, V4, Germany
JEL Codes: D20, J24, )30, M54, N14
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Abstract:

Despite care being an economic sector, there is still only limited scientific knowledge about
the deployment of competence-based and academically qualified nursing staff and its impact
on the quality of care and costs in long-term care facilities. The aim of this study is to
systematically identify, analyse and evaluate the external factors influencing long-term
inpatient care using the PESTEL analysis. The results show that political measures are
increasingly aimed at professionalising the nursing profession, while economic conditions
have so far provided insufficient funding for highly qualified nursing work, especially in
qualification level 6-8. Sociocultural, clear role and task profiles alongside academic
qualifications are becoming increasingly important. Technological developments in the field
of digitalisation and robotics unlock the potential for increased efficiency. Ecological
sustainability requires the targeted deployment of qualified staff to ensure resource-efficient
nursing processes. From a legal perspective, there is considerable potential for development
in international comparison. The study contributes to the discussion on sustainable
management in inpatient long-term care and outlines key areas of action for preparing
existing structures for the future. All eight international qualification levels are necessary to
meet the complex requirements of high-quality, sustainable care provision in the long term.

Keywords: long-term care, sustainability, management, qualification levels, nursing
JEL Codes: 111, 115, 119, J24, J28
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Abstract:

This study explores household behavioural patterns related to water-saving practices in the
GZM Metropolis, Poland, within the broader context of sustainable urban water management.
Based on a representative CAWI survey (N=1067; October 2024), the research identifies five
principal components of residents’ water-related behaviours: low-effort everyday practices,
smart water solutions, comfort-challenging actions, strategic efficiency investments, and
knowledge-driven behaviours. The results reveal that GZM households exhibit a balanced
distribution of all behavioural types across socio-demographic groups, indicating a strong
foundation for inclusive policy design. Compared to the national sample, GZM residents show
stronger correlations between water-saving actions and institutional clarity, financial
incentives, and access to non-repayable support. These findings highlight the decisive role of
governance and transparent policy frameworks in promoting sustainable household
behaviours. The study contributes to multi-level governance debates by demonstrating that
uniform national strategies may overlook regional behavioural diversity. It recommends
integrating behavioural segmentation into regional sustainability planning, enhancing
institutional coordination across governance levels, and promoting knowledge exchange
between metropolitan and global actors to strengthen resilience and accelerate progress
towards the UN Sustainable Development Goals.

Keywords: water-saving behaviours, behavioural segmentation, GZM Metropolis, sustainable

consumption, multi-level governance
JEL Codes: D91, H76, Q25, Q56, R58
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Abstract:

Objective: The rapid development of the market for socially responsible investments raises
important questions about investor motivation. This study aims to determine whether
households’ investment choices — reflected in the rate of return on their asset portfolios — are
influenced by respondents’ values, beliefs, and personal norms regarding environmental
degradation. Methods: The analysis is based on the results of 2,000 online surveys conducted
among adult Poles, using the Value—Belief—~Norm (VBN) model. Conclusions are drawn from
an exploratory factor analysis and an estimated SEM—PLS model. Main Results: The study finds
that the relationships described in the VBN model are supported by empirical data: all path
coefficients related to the VBN structure are significantly different from zero and have the
expected signs. Moreover, while the influence of ecological worldview — as captured by the
VBN constructs — on households’ portfolio returns was negative (as anticipated), it was
statistically insignificant. Conclusion: The conclusions are mixed. The study confirms the
usefulness of the VBN model in measuring pro—environmental attitudes and preferences.
However, although the direction of the ecological worldview’s impact aligns with theoretical
expectations (i.e., that socially responsible assets yield lower returns), this effect is minimal.
Socio—economic factors appear to be the primary drivers of households’ portfolio returns.

Keywords: Socially Responsible Investing, ESG, households’ attitudes and preferences
JEL Codes: G41, G51, Q51
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Abstract:

The growing interest in sustainability has transformed green consumer behavior into a vital
area of marketing research, reflecting a global movement toward environmentally responsible
consumption. This study systematically reviews how the Theory of Planned Behavior (TPB) and
Consumption Values (CV) have been employed to understand and explain Green Purchase
Behavior (GPB). The main objective is to synthesize the existing body of knowledge, identify
key research patterns, and highlight theoretical and methodological gaps for future
investigation. To achieve this, a Systematic Literature Review (SLR) was conducted using data
retrieved from the Scopus database covering the period 1990-2025. The analysis reveals that
research on green purchase behavior has expanded significantly after 2015, with a growing
integration of behavioral and value-based models. Core thematic areas emphasize
environmental attitudes, perceived behavioral control, and the mediating role of consumption
values. Furthermore, findings show that green marketing elements, including green product,
price, promotion, and distribution, positively influence green purchase behavior. These
insights provide valuable implications for scholars, marketers, and policymakers seeking to
enhance sustainable consumption and develop strategies aligned with consumer behavioral
values.

Keywords: Green Purchase Behavior, Theory of Planned Behavior, Consumption Values,

Green marketing, Systematic Literature Review (SLR)
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Abstract:

One of the biggest challenges facing students is finding a source of livelihood after completing
or during their studies. The expectations and preconceptions of a significant proportion of the
group wishing to enter the labour market are poles apart from the offer of employers which
is the reason for the complicated initial placement. Students who enter the labour market
after graduating find it difficult to leave the labour market in favour of full-time studies. Some
therefore choose the form of correspondence training or try to cope with both on a part-time
basis. In our study, we present these relationships in the light of legal regulations, examining
the advantages and disadvantages of each relationship from the perspective of both the

(student) employee and the employer.

Keywords: accounting profession, dual training, forms of employment
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varadi.agnes@tk.elte.hu

Abstract:

Since the European Commission announced the European Green Deal and started taking
decisive steps towards green transition, it has become apparent that these measures could
disproportionately affect some disadvantaged and vulnerable groups. As regards energy
transition, the concept of vulnerable households has become a key element. The current
paper aims to discover whether a general definition of vulnerability can support more
efficiently the inclusion of the needs of the most vulnerable into energy policy. It is intended
to summarize what kind of guidance give EU legal standards for defining the concept of
vulnerable households and to examine whether these standards properly encompass
vulnerable situations. The synthetizing description integrates the findings of monitoring
mechanisms, recommendations and policy documents, relevant pieces of EU-legislation and
case law of European fora. As the EU is currently striving to reconcile climate protection with
a prosperous economy, a complex understanding of vulnerability can contribute to the
development of a conceptual framework that is sensitive to global challenges, social trends
and individual needs, and thus simultaneously promotes the respect for rule of law, human
rights and economic development.

Keywords: energy policy, European Green Deal, vulnerability, green transition
JEL Codes: K32, K33, Q58
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Co-Creation and Personalisation in Autonomous Mobility: A Qualitative Exploration of
User Expectations

Phillipp NOLL

PhD Student

University of Sopron, Alexandre Lamfalussy Faculty of Economics, Istvdn Széchenyi Economics
and Management Doctoral School, Hungary

NollPhilipp@phd.uni-sopron.hu

Abstract:

The development of autonomous vehicles is progressing at a rapid pace. This development is
accompanied by the ongoing digitalisation of vehicle interiors. To ensure targeted
development, user expectations regarding personalisation and co-design are becoming
increasingly relevant. Previous research has focused in particular on the aspects of safety,
efficiency and technological acceptance. In contrast, little is known about the extent to which
users could exploit the potential of autonomous vehicles for personalised services and the
extent to which they actively participate in the design of such offerings. This study addresses
this gap by qualitatively examining the expectations of potential users with regard to the
personalisation and co-design of AVs. Based on concepts such as platform theory and user
experience research, interviews were conducted in focus groups with a diverse selection of
participants. Following the interviews, the transcripts were analysed using qualitative content
analysis. The results of the qualitative content analysis emphasise the relevance of integrating
user-oriented principles into the development of AV platforms. This study contributes to the
understanding of new value dimensions in autonomous mobility and offers practical
implications for mobility providers. Furthermore, it contributes to promoting long-term
acceptance among users.

Keywords: autonomous vehicles, user acceptance, qualitative research
JEL Codes: D12, L91, M31
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How Do ESG Factors Influence Financial Performance in Leading Sustainable Companies?

Dr. Laszl6 Zoltan KUCSEBER PhD
College Associate Professor
Budapest University of Economics and Business, Faculty of Finance and Accounting, Hungary

Abstract:

A key research question concerning the relationship between ESG factors and corporate
performance is whether the implementation of environmentally conscious technologies and
the transition to cleaner production processes represent merely a corporate response to social
pressure, or rather a rational investment that generates measurable and positive effects on
firms’ financial performance. In this study, | examine the Top 100 companies included in the
publicly available sustainability ranking, the Corporate Knights’ Global 100, using statistical
methods and drawing on approximately 35 financial and non-financial variables that fall within
the three ESG dimensions. The sources used in the compilation of the list include annual
financial statements as well as sustainability and CSR reports. The purpose of this research is
to provide a comprehensive overview of the companies operating with the highest level of
sustainability. The findings are expected to contribute to the ongoing academic discourse
focused on evaluating the financial implications of the transition towards sustainable business
practices.

Keywords: ESG, sustainability, Corporate Social Responsibility
JEL Codes: Q010, Q56
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Anderungen im Omnibus-Vorschlag: Welche Erleichterungen kdnnen Unternehmen
erwarten, die in der ersten Welle zur Berichterstattung verpflichtet sind?

Changes in the Omnibus Proposal: What Relief Can Companies Expect That Are Required to
Report in the First Wave?

Eszter MAKLARI

Doktorandin (PhD Student)

Universitat Debrecen, Fakultat fir Wirtschaftswissenschaften, Institut fir Rechnungswesen
und Finanzen, Lehrstuhl fir Controlling, Ungarn (University of Debrecen, Faculty of Economics
and Business, Institute of Accounting and Finance, Department of Controlling, Hungary)
eszter.maklari@gmail.com

Prof. Dr. Veronika FENYVES PhD

Universitatsprofessor (University Professor)

Universitat Debrecen, Fakultat fir Wirtschaftswissenschaften, Institut fir Rechnungswesen
und Finanzen, Lehrstuhl fir Controlling, Ungarn (University of Debrecen, Faculty of Economics
and Business, Institute of Accounting and Finance, Department of Controlling, Hungary)
fenyves.veronika@econ.unideb.hu

Zusammenfassung:

Um sicherzustellen, dass die Unternehmen ausreichend Vorbereitungszeit haben, um die von
der Europdischen Union eingefiihrten Nachhaltigkeitsanforderungen zu erfiillen und diese
genau sowie kosteneffizient umzusetzen, hat die Europdische Kommission am 26. Februar
2025 das Omnibus-Gesetzgebungspaket veroffentlicht. Das erste Paket wurde am 3. April
2025 vom Europaischen Parlament im beschleunigten Verfahren angenommen. Die offizielle
Bekanntgabe erfolgte am 16. April 2025 im Amtsblatt der EU. Im Juli 2025 wurden mehrere
erlauternde und umsetzungsunterstiitzende Dokumente im Zusammenhang mit dem
Omnibus-Gesetzgebungspaket veroffentlicht, die darauf abzielen, die praktische Anwendung
und die Umsetzung des im Februar veréffentlichten Vorschlagspakets in den Mitgliedstaaten
zu unterstitzen. In unserer Studie prasentieren wir die Analyse des Inhalts der zuvor
genannten Dokumente. Wir legen besonderen Wert auf die Vorstellung der Vorschriften fir
Unternehmen, die gemald den gesetzlichen Bestimmungen (CSRD, Corporate Sustainaibility
Reporting Directive und Ungarisches Rechnungslegungsgesetz), bereits im Jahr 2025 einen
Nachhaltigkeitsbericht fir das Geschaftsjahr 2024 erstellen miissen. Die letztgenannte
Gruppe bezeichnen wir als Unternehmen der ersten Welle, die verpflichtet sind.

Schliisselworter: Nachhaltigkeit, CSRD, ESRS, Omnibus-Vorschlagspaket, Betroffene der
ersten Welle
JEL Codes: M42, Q01, Q56

Abstract:

To ensure that companies have adequate preparation time to meet the sustainability
requirements introduced by the European Union and can comply with the regulations
accurately and cost-effectively, the European Commission published the Omnibus legislative
proposal package on February 26, 2025. The European Parliament adopted the first package
through an expedited procedure on April 3, 2025. The official announcement was made on
April 16, 2025, in the EU Official Journal. In July 2025, several interpretative and
implementation support documents related to the Omnibus legislative package were
released, aimed at assisting the practical application and transposition of the proposal
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package published in February by member states. In our study, we present an analysis of the
content of the aforementioned documents. We pay special attention to outlining the
regulations ((CSRD, Corporate Sustainaibility Reporting Directive and Hungarian Accounting
Act) for businesses that will be required to prepare sustainability reports for the 2024 fiscal
year, as mandated by law starting in 2025. We refer to the latter group as first-wave
companies that are obligated.

Keywords: sustainability, CSRD, ESRS, Omnibus proposal package, stakeholders of the first

wave
JEL Codes: M42, Q01, Q56
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Aktien: Eine Ereignisstudie

Short-Run Market Impact of CBAM Announcements on Energy-Intensive European Equities:
An Event Study

Dorina KISS

Doktorandin (PhD Student)

Universitat Pécs, Doktorandenschule fur Betriebswirtschaft, Pécs, Ungarn (University of Pécs,
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kiss.dorina@ktk.pte.hu (Corresponding Author)

Gerg6 TAKACS

Doktorand (PhD Student)

Universitat Pécs, Doktorandenschule fur Betriebswirtschaft, Pécs, Ungarn (University of Pécs,
Doctoral School of Business Administration, Pécs, Hungary)

tgeri08 @gmail.com

Zusammenfassung:

Diese Studie untersucht, wie sich die Aktienkurse kurzfristig rund um drei wichtige Termine des
EU-CO,-Grenzausgleichsmechanismus (CBAM) verandern. Die drei Termine sind: die
Umsetzungsregeln am 17. August 2023, der Beginn der Ubergangsphase am 1. Oktober 2023
und die erste vierteljahrliche Berichtsfrist am 31. Januar 2024. Unsere Analyse bezieht sich auf
fihrende, energieintensive europaische Unternehmen, sowohl aus EU- als auch aus Nicht-EU-
Landern, die in den Branchen Stahl, Zement und Aluminium tatig sind. Wir haben die Aktien an
sechs Borsen untersucht: in NL, DE, SE, CH, UK und NO. Fir unsere Untersuchung haben wir die
Methode der Ereignisstudie verwendet. Das Schatzfenster umfasst 120 Handelstage, und wir
haben drei verschiedene Zeitrdume betrachtet: (-1,+1), (0,+2) und (-3,+3). Die Ergebnisse
zeigen signifikante Bewegungen in engen Fenstern mit heterogenem Timing: vor dem Ereignis
v. a. in Deutschland und im Vereinigten Konigreich, am Ereignistag in Schweden und den
Niederlanden, in der Schweiz am Ereignistag und danach. Unter den drei Terminen fiihrten der
Beginn der Ubergangsphase und die erste Berichtsfrist zu stirkeren und haufigeren Reaktionen
als die erste Veroffentlichung der Regeln. Insgesamt werden CBAM-bezogene Informationen
kurzfristig eingepreist; die Wirkung ist zeitpunkt- und expositionsabhdngig. Die Befunde
verdeutlichen, dass Meilensteine der Nachhaltigkeitspolitik rasch in die Aktienkurse groRRer
Industrieunternehmen (ibertragen werden.

Schliisselworter: CBAM, Ereignisstudie, abnormale Rendite, kurzfristige Marktreaktion,
energieintensive Branchen
JEL Codes: G14, G18, Q56, Q58

Abstract:

This study examines the short-run price reactions of the EU’s Carbon Border Adjustment
Mechanism (CBAM) around three milestones: (i) implementing rules (17 Aug 2023), (ii) start of
the transitional phase (1 Oct 2023), and (iii) the first quarterly reporting deadline (31 Jan 2024)
for leading energy-intensive European (EU and non-EU) equities in steel, cement and aluminium
across six exchanges (NL, DE, SE, CH, UK, NO). A standard event-study framework was used with
a 120-trading-day estimation window, and three different event window configurations (-1,+1),
(0,+2), (-3,+3). Significant abnormal returns concentrate in narrow windows, with
heterogeneous timing: anticipatory (pre-event) moves are most evident in the case of Germany
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and the UK, on-event reactions appear regarding Sweden, and the Netherlands, while on-event
and post-event adjustments are observed through Switzerland. Across the three dates, the
phase start and the first reporting deadline elicit stronger and more frequent responses than
the initial rules publication. Taken together, CBAM-related communication is priced in the short
run, but the effect is timing-sensitive (anticipation vs. immediate vs. delayed) and exposure-
dependent across firms and markets. These results highlight how sustainability policy
milestones transmit rapidly into equity prices of large industrial names.

Keywords: CBAM, event study, abnormal return, short-run market reaction, energy-intensive

industries
JEL Codes: G14, G18, Q56, Q58
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nils.eiber@web.de (Korrespondierender Autor / Corresponding Author)
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Professor (Professor)

FOM Hochschule fiir Oekonomie & Management, Essen, Deutschland (FOM University of
Applied Science for Economics and Management, Essen, Germany)
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Zusammenfassung:

Insbesondere bei Anforderungen in der zwischenmenschlichen Fiihrung stehen moderne
Organisationen vor Herausforderungen, die ein Gleichgewicht zwischen sozialer
Verantwortung, Fairness und Inklusion sowie den technologischen Entwicklungen der digitalen
Transformation erfordern. Bisherige Studien zum Einsatz Kiinstlicher Intelligenz (KI) in der
Fihrung fokussieren auf operative und strategische Unterstiitzung, wahrend die Wirkungen von
Emotional Artificial Intelligence (EAI) auf die zwischenmenschliche Flhrung weitgehend
unerforscht sind. Diese Studie untersucht, wie EAl in Flihrungsprozesse integriert wird und wie
sie Beziehungen und emotionales Wohlbefinden beeinflusst. Grundlage ist eine systematische
Literaturanalyse nach Mayring, basierend auf einem dreiphasigen Modell emotionaler
Informationsverarbeitung: (1) Erkennung, (2) Verarbeitung und (3) Reaktion. Die Ergebnisse
zeigen, dass EAl emotionale Informationen erfasst, verarbeitet und in adaptive Interaktionen
Ubersetzt. In der Input-Phase werden Emotionen Uber Gesichts-, Stimm- und Sprachanalyse
erkannt, in der Verarbeitungsphase mittels maschinellen Lernens klassifiziert und mit
Fihrungsparametern verkniupft. In der Output-Phase agiert EAl unterstlitzend, indem sie
Fihrungskraften emotionale Analysen (ber Dashboards oder Konversationsagenten
bereitstellt, oder substitutiv, indem sie autonom mit Mitarbeitenden interagiert. Die Ergebnisse
eroffnen zudem Diskussionen zu ethischen Implikationen, Akzeptanz und regulatorischen
Anforderungen bei der Implementierung von EAIl in Fihrungskontexten.

Schliisselworter: Emotionale Kiinstliche Intelligenz, Fiihrung, Gesellschaftliche Herausforderungen,
Datengetriebene Entscheidungsfindung
JEL Codes: M12, 033, Q01, J24

Abstract:

Modern organizations face social challenges in interpersonal leadership that require balancing
social responsibility, fairness, and inclusion with technological developments of digital
transformation. Previous studies on Artificial Intelligence (Al) in leadership have mainly
examined operational and strategic support, while the impact of Emotional Artificial Intelligence
(EAI) on interpersonal leadership remains largely underexplored. This study analyzes how EAI
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can be integrated into leadership and how it affects relationships and emotional well-being. The
study applies a systematic literature analysis following Mayring, structured by a three-phase
model of emotional information processing: (1) recognition (input), (2) processing, and (3)
reaction (output). The findings indicate that EAIl captures, processes, and translates emotional
information into adaptive interactions. In the input phase, emotions are detected through facial,
voice, and speech analysis. The processing phase classifies emotional patterns using machine
learning and links them to leadership parameters. In the output phase, EAl operates either
supportively, providing the human leader with emotional analyses via dashboards or
conversational agents, or substitutively, autonomously interacting with followers through
avatars or robotic systems. The findings also open discussions on ethical implications, follower
acceptance, and regulatory requirements in leadership practice.

Keywords: Emotional Artificial Intelligence, Leadership, Social Challenges, Data-Driven Decision-

Making
JEL Codes: M12, 033, Q01, J24
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Zusammenfassung:

Die zunehmende Dynamik der regulatorischen Veranderungen im Finanzsektor erfordert
adaptive und zukunftssichere interne Prozesse, um Banken vor Prozess- und Compliance-Risiken
zu schiitzen. Diese Arbeit stellt ein modulares, konzeptionelles regulatorisches KI-Framework
vor, das als Katalysator zur Starkung der Corporate Governance und zur Verbesserung der
Widerstandsfahigkeit in der digitalen Finanztransformation dient. Unter Nutzung von Natural
Language Processing (NLP), Machine Learning (ML) und generativer Kl Uberprift das
Rahmenwerk in Echtzeit regulatorische Quellen, identifiziert relevante Anderungen anhand
ihrer Auswirkungen auf interne Arbeitsabldufe (z. B. Risikomanagement, Berichterstattung und
Compliance) und integriert sie nahtlos in bestehende Systeme. Es besteht aus vier
Kernkomponenten: Datenerfassung, Uberpriifung und Analyse, Prozessintegration und
kontinuierliche Uberwachung. Durch die Einbettung von Prinzipien der nachhaltigen
Finanzierung und einer verantwortungsvollen KI-Governance verbessert das Rahmenwerk nicht
nur die Reaktionsfahigkeit auf regulatorische Anforderungen, sondern unterstitzt auch die
Ausrichtung von Finanzinstituten auf langfristige ESG-Ziele. Die Implementierung des
Rahmenwerks kann den manuellen Aufwand reduzieren und die Prozessresilienz verbessern.
Der Ansatz fordert proaktive Anpassungen an Vorschriften wie die EBA-Leitlinien (Européische
Bankenaufsichtsbehorde) oder MaRisk (Mindestanforderungen an das Risikomanagement). Auf
der Grundlage empirischer Erkenntnisse aus aktuellen Entwicklungen bietet das Framework
eine strategische Grundlage, um die digitale Transformation mit langfristiger Funktionsfahigkeit
zu verbinden.
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Schliisselworter: Regulatorische Kl, nachhaltige Finanztransformation, maschinelles Lernen,
Compliance-Screening, Prozessresilienz
JEL Codes: C55, D83, G28, K23, 033

Abstract:

The growing dynamics of regulatory change in the financial sector demands adaptive and future-
proof internal processes to safeguard banks against process and compliance risks. This paper
presents a modular, conceptual Regulatory Al framework that acts as a catalyst to strengthen
corporate governance and improve the resilience in digital financial transformation. Leveraging
Natural Language Processing (NLP), Machine Learning (ML), and generative Al, the framework
screens regulatory sources in real-time, identifies relevant changes based on their impact on
internal workflows (e.g., risk management, reporting, and compliance) and seamlessly
integrates them into existing systems. It consists of four core components: Data Ingestion,
Screening and Analysis, Process Integration, and Continuous Monitoring. By embedding
principles of sustainable finance and responsible Al governance, the framework not only
enhances regulatory responsiveness but also supports the alignment of financial institutions
with long-term ESG objectives. Its implementation of the framework can reduce manual efforts
and enhances process resilience. The approach promotes proactive adaptations regarding
regulations such as the EBA (European Banking Authority) Guidelines or MaRisk (Minimum
Requirements for Risk Management). Drawing on empirical implications from current
developments, the framework provides a strategic foundation to link digital transformation with
long-term operability.

Keywords: Regulatory Al, sustainable financial transformation, Machine Learning, Compliance-

Screening, Process Resilience
JEL Codes: C55, D83, G28, K23, 033
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Organizational Theory in the Context of Climate Change and Potential Applications Related
to the Green Transition of the Iron and Steel Industry
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Abstract:

The paper presents a review of various organisation theories used in relation to climate
change and businesses within the scope of the research on the green transition of the
Hungarian iron and steel industry. The steel industry is a vital sector within the global
economy; however, the industry is accountable for over 7% greenhouse gas emissions
globally. With net zero pledges a detailed analysis of the sector from an organisational theory
lens can play a crucial role in the green transformation by providing frameworks and strategies
for existing or new organisations. The study provides a general overview about organisation
theory and theories used in relation to climate change and green transition of industries via
literature review involving a thorough search and critical evaluation of existing research. The
combination of organisational environment and stakeholder theory have been identified as a
theoretical basis for developing a potential methodology to support strategic, responsible and
sustainable decisions for the decarbonization of the sector. To identify the suitable
performance metrics of the analysis will be part of further research.

Keywords: Iron and Steel Industry, Organisation Theory, Environment, Stakeholders
JEL Codes: L61, M14, Q56
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Smart Tourism: How Digital Innovation Is Shaping the Future of Travel

Dr. Zoltan ARPASI PhD
College Professor
Gdl Ferenc University

Abstract:

The 21st century marks a new era for tourism, driven by rapid digital transformation and smart
technologies. This study explores how innovations such as artificial intelligence, big data
analytics, blockchain technology, virtual or augmented reality, metaverse or the Internet of
Things (loT) are reshaping the tourism ecosystem—enhancing visitor experiences, optimizing
destination management, and supporting sustainability. Through case studies of smart cities
and tourism destinations, the study highlights how data-driven decision-making enables real-
time management of visitor flows and personalized services. It also discusses key challenges,
including data privacy, technological inequality, and the need for digital literacy among
tourism stakeholders. Ultimately, it argues that the successful integration of digital solutions
depends not only on technology itself but on human-centred innovation, cross-sector
collaboration, and sustainable models.

Keywords: Smart tourism, Digital transformation, Artificial Intelligence
JEL Codes: L83, 033, Z32
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Quantitative Easing and Its Effects on Economies: A Systematic Literature Review

Magnus RADEMACHER
PhD student
rademacher.magnus@phd.uni-sopron.hu

Abstract:

In order to continue stimulating the economy effectively in a low-interest rate environment,
various central banks around the world have increasingly resorted to unconventional
monetary policy measures in recent years. One of these measures is quantitative easing (QE),
which aims to lower long-term interest rates despite the central banks' key interest rates
having reached the effective lower bound (ELB). This study aims to provide a systematic
literature review of existing research on the micro- and macroeconomic influences of QE
programs and their effects on financial markets. It also aims to identify gaps in the current
research and possible approaches for future studies. Most research focuses on
macroeconomic factors such as consumption. In addition, the effects on government bond
yields are often examined. Some studies also look at the impact of QE on financial stability or
returns on financial markets (e.g., based on stock market indices). However, direct studies of
the microeconomic effects, e.g., on individual companies or industries, are scarce, with the
potential for further research in this area.

Keywords: Monetary Policy, Quantitative Easing, Systematic Literature Review
JEL Codes: EQO, E52, E58
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Zusammenfassung:

Daten gelten zunehmend als strategische Ressource, deren nachhaltige Nutzung (,green-by”)
Reichweite, Qualitdt und Wirkung von Anwendungen Kinstlicher Intelligenz (KI) malgeblich
bestimmt. Daten beeinflussen Trainingsfahigkeit, Generalisierbarkeit, Betriebseffizienz (,,green-in“)
und Compliance gleichermaRen und werden damit zum zentralen Hebel fir nachhaltige
Wertschépfung. Im Mittelpunkt steht die systematische Bewertung des Datenwerts als nachhaltige
Ressource sowie die Einordnung der damit verbundenen Chancen und Risiken im Kl-Kontext. Als
Grundlage dient eine systematische Literaturrecherche aktueller Beitrage zu Datendkonomie,
Wissensmanagement und Nachhaltigkeit. Die Ergebnisse zeigen, dass hochwertige und zugangliche
Daten dauerhafte Wettbewerbsvorteile schaffen, insbesondere durch datengetriebene Innovation
und Effizienzgewinne. Zugleich wird deutlich, dass Risiken durch Datenmonopole, ethische
Verzerrungen sowie 6kologische Belastungen aus Speicherung und Verarbeitung aktiv adressiert
werden missen. Nachhaltige Wertschopfung erfordert belastbare Governance-Strukturen,
Interoperabilitat und Transparenz entlang des Daten- und Modelllebenszyklus voraus. Insgesamt
deutet die Evidenz darauf hin, Datenmanagement als festen Bestandteil nachhaltiger
Unternehmensstrategien zu verankern. Dies schafft einen Rahmen, in dem Daten nicht nur kurzfristige
Effekte erzeugen, sondern langfristig verantwortungsvoll zur Wertschépfung beitragen.

Schliisselworter: Datenékonomie, Nachhaltigkeit, Klinstliche Intelligenz, Datenmanagement
JEL Codes: 033, L86, Q55, Q56, L51

Abstract:

Data is increasingly regarded as a strategic resource whose sustainable use significantly determines
the scope, quality, and impact of artificial intelligence (Al) applications. It influences trainability,
generalizability, operational efficiency, and compliance in equal measure, making it a key lever for
sustainable value creation. The focus is on the systematic assessment of data value as a sustainable
resource and the classification of the associated opportunities and risks in the Al context. A systematic
literature review of recent contributions on data economy, knowledge management, and
sustainability serves as the basis. Findings indicate that high quality and accessible data can create
lasting competitive advantages, particularly through data driven innovation and efficiency gains. At the
same time, it becomes evident that risks arising from data monopolies, ethical distortions, and the
environmental impact of storage and processing must be actively addressed. Achieving sustainable
value creation requires robust governance structures, interoperability, and transparency throughout
the data and model life cycle. Overall, the evidence indicates that data management needs to be firmly
embedded as an integral part of sustainable corporate strategies. This establishes a framework in
which data not only generates short-term effects but also contributes responsibly to value creation in
the long term.

Keywords: data economy, sustainability, artificial intelligence, data management
JEL Codes: 033, L86, Q55, Q56, L51
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Absztrakt:

A tanulmany célja, hogy feltdrja Csepreg — Vas varmegye egyik legkisebb, mégis sokrét(i
identitassal rendelkez6 kisvarosa — turisztikai és kozosségi értékeit, kilonds tekintettel
a slow turizmus és well-being turizmus szemléletére. A ,Bor, t6, nyugalom” harmasa a varos
természetes erdforrasait, kulturalis hagyomanyait és kozosségi életét szimbolizalja, amelyek
egyuttesen képesek a ,boldog utazd” élményét megteremteni. A kutatds bemutatja, hogy a
varos torténeti gyokerei, boraszati multja, természeti kornyezete és kozosségi kezdeményezései
miként valhatnak a fenntarthatd, emberléptékl turizmus alapjava. A szakirodalmi hattérre
épitve a tanulmany rdvilagit arra, hogy a lassu turizmus nem pusztan utazasi forma, hanem
értékalapu gondolkoddasmadd: a jelenlét, az id6 és a kapcsoldédas uUjra értelmezése. A varos
fejlédési potencidljat tovabb noveli Bukflrdé kdzelsége, amely lehet&séget kindl a két teleplilés
kozotti szinergiak kiakndzdsara. A tanulmdny végsé lzenete szerint Csepreg a jovGben —
divatosan szdlva — a térség slow travel hub-java vélhat: olyan hellyé, ahol a latogaté nemcsak
megpihen, hanem megérkezik — 6nmagahoz, a természethez és a kozosséghez.

Kulcsszavak: slow turizmus, jéllét, varosmarka, fenntarthato fejlédés, kozosségi identitas
JEL-kodok: L83, 018, Q01, 732

Abstract:

The study aims to explore the touristic and community values of Csepreg — one of the smallest
yet most identity-rich towns in Vas County — with special attention to the concepts
of slow tourism and well-being tourism. The triad of “Wine, Lake, and Tranquility” symbolizes
the town’s natural resources, cultural heritage, and community life, which together have the
potential to create the experience of the “happy traveller.” The research demonstrates how
Csepreg’s historical roots, viticultural traditions, natural environment, and local initiatives can
form the basis of sustainable, human-centered tourism. Drawing on relevant literature, the
study highlights that slow tourism is not merely a form of travel but a value-oriented mindset —
a redefinition of presence, time, and connection. Csepreg’s development potential is further
enhanced by its proximity to Bikflird6, one of Hungary’s most significant spa destinations,
which offers opportunities for synergy between the two towns. Ultimately, the study concludes
that Csepreg may become —in contemporary terms — the slow travel hub of the region: a place
where visitors not only rest but truly arrive — to themselves, to nature, and to the community.

Keywords: slow tourism, well-being, city branding, sustainable development, community identity
JEL Codes: L83, 018, Q01, 732
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Absztrakt:

A holland orszdgmarketingben stratégiai szerepet jatszik, hogy a korforgdsos gazdasagot a
nemzeti identitds és a globalis pozicionalds kozponti elemévé tegye. Hollandia tudatosan épiti
imdzsat, mint a vildg fenntarthaté innovaciés laboratériuma, ahol a kreativ gondolkodas, a
fenntarthatésag és a kornyezettudatos megolddsok nemcsak gazdasagi programok, hanem
markalizenetek is. Az orszagmarketing célja egyrészt megkilonboztetni Hollandiat a nemzetkozi
térben, masrészt erésiteni soft-power jelenlétét azaltal, hogy exportdlja a koérforgasos know-
how-t, urbanisztikai megoldasokat és a zold innovacidkat. Ez a kommunikacié hozzdjarul a
befektetések vonzashoz, a fenntarthatdsagi célu 6koszisztéma erdsitéséhez, és tamogatja a
varosmarketinget, kiilondsen a nagyvarosok smart & circular city narrativajat. A tanulmany a
holland korforgasos gazdasag fejlédését és annak orszdgimazs-épitési hatdsait vizsgdlja a
kovetkezd kulcsteriiletek mentén: a korkords mindsitéssel rendelkezé vallalatok szamanak
alakulasa, a témahoz kapcsolddé webes jelenlét béviilése, a marketingkommunikaciés trendek,
a nemzetko6zi orszagmarka-rangsorok, valamint az integralt varosfejlesztési stratégiak szerepe.
A holland orszagmarketing igy nem csupan imazsépités, hanem gazdasagi és turisztikai vonzeré
is egyben, amely a korkoros gondolkodast versenyel6nnyé, nemzeti értékké és exportalhaté
markava alakitja. A holland marketing- és kommunikdaciés gyakorlat a korkorosséget tudatos
orszagmarka-épit6 eszkozként haszndlja, amely hozzdjarul Hollandia stabilan kedvez6
nemzetkozi orszagmarka poziciéjahoz.

Kulcsszavak: korforgasos gazdasag, korforgasos trendek, marketing, orszagimazs
JEL-kédok: E69, M31, Q56, Z32

Abstract:

In Dutch nation branding, a strategic role is played by positioning the circular economy as a core
element of national identity and global positioning. The Netherlands consciously shapes its
image as the world’s “laboratory of sustainable innovation,” where creative thinking,
sustainability and environmentally aware solutions function not only as economic programmes
but also as brand messages. The goal of the country’s marketing strategy is twofold: on the one
hand, to differentiate the Netherlands in the international arena, and on the other, to
strengthen its soft-power presence by exporting circular know-how, urban development
solutions and green innovations. This communication contributes to attracting investment,
strengthening the sustainability-driven ecosystem, and supporting city marketing, particularly
the smart & circular city narrative of major cities. The study examines the development of the
Dutch circular economy and its impact on nation branding along the following key dimensions:
the growth in the number of circular-certified companies, the expansion of online presence

159



related to the topic, trends in marketing communication, international nation brand rankings,
and the role of integrated urban development strategies. Thus, Dutch nation marketing is not
only image-building but also a tool for economic and tourism attractiveness, transforming
circular thinking into a competitive advantage, a national value and an exportable brand. Dutch
marketing and communication practices use circularity as a deliberate nation-branding
instrument, contributing to the country’s consistently strong position in international nation
brand rankings.

Keywords: circular economy, trends of circularity, marketing, national image
JEL Codes: E69, M31, Q56, Z32
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Abstract:

The aim of the research is to reveal how Generation Z is reshaping marketing nowadays, and
what marketing tools, methods, and channels they consume through. This topic is important
not only for marketing experts, scholars, but also for companies that spend millions on
marketing materials every year. In order to examine the extent of the change, Generation Z
and its predecessor, Generation Y were compared in terms of marketing tools. The primary
research is based on two pillars: personal interviews among Generation Z and Generation Y,
and a questionnaire consisting of 25 questions, with a sample size of 101. As a result of the
research, it can be stated that Generation Z is more inclined to fill in questionnaires, they are
more affected by sales and they value humorous and short advertisements. Most of the
physical media materials are not important for Generation Z, and considering that they buy
many types of products online, it is more worthwhile for companies to advertise on online
platforms. It can also be concluded from the researches, that Generation Z actively uses loyalty
programs in various stores and actively seeks sales.

Keywords: Generation Z, Generation Y, Marketing, Marketing Communication
JEL Codes: M16, M31, M37
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